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Teacher’s Introduction

S

sy
: \
At the start of this specification, we really only have the specification, the delivery \\\\\:\%
sample assessment materials available to help us to plan and structure these pa;: K\\\\ Q\\\\\
question asked and the balance of the paper. \\\\ &
\\\\\\
=

\\\\ \

Across these four practice papers, we have tried to cover as much of the Unit 1 s

We have chosen to mimic the structure of the sample paper in terms of the typ
format and number of marks) and the coverage of topics (i.e. the proportion of

\%\
heavily welghted to Learmng Aim B, whereas the § \\\;
45% for Learning Aims A, B and C respectivek \Q\\\ §~\\

R
&x\\x\\x\\%

\\&m

\

\x\

P
y/

Analysis of sample paper produced by Edexcel (see www.btec.co.uk)

Type of question \\‘\\\“\

1-4 mark questions
Including multiple choice

5-mark multi-part questions:
1. Case study ‘scenarios’

A,
Kk

%,

e

2. Simple graph to read (1 mark) and explain given trend (4 marks) 8 ]
. ple grap . P g \ é\\
8-mark discuss/analyse questions \\\\
X
So the structure is roughly: \‘@

\»\

\\\\\\\

® One-third 1-2 mark individual questions
® One-third 5-mark questions (multi-part so 1-2 marks per part)
® One-third 8-mark ‘discuss” and ‘analyse’ questions

Marking guidance from SAMs
The sample assessment materials include some marking guidance. As always w
material produced by the board, but here are the key points that are useful for
® Mark scheme are applied positively, meaning students are rewarded fo

do not lose marks for missing things out.
® Examiners will mark crossed-out answers unless an alternative is provi

COPYRIGHT
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made to this resource or other media studies resourc
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* resulting from minor specification changes, suggestions from t

and peer reviews, or occasional errors reported by custom
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ZigZag Practice Exa
Supporting Edexcel BTEC Level 1,
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Creative Digital Media P O

Unit 1: Digital Media Sectors and Au "

) &&\

&\\\\\\\\\\\&\

///’”Zf//
7

o
7

%

.

£
\W

Time: 1 h“
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,gz

Instructions

* Fill in the box at the top of this page with your name. %\\\
* Answer all questions. \\‘\\\“\

e Answer the questions in the spaces provided — there may be more space ““

R
Information § N
e The total mark for this paper is 50. = \\\\\&\
* The marks for each question are shown in brackets — use this as a guide a; X |
each question. \\\\\%\
i ]
Advice \\&\%\
¢ Read each question carefully before you start to answer it. \\\\%\\\\”\
* Keep an eye on the time. \\
e Try to answer every question.
e Check your answers if you have time at the end.
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Multiple-choice questions should be answered with a crg

If you change your mind about an answer, put a IlneéE R
and then mark your new answer with a c,g S §
S
Answer ALL questions. \\\t
‘\\\~\
1 SLR photography is an example of an analogue media product. Give one otm \\\‘\
\\\\\
o
. . . i ? =
2 Which one of the following is a digital gaming product? \&\\\\\\\\\\\%

\\&m

g,

E
\\
\g\\\
\\“\\\\\
3
R
N e
5 \\*\?\&\
4 Which one of the following would be part of the production process when ri: \\@
s
[] A Budgeting . @
[ ] B Coding R
[ ] € Pitching m\\\\
[ ] D Mixing Sound
5  Which one of the following would be considered a post-production activity
[] A Designing Sets
[] B Image Manipulation
[ ] € Production Meetings
[] D On-setPhotography
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Game On, a video game developer, have produced a new video game t
to distribute for video game consoles. The developers want to work along

digital media sectors to create products for a campaign to promote the -
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\\\\\\\

(a) Disks for video game consoles are a platform through which the video
Give two other distribution platforms which could be used to distrib

7%

///f”%

(b)

z’/z/’ff/

A,
,g7

(c) Game On’s promotional campaign is an example of cross-media syne
Give one advantage to media producers of using cross-media synergy

A,
K

//f’//f’/gf
’?J’//’

7 How are tablets an example of ‘technological convergence’?
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9 Give two advantages of collecti tinen consuming media produ
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10 Name the regulatory body responsible for rating video game content in Eu

BTEC First Media Studies Practice Papers Unit 1 Page 4 of 58




11

12

13

14

15

What does the regulatory body ASA stand for?

Explain one advantage for media producers of using consumer-generated c¢

What is a Primary Audience?

ia producers can use o interpret and present dat

D R R

ﬂ)eidre is undertaking some audience research on behalf of her school
the school’s magazine. The school is hoping to launch a digital edition
News. Deidre starts by using the Internet to investigate the circulation
school-based digitally published magazines. Deidre also reads other sc
magazines. The editor of the magazine then asks Deidre to conduct a qu
school to find out how many pupils from each school year read the sch
Happy with her findings, Deidre organises face-to-face interviews whe
\interviewee the digital edition of the magazine and asks them what th

(a) Identify one method of primary research that Deidre undertakes.

(b) Identify the quantitative research Deidre undertakes.

(c) Which two methods of secondary rezec eidre undertake?

(d) Om #he questions De|dre used in the interviews was rejected by th

Have you subscribed to any e-magazines?
Do you read other e-magazines?

Do you have a digital device on which to read E-Skoo! News
Did you like the fonts used on the title page?

IO
DN w>
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16 Bar Chart A and Bar Chart B below represent the breakdown of video gam
2007 and 2010.

Use the information in the bar charts to answer questions 16(a) and 16(b) B

SRR
N\\\
Bar Chart A: (US) Video Game Sales by Genre i s
K‘Q\\ Q?\\\
I N N \\\\ &
Sports Games g ‘\\\\
L &
& S TR
: shoorer R TETT IR R o
S
g ! @\m\\:\
-E Family Entertainment § @i
2 .
2 N
= .
T, \\
Action 0 S S SR SR S S, N \\\%\\\\«\‘
0.0 0.2 0.4 0.6 0.8 1.0 1.2 1.4 1.6 \\\\\

Billions of US Dollars

e

Bar Chart B: (US) Video Game Sales by Genre i

A,
Kk

/’,;f

Sports Games § \\\\\;\\\«%‘\\
n \X\\\\
v R
£ Shooter \\&\\%\
Lg \\\N
]
g | Ny
< Family Entertainment
bl
1)
4
c Casual
(]
|V}
Action

0.00.20.40.60.81.0 1.2 1.4 1.6 1.8 2.0 2.2 2.4 2.
Billions of US Dollars
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(a) By how much have sales in actig “increased since 2007?
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17 Show Me is a new photo sharing website aimed at 16—30-year-olds. The pr
website to capture their target audience and communicate their core valu

Discuss how the producers of this website might use navigation to create
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B

18 Analyse how immediacy of digital media technology has changed the ways i
multimedia products. -
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ZigZag Practice Exa

Supporting Edexcel BTEC Level 1,

Candidate Name:

Creative Digital Media P

Unit 1: Digital Media Sectors and Au

Paper 2

Total Marks

Time: 1 hea

Instructions™
¢ Fill in the box at the top of this page with your name.
* Answer all questions.

e Answer the questions in the spaces provided — there may be more space “

Information
e The total mark for this paper is 50.
» The marks for each question are shown in brackets — use this as a guide a3
each question.

Advice
¢ Read each question carefully before you start to answer it.
e Keep an eye on the time.
e Try to answer every question.
e Check your answers if you have time at the end.
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Multiple-choice questions should be answered with a crg

If you change your mind about an answer, put a IlneéE —
and then mark your new answer with a c,g . \\\

= \

Answer ALL questions. \\\\:\

\\\\
1 Vinyl records are an example of what type of media product? \\\\
=y \:\\\ \

5 \\%\
2  Which one of the following is a'aigital publishing product? §

\\&m

g,

Lo

\\ \
\\\\x\
3
RN
4  Which one of the following would be part of the production process when m \\\@g\x
SR
[ ] A Shooting footage \\\§
[[] B Shooting pick-up shots o
[] € Writinga script \k\\\‘“\\
[] D Creatingajingle
5  Which one of the following would be considered a distribution activity?
[ ] A Castinterviews
[ ] B Shooting footage
[[] € Commercial shown on television
[] D Casting
COPYRIGHT
PROTECTED

ig

o3
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On the Box, a television company, has produced a high-budget televisio
they intend to distribute through TV broadcast. The company wants to
other digital media sectors to create products to create audience awar
television drama.

(a) TV broadcast is one platform through which the television dramais b
Give two other platforms which could be used to distribute the televisig

pox’s promotional campaign is an example of cross-media syn
Expiam one reason why cross-media synergy is advantageous to med

edia products.

.....................................

10 Name the regulatory body responsible for upholding advertising standards &

BTEC First Media Studies Practice Papers Unit 1 Page 11 of 58
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11

12

13

14

15

Name the regulatory body responsible for the communications industries.

Explain one disadvantage for media producers of using consumer-generate¢

Give one example of a secondary audience.

Give ol dia producers use audience profiling.

D R R

/As part of his university assignment, Karl is undertaking audience rese
about the types of audience that play digital games. He starts by invest
figures and ratings of recent digital games by genre type. Happy with his
then undertakes a product analysis on a digital game that was highly rat;
website he looked at during his research. Wanting to find out more abo
audiences that play digital games, Karl decides to set up an online surv
posts the link to on well-known gaming forums, as well as asking his fri
\social networking page to participate in the survey.

(a) Give one example of secondary research Karl undertakes.

.................................................................................................................

.............................................................

.................................................................

esearch, Karl aimed to be objective. Which one of th
@ research?

[] A Directing this question to the focus group: Did you like how
[[] B Ensuring that a large amount of people were asked to take
[] € Question within survey that reads: What did you think of th
[[] D Karlsharing his thoughts and opinions about the media pro

BTEC First Media Studies Practice Papers Unit 1 Page 12 of 58
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16 The bar chart below represents the breakdown in the use of game console

2012 (OFCOM).

Use of games consoles to watch aud
content in 2012

30%

25%

20%

15% -

10% -

5%

0% b
Catch-up TV Online gaming Watch
DVDs/Blu-rays

Watch live TV W

Participants: UK adults 16+
Number of Participants: 1,958
Question asked to participants: Which, if any, of these do you use yo:

(a) Which use can be considered the primary use of game consoles in 2012

(b) Explain two ways in which digital media technology may have had an impa’%

BTEC First Media Studies Practice Papers Unit 1
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17 In the Know is a new digital entertainment magazine aimed at 20—40-year
magazine want the cover of their first edition to capture their target audie
values of ‘honesty’ and ‘entertainment’.

S

. : : . . S
Discuss how the producers of this magazine might use representation to cre: \\x&
audience on the cover of the digital magazine In the Know. \\\

\\&x
\\\\

N
o

SR

V//

#Py,
7

R
\%\m

\x\\\\\
RS

\\

= -

~

\\\\\

\\\\\

\\\\\\\

A,
,g7

U

P

%,

//f%
'f’ff////

COPYRIGHT
PROTECTED

ig

o3

EFducation

BTEC First Media Studies Practice Papers Unit 1 Page 14 of 58




18 Analyse how connectivity of digital media technology has encouraged a gro
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ZigZag Practice Exa

Supporting Edexcel BTEC Level 1,

Candidate Name:

Creative Digital Media P

Unit 1: Digital Media Sectors and Au

Paper 3

Total Marks

Time: 1 hea

Instructions™
¢ Fill in the box at the top of this page with your name.
* Answer all questions.

e Answer the questions in the spaces provided — there may be more space “

Information
e The total mark for this paper is 50.
» The marks for each question are shown in brackets — use this as a guide a3
each question.

Advice
¢ Read each question carefully before you start to answer it.
e Keep an eye on the time.
e Try to answer every question.
e Check your answers if you have time at the end.
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Multiple-choice questions should be answered with a crg

If you change your mind about an answer, put a line ! R
and then mark your new answer with a c&; RN
Answer ALL questions. \\\\\:\\&
. \\\\
1 AJPEGis an example of what type of media product? \\\‘\
= :\%&\}\x\\\\&
.................................................................................. \\%\\\\\
2 Which one of the following is a digital moving image product \W%

.

D =y
N - & S
O s@Roc o
] B ie Soundtrack \\\\\&\\\1\‘
[] D Trailer
&\\\
e
3  Give one example of a pre-production task when producing a game.
p pre-p p gag \@\\\\\\
N e
= \\*\?\&\
4 Which one of the following would be considered part of the production proces:: \\@
s
[] A Writing Copy - @
[ ] B Budgeting _
[ ] € Page Mock-ups m\\\\
[] D Sourcing Graphics
5  Which one of the following would be considered an exhibition activity?
[ ] A Television Commercial
[ ] B Cinema Viewing
[] € VoxPops
[ ] D Trailer
COPYRIGHT
PROTECTED
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Write Publishing, a publishing company, has produced a new music maga:
intend to distribute in supermarkets and newsagents. The company wanty
other digital media sectors to develop an online version of the magazine

S

-
\g\\\

(a) Give two platforms which could be used to distribute the online versio \\\
& \\\

T oo W
gy
2 e L W
.
- "
(b) Give one way in which website developers might wrrk with the pubhshﬁ NRAR
\\%&\\
the e-magazine. = \\%\ \
............................... §
W

\%\m

g,

(c) o
\\\\\\
\x\\
.................................................................................................................... .
P
7 How are games consoles an example of ‘technological convergence’? § \§
\\\@\
A
8 Explain why television viewing is considered ‘passive viewing’ whereas navi N\\\\
‘active viewing'.
9 Acinema audience is one example of a colle ce. Give two other t COPYRIGHT
audience can be collective. PROTECTED

ig

o3

EFducation
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11 Name the regulatory body responsible for awarding film ratings.

S

-

Q‘%\

L .
\\\\\\\

....................................................................................................................... W e
- .
....................................................................................................................... .

S
IR

\\

12 Explain how consumer-generated content is an example of cross-media.

13 Whatis a secondary audience?

&
-
............................................................................ Ml

\%\m

\x\\\\\
RS

\x\

= -

14 Explain patterns of consumer behaviour are used by me

A,
,g7

D R R

15 \\3\ %

[Charlotte works for an advertising company and she has been asked by § §

people’s responses to their latest promotional campaign to see whethe \%\‘\\&\\\

Charlotte begins by looking online at both the sales figures of the media \\\\@@

was promoting and also website hits for the media product website. Ch \\\\\\

put together a questionnaire which she conducts on the high street alon : \@
interviews. Happy with the amount of information she has gathered, Chat \\\

\\\\\\\\

Cocus group to ask people what they thought about the media campaign

(a) Give one audience statistic Charlotte looked at during her research.

(b) One of Charlotte’s telephone questions was rejected for being subjec
think the campaign does a good job of promoting the media product?
guestion could have been changed to so that it did not get rejected fo

..................................................................................... COPYRIGHT
PROTECTED

(c) Give two advantages of co ce research.

ig

(d) Which one of the following is a secondary research method that Charlg

o3

[] A Focus Group g

[[] B Producing a Questionnaire EdUCQt§Oﬂ
[] € Internet Research

[] D VoxPops
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16 Graph A and Graph B below represent the breakdown of audiences by averf-
2002 and 2011.

Use the information in the graphs to answer questions 16(a) and 16(b).

Average daily hours of TV viewing by age, @
6
5
4
3
2
1 N
(0] y ! ? ¥
Children 16-24 25-34 35-44 45-54
Graph A: Average daily hours of TV viewing
Average daily hours of TV viewing by age, &
7
6
5 15
4 3.9
3.3
8
3 25 2
2
1
O . N B H
Children 16-24 25-34 35-44 45-54
Graph B: Average dailv Siurs of TV viewing

(a) Which age group’s average dail

y which digital media technology may have had anii

IO

2wing has not changed?éé
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17 Beauty 101 is a new television documentary aimed at 13—19-year-old fema
documentary want the TV commercial to capture their target audience.
Discuss how the producers of the documentary might use genre and narra i\ \
target audience. \\\\\
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18 Analyse how convenience of digital media technology has impacted upon th
multimedia products. :
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ZigZag Practice Exa

Supporting Edexcel BTEC Level 1,

Candidate Name:

Creative Digital Media P

Unit 1: Digital Media Sectors and Au

Paper 4

Total Marks

Time: 1 hea

Instructions™
¢ Fill in the box at the top of this page with your name.
* Answer all questions.

e Answer the questions in the spaces provided — there may be more space “

Information
e The total mark for this paper is 50.
» The marks for each question are shown in brackets — use this as a guide a3
each question.

Advice
¢ Read each question carefully before you start to answer it.
e Keep an eye on the time.
e Try to answer every question.
e Check your answers if you have time at the end.
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Multiple-choice questions should be answered with a crg

.

If you change your mind about an answer, put a Ilneéé R
and then mark your new answer with a ¢ . \\\

i \

Answer ALL questions. \\\\:\
\\\\
1 Analogue radio broadcast is an analogue media product that is gradually being \\\
DAB radio. Give one other example of a digital media product that has replac %‘\Q\
p

....................................................... '
........... \Q\\‘:@\ \
: \\\\\\\\\\\\\%
2 Which one of the follow te of a digital moving image product: N \§

RN
3
N - \\\\\S\‘\
[] € E- newspaper s
[] D Smartphone G
= \\\Q\\\\
3  Give one example of a post-production task when producing a movie sounds \\%\\\

/,?///”7’0
%

----------------------------------------------------------------------------------------------------------------- %‘\\\\\\\\
\
4  Which one of the following would be considered part of the production prog
g p P P \\\\\\%
A Page mock-ups =
[ ] B Pitching m\\\\
[] € Customising page appearance
[ ] D Budgeting
5  Which one of the following would be considered a post-production activity?‘;‘?fé
[] A Interviewing people for a news programme
[] B Reccevisit
[[] € Taking photographs for a newspaper article
[] D Mixing sound for a film trailer
COPYRIGHT
PROTECTED

ig

o3

EFducation
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Buy Me are an advertising company that have been approached to creaté:
promotional campaign for a new tablet. The company are currently wo

the television industry to create promotional material. SN
sy
\&

(a) Give one way in which the television industry might work with Buy M \\\\\\\
the tablet. \%\\ \\\\

W e
................................................................................................................ \\\\\
=
................................................................................................................ \\\ \\\
(b) Suggest two digital media platforms that the a ng company co \\\&\\
material for the campaign. \‘% 3
1 §
.............................................................. \W
\\\m

................................................................

\x\\\\\
RS

\x\

= -

e

\\\1\\\
B

\\

\\\\\\\

A,

wo examples of cross-media activities that Buy Me could conside;

(c)

»f/

A,
K

//f’//f’/gf
’?J’//’

8 Give one example of passive media and one example of active media. Expla;
either passive or active.

[ T AL Y (1o L= TR

Yot A V=R AV (=T [ O

9 Give two examples of media where the audience ca ly individual.
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10 What is the regulatory body PEGI responsible for? A
Education
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11

12

13

14

15

What is the regulatory body PCC responsible for?

Give one example of a primary audience.

Give orgutiy dience research information can be presented.

[Lisa is undertaking audience research on behalf of her local radio statio
launching a new podcast feature called Tune In. She starts by using th
investigate listener figures of other radio station podcasts. Lisa’s man
to go out onto the high street to conduct a survey and collect a sampl
find out what type of audience listens to the radio stations. Happy wit
organises a focus group where she shares a prototype of the podcast

\participants in the focus group what they think.

(a) What is primary research?

(b) Give one reason why Lisa decides to conduct qualitative research.

...................................................................

nduct further audience research. What other pri

[] A reading reviews

[] B Internetinterviews

[[] € looking at surveys conducted by others
[ ] D listening to other podcasts
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16 Table A and Table B below represent the breakdown of radio audience Ilsteb
2005 and 2012. -

Use this information in the tables to answer questions 16(a) and 16(b).

(a) Which radio station had the highest average hours per person in Dece

(b) Explain two ways in which digital media technology may have had an i '

Quarterly Listening Figures ending December 20§§

Station Population Average hours per:&i:;

BBC Radio 1 49,377,000 2.0
BBC Radio 2 49,377,000 3.4
Classic FM 49,377,000 0.9
Heart FM A9, 377,000 0.5
Kerrang! UK 0.1
Kiss UK 0.2
‘ 0.0

0.4

e A: Radio audience listening figures by radio stati

Quarterly Listening Figures ending December 2

Station Population Average hours per &
BBC Radio 1 52,352,000 1.5
BBC Radio 2 52,352,000 3.5
Classic FM 52,352,000 0.7
Heart FM 52,352,000 1.0
Kerrang! UK 52,352,000 0.1
Kiss UK 52,352,000 0.4
Smash Hits Radio | 52,352,000 041
talkSPORT 52,352,000 0.3

Table B: Radio audience listening figures by radio statio»s.E

audiences since 2005.
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17 Teach!is a new podcast aimed at newly qualified teachers. The producers of ¢
to capture their target audience and communicate the core values of ‘educa

S

R

\\\\\

= -
\\‘\\\\\
\\\\\
1

\

R

Discuss how the producers of this podcast might use sound to direct or alert t
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18 Analyse the impact that portability of digital media technology has had on k
multimedia products.
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Extension Questions

E1l Hollywood film producers are creating a trailer for a new action film called l S

cinemas early next year. The film is aimed at 15—35-year-old males. The proq« BN \\\\

\‘&\

their target audience. \\\
\*\\ \\\

Discuss how the producers might use editing to indicate or signify the genre \\&
to create interest. \\\\
i \\\\
%\\ R

\\%&\

/f’:?zf

g\\\\\\\\x\\\\\
\W

\x\\\\\
RS

\\\%

L .

e
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\\\\\\\
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E2 Be Woman is a new glossy magazine aimed at 25-45-year-old-females. Th
the magazine to capture their target audience.

Discuss how the publisher of the magazine might use lighting, colour and ¢ i\ \

that will feature on the front cover. \\\\\
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E3 A new comedy film is released, called The Secret of our Success. It stars two
on each other to trick others and make as much money as possible against
police pursuers. This film is to be the cover of this month’s Film Publication

S

R

Discuss how the two lead actors might be pictured on the cover and why. \\\\\
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E4 A 30-second TV spot is released for a new crime drama, The Department. T
brilliant detective. In the spot he is assessing a crime scene, a murder in the;

S

R

\\\\\

= -
\\‘\\\\\
\\\\\
1

\

R

Discuss how the spot is likely to reflect the genre of the show and draw in

2z

Ay,
%

R
‘\\\\\\\X

\\\\\\\
\

-

e

\\\\\%\

\\\\\\\

\\\\\\\\

o
////

U

P

W,

///////

COPYRIGHT
PROTECTED

ig

29

Education

BTEC First Media Studies Practice Papers Unit 1 Page 33 of 58




Practice Paper Answers

Practice Paper 1

Question
number

Answer

1

1 mark for an example of an analogue media product.
Any one from:

e 8-track tapes

¢ analogue radio broadcast

e filmstrip (8 mm/16 mm/ 2z
®

®

®

magazines
ttes such as audio or VHS tapes
ystems (linear editing systems)

Accept any other appropriate answer where a valid analogue medi

C —Simulation

1 mark for an example of a film pre-production task.
Any one from:

e cast auditions

® risk assessments

set construction
storyboard
production schedule
script writing

script read-through
costume design

set design

sourcing props
audience research
location scouting
rehearsals, budgeting
pitching

Accept any other appropriate answer that refers tp a valid process
film production.

B — Coding

B — Image Manipulation
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Question

Answer
number -
6 (a) 1 mark for each distribution platform to a total of 2 marks.
Any two from:
e digital download (including download via console or cloud platform such as V
¢ mobile gaming (apps) -
¢ online website
6 (b) 1 mark for giving a way of the television industry working with Game Onon t
promotional campaign.
Any one from:
® The television industry may work with Game On to produce a series of T‘z.s
promote the film through different stages of the aign. &
®  Game On may allow the television industrv tc a factual program;s;
‘making of..." the video game. :
*  The television industry may; ‘ame On to feature the video ga
entertainment sho: he video game {‘plugging’).
6 (c) A linked regann::} reference to any one of the following points. U
forane
Any one Pom:
* Cross-media synergy raises/creates (national/global) awareness of the prod::
audience/demographic (1) to create revenue / to maximise profit (1). .
e Cross-media synergy allows companies to utilise each other’s skills (1), aks
distribution by using all media platforms available (1}.
Accept any other appropriate answer, including answers where the points abi-:
applied specifically to the Game On scenario. 5
7 1 mark for how tablets are an example of technological convergence.
Any one from:
e Atabletis not only a web browser but also a MP3/MP4 player, digital p
gaming device, etc.
e Atabletis a device which has other functions beyond its primary technolog
* Atablet has several functions/technologies converged within one devic
8

A linked response that makes reference to any one of the following points. U
for each explanation. ;

Any two from:

¢ Audiences may not know why they chose to watch what they did, or maéé
to explain fully (1) but rather offer reasons for why they have watched scf:;
which they have heard others mention (1).
e The theory does not support the idea that me
and often habitual (1), therefore aud :
for a particular gratificati
e The theory does no
mdlwdmﬂ {1

an be described a
necessarily be consti

g a that media can sometimes be forca{s
sfore look for any kind of gratification (1).
$'to generalise that audiences use media for a specific p

et the audience is too individualistic (1).
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Question

i

Answer
number
9 1 mark for each example to a total of 2 marks.
Any two from: _
e Social Interaction — ability to discuss thoughts and ideas with othi
media text 5
® ‘Healthy’ Competition — increased motivation to do better, satisfacts
* Belonging — collective enjoyment brings a sense of belonging tha
part of (community aspect) '
Accept any other appropriate answer.
10 PEGI (Pan European Game Informati
1 Advertising Standards Au :
12
. Matenai is freely submitted by the member of the public {1) so |t
the media producer to acquire, find or source material (1}.
e Material is often in the public domain (1), for example on social n
as Facebook® so it is easy for media producers to get accessor g
material for little if not no cost (1).
® Media producers can gain access to ‘pedestrian/secret/eyewitne;
camera crews are forbidden access or were not present at the s
drama/incident/accident, etc. (1). :
e Material created by consumers is up to date (1) and therefore the
researcher for media producers, as they can gain access to up-to
information on events/incidents, etc. without too much hassle (1
13 1 mark for a definition of a primary audience with an appropriate exa
Definition: Also known as the target audience, whom the media prog
the primary audience of Vogue magazine is women between the age
Accept any appropriate example.
14 A linked response that makes reference to any one of the following p

for an explanation.

Any one from:
e Charts, Pie Charts, Gra
Can be used to:

now many in orde
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Question

Answer
number

15 (a) Any one of the following:

e Conducting a questionnaire to find out how many pupils read the§ R

® Conducting face-to-face interviews to find out what people thzt; \\\\\
magazine E-Skool News S .
15 (b) | Conducting a questionnaire to find out how many pupils from eact; i\%
school magazine \\i\\\\
15 (c) 1 mark for each method to a total of 2 marks. \\s
¢ Internet research (1) §\\§ \\Q\

e Reading other schools’ digital magazin

~

15 (d) D- Did you like the fonts used on the §\ X
N
16 (a) $1.6 billion \ @
3

BN

y i
A

//

go using handheld devices / smartphones, etc. (1), allowing t NN \\
\
gaming wherever they are (1). \\\\
* The accessibility of digital technology has made some online c;
apps free, whereas other games are often paid for (1); allowi iy
download for free increases the popularity of casual games (1) § \
® The convenience of digital technology means that gamers are \

\

on a console that requires a connection to a power source (1);:
play whenever, wherever without too much commitment to
the game (1).

//’///
///

/

N

N
® The connectivity of digital technology means that casual gamers \\\\
community (1) where they interact with one another through ths
\\\\\\Q\\\\
Accept any other appropriate answer. \

Answers must focus on casual gaming.
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Question
number

Answer

17

Navigation is likely to include any of the following:

e Text links (hyperlinked text taking the user to different pages w:

e Navigation bar (links for the website collected together in a

e Tab navigation (navigation links appear in a tab form and can
into sections)

e Dropdown menu (an initial menu that reveals another menu
hovered over the menu in a downwards motion)

¢ Flyout menu (an initial menu that reveals another menu to thg
is hovered over the menu)

e Breadcrumbs (shows the path the user

Layout: Clear, consistent layor:t the website which us
familiar w;th (user -fri : mplex layout that enables
rent mteractlve elements to click on,

gation of text with image: Slideshows may be evident; imag
Yoxt’ arrows could be used to direct the user through a variety o
similar attributes or qualities, e.g. beach shots. A clear sense of in
audience with text and images within the website.

Fonts: Different font styles, colours and sizes signify particular im
website, e.g. a larger, bolder and bright font could signify an albun;
user to clink the text.

Directing users of the website: Unique user experience, sense of
evident, e.g. login option to navigate web interface as a named u
user-friendly, sense of freedom, interactivity, etc.

Level Descriptor

No rewardable material.

1 Either a small number of relevant but superficial or generic
or one point with some discussion. Points have not been linke
question. One viewpoint discussed.

2 Unbalanced, with more detail on one perspective than th
mentioned. The majority of points made are relevant to t
question/situation, but the connection to the scenario is
unclear.

3 A lot of mostly relevant points made, or small number of
aspects discussed in detail. Many perspectives are discussé
discussion. The majority of points made v:ill be relevant an
clear link to the situation in the 5
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Question Answer
number
18 Immediacy within digital media technology refers to the ability of
with media products instantaneously. Responses include the follov DR
SRS
Increased speed: Access to information is immediate; can find an O
instantaneously with little effort. Digital technology becomes the f: \\b\
multimedia products over traditional media platforms such as ma i\\\%
. . .. , RS
have become more heavily reliant on digital technology to find ou \\\\\\
interact with others in a virtual space, and it has made it easier for; \\\
multimedia products, etc.
P =
On-demand Media: Multimedia content is availsble 24/7; consum )
. . ; Al7 . @\“\\\\
own media experiences by choosing \sume particular &\ N
Advantages: ; 8
&\\\\\\\\\\\\§
W
RN
%\\\\\
Text-hased communication lacks character, e.g. lack of expres . \\

® Content online is not regulated and may not be accurate, and o

and dangerous
* Exposed to information that may not always be in the user’s ¢

RN
Examples of the changes in which audiences consume multimedia §\\ \§*
¢ Sending photo/video content through online instant messagin \\\\\\\\\

/

WhatsApp®, BBM®, etc.
® Mediais on demand, e.g. Channel 40D, BBC iPlayer.

////

\\\‘\

e Communicate in real time, e.g. instant messaging such as AIM = \\\
Messaging), Facebook Chat, BBM (BlackBerry Messenger) \\\%
Level Descriptor \\\\\\i\\\
No rewardable material.
1 Either a small number of relevant but superficial or generic p

or one point with some discussion. Points have not been link
guestion. One viewpoint discussed.

2 Some factors identified or a few key factors described. Mo:
will be relevant to the given context but the link will not al
Most of the examples will be relevant to the given context
always support the analysis.

3 Range of factors described or a few ke
answer will be coherent and will
issue into intelligible p
presented inalnp
context

y factors explained i
oken down some
ity of factors will be

xamples will be relevant
pport the analysis.
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Practice Paper 2

Question ..

number Answer SRR
- _
1 Analogue media products \\\\\\
2 B — E-newspapers \%\\ \\\
3 1 mark for an example of a podcast pre-production task. \\xx
\\\\

Any one from:

W

. ript writin TR
sc pt ting \%\\\

e audience research \&
e meetings %\\ \
e writing interview guestions., L W
. R
Accept any other sver that refers to a valid process \\\\\\\\%

podcast pra SN

4 S
6 (a) \\\\\\
RS
Any two from: G
R -
e Digital Download
e DVD SR
SN
e Online Streaming (Internet Television) § \\§
e Pay-per-view \ §
6 (b) 1 mark for giving a way the publishing industry might work with On t: \\&?‘\\&\\\\\
. . . \\
promotion of the television drama. \\\\\\4\\\@
Any one from: \\\\\\

e The publishing industry may work with On the Box to produce at
advertising/print/poster campaign to promote the television p

®  Onthe Box may allow the publishing industry to produce a boo
television drama.

®  The publishing industry may work with On the Box to produce
magazine on the making of the television drama.

e The press (magazines and newspapers) may publish content su
scenes’ or ‘interviews with’ articles on the stars that feature in t§

e (Coverage on front covers of magazines such as TV Times to ‘plug
programme. :

\\

\\\\\\\

Any other appropriate answer.

6 (c) A linked response that makes reference to a
marks for an explanation. ;

COPYRIGHT
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Any one from:

es/creates national and/or global awaré
110 a wider target audience and demographic, w
at' mises profit
0ss-media synergy enables companies to utilise each other’s
~ increases their visibility on a range of media platforms (which
given just one skill set of one company) and allows for wider di
® Cross-media synergy allows for a greater presence of a particu
the public domain, i.e. increases brand awareness and become
by the audience

¢ (Cross-m
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Question

Answer
number
7 1 mark for how a laptop is an example of technological convergenc
Any one from:
e |aptopis not just a personal computer but also is a web brows
music, library etc.
e laptop is a device which has other functions beyond its primar
function
* laptop has several functions/technologies converged within one:
8 A linked response that makes reference to any one of the following 3
marks for each explanation.
Any two from:
s [ttendsto VIEW t! an active and engaging memb
audie ons of their own which have not been in
to support the idea that consumers use the media for th
S| certain gratifications (1). _
* It tends to support the idea that audiences will respond differentl
(1} and accounts for individual responses and polysemic reading
9 1 mark for each example giving a total of 2 marks.
Any two from:
®  Privacy
e Convenience
e |ndividuality
e Accessibility
e Sense of control
Accept any other appropriate answer.
10 ASA (Advertising Standards Agency)
11 Ofcom (The Office of Communications)
12 A linked response that makes reference to any one of the following

marks for an explanation.
Any one from:

e Quantity of UGC media producers receive makes it difficult to
is quite time-consuming

e The reliability and accuracy of consumer material is a concern to ms

e Material may not be within the guidelines.! it the media produs

e The legalities associated with usi
footage (for example),
when it is not

13

¢ Adults who take their children to see a children’s film at the ci
® Spouses who read their partner’s lifestyle magazines (both males:

Accept any other appropriate answer.
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Question

Answer
number
14 A linked response that makes reference to any one of the following
marks for an explanation.
Any one from:
e To identify the primary audience for a media product (1) in ter
such as age, gender, occupation, etc. and media consumption
® To identify trends in consumer behaviour or audience consum
(where/when/why profiles change) (1) in order to understand
of a particular product {1)
15 (a) Internet research
15 (b) Looking at sales figures and ratmgs of re
15 (c) 1 mark for each method to a to

15 (d)

16 (a)

16 (b)

appropriate explanation for each. Up to 2 marks for each explanati
Any two from:

e The portability of digital technology — movement and flexibility
telecommuting

® The accessibility of digital technology — no longer exclusive, inex;
friendly, accessible to non-professionals (user-generated contefs

® The convenience of digital technology — free or cheap, user-fri
scale

* The convergent nature of digital technology — multimedia cont
simultaneously and is more readily available

Accept any other appropriate answer.
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Question
number

Answer

17

The cover is likely to include pictures of celebrities and real-life peo
target audience) which conveys the key values of the magazine. Ste
alongside the use of typical conventions of entertainment magazin

Stylistic features:

Representation/stereotyping of people on front cover: ‘Real-lif
representative of the target audience. Use of positive and negat

Audience identification: A specific genre with 3 particular set of
setting, props, use of costume/colours

Use of magazine termino

s straplines, slogans, ewé;
Descriptor -

“material.
i"a small number of relevant but superficial or gene
entified, or one point with some discussion. Points have§
to the question. One viewpoint discussed. 5

2 Unbalanced, with more detail on one perspective than the
mentioned. The majority of points made are relevant to th
situation, but the connection to the scenario is sometimes

3 A lot of mostly relevant points made, or small number of i
discussed in detail. Many perspectives are discussed ina b
discussion. The majority of points made will be relevant a
clear link to the situation in the question.
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Question
number

Answer

18

Connectivity of digital media technology refers to the global conne
and the ability to ‘be connected’ wherever a consumer is.

Responses include the following:

“Level Descriptor

Accessibility of digital media technologies, cheaper, quicker m
used for social interaction as well as business interaction
Consumers’ need for a sense of belonging, being part of ‘some
Enabling digital communities that allow people from all over th
with one another
Staying in touch through social networking sites such as Twitte
matter where you are in the world G
A global village — brings the world’
meeting people from differen

J

‘closer’ together, e
ormation is shared far
“allows people to have exper;
ult to do in real life
connectivity of digital media technology has ey
_ munities, e.g. social networking sites such as Facebooké
yuch as WordPress, Tumblr, online gaming such as Xbox Live.

No rewardable material.

Either a small number of relevant but superficial or generic
identified, or one point with some discussion. Points have
to the question. One viewpoint discussed.

Some factors identified or a few key factors described. Mo
will be relevant to the given context but the link will not alv
Most of the examples will be relevant to the given context
always support the analysis.

Range of factors described or a few key factors explained ir;
answer will be coherent and will have broken down some
issue into intelligible parts. The majority of factors will be r
presented in a logical order. The examples will be relevant it
context and will fully support the analysis.
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Practice Paper 3

Question AN
Answer
number SRR
%.
1 Digital \\\\\\\
2 D —Trailer \%\\ \\\
3 1 mark for an example of a game pre-production task. \\xx
A
Any one from: \\\\E
e Audience research %‘\\\Q
H 2 W
¢ Budgeting - \%\
e Character development {profiles), % %
e Creating a production pl: - \ \\%\\
e Creating narrati vels’, etc. \W\%
. - SN
ey \\
s ototyping ¥
)‘3“) 2 22 \
W Storyboarding \\i
Accept any other appropriate answer that refers to a valid process w \“*“
game production. - .
4 A—Wr|t|ng C.opy. \\\\\\\
5 B — Cinema viewing § 3
6 (a) 1 mark for each platform to a total of 2 marks. \ &

S8

,

e Digital Download
*  Website / Web page

|
\

7
7

//

f?f/

\\@

Accept any other appropriate answer.

6 (b) 1 mark for giving a way website developers might work with the pu
%\\\\

d lop the e- ine. R
evelop the e-magazine \\\\\\

Any one from the following:

Create a flipbook to host the e-magazine
Develop the website

Develop an app associated with the website
Design/create the website
HTML/CSS/lavaScript coding for the website

Accept any other appropriate answer.

6 (c) Alinked response that gives a sound explanation and example.
Where a media product can be distrib; s'a range of media COPYRIGHT
Angry Birds franchise is an e : e of cross-media (game PROTECTED

platforms, merch

opriate answer, including answers that apply s

R S

SR

@ for how games consoles are an example of technological cont

ig

Any one from:
Qg

EFducation

e A games console is not only a device for playing video games b
browser / DVD player / MP3 player, etc.

e A games console is a device which has other functions beyond i
technological function.

* Agames console has several functions/technologies converged
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Question

Answer
number

8 A linked response that makes reference to any one of the following
for each explanation.

Any one from:

e Television viewing is considered ‘passive viewing’ as it is bomba
messages such as TV commercials which the audience act upon
without questioning. :

e Television viewing is sometimes a background distraction where
fully engaging with the content on-screen.

Any one from:

¢ Navigating a webpage is ¢ e viewing’ as the user
with the web i

d messages.

9 for each example giving a total of 2 marks.

Any two from:

e DVD viewers

®  Online gamers

e Radio listeners

e Social networking

® TV audience

10 Ofcom regulate TV and radio sectors, fixed-line telecoms, mobiles, pi
the airwaves over which wireless devices operate in order to protec

1 BBFC (British Board of Film Classification)

12 User-generated content such as ‘bedroom’ film-making can be distri
platforms using a variety of media forms, e.g. virally shared through
sites, featuring as part of online news articles or screenshots of foot
magazine or newspaper, and use of audio for a radio show or podca
Accept other appropriate answers.

13 1 mark for definition and example.

Describes viewers who are considered outside the primary target auil
viewers that can affect consumption statistics if not accounted for, €
their partners’ lifestyle magazines.

Accept other appropriate examples.
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Question
number

Answer

14

A linked response that makes reference to any one of the following
for an explanation.

Any one from:

e To identify genre choices of the audiences (1) to further identif
market and also to speculate that a media product will be pop
the audience (dictated by patterns of consumer behaviour) (1)
To identify what products the audience is co

15 (a)
a les figures
= Website hits
15 (b) What did you think of the campaign?
Accept any other appropriate answer.
15 (c) 1 mark for each advantage to a total of 2 marks.
* Ability to probe answers more deeply especially in focus groups or;‘?
e Can be used to develop an audience profile
e Find out the likes and dislikes of the audience
e Large amounts of information can be collected from a large nu
short period of time
e Reach groups of people/individuals which would otherwise be
through other means of research
e Research conducted through questionnaires and surveys are c
e Tailored to the needs of the researcher
Accept any other appropriate advantage.
15 (d) C — Internet research
16 (a) | 25-34 :
16 (b) A linked response that makes reference to any one of the following 3

for each explanation.

Any two from:

ey want / ab!e to download also {(1).
o The portability of handheld devices that are able to play televi
content) means that viewers are able to watch on the move (1
watch the television they want to watch wherever they are, e.

Accept any other appropriate answer.
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Question Answer
number ;
17 Generic elements that make the product recognisable of its type. T

likely to include a group of young females aged between 13 and 19 ;
audience). The TV commercial will clearh yiical of its genre ang
and moods to appeal to the t =

Narrative: Likely to eek will look at a different aspecé

srisation: Real people within the documentary that the tar;
ntification), sense of realism

Themes: Tackles themes of beauty, peer pressure, eating disorders;
associated with this type of programme)

Structures: Typical of a documentary, likely to be linear, follows one
one episode

Narrative devices: mention of ‘hooks’, mode of address, use of dia}
Through codes and conventions used within the TV commercial, thi
recognise the type of programme and the content within it. The TV
ultimately tell a story (narrative) to create meaning for the audienc
audience will be able to relate to the narrative on some level. :

Level Descriptor

No rewardable material.

1 Either a small number of relevant but superficial or generic p
or one point with some discussion. Points have not been link
guestion. One viewpoint discussed.

2 Unbalanced, with more detail on one perspective than the

mentioned. The majority of points made are relevant to t
question/situation, but the connection to the scenario is s
unclear.

3 A lot of mostly relevant points made, or small number o
aspects discussed in detail. Many perspactives are discuss:
balanced discussion. The maioz
there will be a clear lin

on in the question.

SRR
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R

Question Answer
number
18 Convenience of digital media technology refers to the ability of co
digital media technology when it suits them, and has made it far m .
consumers to produce their own multime, ucts and ultimat TR

\\\\\\
N .
o \\\\
W
.
S

S
N

\\\\

§§§§§§
S

/

V//

////////,////
i

sz
/g///'/

7

y

\
N
¥igital media technology has enabled interactive media that i \\\\\\\\\\
consumer, e.g. user-friendly, do not need a certain skill level o T \\
. . \\
and therefore can be easily accessible for the consumer who ¢ \\\

own media.

e Convenience is not just restricted to the production stage —
exhibit and distribute their own media products without the n
professionals through online media such as YouTube (videos),
SoundCloud (music).

e Examples of where consumers previously relied on media pro
have become producers of ‘WeMedia’ (do-it-yourself) due to
digital media technologies. These include:

e  Filming and editing ‘bedroom film-makers’, e.g. Final Cut Pro,

e  Photo manipulation, e.g. Adobe Photoshop, Adobe After Effec

¢ Music mixing ‘bedroom DJs’, e.g. GarageBand, Audacity , MixP

¢ Website design, e.g. Adobe Dreamweaver,

s Blogging and vlogging, e.g. Wo ;
used by businesses

Level

a'
)

\\\\\\
\\\\\

\\\\\

\\\\\\\\

//’/

V

7

%
//

4”//

, Blogger which

Descriptor

COPYRIGHT
PROTECTED

s described or a few key factors explained
aswer wm be coherent and will have broken down some
issue into intelligible parts. The majority of factors will be
presented in a logical order. The examples will be relevan
context and will fully support the analysis.

9

g

Education
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Practice Paper 4

Question AN
Answer
number SRR
%.
1 Any one from: \\\\\\\\
e digital TV broadcast replacing analogue TV § \\\
® |nternet radio replacing analogue radio
\\\\

e (CDs or MP3s replacing analogue vinyl and cassettes

W

Accept any other appropriate answer.

\\\\ \
B — Music Video

roduction task.

\\

\\\\\\\\\x\\\\\\
\W

\x\\\\\
RS

\x\

= -

1 mark for an example of a movie sou

7%

///f”%

W |

Any one from:

%

A,
,g7

L ialogue editing
s Adding sound effects
¢ Placing sound against moving image

Accept any other appropriate answer that refers to a valid process w
post-production of a movie soundtrack. '

/,//”’7’7/
K

4 C — Customising page appearance
5 D— Mixing sc_)L.md for a film trailer _ . : @\\\&\\\
6 (a) 1 mark for giving a way the advertising company can work with the t¢ \\ §
the promotional campaign. \\\@‘
B
Any one from: \\§

\\

\\\\\\\

e TV advert (general)

e TV advert (programme sponsor)

e ‘Plug’ the tablet on a television programme
¢ Product placement in television programmes

6 (b) 1 mark for each digital media platform to a total of 2 marks.
Any two from:

e TV broadcast
Radio broadcast (sound bite)
e (Cinema release

e DVD

e Pay-per-view

e Web, apps or other

[ ]

COPYRIGHT
PROTECTED

6 (c) A linked response

ence to any one of the following ;

™ TV/Radio adverts
e  Website

®  Email campaign
e Viral (social networking, e.g. video clips, flash games, advergam

ig

o3

EFducation

Accept any other appropriate answer, including answers where the
applied specifically to the scenario in the question.
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Question

Answer
number
7 1 mark for how an MP4 player is an example of technological conve
Any one from:
® An MP4 player is not only a portable media (music, photos) pla
web browser. :
® An MP4 player is a device which has other functions beyond its &
function.
® A MP4 player has several functions/technologies converged wits
8

A linked response that makes reference to any one of the following &
for each explanation. ;

Passive: any relevant example, such as

¢ Watching television, e.g »
Watchmg films

Active: any relevant example, such as:

Watching television that encourage viewers to phone in / vote '
Multimedia
Gaming

Photo slideshows

Passive media — media that requires observation rather than active
guestioning of media texts :

Active media — media that requires audience interaction and engag
acquire the full meaning or message embedded within a media pro

1 mark for each example giving a total of two marks.

e Reading an e-magazine
e Reading an e-newspaper
e  Web surfing

Accept any other appropriate answer.

10

Video game classification

"

The self-regulation of the press, e.g. newspapers and magazines, b
complaints about the editorial content with newspapers and maga
that do not withhold the standard of the Code of Practice

12

A linked response that makes reference
for an explanation.

Any one from:

DY a non-media professional, e.g. the consum
ne video clips (newsgathering)
‘‘‘‘‘ _mbi!e phone sound recordings (newsgathering)
e Wikipedia
* Blogs
¢  Viogs

Accept other appropriate answers.
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Question

Answer
number

13 1 mark for an example of a primary audience.

Example: the primary audience of Vogue magazine are women in t

interests in fashion. S

.

Q\\

Accept appropriate answers.

\\\\\

14 A linked response that makes reference to any one of the following
for an explanation.

Any one from: \ \\

E A
e Audience profiles (categorise the audience) %\i\i
e Charts : & NN
e Piecharts @“\%\\\\
e Graphs \\\ §
¢ Tables '

“W\\

\\\\\\\\\\\\

W

erns of consumer behaviour either qu

%

Can be used ;

/

"4’//’/

any other appropriate answer.

15 (a) Refers to information obtained first-hand from the audience

15 (b) Lisa wants to measure individual opinions, attitudes and behaviour \\\\\\\
responses in quantifiable terms. : \\%\\\“\
15 (c) 1 mark for each disadvantage totalling 2 marks. \\%\@&\\
Any one of the following: : § §
Biased questions and answers @\\\\

/,Zf
i

Can be quite time-consuming

Designing questions that will give only certain responses : \\\\\%‘
Lack of detailed responses = \\\
One person may try to dominate a focus group session \\\\
People taking part in focus groups may not offer their true opi \\\\iﬁ\
the general consensus

® Responses open to interpretation

® Risk of unclear conclusions derived from research conducted

/xf

o o o o o o
//’

15 (d) B — Internet interviews

N

COPYRIGHT
PROTECTED

'9

Qg
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Question

Answer
number

16 (a) BBC Radio 2

AN

\\\

\$

S .

w\\ x\\\
e The portability of digital technology means that listeners are a \\\%\ §

on the move much more easily (Wi-Fi hotspots, etc.) (1), allowin \\\\\ \

16 (b) A linked response that makes reference to any one of the following
for each explanation.

Any two from:

wherever they are (1). \\\\
e The accessibility of radio on the Internet has increased radio a §\\ SR
. . . . ]
internationally) (1) and now accounts for a nrpportion of listen
. y) (1) ) \\\\\\\\\
previously (1). Q\{\\: .
. . 3
e The convergent techno adio allows multimedi \ &
streaming) to be neously (1) so interviews/stars/§ \\\\\\\\\\\\\§
. $ |
S
g audiences to download podcasts of their favourite ra i\‘\? \\

///7

\\\\\\\3\

AT ‘é‘ﬁt any other appropriate answer.

X
17 The podcast is likely to include an intro/opening that will include th \\\\\\\
episode number, music (background}, sound effects, hosts’ names, \\\\
introduction (what will be discussed in the podcast episode).
Figure expression: Verbal communications of the hosts of the podc § \
. . &
entertainment value (chemistry between the hosts, humorous, soo \ §
listeners will want to listen, etc.) \\§\\\\
Sound used to draw attention, communicate particular messages a \\\\\\\\\\\‘
Discussion of the types of sound used in the podcast giving an exa \\\\\\

W

\\\

\\\\\\\

why this type will direct or alert the listener, e.g. incidental music,
jingles, voiceovers, sound effects, dialogue, levels, perspective.
Level Descriptor

No rewardable material.

1 Either a small number of relevant but superficial or generic po
or one point with some discussion. Points have not been linke
guestion. One viewpoint discussed.

2 Unbalanced, with more detail on one perspective than the
mentioned. The majority of points made are relevant to th
question/situation, but the connection to the scenario is so
unclear.

3 A lot of mostly relevant points made

all number of im

aspects discussed in deta|l Man sives are discusse COPYRIGHT
discussion. The majori gde will be relevant an
clear link to the ‘the question. PROTECTED

'9

ag

Fducation |
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Question
number

Answer

18

Portability of digital media technology refers to the consumer to ac
being on the move with ease.

Responses include the following:

®  Movement and flexibility

*  Ability to connect to the Internet using your mobile phone (sm
go, e.g. walking to the shops (accessing Internet anywhere wit
Hot Spots’ / 3G)

® Enables people to work from home (telecommuting)

¢ Technological advancements have meant that devices are gettin
lighter :

e Always connected, therefore easily re

e Consumers are much more depe

entertainment in parti

A ‘vhone (user-generated content)
lamples — handheld devices, smartphones, MP4 players
W use of while on the move)

Level Descriptor

No rewardable material.

1 Either a small number of relevant but superficial or generic po
or one point with some discussion. Points have not been linke
guestion. One viewpoint discussed.

2 Some factors identified or a few key factors described. Mo
will be relevant to the given context but the link will not alwa
Most of the examples will be relevant to the given context
always support the analysis.

3 Range of factors described or a few key factors explained i
answer will be coherent and will have broken down some o
issue into intelligible parts. The majority of factors will be r
presented in a logical order. The examples will be relevant
context and will fully support the analysis.
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Extension Question Answi

Extension Question 1

Question
Answer
number
E1 The trailer is likely to include fast-paced editing which is conventio

Creates immediate interest in the film before its release.

Narrative codes: The editing makes the trailer appear fluid as the tra
moments from the film (which are not in ordg:: ting helps with ¢t
identification, e.g. who are the ‘good and who are the ‘
{editing can therefore be us : tion, communicate part:
values, etc.) 5

ioned such as: cuts, fades, dissolves, fast pa
r'the types of editing that would be used in the trailer, giv;
@ c/explanation of why this type will indicate or signify the genref
Descriptor :

No rewardable material.

1 Either a small number of relevant but superficial or generic
points identified, or one point with some discussion. Points
have not been linked to the question. One viewpoint
discussed.

2 Unbalanced, with more detail on one perspective than the
others mentioned. The majority of points made are
relevant to the question/situation, but the connection to
the scenario is sometimes unclear.

3 A lot of mostly relevant points made, or small number of
important aspects discussed in detail. Many perspectives
are discussed in a balanced discussion. The majority of
points made will be relevant and there will be a clear link
to the situation in the question.
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Extension Question 2

Question ..

number Answer .. \
E2 The main image on the front cover is likely to include a picture of a . \\\\\\\\&
celebrity who is representative of the target audience and conveys t: Q}\\ \\\
magazine. : \x
\\\\

Stylistic features:
Lighting used such as high-key lighting, shadows, fill lighting, side li
as to why this type of lighting has been used-reference to the gener;
women’s magazines and connotations, e.g. lighting may b :
subject appear ‘flawless’ suggesting t gazine values femi
the reader should aspire to s

W

S
IR

\\

\\\\\\\\\x\\\\\\
\W

\x\\\\\
RS

\x\

= -

7%

///f”%

z’/z/’ff/

»e close-ups and extreme close-ups (lin

A,

»f/

the masthead. Red m|ght be used to connote excitement, e.g. lipstict
lines referencing articles about sex.

Use of magazine terminology, e.g. positioning of the image on the fi
used to indicate or signify particular meanings.

/,//”’7’7/
K

Level Descriptor
No rewardable material. @N\\
1 Either a small number of relevant but superficial or generic poir \\\\\§
or one point with some discussion. Points have not been linke . :\\\
guestion. One viewpoint discussed. \\§

2 Unbalanced, with more detail on one perspective than the
mentioned. The majority of points made are relevant to th
question/situation, but the connection to the scenario is so
unclear.
3 A lot of mostly relevant points made, or small number of im
aspects discussed in detail. Many perspectives are discusse
discussion. The majority of points made will be relevant an
clear link to the situation in the question.
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\\\\\\\
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Extension Question 3

Question Answer
number
E3 Central attention paid to the actors. Good answers will make re

the mise en scéne and their relative position, type of shot and, |

(soft, harsh, directed).
How the genre of the film is reflected in the attire, make-up or ci
elements in the frame. Reference to the denotation and connot
items; use of codes to signify the genre.

The cover should reinforce the themes of
odds. E.g. the two central figures
of reliance and/or worry as
the frame repre '

Im: two men aga
enly, comedic ex
siYounded by darker elem

tology such as reference to an associated

Descriptor

No rewardable material.

Either a small number of relevant but superficial or generic:
points identified, or one point with some discussion. Pointsi:
have not been linked to the question. One viewpoint
discussed.

2 Unbalanced, with more detail on one perspective than the

others mentioned. The majority of points made are relevant t¢
the question/situation, but the connection to the scenario is i
sometimes unclear.

3 A lot of mostly relevant points made, or small number of

important aspects discussed in detail. Many perspectives a
discussed in a balanced discussion. The majority of points &
made will be relevant and there will be a clear link to the
situation in the question.
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Extension Question 4

Question ..

number Answer - \
Eq e Use of codes and signifiers to recognise the genre: police tape, su \\\\\\\\&
detectives, flashing blue light, overhead view of a body or chalk o \\}\\ \\\
e Composition of camera shots; correct use of terminology: aerial; \x
long, panning shots, etc. Overhead of body, close-up of detectivi \\\\

W

S
IR

\\

\\\\\\\\\x\\\\\\
\W

\x\\\\\
RS

\x\

= -

e

The lighting type is likely to be directional, harsh and dynamic.
e Narrative codes and pace of editing: slow if shot is a 30-second
possibly depending on effective description, invocation of
e Discussion of the means by whic : identifies the de}
other characters as posi : ark scene.

7%

///f”%

W |

%

Nor

: all number of relevant but superficial or generic po
tified, or one point with some discussion. Points have not
been linked to the question. One viewpoint discussed.

2 Unbalanced, with more detait on one perspective than the
others mentioned. The majority of points made are relevan
the question/situation, but the connection to the scenario
sometimes unclear.

3 A lot of mostly relevant points made, or small number of
important aspects discussed in detail. Many perspectives are
discussed in a balanced discussion. The majority of points

A,
,g7

A,
K

%,

S B

: : . SN

rr?tadi.wnl. bfhrelevantt. and there will be a clear link to the \\\@\x\
situation in the question. A
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