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Teacher’s Introduction

This resource is relevant to teachers intending to carry out Component 1, Section B: Exploring Media industries and
Audiences of the new Media Studies GCSE 9-1 Eduqas specification.

For many students, Component 1 of this specification is the first taste of Media as an academic subject. This packis
compiled in a way that introduces the main concepts of media frameworks relevant to this section which have been
outlined by the Eduqas specification, while incorporating the specific set products alongside other relevant examples.
Care has been taken to introduce the necessary frameworks in a relatable manner for students to understand.
However, for a more general introduction to each theoretical framework you can use ZigZag Education’s short but
comprehensive six-lesson introductory resource (zzed.uk/8304-Intro-Pack).

1
All the set products for assessment from 2027 are covered across the resource.

Always check the exam board

- - website for new information,
Pages from this resource which are relevant to the set product for assessment including changes to the specification

in 2026 can be found in the appendix at the end of the resource. and sample assessment material.

Each lesson for this resource has been crafted to slowly build a base of knowledge for the students in a relevant and
creative way. The theoretical frameworks {media industries and audiences) and media contexts {(historical,
sociocultural and political) are all covered in this resource in a relatable way. The subject matter gradually progresses
and delves into more detail as the pack continues. By the end of this resource, students will have gained a familiarity
with the terminology and subject matter relating to media industries and audiences while also building on material
already covered in Component 1, Section A: Media Language and Representation. It is worth noting that this resource
only addresses film from the perspective of media industries. Media audiences of film are not required by the
specification. Furthermore, an in-depth review of film’s relationship to media language and representation is
addressed in another ZigZag resource dedicated to Component 1, Section A: Media Language and Representation.

All 28 lessons come with a structured lesson plan. Each lesson plan has clear timings of the activities and full
instructions for those activities for ease of use. Every lesson also comes with a corresponding PowerPoint presentation
on CD-ROM. Accompanying presentations are provided to allow for activities which require a degree of interactivity.
Tasks that require answers of a specific or an indicative nature can be found in the answer sheets located in the answer
section at the back of the resource.

The set products laid out by Edugas have been incorporated into this resource, as have other relevant media texts.
This is to allow students to consider the broad aspect of the media landscape and not limit their perception of the
subject to the set products presented by the examination board. Nevertheless, each media product tackled comes in a
self-contained set of lessons which culminates in two exam-focused lessons, aimed at preparing students to answer
guestions in exam-style format. The set of lessons dedicated to film only features an exam-focus lesson on industry (as
film audiences are not explored in relation to film). Where relevant, suggested differentiation methods have been
advised. As the resource has been written with limited specimen assessment materials, we have had to make
educated estimations on question types that have not yet been exemplified by the board. In these circumstances,
special attention has been given to constructing questions in the most likely way that they would be featured in an
examination context.

Homework suggestions are also provided, with the intention of keeping students thinking about the theme of each
lesson in a creative or practical way. Homework suggestions are designed to allow students a certain amount of liberty
to view the subject matter of each lesson from a broader perspective, while the lesson-based activities are aimed at
preparing each student to successfully answer Component 1, Section B of their Edugas GCSE Media Studies
examination {9-1 specification).

Lastly, the order of the resource has been compiled in a way thought to be most engaging for students. However, each
media form has been compiled in its own self-contained format. The aim of this is to give teachers the flexibility to
teach each form in the order they feel best suits their students.

Please note: as per the specification, film is only discussed in relation to media industries, unlike the other media
forms, which are discussed in relation to both media industries and audiences. Therefore, the film section of this
resource only has one exam-focus lesson, on media industries.

October 2025

Fourth Edition, October 2025
This resource has been updated in line with specification changes to set products for exams from 2027.
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Lesson Overview
Lesson Lesson Theme Lesson Aim
1 Fortnite and the video game Familiarisation with video game i s. ‘and set Fortnite 7/
industry (in context) procc ~ a8
e /
P . - e a —
2 Technology an convergence In Applicatio” w. = . logicarcontext to video games Technologit
Fortnite 1 )
L ALV A
3 Funding and profit models.” /{ >arrnipapout video game revenue streams through Funding
Fortnite « (7 7 ™ set product
L5 4 I — -
4 e\ edlation Familiarisation with regulatory bodies of video games F
6 and their responsibility to the industry
5 Tar etihﬁ”/://ideo ame audiences Understanding how video game audiences are Tarce
geting g decided, identified and targeted 8%
6 The uses and gratifications of Application of the uses and gratifications theory to | Importanc:
video games video games theory 1
7 Exam focus: video game industry Examination preparation for video games relating to Con
industry
3 Exam focus: video game audience Examination preparation fsr video games relating to Cons
audience
9 The radio industry in context An introduction to the radio industry Hastoracii;
10 Radio production and funding Understanding of radlo G /r:ln A fui_ding and Publicvs 24
revenue for com-er: il bre " siers and PSBs
: - I ,/'//// it
11 Radio regulation Un' r ong ) ;L{cxdcastmg regulatory bodies and Ofco
! & | rameworks
jor s . . Tech
~» RApplication of technological context to the radio
12 . ; consu
g industry
13 Understanding the importance of radio audiences
and how they are identified

i
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i

Lesson Lesson Theme Lesson Aim Sp
14 Radio target audience The importance of audience targeting gand the target Narrat)
audience of Desert Island Diszs
15 Audience theory Understan.dmg of.the uc,:'afs o~ ,Ac‘ _ons theory, Uses |
and its apnlice ont. De /;r‘ _sland Discs
AW A
16 Exam focus: the radio industry - 3 (e / X _Fparation for radio relating to Conso
—|—/ " A industry
e /If;amination i i i
preparation for radio relating to
7 audience Consg
18 Understanding of film history, the box office and
introducing franchises
19 Film production Learning about how f|ImAproduct|on works and
the stages involved
20 Film companies and ownership Understanding Q'wm?rshsp structures and
production involvement
2 Film industry regulation Familiarisation with the role and authority of the BBEL
BBFC
22 Exam focus: the film industry Examination preparation for film relating to Consal
industry
23 Newspapers and funding issues Application of funding models to The Sun Furgé
. . . _‘1_. . X ‘/’// ; A ;»“ ?é
24 Newspapers and technology Understanding |mp|l/':w s @Cs sology has | The Sun
had on r2ws_ 4pét °r tie industry
— - — o it i
Eeli i fe “rl . . ivel
25 Newspaper audience S i fisa : . _h audience theory as it applies to Active 2
4 newspapers
,//- g -
“~"Examination preparation for newspapers relating
26 to industry Consc/
27 Examination preparation _for newspapers relating Consal
to audience
. Revision of important concepts featured in .
28 Recapping Component 1 sections A and B of Component 1 Vad
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Lesson 1
Fortnite and the Video Game Industry

Lesson aims

You will need:
%ﬂ PowerPoint Lesson |
Presentation softwa:
Worksheets 1.1, 1.2 ¢
1.3; Information Sheg

Y% Computers/Internet
L Exercise books

Understanding the relevant contexts relating to
Fortnite

Understanding the relevant contexts relating to the
video game industry

Understanding specific implications of the cultural
context relative to the set product within the industry

Starter Y
Introducing Fortnite » A

The starter activity is designer' .. Uiy .ntroduce students to the Fortnite
and release dates of o.2¢ vj;ifiéﬂg,bre g"gme mode (Save the World; Battle Ray
revealegan l[’—”sf | 5;( Lesson 1|. Note: Students are encouraged to writ.
>k . students should then be asked (possibly through show of i

hich of the three game modes they think has been the most &

Introduction

Battle Royale

It is then revealed on PowerPoint Lesson 1 that Fortnite: Battle Royale is {1

financially successful game mode in the franchise. Students are required to

Worksheet 1.1. This exercise is designed to give students a basic knowledy

the nature of the gameplay. This will not necessarily be tested in the exam |
students learn about industries and audiences into context. Answers can b

Main Task

Task 1: History of Video Games (Major Consoles & Devel
Students are presented with a half-complete timeline detailing the history

. Individually, students should fill in the rest of the timeline using the scr
Information Sheet 1.2 Answers can be found on |[Answer Sheet 1.2,

Task 2: History of Social Gaming

Information Sheet 1.3/ then introduces students to several fact sheets on \|

incorporated social elements into their gameplay. Individually or in groups,

online research to complete Worksheet 1.3|to explain how gaming has dey

the last few decades. Indicative points of discussion can be found on BNS\W

A\

P
Epi e

a8

|

Extension: Students are tasked to consiciar thoi -y ‘would do to further enhan
Fortnite. They should particularly, £, 5 . how'tortnite could encourage more so

i

L esson 1| concludes by challenging students to a game of True
with a series of statements about Epic Games, the American software deve
Fortnite, and must decide as a class whether each statement is true or false
write down each of the true facts in their exercise books. Full instructions
PowerPoint Lesson 1.

Homework

Create a timeline, as detailed as possible, outlining the history of the Fortni
incorporate everything you find, or select what you think are the franchise |

GCSE (9-1) Edugas Teaching Pack: Comp. 1 Section B: Tab 3: Video Games Page 1 of 28
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4 Worksheet 1.1: Intro — Battle Roy

Fill in the blanks below with the correct words from the following list:

Loot Billion PUGE Surviy
Free-to-play Battlegrounds 100 Tra.
Save the World 10 Shooter Chen

Not only is Fortnite: Battle Royale the most successful game in the franchis

financially successful a) video gam",;{' all time. Just b)

the game’s release, it has already generz < 1 wtj};«;mt"‘o“f $1.2 ¢)

o

-
i v

Tl
W y'w M‘X .
In Battle Rgy e players (from around the globe) are ¢
The game bjective is to be the last e) .Inorderto

player must kill other players and keep themselves safe. As there become |

f) " begins to engulf certain sections of the landscape, mal

that fail to stay within the map are naturally killed due to the storm and ai¢

the game.

There are several ways to win: Setting h) for other player

protect yourself or gain strategic advantages (these might range from tall b

structures) and destroying structures that other players have built to prote

game’s core strategies is to ‘i) ". This involves collecting su
and building materials) from hidden treasure j) . Thisis an
players that are less confident in their k) skills.

The Battle Royale Game mode was heavily inspired by Player Unknown’s |}

released in March 2017 by m) cC# 7 ation that managed t

shortly following its release. The Fort . o rsiun was quickly put into prod

months after the first g~ A}‘*\N; rortnite franchise: n) |

that this gi ko ¢« snould be available for free and on a wider range of d

and o) Switch.

GCSE (9-1) Edugas Teaching Pack: Comp. 1 Section B: Tab 3: Video Games Page 2 of 28

-
g

—
-
Yy
W

By
///////////////

o

<

=

e

5

e

-
L

5

.

i

=

COPYRIGHT
PROTECTED

9

Education




Y Worksheet 1.2: Introduction — History i

» i

Using the scrambled-up events on Information Sheet 1.2, fill in the timeline be' »  The first example ha:

J
o 4
2 & L
— e — -
B
s
o 4
- . ,
-
o - 4
- A
- 4
s 2 4 4
3 it 4 i
i 7 4
! o
.
L v
A
|

1971 1985 1990

1962 1977 1989 198

Spacewar! (the y N

o
world’s first /( / >
ever computer- g 4
based video W ' / > “
game), is mbal 5 ° '
inventedbv . 7

o %SS | . d
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Y 4 Information Sheet 1.2: Task 1 - Key

4
e
v
_

Organise these key events into the timeline on Worksheet 1.2, L
7////////%
-
Yo

e Microsoft launches the Xbox .y |

W
-
L

e The Atari VCS is launched in the USA — includes joysticks, games in colo

o

<

=

me Gu

5

e Spacewar! (the world’s first ever computer-based video game), is inven

e

o

e The Nintendo Switch is released — first hyt.ic 61f;';§orfsole and a tablet

\\\\\\\\\\\
G

,v\y‘/
5

e Launch of the computericz 4 ¢e “( ,.me Solitaire %////////////%

i e

=

W L i

L~ “c.idinment System is launched

.

e The Nij

e Social media games such as Farmville and Android games such as Angry
brand-new demographic of video gamfe audiences

e The iPhone is launched
o Handheld gaming becomes a phenomenon with the release of the Nint

e The distribution platform Steam revolutionises the video game market
download and update games

e Computer Space becomes the world’s first video game arcade maching

e Sony launches the PlayStation

COPYRIGHT
PROTECTED
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4 Worksheet 1.3: Task 2 — History of Soci:

.
v
i

Using what you have learnt from the games on iInformation Sheet 1.3 answer the L
1. Which of the games on Information Sheet 1.3 do you think has had the mos. /é//%////
game audiences? y
&7

=

o

............................................................................................................................

L
............................................................................................................................ % | %
i G %
......................................................................... 5 5 | -
s i W %///// /%
- N i

. & I P
) ool % b A _—
W ’”WM G g

S -
e e
ames on Information Sheet 1.3| do you think has had the bigg¢ L " 4

2. Which

H N8 8 8 8@ e e % %5830 eS8 A A RN B0 e E YN S S0 N E NN G A A A YN E S 680 LN NS S A AR LN E S0 NS S S SN NN NSO NN S SOOI RUNN SRR IBEIIEUNNS S SR H N KNY

............................................................................................................................

oo
............................................................................................................................

TR R R R R R R R R T R R T P T T T R LR RN N Ly

.......................................................................... COPYRIGHT
- PROTECTED
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@Information Sheet 1.3: Task 2 - Significant So
’

Listed below are some of the video games that have had a major impact on @ e
e  Released by Origin Systems in September 1\ Py
. N . g i

e A m.asswely mgltlplayer, r.ole-playmg fanta. Zé////%
e  Available on Microsoft Windows g
e  The first ever online multiplayer game %%////
e The game enabled thousands of players (a: e
world and be free to roam within this world By

e Agameinwhich ey y ingle player shapes ////////////%/%

PIay_ers can ie. te si.eirown characters, bu %/%//// %
inc’e. . ‘la weapons and steal resources fr y

~ 7V idun the first month of release, the game %/////////////%
" subscribers. i

: %
Released b.y Sulake in August 2000 /////////////
Target audience: teenagers

Reach: There are subscribers from upwards ////
Gameplay: Players create personal avatars ai %////////////
hotel setting. They will have a preset home ¢

other rooms, buy items from a catalogue ang //////////

-

i

o

;anbaddanfr;dhs and pravate(;y mhessage ti\fryﬁ %/%// %/
® abbo Hotel has come under heavy criticist
i
moderation in place to protect its young ta: /// ///////%
Rel dbyZ in 2009 %//
L ]
Ae ease_ | v yngakm i e gy
o Mssai\is;),lcsa network game, Farmville is acces %////%
essenger
. W
e  Farmville is free to play. However, players o %//////////J//Z
versions of the game to buy farm bucks/cas :
with real money
e  As more and more social network games h
popularity has steadily dropped
e Released by Niantic in 2016
o A free-to-play mobile game that was made |
e Incorporated several innovative features: \i
reality, GPS-based narratives
e Inexchange for real money, players are give
(the in-game curr2i 1) hat can be exchang
same's pog L8 ° COPYRIGHT
e Inruio . »approach to cross-media convery PROTECTED
5. Lo would pay Niantic to appear as Pokés
el

e Social gaming can take the form of social ng
video games

e  Xbox live was first incorporated into the Xk lg
version of playing has been extended to Xk
Android, Windows Phone, PlayStation and | Qg

Edmcaﬁan,
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Lesson 2
Technology and Convergence in

v" Understanding the concept of media convergence

v" Understanding the role of technology in media
convergence

v' Understanding the importance of media
convergence in the video game industry

¥v" Understanding how producers of Fortnite have
approached convergence and new technologies

Lesson aims You will need:

PowerPoint Lesson 2
Presentation softwar:
Worksheet 2.1; Ansv
Computers/Internet
Exercise books

) Starter

- Which Platforms?

PowerPoint Lesson 2/h~.i 5 w i @ :.“ﬁort exercise designed to make studer

platformeFor'rmt ) fbs iaaiayed on. Students should be divided into two t¢

presy ith g _eries of gaming platforms, but the letters will be jumbled
to un} ¥ as many of these key platform names as possible. Full instruct.
found on |PowerPoint Lesson 2!,

Q Introduction

The Unreal Engine

PowerPoint Lesson 2 then offers a brief introduction to Unreal Engine, the hit

developed by Epic Games. Students are encouraged to make notes from this ¢

/ Main Task

Task 1: Video Game Convergence

Individually or in groups, students use Worksheet 2.1/ to highlight the ways

relates to video games. This activity illustrates, with the use of image labell
game-related media content converge in order to create new gaming styles
media products. Answers to aid this activity are provided on anwer Shee
introduction lesson takes more than the allocated time. If so, teachers may
number of convergence examples, and give the rest to students to do for h

Task 2: Cross-media Convergence

This task requires students to form pairs and conduct some online researc
convergence that relates to Fortnite. This task is designed to give students |
information that is of particular interest to them individually. However, ce |

displayed on [PowerPoint Lesson 2| to ensure the resea’ ch they undertake |\

Full instructions for the exercise can be found c.+ | we Point Lesson 2|

L S— | ——

@ Plenary
Ofﬁclal Platfo N

RSk ¢ _iesson requires students to remain in their pairs from
b tiie off|C|aI website for Fortnite and make note of any feature:
B perience, and b) are likely to increase profit for the producers o}

exercise are provided on [PowerPoint Lesson 2|. This is followed by a list of |

have gathered from their research.

Homework
an

How do the video games of the twenty-first century, such as mobile games,
advancements as a means to increase their revenue streams in comparison
(arcade or console)? Use a game of your choice as a basis on which to forn\

be no more than 400 words.

Page 7 of 28
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j Worksheet 2.1: Task 1 - Video Game Ca

Convergence: is where media products that were previously perceived as being exclusively p—
come together to enhance the media form in question or create a new one. Originally, mohi ///
make phone calls and send text messages. Now mobile phones can be used to enhance our | /////////////
not considered possible before the iPhone came out. // i
o
Examples include: %%////
e  MTV (TV programming + radio = converging music with TV broadcasting) /%////2////%
e X Factor (TV programming + Internet = converging entertainment TV and use /////ﬁ////
. . i e U
e  Google News (Journalism + Internet = tailor-mad .« . ~hy per-specific news ¢t %/ /%
! i e %///// %
Can you think of any more examplec . | ov . 2cnnological advancements and met //////////////%
. 2 0y w5 .
media products? Discuss Gl W S——

e

N

o

. . A
bli swing images, can you identify the correct media convergen:
one has been done for you.

By looking §

g

L
4
Eaa

Grand Theft Auto; radio function

Video games:
Protagonist uses
vehicles to complete

Various missions.

Convergence:
Video games and

music

FIFA14 release advert

COPYRIGHT
PROTECTED
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Gamer Magazine

Convergence:

Xbox Live

Convergence:

Farmville

Convergence:

Page 9 of 28
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Pokémon Go

.
g

-
///////////

=

<

Convergence:

|

|

&

\
e

5

e

o

-

.

v

Fortnite

Convergence:
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Lesson 3

B B

.
Funding and Profit Models for F —

: - //
Lesson aims You will need: /////////////j//
- y
:// Identifying revenue streams for Fortnite % PowerPoint Lesson 2 Zé////g
Undef:rs’randmg how producers of Fortnite generate Presentation sof’rwarf —
profit 2 Worksheets 3.1 and | %%///2
v Identifying the financial achievements of Forinite in Y8 Computers/Internet ///////////
the context of the wider video game industr : . .
g Y L Exercise books % . %

5

o

) Starter o

Fortnite Revenue Streams y

L

///////////////

o

@
5

PowerPoint Lesson 3 requi;,“g . le .10 consider the key models that allc %//////////////%
-re o i L = . . . N i
revenue, specificall ** - .~ nodel and microtransactions. This task is de %//////////////;

" o _arnes such as Fortnite make money, before focusin
L Y g //////////////////
i

- 3

r
s

Q Introduction

Fortnite Passes

Students should then use the gap-fill exercise on Worksheet 3.1/ to obtain .

passes offered by Fortnite: the Battle Pass / the Season Pass. These model:
of revenue for Epic Games and will be required knowledge for the main tay|

Answers can be found on Answer Sheet 3.1.

P Main Task

How Does Fortnite Make Money?

Individually or in groups, students use Worksheet 3.2/ to explain how Fortn

generates revenue through various means. Answers to aid in this activity a.

Answer Sheet 3.2 Students should conduct online research in order to con
websites can be found in the information box at the bottom of this page.

@ Plenary
Pop Quiz

introduces students to several facts and statistics tha
answers in their exam. The class should be split into two teams. A series of |
success of Fortnite will be displayed on PowerPoint Lesson 3| but a crucial |
statement. A player from each team will be selecte. ! .. suess the missing
player who guesses closest will win a point ‘i ii\(—‘)j “eam. The figures range COPYRIGHT

annually to the revenue earned hv. 2> anwus. PROTECTED

9

Information - Suggested Websi Qg
o  zzed.uk/10033-fortnite X L

o  zzed.uk/10033-epic-games-store Ed ucation
e  zzed.uk/10033-fortnite-money ’

o zzed.uk/10033-fortnite-money-2

GCSE (9-1) Edugas Teaching Pack: Comp. 1 Section B: Tab 3: Video Games Page 11 of 28



! Worksheet 3.1: Intro — Battle Pa

Fill in the blanks below with the correct words from the following list.

Emotes 2018 Season
Gameplay Achievement Bonus
Buy 99 Perks

Battle Passes are designed to give players of Battle Royale accass to rewards anc |

o u G
how much they achieve throughthea) = = . “These passes last for .
T o 1 s " ) .
.They ~= . = .. " erefreshed when a new season begins. Upat

e
1

to ¢) ~ Battle Passes in order to play Battle Royale, but as of Sep

.
g

-
///////////
Yy
W

By
///////////////

<

=

e

5

e

o

5

o

i

- 3

r
s

the game mode became available to everyone for free. A Battle Pass costs the eql

There are many benefits of purchasing the Battle Pass: it increases the likelihood

; it gives players access to extra g) challeng:

special access to new h) items and it gives players access to n\

Royale game, the likelihood of winning a game against i) othe!

this can potentially be unsatisfying. The Battle Pass provides players with smaller,

allowing them more of a sense of j)

Some of the perks made available through the Battle D7 ¢ Ade: extra k) COPYRIGHT
characters physically perform a marc. i1 re & wer thei/ achieve something); weekly PROTECTED

loading screengaaccs 5. = v giders and pickaxes, as well as a l)

9
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Worksheet 3.2: Main Task - How Does For

Fill in the mind map below detailing all the ways in which Fortnite makes mone::

s

-

- 7
' e o
. F ]
4 2
s 4
7 el
/ / 5
' = 7
o =
o - 4
@ =
3
3 > / //
.; = // i
! P
4
_

o /_W

SN

/

s

How does Fortnite
make money?

~

N\

/
. — o
- o
4 4 ]
4 ,/
- ad
i

. - _
. A
5
.« 2 4 //
4 7
1 o
/ 4
/////
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Lesson aims

v

v

v

Lesson 4
Video Game Regulation

Understanding who regulates the video game industry {in PowerPoint Le.
the UK as well as in other territories) e Presentation so
Understanding the responsibilities of video game other)

regulators (particularly PEGI) Worksheet 4.1,
Understanding PEGI's different age and content Computers/Inte
classifications Exercise book:

s
Starter pall J5

PEGI e

PowerPoint Lesson 4 gl ‘{é‘:fL,:U‘dEﬁ;tS to consider who PEGI is, what PEG|
responcigditics o 2 o 1 regulator of the video game industry.

PEGCI’s Reach and Counterparts

Students continue PowerPoint Lesson 4, by considering what territories P.

counterparts exist in countries and territories where PEGI has no jurisdictio

Main Task

¥

a8

PEGI’s Classifications

Individually or in groups, students use to explore different o
well as the different categorical classifications. Below there is a link to the ¢
descriptions of different categories and classifications. This task is also avall
should students be completely unfamiliar with PEGI’s classifications: the vis
activity makes the task easier. Should it be deemed appropriate, teachers i
both formats. Answers to aid in this activity are provided on Enswer Sheet

PowerPoint Lesson 4,

Plenary

Rating Fortnite

PowerPoint Lesson 4 concludes by considering the PEGI rating of Fortnite «

surrounding that rating. The negative effects Fortnite could potentially hayt
elaborated on in future lessons.

Homework

In preparation for next lesson ' e \ \_—uTuE;e_channel for Ninja. Ninja is
significant success relez i plz »-_hrough videos for Fortnite: Battle Royale.
e Watchat'> i 5, Ninja’s Fortnite videos

{ ho: > than 300 words, describe the content of his videos and exp
nce of playing Fortnite for other audiences
Link to YouTube channel: zzed.uk/ninja-youtube

i Information

Further information for Main Task can be found at the official PEGI website
official descriptors of each age rating, and content classifications: zzed.uk/
students are aware that the only regulator on which they will be examined

practice to know that there are different regulators in different territories o
have a familiarity with who these entities are.

GCSE (9-1) Edugas Teaching Pack: Comp. 1 Section B Tab 3: Video Games Page 14 of 28
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4 Worksheet 4.1: Main Task - PEGI’s Cla.

Can you list the five age ratings outlined by PEGI? e
-
g

i
Rating Colour Banding Descriptol ////////////
Y.
Vg

W

////////////

o

3 Green Suitable for all ages

<

=

a
B

o

o
%
%
.
e

s e
Can you list touaiot - v classifications outlined by PEGI? //////////////
Descriptor " 4

Bad Language: The game contains bad language that may be

the recommended age

WA COPYRIGHT
- PROTECTED

Regulator: An orgal A
government or polii lg
supervise a particuit
the consumers of tha 09

Education
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Lesson aims

v
v

v

v

Lesson 5
Targeting Video Game Audie

You will need

2 PowerPoint Lei:

Analysing who plays Forinite

Understanding how different aspects of the game
appeal fo different audiences

Understanding how target audiences factor into the
success of video games

Understanding the difference between active and
passive audiences

25 Presentation so
other)

B Worksheets 5.1
Information She.

‘B Computers/Inte

‘[ Exercise books

Starter

Who Plays Fortnit~2 =

z s - L L. . .
PowerPoint Le~s . S Je_.As by establishing the distinction between dema;
Stud, hoL '« e encouraged to write these crucial definitions in their ¢

class, students should consider these identifying features and discuss whei
game’s core demographic. Full instructions for this activity can be found on

Introduction

Where Do You Stand?

PowerPoint Lesson 5 continues with a short interactive exercise. Thisisa

teacher reads out a series of statements relating to the appeal of Fortnite. |
whether they agree or disagree with each statement by standing in the ‘Ye:
statement, as well as full instructions for the exercise, can be found on |Po.

Main Task

Task 1: Direction of E-sports

This activity uses information found on Newzoo.com (a highly reputable glo
Students are to read through the article, which can be accessed through the
presented with several questions to answer. This task is aimed at having st.
popularity of e-sports, as well as the way in which it is shaping the video ga
to eSports and its connection to Fortnite is displayed on |PowerPoint Lessc

Worksheet 5.1, while the corresponding answers are located on |Answer $E

2zed.uk/10033-newzoo-esports

Task 2: Fortnite: Celebrity and Star Powc>

Individually, students should use orkshs_el; 41 fes.gn and develop bus
Fortnite-themed YouTube channel ' ° N n sheet 5.1 provides studeni
of gamer celebrities and as:;..e & & 7 have risen to prominence by streami
Using this knowlec' & fﬁ} .25 can make plans for their own YouTube chan
on Waestilh o ' *_ote: The online research into Ninja that students com;

a good source of inspiration.

Extension: Students should read the article linked below and summarise its informe
points: zzed.uk/10033-fortnite-decline

GCSE (9-1) Edugas Teaching Pack: Comp. 1 Section B Tab 3: Video Games Page 16 of 28
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@ Plenary

Audience Responses
-~
-
e

PowerPoint Lesson 5 concludes by introducing the debate in media studie: i
i
o

i
audiences are passive or active. As a class, students should debate whethe! %/////%
active or passive. Note: Definitions of the terms active audience and passiu ///////////

PowerPoint Lesson 5, as is a table of indicative points students may have ¢

o0 Homework <

Write a 200-word bio on one of the following role models: o
¢ Ninja / dde

e  KittyPlaysGames . ///////////////

=

<

o
e

5

e

- o -
o .

e  Turner Tenney (TFUE) ¢ P

' ..A"f

Explain how they have achieved 5 e d now they appeal to their targe i
> Y L v appea’ o 5 m—

expected to conduct or'ia re: 2 oren to complete this task and include ad¢ W

T s = ]
Information Sko. b

-
s Qo

.

COPYRIGHT
PROTECTED
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j Worksheet 5.1: Task 1 - Direction of

Review the following website. Newzoo has made statistical projections and indui e
-
g

i
growing popularity of e-sports between 2018 and 2021. The percentages and fig. ///////////////
figures, but they are a strong indication of the global worth of the industry. ////////////

Y.

%/////////////%

.
E-sports is a practice that rose in popularity throughout the late 2000s. It c0 ///////

in which multiple players (usually from around the world) compete for a prize N
talented players have made successful careers for themjsal ‘es through e-Spor ;/ //;//// )
'

<

Link: zzed.uk/10033-newzoo-esports

v

a
\\\\\\\\\

o e .
E-sports can be watched through major strean ng %;g;ees"such as Twitch anc

Fortnite is the most widely viewed vicect o e uit Twitch. i
i

- e . .
Epic Games made a hv~¢ - .« * Jirthe world of e-Sports when they suddenly Y

offering Siagmni .~ i.d prize pools for the first Fortnite tournament. i,

L
Yt

Answer the following questions: %//////////////

1. Approximately how many people are aware of e-sports on a global scale?

&R
2

-

i

V

o

o
G

-

............................................................................................................................

=

o
\\\\\\\\\\\

2. How many people are expected to be aware of e-sports by 20217 ///////////

Ut
-
¥

20217 /////%

o
“

G

........................................................................................................................................

e d COPYRIGHT
....... e Lk T SRR PROTECTED

i
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@ Worksheet 5.2: Task 2 - Fortnite: Celebrity

.
v
i

Taking inspiration from Information Sheet 5.1 and the research into Ninja yu i
i
i

il
homework, use the questions on this sheet to design and develop business p %/////%
themed YouTube channel. ///////////

1. What would your streamer user name be? %/// /%

.

........................................................................................................ G

- .

........................................................................................................ Bl

) i

2. Who would your target audience be? (Try to s¢ e 'fc)" /////////%

! o L Ic) L

““f e %///// /%

.......................................... s s m—

N s

3. < y.oghbe called? y

............................................................................... \ " 4
........................................................................................................ Use
im

............................................................................................................................

............................................................................................................................
#8688 @ e % %8880 e NS 8 A A e NN 0 e E U NS S0 0 E NN G A A YN E S 68 0L NN s A A R E NN E S BRSSO s s E NN SO RN NS SO0 R UNN SRR IBEIO LSS S E NN RNY

............................................................................................................................

TR R R R RN R R R T R R T P P T T L E PR PR TR PR TR |

COPYRIGHT
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....................................................................................................................
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¢ Information Sheet 5.2: Task 2 - Fortnite
»

Use the fact sheets below to inspire your personalised vlogger designs on S
e  Tyler ‘Ninja’ Blevins started his professional Z///Z /%
gaming career playing Halo 3 ) %
e  He started streaming videos of Fortnite Battle ¢ KatFyPiaysGameg ///////////;
Royale as the game’s popularity grew twice a day onTh . 2 %
e Intotal, Ninja has released 474 YouTube videos i * KPGstreams con /////////////
playing Fortnite . games from mul % %
e Ninja and his Twitch channel amac..~ = 8 | Ovel-'watc.h ar.1d ‘ * %
million hours of watched ¢ e« 018 * Sheisaspiratiofy —
e Ninja's gameplay\ ic 5 '“‘3»e‘fé‘céived upwards reprgsentat:on . S
of 40 \ ' .. _a YouTube that is thought K //////////////
o ’ 19, f\linja was the most widely ¢ KP,G has active § %//// /%
ternet personality on Twitch Twitter, Facebo§ . //////////
e  Ninja has acquired sponsorship from Red Bull *  KPG places great %//y///
eSports. He organised a tournament that req‘uestsaof ’her ' /%//////////
challenged audiences to play Fortnite until Twitch bio: ‘Whg
dawn. e Intotal, KPG has //////////////
e  Ninja has used his platform to support several videos (as of Jufg % /%
| © &
charities, including the American Foundation ° KPG ?ISO release //////////
for Suicide Prevention. He has also donated reactions to old} /// ///////%
prize money from tournaments to Alzheimer’s healthy, etc. %/////////////
Association. %
e  TFUE (aka Turner Ellis Tenney) rose to
popularity playing Fortnite Battle Royale an¢
joined a professional e-sports company in
2018
e  TFUE competed in a set of weekly Fortnite
tournaments with a professional partner,
expanding his audience.z ad gaining him ove!
one millionsi'™s i« s COPYRIGHT
e TFUFhi . een i,qbp’é’n\ded from Twitch twice PROTECTED

L fci*yg‘racist slurs’ but this has not

L ~__nindered his long-term popularity

| o Between April and July 2019, 30 million hour:
of TFUE’s streaming content was watched

e  TFUE’s game streaming content on YouTube l
is almost exclusively dedicated to playing 9
Fortnite. However, he also releases persona 09
viogs. =

Education
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Lesson 6

The Uses and Gratifications of Vid: —
. ]

i
7//////////%//
Lesson aims You will need: %////////////
P powerPoint Lest /////
= § y
B Presentation sol W %
other) %/////////////%
B Worksheets 6. %%////

6.3 W
‘B Computers/inte By

an .
| Exercise book: //////////////

=

<

v' Understanding audience appeal and relating it to
audience theory

v' Understanding the basis of the uses and gratifications
theory, and applying it to Forinite

v' Understanding the effects of video games on audiences
and the ethical debates surrounding Fortnite

i
B

o

"‘x

%
\\\\\\\\\\\
G

= |Starter ¥ .

S e i
; ///////////////%

s

—.d Who Plays Fortnit-? -~~~
G i o . . N N f ]
@orksht 61 ¢, 4 saaents to identify the representation of four ima //////ijj;/////
it o L W
- h.gnlight the four elements of the uses and gratifications tt &%

-

rovided on |[Answer Sheet 6.1. The activity can be carried out ¢ Qe

to save on paper and photocopying. T

i
o

Q Introduction

Escapism and Catharsis
In pairs or groups of three, students must compose a tweet of 140 characte
Fortnite: Battle Royale offers either effective escapism or catharsis for its &

students can compose their tweet is provided on Worksheet 6.2, Full instry
found on PowerPoint Lesson 6. Students are then encouraged to share the

class.

P Main Task

Fortnite Uses and Gratifications

Individually, students use the table on Worksheet 6.3| to explore different .

gratifications theory and apply it to Fortnite. Students are encouraged to v
comprehensive as possible as the completed sheets will be extremely usy
up to exams.

Plenary

Fears of Addiction
PowerPoint Lesson 6| concludes by asking students to discuss and debate 1|

addiction. [PowerPoint Lesson 6| presents studeiz = iti a story in which Pril
criticisms of the Fortnite franchise. Oncc th 5 st. -, has been summarised, st COPYRIGHT
two circles, one inside the oth~: 2 id . ...g each other. The teacher reads o PROTECTED

for two minutes. Thev +' =+ ‘cor. ii.ue to move one place to the right and sht
discuss each tizo¢ .~ m.uve. Full instructions and the three relevant topics

Pow P (}mhé.‘
0 Homework )

Excluding the Prince Harry story, conduct online research into additional ac 09
can become an addiction. Jot down any facts you find to be interesting as \ EdUCC‘{tiOn

100 words, explain whether or not you feel that the game has the potential

GCSE (9-1) Edugas Teaching Pack: Comp. 1 Section B Tab 3: Video Games Page 21 of 28



! Worksheet 6.1: Starter Task — Media Co.

What type of media usage does each of the following images represent? And wh e
. -
g

=
correspond to? %/////%
///////////
L .

| |
&

7%
(

<

=

a

5

i

) |
i
//////////////

&R
2

i
.

o

e
By

................................................................................. o COPYRIGHT
S—— S W n— PROTECTED

[

Education

GCSE (9-1) Edugas Teaching Pack: Comp. 1 Section B Tab 3: Video Games Page 22 of 28




4 Worksheet 6.2: Intro — Escapism and (

In a tweet of no more than 140 characters, describe why Fortnite Battle Royale o s
e
o

.
catharsis for its audience. You have two minutes to write your tweet! ////////%
" -

.
v
i

<

Twitter

Tweet: L@ L

o
s
////////
L

=

a
\\\\\\\\\

5

i

N

&R
2

i
.

2438 ¥

ETWEETS

P

COPYRIGHT
PROTECTED
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@ Worksheet 6.3: Main Task — Fortnite Uses an

Fill in the table below detailing how Fortnite fulfils various elements of the | S
-
g

.
few indicative answers have been provided to help get you started. i
/ -
////////////

Type of Media Usage Fortnite ;//////?2

amaa
D

=

o

e

5

e

Information

o

%
%
%
s

5

- i

.

Gamers are able to communicate with each other via\

Social interaction

Addictive nature: the simple structure of the game eft
time again in the hope that they will last longer / be..

Entertainment

e R B COPYRIGHT
Competiti » sp. - ine last player standing is the wir PROTECTED
s L0 caneer.
'dentification lg

Education
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Lesson 1
Exam-focused Video Game Indust —

=
You will need: ///

v' Revising important concepts and elements relating to the PowerPoint Lex: ;///
video game indusiry B presentation sol ///
v’ Students gain practice in applying a holistic view of other) . /
media studies to the video game indusiry Worksheet 7.1, ///
¥" Students gain practice in answering a video game ;
e P ; Comp'uters/lnf& //////////%
industry exam-style question Exercise books Bl
; F
W / /%
? Starter o R O
Game of Taboo - — ///
b i l"‘ //,
PowerPoint I.e.sson 70005 Y Havmg students summarise key terms fron ——
Studenf”oll* b oy tearms Each team will select one person to guess al //////
U

A 4

words) using any of these words will disqualify the answer. There are five \
each team has 30 seconds to get as many right as possible. Full instructions

on PowerPoint Lesson 7|.

Q Introduction

Any Questions?

Students are now given the opportunity to ask their teacher any questions
exam-style question. This time can be used for students to ask questions at
understand or anything they simply need reminding of. Note: If appropria.
given an opportunity to answer any questions if they feel more confiden

/ Main Task

Exam-style Question
esents students with an exam-style question. Answers fo
, Time allocated for this activity is 45 minutes, even thoug
approximately 20 minutes in the exam for this question. This is to allow tin
as for feedback of answers.

@ Plenary
PEGI’s Extended Consumer Advice

PowerPoint Lesson 7| concludes by having studz..*. x| lore PEGI’'s extende
Y & M E COPYRIGHT

those purchasing video games to under:tai d \"«;A ,.aparticular rating has be
and understanding of such dis~'.7 ie ; s mperative. PROTECTED

ao‘;géme with a 12+ PEGI rating, ideally a game you are familiat

es, highlighting why the rating is or is not justified for this parti '9
explain why.
Information Education

Marking structures for the exam-style question have been provided in En&s
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j Worksheet 7.1: Main Task - Exam-style¢

Answer the following questions about the video game industry. e
-
g

i
1. a) Name the company which provides ratings for video games. (1) ////%////

..................................................................................................................... £ %

1. b) PEGI classifies games in five age categories across three different colou %%////
of games with age ratings of 3+ and 7+. What remaining age categories . o
red bandings? (2) / By

///////////////

e

5

e

.
L
S‘i(--
\-
g
\\\\\\\\\\\\

5

...................................... % T SR ///////////////%

1. ¢ st ”y;w;{'in”g‘”é by means of any mixture of eight content desc: ///////////

.ptors, and briefly explain what these descriptors are reflect’ |

.....................................................................................................................
.....................................................................................................................

1. d) PEGIgave Fortnite a 12 rating. Explain why this rating was given by PEG|
parents have since argued that Fortnite is too adult for some players. (1.

.....................................................................................................................
.....................................................................................................................
.....................................................................................................................
.....................................................................................................................
T oo

.....................................................................................................................

................................................................. | S — COPYRIGHT
| PROTECTED

..........................................................................................................

9
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Lesson 8
Exam-focused Video Game Audien —

=
You will need: ///

v' Revising important concepts and elements relating to PowerPoint Lex: ;///
video game audiences B presentation sel ///

v' Students gain practice in applying a holistic view of other} g /
media studies to video game audiences Worksheet 8.1, ///
v' Students gain practice in answering a video game Computers/Inte pE
audiences exam-style question Exercise books % | %

; F
W / /%
5 B o
? Starter o R O
Gaming Addicts & - — ///
'“~ et 1. i //»
PowerPoint Lesson ? 5y .J. a discussion-based task. Students are reg I

lectec! fo
they cI . e{“ Hiu ework Task 6 relating to Fortnite and the fears that | //////%
it no palrs and share the 100-word summaries they producec

'whether they agree or disagree that Fortnite has the potentia| L

audlences Full instructions can be found on PowerPoint Lesson 8

Q Introduction

Any Questions?

Students are now given the opportunity to ask their teacher any questions |
style question on the subject of audiences. This time can also be used for s
exam-style questions. Note: students are encouraged to note down three
things they can improve upon. These lists could even be shared with a pa

/ Main Task

Exam-style Question

presents students with an exam-style question. Answers fot
. Time allocated for this activity is 40 minutes, even thoug
approximately 20 minutes in the exam for this question. This is to allow tin
as for feedback of answers.

@ Plenary

Franchise Diversity

PowerPoint Lesson 8 concludes by having students revisit the diverse fran:

Students are asked to consider what areas the franchis~ has yet to explore.

Homework o ® | e COPYRIGHT
= L | %aww PROTECTED

There is a significant minar'.,« ¢« 2iagers who have found ways of breakiy
making thousands .§ s # Lw'week. Many of these teenagers call themsely

belovg hse . . o uckers and the effects they have on Fortnite audiences

all of g Jes raised in the websites below

° w#”Uk/10033-fortnite-hackers '9
o  zzed.uk/10033-fortnite-video

e  zzed.uk/10033-hack 09
Education

Information
Marking structures for the exam-style question have been provided in Enw
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4 Worksheet 8.1: Main Task — Exam-style

Answer the following questions about audiences of video games. e
-
g

i
1. a) Whatis the name of the company that developed Fortnite? (1) ////%////

..................................................................................................................... £ %

L .
1. b) Whatisthe name of the operating system invented by Epic Games that | ZJ///f
develop their own games? (1) i
///////////////

=

o

P

5

e

-
s Qo

5

o

i

In Question 1d, you will be awarded marks for showing an in-depth understandin:
course and demonstrating knowledge of different theoretical framework and mec

1. d) Explain why Fortnite has been such a successful video game, and why it
different backgrounds and cultures. Utilise the uses and gratifications ti
(12)

.....................................................................................................................
.....................................................................................................................
T
.....................................................................................................................

R R R R R RN R R R R R TR R R R R R TR R R RN SRR L LRI

.................................................................... COPYRIGHT
- PROTECTED

9
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Lesson 9
The Radio Industry in Cor

| You will need

v" Understanding the historical context of BBC Radio PowerPoint Lex:
v" Understanding the diversity of the BBC Radio Presentation sol
portfolio and how each station caters to different B Worksheet 9.1
audiences ‘B Computers/Inte
v' Understanding the contexts relating to Desert Island O3 Exercise book:
Discs, and the original purpose it served for the UK’s
PSB
4 - w
Starter S

The BBC’s Radio P~ .1 ic -

PowerPoint Lescc .+ . {;'N:gus:‘stdﬁdents to familiarise themselves with tt

outlizes t} = wﬂy,aﬁus’”étations broadcast by BBC Radio, with students
| th.ey cater for.

Intrduction

The History of BBC Radio

PowerPoint Lesson 9 continues by students having to guess the yearin:

developments or milestones took place. There are 12 different events bt
presented to students. This 80-year span starts with the birth of the BBU
of BBC radio.

Main Task

Desert Island Discs, in Context

PowerPoint Lesson 9 continues with a main task that presents student:
about Desert Island Discs. Worksheet 9.1 presents students with the sai

answers. However, answers for the question are provided on Enswer st
to avoid photocopying a worksheet for every student. In this case, ana||
read out the questions to students, asking them to write the answers du

Differentiation: Teachers may carry out this activity on the Powerk:
may provide the worksheet only and ask students to answer questic
PowerPoint and worksheet may also be used side by side, with the |
students using the worksheet to document them.

Plenary

Bl

Desert Island Discs Purpose

PowerPoint Lesson 9 conclude” '\ it students to explore how Dese

flagship programme for wiie 3 (iat caters to both UK and global audie
service broadrz iy St

[
Rea this article zzed.uk/12982-Guardian and create a fact sheet that i

2

Information

It is important that students are familiar with the notion that the main ¢
broadcaster are to inform, educate and entertain their audiences (who ¢
through their payment for the service through the TV licence). Students
concept of PSB responsibility as it will be explored in more detail in the |
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@ Worksheet 9.1: Main Task - Desert Island

Answer the following questions, based on the answers revealed in the Powerk s
1.  How many listeners does Desert Island Discs average on a weekly basis? /
g
& M
...................................................................................................................... %// //%
- -
2. Which BBC Radio station broadcasts Desert Island Discs? Zé///j
- .
....................................................................................................................... EER
| //////////////
3. How many episodes of Desert Island Disc< ...« br ;. dcast each week? o
& . i p b
..................................... oY T | ///////////////%
G e
4, i ¢ show Desert Island Discs first recorded? y
..................................................................................................... \ -
5. According to YouGov, what percentage of the British public is familiar wit\
i Information
YouGov link for question 5:
o zzed.uk/12982-YouGov
Public service broadecaster: A broadcasting company that is financed by public funa
to offer its content as o form of public service.
Commercial broadcaster: A broadcasting company financed through advertising or &
concern is fo create content with the aim of making as much profit as possible.

9

Education
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Lesson 10
Radio Production and Fun

I You will need

V" Understanding the concepts of media production, B PowerPoint Lei:
specifically in a radio context | Presentation sol
¥v" Understanding the importance of funding media Worksheets 10
productions, specifically in a PSB context 10.3; Informatic
v Understanding the responsibilities of PSBs to their “B Computers/Inte
audience, and how Desert Island Discs reflects this [ Exercise books
“ |Starter ;
£ - =
Public vs Private oL

Worksheet 10.1 requires st et o ,;ons’lﬁer the aims and objectives o

. N . G . . P
of public service bro: .« ﬁsf; s.and commercial broadcasters. This activit
e gh{‘ouf"‘ . .. .
smallur: S ViLaally. This activity can also be found on [PowerPa!
a 5 ¢ jsied out as a class discussion. Answers are revealed on
1. For additional context, students are asked to draw comparis
PSBs and the uses and gratifications theory.

Introduction

Where Does My Money Go?

presents students with the funding process specific to |
in, by selecting the relevant words located in the worksheet. The aim ol
consider the process of how the public’s payment of the TV licence tran:
activity can be carried out as a class-based task or individually. Alternati
into two groups, who are required to race each other and see who fills ||

provided on Answer Sheet 10.2|. Information Sheet 10.2 has been com;

to help define all the terms used in the flow chart if needed.

Main Task

¥

L

A Day in the Life of a Desert Island Discs Producer...

outlines a task where students (individually or in group.
production activities of Desert Island Discs with the established stages ¢
students are expected to become familiar with the main stages of prod.
associated with these stages, while also gaining an understanding of ha
Island Discs carries out these activities. Answers for the question are pro

Differentiation: In classes with low achievers, the teacher may help
production activities as a class, and allowing students to work in gro
Desert Island Discs production activities

Plenary Vs

Desert Island Di - ¢, n ) v
PowezPoi~" ' g..f} 'fiﬂ concludes by asking students to explore and disc
ad fc : Desert Island Discs would change if the show was TV-based

H*hework

How does Blumler and Katz’s uses and gratifications theory relate to the ob
such as the BBC? And why is this theory equally important for commercial ©

i

Information

Plenary: When conducting the plenary, students must discuss consicl
activities. For example: How could they use visual effects? Would the st
morning wouldn’t work for TV)
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j Worksheet 10.1: Starter Task — Publi

Define the following types of broadcaster: L
. .
g

i
W
Public service broadCaster: . reccnreeccnnnrecconnnreeccanreeccannreeccanne il ///
////////////
Yy
Vg

Commercial broadaster: ... o

............................................................................................................................... |

Identify the similarities and differences between p::~!i - e vice broadcasters at ///////////////
arrows to indicate which aspects apply to v hic 1 6}: > dcasters.

...............................................................................................................................

=

<

e

5

e

-
s Qo

5

i

.

Profit-oriented

Educate

Inform

Public-owned

Entertain

PUBLIC BROADCASTERS

Self-funded

Public service

While commercial broadcasters carry out their acti: . *i. * w th the main aim of
v P COPYRIGHT
obligation of a PSB is to B ; -, PROTECTED

e’ audiences above the prospect of making a profit

9

Extension Question: What audience theory does the above statement reminc 09

Education
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j Worksheet 10.2: Introduction Task — Where

%

Put each of the following in its correct box in order to complete the BBC fundine : 1d production structi
Allocation of Resources, Events, Film, HR, Marketing, Media Consumptif/’ '

L= Ne
Production Costs, Production of Content, Radio, TV, 3.7bn od / e
. &

1 % BN D L TS

-
. ,ment of TV Licence

7

Viewers /

Broadcast
Audience "

T S COPYRIGHT
5 L= | PROTECTED

- i E 9
7 4
@ i
: » 4
= 4
=

Qg

Education

Interesting fact:

BBC, as a public-funded media corporation, is considered to be owned by the British public. This |
The BBC is responsible for delivering a public service in exchange for the public’s financing through TV Licence payme
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Information Sheet 10.2: Introductii

4

Where Does My Money Ga¢

Explanation of terminology.

Viewers/Audience

Individuals who view or listen to content broadcast on |
looking at the BBC, so we are referring to people who ¢
BBC.

The BBC

The British Broadcasting Corporation; the UK’s public se

TV Licence

The form of payment that the British public is expected
UK’s PSB (the BBC). '

Allocation of

Once provided to the BPZ" v ’} “:é’;iue payments need t¢

Funds departments wi*th,  1e 7.C that work together to creat
Broadcast The act i = . ~ission of content to audiences.

A ;,,«y”"ﬂ\, “ the promotional process, some events are hel
Events _vents, such as the BBC Music Awards which complemg

side, the BBC holds premieres.

Film

BBC Film is a very large part of the BBC, and is responsi.
such as Disney co-production Saving Mr Banks (2013),
Boys D’Movie (2014).

Perhaps the most well-known part of the BBC, known fg¢
internationally famous content. Examples include Sheric
(1963~present), Blue Peter (1958~present), FastEnders |
present), My Family (2000-2011), and Absolutely Fabui

Radio

By far the oldest service offered by the BBC. BBC Radic |
and is responsible for some of the most iconic program;
Not only is the broadcaster responsible for the world’s |
drama (The Archers) and the hugely popular Live Loung:
radio listeners for news and popular breakfast shows.

Online

Like many other broadcasters, the BBC has dedicated a |
online and interactive services. Besides having one of t |
(ranking seventh as of 1/11/2017 according to similarw:
service. Most recently it has relocated its BBC Three sen

HR (Human
Resources)

Nothing comes of nothing. Everything that is developet
company is only possible thanks to the people who dec
Media companies need to pay these people for their se!
exception. The salaries of everyone from the office clea
covered by the TV licence payments.

Marketing

Audiences need to know when new or returning progra|
important as marketing is, it. .7« "t « cheap business acii

Media
Consumption

In the simplest possihle ‘er. -, tiiis refers to the act of
media proc: \*

Production Costs

Productiogof
Conteifli 8

1

Thay Lﬁe‘z ssociated with creating the media product:

_ne process of creating media content.
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Worksheet 10.3: Main Task —~ A Day in

Y, Desert Island Discs Produce
d L
Below you will find a list of common production activities, and specific activitic //////////////
Desert Island Discs. Imagine you are a producer. Can you allocate the typical pi /////////////
the particular stages of production followed by the production activities carrig Yy
L
Typical production activities: %////////é//%
e Development e  Scheduling &
e  Editing ‘ . Scrip’tior de N %
e  Promotion .. & Scripting Sy
e  Recording duration (for how long) . Y o e Soundeffe % %
: 3 N .
e  Recording frequency (how often). F e Transmissi ) 2 %
Desert Island Discs pred “ odivities: -
e Rescasllis «  cdtounderstand the castaway’s life and music choice V™

i
=

Lare recorded in a BBC studio or occasionally on location

liaise with the guest to confirm their eight musical choices, lux.
e  Episodes are edited to fit the 43-minute programme duration

e  Weekly episodes are broadcast on BBC Radio 4, typically on Sundays

e  Sound engineers ensure music clips and transitions are timed correctly

e  The presenter (currently Lauren Laverne) conducts the interview

e  Producers write the intro and outro, plus research notes and prompts

e  Pre-recorded trailers and clips are used to promote upcoming episodes

e  Each episode is recorded and edited in advance — typically weeks before 3
e  (Clearances are obtained for all music tracks used

e  Producers attend regular editorial meetings to plan future guests

e  Follow-up communication with guests occurs post-recording for any fina

L
4
Eaa

Stages of

T » |P » A o wg @ D !
Production ypical Production Activities esert Isii

Pre-production

Production g ) & COPYRIGHT
o PROTECTED

ion
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Lesson Aims

v

v

v

Lesson 11
Radio Regulation

You will need

Understanding the role Ofcom plays in the
broadcasting industry

Gain an understanding of real cases of Ofcom
investigations

Understanding the ways in which Ofcom enforces its
authority

PowerPoint Le.:
Presentation s
Worksheet 11,
Computers/Inte
Exercise books

e
Starter o "L

Ofcom s e

g oo
: 7 oy ¢ ' o
PowerPoint Les<c . . ~. <\, students to define Ofcom and what it is. An¢

© ¢ .ovide students with the relevant context to the exter

duction

Regulatory Responsibility

PowerPoint Lesson 11 continues by challenging students to consider O

Answers are revealed in the PowerPoint, and provide students with the
Ofcom’s jurisdiction.

Main Task

To Breach or Not to Breach?

provides student with four real Ofcom cases in which ¢
Individually or in small groups, students must reflect on each case and ¢
situation was in breach of their standards or not, and why they think ta.
the investigation are provided on . This activity is na\
there have not been any substantial investigations into the programme.
investigation has been provided.

Extension Question: If time permits, students may be asked to discus:
in fines goes. Back to the public in some way? Used by Ofcom? The cu
to HM Treasury and passed to the Bank of England. Effectively this mu
economy. All penalties have been published in Ofcom’s annual reporiy

Plenary

Breach of Standards { ™
PowerPoint Lesson 1.1! cuwt Loy asking students to consider the mal
breach of stanc #i  #uwnould have been addressed and outlined in s¢
Howwilkr, ' = | s students the chance to really contextualise the auth
oV 4s communication businesses such as broadcasters.
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Homework

BT was fined £42m for breaching contracts with telecommunications pt
to answer the following questions:

1) What was the nature of the breach?
BT misused the terms of its contracts by not providing adequate con
leased Internet lines from BT which were not provided in the time &

2) How was the amount decided?
The fine, which is thus far the highest fine ever imposed by Ofcom, \
seriousness of the breach. Ofcom claimed that the fine was meant
this abusive business behaviour. i

3) What further sanctions = O1 « +,.impose on BT in addition to the fi
In addition to th - gir‘; iie, BT was ordered to pay an additional £
provids n, j‘tim, as well as an additional £300m in compensatio

frac ©.Ivabused.

L

~,

Information

For the questions proposed in the homework the best place to find the .
websites:

o zzed.uk/12982-BT

e zzed.uk/12982-Ofcom

It is important to note that as a regulatory lesson, this lesson is more fou
the set product. Desert Island Discs has had minimal issues with Ofcom ¢
incorporating the set product into this lesson would not have proved fru
responsibilities. However, hypothetical discussion could be had about t\
Discs breaching Ofcom standards, or what kind of content could the set
Ofcom standards.
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@ Worksheet 11.1: Main Task - To Breach ¢

The following instances are all real Ofcom investigations. Read the summary ¢ s
. .
g

i
you think the company in question was deemed guilty of breach of service by | s
///
-

1. In October 2016, UK mobile network Three suffered loss of service in the |

y»
London. Three customers were unable to use their mobile service, with s /////Z

emergency services throughout the day. —
W
Breach: o s s —

<

=

e

5

e

o

5

o

i

- 3

r
s

.......................................................................................................................

2. Following BBC's 2008 Children in Need, an Ofcom investigation was cona\
televised competition winners were staged.

ST g=T: Tol ¢ T TUURRTRTRRRURRUPRITTTRRRE

LAY 43V RS SUUU U PPRRUPURRRPPPRRO

.......................................................................................................................
T oo |
.......................................................................................................................

.. & s

o ) COPYRIGHT
.......................................... z “ B . PROTECTED
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3. InAugust 2016, Ofcom received 473 complaints following an episode of ||
episode, viewers took offence to comments made by character Eva Price |
salon. In the episode Eva says, ‘Look [pointing at her hair], I've got more
that is by the way, it’s summat my mum used to say’.

Kunta Kinte is the lead character of an eighteenth-century novel, later ac.
Roots, about an African American man (Kinte) who is sold into slavery in |
viewers were that the comments were racially insensitive. ITV immediate
Ofcom still had enough grounds to investigate the matter.

2T <=1l o T RRRRRRRRRRURRTRRRRRURRRRPRRROPIE

4. In April 2016, Ofcom received 12 complaints following a BBC Radio 4 broa
radio comedy show hosted by David Baddiel. The broadcast in question fe
Queen and sex. Those who complained found the discussion offensive ca:
with the Queen’s 90™ birthday. The BBC justified the broadcast by saying |
relating to the broadcast during early stages of production, and the only i
offensive language. Nonetheless, the broadcaster apologised to those wh
matter of the broadcast.

5 AT 1ol £ LA RURRRRSRRRRRRRRRRRRRRURPRRPRRRRRIE

LT 21 U PUUUPRUUPRUUPPRRUOUPRIUUPPRUUTTPRIUIR.

.......................................................................................................................
T

R R PP r o v R R PR RPN TR R R R TR

IESTFTTTTEERRRRPRRRRRRRRREE 3 O R TR P R TP PP PP PP PR E PP PP PR PP PR R PP PPEIRRRERPRRRR PR, |

- fairness, privacy, or potentially offensive content, none of whit
Desert Island Discs.

As a class, discuss and take notes on what might potentially offend audiences |
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Lesson Aims

v
v

v

Lesson 12
Radio: Technology and Convi

You will need

Understanding the evolution of radio technology
Understanding how the convergence of technology
has been applied to the radio industry

Understanding how Desert [sland Discs has adapted to
technological advancement and media convergence in
an attempt to stay relevant

PowerPoint Le.:
Presentation s
Worksheet 8.1
Computers/Inte
Exercise books

- d G

Starter -

e

The Evolution of R27 "« t‘f“e:;: ,n:;légy

PowerPoint Les<c . . . hrilicles the evolution of radio technology fron

activaaillus - ve»»ﬂygﬁow""fhe key stages of radio development increased th
hif ingine main differences between analogue and digital radio.

Introduction

Where Digital Benefits

PowerPoint Lesson 12| continues by putting into context the benefits o}

consumers. Students, as a class, are asked to discuss what the benefits ¢
revealed in the PowerPoint itself.

Main Task

#Trending

consists of the first task where students are aske.
whereby they must plan a social media campaign for Desert Island Disc:,
among younger audiences. This will get students thinking about how te.
convenience and quality but also provides capabilities for reaching diffe.
will also prove useful when discussing audiences. Students should be giv
and 10 minutes to present and receive feedback. If this task is carried oL
advised to not have more than a total of three groups. If necessary, Wao
a series of social media templates which are expected to be of aid to lea
the creative nature of this activity an answer sheet has not been provia:

Desert Island Discs Online

PowerPoint Lesson 12| continues by asking student< to group themselve

links provided on the official Desert Islan " s¢ . vek site. The link for the

and the information seciis 1 L ;"i.w. Students are to be given |
minutes to collate their -0 2 ,.roughly one minute per group to pr

PowerPoint Lesson 1;] concludes by asking students to consider:

e How the website home page attracts new audiences

o  How the BBC's investment in BBC Sounds helped Desert Island Disc:
information section below

Students should discuss in pairs.
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Homework
(1]

Interview up to 10 members of your family and friends. Answer the follo
e Do you listen to the radio at all in any given week? S
-
g

i
What do you listen to when you listen to the radio? %/////%
e How much time per week do you spend listening to the radio in ////////////
What are you normally doing when you are listening to your pro 'y

In your answers include the gender and age of each person you intervie %////////é/////%
. R R . i
listening habits? How does technology factor into each person’s answep %//
between people of the same age, or gender?

@
o

o

&

V.
]

a
B

o

Information : 7

&

f
%
\\\\\\\\\\\\

J - = G — w

Desert Island Discs or /it & pi x =ice includes:

A i o P T

e Officia! B> » ge .zed.uk/12982-DID
b 5 _: zzed.uk/12982-Sounds

edia page: zzed.uk/12982-Wiki

E

Further related links can be found on the official BBC Desert island Disc:

COPYRIGHT
PROTECTED
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! Worksheet 12.1: Main Task - #T|

Desert Isiand Discs has been instrumental in remaining relevant in the face of | S
i
g

i
analogue to digital radio. In groups of four, come up with a campaign that use: /////////%
relevant with younger audiences. You may use the TikTok template below if yo ///

o

i

i

s,

L

Yt

USername: @................ocoeveveeeeveeeenerenenenns,

Video Title: ........ Ve A eeeeerareaeesrannets COPYRIGHT
PROTECTED
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Lesson 13
The Radio Audience

You will need

PowerPoint Le.:

Lesson Aims

v Understanding the general importance of audiences

v Understanding how media products seek to maintain Presentation so

relevance Worksheet 13,
v Ouflining events that were incorporated into Desert Computers/Inte

Island Discs Exercise book:
= |Starter e 5
@ . - =

Achievement UnlockeAd' e

PowerPoint Lesson ?3.! egl sy dsking students to consider techniques

appeal toard'= =~ 40 activity closely ties in with the uses and gratifit

br and Katz.

Q Introduction

Cause and Effect

PowerPoint Lesson 13| continues by asking students to consider some ¢

Island Discs. The activity reveals one storyline where the guest, lan Wrig
discussing a beloved teacher.

P Main Task
The Dramatic Appeal

Worksheet 13.1 can be administered to students individually, in small g

provides students with anagrams that need to be reconstructed to reve:

appeal. Answers are provided on |[Answer Sheet 13.1. Students must on¢
uses and gratifications theory.

Extension Activity: If time permits, students may be asked to discuss b
may approach each of the revealed terminologies in different ways. S
radio drama, top 40 shows, radio news, and any other popular radio ¢

I @ Plenary
Match the Life Event

PowerPoint Lesson 13| concludes by providing students with a list of gue

Discs and their life events for them to match to.. v ents may want to U

guesses to answer the plenary task. Ans et )ai’a ;SrOVided on the Powet

—

Homework
an \

Think of yourrez = @ “uouucer. How is a radio show like Desert Island L
hilc + s iidte with audiences? Do some research to provide exair

(e s that have not been discussed in class today).
i Information
7 Main task:
Students can be provided with the following hints:
1) It’s all about having fun! 5) Why are you even here?
2) Distractions aren’t always bad 6) Water-cooler conversations art

)
3) Running away7) It's good to know who you are
4) A form of power
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j Worksheet 13.1: Main Task - The

What are the different reasons people may choose to follow a radio show suc e
. .
g

i
deconstruct the following words to show the correct user appeal terminology ! E
///
///////////

1) MEANTINTERNET

<

2) SONIDIVER Zé//%
|
————————— ) i %/

=

e

5

e

o

5

1 L

i

- 3

%
%
%
s

6) ASCOIL TINCREATION

7) ELFS TIDEIFICNATION

...............................................................................................................................
...............................................................................................................................

...............................................................................................................................

............................................................................ o COPYRIGHT
o PROTECTED

Mass audience: A lore > « & o with mixed interests that collectively consume the scn
the generzagnte = = v .« masses. Often mainstream media is what appeals to mass &

A small audience with specialised and particular interests. Producers ¢
smaller-3€ie products for these audiences as the financial return is not often very high. lg
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Lesson 14
Radio Target Audienct -

[
[Tozson fims | [Fowwilineed: . =

v Understanding the importance of target PowerPoint Lesson 1 /
audiences Presentation softwar %////
v' Understanding who Desert Island Discs target Worksheets 14.1. 14 .-
audience is ! e /
Computers/Internet /
v" Understanding how the BBC has used BBC 1 Exercise books "
Sounds to attract new audiences, and how this é////;////%
has worked for Desert Island Discs _ Lol
—- //////
= / U
Starter =9 -
Plitater 1 ()
re You Listenin . %
PowerPoint I.esso" w feg-s 5 wnl"ﬁ a cIass discussion that challenges sti .
.
industey. Stun o i‘rc gresented with a list of percentages, aimed at m. ///
. Y
P jc ot the radlo industry. This activity can be carried out on pap / //%/
or unction with the PowerPoint. If the worksheet has been used, | |

Answer Sheet 14.1| as well as on the PowerPoint.

Q Introduction

On the Radio...

continues by providing students with further con
demographics. Understanding those who listen to the radio drama is in.
and why it has lasted for so long. This activity can be carried out on pape
or in conjunction with the PowerPoint. If the worksheet has been used, |

Answer Sheet 14.2, as well as on the PowerPoint.

/ Main Task

BBC Sounds

is intended to help students understand how target at:
programming. Or rather, how producers can reach different audience d¢
technical convergence. Individually or in small groups, students must co!
when the age groups in the previous task (worksheet 14.2) listen to on-¢
Consider what they could be doing while they are listening. Answers to ¢
Answer Sheet 14.3|

@ Plenary

Station Reflection

PowerPaint Lesson 14 concludes by asklnp st av ' st consider what abou COPYRIGHT
quality show, since it is broadcast or 8'C 295 “wis. As BBC Radio 4 is known

speech programming Dew'* -7d ) -es'is aimed at a wide audience with 11 PROTECTED
students begintoc. « ~. ‘o i sddcaster styles with the types of programm:

understand the statistics: zzed.uk/12982-BBC lg
Informatian Ed chtion

Further information relating to radio audience figures can be found on |
Research (RAJAR) page. The figures in question relate to Q3 of 2025. zz¢
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! Worksheet 14.1: Starter Task — Are Yo

Fill in the following table about UK radio listeners by answering the questions. s
Joint Audience Research. //////////////
o //////////////
uestion
What percentage of the UK listens to the radio at least /////////4/////%
once per week? % (Ii %%////
o .
How many people is that (in millions)? Circle the / 10 N %
-
correct answer. o B ///////////%
& + ’—f 2 %
What is the average listening time e Ko 15/2 ® %
(in hours)? Circle the correct s vt 0~ ‘ %/////////////%
) 71 ¢ asn ) s
What peregita '« - 1 ners consume radio via 77
digital § e T / | ]
Hint: it's n
What are the three main places where people in the
UK listen to the radio?
What percentage of people in the UK listen to the
radio in each place? 599
"‘ Worksheet 14.2: Introduction Task - C

Fill in the following table about listeners of Desert Island Discs by answering t\\
RAJAR: Radio Joint Audience Research.

What are the Desert Island Discs demographics?
. . Malg
What is the male to female percentage of listeners?
15 = e
How can listeners of Desert Island Discs be split by age?
10%
s COPYRIGHT
How many people listen to Desert Is'=2 ' 'sc... sery week? PROTECTED

e

Based on can ybu identify the average listener of Desert Island |

..................................................................................................................

9
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j Worksheet 14.3: Main Task — BBC

1. Individually or in small groups, can you come up with some ideas on how s
i
g

i
previous task (slide 4} listen to on-demand radio via BBC Sounds? What ¢. s
ous ! - 4
are listening? //
g

N

pm
-
-

i :

-

o

<

ABE BrouP: 1534 ittt s e r e s s rres s e e ree et

i
B

o

G

5

o

i

- 3

s

2. Desertisland Discs is one of Radio 4’s most popular programmes on BBC &
demand plays — which type of demographic/psychographic is listening ta |

.......................................................................................................................
.......................................................................................................................
T

.......................................................................................................................

.................................................................... i COPYRIGHT
.......................................... . PROTECTED

9
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Target audience: An audience that has been specifically selected to be most intereste
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Lesson Aims

v

Lesson 15
Audience Theory and the F

You will need

Understanding the popularity of radio, and rankings
of different UK radio stations, and their audience
appeals and figures

Understanding how the uses and gratifications theory
applies to BBC's Desert island Discs

Understanding the appeal that British media may
have on foreign audiences

PowerPoint Le.:
Presentation s
Worksheet 15
Computers/Inte
Exercise books

Starter e

G e -

The UK’s Top® 1 0 S wtions

PowesDoi~ ' gf;ﬁfi_;fbegins by introducing students to the UK’s top fi
st kn . .at they think is the correct order based on most to least nt
Fectly identify the radio format that applies to each radio static!
think the weekly listener figures are for each station. By the end of the o
understanding of the top five radio stations in the UK, as well as an una.
for and how many people listen to each station every week.

Introduction

Desert Island Discs Budience Relations

PowerPoint Lesson 15 continues by asking students to apply their know

Island Discs to identify why the radio drama is a good fit for a Radio 4 p.
Radio 4’s audience.

Main Task

Uses and Gratifications

is to be administered to students in small groups first. |
the list of four uses and gratifications elements which they need to app
must identify a way the drama meets the needs proposed by Blumler an
provided on . However, as answers may vary, a class
This is outlined below. Some teachers may wish to avoid photocopying &
this case, an alternative suggestion would be to read out the questions @
the answers down in their workbooks.

Extension Activity: If time permits, stud; -t 1 be asked to discuss |
have made their selections. The de jate ™ yask students to discuss wi
most relevant. Additiora’y; > .. 2nwiinay also be asked to debate whi
relevant to De<z: s 2 | s, and why they think so.

GCSE (9-1) Edugas Teaching Pack for Component 1: Section B: Tab 4 Radio Page
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F
[ |

<

v

i
B

-
L

5

i

N

s

i
o

L
4
Eaa
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@ Plenary
Appealing to a Wide Audience

PowerPoint Lesson 15 concludes by asking students to consider how th i
potential to appeal to a wide audience. Specifically, students are require //////////////
considering why they think people from different genders, ages, ethnic\ ////////////%
backgrounds listen to Desert Island Discs. Students would also benefit ft 'y
¢ ///%

how digital radio makes it possible for foreign audiences to follow the s %////%
{(technological context). - -
&

o .

m Homework B
Do some research on three Desert Island Disgf ¢ 2 s of your choice. Co ///////////%/%

demographic each one would appealto |

e

\\\\\\\\\\\\

.
Gl Ll i

Infoxr-'.na
F hformation relating to Desert Island Discs guests can be found ¢
as vikipedia page. See the links below:

o  zzed.uk/12982-Episodes
e zzed.uk/12982-Wiki-Eps

L

[

COPYRIGHT
PROTECTED

9
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Worksheet 15.1: Main Task - Us
Gratifications

B
i
o

il
Below you will find a list of the uses and gratification elements that Blumler a) ///////////y//
audiences seek to fulfil from any media product. How do you think Desert Islar ///////////

audience needs? Discuss your choices in groups, and then present them to the -
&

one group to the next. Make sure you debate the validity of your answers as @

| |
"
Ty 1T VA e TN Tor- Y LSRR URRIPINRIS. v

///////////////

.
v
i

<

=

e

5

e

o

5

o

i

- 3

r
s

How could listening to Desert Island Discs help reinforce a person’s identify th
theory explored above?

...............................................................................................................................
...............................................................................................................................
...............................................................................................................................
T T oo

...............................................................................................................................

COPYRIGHT
PROTECTED
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Lesson 16

Exam Focus: The Radio Ind p—
i

i

i

Lesson Aims | You will need: -
v Revising important concepts and elements relating to [ PowerPoint Lex N

- -

the radio industry Presentation so //////%

v Understanding of applying a holistic approach of W | r
orksheets 16 W
media studies to the radio industry 16.3 Z///f

v Students gain practice answering a radio industry “B  Computers/Inte i
exam-style question 0 B

[L)  Exercise books
7%

=

<

o
e

5

e

o

- |Starter ol )%

&
i — 7

r
s

Pick the Broadcast~. = - m—
i

7 =Y o | . .
PowerPoint Les<¢c . . 1 BLiS DY asking students to consider the main 1} —
thef‘ Lioi 5 -t heme of broadcasting platform they are accessible o /////////

o

/ity can be carried out on paper via Worksheet 16.1, separatel, |

3 int. If the worksheet has been used, answers may also be founc A 4
on the PowerPoint.

Q Introduction

Promotion and Reach

PowerPoint Lesson 16 continues by presenting students with four types

debate the best way to promote Desert Island Discs to these types of pe
suggested answers as a class as well as any other methods they have cal

carried out on paper via Worksheet 16.2, separately, or in conjunction \

worksheet has been used, answers may also be found on Enswer Shee

P Main Task

Exam-style Question

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA presents students with an exam-style question. Answe!

Answer Sheet 16.3. Time allocated for this activity is 40 minutes, even |
approximately 20 minutes in the exam for question 3. This is to allow tin
for feedback of answers.

@ Plenary

Same Desert Island Discs, Different Station

PowerPoint Lesson 16| concludes by asking students to discuss how Des

current format if it were to be broadcast on -~ .n >rcial radio station |
there would be adverts during the broa cas - p.sodes would likely be ¢ COPYRIGHT
listeners would stick around 2 /. = . agramme if this were the case. Th PROTECTED

dramas on commerciz! sK'r ¢ Glany more. Also, if the drama were to be
Kiss FM then * s .ic *rudld probably change to suit a more urban audi

work ’
Listen to the theme tune for Desert Island Discs. Create a list of what ak '9
relates to the show. Question: How does a tune, with sound alone, rep:: a0
show? 9

Education
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! Worksheet 16.1: Starter Task — Pick the

Can you match each broadcaster to the type of broadcaster they are? T
i
g

i
BBC Radio 4 -
- M

W

7%
(

v

<

Heart 80s

BBC Radio 1
RTE Radio 1
Kiss FM e S

s e

L /////////////

a
\\\\\\\\\

= T T T

&R
2

-
\\\\\

) |

Y 4 4
d p

//////////%//

What different ways would you attempt to promote Desert Island Discs to the /////////////

BBC Radio 4 listeners o

Y
"

18-30-year-olds

Stay-at-home mothers

COPYRIGHT
PROTECTED
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4 Worksheet 16.3: Main Task — Exam-st

Answer the following questions about the radio industry. e
i
g

—
1. N h ! hich h ibility for th //
a) ame the regulatory body which has responsibility for the broadcas: ////////////

............................................................................................................... ;//////?2

=

o

.
................................................................................ %/// . %
,. y
............................................................. PN i R @
f‘mf w : %///// %
1. c¢) Briefly explain the mair : or ; yties of this regulatory body. (2) %/////////////%
274 el -
N | B | oy
.................................................................................................. i
1. d) What are the three key responsibilities of any British public service b
uses Desert Island Discs to fulfil these PSB responsibilities. {12)

.....................................................................................................

9
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Lesson 17
Exam Focus: The Radio Auc

Lesson Bims

You will need

PowerPoint Le.

¥v' Revising important concepts and elements relating to
radio audiences

v Understanding of applying a holistic approach of
media studies to radio audiences

V' Students gain practice answering a radio audience
exam-style question

Presentation so
Worksheet 17.)
Computers/Inte
Exercise books

= |Starter gal YT *
£ o — M
Guests for Purpose

PowerPoint Lesso'* - *eg;:s 5 wnt”ﬁ a creatlve activity that asks student:
‘castaway’ £ 5.0 f:f nat they think would be a good fit for Desert Isla:
TIE - I ‘choices to their peers. Students must also justify why the
lve and/or entertaining for a general (mass) audience.

Q Introduction

Extending Your Audience

PowerPoint Lesson 17 continues by asking students to create a plan fou

Island Discs which is aimed at increasing the show’s young adult audient

P Main Task

Exam-style Question
................................................................... -1 presents students with an exam-style question. Answer
Answer Sheet 17.1. Time allocated for this activity is 35 minutes, even @

approximately 20 minutes in the exam for question 4. This is to allow tin
for feedback of answers.

@ Plenary

Audience Marketing

PowerPoint Lesson 17 concludes with a creative marketing activity thal

TikTok post to promote the new show, appealing to a 15-25 audience. &
help the post to go viral.

Homework
an

Research some promotional campaigns for "< /I and Discs. How has
How does the promotional method rain bre. t e target audience, and |

industry’s attempt at stayinc wc & - . vhen TV and film are so dominan!

esson, with special reference to the intro and plenary tasks stu:
link below:

o zzed.uk/12982-Top

GCSE (9-1) Edugas Teaching Pack for Component 1: Section B: Tab 4 Radio Page
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Worksheet 17.1: Main Task — Exam-st

Answer the following questions about radio audiences. e
. .
g

i
1. a) Identify one way that audiences can listen to Desert island Discs. {1 //
) y y (1) -

............................................................................................................... %

amaa
D

1. b} Identify the type of audience most likely to listen to Desert Island Dis

................................................................................................................

P

5

e

o

1. ¢) Explain the main difference between - = dit )j’tervview show and its |

implication this difference h=- {

5

o

i

- 3

r
s

r 'aux’";&ace“éf. (4)

In Question 1d, you will be awarded marks for showing an in-depth understan;
course and demonstrating knowledge of different theoretical framework and ¢

1. d) Usingthe uses and gratifications theory, explain why UK audiences &t
Desert Island Discs. (12)

................................................................................................................
................................................................................................................
558 e u wn 55 8 a e e s 8 8@ e uH S8 80 e NS s A A R U NN B S8 e U N NS s S8 @ NN BOR U NN S S s N e NN E NS B S OO EENNSAAARUNABOBOEENNSS S AR KNY
................................................................................................................

.........................................................................................................

o PYE 5 COPYRIGHT
................................... e G S ROTECTED
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Film Contents Pa

-
g

.
LeSSOM 18 uuuiuiininncrasnnsnnnsassnsnnnunssncsasnnsnnssassnsmsnnnssnssnsnnsnnssnis ////////////////
Worksheet 18.1: Plenary — The Film Studios ......ccoiviiiniiniinicinccncenns /%////////
-
Ve

Worksheet 19.1: Starter — Stages and Timelines ........occeveviiiiiinn g
Worksheet 19.1: Main Task — Does Production Phase You? .......occovvvee %%//A
s

T e TTTTTTTTTCoore, Py
Worksheet 21.1: Starter — Film Regulatio .... ': . TR .

o

-

LeSSO0M 10 . uiiiiiirursnnnnusanussnsssannnnssnannsunsnnannnsssnnasnsssunannnsssnnnnnil

=

&

JieSSOM 20 ...t iiiiiii i i rrrr e rr s rsss s na s r s ranaan s nrnannnnsnnnrnannnn it

a
B

o

\\\\\\\\\\\\

LT N T 1 T —
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Lesson Aims

v

v

v

Lesson 18
Film Industry Introduction (History

You will need:

B PowerPoint Lesso

Guaining an understanding of film history, box office
success, and the concept of inflation

Understanding the longevity of o film series such as
James Bond

Understanding the place of film series within larger

companies

Presentation sofi\
Worksheet 18.1;
Computers/Intern
Exercise books

?

Starter e &

—

An IndustryasOldas T'.. «
This starter activity pror ciit: s uaents with a list of dates, one of which ¢
visual m_edluny» ik or dil dates correspond to some significant contti

Introduction

World Domination

Students continue with PowerPoint Lesson 18 by discussing the top five

box office. Students are required to put the film titles in the right order |
gross amounts are then revealed to the students.

Main Task

¥

e

Bond Brothers

Individually or in groups, students use to guess w
represented by each poster. Figures are then provided to the students o
presented to them (e.g. Thunderball starred Sean Connery, was releaseg
box office). The figures provided to students are adjusted to reflect 200
about inflation is given for the sake of clarity.

Extension Activity: When going over the longevity of the Bond franchise,
that this is the longest running film franchise ever. Also the fact that it has
may be used as a means to reinforce the uses and gratifications theory.
a strong interest? What audience needs (as outlined by U&G theory) doe:

Plenary

.

The Film Studios

PowerPoint Lesson 18 conc!:c'ss 1 5king students to match the medic

studio. This will enak'> tud r s 0 understand how large film companic

of theS_COr")i 1 s ﬁms“éétivity has also been included as a manual
W boe . 3.4 and answers are included on |Answer Sheet 18.1.

Homework

What other franchises have been produced by Sony? Make a list of wha!
franchises owned by the studio and see if you can find the grossing figu:

GCSE (9-1) Edugas Teaching Pack for Component 1 Section B: Tab5  Film Page 1o
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<

v

i
B

-
L

5

i

N

s

i
o

L
4
Eaa

COPYRIGHT
PROTECTED

9

Education




4 Worksheet 18.1: Plenary — The Filz

Match up each media conglomerate on the left with the film studio {(which the s
-
g

i

////////////

P
— Vo

Time Warner %//////////////%
£ @

/

Walt Disney Studios

=

!
"

&

- F "
L

B

Comcast

e

o

o
Sony -9

%
%

L
s

E

Viacom

e x

COPYRIGHT
PROTECTED
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Lesson 19
Film Production -
.

s
Lesson Aims You will ne -

V' Understanding the different stages in film production % PowerPoin: // i

e ,

v Understanding the length of each stage of production B Presentatic: %////%

and why lengths may vary other) e

.

v' Understanding the differences in production between o Worksheet | %{//j
Hollywood blockbuster, an indie film and an American TV Computers ;

series Exercise ba: é//%//%

; F

Starter e 5 %/ ///%

Stages and Timelines —_—

This starter activity r-.; ires 5. iuents to discuss the different stages of p L

durationof ez s g ¥ uwerPoint Lesson @ lists each stage and reve: BRhE

.

Identifying Production Phases

Students continue with PowerPoint Lesson 19| and are requested asa ¢

activity pictures presented to them. Students must then identify which ¢
with.

P Main Task

Does Production Phase You?

Individually or in groups, students use Worksheet 19.1) to review a com;

activities associated with film-making. Student must list these activities |

@ Plenary

Comparing Production Schedules

PowerPoint Lesson 19 concludes by asking students, as a class, to consi

production schedules of a Hollywood blockbuster, an indie film and an @

m Homework
There’s always a new Bond film in some stage of production. Research ||

released. What stage of production is it currently in? When is it schedule
correspond with what you have learned today?

el COPYRIGHT
i nformation ; r- PROTECTED
'/

Further inforr-- ° m ¢ 1 IVlain Activity:

Film szares °* % .~ inuwrack selection is dependent on the type of film a
S Le< | ie music is already established even prior to pre-productiot
an{Re® east remake where the music was already there. Sometimes m 1
occurring, as happened in both Guardians of the Galaxy films. However, lg
soundtracks are decided during the editing process.

Education
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4 Worksheet 19.1: Starter - Stages and

How long does each stage take (in weeks) to complete a film, from the first da: S
i
g

i
has its cinema premiere? ///////////////
////////////
Stage vs 1-4 5-8 9-12 13-16 1720 21-24 F y.
o
Timeline weeks weeks weeks weeks weeks week: ///////%

Pre- %%////;

production i
L

=

o

me Gu

5

e

Production . i

o

I
+
%
E:
o™
: Qg

Post- s L —
Production i | |

.

Pre-production is typically weeks long. However, in some instances |
further while the project goes into production as some things may change afte

COPYRIGHT
PROTECTED
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@ Worksheet 19.1: Main Task - Does Produc

Now you are better acquainted with the stages of production that a typical Ho s
place these activities into their correct phases? They do not need to be inany | //////////////
to be in the right stage... /
Broadcast rights are sold .
@
e  Budget is decided Zg///%/%
e  (astis selected g
¥
e  (Cinema screenings %%////
L ] s
nm 1s edite ; P
e  Filmis shot s & ' %
. & G L
e  Filmscores and soundtrack are selecte { = %
e Homemediaisreleased -~ m—
.. s, i i
e Insurance policiec = - w:‘ﬁ,@ut e
™ Legali r . ' E”;@,&sed /////////////%
e Loc hresourced -
. : -
e Mar and promotion campaigns are underway .
e  Production schedule is created -
e  Props are acquired
e  Rights are purchased (where necessary)
»  Scriptis written
e  Setsare built
e  Sound effects are added
e  Source material is selected {in the case of adaptations)
e  Storyboards are drawn
e  Teasers and posters are released to the public
e  Visuals are added
Development Pre-production Production Post-productic

Diversif The act of a media company which is already established in creating ¢ l
starting to also create media texts in other forms. This is also referred to as horizontal in 9
a film studio expanding into film production.

Education

Vertical integration: The act of a media company owning most of the chain (if not the e
media text. Disney owns the ABC network in the USA (ABC is a network equivalent to [Ty
Studios, which produces TV series. Grey's Anatomy is produced by ABC Studios and is b
Network. This is a prime example of Disney’s vertical integration of the TV industry.

GCSE (9-1) Edugas Teaching Pack for Component 1 Section B: Tab5  Film Page 5 o



Lesson 20

Film Companies and Owne e
. i
e

i
7////////%
Lesson BAims I You will ne %///////////
v' Understanding the different levels of film company . PowerPoint ///%
ownership A Presentatior //////%
v" Understanding the degrees to which different companies other) %//////////////%

would be involved in the production of a Hollywood N/A %%////;

biockbuster Compuiers.f %//////////
v" Understanding the concepts of technology, convergence, Exercise ba | % |

star appeal and marketing il /////////
i 4

=

<

P

5

e

o

o

“

%
r
s G

= |Starter ¥ .

b e i
; ///////////////%

Why Bothexr? .
This starter 2c:i * re ydires students to discuss the economy of the filn S—
| ‘ P

k< ig students to consider why the industry is so successful. | 0
,sociated with the success of the Bond film No Time to Die.

e

g

L
4
Eaa

Q Introduction

Who Created No Time fo Die?

Students continue with PowerPoint Lesson 20, and are requested asa ¢

entities involved in creating No Time to Die. Once revealed, the PowerF
a coherent order to make better sense of how much of a collective effar

P Main Task

Task 1: Importance of Crew

The first of two tasks asks students to consider the importance of the ca
on their prominence in the film poster. will pron
features of the film poster. Students should understand that although t
sometimes they do need prominence to promote a film, as is the case w
should naturally lead to a discussion on star appeal.

Task 2: Star Appeal

The second task presents students with a more direct discussion about &
used to promote films. presents these questiony,
as a class. Students must identify that the poster for No Time to Die doe:
Craig’s name, he also has his back to the audience unlike other Bond pa:
franchise feature on the poster, including Rami M:! k, who also has gre:

contact with the audience. s iF | - COPYRIGHT
o PROTECTED
@ Plenary .
The Sma'l 7+, L7

.

__esson 20 concludes with students writing down the name:

folf #ne to Die. The aim of this activity is to have students understan .
appeal in film promotion. lg
m Homework 9

No Time to Die faced its fair share of post-production hiccups. By doing :
identify instances within any of the production stages where No Time to
concerning issues?

Education
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> \ Information
2

/' Main Tasks 1 and 2:

e  When discussing the film poster, although they are not necessary t« S
- i
e

i
teachers may use this opportunity to reinforce the concepts of inte| %/////%
struggle with, e.g. the Bond Tuxedo, the 007 motif with the gun inu ///////////

e  Teachers may also highlight how the soundtracks of No Time to Di¢ %
Billie Eilish, Adele and Sam Smith respectively} all won Oscars: Bonu L4
not m'some cases more so, than the film itself. . ////////%

e  Most intertextual references should have been covered in compont o

prove beneficial to reinforce these issues from an industry perspec! /////Q/////

familiar references are more likely to gain inter st “EE
ytog terst. e
. / i

=

<

e

5

e

&
%
%
E%
-
s Qo

5

-

.

COPYRIGHT
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Lesson 21

Film Industry Regulatic e—
. w
.

-
7//////%
il
Y PowerPoint Len. %
Presentation so - %

v' Understanding the importance of film regulation
v Understanding the responsibilities of the British film

=

<

regulator Worksheet 21. o

¥v" Understanding the justifications for certain ratings Computers/Inte ZJ///;
based on the content they feature Exercise books é/////////%
BL

B

5

///////////////

= |Starter o PN

Film Regulation " v

o

|
i
r
s

Students start tackling fi?{,;‘“,- 1 ‘fctjy vegulation by addressing a series o1 %//////////////%/
oy R N o
Worksheet 21." = : .« - questionsin a way that they can be debated s

B tiv: - athis task is administered, |Answer Sheet 21.1 provic: ////////////%//

e -

duction

UK Film Ratings

requires students to consider the seven key age |
task, students must guess the name for each rating (e.g. PG is for Paren
names for each age classification, they must then provide a general dest
as defined by the BBFC are provided in the PowerPgoint.

P Main Task

Categorical Classification

The main activity asks students to consider the eight content categories
Once this is established, then provides a random
category. Students must guess which age rating each category selected :
are chosen for this activity.

@ Plenary
12 oxr 12A

PowerPoint Lesson 21 concludes by challenging students’ ability to difie
ratings. Students are also asked why the distinction was created. Correc|

PowerPoint.
Homework
L . : e COPYRIGHT
Look up the Video Recordings Act "9 "4, an~ ..iite a 150-word report aby
e \ PROTECTED

created.

9

Education
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Worksheet 21.1: Starter - Film Re

Answer the following questions about the regulation of the film industry. s
i
g

=
1. Why are films rated? //
y /////////////

M
. L

pm
-
-

i :

-

o

<

.......................................................................................................................

.......................................................................................................................

.......................................................................................................................

i
B

o

e

o
2.  Who regulates the UK film ind'.s ¢y 5 0 rates films? ) i

g § ) ® m—
§ 3 i

s // ////////////

- 3

G

s

..................................................................................................

........................................................................................................

.......................................................................................................................

3. Where can you find film ratings?

.......................................................................................................................
.......................................................................................................................
.......................................................................................................................

T

4. What media products is this regulator responsible for?

.......................................................................................................................
T oo |

.......................................................................................................................
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Lesson 22

Exam Focus: Film Indus —
: p Point Len : .

vosantorion oo e

v' Revising important concepts and elements relating to
the film industry

=

<

v' Students gain practice applying a holistic view of Worksheet 22.1 U
L -

media studies to the film industry Computers/Inte Zé///?

v" Students gain practice answering a film industry Exercise books i
exam-style question % % %

5

- d G

- Starter

///////////////

o

@

i

r
s

The (Un)Release of NV~ "1 D vie :

PowerPoint L e 1 7 YO LY n nsider why No Tim D .
owerPoint essgﬁf o c;f;,e.ssfude ts to conside y No etoDi P

Studegts cin 5. 2 gelays in cinema release due to COVID and why the
d b e ._deeﬁ("lic. They also examine why the delay until Septembe; //// ) |

L
financial success. A 4

eny

Q Introduction

Bond’s Target Audience

PowerPoint Lesson 22 continues by asking students to consider the ma
franchise and the implications this has on identifying a target audience,

P Main Task

Exam-style Question

presents students with an exam-style question. Answet
. Time allocated for this activity is 35 minutes, even t
approximately 20 minutes in the exam for question 3. This is to allow tin
for feedback of answers.

@ Plenary
Taking Bond Down a Notch

PowerPoint Lesson 22 concludes by having students explore the authot

looking into the rating given to the film.

m Homework

Research the James Bond website. What functic: i1 1d features does it |
films are in production? Discuss the mai e ;é,aa;d at least one other pa COPYRIGHT
answer. Find another member i ¢ _ lass'who has looked at a different PROTECTED
build your own websit2 bor. i e

Marking structures for the exam-style question have been provided inE lg

Education
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4 Worksheet 22.1: Main Task — Exam-st

Answer the following questions about the film industry. e
. .
g

i
1. a) Whatisamedia conglomerate? (1) ///////Q//

............................................................................................................... %

1. b) Two of Sony Pictures’ most prominent subsidiaries are Sony Pictures | %%////

Sony Pictures Animation (SPA). Give one example of what market ea. —
.................................................................... o tererencsanersesaanerasasansa bt ///////////////

o
e

5

e

o

i i ooy S A i 3 1 H 4 H i
1. ¢) Columbia Pictu:~ = ersyzsas both a production studio and a distriby —

W -
difore~¢» «. 1 2enthese two activities. (2)
e 3 L ////////////
iy ')

................................................................................................... ’//////////////////////

%
%
s

................................................................................................................

1. d) Outline and explain the five main stages of film production. Use exai
illustrate the production process. (12)

................................................................................................................
................................................................................................................
55 @ e u wn 55 8 a e e s 8 8@ e e U H B 880 E E NS s 8 A R U NN B S8 LU N NS S S8 @ H NS B U NN S S s N e NN U NS SO0 N UGS AARUNABOBIEENNSS S AR KNY
................................................................................................................
TS
................................................................................................................

..............................................................................................................
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Newspaper Contents

-
g

.
Li@SSOM 23 tunssunununnnunusenansnuainssunununsnsnusenssssusnnsssnununnnssusenanssnis ////////////
Worksheet 23.1: Main Task ~Pop News ...ccooceiiiiininnncininn. /%////////
LT 7T T+ T O ////////Z
Worksheet 24.1: Main Task — Person in Charge... .....ccooovvviiveiiniiiinnnn %////////2{////%
W

Worksheet 25.1: Starter — The Sun’s Target Audience ........ccccoeevnvveenns N
Worksheet 25.2: Task 2 — An Active(ist) Audienc .. ..o ///////////////

F -

Lesson 26 ...cuccvviienncnnnnnnnnsnnnnnns .- T A

&

Worksheet 26.1: Main Tas¥ - . * ™ & yie Question ..........ccceeviieeiiennnn |

o

<

=

&

b LT YA T RPN,

a
B

o

\\\\\\\\\\\\

Lesson 27......... B R

Worlky A2, . dain Té;.ék — Exam-style Question .......c.ccooveemremmcenneenn
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Lesson 23

Newspaper and Funding It —
. .
g

=~
7////////%
Lesson Aims ‘ -
v Understanding the importance of seeing the newspaper industry 3 .
.

as o business, not just a source of news
v' Understanding the two main ways that newspapers make money %///////é/////%

v" Understanding why tabloids such as The Sun resort to
sensationalism in order to remain popular, so they can continue .
p

=

<

e

5

e

to make money
I 4 -

o

&
Sl

i

) Starter e

&

@

#NewspaperGoals .

r
s

This starter activitv r-. ires 5. iuents to discuss what the ultimate aim o -

Lesson 23/ 2'lc .. "< ac :mﬁ"'ec{o consider that although journalism and trut p—
- NC 1y 15 at the forefront, especially when thinking about the go / /////%%/

- 3

Q Introduction

The Power of £0¥€ (Love)

Students should be aware that although journalism is an industry of tru:
overheads — so without placing importance on making money, most wa.
business. Students then consider how a tabloid such as The Sun makes
the set product to show how The Sun charges a fee for the paper and u\|
However, students must also be able to understand that the more sales
advertisers will pay to be in that paper. So popularity is highly importan:

P Main Task
Pop News

Individually or in groups, students use to fill in the miss
revealed in as it is mostly concerned with circula
students are not expected to know prior to this activity. The figures will |
newspaper readership. Students are then tasked with considering whai
would likely employ in order to retain as many readers as possible. Bolg
sensationalist headlines are typical of tabloids — and is often thought to

Answers for this activity are provided in JAnswer Sheet 23.1.

Plenary "
Online Shift ol ™ | COPYRIGHT

PowerPoint Lesson 23| cornic 5s cm;king\'students, as a class, to cons\ PROTECTED

from their online nrei ‘E:é&, t.usis intended to start students thinking at
are prepare ', 'i “uLsSun+ in the next lesson.

m gwowork ,
What other methods of funding do you think newspapers could resort {¢ lg
any other funding structures exist, and give your opinion on whether o 09

Education
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4 Worksheet 23.1: Main Task - Po,

PowerPoint Lesson 23.

Fill in the table below with the circulation figures for The Sun, and answer the s
-
i

.
v
i

-
///////////

The Sun monthly circulation for January

2015 2016 2017

=

<

°

.
Y

How would a newspaper such as The Sun attempt to remain popular in the fac

the table above? o

What dogfSllir < s e risk of sensationalism?

r
s

..............

0

e

5

e

o

5

o

.

..............

eewsssaenns KNG

..............
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Lesson 24
Newspapers and Technol —

v' Understanding the importance of adapting to technology ;///
v Becoming familiar with The Sun’s now defunct online subscription ///
service: Sun+ W /
v" Start students thinking about how industries keep their audience %//
in the forefront of their activities "
B
y" )w’ //////////%
B B | |
? Starter oy 5 O |
& o o
Sun+ o g - %///////////////
//,

P r l«
Students start dnsr: 3 t ;_ technologlcal Iandscape of the newspaper | —

W|th o S s srrapflon service (Sun+) owerPomtl.essonZ provic //////%

A 4

Q Introduction

Cease and Desist

Students then move on to a discussion about The Sun’s decision to stop

initiates this debate while also providing student
(competition) along with some examples of free newspaper websites th
up with.

P Main Task

Person in Charge...

In groups of no more than five, students use Worksheet 24.1 to come |

they would include in the Sun+ subscription service to make it worth pa,
offered by Sun+ are provided to students in the plenary. This is a creatiy
have been provided. Students should be rewarded based on the approp
well they justify their incorporation based on the established target auc

@ Plenary

Sun+ Exclusives

concludes by advising students of the exclusive ¢

Students also have their attention drawn to how' *i: se features may ha\

The Sun’s target audiences. This is done *. .t 21 7 lesson into Lesson 25. COPYRIGHT

f PROTECTED
QI Homework ‘
You ware n' ™ 'w © Wi circulation figures for the past five years in Less

Lac = siiip for the same five years. Has The Sun’s online traffic inc
sa ie Press Gazette figures have been added to Wikipedia, which y .
zzed.uk/10033-newspapers 19
zzed.uk/10033-audience-data

Education
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! Worksheet 24.1: Main Task — Person .

Imagine you were the person in charge of launching Sun+ back in 2013. Part o
ioyalty by making sure you provide certain content that would otherwise not
would you incorporate in your subscription service to make it attractive and w

Split yourselves into groups of no more than five. You have 15 minutes to con
minutes per group to present. You may use the rest of this sheet to make note

Gatekeepers: The people responsible for dictating, filtering and disseminating the infor
broadcast or uploaded. These are usually the owners of the media company.

Opinion leaders: People in society who have the poyv:» ¢ eci what people think ak:
easily identifiable opinion leaders in today’s <o 'et. s, t“ .ports personalities, journalisi.

leaders and activists are also appror='y e @ 1 sles.”
= —

ey

GCSE (9-1) Edugas Teaching Pack for Component 1 Section B: Tab 6: Newspapers Page «
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////////////
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|

/

e
////////////

o

=

<

&

a
B

i
o

s

.
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Lesson 25

Newspaper Audiences S—
e

i
W//%
Lesson Aims I You will ne: %////////////
¥" Understanding The Sun’s target audience and how it . PowerPoint ///%
targets it A Presentatior //////%

v" Understanding one of the biggest controversies other) e
.
surrounding The Sun historically: the Hillsborough Worksheet | Zé//j
reporting Computers, s

¥v" Understanding Stuart Hall’s active /passive audience Exercise ba: | %

theory and being able to apply it to newspapers '

=

<

i
B

o

"‘x

%
\\\\\\\\\\\
G

= |Starter ; P 7

s

< — - —— f
The Sun’s Targe* ] ud ¢ u.e S /%

This activity rc7, @ s "Jaents to examine The Sun’s target audience. Ind %////ijj//////
VIV Sl : . .

P E\gw&ﬂ‘“&éet 25.1/to select the most appropriate demographic: Y . .
de! ¥:d area. PowerPoint Lesson 25 can be used to further this actiu -
attributed to Sun readers to contextualise the selections from the work: s
appropriate answers.

o

g

Q Introduction

Appealing to Demo

continues by asking students to discuss how The
demographic. Tabloids generally do this by using limited amounts of tej
Other factors include sensationalist text and sexualisation of women (p.

P Main Task

Task 1: Stuart Hall’s Theory

Task 1 first familiarises students with Hall’s active/passive audience thet
class whether newspaper audiences are more likely to be active or passi
then asks students to split into two groups. Half |
audiences of newspapers can be passive, while the other half comes up |
As an extension activity, if groups finish early they can research the othe

Task 2: An Active(ist) Audience
Task 2 chronicles The Sun’s reporting of the 1989 Hillsborough disaster,
students with a short, three minute documentary which interviews a nu\

Sun’s reporting of the disaster as a justifiga}i s ow oy the paper has sin COPYRIGHT
city. Students are then presented wiin f ur ., .wstion that allows them fu
associated with shunning vo. - *n. G.isumer. The questions are also pi: PROTECTED
answers available -+ = *h E?Q»&efi"oint Lesson 25/ and |Answer Sheet 20
impegalive . 1o« fé“‘rmg the questions. A link and disclaimer have been |

b
i
@ Plenary 9
The Active Audience: Modern V Traditional 09

PowerPoint Lesson 25| concludes by asking student to consider the trag EdUCO.'tiOF’I

audience can be active, and how to associate certain character traits, su.
people engage with their preferred media products.

GCSE (9-1) Edugas Teaching Pack for Component 1 Section B: Tab 6: Newspapers Page ©



M Homework
sl Take a picture of the most recent front page of The Sun. Use the front p

paper attempts to target the main demographic identified in today’s lex.

Information

Main Task (Task 2):
The video needed to answer the questions has been embedded in
video may also be directly viewed on YouTube by foilowing this link: zze

Disclaimer 1: There is no reason to review the comments postet
an extension activity please do so at Valio o o risk. Some comnm
language. o

Disclaimer 2: Between ui.  © ec and 1m 48sec, one interviewee
Liverpool sur-.c rter '}pwf”oﬂThe Sun’s reporting of the disaster i
knohs . 1 e fﬁ.{ngﬁxa'ge is appropriate for those over the age of |
ad | e The presentations in Task 1 may be extended if teacher
his reference.

Further theory information for lesson 25:

When discussing audience theory (active/passive audience), tea.
needle theory as a way to introduce Stuart Hall and as a means |
and interaction has changed over time.

As a follow-up to Stuart Hall, teachers may also apply the uses &
needs newspapers (specifically The Sun) do or do not fulfil.

The reaction of Liverpool residents and The Sun’s reporting of th
elaborate on Hall’s audience theory by discussing the three typ.
how an extreme oppositional reading to a media text resulted in
quarter of a century.

When discussing the Hillsborough case, please ensure that stuce
geographical location, this controversy hit some people harder |
individual differences in audience reactions to media products.
Side note: the application of these theories is dependent on tim
The main theory outlined by the specification is that of active/p.
reinforcement of the above-mentioned theories may prove ben:
level (which may be required of them in the exam, especially gu

GCSE (9-1) Edugas Teaching Pack for Component 1 Section B: Tab 6: Newspapers Page &
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///////////////

<

=

e

5

e

o

5

o

i
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! Worksheet 25.1: Starter — The Sun’s Tai

Like any other media product, The Sun has its own established target audienc.
demographics, can you identify which are most applicable to the British tablo
appropriate boxes, and list them below.

PowerPoint Lesson 25 will reveal some figures associate with Sun readers follo

Lower class Male Higher education
Upper class Middle class 35-49 years
50+ years Secondary school | Female i
16-24 years 25-34 years Postgraciict ~
Social Class: ..ocovvvvvieeeiiiieenenae .
Age: ...
Gender:

EUCATION LOVEL: e ettt aae e een e e

GCSE (9-1) Edugas Teaching Pack for Component 1 Section B: Tab 6: Newspapers Page @
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>
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By
///////////////

=

o

P

5

e

-
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5

o
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j Worksheet 25.2: Task 2 — An Active(is

Having seen the short Hillsborough disaster documentary, answer the followin

1. What is the main reason The Sun ruined its reputation with its readersin |

.......................................................................................................................
.......................................................................................................................
.......................................................................................................................

s P g
2. Whatare the imr ‘¢ i ny ui'the headline and the sub-headlines which ca

.......................................................................................................................

3.  What words are used in the interview to describe how survivors felt abou

.......................................................................................................................
T
.......................................................................................................................

T |

4. What are the implications of alienating your consumer/audience?

.......................................................................................................................

B RN R R L E R RN TR R R L E R R T T TP TP P P o TS

eesasaresesesasasasantaeanasatataaasananasatannnnnany a0 haes TR YETT N T R R RN R RN RTINS r I |

For your consideration: Imagine the sales lost by The Sun in Liverpool due to ||
resulting in a boycott that has lasted for nearly 30 years and is likely to contin

GCSE (9-1) Edugas Teaching Pack for Component 1 Section B: Tab 6: Newspapers Page &
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-
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e
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e

o

5

o

i
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Lesson Aims

Lesson 26
Exam Focus: Newspaper Ini

You will ne

v Revising important concepts and elements relating to the PowerPoin
newspaper industry Presentatic.

v' Students gain practice applying a holistic view of media other)
studies to the newspaper industry Worksheet

v" Students gain practice answering a newspaper industry Computers,
exam-style question Exercise ba:

4 d w

- |Starter oL

@ s —
The ‘Free’ Press "

o

sericeaaf g1 - o students will understand what a freesheet is, how it 1
' pec acets typically adopt.

S -
PowerPoint Lessc . {;r;gnses students to consider freesheets, and the

Introduction

Formats Apart

PowerPoint Lesson 26/ continues by asking students to consider the sim

front page and home page of The Sun (both taken from November 2017
format, and asked to annotate the two images by highlighting the simila
two as presented in the presentation.

Main Task

¥

a8

Exam-style Question

presents students with an exam-style question. Answet
. Time allocated for this activity is 40 minutes, even t
approximately 20 minutes in the exam for question 3. This is to allow tin
for feedback of answers.

Plenary

Virtual Reality

PowerPoint Lesson 26| concludes by asking students to consider how ng

the Internet have changed the ways in which news organisations delivet
proposed to the class with specific reference to The Sun. Students are to
before the answers are revealed in the presentaticr

Homework

Do some online reses.r i'to Hiove or disprove today’s discussion of new:
one day (eich i ‘. s} ctresh The Sun home page every 60 to 90 minute:
clgs i If ) oW often? Document the main headlines.

Information

Marking structures for the exam-style question have been provided in@

GCSE (9-1) Edugas Teaching Pack for Component 1 Section B: Tab 6: Newspapers Page .
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=
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P
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e
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o
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4 Worksheet 26.1: Main Task — Exam-st

Answer the following questions about the newspaper industry. s
. .
g

i
W////
1. a) Name the main industry regulator for press in the UK. (1) ///ZZ//
Y
Vg

amaa
D

<

=

e

5

e

o

5

o

i

- 3

r
s

1. d) Explain how newspapers compete with one another to ensure highe:
must make specific reference to the following elements as used by 1|
e  Headlines [4]
e Imagery [4]
e  Body copy [4]

................................................................................................................

................................................................................................................
................................................................................................................
TS
................................................................................................................
................................................................................................................

................................................................................................................

............................................................ TG | S —— COPYRIGHT
| PROTECTED

9

................................................................................................................ Qg
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Lesson 27

Exam Focus: Newspaper Auc —
Lesson Aims You will ne¢ %/////////////
v' Revising important concepts and elements relating to B powerPoint //%
newspaper audiences Presentatic: é////%
v' Students gain practice applying a holistic view of media other) S
|
studies to newspaper audiences Worksheet ZJ///;
V' Students gain prqcﬁce answering a newspaper audiences Computers, %/////////%
exam-style question Exercise bo // % %/
‘ i,
Starter o ? | T %/ )
- . b i
The Sun beyond Bo;tj o1 //////////////%/
7 ey o | . |
:(;:verPomt Lessc . ﬂwd r:jgil,es studentsc;co consider how thehsame targ —
iffecaat i1+ < sased on location. Students are given two homepage
- e g : page ////////////%//
aiy icentify differences between the two front pages and discuss | B
dif? Ces. A " 4

Q Introduction

Sales and Sensationalism

PowerPoint Lesson 27 continues by providing students with a front pag

arguably sensationalist headlines. Students must identify the sensationa
discuss how such content appeals to the tabloid’s target audience.

P Main Task

Exam-style Question

presents students with an exam-style question. Answet
. Time allocated for this activity is 35 minutes, even t
approximately 20 minutes in the exam for question 4. This is to allow tin
for feedback of answers.

@ Plenary
Tabloids and Broadsheets

PowerPoint Lesson 27| concludes by having students revisit the differen

content, as well as discussing how this content appeals to different aud

Homework
an

oo —
Write a short report of at least one scar ial .%7.: vhe Sun was involved in COPYRIGHT
scandal? Why do you think tk= (4 | . aliowed itself to become involvet PROTECTED

journalism? Greed / ¢ fit'n 5 ivations? You may not use the Hillsboroug
homework =5\ = ac .iready been discussed.

Information 19
Marking structures for the exam-style question have been provided in@ 09

Education
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4 Worksheet 27.1: Main Task — Exam-st

Answer the following questions about audiences of newspapers. e
. .
g

i
7////////////
1. a} Which media conglomerate owns The Sun? (1) ///ZZ//

............................................................................................................... %

amaa
m
................................................................................ l

1. b} Which social class does The Sun target? (1)

e

5

e

o

1. ¢) Identify two ways in which The Sun pr:acnt ):§em5in away thatis ap;

5

L
r
s

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, LY RN | %//////////////%/
; i

s ?///////////////

- 3

in Quest ¥ /yoL will be awarded marks for showing an in-depth understan. \ W
and demonstrating knowledge of different theoretical framework and media ¢

1. d) Explain why it is wrong to assume that all newspaper readers are pa:
theory to support your answer. (12)

................................................................................................................
................................................................................................................
................................................................................................................
................................................................................................................
................................................................................................................

................................................................................................................

............................................................. s COPYRIGHT
................................... e PROTECTED

9
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Recapping Component 1 C¢

-
g

i
Lesson 28 .. ..ooiiiiiiiiiianiissnissssssnussssssnusssnssnunssnasnnssnsnasnnnnnnznnnil ///////////////
Worksheet 28.1: Activity 1 — Media Language (and Film Marketing) .... ////%

Worksheet 28.2: Activity 2 - Representation (and Advertising) ........... y
Ve

Worksheet 28.3: Activity 3 — Media Industries (and Newspapers) ......

o

-

=

Worksheet 28.4: Activity 4 — Media Production (and Film) ................... . //;
Worksheet 28.5: Activity 5 — Uses and Gratifications Theory (and Vide: ? sy
Worksheet 28.6: Activity 6 — Audience Responses/Interpretations (anc B

- 1 . 7 % /%

COPYRIGHT
PROTECTED

9

Education




Lesson Aims

v
v
v

Lesson 28
Recapping Component

Youwi

Students revise important concepts of component 1 B Work
Students revise media forms and set products of component 1 Answi |
Students revise the theoretical frameworks of component 1 28.6

Activity 1

Media Language (and Film Ma-" :. . §3 b

Activity 1 is designed to help stide * re o what is arguably the most it
media language: that of =« = e .« conventions. Students must compate
on lz\!orkshegf.;”}l i - "“Lérrtify the common elements featured in bot
elesuliys, « i,xs»-mﬁgt explore why these conventions are used. Indic:

Activity 2

Representation (and Advertising)

Activity 2 is designed to help students recall what are arguably two of t1
associated with representation: stereotypes and under-representation. |
NHS 111 2023 print advert on and use it to answer two
male stereotypes and how the advert challenges those stereotypes. Inc
Answer Sheet 28.2. Although this activity focuses on print adverts, it ca
media forms and set products.

Activity 3

Media Industries (and Newspapers)

The aim of activity 3 is to aid students in recalling the importance of tec|
impact on media industries. Students are given four questions about thi
briefly on . Indicative answers can be found on anwe%’
focuses on the newspaper industry, questions can be reworded and use!
products.

Activity 4

Media Production (and Film)

Activity 4 aims to help students demons’ it ?t;; r kiiowledge about the
associated with the making of f%.>. * ‘uL...ts have a blank table to fill in
are able to do by answe g i < Jestions provided in the order they ar¢

foundonafill> i 'z .scated on |[Answer Sheet 28.4| Although this a

for 1 s, this activity can be replicated for the production pr¢

Act 1vity 5

Uses and Gratifications Theory (and Video Games)
Activity 5 aims to help students demonstrate their understanding of the
of the most heavily featured theories in the Eduqgas specification). Stude
on , which they are able to do by answering the questiu
listed. Indicative answers can be found on a filled-in table located on E:E
activity focuses on a specific theory and is applied to video game audien
theories and other media forms, as required.

GCSE (9-1) Edugas Teaching Pack for Component 1 Section B: Tab 7 Recap Page 1o
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P Activity 6

Audience Responses/Interpretations (and Radio)
Activity 6 allows students to revise audience responses, with specific ap; e
-
g

.
provided with a brief statement relating to the change of style employe! ///////%
fo debate 'Fwo q.u.est.lons about how this change in style.ma?y pf'ove to ha ////////////
results. This activity is located on Worksheet 28.6, and indicative answo \

Ve,
Answer Sheet 28.4. Students should be made aware that it is irrelevan: L4
radio drama; the important thing for them to consider is the different re - .

the same media product. Although this activity focuses on audience res.
replicated by having students debate other media forms.

<

v

&

/

i
E
B

-

.
-
=

G

i Information , ’

.
e  This lesson is str: ﬂ'réais iz‘:fgf::m of six 10-minute activities care| %/////////////%
perceptics 9 _aust integral content featured in the Edugas spet %///Z{ZZ/////
hi. | _ one-lesson recap session, it is impossible to revise or cay N
lponent 1. However, suggestions have been provided to enable
activities for other media forms, set products and theoretical frame
e  Furthermore, these activities are worksheet-based in order to allow
and understanding about the covered material.
e  There are no restrictions over how these activities can be administe
out individually, in small groups, or as a class if preferred.

s
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Worksheet 28.1: Activity 1 - Media Lang
! Marketing)

.
Identify the common conventions between the posters for No Time to Die any .
e
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No Time to Die: © EON/MGM, 2021 The Man with the Golder //%

G

What is the purpose of these conventions?
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@ Worksheet 28.2: Activity 2 - Representation

By looking at the advert below, can you answer the following question about || s
i
g

i
men in advertising? //////////%
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NHS 111: © Department of Health and Social Care, 2023
What are the typical stereotypes of men in families?
e & COPYRIGHT
How does this advert challenge those =*= ~ ty, - »and make a positive impact PROTECTED
(Consider under-representatic ., =~ =
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Worksheet 28.3: Activity 3 — Media .
4 (and Newspapers)

.
g

i
Answer the following questions about the challenges faced by newspapers in tol /////////%
1. Besides advertising, mention one main source of revenue for newspaper. . o
L

----------------------------------------------------------------------------------------------------------------------- %////////////%

...................................................................................................................... —

2. As readership figures continue to drop, what ime" & ons does this have ¢ //////////////
. . .. ) e w
those that are associated with advertising . 3 - |

-

=

P

5

e
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i
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3.  How have newspapers such as The Sun chosen to address this predicame:

IO
.......................................................................................................................
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.......................................................................................................................

4. What tactics have newspapers explored to reach the largest possible auci

T

.......................................................................................................................
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! Worksheet 28.4: Activity 4 — Media Produ

Fill in the table below by following the instructions provided: R
. .
e

i
1} Incolumn 1, list the five main phases of the production process associate ///////%
2} Incolumn 2, provide some activities that typically take place in each pha: //
) p ypically p p %///////////

3} Incolumn 3, arrange the following production tasks associated with No 7}
hing each one to th t production ph 7
matching each one to the correc production phase. o o
a. Tone, pace and style of the film are crafted m—
Selection of which lan Fleming novel to adapt L ¥
Coordination of scenes takes place i
Audiences are given the opportunity to consume the product By

Deciding where to shoot the film o B ///////////////

=
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Column 1: Phase e . Uescription Column 3: ¢ %//////////////%/
L i

. s
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~ Worksheet 28.5: Activity 5 — Uses and (
@ Theory (and Video Games

Fill in the table below by following the instructions provided:

1. Incolumn 1, list the four main elements that make up Blumler and Katz's |

2. Incolumn 2, provide a brief explanation about the needs that each elem¢

3.  Incolumn 3, apply each element to Fortnite by giving at least one examp|
needs set out by the theory.

Column 1: Column 2:
Uses and Gratifications Elements Element E>: lanation
- )“; :,

R N

et 28.6: Activity 6 — Audience Respor
(and Radio)

Statement: Although the format of Desert Island Discs has not fundamentally
have been some changes that reflect the contexts in which it is made.

Task: Based on the above statement, debate the social, cultural and political ¢¢
appeal to a contemporary audience.

GCSE (9-1) Edugas Teaching Pack for Component 1 Section B: Tab 7 Recap Page 7.0
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Worksheet Answe

Answer Sheet 1.1: Intro — Battle Royale

a.  Free-to-play e.  Survivor i Loot n
b. 10 f. Storm i Chests n

c.  Billion g.  Eliminated k. Shooter o

d. 100 h.  Traps L. Battlegrounds

Answer Sheet 1.2: Intro — History of Video Games

1962 - Spacewar! {The world’s first ever computer-based video game) is invented by &
1971 - Computer Space becomes the world’s first video game arcade machine

1977 - The Atari VCS is launched in the USA - includes joysticks, games in colour and
1985 - The Nintendo Entertainment System is launched

1989 - Handheld gaming becomes a phenomenon with f; >, 2« eofthe Nintendo Ga
1990 - Launch of the computerised card game Solit e .

1994 - Sony launches the PlayStation . e

2001 - Microsoft launches the Xbov . - .

2003 -Distribution platforr, €« nre ommomses the market by allowing players to a.
2007 - The lPhone islaft b s

ked. fsuch as Farmville and Android games such as Angry Birds
hi.uf video game audiences

do Switch is released - first hybrid of a console and a tablet

Answer Sheet 1.3: Task 2 - History of Social Gaming

Note: The following three questions very much rely on students forming their oy

points of discussion have been provided as opposed to objective answers.

1. Points to consider: Social effects on audiences (particularly children}; security +|
consideration of mental health issues among audiences

2. Points to consider: How the game influenced later games; how original was the |
innovatively?; how much profit was generated for the video game industry>

3. Points to consider: At least three of the games on Information Sheet 1.3 shoull
encouraged to interact?; has the rise in technology isolated players or given then

Answer Sheet 2.1: Task 1 ~ Video Game Convergence

Convergence is a term used to describe the linking of media content and advancemen

effort to enhance existing media products, or create new ones.

® FIFA14 advert = Video Games + Advertising (promotion of video games)

Gamer magazine = Video Games + Magazines (publication appealing to video gan\

Xbox Live = Video Games + Internet (facilitating real-time, online, multiplayer ga.

Farmville = Video Games + Social Media (community-based gaming, incorporating

Pokémon Go = Video Games + Smartphones (bringing gaming to mobile platforn

in the world)

® Fortnite = Video Games + Television Narratives: a partnership between Fortnite, |
show Stranger Things was announced in July 2019. As the image shows, skin wra,
television character Chief Hopper and the sinister Demogorgon. Specialised item.
inspiration from Stranger Things. On Battle Royale, players found portals (like the
them into other dimensions. These portals were identical to those found in Stran.
media products from different genres promoting each other. This is something Eo
Hollywood Blockbusters Avengers: Infinity War and Godzilla.

Answer Sheet 3.1: Intro — Battle Pass

a.  Gameplay d. 2018 w7 wn-game
b.  Season e. V-bucks ,wrh. Unlockable
¢. Buy £ ReiRs ) i 99

Answer Sheet 3. ? R “.ask I-Iow Does Fortnite Make Mo

Indicativoiliker. ' subelow is by no means exhaustive. Students should be

58 in i.eir mind maps:

re able to purchase weapons, items, costumes and upgrades on Forty
currericy. V-bucks can be purchased in exchange for real money.

® New weapons, traps, emotes (player dance-moves), skins (character appearances|
on the website and through the gameplay. These can be bought with V-cards, whic

® Bonus deals are sometimes offered in which V-bucks can be bought for less mong
must buy a greater amount of V-bucks than they usually would.

® Battle Passes are extremely popular among players who don’t have the time or ti
through the gameplay. A Battle Pass costs the equivalent of $9.50 in V-bucks. Init|
Fortnite Creative were only made available to audiences that had bought Battle 1

® Upon visiting the official Fortnite website, there is a clear link to the Epic Games storg
games including Cyberpunk and Borderlands. All these games generate profit for the |
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Preview of Answers Ends Here

This is a limited inspection copy. Sample of answers ends here to stop students looking up answers to
their assessments. See contents page for details of the rest of the resource.





