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Teacher’s Introduction

This pack is designed to provide handy cover lessons for GCSE (9—1) Eduqas (C680QS) Media Studies
Component 1: Exploring the Media, assessment from 2027.

Pages from this resource which are relevant to the set product for assessment in 2026 (This Girl Can and The
Archers) can be found in the appendix at the end of the resource.

A total of 10 cover lessons for Component 1 have been provided. The lessons are roughly one hour long and are
divided into the key concepts with an additional two lessons on context. All of the lesson objectives that are
included follow Bloom’s Taxonomy to provide structure that supports lower-ability students and pushes those
with higher abilities, and this is also reflected in the activities. Extension activities are also included for students
who need additional work within the lessons.

There are plenty of opportunities within the lessons for discussion and feedback, and answers have been
provided to allow self, peer or teacher marking of the completed work, whether it is a whole lesson or single
activity being used.

There are references to the set products (for assessment from 2027) throughout with a mixture of additional
products used to provide students with a more rounded study of their key concepts.

Homework tasks are also provided for each of the key concepts to support learning outside of school.

September 2025
Second Edition, August 2022
This resource has been updated in line with specification changes to set products for exams from 2024. Pages which have been updated include: 2-3, 8-9,
16, 20, 22, 24, 30-31, 33, 38-39, 47, 50-63 (answers).

Third Edition, February 2024
This resource has been updated in line with specification changes to set products for exams from 2025.

Fourth Edition, September 2025
This resource has been updated in line with specification changes to set products for exams from 2027.
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Lesson
No

Students are introduced to the idea of

Key Terms

Context

99 ol context and investigate what can be L
2. Wy amples of contextual L . Historical
1 A . classed as historical, social and cultural .
ences on media products ; . Social
- TR context before applying their knowledge
3. To compare the impact of historical . - , Cultural
to the ‘Quality Street’ set product.
and modern contexts on products
Students consider some of the main
Applying Context to Products contextual impacts on all of their set
1. To summarise the contexts texts. They then investigate Stuart Hall’s
. . - Context
surrounding the products for reception theory which, although usually Reception Theor
Component 1 Section A associated with Audience, is included Demg raphic y
2 2. To examine Stuart Hall’s here so that students can corns’ jer the grap
. . . Oppositional
reception theory impact of differentti-:~» - ¢ and
- AN Denote
3. To construct exam-style paragraphs | culturesonat...7 hev i o break down Political
for Question 2a of Component 1 anexc:2y 1es on '/'a.m/«(on context to see
Section A b o dfit fto an examination
ol i
& - Convention Pro
. Selective Focus Loge
ang 1w _reate Messages | Students get an understanding of what Copy /
1. st ut€ an understanding of | ‘media language’ actually refers to and Headline
3 v identify some of the common Main Image Cove.
2 nge the meaning of a product | conventions used within media - Supporting Image  Buzzy
using media language specifically advertisements and magazine |Product Placement Slog.
3. Tojustify your inferences covers. Colour Palette Enig:
Intertextuality Typ
Mascots Sym.
"?’Z?r?)?r:g{:) & Maend(;aTll:]e;r:)gruage with Convention Conn_
ey ¥ Students develop theirk: . n. ge of Demographic Deno
1. To define key media terms - N S . .
. - terminology br>.'c /in : {gat.media Differences
4 2.  Tointerpret key theories ad 2 .
. languace are atic o sénre and genre Hybridity
3. To combine your knowledge of . 4 .
R R e Repetition
theory and terminology to differer®.. " Tvpoaranh
media products o 2 ypograpny
it // s

o
A

4

Cover Lessons for GCSE Edugas Media Studies: Component 1

Page 2 of 6

L]
- 4
/A///////////////////////////A

///////
i /

B
M////M

o

o
s

"

S

=

|

%///////////////%///////////é

e

A

s
e
-

4

“

s

.
\\\\\\\\

T,

e

R

o
T

s

) |
/////////////////
s—

/A///////////////////////////A

\\\\\\\\\\\\\\\\\\
A

8
O

i

/////////%
;

s
Ty
R

N

/////%

N\

S
e

] |
////////////////

g

N\

7
////////W

\\\\\\\\\\\\\\\\
i

|
4

P

iy
i
-
%

COPYRIGHT
PROTECTED

i9

Qg

Education



Lesson
\[o}

Lesson Title and

=

Key Terms

Thinking about Industry 4 % .
1. Toidentify differentregu’. s /7~ /;h;sﬁésson considers the implication of
5 of Media T 2 Ay =/ | regulators on Media and the sorts of Regulations
2. : ; D ey /;,fa«fé’rs rules/regulations that companies have to | Regulator
3. - '/{ L dfguidelines for | abide by before releasing product.
. Synergy
Explorlng Conyerggnce and Synergy This lesson helps students to break down | Scroll
1. To identify different regulators
. the terms convergence and synergy. Search
of Media . - .
6 . There is also a sketching task which could | Banner
2.  To determine regulatory factors . . .
- provide planning documents for the NEA | /con Buttor
3. Tocreate a new set of guidelines for . - .
. should you choose the website option. Hyperlink Tabs
a media form .
Cross-platform Marketing
Audience identification ABCI
1. To explain the difference between Students are introd i+’ che 3BC1 and .
R " 1 Mainstreamers
demographic and audience ACs systems s arra “he ¢ . use these
7 . . . L i . R Succeeders
2. To categorise different audiences within: « -ar - 5and develop their
; . . Wy Explorers
3. To evaluate why some audiences 22, I 0o 1 ‘o inowledge.
. . o 2 Reformers
incorrectly identified 1 - i
Audience Reception 11 5
) . 4 N A e ]
Lo Tog '\tlAfy Xy stepsin Students develop their knowledge of Market Research
ing L ' te” : . X
1 terminology but also investigate the ABC1
8 2. PR Ctan example of e
KD Blumler and Katz uses and gratification 4Cs
G & research theor Demographic
3. Toplan an effective product using ¥ grap
market research
Students consider how images are
Aspects of Representation manipulated in order to create Stereotvpe
1. Tolist the reasons behind representations. They think about the ype
X . . .~ . | Representation
9 representations reasons behind representing something in Positive
2. To change messages through a particular way and how *» - nbe .
. " . K . / Negative
representation positive or negative. > _na 3e of tone
and techpique: 7 J° -
The Language of Representatlor} Tors" s o aasswidents investigate Representation
1. Tointerpret Laura Mulvey’'smale .. =~ - .
. o ~ so'terms applicable to Advertising
and female gaze theory ¥ 4 . L
10 . ; X - .| cepresentation as well as considering Male Gaze
2.  Todissectdifferer’2” » 5 e o/
@ 4 both male and female gaze suggested by | Female Gaze
3. Tog@oest i etiods of .
* B Laura Mulvey. Symbolism

]
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1. What is ‘Context”

| By the end of the lesson you wil be able to:

| 1. define context

| 2. giveexamples of contextual influences on media products

| 3. compare the impact of historical and modern contexts . > m‘ 5 1s -

o —————————

09
at school. Ve else mlght you have heard the word before? Fill out the spide:

different ideas you have about what this term might mean.
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Task 1: Contextual Influences

Whether you're looking at English, History or Media the word ‘context’ means ar|
or its meaning.

This means that anything happening at the time (such as war' to the people who |
(such as inequality among genders) and even the life ~..:1 p rson making it (suct

a massive impact on why the product is madea, wl 5tf ‘20Ks like and how it is rece
#

- ﬁ’r;,) sual influences on the products that you wi|
~what you could discuss for each. An example ha:

In Media, there are three mz/i
. . 4
below and givedfive =0 1,

o3
ia\ae;.c.w“

(STORICAL

e [f the product was made during either World War e How the roles oi
changed

e  What was the most popular religion at the tim:

COPYRIGHT
PROTECTED
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Task 2: Applying Your Knowledge

Historical, social and cultural contextual influences can be applied to any period =
companies today — at some point in the future their products might be being anal

How would you describe today’s context? See if you can write three paragraphs
headings from Task 1 as a guide.

-\ d ;
=
- YSTORICAL
7Y o A . =
A" A 7 U
' A

......................................................................................................

.................................................................................................................................

.................................................................................................................................

.................................................................................................................................

.................................................................................................................................

.................................................................................................................................

.................................................................................................................................
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Finale: Summarising the Lesson

To check that you have understood the lesson, summarise what you have learnt |
use the word ‘context’ in your answer and remember you only have 280 characte

What is happening?! \ = 4

Extension: Modern vs Traditional

Some texts are classed as ‘traditional’ because they were
made some time ago. This can mean that we disagree with
the message or meaning behind the text because times
have changed!

Take a look at the 1956 advertisement for ‘Quality

Street’ and complete the steps below: N

1. Make a note about the meaning/narrativ:.o ffhc Y &
advert that a 1956 audience wosd Sl dnr

2. Make a note about the ™+ mﬂ, o rra{we we get as
an audlenra vieyiy ‘\ a vert today

protagonist, colour palette

e  Theory, e.g. Blumler and Katz theory of
gratification or Stuart Hall’s reception theory.
See below.

e Reference to specific contextual influences,
e.g. social context: how men and women’s
roles have changed over time.

Blumler and Katz ‘Theory of Stuart Hall’s ‘Re

Gratification’
This theory suggests that audiences
consume media for different reosc .

1. To be informed ; »j‘; o\

5. To escape their daily lives

l-ln!

w P .ﬁgs to a text:
1.

2. To be entartoir 4 2. Negotiated — the audience
3. Toecr 1%9 sC .dfkmg point meaning but also have oty
4. Torel srrucmons and 3. Oppositional — the audien

characiers the preferred meaning an¢

suy yes ad that audiences ¢

Preferred — the audience:
producers wanted them tc¢

interpretation

Cover Lessons for GCSE Edugas Media Studies: Component 1
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2. Applying Context to Prod

| By the end of the lesson you will be able fo:

| 1. summarise the contexts surrounding the products for Component 1 Section A

! 2. examine Stuart Hall's reception theory |

| 3. construct exam-style paragraphs for Question 2a of Camg;».y 2 ctionA
- T B

Starter: s
o gl =w—~_}———~

L L e
Each product that yn= < 'w ™ _edia will have its own context. See if you can m:
product bej m. ,n&y'ﬁave more than one answer):

Quality 1973 oil
Street (1956) crisis
_ - \_
-
Healthcare
Quality Street (advert)

© Nestle, 1956

Racism in
W football

TN

GQ (2019)

Mlnhsuk

N

NHS 111 (advert)
© NHS Englg £02%

Vaccinations

-

COVID rule-

breaking
\
(
Power and
GQ (magazine front cover) control
© Condé Nast, 2019 \_
: ;
e .
Representation:
of ethnicity
\.
The Man
; Male/female
Vogue (magazine front cover) Wlfh fh@ Golden / |°'|
© Vogue, 2021 Gun (1974) equality

Cover Lessons for GCSE Edugas Media Studies: Component 1 Page 8 of 63
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! Vaccia
Stuart Hall’s reception theory is usually classified as an audience i D:m“g
theory. However, it works really well with context if you apply it to i ZAeIG?
different time periods and cultures. Using your own knowledge i O° ai
. . _— ! [« |
(and a bit of common sense!) see if you can fill in the gaps to ; Sfpp o
. . ) i Stere
explain Stuart Hall’s reception theory. P L
o M},ﬂ 1 otuart
: s B e
| :eéfed the ‘reception theory’in
|
: can gain from a text. Thes:
|
|
! ;
: The preferred reading basically means that the audience get the
: text. For example in the 2021 front page of
|
: are key in tackling
|
: However, the audience’s own can influence and i
1
: don’t automatically reach the intended message. When the audience can see the
: have their own views on the text this creates a rec:
|
: Vogue front cover the audience might understand and appreciate that the prefer:
: to construct a countertype in its representation of a strong Asian Muslim woman. |
|
: that is still as she
: her identity as a victim of violence. Y.\ A
1 o ﬁi
| The final reading is e e"_f “.reading. Thisis wherea
1 " . w T
: completely disagree wif’j;'»j .+ nred reading of the text — potentially due to the
| | .
I own expe g i © ' xumple the messages on the front of
1 09. ) e
: be consid e . Although the social and cultural ____
P . . .
: suggest that there is less support for the government, some audiences are likely t2
: representation.

&

Cummings » v COPYRIGHT
accuses PM .4 Gas

of lying over I PROTECTED
No 10 party

'9

Qg

Education

ho Y
e

UK sending anti-tank @\,co“

weapons to Ukraine mone pver 'Vip

The Guardian (newspaper front page) Vogue (magazine front cover)
© Guardian Media Group, 2022 © Vogue, 2021
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Task 2: Exam-style Paragraphs

Now let’s see if we can put together everything that you have learnt into exam-s.:
Take a look at the question below and highlight the key words of the question tc |

Explain how context influences adverts such ¢ ; the 1956 ‘Quality
vf .
1 8 “
Now that you’ve highlighted the question, male %ﬂ;} .otes on the sort of things
spider diagram below to help you dr‘ il Lj‘ %« together in pairs to help if you r
for you to get you started -~ 4 .

s

Women were seen as

submissie a'urmj* the time

‘QUALITY STREET’

CONTEXT

Now it’s time to start writing up your paragraphs. Use the formula: statement =
begin. An example has been done for you; now try your own,

. Example: " ¢

' |
| Puring the 1950s women were seer . - b, swe when compared to me

L the ‘Quality 5#&6% ac/x/ﬂ f@«;« (s } ' mian appears to be controlling the u

C This (s an e
)

. I_B’%@n Enﬂcmg and delicious the overall product (s.

£

ﬂm, 1w context influences adx/e,r%(smg as the same

Cover Lessons for GCSE Edugas Media Studies: Component 1 Page 10 of 63
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Finale: Contextual Terms

See if you can fill in the key terms in the crossword below. All of these words hay

1 2

1 | MPT0)

Across 1 ¢ A

1 this type of contex 'y = &« 5 past events (10)

5

6

7

9 where the audience may recognise the intended meaning but not fully accep!

11 what images or words may imply, hint at or suggest to the audience (7)
12 where the audience fully accepts and understands the producer’s intended i

Down

2 atheorist who states that audience members adopt one of three positions v
(reception theory) (6,4)

a section of the audience segmented by age, class, location, education, genc:
relating to the lifestyles of audiences at the time, including wealth, power an:
a fixed, and sometimes oversimplified, idea of certain groups or types of pec:
10 what audiences actually see in the media product (6)

0 A~ W

o f

Extension: Display Creation >~

-

See if you can createapct - .« urebe displayed in your media room and arou
and future voemain '« 7' L.context or Stuart Hall’s reception theory.

rbmewor.«»ﬂﬂdifional Research

Choose one of contexts mentioned in the starter activity. At home, research you
and present your finding in your own words on a single side of A4.

To make your notes more engaging when you come to revise, set your page out it

Cover Lessons for GCSE Edugas Media Studies: Component 1 Page 11 of 63
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3. Using Media Language to Creat

| 1. demonstrate an understanding of media language
I 2. change the meaning of a product using media language
justify your inferences

e ”"‘,m»fww
SCy g;ﬁ»#m”e”aia language is something that should be studie¢
Spanish b Mot -as complicated as it sounds.
Media language basically refers to the techniques and features that different ty;
give us a message. Each type of media form has its own specific set of techniqu:
For example, a magazine front cover will include a masthead (the name of the i+

few coverlines to tell us all about what the focus of the issue is and what is insic

When a technique is used all the time in a type of media, the audience start to @
becomes a convention. For example, we would expect to see blood, darkness &
horror film because they are conventional to the genre.

\/\/\/\/\/\/\/\/\’\/\/\/J\,\/\,\/\,\N

Starter: Cosmopolitan

) v"f; 1» .
What messages are presented in the magazine cc < ”;ej,a 1? Write your answers
example has been done for you. s

""z
:

The meaning is:

Body posz%M%y -0

. L
or Ssize }/ou are (1

COPYRIGHT
PROTECTED

ig

Qg

Education

8 ape survivor
Meloo disowned

TOKISSHER

A
Cosmopolitan (magazine) © Hearst Communications, 2018
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Task I: [dentifying Language

Hopefully you were able to distinguish the meaning from the preceding text. Hou
clues in the front cover probably helped, such as the main coverline (Tess Hollida\
ass) about Tess Holliday. These conventions (recognisable features and techniqu.
media language of the product and they in turn help to give vou a narrative or me

3!
Take a look at the advertisement for ‘NHS 111’ ar 4 ik | _note about the differe

are used within it. g 4
i 1 y A

X N TN W

. . A o -
Visual codes: fariniiz . 35 ion, body language,
L A
1uswume, hair

Visua

Hawn
heh
whae
aata
o i

s
the

\ NHS 111 (advert) © NHS England, 2023

COPYRIGHT

Visual codes: setting

PROTECTED

Written codes: |©
langu.

'9

Qg

Education
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Task 2: Alternative Meanings

Now see if you can change the meaning of the ‘NHS 111’ advert completely. Wh.
completely up to you; you could make it about a mother and son, or you could lct
Use the table below to record the types of media language you will change and h.

for you.

Original Language

Se/H-(ng: /zos,o[lm/ (urge/mL +;fj, S
_centw®) Al

2 sould's bedroom

-

HC

¥

¢
:
:

s

W

>
>

Se/H[ng:

N |

Cover Lessons for GCSE Edugas Media Studies: Component 1
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Task 3: Unexpected Language

Take another look at the front cover of Cosmopolitan and bullet point the eleme:
expected and the elements that are unexpected. Examples are given for you bel:

EXPECTED

Stereot }/pz'ca/ pm/< colour

TESS
HoLiY

-
e 1.agaz

ars . Jmmunications, 2018
s

. 4 :
i " Ad

Now explain the advanta 2 wM,aJ;*f‘\;,,.,fiorilﬁntages of including unexpected media la:

s

&

' s
’zf : 2
.........................................................................................................................

.......................................................................................................................
....................................................................................................................................
....................................................................................................................................
....................................................................................................................................

....................................................................................................................................

............................................................................................... gn

i

-~ »,a\*‘; i

& 2 T
............................................................................ AN T 5 SOV

o Mj
§ J
................................................ O ETITOR T  .
s
2 A”

. e eevertueneessesesenentasseerseresenranrasersenereeransrssenseaenenennnsesssaeaedll
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Task 4: Applying Your Knowledge

After practising your skills in Task 3, can you identify the expected and unexpecte:

from the set products?

W

Cover Lessons for GCSE Edugas Media Studies: Component 1
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Finale: Venn Diagram

Look at the different text types below, can you complete the Venn diagram by fil |
language that each would use?

Media Language
U] Copy — printed writing, e.g. articles [ Lighting — how ligh: |
. Masthead — the name of a newspaper [ Buzzword — a word |
° Headline — the title of an article e  Slogan —a phrase ti\
. Subheadline — headings to break up text [ Intertextuality — usi
. Main image — the most important image ] Enigma — a mystery
. Coverline — the stories on the front of a magazine U Typography — the ki
° Supporting image — Less important images . Mascots — people v
° Protagonist — the main character . Symbols —images t:
e  Product placement —including a product in media than themselves
. Logo —a symbol that represents the brand : Characters — the pe.
®  Colour palette — the types of colours used gl ) S

.
”»
: Og‘és‘)“
Take your id

om Task 2 and sketch out how your new advertisement will loc:
(label) it by explaining why you have made your decisions and choices.

Cover Lessons for GCSE Edugas Media Studies: Component 1 Page 17 of 63
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4. Supporting Media Language with Terming

11 define key media terms
12, interpret key theories ;
| 3. __combine your knowledge of theory and terminology to differ=c e aproducts
P ad W L
a4 -

_ - Dackground
Media theories and ter @i i 4 wé"i’n%redibly important when it comes to you
because t' gl : \ o i supporting your ideas and justifying what you are say

There are s\ ey words that are useful for all types of product and that can boost |
Some of the theories that you're about to take a look at are also essential for when yo

\/\/V\/\/\/\/\/\’V\/\,J\,\/V\/\,\/\_,

Starter: Definitions

Look at the key words given to you below. For each one, use a dictionary or the
You should try to put the definition in your own words so that you can look back

Convention:

COPYRIGHT
PROTECTED

'9

a9

Education

Cover Lessons for GCSE Edugas Media Studies: Component 1 Page 18 of 63




Task I: Genre and Hybridity

An easy way to categorise texts is to put them into different genres. A genreisa
an expected set of conventions that come with it.

For each of the genres below, see if you can identify five diffe-ent conventions th:
We have kicked off with a convention of the horror g7 0 2t you started.
A" &

COPYRIGHT
PROTECTED

'9

a9
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When two or more genres are merged together this creates a hybrid genre. The
mixture of conventions from the genres that it is made up of, such as romcom (r¢
(science fiction).

Using the knowledge that you have gained from the task above, can you identify |
No Time to Die from the set products? You can annotate the genres on the copy ¢

:

v

i

s

g e’"’j
o

L

) f“('pgs N ‘r_%Nw/ MGM / Universal Pictures / United Artists Rele.
"
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Task 2: Genre Theory

A key theory to remember when considering genres is Steve Neale’s ‘repetition a:
suggests that audiences need to see the same sorts of conventions within a genre

Can you explain why this is?

However, Neale also said that genres also need to include conventions that are ¢
expects. This not only helps them to stay interested and engaged in a product bi.

Can you think of a product (a film or TV show would be best) that includes differe
would expect?

Explain your answer below:

Finale: Adding Difference. -~ "

Think of a gzesliAha . " id b’é?ing or dull. Record it in the spider diagram belo
examples o gteMMntions you could add to the genre to make it more interesting ¢
explain why W rave made your choices:
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Extension: Propps Characters

It’s not just genre that you need to consider when looking at a product’s convent|
important role. A theorist called Vladimir Propp investigated narratives (mostly i
the same types of characters would appear again and again.

Next to the character types below, record a character fre=~ . 'V show or film that

challenge try to apply them to either The Sun or T".cx f’di;\fark‘front pages from ti

-
-
- -

THE HERO -~

&
o i
. . G
The main character, who o' v d

THE VILLAIN
Is usually evil, tries to stop the
hero from reaching their goal

THE FALSE HERO
Seems as if they are on the side
of good and helping the hero,
but turns out to be evil

THE HELPER
The hero is supported in his or
her quest by a helper

o 3 o y’) A
THE PRINCESS/PRIZE , -, ~ /-~

The prize thaljammper: \ @ vyt L

THE DISPATCHER
Who sends the hero on their
quest/mission

THE DONOR

Something given to the hero to

help with the quest/mission COPYRIGHT
PROTECTED

THE PRINCESS’S FATHER g 4 !
The person who is in charge of Sl "
awarding the prize a )

A AT

\durovs Theory : duczfi on

S
o

£

Tzvetan Todorov created another useful theory for analysing media language. H
to it which can be applied to both series and stand-alone narratives.

On a single page, research and record information about the theory in a way tha:
understand what it is about.
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By the end of the lesson you will be able to:
1. identify different regulators of media
2. determine regulatory factors

_3;__Cf_ezfzirlexv_set_of_gﬁiée_"ﬂez@La_"l@zf_or_m_- e g _______.1
o Bamkground

The main infliuencer < A fT;...dla mdustry are set by different regulators. Arey
sets speci s 8 Ltall people within that particular sector (for example video
foIIow for et)le Journahsts have to follow a strict code to make sure that wh

There are severe consequences for breaking the rules; the regulators can force ¢
pay fines or even face jail time!

Starter: Regulators

Draw lines between the three columns to match the regulator with its full name .
Some regulators watch over more than one sector!

~
ASA Independent Pro<.~ > L
Stand ards Or d i dhon
\ S
.
Office of
Communications |
.
“
Advertising Standards (1
Authority —

( Brit*s's 3 ara of F Im
A Ciassification

Information

Pan European Gaming }
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Task I: What Needs Checking?

Some organisations such as PEGI include helpful images to educate customers on
This is one way of ensuring that offence and upset are limited as well as being m

See if you can work out what the following PEGI symbols mez: a game could incii

s\ 4
4 P A
-4
o ?MM,’/ =
&
i {Wﬂj - ’
1 4
¥ ;
|
-
N
S
i
.
Y . w "
N \m,.s
ar
14
- S
VA
B
v
" X

w N

€ JGl, 2018

website: https://videostandards.org.uk/RatingBoard/games/
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Task 2: Why Regulate?

Now that you have an understanding of what is regulated in certain areas, have «
be done. The headlines below all detail potential issues faced by different media

is true by putting a v'or a ¥ in the box next to it. Then decide why this might have
companies involved.

¢
:
:

%

"y

‘Poison gas Pokémon — Koffing — fou;‘;‘ > . & ‘Kevin the Carra\
Holocaust Museur "~~~

w A WT’L ’;h&j -

‘Colin Kaepernick used to advertise Nike’

‘An unclothed pregn.
on the cover of L«

HELPFUL HINT: COPYRIGHT
Colin Kaepernick is an American PROTECTED
football player who fam usly knelt
during the Amerir; * _hdnal anthem
in prote (16 "~ ivn against
/. ricurtAmericans.

'9

a9

Education
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Task 3: Prepare for Debate

In groups of four choose one of the headlines above to discuss and debate in ma:
you have chosen here:

Finale: Reaching a Conclusion

In your groups, discuss the ideas that you have come up with. Present both the &
between you and come up with a final judgement on the headline. Did it deserve

Overall we agree/disagree because

...........................................................................

Extension: New Regulatirs =~

Choose a mg W e list below. Create a new set of regulations that ne
creating a T

o Video G¥Mies e Radio

e Film e Television

® Newspapers ®  Music Video
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6. Exploring Convergence and

By the end of the lesson you will be able to:
give an example of convergence and synergy

determine the advantages of using convergence and synergy tn o et a product
design a convincing homepage

————————————

_fﬁj“: ’ Background

Yigh different methods to market a product. They might
2 ol ;:roducts or have an active social media platform in order to |
engaging V\\\ ««««« e product. This not only gives them a larger and more varied ¢
the product move between different countries, and obviously increase the proi
important terms to know are:

CONVERGENCE: This is where a company uses lots of different platforms to ma:
The Sun newspaper has a website and social media accounts which mean peop:
home and this gives them more flexibility.

SYNERGY: This is where two or more companies partner together for mutual ga|
McDonalds who often partner with other companies to create their ‘Happy Me:
on a project, both companies gain benefits.

VERTICAL INTEGRATION: This is where a company (such as the BBC) owns seve:
process. For example the BBC produces shows but also has the opportunity to ¢
programme over one or more of their channels.

- ’f i
It’s important to consider the way that produ ct: ﬁr\?) Tuurketed as it can often in
likely to be. It also gives an indicati~ 1y . me period that the product is ma¢
may not have been available .t he e

Starter:

See if you can unscramble the words below to reveal different kinds of Converge

k“*~
racitle
COPYRIGHT
PROTECTED
> 9
vatred ‘\) 09

Education
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Task I: Advantages of Cross-platform Marketing

Another way to describe convergence is through the term ‘cross-platform marke.
media platforms to market a product. This can be particularly advantageous for |
relevant in an increasingly modern time.

Look at the information about Desert Island Discs belr .. - .d . 1en record the adva

. - i 3!
that it uses. ’ & = 4
at\®
Advantages of convergence *y - “’E::;k Jidand Discs:
: - T

DESEL
Desert Island Discs is
programme, createc |
known as ‘castaways
pieces of music, a ba.
would take with then

The show first aired |
Roy Plomley. Its unic\
.................................................................................... storytelling with musi:
lives and personalitis
.................................................................................... guests — from poliﬁc§§
and sportspeople.

New episodes are b —

.................................................................................... : IBBC RGdiOACInCE g
14 ’ Fiiday at Qam. The i \ -

eI ..‘:y? i i BBC Sounds qpp, SF§§

allowing listeners to ¢

and explore a vast o

Desert Island Discs me
strong online presen:
website to browse ai
archive, while additi¢
encouraged through |
.................................................................................... X and Facebook.

.................................................................................................................................... COPYRIGHT
PROTECTED

....................................................................................................................................

+ &
‘l)“‘ RS !
LA A P PTTTI. | 9
5%

Education
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Task 2: Wehsite Design

/A—*;

d, ,/oably have a lot more knowledge than yc.
X9 3 rough annotations (labels).

You are no doubt familiar with websites in some .2

Desert Island Discs below and explainin"/ at
Think about: ¥ 1s &
o theinformegeath. - = 1 ence would want to have about the website
QN
e whatsor ’ng oS sad could use to market the programme
iy

e the type G Age you will use

; 1 L
- 7
- F | 1 4 B i
, 7 o
5 4 ///

- 4
- - /
: : 4

/

5 3
G

. - 4 /
o 4

2 v /,//// ~ /////
. 7
N - g //////////////////////////////
= / i

_
4

y

\

77N
/ COPYRIGHT

PROTECTED

T

\\\\\\\

/

N
— \\\\\

4
Z i |
> 1 / 7 ’////////
7 2 // Ed i
2% 4 /
)P — ucation
o %
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Finale; Crossword

P B
2 &
)
AWUI L
" . L 1
i /wij :;& i
ST ‘

Across Down
1. How you navigate a website. The bottom part of the _ 2. Image:

home page that we see is called ‘below the..” 5} | part of | _
3. Arecognisable icon that stands for some’ »«rlﬁ,_yo;«;c:(6)” 4. Animag, )
5. This lets the audience look up die + . imurmation on to click

the website (6) Waod\ 4 6. Aword
7. Whenatab ba % va j_f.gprrfj)r{»s this menu appears on, take

be'@TRY- page (9
8. AbNESYrip of links that is horizontal across the 9. Thema

pagelo) pages, |
9. Asmallimage (9) display:

Extension: Celebrity Endorsement

Fortnite has collaborated with celebrities such as Ariana Grande to help promote
because she has a massive global fan base, especially among younger audiences
Fortnite’s core demographic. Her involvement through in-game concerts and eve:

culturally relevant and exciting, helping to attract both existing players and new COPYRIGHT
different perspective. Choose one of the celebrities below and explain what pro. PROTECTED
partner them with and why.
e  Taylor Swift g, Lizzo
e  Stormzy q ’;, .~ e Justin Bieber
1 o - J;.« . o .u“f g I .
Homework: Case S« — 45 fime (o Die I9
o0 nt ,:.reé‘evntation to give to the class. This should be based on t\\ 09
G# clude at least the following points: EdUCQ’tiOﬂ

e  Basic detz;ils about the film’s organisation (e.g. which company produced it)
e  The age rating of the film and why this is important
e  The convergence and synergy used
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/. Audience Identification

' By the end of the lesson you will be able to:

l 1.  explain the difference between demographic and audience
| 2. categorise different audiences

I 3. evaluate why some audiences are incorrectly identifi 9'* 4
.J i

Sometimes though, this isn’t the case and if an audience is incorrectly identifieq
wasted marketing, as well as a nasty shock for the producers and developers iny

\/\/V\/\/\/\/\/W ﬁ ! &
Starter: The AB(l System

One way that audiences can be targeted is through their disposable income (how

spend after paying all of the bills). This gives organisations a good idea of what s
also which products might be their main competitors.

In order to break audiences down by their income, organisations refer to the ABC
what kind of careers the audience would have at each level

Description

Upnn' Lz 5"5
A These are the highz r“\ 2 Il':ley have very high-
d *6rm1le careers.

i Upper/Mlddle Class

B win thls class are comfortable. They have jobs
that enable them to have a large disposable income.
Middle Class
c1 This group are comfortable earners. They have

enough to pay the bills but not a great deal of
disposable income.
2 Lower/Middle Class
This group have secure jobs but no disposable income.
Working Class
D This group have very hard, usually manual, jobs. They COPYRIGHT

work long hours and earn just enough to pay for the PROTECTED
essentials.

Unemployed ;

i oy e
E This group are not only unemnlc < { L i fuafalso
have very poorly pand ok L rearr they often do
not have i b e oney to live on.

T oy ;—-l-

19
The ABC1 s ‘L'\Eg ca | e apphed to any media text; however, it is especially impot 09
newspapers é\,&“‘ bias and articles within the papers will be tailored to the spec |
audience. Canyou identify where the audiences for The Guardian and The Sun wo

Be prepared to explain your answer!

Education

The Guardian: The Sun:
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Task I: Demographics

Most of the time the word ‘demographic’ is used as another way of saying ‘audie:
meaning. It covers more than just the age of a person and thinks about more pe
or a group.

Take a look at the 4Cs theory below. The 4Cs stand fo .0+ .5~ ultural Consumer C:

what the word ‘demographic’ means based 2ni:h ﬁfjf;.@faﬁon below? How isit ¢

Audience Type ) - ik Description
o cuasually the largest audience group and they are dome:
D ) conform to conventional ideas and are often sentimental. Th
value-for-money, family brands.
Aspirers This group is typically formed of younger people. They seek .
P having the latest items to further their image and appearanc:
Usually made up of higher-management professionals who at
Succeeders . .
control. They are often goal-minded, organised and work ha:
. Usually older people who are very traditional or have an int
Resigned y peop . . 4 y
values and are seeking survival.
This is usually a younger audience such as students. They ha:
Explorers e . .
individuality, and want new experiences.
This audience are usually made up of low-income groups. Th¢
Strugglers few resources other than their physical skills. This means tha
(left out).
This group have a lot of social ;e ) 55, “They do not focus ¢
Reformers : : Y A
to have quite good ta7te
™ of “
Demographic Means: ... 4 4 il

Task 2: The Classroom Demographic

In groups of four or five, discuss where you think each of you would be on the AE!
Then feed back your answers and record the demographic for the class below.

lam:
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Task 3: The Set Texts

It is essential that you understand the audience of the set texts that you study fo:
the text determines the elements that we see and the overall meaning behind the

Remember, any of these texts could come up in the exam. Ca: you identify the m
below? Try to include: Y

i

14
® Age e  Gender i’f /" e ABC1 rating

s

. Audience

GQ

front cover

The Man
with the
Golden Gun
poster

No Time to Nad\ 4
Die 247"

The
Guardian
front page

The Sun
front page

Quality AP
Street e -
advert

NHS 111 |
advert
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Task 4: Unexpected Audiences

Pokémon Go
Pokémon Go was a mobile game released in 2016. It was one of the first games
combine the gameplay with real-world aspects such as lora’ maps. The game ait
allow users to view the Pokémon in their own settir,. .~
g’w'i w’} .
The gameplay focused on catchine | 5?,} 1.0t Eﬁiiy to complete a collection ©
users in gym battles. ~ A *’;J .
A, ... |
S
03@{: game Pokémon Go, circle the main audience for the game fror

short senten@®inderneath your choice to explain why you have selected it.

e

Option 1. Option 2.
18—-34-year-old women, 14-24-year-old boys, C1-E
B—C2 on the ABC1 on the ABC1 system who
system who may be a are a combination of
combination of resigned mainstreamers or
and explorers. explorers.
| have chosen this audience because: ......ccccvveevviecccinennee. TTNTORNOR
" f
............................................................. ;. . g"_j,é' D 2 S
In fact, the audience who thf s s’é‘igiwx “a ihost popularity with was quite unexp:
G w"; = &

s

....................................................................................................................................
....................................................................................................................................
....................................................................................................................................
....................................................................................................................................

COPYRIGHT

....................................................................................................................................

PROTECTED
iy g
: L
Finale: Mnemonics
A mnemonic is a reallv 11 W “ «sremember pieces of information. For exam; ‘9
points on a g#¥ls: \ 1. . i€ mnemonic ‘naughty elephants squirt water’. 09
v N
5\,&“ "
or the plane1 wnrough ‘my very easy method just speeds up naming planets’. EdUCOtIOﬁ

Can you create mnemonics for the ABC1 or 4Cs system? Work in pairs or small g¢
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Extension: Demographic Word Cloud

o 7

o

g .
. 3 -
4 B4

Income isn’t the only way that an audience can . ~
®  The size of the words to show whe* .«
® Space-areyougoingto "3 -

/// 1 4 oyr
e Colour—couls Jazzy and exciting?

3
L

.

» i
%/ - . 4
-

/,/%// . ///////////

4
S

A

N
s

o

i

-

oY 'g
S st

%/f// i

L

fie. . Add to the word cloud below showing the
., f::/%wg IS more important or less important.
-~ _dscloser together or spaced further apart?

7
e

-

///é
=
.
.
|
.
4
4
=
4
.

|
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8. Audience Reception

' By the end of the lesson you will be able to:

l 1. identify types of audience
l 2. provide product examples for different gratifications
l 3.  deconstruct the audience of a product

”’;& s =

s

Audiencesg of C
this is why ’1‘]99?‘ anes have to consider their audlences carefully before they sta
product. ‘e

One aspect that they consider is what the audience are likely to gain from the p:
gratification. Two theorists, Jay Blumler and Elihu Katz, created the ‘uses and g
breaks down these gratifications into five different types:

e To gain information

®  To be entertained

e  To create a social talking point

e To escape from daily life

e Torelate to characters, places or situations

However, this is not the only thing to consider when thinking about audience. ©
how their product will be digested. Take a look at the starter activity below.

&
W

&
-
-

Starter: Active and Paeev SO

ir G ror dlfferent gratifications we also pay different amat
LS Dl cte the missing definition and examples below:

An ACTIVE AUDIENCE is:
An active audience (s an audience
who (s c/ose,/y involved with a
proc/uc% T/zey pay attention to
what (s /zappe/nmg with the product
and any updates that may be
zm/ua'od An uxamp/e/ Wou/c/ !)u

A PASS

COPYRIGHT
PROTECTED

p/aye,r,s of Fortmte who would want
to install any new pa%u/ze/.s or ‘
features that are released. g ()

Example: .~ o

R

a9

Education
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Task I: Uses and Gratifications

One of the main theories you need to know for Media was created by Blumler an:
gratifications theory. They decided that people choose to engage with different .
different reasons. These reasons are: for entertainment, for information, to rela:
escape daily life and to create social talking points.

|
|

Think about the different types of media that vou ast f;rfi _write them in the boxe:
to use them. An example has been doneicr 1 =

fl&SORSHUAH@

COPYRIGHT
PROTECTED

TO ESCAPE DAILY LIFE

TO CREATE A

L Levision, e.q. Love

'9

a9

Education
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Task 2: Analysing Using Blumler and Katz

Look at the following poster for ‘Quality Street’ from the set products. Add note.
what you understand from the advert.

Quality Street (advert) © Nestle, 1956 DemOgraphIC: ¢
i

Wit delicions dilemumal | crrerereereressii
18 dedighe fudly difforent
toflees and vhovelates in
CHIBOSHS
Qualily Steel

Finale: True/False?

Place a v or % in the column on the right to show if the statement is true or false.

Statement

A convention is an unrecognised object

The audience use media in order to gain different gratifications from it

i

Media language only includes terminology and . Ly
—

One of the main theories you nea7’. W was written by Blumler and Kat

i R

&

A W
One 4 1{, 'at o seaudiences is to be informed
5 .
ot

O
Alteri NG

® demographic of a product is likely to alter the conventions use

A product could have multiple gratifications

1.

2

3

4

5. Amain characteris £2" —. i:‘i,;wagdﬁist
- g

7

8

9

There are seven points to the ‘uses and gratifications theory’

10. Another word for audience is demographic
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Extension Task: Changing the Meaning

Using the same brand, ‘Quality Street’, explain what you would change if the pos.
audience of 18—-25-year-olds.

Think about:

® The conventions you would change -~ |
e  The uses and gratifications (Blumler and Kat: ryC * * ik tTﬁe audience woulg
e

Record your ideas in the box belc . © j -
e

Homework: Gratifications

Are there any other gratifications than the ones from Blumler and Katz? Do we
than when the theory was first created? Record your ideas on the spider diagran

< COPYRIGHT
' PROTECTED

'9

a9
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9. Aspects of Representatig

{ By the end of the lesson you will be able to:
I 1. list the reasons behind representations
I change messages through representation

e _ ; -
ﬁff»hjwfmx%ymmd
- » -~ >resenting something. Companies use repres:
-~ _wddience. Sometimes, this representation is meant to
SO wnat we are seeing in a media product is often not true to re.
oot g

this repres&@#®ion, organisations use a process called selection and combinatit
choose elements of media language to help create a specific message.

Representation literally.
particular o

The most notable form of representation comes through celebrities or other m.
process of hair, make-up and lighting before an image of them is even taken. F.
of post-production editing techniques is used to create a particular look. This is
mediation and is the main reason why ideas about body image are often incort:

But it’s not just people who can be represented; places, genders, ages, events, ¢
all represented in particular ways to portray a company’s message to their inte;

Starter: Spot the Difference

The two images below are part of AN ai ) waeden called ‘Girl Power’. See |
between the two images nf w -~ m;,gﬂ "DET/W There are handy hints on the side
the right direciaan! ’ ]

&t%ﬁ&&s?%)!@ﬂ%

Girl Power, Retouch (campaign) © Forsman and Bodenfors 2004
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Task I: Why Represent?

Editing techniques like the ones you saw in the starter activity happen all the time
for them. So let’s see how many reasons we can think of for re-presenting!

You could start with the images in the starter task — why wou'd someone need re.

Wa\d
. . N o o~
Companles use representation in order tc r o
S jo
U] Marked a ce/eér/zl)/ o - O oww%zzrz‘/éaézr way, e.q. Hisney (s associatc
= L e
: &g wf L ,Nw"j
S
w( e

°
.
[ ]
.

g o

¢ w“; g

;«v* G
. "

[ ] )\,y" W«
[ ]
.
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Task 2: thanging Representation

-
/ _

g .
. 3 -
4 B4

Use the box on the left to write a descriptionof =+ = ssi .q. 'ﬁepresent it as positively as you can!
box to make your description of theclac., A . - j/'gatr\’/e as possible. Can you change the representa’ /
Y

7
. B '//

G

’ o
T - o

7

A " ™ i REPRESENTATION

i / 4

4
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Finale: Exit Card

Fill out the exit card below by noting down one thing you have learnt this lesson.
complete this to leave the lesson.

Extension: Solving a Bigger lssue?

Look at the images below. Explain how the representation used here is working
image.

COPYRIGHT
PROTECTED

'9
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10. The Language of Represent

i By the end of the lesson you will be able to:

interpret Laura Mulvey’s male and female gaze theory

dissect different stereotypes
3. _ suggestaltemativemethodsof epresentation _ o @H¢ > 8

i b wj ‘
OBl Background
1 ‘{;,f»_ei ré?resentation before, it’s likely that you will be a.
d alfeady. For example, you might look at a product and alreat

representa\e®is positive or negative. This is a really good starting point, but yt
terminology to explain and investigate representations.

A common term that you may have heard of already is stereotype. A stereotyp:
group of people based on common (but often incorrect) ideas. For example, a ¢
teenagers is that they all hang about in gangs causing trouble and getting up tc |
case for every single teenager in the world but at some point in time this idea k¢
stereotype.

As with any aspect of media there are also key theories that you can apply here
more detail below.

Starter: Stereotyping

~

Look at the images below 7~

Always (advert) ©OP&G 2015 Supersize Me (poster) © Samuel Goldwyn Films

Roadside Attractions, 2004

....................................................................................................................................
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Task I Laura Mulvey Gaze Theory

Laura Mulvey noticed that representations of men and women are often done in .
similar and recognisable way. Take a look at the images below. Can you summa.:
just a single word how the models have been represented?

Lynx (advert) © Unilever 2007

Diet Coke (advert) © The Coca-Cola Company 2013

A word to describe the representation of the models is:

i e i
By representing the models in this way it force * t. @ ~...énce into one of two posi
Coke’ advert, we are placed into thP, . 5 tic 4 ».-a heterosexual female as the ma:
main attraction of the adver 5ra J@Tﬁlulvey’s theory is known as ‘female g

o

audience lookigg at *" ~ L. ;fmvert are forced into the position of a heterosexu:
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Task 2: Alternative Representations

Due to the abundance of stereotypes within the media there are companies whe
perception by using different representations.

Look at the covers for Pride magazine below. Can you work ¢t who the magazini
representation in your answer. 2

-
St

s

sl jw::m
ebing
- §§§.§§§§

ON THE
¢ | RIGHT PATH

V’.{%‘ L ) D
Pride (magazine) © Pride Media 2009 Pride (magazine) © Pride Media 2010 |
The audience for Pride magazine are: l | tnow this because:
e 8
4 F A
. w1
o ;’
s i e .,w"j w
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Now think about your magazine set texts. How have the editors constructed the
stars? The front covers below have starting points for you to look at, but you car
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Task 3: Sketching Ideas

You’re now going to have a go at changing the stereotypical representation of sai
the same way that Vogue magazine has.

Start by thinking of the group you want to represent in a posi*ive way; make a not
- if'*;
- A

SR wa
v i
3 3 M‘,M

s

Now, use ti o\ spdce below (and the Pride magazine covers to help you) to sk
front cover. @
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Finale: Caption Contest

Caption the following images so that the meaning of them is not what you woulc

o9
QQ\'LK:‘(‘

Sometimes, \Gy
institutions.

Using the crest below — or your own design — create a new coats of arms for you:
choices you have made, explaining why you have created it this way.

o . =aation Among Products

2
Y R

Find an exar\.e Of each product listed below. Write a sentence or two for each |
used within that product.

e  Advert e  Film Poster

e  Magazine Front Cover e Video Game

e  Newspaper Front cover e  Radio Show
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Answers

1. What is Context?

Starter: Defining Context .
Answers could include (but are not limitedto).. ~~ - .
e  History e Theauths ~ o Religion .
e Events o uletv. . o s Beliefs
A4
Task 1: CoggfqlA1a . .ences
Answers co \:&w d’é’(but are not limited to):
Historical Cultural
e [f there are any wars happening at the time e The main religion fo
e  Changes in monarchy or prime ministers e The general beliefs |
e Natural disasters ®  Morals that the pu:

e  Destructive events
e  Positive events such as weddings

Social

e  How the roles of men and women have changed
e  The differences in wealth

The differences in social class

e  Movements such as feminism

Task 2: Applying Your Knowledge

Answers could include (but are not limited to) .+ ./~
Historical 0 o Cultural
® QueenElizabeth Il has =~ d i; 20 V‘Ears ¢  Multicultural

banges it v Clarls e Greater level of tole

e Regularc
Social . . YN
*  Immigr{Zes on a mass scale

e The cost of living is becoming a greater concern for the population
e  Greater move towards equality

Note: topics such as the conflict in Ukraine, the 2023 elections and energy conce |
‘Historical’ (as they are likely to be recorded in history) and ‘Social’ (as they are it
now).

Finale: Summarising the Lesson
An example could be: Today | have learnt that context is everything surrounding
split into historical, cultural and social context.

Extension: Modern vs Traditional
1. The meaning/narrative of the advert is that the o . Jsi g the chocolates in |
2. A modern audience may see the womer ‘nfﬂrﬁg.. 100ks in order to get a cho
3. Example answer: A traditiono! «. ¢ ’iir‘\,: ire /iké/y to see the man using the p:

attention. They couldy’ A iify;:,w*ou;c}ylv the placement of the product as it is |

more sexzalar i ‘e. > lining (as suggested by Blumler and Katz ‘theory of a¢
Tﬁ,g 0in et i‘ebding given that women at the time had very little pov.

iy

was thd W' needed a man in order to be successful.

However, a modern audience could see a different reading. In this case the .
the way that they look, as they are stereotypically beautiful, and could be us.
gain a chocolate while distracting the protagonist. This would create a socic!
message is more prominent and accurate.
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Preview of Answers Ends Here

This is a limited inspection copy. Sample of answers ends here to stop students looking up answers to
their assessments. See contents page for details of the rest of the resource.





