GCSE (9-1) | AQA | 8572

Topic on a Page
for GCSE AQA Media

Media One, Sections A and B

Exploring Media Language,
Representation, Industries & Audiences

Fourth Edition, October 2024

zigzageducation.co.uk POD

Publish your own work... Write to a brief...
Register at publishmenow.co.uk

% Follow us on Twitter @ZigZagMediaFilm

$

Photocopiable/digital resources may only be copied by the purchasing institution on a single site and for their own use


NatashaAndrew
Text Box


Contents

Product Support from ZigZag EAUCETION. ...vviiiieeeeiiiinreriiinmssssmansesmissmssssmmsssssssssmasssasssssssssmssssnnssssssssnanssnnsssssssss ifi

Terms and Conitions OF USe...uiieiiveeiiiiineiuisneerinerssscussssscenssssssssssassssssesssssssssssesssssssesssnsssssssasssssssassnsssanssnsssnns iv

TEACREI S I OUCTION cevviiiviivieiivetieeerieirresiessrnessassrensasesssssasssassssssosssssssssssssssnsessssssssesssssssssssnsssnsnsasssnsnsassnnnssnes v

A3 Revision Posters — Media 1: Section A

WoeNoO LR WM

Summary of Media Language

Summary of Media Representation

Magazines: Media Language and Representation

Magazines: Focus: Close Study Product 1: Tatler Magazine
Magazines: Focus: Close Study Product 2: Heat Magazine
Newspapers: Media Language and Representation

Newspapers: Close Study Products: Context

Newspapers: Focus: Close Study Product 1: Daily Mirror Front Cover
Newspapers: Focus: Close Study Product 1: Daily Mirror Inside Pages
Newspapers: Focus: Close Study Product 2: The Times Front Cover

. Newspapers: Focus: Close Study Product 2: The Times Inside Pages

Advertising: Media Language and Representation

Advertising: Focus: Close Study Product 1: OMO Advert

Advertising: Focus: Close Study Products 2 and 3: Galaxy Advert and Represent feat. Lady Leshurr
Online, Social and Participatory Media and Video Games: Media Language and Representation
Online Media: Focus: Close Study Product: Marcus Rashford

Online Media: Focus: Close Study Product: Kim Kardashian

Video Games: Close Study Products: Context: K-pop

Video Games: Focus: Close Study Products: BLACKPINK The Game and Lara Croft Go

Activity Posters are provided for each of the above

A3 Revision Posters — Media 1: Section B

20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.
31.
32.
33.
34.

Summary of Media Industries

Summary of Media Audiences

Newspapers: Industries and Audiences

Newspapers: Focus: Close Study Product: The Daily Mirror

Newspapers: Focus: Close Study Product: The Times

Film: Industry

Film: Focus: Close Study Products: I, Daniel Blake and Black Widow

Radio: Context, Industries and Audiences

Radio: Focus: Close Study Products: Radio 1 Launch Day and KISS FM

Music Videos: Industries and Audiences

Music Videos: Focus: Close Study Products: Arctic Monkeys and Blackpink

Online, Social and Participatory Media and Video Games: Industries and Audiences
Online Media: Focus: Close Study Product: Marcus Rashford

Online Media: Focus: Close Study Product: Kim Kardashian

Video Games: Focus: Close Study Products: BLACKPINK The Game and Lara Croft Go

Activity Posters are provided for each of the above

All Topic on a Page posters are provided in A3 and A4 format.



Teacher’s Introduction

This resource is primarily intended to be used during revision by
students studying GCSE {9-1) AQA {8572) Media Studies: Media One: Always check the exam board

Section A {Exploring Media Language & Representation) and Section B website for new information,
(Exploring Media Industries & Audiences). There are 34 revision mind including changes to the specification
maps in total which relate to the close study products for assessment and sample assessment material.
from 2026.

As a revision tool, this resource does not aim to cover the material in depth, but rather provide visual ‘mind maps’
of the entire GCSE AQA Media One specification, which students can use as the basis of their revision, covering all
the key vocabulary and knowledge that students need for their exam. The resource is especially suited to visual
learners, and those learners who find it hard to revise from written notes.

The resource consists of:
e 33 completed mind maps, which provide solutions to the activity mind maps, labelled: @..._@
e 33 activity mind maps (partially complete) for students to complete, labelled: °-e

All mind maps are provided in A3 and A4 formats.

Pages from this resource which are relevant to the set products for 2025 assessment are temporarily
available on the ZigZag Education Support Files system, which can be accessed via zzed.uk/productsupport

How to use this resource:

e The sheets can be handed out at the end of the course, or at the end of each topic for revision purposes.

e  The mind maps can be printed out poster size and displayed on the classroom walls as the topic is being
taught, so that students have a visual reminder of what they have been covering in their lessons.

e The resource also includes partially completed mind maps. Students could be encouraged to complete the
exercises as a way of recapping knowledge from the topic at the end of teaching. More able students could,
additionally, be asked to think of further examples to illustrate the points, whereas lower-ability students
could provide more illustrations, or colour-code the mind maps, to aid memory of the key topics.

August 2024

Second Edition, October 2023
This resource has been updated in line with specification changes to set products for exams from 2023.

Third Edition, August 2024
This resource has been updated in line with specification changes to set products for assessment in 2025. This includes pages for the new Times and Daily
Mirror close study products and the additional study of Kim Kardashian’s social media content.

Fourth Edition, October 2024
Changes have been applied across the resource to account for the changes to the set products, for assessment in 2026 including new content for The Times
and Daily Mirror close study products and the replacement of Kim Kardashian: Hollywood with BLACKPINK: The Game.
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The term used to describe how the main events in the story unfold
Relates to the order of events in a narrative and the form in which it is told

xity of presenting a story to an audience

@ NARRATIVE DEFINITIONS
Content Refers to what happens in the story as well as the meaning behind it
Refers to the text type that the wiiter uses eg. magazine, newspaper, website, elc.

Signs are designed to convey meaningful and ) .
important information in a condensed way.

The study and understanding 0 un and the ‘ . ’ i
meaning they communicate is calle . .o~ ‘tics. 2 ' . i i i

/ imal or figure presented in a story
p . . , | # 5ace in which the story takes place
In the media, it is agreed amongst producers and audience / . /

that specific meanings can be attributed to certain signs. )
Denotation refers to what is lite
visible within a sign or symbi

)

Charles Sanders Peirce was an American philosopher who
identified three different types of signifier:

Viadimir Propp is a theori, + iwse work is derived from his studies of Russian folk tales witha particular
focus on their characters. T. out  his studies, Propp identified eight types of character, not unlike stock
characters, which he dlaimis ser a specific purpose to the story’s narrative. [t is likely, that different
character type< - ~_averlap e.g. the dispatcher and the princess's father

Connotations are the meanings
associated with a sign or symbol.

Vladimir Propp- Character Types
“4. Hero- The protagoenist of the story- Embarks upon

__ = i v . : L t
R i y . - Vg, The type of media langu ifestyle magazines - ajourney motivated by the lack or loss of
An icon s a signifier which resembles. 4 ///% 5o bome (oF the audience) cresting 4 direct mode of address - sowmething
5 i inn e rcad # . the cover star wil 2 frame (at the audience) creating a direct mode of addre. %
For example, a bicycle sign is used to % % %

indicate a cycle lane

N\

i . iain- An awtagovistic character whie wants to
o ruin Hhe hers's journey

////////////////

An‘index is a signifier which i.s /”’”%
physically or literally conne / %
what is being simplified. For example, / )

for a print media
the skutl and cross bones indicates a Y

Visual codes audiences associate with certain genres- For example, frightening masks wil
often appear on the posters for horror films

3. Dz:; . Someone who provides +he here with either
an object or the advice they need +o complete their
Journey

The style of font. This helps to create a house style or brand identi
product as well as helping to establish genre- for example, large

ce typographiy Is
%,

/ Al common convention of Tabloid newspapers 4. Helper- Sowmeone who aids the here on their journey
| ived as a sidekick)
toxic substance % // y (often described el
(e % % fa : S . 1 EE
) e W%/ When a media nces another text in order to shape meaning and affect

’ o ! 5. Privcess/Reward- Someone of something that is
) ) ) 3 Intertextuali audience interpre
With a symbol there is no resemblance ’kf J £

Or eXample, advertisements may contain references to a wiattainable throughont the journey. The story
between the signifer and the popular film in order to create comedy and stick in the audience’s head usually ends with the hers acauiring +this prize
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Media Representation is all about the way in
which media producers choose to portray
something or someone in a product, Reality is
complex, 5o representing every part of society
within a single product is impossible. This is why
producers consciously decide who their product is
being made for {i.e. its target audience} and then
select the parts of life that this group of people
can relate to. In doing so, producers construct a
version of reality for this particular aud
Representation is often concerned

MEDIA REPRESENTATION

When it comes to analysing representati

,Yedia, it is useful to be aware of contextual factors that
1y. Listed below are a number of specific or ongoing
+10 inform your analyses:

Stereotypes are representations that
reduce a person of group 10 a Narow 5
of traits and characteristics eg Wome

have affected cultural attitudes in We
events that

Gender

Age

-
.

k1)

N

In 2017, there were a huge series of
accusations from women accusing
powerful men in the media of sexual
harrasment and assault. The hashtags
#MeToo and #TimesUp were shared by
thousands of women exposing an
underlying sexism running through
mainstream media (particularly the film
industry). This movement has greatly
enhanced conversations about female
representation in the media

Martin Luther King Jr's | b dream
speech in 1963 was a defiri..c  oment
for The Civil Rights Moveme.... with it
came a rapid change in rights .
US African-American comm. ty -

; .

be capable an n ‘more in the

know’ tha T parents about
i_important issues e.g Stranger Things,
Pokemon

A recent statistic revealed that the
greatest killer of men under 45 in the
UK s suicide. A concerted effort has
been made to counter hypermasculi
representations in the media an
men to be presented as being

O
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The Black Lives M

founded in 2013 fo f

unprovoked shootings by police on
African-Americans in the USA

6

Teenagers were historically depicted

either as str v
rebellious thugs. Over time,
mainstream media has started to
} ex issues of
teenage

all want to be domestic housewives

=~

%/// -

i/ iy

Under-representation

T ——

Definition: People or social groups
who do not appear (or who appear
very briefly} in a media product
which might benefit from the person
OF group’s perspective

Example: Homosexual couples have

[ ———

o

The process by which producers select and combine/construct
elements of media language to feature in a media product is known
as mediation. The messages and ideas that are shown in the product
will often be constructed in a way that establishes a particular peint

of view. For example, a newspaper article might use first person
pronouns to align the audience with a particular person’s point of
view. This process is known as audience positioning.

gender, ethnicity, sexual orie
and religion.

Iwmportant Theories
for discussing Gender
Representation

Male Gaze — | aura Mulvey was a feminist
theorist who suggested that visual media
(particularly mainstream cinema) is
constructed in a way that caters specifically to
the pleasure of a male, heterosexual
audience, This theory largely explains the
various ways in which women's bodies have
been objectified over the years
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Magazine Covers
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Lifestyle Magazines €

o Address

High-key lighting M Cover Stars

Lighting designed to Direct. .~ star makes Will usually be a
create visual clarity and eyec.. w with the celebrity or an elite
avold shadows . person

Shot Types Imperatives

List-based i..ii? 5

Cover stars are ustually Media language witi
. A clear, readabie u; of . guag
framed in full or . Instructs th

medium shots Do it!

Audience Appeal Ideology Coverline Features
Highly gendered and Focus on buying Many include pull
generally appealing to products promotes quotes from celebrity
aspirers’ consumerism interviews

The number of peopl
consumy

Circulation

n of a magazine

e who exchange money for the !

L’\ l The number of people who consume a

o Rendsvelbin

©
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Dateline and Issue
Number refer to
Information relating
to the date of
publication and the
number of previous
publications.

The Masthead is the title of the magazine,
designed and displayed on the front page.

The Sell Line is generally found close to the
Masthead. It acts as a hook to gain audience
interest and make the publication stand out.

Cover Price:
Information that
reveals the price of
the publication. in
tabloid magazines,
this will appearin a
larger font.

Sell line

The Main Coverline
is considered the
main title of the
cover page. This
often corresponds
with the main
image or model of
that issue.

Main
Coverline

Coverline

Coverline

Coverlines are
titles/excerpts from
articles found in the
issue which appear
on the front cover.
Editors believe

Strapline

A Strapline is
fairly similarto a
seli-line; however,
it directly relates
to articles found
in the issue. Often
located down the
right-hand side of
the cover.

Coverline

Magazine covers
will typically
feature one Main
Image (sometimes
also called the
Cover image),
often of a model
or celebrity that
ties into themes of
the issue.

Tags are phrases
used to caich the
reader’s attention.
Often sensational,
with exclamatives
such as Exclusive
interview! or
‘Plus!’ Can also be
called Buzz words.
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Colour Scheme

Colours carry dozens of connotations, and m
the qualities audiences associate with certain’ Jucers will use this
knowledge to create a colour palette that help? »rash a particular tone or
genre. In the case of 7atler, the following colours are i»*aposed to create a
clear sense of brand identity that will appealtoa tar - udience of young,
upper-class women. “

~ers are highly aware of

%
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Magazines: Close Study Product
Tatler Magazine
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Condé Nast
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(2021)
78,000

Colour Connotations

Condé Nast Pul

Readership

Pink

 THE SOCIA 101,000
SET GET MARRIED

Green

White

Founded In

Blue/Red
reference to politics on the front, suggesting affllla'
These are also the colours of the British flag, sugges

. rotional pride.

v, "hruling class|
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Core

Demographic

Gaze
Emma Weymouth is making direct eye
contact with the camera to connect with
the reader. It suggests confidence and
challenges the audience to aspire to be

like her. influential.
Her expression is bold, which refects her | Furthermore, her stanceis ¢.......d
choice as a cover star; black cover stars are confident, reflecting a bold and
rare for 7afler, and this choice reflects aspirational figure that the reader

changing opinions stemming from the can look up to.
Black Lives Matter movement. It is
appropriate for her to appear bold and
aspirational to reflect changes in
representation.

She wears minimal jewellery, which
draws attention to her collar bone
and makes her seem refined and
delicate.

Female, ABC1,
Middle Aged
Cover Star
Emma
Weymouth

Rate of Release
Monthly

Editor
Richard Dennen

Key Terms
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Establishment | A group in a society exercssmg powe{ and influence over matters of policy,

Representation

Tatleris aimed at wealthy, upper-class
British people, which is reflected in the
setting, style choices and positioning of

Weymouth. While her dress might be
typical, the colouring of and images on

the gown are unconventional,
suggesting she herself is daring.

P o o T .

&)

Tatlerfinds non-typical
ways to represent women
on the front cover,

title of marchioness is unconventional as typically white British
e held this sort of title |n fact Weymouth is the first mixed.
in Britain, This links 1o the idea of the new establishment
e changing in Britain and that Tatler s keeping up with this
£ nging landscape by being more inclusive

* Indicators of Elegance and Sophistication

= All text and images are presented on vertical and horizontal grids, making
for a neater display.
= A single image fills the entire page. Weymouth overlapping the title
suggests her importance but also the fact that we don't need to see the title
to know what the magazine is called.
e d Storaes do not overlay one another. This helps to create a sparse effect
e

e v v s




: // / Magazmes' Close Study Product — Heat

// /////f// ////////////////////////////////////////////////// .............l...u..............u............."...... .Masthe‘adzﬁirlghtlyhidﬁenhytﬁemair?

Pug: The pug is a promotional offer Birviords Word: image, amp!ylmg an attemplt on the part :
Publisher First Published Circulation: 2.1 million adults in Great that looks like a sticker. It is generally that are used to of the producers to pack in as much bottom or top of the front cover. ‘Shock” and Terrified is
Rauer Media February 1999 Britain from April 2019 to March 2020.

Iocated in the comer of the magazine. excitethe a information and imagery as possible. hyperbolic language that is designed to shock and be dramatic
. T i ote exciti i Exclucive’
— // //////////////%//////////////////////////////// . The pug is used to promote exciting such as ‘Exclusive’

Sell Lines: Located on the
front cover, these lines of
text inform the audience of
the type of content included
inside the magazine. One
includes a ‘pull quote’ about
Dani Dyer.

Skyline/Strip: A list of what is featured within the magazine,
such as stories or specific content. Normally located across the

The bold white font against the pink to appeal to the audience. Heat features a skyline above the
news or promotions, such as part of the Usually within the baikgf%i"jd vaguely o masthead to fit in additional stories that follow the first point
of red-top newspapers. E  areader will start reading, according to the Z-pattern.

Rate of Release magazine being free. The idea is to main feature article.

Catchphras’ - gossip will do.

Published weekly Taglme Yours. The W ur Life every fortnight. Make [t stand ollt from the rest of the e o
) front cover by using bright colours and . %/ Main (Key) Image: An image that represents the main story Representation
. high contrast. On the front cover of / / ~nin the magazine, usually of a famous figure or an 5 Men  Apart from Liam, who ls preseeted

Cover Stars: Cheryi Cole, Dani Dyer, Victoria Beckha
Giovanna Fletcher, Liam Payne, Ma

A Hggrf’ the pug 5 in .?;hg top left g?fn(?r’ o , e ‘ / . » ingrelease. In th{s case V|Ctpr|a Bgckham; psctuie 2 the villain in the relationship, and Harry,
in yellow (and pink/black text), offering 4 ven by paparazzi - it is quite grainy gnd}t .IS. not s presented 35 part of A elanonshp,
a’'17-page TV & film guide’. is rather casual and natural. This picture has e do ot have 1 e ot epresentiton b

.han Markle, Prince Harry,

. // A " in order to reveal her ‘true and natural’ ook, the magazine. This could be a relatable
Verbal Cod Semiotic Analysis i~ ] Buft An eye-cotching araphic of text to isually hidden from the rest of the world. Foature to 2 male audience. while at the
X eroal Loges : - A BRIl = e use of the smaller image - where Posh is Same time, according o the uses and

draw the audience’s attention. The

o e . . L ? 7, talking to a mysterious driver ~ further Foliications theory, soue reatder might
o Title: The title Heat l;nks tothe hot gossip inside. This term insinuatest ¢ sticker effect is a popular convention, a of secrecy. This can give the reader a gﬁéiﬁ%s‘y@ aiiﬁeiﬁiiy’siafgaﬁ?
of the latest 'hot’ gossip and celebrities’ secrets. using a shadow, 2 bold outline or a star it . ; . Hina secret L
»  Main coverline: ‘Caught Out? The use of the exclamation mark is trying to ma ry more dramatic. = '© 7, that they are seeing something secret Tl e

core demographic of the niagazine, which
is female.

=» Women - Women are presented as Pash,
powerful and secrative. while ot the same

out and what is shape. However, it can just be a line of . ' . - _<ivate that they shouldn't.

audience by text that uses a symbol to draw the eye.

In this case, we have I'm a Celeb’ with
the spider asterisk. Additionally we

‘This will make the reader intrigued to find out what Posh has done in order to
the secret. Furthermore, the secondary coverline, 'secretive star’, is designed to e
gonnoting secrets and hidden gossip, enticing the reader to buy the magazine an
o 'Baby Daddy’: This informal and colloquial term reflects the demographic of the

C1C2DE. o . . I ! time they are being accused of lying.
o ‘Shock, ‘Terrified is hyperbolic tanguage that is designed to shock and be exagg have Behind Ciosed Doors’ and ‘Shock Secretive Star' ar, Women ars alsa expected to always look
intrigue the audience. New Pics’ they connote secrets 2~* “idden gossip, enticing the reader good even when they are casual Finally,

e ‘Exclusive’: This suggests that this story is only available in Heatand is included to er; to_iva: look inside. wonen are also being presented as
potential audience. This is a unigue selling point for the magazine. Banner: Text. which stands out because f""/ victims', e.g. Dani &s terrified,

e Use of rhetorical questions: This conveys a sense of urgency as the audience wants to fi
and, therefore, they will pick up the magazine. This will encourage the audience to buy tf
because of their need to answer the rhetorical question. For example ‘Is this Harry and Meg
biggest mistake yet? intrigues the audience as they want to find out the ‘mistake’.

e Use of alliteration: ‘Secretive Star and ‘Badass Baubles'. Celebrity magazine covers, such as /-/f‘" o .

ositioned along the right at the

Helloand Reveal, often use alliteration as a way to make the title or headline more memorabte and bstfom ofthe pageg \F(}tegi"(}w il
attention-grabbing. This is also a technique used by the tabloid newspapers. It can help create a S - DNOLE NOW Sifak . - -
memorable phrase that is easy to recall, Here they use ‘Secretive Star' to create more interest in what is as the cover needs to be full of o ;}x&greiﬁfi}éﬁz@;}i%{f?@yié&
0 i well s Meghan Markle and Prinie Hapy

‘Posh’ has done to be caught out. and sell tines. How itiso / b :
) g i .agei aglwc sei} janes. rém‘aejver,'!t .is,n = , - = : On the other hand. dus to the
it the cover (unlike 7atler) as price is Heot magorine): © Baver Media UK, November 2021 Barthes Semiotic Action and Enigma Codes _ Jitaposition of the coverline

» Informal/coliogquial language: A number of abbr
‘Celeb Inspo’, which s used to target the demographic . - i . - - .
mportant o Heatteaders, . | The image of Meghan and Harry has been deliberately mediated to make them ook sad and 4 Secretive Accised of Lylng to Everyone
Technical Codes § regretful, trying to connote that they are guilty and shamefaced. The ariginal image has been y and e main mage of Posh without any
| taken from a Remembrance servi are being suitably sombre.

the 15-34 aspirers and mainstreamers.
make-up, looking casual the reader s

Relationships - As 4 gossip magazine,
ARl maln issue i e eelationshipe
between celobritios and thelr brealups
This is again intriguing for the audience.
Celebrities - Celebrities are being
tepresented as glamorous and shylish eg.

Main Coverline: The ti, sk 2 represents the main story
or image. The Posh texes, -~ which is unusual as the
other coverlines in the %tz icle are sans-serif. This

connotes that she is ‘posh’ with. = more format, traditional
font style. This also juxtafioses With the ‘CAUGHT OUT'
sans-serif text.

it's on a coloured background.

Information/Barcede: Thisis

= Use of first names: Dani, Posh, Harry, Meghan' are
language which encodes in the reader that these cele

. o V - " ' . ses a tect nnzque called I the image totally changes the context and interpretation of their fac iﬁ%ﬁﬁ@?&éﬁ{gif}ﬁﬁﬁmmﬁfg
% i e P ! : - ghaﬁt;hﬁiyﬁigaﬁzimmwmni
... ' . VR
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News Conglomerates

There are generally considered to be three
media conglomerates that own over 70% of
news publications in the UK. These are:

o DMGT ~ Daily Mail, Metro

o News UK - 7he Sun, The Times

. WAL
I The title of the newspaper, designed and
E p ap Er — I Masthead | displayed on the front page (usually in the top
| The title of a news article, summarising the
I

left corner)
ﬁIEh { a Iat{ gua QE anh 1% Bp r tgentati u n Headline | topic {usually in a large font size and style in

S S — _— order to command the reader’s attention)

The name of the author {remember: a line’ of

Byline L
e Reach PLC - Daily Mirror, Right wing ¥ text that tells you who the story is by)
Mail on Sunday Daily Express Daily Mall Presented in a different size or font to the rest
Note: Reach PLC was formerly known {tabloid) (tabloid) Standfist of the article, the standfirst is a small
as Trinity Mirror until 2018 paragraph of text summing up the story or
The Times enticing the audience to read on
{broadsheet} " : X
Image Pictures used to provide further context,
The Telegraph gery suggest thought or provoke information
Red top: an identifying 8 (broadsheet) Caption A description of the image, normally in a way
e A = that relates to the sto
feature of British tabloids £ - W ,
where the masthead is shaped in a néw* Pull quote An smport.ant guate from the article that is
positioned in front of a red through the capti enlarged and used to break up the story
backdrop Daity Mirror - Subhead A subtitle for tt}e aﬁ!cie, ngrmally expressed
- tabloid) i in a single line
The Cuardian Extracts from the main text (displayed ina
{broadsheet) . \ .
Left wing o large font) used to break up the article and
1 : f Crossheads | add more white space. These are utilised in
?Iewsfvalues. 0 0.5 miltion 1 million 15 miltion = the same fashion as pull quotes but they do
Yalow actori T a o o ’ not quote a source directly.
newspapers take il Vo ac 3 - :
into aczoﬁnt before TERMS Circutation {per month) - as of 2019 The main text of the articie. On many
deciding whether to Body text occasions this will not appear on the front
publish a particular - < page {particularly in tabloids).
story ‘ Tableids often us? la\;mé?a‘s t?rm,S {simplistic Broadsheets ?Ni[i often use f@img[ tanguage, Information found in the newspaper that
language) and sensationalist imagery factual evidence and tasteful imagery Imprint contains the publishers information and

contact information

Continuity: the

development of . R . The story that is considered ‘most important’
) ) e e sharies Tableids tend to target an audience between ‘ ;g/ Broadsheets tend to target an audience Lead story by newspaper producers

oy
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Daily Mirror

Format: Tabloid (red top)

Date of publication: 13 March 2023 .
Average circulation: 329,485 (daily sales Feb 2022)
Monthly reach online: 20.7 million (March 2024). Thesz'
Core demographic: C2DE, 56% female

Politics: Left wing, strong Remainers

Ownership: Reach PLC {previously Trinity Mirror)

_ "nline is a free website.

The Darly Mirroris the only major British newspaper to remaii ' stently loyal to the
Labour Party since the end of World War II. It has remained criti. ¢ of 7e Conservative Party.

The Times

Format: Broadsheet

Date of publication: 13 March 2023

Average circulation: 368,929 (lan 2020}

* The Times no longer publishes its daily circulation figures

Monthly reach online: The Times UK is a subscription website; in 2021, Reuters Institute put
the number of subscribers at around 400,000

Core demographic: ABCY, educated, with a liberal or right-wing political stance

Politics: Right wing, centre-right, took a balanced approach to Brexit in terms of articles
published but eventually backed Remain, even though its readers were likely to vote Leave
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Alan Bates (now Sir Alan Bates)

Alan Bates was a subpostmaster (along with his partner) in Llandudno, Wales,
whose contract was terminated after he raised repeated concerns about the
Horizon software and refused to accept liability for shortfalls. He continued to
raise concerns and seek justice for wrongly accused/convicted subpostmasters,
contacting the press and MPs. He was knighted in 2024.

This was dramatised by ITV in Mr Bates vs The Post Office.

Paula Vennells {formerly CBE)

Vennells joined the Post Office as network director in 2007 and was CEC from
2012 to 2019. In this capacity she oversaw the prosecutions of hundreds of
subpostmasters. She also terminated the contract of a firm of forensic accountants
hired to investigate Horizon as she was unhappy with their findings. After leaving
the Post Office, she had several more lucrative jobs.

In 2024, under increasing pressure, she handed back her CBE. At the statutory
inquiry, she insisted that she had known nothing about problems with
Harizon, blaming other Post Office executives of withholding information
from her.

_ These branches were all connected to a centralised computer system supplied by

In 1999, the Post Office introduced a new automated accounting system in about
14,000 Post Office branches, replacing the older paper-based accounting system.

g ujitsu. The software used was called Horizon. Almost immediately after Horizon was
stalled in these branches, the subpostmasters began to experience accounting
rortfalls that they could not explain.

L _;»"m, He refuses to accept liability for shortfalls in his accounts.

2000, Alan Bates, a subpostmaster in Wales, reports issues with the Horizon

In 26+ - Alan Bates has his contract terminated by the Post Office. In 2004, Lee
(a: = . asubpostmaster in Bridlington, is made bankrupt after losing a court
battt wit: “he Post Office over a £25,000 shortfail

In 2009 - ';‘n//tev Weekly magazine breaks the story of seven subpostmasters
beginnin; 1 fic : for justice. The JFSA {justice for Subpostmasters Alliance) is founded.

) -

In 2010, pre, ..t subpostmaster Seema Misra is sent to jail after being accused of
stealing £74,00” . *ails about bugs in the Horizon system software were not
mentioned in k.- cc. 't case.

In 2015, Post Office - - Paula Vennells tells the business select committee (3
government committeg; : at there is no evidence of any miscarriage of justice. The

Post Office halts pros: -ueeis.
||

| In 2017, 555 subpostmasters launch legal action against the Post Office.

Fujitsu

Fujitsu is a Japanese multinational information and communications
technology equipment and services corporation. It designed, developed and

vk

S

| in 2019 a High Court judge ruled that Horizon contained a number of ‘bugs, errors

i

and defects’ and there was a ‘material risk’ that shortfalls in Post Office branch
accounts were caused by the system. The PO agrees to pay compensation to the
subpostmasters, Post Office boss Paula Vennells is appointed a CBE.
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Pugs, or puffs: In addition to the main story, which the Dady Mirrorclearly considers is important enough to occupy the front page by itself, there are two ‘puffs’ or ‘pugs’ which

advertise other stories inside the newspaper. Both of these reflect the C2DE demographic make-up of the paper’s readership. Eddie the Eagle is a sporting celebrity known for his
tenacity and good humour (and total lack of sporting success), and Jonny Holloway is an amputee ex-serviceman. Both reflect the Dadly Mirror's idea of ‘ordinary heroes’ - people
from working-class backgrounds who have struggled against adversity.

Kicker (in red): By using the
word ‘exclusive’ the Daily Mirror
is suggesting that it has
information that no other paper
has, or has interviewed
somebody that no other paper
has been able to talk to. Here, it
refers to the fact that it is the
first news outlet to reveal the
extent of Fujitsu’s UK
government contracts, and the
first to focus on the firm rather
than PO bosses.

Red top: Includes a date line and cover price - also provides a link to the
Daily Mirrors official website. Positioned on the tcgzl
stand out on shop shelves among the o

Main headline: Shameful
A single word summing up the Dadly Mirror's stance on
the Post Office scandal, and by extension, the way the
government has handled it. Using one word has an
emotional impact, leaving no room for argument.

Masthead caption: ‘The Heart of Britain’ establishes’ - 2 of personal
connection between publication and audience by using  .-ve language.
The term ‘heart’ targets the emotion of the audience and, * ¢ specifically,
that of unity, especially after the difficulties of the pande..... e warin
Ukraine and the cost of living crisis.

Masthead: Written in a large, bold font
allowing it to stand out to potential
readers. The text is arranged in a manner
that makes it instantly recognisable to its

core demographic.
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- Secondary images: two photographs are
Jsed as insets: one of a smiling ‘disgraced
Paula Ven
Marion Holmes, a couple badly affected
by the Horizon scandal (Peter died before
his name was cleared). The image of
Vennells gives the impression that she is
happy, oblivious of the misery caused by
the company she ran.

Daily Mirror - Interactive Features

and one of Peter and

i,

Mr and Mrs Holmes
ble - his

o

A

Uhe LYY
.

Innocent Peter lost his fife.. -
Marion lost the man she loved
Disgraced Paula Vennells has
finally given back her CBE...

Yet, tech firm Fujitsu still earn;

£100m a year from us faxpayersy "

Subhead: Subheadings are typically longer than the
headline, as they are designed to give more
information and indicate the stance that the

newspaper will take. This subheading is unusually
long, however, and introduces a new facet of the story:
that Fujitsu, the company behind the Horizon software,
continues to be given lucrative government contracts.
The figure of £100m is given in gold, which connotes
luxury and wealth. Although the subhead refers to
‘disgraced Paula Vennells', it wishes to introduce a new

villain to this story - Fujitsu, and by implication, the
Conservative government.

N

Main image: The main image is not of a person, but a
striking shot of the Fujitsu logo. The word Fujitsy,
illuminated on a gold/bronze metallic background,
looks impressive - the image has connotations of signs
and biltboards in big cities {like New York or Tokyo),
and looks powerful, wealthy and successful. Fujitsu
usually uses a warm red for its signage, but this colour
scheme underlines the Miror's message. It emphasises
the conflict that the Dadly Mirroris commenting on -
the impersonal company logo dwarfs the humans
involved. it is deliberately juxtaposed with the very

;

AN




®

Kicker (in red capitals)

‘Guilty Firmy The Daily Mirroris
changing the focus from the
individuals who ran the Post
Office to the firm who supplied
the software and its exceedingly
highty paid bosses, who so far

have been less visible.
b

Main story: Time to stop big paydays, says MP

The main point of this story is that Fujitsu continues
to bid for and be awarded lucrative government
contracts and that a Labour MP has stated that this is
wrong. The Daily Mirroris a left-wing, Labour-
supporting newspaper so reports Kate Osborne’s
words sympathetically. The quotation ‘a kick in the

Main image and headline
The main image is again of the Fujitsu logo, this time with Simon Blagden (BE
standing in front of it, confidently with his arms folded. He appears relaxed, confident
and satisfied with his life, and he wears what appears to be an expensive business suit.
The Daily Mirrorhas added the words The’ and ‘Files’ in a utilitarian font, suggestive of
a military or government stamp, to create the headline. incorporating the image into
the headline this way is unusual, but dramatic and effective. The impression is that
there should be an investigation into the company. Simon Blagden is a les
face than Paula Vennells or Alan Bates, but the Mimorhere is placing him
of their ‘exclusive’. Across his image is a previous edition of the Daily Mirro
headline ‘Why still no justice?, the implication being that Blagden {and maybe other-
at Fujitsu) should be facing justice over his firm’s role in the Horizon scandal.

Inset 1: Government flooded

and partially cancelled HS2.

Inset 2: Keeping in with Tories

Inset 3: Suing for £700m
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The Daily Mirrorfocuses on previous and ongoing contra
the UK government. By using the word ‘flooded’ it suggest
the government has too many contacts with Fujitsu. It als
examples that the readers may already recognise as proble
such as the flood warning systems and the hugely over-budge;

The firm's ex-chairman, Simon Blagden, has donated £376,000 to *
the Conservative Party, and has been awarded a (BE, despite
Fujitsu suing the NHS. Blagden is portrayed as someone who has
made a considerable amount of money from a government that

he personally has donated money to. The Mirrorimplies that his
donations have contributed to the awarding of contracts.

Fujitsu brought a legal case against the NHS when the system
Fujitsu designed was declared unusable. The Darly Mirror's largely
working-class readership will rely on the NHS for their healthcare
and be aware of the difficulties the service faces. That Fujitsu
delivered a product that didn’t work and then sued over clauses in
the contract will be seen as both incompetent and greedy, and

%
a3aldo3alodd
IHORNAdOD

Timeto
Sta% big
paydays
gags MP
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IT services are
at heart of police
and government
with execs skilled
at schmoozing MPs

Daily Mirror: © Reach PLC, 2024
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- with execs skilled at schmoozing MPs

~~it 5: P.0. Still using discredited system

Subheading 1: Company’s been awarded 200 public sector contracts
worth £6.8billion

This is a very ‘straight’ subheading - the Moz, rather than use
emotive language or humorous wordplay here, is letting the figures
speak for themselves.

Subheading 2: Its IT services are at heart of police and government

This subheading is clearly linked to the first one, but contains more

_motive language - the idea that Fujitsu is at the ‘heart’ of vital
titutions (and therefore an embedded flaw), and the implication that
*_ant there by ‘schmoozing’ or flattering MPs.

~ alinsert reveals that the Post Office is still using Horizon, and still
pe_‘ng. wjitsu large sums of money. The inference is that the cause of the

scéf: ate es beyond individuals and that Fujitsu itself is making a
forttie.. ™ the taxpayer without providing value for money.
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Representations

The main representation here is not of a demographic group but of a
multinational company, although it is personified by the figure of Simon
Blagden. The company is portrayed as greedy, as powerful, as
unconcemed with the devastating effect of its actions, and as having an
unhealthy, even corrupt, influence over the UK government.
Conservative MPs are depicted as having close, friendly links with execs
at the company, allowing themselves 1o be persuaded to award

A



@ B @ l m B§ Main headline
Masthead This headline is factual and uses fairly

The masthead is plaln straightforward, rather formal language to

Sub headline

~asses accused of having ‘blood on their hands’

.ir subheading uses more emotive language to continue the story, although
i se of quotation marks is designed to distance 7he Zimes from the

“< ~=_tion. Nevertheless, the subheading is more condemnatory than the

ai- . This is hardly surprising - on 10" January 2024, a lot of public

- 5n was focused on top executives at the Post Office and on Paula

/ alls 1 particular, with public opinion very much against them.

ﬁlgh ia lan gua QE black capitals on 2 white convey the main topic of the story.
t t 4 seriousness and in that the headline is designed to be
513 n a [U n common sense. The informative and attract a reader to the
Masthead logo (crest) ' is a serious newspaper catching puns or emotive lanquage used
The Times, instead of having a caption or a logo, ha - sld-fashioned printed version of the Royal for serious people. by tabloids. l
Crest. This style of crest goes back to the early dayswi  » newspaper, as does the motto, Dieu et %

background, suggesting This is typical of a broadsheet newspaper,
connotation is that this subject of the story, rather than attentior:
mon droit’ (meaning God and my right} - the newspap =  first printed in 1785.

. that 7he Timesis an iconic
h establishment, even though it is

This deliberately old-fashioned masthead reminds the rc.
newspaper which has existed for centuries. It is part of tk
currently owned by News International.

Puffs/pugs
The stories advertised as appearing inside the magazine are u
both domestic, lifestyle’ stories, rather than ‘serious’ news. 7/
story should be the main topic here.

dJses on Paula Vennells, her professional past and her reaction to
the Horize. =~ st Office scandal. It emphasises the importance of a CBE
(Command-.. ur the British Empire) and the fact that only the king can decide
whether she # ¢ ‘es it or not. This is a point that may seem important to the
ABC1 readers:. .3 = The Times, as they may be more interested in the specifics
of the honours_ste ; or familiar with other recipients. It also mentions her
connections to the . rch of England and that she was considered for the post
of Bishop of London. v ;alty and the C of E are both inherent parts of the UK
establishment, and o0 are of interest to the more traditional, conservatively
minded readership. This is balanced by the mention of her £2.2m in bonuses -
those unimpressed by the CBE or the religious connections will nevertheless
recognise that as a significant sum of money. Although 7%e 7imes does not
specifically or openly criticise Vennells (it is careful to use the word ‘accused’) it
nevertheless contrasts the huge professional and financial gains that she has
made to the hundreds - and possibly thousands - of Post Office owner-
managers (or subpostmasters) who were prosecuted or forced to repay large

Both pugs should appeal to the slightly older and more conservative _a« 'rship - one pokes
gentle fun at fashion advice {I'm a rectangle’) and one seems to critic: @
use phones. This recognises that their readers are more likely these d
educated women who think fashion is frivolous, but who (along with the
have conservative views on child-rearing. "

Y i

Post Office

to e professional, Chief to give
readers) probably ﬁp h@f CBE

over scandal |

psed of draving “Bloud v heie aady'

NN

B

Layout and design

There is a fairly equal text to image ratio, as 7he 7imesis a broadsheet newspaper and is therefore
expected to present information in detail. The headline is a complete sentence, rather than an
exclamation or a joke. There is a single image, suggesting that 7he 7imes expects its readers to
prefer to read the news without too many illustrations. Unusually for 7he 7imes, there is only one
story on the front page, which reflects the importance that is being given to this story.
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Main story Main headline: MPs could pass emergency law Main image, page 6 ’ @
The main story deals with the legal to quash postmasters’ convictions Paula Vennells: this image was clearly taken at the same time as the one on the front
ramifications of the Post Office scandal, The main headline - across both pages - is page, which reinforces the idea that it was taken by a professional photographer. E l m E

and the various opinions on how to factual and fairly neutral, simply informing the Vennells is wearing the same red suit and smiling even more broadly, posed in front of
overturn the convictions. In particular, reader of the topic of the article. Stretching the the same red and white background. Given that the headline beneath the photo
there is a discussion whether the 2ticle across two pages makes a clear visual link reiterates that she is being asked to return both honours and money, the smilzis Design and layout

government should act to overturn all % cen the three stories beneath it. inappropriate - it makes her seem cruel or at least oblivious to the p

cases or whether each case should be

1 : Again, there is a high ratio of text to image. The three stories
idaad v th 0 on the page are connected - all deal with the Post Office
Judged separately - the cuiTent posts scandal, which again is unusual for 7he 7imes, who would

Mapmmsetamg el o | | ¢ i S, B | | nomally have severa opic over a double page spread
e o e | | I . scould pass emergency law to  quash postmasters’ convict s Here, each story deals with a different aspect of the scandal:

?S N?zem§ler zr?,zi' Th|sbstz~ré.as azbout Retired IT ex. »23 the legal ramifications of a proposed new law, the executive
uengdaersteatgidsbﬁt :«ihizznfhi 7‘_”;2;{ o “Laew about s who presided over the scandal, and the IT experts.
educated, professional readership would
find interesting. It also gives 7he 7imes
the opportunity to criticise previous
Labour government figures as well as

current Conservative figures.
Y.

7

The three main images are positioned so that the
professional image of Paula Vennells on page 6 makes a
deliberate contrast with the informal shots of Gareth Jenkins
and Anne Chambers on page 7. This is mirrored by the
content - Vennells, who claimed to have no knowledge of
problems with the horizon software, is juxtaposed with the

| two IT experts who did know about the bugs.
.. S SSSSSSeSSSSSSI

i

N\

.

N

e

U

w

Y

L

SN

Story 2 .

This continues with details of Vennells' .
professional life, including lucrative and
influential roles she was given after the
Post Office scandal was public
knowledge. It includes a defence of her
from the Bishop of St Albans, and a
rebuttal of this from a former
subpostmaster. 7he Times portrays
Vennells as someone who was given
roles within the establishment which she
did not deserve - and implies criticism
of those who employed or defended her.

r
v inimages, page 7

- +=th Jenkins: in contrast to the professional portrait of

Ve, 2lls, the photograph of Jenkins shows him hiding behind

& .ues, Clearly concerned that someone is asking him

questions. He looks scared, furtive and guilty.

=
=

Anne Chambers: although Chambers looks smiling and
relaxed, this is clearly cropped from a holiday or other
personal photo. The implication is that Chambers is enjoying
a holiday or retirement - but also that she does not want to
be photographed.

The Times © Mews LK. 2024,
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Context: Gender Roles in Society
conformity. Having been forced into traditionally male
World War, women were largely encouraged to be domestic housewi

men to retain their positions as ‘breadwinners’. Despite the so
occurred as a result of the civil rights movement
in the 1960s and 1970s, advertisements {until quite recentl
depicted white, middle-class models that conform to patriarchal ideas.

ves

ADVERTISE

In terms of women’s roles, the 1950s are known as an era of domesticity and
obs during the Second
s and allow
change that
he second wave of feminism
Y have primarily

Commercial advertising describes the promotion
of goods or services for a consumer audience, €g.
McDonald s, Gillette, Non-commercial advertising
seeks to provide the audience with public
information relating to a certain issue. In most
cases, this form of advertising will encourage the

close study products refle //
audience to take some form of action, g4 .

steteotyped gioups

g dlistory of Advertising: Drnt od

Personification: When human
characteristics or personality are
applied to a non-human object.
This can make advertising more

vivid and allow audiences to view
a product in a certain way.
Y

Hyperbole: When language is
used to exaggerate statements
and make something sound larger
or more extreme than it really is.

Rhetorical question: A ¢ asti 7 that
dramatically implies aﬁj“", or
without stating it, allowing -

audience to answer for theriiselves.

Alliteration: When the same
consonant sound is repeated at least
twice in a phrase or sentence in
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Wordplay: Experimenting with the _
multiple meanings or spellings

behind words creates humorous

effect {often in the form of puns). Ke}’ Deﬁﬂi tiﬂﬁs,f

Shock tactics - whe:lements of media language are used to invoke a highly
emotional respor e f; ‘m an audience, e.g. adverts tackling domestic abuse
may use violent imday - > shock the audience into recognising the seriousness
of the issue

Advertising campaigr. *he strategy an advertising company will use to
promote a particular pr=  -t, service or message, possibly across multiple
media platforms, e.g. This Girl Can used a range of print and video
advertisements to encourage women to participate in sport

A

Public service announcement - the promotion of a message through the
media on the basis of public interest or to raise social awareness, e.g. anti-

Intertextuality: When a media text
smoking adverts

references another text in order to
shape meaning and affect audience
interpretation, e.g. Ripe strawberries
.

Targeting - the ways in which media producers select and mediate their
content in order to appeal to a particular audience demographic, eg. adverts

_
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® CSP1- OMO Advert

Anchorage: The brightness of the image
(made up of primary, pastel colours)
anchors the text’s references to bright,
white laundry

Framing: The model is framed centrally -
she takes up the majority of the frame,
establishing herself as the audience’s

main point of identification

I

Non-verbal Codes: The woman'’s rolled-
up sleeves connote a determination to
work hard and achieve the reward of
bright, white laundry. The woman's wide
eyes and pursed lips connote a sense of
fun and mischief - the aim appears to be
for audiences to relate to the model.
N

Advertising Copy: The advert is primarily
image-based. The paragraph in the
bottom third of the page does not offer
details or instructions as to how the
product should be used. It simply
rephrases the same enthusiastic message
again and again.
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KEY REPRESENTATIONS

The woman looks directly into the frame, pursing herlipsin a
rehearsed manner. This arguably affirms the idea that the woman's
main role in the media was to be ‘watched’ rather than ‘watching’ —

in this respect, the advert can be analysed in relation to Laura

Mulvey’s theory of the male zaze

 tablishes the
5 performs chores in
~ing in the money

The woman’s central motivation is la
stereotype of the ‘stay-at-home’ mothe
service of her family while her husband works

The model used appears to be white, middle-age -
there was a serious lack of diversity in print adves
1950s, particularly in terms of racial di

mother’
_21950s
en't

The only type of woman represented in the advert |,
stereotype — this is despite the fact that many wome

were beginning to pursue career opportunities that
previously afforded to them

i‘,,

Print Adverts, Radio Adverts, Word-of-mouth, Pr/inta" ;
Billboards, News Ads, Door-to-door sellers |

Print Adverts, Radio Adverts, Word-of-mouth,
Internet Reviews, Video Adverts, Websites, Social
Media Posts, Apps, Digital Billboards and more...

ADVERTISE

MENT

Propp’s Character Types

4 -~
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ADVERTISE

pbumn s diessed 1n g white iy

Cultural Codes: We can tell from the idyllic Qi with ik neckeichiel e
setting, the casting and the mannerisms of the “ X Stylish and carelree yor
characters that the advert takes place in ltaly. ably traditional image of

Audiences with a good knowledge of cinema / femininity
might make a connection between the advert % ‘

and Roman Holiday (Hepburn's first major '” .
Hollywood film).
Direct Audience Address: Lady Leshurr raps
directly into the frame and uses words such as
‘you’ and ‘we’ to engage with the audience as
much as possible

o s oompeiely silen
it the video -~ ceitain
gl internrel this as

Slogan: ‘Why have cotton when you can have
sitk?" - takes the form of a rhetorical question -
it heavily implies that Galaxy would be Hepburn’s
choice of chocolate were she still alive

The mainstream media has a long history of €.
representations of ethnic minorities or neglecti ;
altogether. Throughout the first half of the twerity- _zentury, the %
majority of advertisements featuring African Amen~ - uepicted them as g L e —— %
having ‘minstrel qualities’ such as thick lips and bul: :ig% ‘es. Several "
major events have had a positive effect on the repres... .ii~n of BAME
communities in the media:

e 1955: Rosa Parks was arrested for refusing to give ner seatupon a
bus for a white man. This led to huge developments it civil
rights movement.

e 1963: Civil rights activist Martin Luther King Jnr deliv. ed 5
famous ‘| have a dream’ speech which has become foreve: -
associated with the fight for equal rights -

e 2013: The sociopolitical movement known as Black Lives;: ...
was founded following a series of unprovoked shootings of African
Americans by the police

Paralanguage: Throughout the advert, Lady
Leshurr increases the speed of her rapping and
the intensity of her tone in order to drive home
the central message

Insert Shot: The flow of the narrative is
occasionally broken up by a close-up of the
Galaxy chocolate bar - this reminds us that we
are still watching an advert

Facts and Figures: The only statistic ‘only 3%
of blood doners are Black or Asian’ emerges
once the soundtrack has changed dramatically;
the text appears in large, bold writing,
signifying its importance

Advert enforces the ste'ﬁeo’ieh}/ that there is a universal love for
chocolate among wome> -y chocolate advertisements
identify young women as their key target audience due to

evidence that chocolate increases serotonis in the brain during

the week leading up to menstruation.

Intertextuality: The narrative structure of the
advert resembles that of a standard romantic
comedy film - particularly the ending of driving
off into the sunset

¢

7 ’ Imperatives: Represent reads as a command,
L . o a call to arms for the audience to give blood.
Galaxy - Context Acadeny Awatd wiring il Gravity (1013). Furthermore, ‘Give blood’ and ‘Save a life are
....... H Hi , ] . / , phrases which demand change. Audiences are

In the Galaxy advert, Audrey Hepburn is digitally recreated using CGI (computer-generated
imagery}. This was achieved by Framestore, the company that produced the effects for the
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®  Ornline, Social, Fartir:ipatmrq [Tedia and Video Games

Codes and conventions
//////%////7% //; o Tarn % we find on websites E g EE
' Menu Bar BEEB E}EG

1 oliblelk[n]otw]n]!
_ .

2Y 181115
i
" /introduction Hypertextuality: A form of onli

_ ’ site evokes, or directly links a si
White Space: A term used for the empty space . .- o

between text and images on a website

=

Subseription Links: This provides audiences
with the opportunity to gain regular (sometimes &4
exclusive) access to specific online content.
Audiences who do this are shaping the ways in
which they consume online media.

g ment Threads: A vast majority of the

sted online exables peopls to Shate House Style: Allows website producers to

nions and feed back on comment maintain a unique style of layout and
ons. This is particularly popular on social presentation - encompasses elements such as
- sites such as Facebook and Twitter. colour, font, stylisation and text dimensions

Pumbnail Images

riextuality when a
with, similar content

Sharing Content: The impact and meaning of online
media is often shaped through the ways in which it can
be promoted by the audience, giving them a huge
degree of influence, Facebook posts can be shared,
Tweets can be retweeted, videos can be posted, etc.

. Jading: Due to the accessibility of
- 'technology, anyone is now able
a website or start a YouTube
. el There is less of a barrier ‘Above the Fold'’: Content the audience can
¢ fwe 1 producers and audiences. immediately see without having to scroll down

Immersive: A media product which aliows audiences to
interact to the extent that they feel a part of the world the
product creates

Participatory Media: Digital media which enables
audiences to interact with, con e to or help distribute a
product (e.g. Twitter, podcasts, video blogs)

Definition i Notable examples

Re resentation of women in video games ——————— P ———— -
p ga Platforisi Player must ;’rc::a;; s/z, :Z; ‘esg'-,f, drops and Dorkey !(i;?;, ﬂ?.;z; f.,ge, Supei SoiilME . rons
obstacles to reach g Jarfo Bros. ,,
Recent studies have shown that women are just as npete against opponentls) or time in | F1 2018 Need for Speed. Go Kart
‘ ' A Racing Gans % Player must co.r@efs hf },.?r: rentfs)or time in | F1.2018, ,‘vee: a/ 5_!7’5’5’ ] Go Kart HTMLLI s
likely to play video games, even those that are transport or on foot 0 Ultral .

y ‘masculine’ ed, Hitman:

1, Aragami

designed to appeal to sterectypic

S Player must navi
Stealth Game; | ) . 1 #
calthbames.. Tzvetan Todorov was a Bulgarian-French )

.

philosopher who proposed that there was a %9

ceee | R |

interests. However, video games are stitl widely
considered to be a medium for teenage boys. This Rhythm Games T '
consensus has led to a great deal of negative female
stereotypes. For example, women as...

575

Player is ch

, . .
R ; Frostpunk, Stender Man, DayZ, 1
Survival Games environm !

Fortnite stories and fairy tales. This structure can be

particularly applied to mainstream cinema:

e Equilibrium - A state of balance in the story.
There is no conflict.

0‘?” Theft Auto, «  Disruption - The point at which this balance is

U Wars disturbed by an action or event

e Damsels in distress, eg. Princess Peach from
Super Mario, Ashiey Graham from Resident Fvil Puzzle Games Tests the pla,
e Sexualised action heroes, e.g. Lara Croft in
Tomb Raider; vy and Sophitia from Sou
e Victims of male violence, e.g. prostitutes in
.

ility roblem solve - can be Tetris, Candy Crush Saga,
sual or intellectual , Lara Croft Go

Player must use a range of weapaons to fire at an (all of Dy
s

lcalibur Shooter Games

ps a fictional

Flayer b
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Rashford has received criticism, as well as racist abuse, for his performances
as a footballer as well as for speaking against the government:
e InOctober 2021, Rashford stayed off social media as he was ‘embarrassed’

Media Longuage C}n d Rep rese nfOﬁQn } e 2\;5;}:0?(:%:5::2 of sejet;a%. Premier League footballers to be targeted with

online racist abuse.

o Onthe other hand... Marcus Rashford has also emphasised the positive role
social media has had in his mission to feed vulnerable fa t
coronavirus pandemic, and he believes that some of the criticis
the platforms is a price worth paying to further his campaigns.

Marcus Rashford

Mother: Melanie Maynard (Rash
provide free meals for vulnerable children

demonstrates the influence of his mother in his life)
Brothers: Dwaine Maynard and Dane Rashford

May Sports Management represents Marcus Rashfol E
Debut Novel: You Are a Champion: How to Be the Best 45
You Can Be 4 '

Social Media: Rashford uses social media to
successfully raise his profile as a sportsperson. He also
uses social media to promote his campaigns regarding
food poverty, homelessness and books for childrer

R R N N KA A RS NN A NAAE RS ENNRMNNASRESEBSERANA
Representation of celebrity

o When Marcus Rashford was asked to be the face of Burberry in 2020, he
demanded that the brand contrib inancially to, and work actively witt
several organisations that support young people in the UK and the US in
various ways. This arguably adds to Rashford’s authenticity as a "celebrity
campaigner'.

o Marcus Rashford's website is effectively used to
of him as a 'rags-to-riches’ here, which helps to de
between him and an audience because much research - including social
psychology - has shown that the classic rags-to-riches story, the theme of
struggle and redemption, is widely appealing.

Sound: Non-diegetic sound might include background music, ¢ Mafcus Rashforfzi was &%{Gauyftﬁmﬁils for his Sk'{i‘s 3 a top-ievet
he instead used his social media presence to effect

sound effects and voice-over. Background music can be used to . - A
create a sense of suspense, excitement or calmness in a R 99‘{d: which earned him a knighthood from Queen
particular scene. Sound effects such as slow-motion sounds or cnt|c|sm.from SGW areas of the government.
goal-scorer celebrations can help to amplify the emotions * Roc Nation saw in Marcus someone who m
viewers feel when watching the video. Voice-over, on the other
hand, can be used to add commentary, give the viewer context
or convey important information.

Sound: In 3 Marcus Rashford YouTube video, diegetic sound
include sounds of the football match, the crowd cheei 4

med in accordance and Marcus Rashford's commentary. These sounds help viewe:
to feel like they are watching the football match live and *.
experiencing the excitement of the game.

inforce representations

f onoithe year

ifie_vebsite makes it as easy as
possible 0 access his videos, his %” MARCUS RASHFORD
campaigns and ¢ lines of his collaborators.

Marcus Rashford MBEZ

Synchronised conter” - “-oss platforms so the
audience receives ¢ lSiS% it messaging. Same
verbal and*v:= _2nguage.

Use of phone notes feel'g ~ . mnore personal Fhircs Haskfstd MBE ) et

tes = K . > on’s European clients earlier th
and much more intimate thari? 2r forms of E

an . couragecus high-pressure penal

r. An icon of the 2018 Worid Cup,
y taker, Rashford grewup ina

PR AR R R AR NN RN BN AR A AR R RN BN B AN E NN SN A NN AR R AR R B O

communication. It implies .- statement is 5 .

y S ! W “singee-parent family in Wythenshawe.

B AL | someting that Marcus s witen,no ~ A TN
e something his publicist or someone else wrote. Medium Shots: These are to show off the

This is a common celebrity cony

ion.

celebrity’s emotions as well as his body
in the initial shot of the website,

Self-representation: Most online celebrities are completely in control of the
content they select, construct and mediate. A lot of their success will depend on
e ; their ability to construct a compelling online brand identity. This can then be

llaborati as been designe i i 0 consi across de wants to be taken seriously and make a : reinforced through multiple online outlets. Example: Marcus Rashford has various
his ultra-minimalistic navigation system is i 1§ change. Marcus's ’ possible readings a5 a campaigner, political activist. Bamily-orientated young man,

Brand identity dia account.

Navigation Bar

510133

s s etive nii page of sarge o ; busingss ' ; = S
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Q Kim Kcrdcshicn MEDIA LANGUAGE
e Kim Kardashian’s social media feeds are coordinated to reach a wide audience and to maintain the consistency of her brand. Photographs and videos of
N\ d : L d R 1. f Kardashian herself are the main content, with photos and videos featuring her family, her children, her friends and her business interests interspersed.
e fQ Gn guag@ Qn epreS@n O ‘On Although the photographs range from professional shots to apparent selfies, they tend to canform to a similar style and use a similar colour palette.
' Photoshop or other professional editing software is used to create glamourous images. Kim has often been criticised for overusing Photoshop to
/FQmOUS fOr be’n g meOUS/ emphasise facial features or body shape.g ’ ! :
- e The main colours used in a Kardashian photo are neutral,
instances of bright colour (Such as primaries), and these

ckin’ or ‘flesh’ tones. Blacks, whites and warm greys are used as accents. There are few
ciated with her children or with holiday photes - the blue of the sea, for example.
Who is Kim Kardashian? Kim Kardashian is usually framed centrally, whether alo P other adult - only when she is with her children is she occasionally a secondary figure.
Kim Kardashian is an American media personatg, socialite, influencer, reality TV star, businesswoman and actress, e Kim is usually shown in expensive clothing, often tight-fittf%and/or revealing, and partial nudity is fairly frequent. Some photographs focus on her body
with an estimated net worth {as of 2024) of about.” . +llion. She has a significant online presence, with millions rather than her face. The photographs are all carefully posed tc - - .«+2sise Kim's figure, and often feature her own clothing and cosmetic lines or brands she
of followers on Instagram, TikTok, Facebook and X -ty Twitter). Her current businesses include skincare and has endorsed. The lighting in most of the photographs ensures & . v defined look. Images can be sexualised but not overtly pornographic. To balance the
foundation garment (shaping underwear) companies: e s released a range of products tied to her name, ity, Kim includes photographs of her friends, family and’ ¢ ~. She is rarely pictured with a man.
including books, a video game and fragrances, and has ~ -gus endorsement deals. s Most posts consist of a picture with a very short caption, sometime. 172 as one word. Posts which are direct advertisements for products such as

' Skims contain more detail. %

She first appeared on socialite Paris Hilton’s reality TV s e was Hilton’s stylist). She gained pu
when a sex tape of her and then boyfriend Ray | was publi¢ <, Vivid Entertainment. She sued Vivid
settling for a substantial sum, giving Yivid the rights to ma, ~t & 1 sell the tape. Shortly afterwards,
began broadcasting the reality TV show Keeping Up with l‘/)e e shians which followed Kim and her family. The
show was a huge success, running from 2007 to 2021, generéei ~veral spin-offs.

Repeated traits of Kim’s

social media pages

Kardashian's marriage to Kanye West received significant medlaru o ae.

Recently, she has become more politically active, lobbying for pr|s .reform and clemency, and studying for a law
apprenticeship. This is a significant development for Kardashian, whe . >nd has been determinedly apolitical

una:il now, and whose brand has emphasised fashion and family over. *ucc.ion or professional careers.

L

;
ot

family and business partners .

MEDIA 7 ... ..ESENTATIONS

Representations of celebrity

The version of reality that Kim Kardashian presents is that of a desirable,

highly luxurious lifestyle based on wealth and fame. She posts images of

herself enjoying expensive holidays and living in beautiful homes.

e Part of the appeal of this social media content is that it offers a different
lifestyle to that of most people and acts as a form of escapism.

e This lifestyle is offered to players of the online Hollywood game - as they

Useful terms:
Socialite: a famous pers; °n seen at high-visibilit li
events (charity galas, premieres, sporting events) &;u has no
apparent job or expertise. Usually from a wealthy family. Self-representation: Most online celebrities are completely in control of
the content they select, construct and mediate. A lot of their success

will depend on their ability to construct a compelling online brand
identity. This can then be reinforced through multiple online outlets.
Example: Kim Kardashian has various possible readings as a family-
orientated woman, businesswoman, successful reality TV star, model,
Social media content ; . global influencer and more recently as a campaigner.,

Online presence {as of June 2024):
e TikTok: 9.7 million followers
e Instagram: 362 million followers
e X ({formerly Twitter): 75.2 million
followers

e  Facebook: 35 million followers
e Kim Kardashian: Hollywood

- an online FTP game

®

Social influencer: someone who has a strong social media presence
and endorses brands, products or services to their followers.
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K-pop is South Korean pop music, a genre which

incorporates a variety of styles: pop, hip-hop, R&B, reggae,
rock, jazz, folk, electronic dance, country, disco and classical
in addition to its traditional Korean music roots. Although it
can refer to any South Korean band or artist, it is asuaiiy
understood as referring to band .
associated with (or products of) thij

BLAOKPIUK

BLACKPINK are currently the most globally successful girl K-pop group
il >cond only to BTS, an all-boy band). The four members of BLACKPINK
is00, Jennie, Rosé and Lisa. Although they have released only two
¥dio albums, they are wildly successful with at least 22 million streams
in 1ne 2024. They are also the most streamed music act on YouTube {as
&y 2024).

Characteristics of K pop include electronic fusion
shows with very high production values, slickly ch
routines and fashionable outfits. The dance routin
appealing but also to be simple enough for fans to le
The videos are trailed like films or TV series, with teasel
widespread before the actual release.

S, surally, they are associated with the ‘girl crush’ concept in K-pop,
whici. marketed as exploring themes of self-confidence and female
emg « *.ent. Their image is carefully constructed to balance ideas of
‘fierce iric. feminine’.

Social media accounts are created by the band’s production
work hard to create relationships with fans in these spaces
contribute to the sense of community that K-pop fans feel, and

and used for publicity and revenue. The idols ’
. 'y meetings, offers, use of live chat and DMs all Social Me

- “nection they believe they have with the groups. Instagram" %~ 1llowers

X (Twitter): .. followers
Facebook: 20m £ *~wers
TikTok: 47m fc WS
YouTube: 94.6 ", i ribers

The Idol Industry i the source for most K-pop bands. K: ‘op. erformers usually perform in groups - the
Trainees audition or are stouted to join K-pop academies, ave e aroup size is seven. They each perform
where they have intensive lessons in singing, dancing, _"the song and choreographed dance
languages and acceptable behaviour. Average training rou . arly all bands are single-sex; South
time is three years and tan cost Up to £3m - costs that Korean sor’ iy is conservative, and idols are

the idol is contracted to repay, expecteu to adhere to strict standards of behaviour
including not dating until they are in their 20s.

-
. ACKPINK - a brief timeline
2010: YG Entertainment begins auditions for a
new girl group

BLACKPINK were
formed by

YG Entertainment
- one of the Big
Three' K-pop
record labels.

Trainees who are successful are put together in themed’
bands, which are then teased, trailed, photographed and Visually, K-pop performers are expected to conform
then finally debuted. They often make their first to particular beauty standards - they tend to be
appearances online or on 1Y, rather than on the radio. tall, thin, androgynous or feminine in appearance,
Their songs are wiitten by professional songwriters, their M‘ett‘er male or female, a ad to appear ‘cute’ and

dances are professionally choreographed, their images are
W i

June 2016: YGE announces the new group name
and concept

* | August 2016: Preceded by teaser images, videos
nd adverts BLACKPINK are intr

Q *
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Lara Croft Go and BLACKPINK The Game

Media Language and Representation

Lara Croft Go ~ Codes and Conventions
Location: A series of tombs, temples and jungles g re dark, dangerous and
fantastical

Context you need to know...
Date of Release: 27/08/2015
Developer: Square Enix
Genre: Puzzle, Turn-based, Adventure
Platforms: Android, i0S, Linux, macQS, Microsoft
Windows, PlayStation 4, PlayStation Vita, Windows Vita

Background: Richly textured and three-dimensiond e Kim Kardashian: Hollywood, the
protagonist is enveloped into the background, making the . -ld more immersive. Developers
endeavoured to create an ‘elegant board game aesthetic.

Colour Scheme: Varies from level to level as locations che. we - jenerally greens, browns and
dark blues, invoking a sense of the ‘wild

Soundtrack: An epic sweeping soundtrack, similar to those fouftc:
there is also a sense of tranquillity that complements the char, T
explore the world freely

- action/adventure films -
“ability to move and

Actions: In order to progress, t!
jumping ledges, climbing cli
creatures

layer must travel through the tie~~" ous landscapes
f faces, pulling tevers, solving puzzles. - ighting monstrous

Antagonists: Mostly animals of threatening size, e.g. snakes, spiders "4 3re monstrous in
design and their sole motivation is to kill the hero. They are fairly typicz’ .“:ins for an
action/adventure story, :

Rewards: The player can collect rare and exotic treasures - attainment of, ’ Zan enable

Context you need to know...

Date of Release: 04/05/2023
Developer: TakeOne Company
Genre: Role-playing game; Freemium
Platforms: AndroizegeS

A portmanteau of ‘free” and ‘~remium’: a business
model where the basic pi.s” - 5 free, but additional
featuresarc - for

Gameplay *

BLADKP!HK
REIT 4 E vy 0 A M E

What type of
Producer are you?

Puzzles and mini-games, res¢ ¢ “:anagement,
online competition and charac: . ¢ ‘omisation

Franchise: A series of media products that collectively cover
a single narrative or character, eg. as of 2018, there have
been 18 games in the Tomb Raider series, making Lara Croft

widely recognised video game icon

the player to unlock weapons and costumes to improve the experience of ﬁ[? g
Function: The player swipes their screen in the direction they want Lara Crofez v in.
Each swipe takes Croft to a series of connected nodes on the game map. As opput. S and
puzzles are introduced, the player taps the screen to have Croft take action.

Monetisation
FTP {free-to-play) games make money: vai us ways:
e In-game purchases
e Advertising
e Promotion of linked products
e Access to the data of players

AR U RN R AR AR SRS RS AR AN RN R R A RS RS AR AN R AR RN R B R RGN AR A B A

Croft is a thrill seeker, constantly
in pursuit of adventure -
throughout history, society has
discouraged women from

Costume: Some argue that Lara
is sexualised by her o
fitting, minimal clothing
would contend that the costu

Capitalism: A socio-eco on the principle that
trade and industry ivate ownership, that
competition should be encouraged and that individuals should be
driven by profit and productivity

engaging in dangerous and
adventurous occupations. Croft's

been designed based on
and that tf t

P
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which is consistent with the socially conservative values which

CKPINK The Game be contrd¥
he representations it construcles e

Representation: The band and other characters are all

designed to be attractive in a doll-like way. The band in
particular are stim figures with large heads and eyes. This
gives them a childlike appearance, pretty rather than sexy,

underpin the K-pop industry. Success for the band includes a

W R R R R R RS W O W 0 By

BLACKPINK The Game © TakeOne Company, 2024

BLACKPINK The Game - Codes and Conventions

Colour scheme and appearance: The game’s colour
scheme is bright and colourful, with doli-like avatars
of the band and other characters

Soundtrack: BLACKPINK have released music
exclusive to the game

Gameplay {narrative): The player takes on the role
of BLACKPINK's new producer. Photo cards are used
to solve puzztes which untock resources and atlow
the band to progress. Cards can be bought and
upgraded.

Rewards: The two main resources in the game are
, both designed to look appealing
. .

TRy Y




Media Conglomerate: A large media

company that owns a number of smaller
media companies

Vertical Integration: The act of a media
company owning most of the chain (if not
the entire chain) of production for a
media text

Horizontal Integration: When a media
company which is already established in
creating a particular form of media text
will acquire another company operating
within the same form. This may also be
referred to as diversification.

Synergy: Different parts of a media

conglomerate combining o promote two
separate products

Cross-platform marketing: Involves
campaigns that span across different
media platforms

Viral Marketing: Exclusive to the
internet (particularly social media), the
success of which is dependent on the
success of and awareness raised from

%

00

uagmaﬁp‘g"
6

e

L 2

Distribution - The delivery of a media product through the appropriate platforms -
. Stocking newspapers in shops/Delivering papers to houses

L 2

Facebook
Founded: 2004

Twitter
Founded: 2006

Consur~“ion - The audience’s experience of ‘consuming’ the media product -
Playing a video game

stribution and circulation of modern media products has been significantly affected by the development
technology. Most media companies will maintain active social media pages allowing them to target a
nqge of audiences. For example, distribution companies will generate hype for a new fiim by releasing

material amongst one another, building the audience through word-of-mouth

Delegating V¢ ¥ “‘

T e
DUSTRIES

Organising Element:

)

Creating Content

How are different media products distributed?

Media Form

Methods of Distribution Regulation

d310310dd
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Online Editions, Delivery through subscription, Shops stocking physical copies,

|

W
N
N

_

B | Choosing creators and participants

Establishing the budget

Production
Stages

Many media products are produced by subsidiaries of
.arge organisations. These products will usually have a
high amount of financial backing, access fo the best
resources and talent and will therefore tend to have
high production values (the technical quality of a media
product). However, there is more pressure for these
media products to appeal to a mass audience otherwise
these large organisations risk losing huge amounts of
money. Notable examples: News Corporation, Reach

.

7t

Every media product goes through three general stages...

Production - The initial construction of a media product - Writing, shooting and editing a film




Active audience: An audience that actively
selects the types of media product they consume.
They are also able to actively engage and
interpret messages within a media text, apply
different readings to different messagd

Passive consumer: An audience that consumes *,
various types of media without actively engaging « »
with the content’s messages. They are also happy
to accept the meaning of a media product on the
most basic and superficial level

Mass audience: A large audience with mixed
interests that collectively consume the same
media product that appeals to the general
interests of the masses. It is often mainstream
media that appeals to mass audiences

Niche audience: A small audience with
specialised and particular interests. Producers
often create much smaller-scale products for
these audiences as the financial return is not

often very high

A demographic is a group of people distinguished

‘ ytheiridenté}/@rso{ -economic status: Gender,

.

0°©

uoi3oINPEY
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The Effects Debate: For a long time, it was widely accepted that a large section of the general public were
passive consumers, taking the messages encoded into media products at face value. This in turn sparked a

d310310dd
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The uses and gratifications model was originally proposed by Jay Blumler and Elihu Katz in
1974. These theorists developed the model based on the idea that media audiences are not
passive. On the contrary, audiences have the ability to select what media they consume based
on their own needs and desires. To a large degree, this theory empowers audiences by

suggesting that media producers acknowledge the requirements of an audience and fulfil
these requirements in order to prevent their products from being left without an audience.

Education/Information
Eg The Times newspaper informs audiences
of the latest news and cliwal events

Entertainment/Diversion
7. Action films like Doctor Strange offer
-es escapism from the boredom of daily life

L—————

Social Interaction
£.g. Many video games allow audiences to
compete with their friends and exchange tactics

- ©_snal Identity
Eg. Many pe e d tabloid newspapers to
have thei .al gpinions reaffirmed

Demographics

ptablish target audiences based on the following demographics

extreme overreaction and a patronising way of viewing media audiences.

tuart Hall - R ion Th
Stuart Hall - Reception Theory Gender: Perhaps the most widely considered demog

in media. Magazines and advertisements in particular will
usually establish a demographic based on gender eg.
Galaxy and This Girl Can are targeted towards women

The audience in turn will decode these
messages. However, they will not always
do this in the way the producers intended

It is widely agreed that media producers
encode messages into their products in
order to invoke a particular response from
the audience

Age: Certain media industries will establish specific age
bands. Hov

. i }




Writing letters to editors; holding a protest; calling the paper’s offices and logging a
complaint; taking legal action; boycotting the paperg

Sending direct emails; joining online message boards; ¢ur
media; promoting protests online {e.g. trough Facebook, -

Greater public exposure 1o issies A ////////////////////////////%

relating to the ethics of iournalism, - 7
particularly throtioh cases such as the
Leveson lnouiry

_

g

7. g

The rise of the Internet and digital media
platforms has made audiences increasingly
aware of tabloids and their habits of not |
reporting fully accurate information teg
Apologies for ptinting false infoniation are
nade publicy

Multiple news platforrﬁs are
increasingly contradicting each
other, forcing people to
interpret information that
claims to be factual

d
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Audience and Indugtry @

Regulation of UK
newspapers

Untit recently, British newspapers and magazines were
requlated by the Press Complaints Commission (PCC), a
body of voluntary representatives of each major
pubtisher, However, the PCC was disbanded in 2014
following the infamous phone-hacking scandal in which
the private voicemail messages of various celebrities,
politicians and murder victims were illegally accessed
and listened to. Much of this misconduct was discussed
and exposed in the Leveson Inquiry, an investigation
into the ethics of the British press announced by Prime
Minister David Cameron. It was agreed in the inquiry
that British news publications should be self-regulated
but uttimately monitored by an unbiased organisation
that has the liberty to respond to public complaints and
hold British publications to proper professional
standards. Most British newspapers are now regulated
by the Independent Press Standards Organisation
{IPS0}, an independent body created to advise
journalists and editors of appropriate ethical
approaches, uphold standards and handle complaints
from the public in a fair and balanced way.

What is a free press’?

A free press suggests that journalists and newspaper editors are
free from government Censpu can edit content free of
intervention. Press intrusior i e press is considered to
have invaded people’s priva ries. Journalists and
editors may argue that they ha®#ZZ o this in order to get to the

The vast majority of newspapers in the UK have : i

i !
! 1
! 1
! 1
! 1
! 1
: truth. However, when it emerged ;2011 that a murdered |
f :
! 1
! 1
! 1
! 1
! 1
i 1

experienced a steady decline in profits throughout
the past several years. This is mostly down to the
increasing availability of news on alternative
platforms such as online search engines, in phone
apps and on social media. For instance, look at the
readership” figures for the Jaily Mirrorwhen broken
down into its separate platforms (10/19):
Print: 1,032,000
Mobite: 4,092,000
Digital: 4,300,000

schoolgirl’s phone had been hack"e,,, . .1e News of the World,
then Prime Minister David Cameron. - the Leveson Inquiry
into press ethics. Leveson proposed a7 * Le.i-regulation body as
newspapers were ignoring the Press € = © 1ts Commission
(PCC). David Cameron rejected the idea >s worried about
government interference wi

These figures suggest that print media is becoming
less and less significant.

“Remember, circulation refers to the number of people who pay

to consume a newspaper, Readership refers to the total number
of people who end up reading the newspaper.

////Z///////////////////////////////////_

.

Z

The role of IPSO is to:

v Regulate 1500 print and 1100 online titles.

v Listen to complaints about press behaviour.

v Help with unwanted press attention.

v Advise publication editors.

¥ Provide information to the public.

¢ Provide a journalist whistle-blowing hotline.
¢ Low-cost arbitration between complainants

Walic
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Daily Girculation
{January)

tmage of Front Page: The Daily
Mirrorhas a long history of
apologising for unethical reporting
and the spreading of misinformation.
Piers Morgan was famously fired as
editor of the Jaily Mirrorfor printing

The Daily Mirrorprov:~ - jformation by printing
contemporary news storie; .- -rularly those relating to
human interest, sport, enter,  rnt and national politics

' o, the Sunday Mirror,
photographs of violent British the Daily £ the - “ily Starand OK!
soldiers which were later revealed to magazine, as well : T “ireds of regiona
be ‘false’. This headline was printed newspapers
shortly after. It is rare for a national s This deal caused Trint,
newspaper to print such a blunt and into Reach PLC .
incere apology for its own practices. o 20%of the British newsp i dustry’s marke
share belongs to Reach P, . .lications
e Unusually, the papers ow
not consistent in terms of

The Daily Mirrorprovides entert’ ( >t and diversion to
its readers by featuring celebrity, - B strong opinion
pieces, human interest stories, vai_ 55+ inteasers an

osswords

a

The Daily Mirror appeals to its audié'g; - sense of
personal identity by featuring stories aber:. - ~dinary
people, presenting stories in layman'’s rm‘ nd

promoting a left-wing ideolog§7 y

s g

e Sensationalism
e Obvious political bias

The Daily Mirrorencourages social interactic; : .
ating a comment section on its official website where e i;f?e;\fed lafk of quality
iences ¢ inonli . isinformation _
L i sy nisres ) Woringcs
T be discussed (:ac;;!'[i\); ina plaz.e ofworkl e The pursuit of sates overshadows the B i

pursuit of truth 7

, into the dark... vote REMAIN today’. This
0 G0 ’

in the run-up to the 2016 referendum, the
............................................ . Mirorreleased the headline: Don't take a leap
. . . . . ¢/é/w///%% L
TheDa ...Mmm:..St.u.a.tt..i-.l.a.ti..s..Aad;gme.aec.tlan..}ih.ea ///// derjaons'tr'aze.s' that thgtpubl's'r,aﬂeﬂs{)@pgsg;en
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The Times — Industry and Qudiences

Good to know...
e Jhe Sun{also owned by News UK) is currently the British newspaper with the highest circulation figures Times Trivia
e The Timesis currently the British ‘quality’ newspaper with the highest circulation figurecsss
o The Timesis the only broadsheet newspaper to experience any kind of increase in p/&

The Times provides information by printing
contemporary news stories, particularly those
relating to politi il s art, culture and

e Founded in 1785 as the Dasly
Universal Register

e  Gained popularity among
London’s wealthy elite

e  Bought out in 1981 by News

ser the past five years

The Times provides entert>' sent and diversion :
to its readers by featur - orts updates, a Core Demographic

Daily Circulation

451,261 * * 404,155

review section for culturz s and opinion e {January) . International
pieces from ‘quat . wters Sacially Liberal :
r /L - L] CUWQG&Y edited by Ben Ta‘ﬁﬂr

e Jhe Timesis currently the oldest
daily newspaper in Britain

Xzeii-eéucateé

0

The Times appeals to its audie
personal identity by delivering

formal, politically neutral stance.s . ai ‘als to
diences that like to think of théii- .- AB{WW
au s .
355 Bracke _
being intellectual, cultured and well ~fe . Pressure Group - A group that attempts to influence
’ D government policy in order to support a specific cause
Politically Centre right

ittt it

The Times encourages social interaction
creating a comment section on its offic
website where audiences can engage in ol
debate. Audiences can also interact via sociac
media without having to read the article itself: i

PARENT CONGLOMERATE:
NEWS CORP

PARENT COMPANY:
NEWS UK

; . L : unday Tim . . .

is The Times politically biased?

Yes: 7he Timesis under the same ownership as 7/e Sunand Fox News: two outlets that
consistently promote right-wing ideas. The paper has supported the Conservative
government in the last several elections and is clearly overseen by Rupert Murdoch.

The 7imes Online

e Audiences can pay a weekly subscription in order to
access all digital content from 7he 7imesand The

utﬁ!’maﬁp‘g"
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Did you know?
@ Many mainstream films eamn
over 30% of their gross profit
in the opening weekend that
The budget is decided

they are reteased.

Rights are purchased; particularly as so
many modern films are based on existing
properties or franchises
The script is written
Shooting locations are selected
The cast and crew are hired
The production schedule is created
The film is shot
The film is edited
If necessary, digital effects are added
Any sound effects or soundtracks are added
The film is distributed; usually through

_ 5P!DER—¥£%$£ V cinema screenings or streaming services

Marketing campaigns are launched

NOWPLAYING . 'X Trailers, TV spots, promotional interviews,

w30 ow REALD 20

— . press packs and posters are released for
: : i public consumption

7 G . "SWEET, SERIS AND REVERENT
- Juslin Chiang LA TWES

THE IMPORTANCE OF A GOOD WEBSITE

y

that owns both its films and the
merchandise associated with
those films

Disney is a media conglomerate }

The MCU, ther
competition from other studios

Syndication is the process in

. . which the rights to a media
Sponsorship describes deals between film company's material are sold

‘% ///////////////////////// A distriéafioa company i% fesponsib%e for companies and alternative companies which ailw'z 1o another company for
///%///////Z//////////////////% B Re 3 the marketing and promotion of the film as them to promote one another, e.g. there are shots in exhibition o integration with

Docz‘?{ji‘{aﬂgf' fea?uang an th .

Link to Website:

s.sonypictures.comyspiderverse/sice/

B . — B B
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FILM INDUSTRIES

P?.Gdil.{ﬁi}ﬂ Cempanies.: Sixteen Films; BF{; *Auteur: A film director who has complete artistic
Production Company: Marvel Studios Why Not Productions; Wild Bunch; BBCF

control of their work to the extent that they become

Budget: $200 million (approx.) Budget: Unknown (Approximately £1 million) recognised as the ‘author’ of

Director: Cate Shortland Director: Ken Loach

Distributors: Walt Disney Studios Distributors: eOne Films

Box Office: $379.4 million 15.8 million ) i £ reduced spending on Welare.
Producer: Kevin Feige >cca O'Brien had d effects on the Britain's poorest
Release Date: 9 july 2021 (UK) ¢: 21 October 2016 (UK) i . Lal ader Jeremy Corbyn publicly

Age Rating: 12A Age Rati[:ﬂ" > mpioned the film in the House of Commons

%

| | | | I BN

© e Films, Why Not

Production & _ic. g0

Director Power: ‘Ken

loach' is the f assuresusthe £ . 2s
oach’ is the first baceinthe N _— .
Scarlett Johansson was part of tf name we see Cinematic Univ: ,e I It has to appeal to a mass audience in order to make a profit l
he— T

and an established character.
actor in 2018 and 2019 and has featured a number of times in Forbé.

Celebrity List. She has been included in the list of the 100 most
influential people of 2021. She has starred in a number of films, such as

Release Date written °
large font in order to

i
I
ensure a strong op !

Marvel fitms have an enormous young fan base. They are particularly l

Huge emphasis on .
popular with teenage boys

the film’s positive
reviews and star

Lucyand Lost in Translation. 5 ratings - This tends weekend at the Box ofrte The film belongs to the fantasy/adventure/science fiction genre ~lt isn't
M t l " to be how necessary to depict the harsh realities of life
. ) e , . L independent films
The director and Australian film-maker Cate Shortland is the second 7 ke themselves Emphasis on Scarlett
female director in the MCU, directing a female lead character, after | stand out Johansson’s star appeal
Captain Marvel release in 2019, directed by Anna Boden. J
T Emphasis placed on the The film has a low budget. It can appeal to a niche audience and still
. . ) - Lack of CGI connotes film's exhibition. The use make its money back
Rachel Weisz is an esta X d, mu&ts:aw;mw ng British actor. She a simple, character of 3D and IMAX enfor .
1as her own fan base, driven story ¥
the ﬁfm s s;:;ﬂtlus‘as an The film is a furious critigue of economic austerity” - The bad language and
eventiim difficult themes reflect the frustrations of many citizens living on benefits

Florence Pugh is an up-and-coming actor who has impressed the
audience with her performances, especially in Midsommar. the Cannes Film Festival. Many arthouse cinema fans will

The use of digital effects in the background connote genre and budget
- This is a film that must be seen in the cinema

As a social realism film, its depiction of real life has to be authentic -

2

Awards success - The film won the highly prestigious Palme d'Or at l l i
o
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Radio Regulation

Ofcom (the Office of Communications) is the regulatory body that oversees the UK's mass communications industry from
broadcasting to telecommunications and postal services. Ofcom is responsible for setting the standards that all businesses
are expected to abide by and for addressing any complaints raised by audiences. Any mass communications company that
breaches set standards can receive penalties from Ofcom ranging from large fines to broadcasting suspensions.

Radio Technology

The first major form of radio technology was AM (amplitude modulation) broadcasting. This method of transmitting radio was
being developed in the early 1900s and is still used today by stations such as BBC Radio 5 Live and talkSPORT. This technology
began to fall out of fashion in the 1940s when FM (frequency modulation) broadcasting began to attract attention. For decades
this maintained its position as the most v -cd method of radio broadcasting. BBC Radio 1, BBC Radio 2 and BBC Radio 4
still use it. The most common types of ission used today are digital or DAB (digital audio broadcasting).

0 Remember about Ofcom

Why is FM better than AM? * Ofcom has the responsibility of ré®@%ting the BBC's content. The organisation achieves this by setting out a

s More energy-efficient . Overall, DAB Radio enables audiences framework of conditions that all the P+ ~ontent must adhere to.

e Wider bandwidth means more informatior -=.5e carried to choose from a vast range of stations » Ofcom states that content which is likee > “arm or damage the development of under 18s {physically, mentally or
¢ Improved signal means less static* and int £ ice and to consume radio from any location. otherwise) should not be broadcast ,'

e Higher sound quality This is what makes it such a popular e Very much like the BBFC (British Board of -~ . "lassification), Ofcom bases its judgement of potentially harmful

way of transmitting radio. content on the following factors: the featuric
bad language; sexual acts; nudity; and, in th.

drug taking or illegal substances; violent or dangerous behaviour;

Why is DAB better than FM? ~ of Ofcom, depictions of exorcisms and the paranormal

s Better reception is guaranteed

®  More information can be transmitted 4 = " ) - -
e Higher bandwidth means more stations can be rec’ -« - this means more choice for radio audiences Key Fact: Podcasting is one of the fastest gro Biia industries. In 2018, one in four people listened to podcasts.
= DAB transmissions can be accessed through phone: tab ts, iPads, PCs and digital televisions '

Are there any disadvantages to DAB radio? . y 7 Subiect-specifi
s Digital broadcasting leads to a slight loss in sound quauty. When FM works perfectly, the quality is higher. ha : a:e r:a;f:aznf
» Transmitters of DAB radio have to pay expensive carriag cos  for use of the technology B

; : The comfort of
Information background noise

: Key DEfiﬂEtiGﬂS / - Diversion from the Companionship for car

| Publ.ic Service Sroadca§sef: A bmadcastifﬁg company that is ﬂnanfedﬁ by pgbiic . . . stresses of modern life journeys and time
* funding and, therefore, is obliged to offer its content as a form of public service aloie o ome

2 Commercial Broadcaster: A broadcasting company financed through advertising
%//////////////}//////2/%/////)//////%/////////%//////}%%” is.in ontent with the aim of

.
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There is no advertising on
aacv the BBC as a publi
service broadcaster

was just 21 years old.

e Blackburn was the first ever disc jockey to
present on BBC Radio 1
e The first words out of Blackburn’s mouth on

Strictly concerns itself with the policy of informing,
: educating and entertaining its audience
N

Diversification occurs when an established media company branches out

into different media forms in order to reach a wider market, e.g. originally a
small printing house in Germany, Bauer Media Group entered the UK with

the launch of Bella magazine in 1987, Under the name of H Bauer Publishing
they became Britain's third largest publisher,

Bauer Media Group {BMG) is the conglomerate owner of KISS FM.

BMG is a German multimedia conglomerate headguartered is operates
worldwide and owns more than 600 magazines, 400 L prodd . radio and TV
stations. Bauer has a workforce of approximately 11,000 in 17 courtries.

e

BBC Radio 1 were: "And good morning
everyone! Welcome to the exciting new sound
of Radio 1.

The UK’s official public service broadcaster, widely
considered to be owned by the British public

Stuart Hall's readings: The audiences who enjoyed pirate radio
mixed opinions about Radio 1 | aunch Day back in 1967. Those wit
preferred reading will have enjoyed Tony Blackburn and the BBC's
modernise itself. Those with an opposed reading will have seen th
poor attempt to capture the magic of pirate radio and will have been

Responsible for delivering a public
service in exchange for the
public’s finance through TV

licence payments

by the news and traffic updates.

Uses and Gratifications
Entertainment/Diversion

% A
BMG has acquired a number of magazine and radio brands from across the .o 'eading to concerns
from governments and regulatory bodies regarding the power and control iz - &« its domination of

the commercial radio market.
J

BMG is a market leader, and because it reaches a huge audience, it can negotia: iti,  commercial
deals with advertisers. B

o lordan Mayowa Banjo and P
dancers and TV and radio
members of the dance tro
won the third series of &/

o Insummer 2013, Jord
show called Jordan
them transform a club {a
a dance troupe.

o {twas announced on 17" February 2014
would be the UK hosts for th

o Perri Luc Kiely also finished runner-up i
Dancing on fcein 2020.

o On 3 August 2020, Banjo and Kiely began pre:
show KISS Breakfast every weekday from 6am,
Tom Green and Daisy Maskell.

ate Blo

L

Jordan and Perri - Fact Sheet

Tatentin 2009.
osted their own televisi

team, a youth club, etc.}into

e

BMG also has interests in digital media, TV streaming and eve .
The KISS Network is made u

. 1isation, mostly linked to its radio and magazine properties.
KISSTORY and KISS Fresh.

i

KISS Breakfast is a daily breakfast show airing at 6am Monday to Friday 2~ hosted by Diversity dancers Jordan Banjo and Perri Kiely.

Radio 1 Launch Da

Jordan Banjo and Pen
include the audience

n post-COVID era

Pe sten in boring situa

elevant while they also

Information

_
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“Royalties - Money paid to the

producer of a media product every
time their work is sold or exhibited

L

© MUSIC VIDEOS : INDUSTRY l\\D A\UDIE\(.S

There are three notable record labels that gwnership over numerous smaller record
companies. These labels have ¢

horizontal integration.

e The Parental Advisory Scheme: The organisation resguns
e The BPI (British Phonographic Industry) is responsible f:

e Record labels are responsible for ensuring music is distribute -

e  Music videos normally have a Parental Advisory warning if they

e The BBFC is responsible for regulating music videos released on DV"
e Since 2013, the BBFC has been working with YouTube and Vevo to improve online

Regulation
e for identifying music
.awers in the UK.

V. seeing the Parental
Advisory Scheme which sets out guidelines as to the suitdu.. -

content that might be inappropriate or harmful to younr~

age-appropriate
audiences. They achieve this by ensuring that the Parental Advicorv logo is added onto
the physical copies of their products. The logo should also a
accessed online.

i content that
could be considered harmful.

safety for viewers.

»f music video content.

. the product is being

o YR

Music Industry: Key Contributors
Composers - responsible for the instrumental arrangement of an artist’s song (sometimes this is the artist
themselves).

a&;m:be for writing the lyrics of an artist’s song (sometimes the artist does
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List of ways in which music videos can be accessed

Music television channels (e.g. MTV, 4Music, Trace)
Streaming websites (e.g. YouTube, Vimeo, Vevo)
Band's/artist's website

Radio station website

Music streaming services (e.g. Tidal, Spotify)

iTunes store

DVD release (e.g. One Direction: Up All Night Live Tour)
Social media pages (e.g. X (Twitter), Facebook)

%hecame the first ever ‘talkie’ (fitm
- this included a musical

Aind)

1956 - Tony Bennd
~ this is thought by nige

1975 - The release of £
‘Bohemian Rhapsody’ is thgd

anger in Paradise’ was released
e the first proper music videg

visually stylish video for
£0 have shaped the music

Narrative Video: The dramatised telling

of a story which relates (usually directly)

to the song’s lyrics, e.g. Thriller’ (Michael
Jackson); ‘Liar' (Camilla Cabello)

Performance Video: Simply the
band/artist performing their song in front
of a camera in the same way they would

at a live concert, e.g. History' (One
Direction}; ‘I Bet You Look Good on the
Dancefloor’ (Arctic Monkeys)

Conceptual Video: A series of abstract
images which explore a particular theme
- these are ysually difficult to
understand, e.g. Paradise’ (Coldplay);
‘Sledgehammer’ {Peter Gabriel)

. » »ing old concert tickets

Replicating the fashion sense

Collecting CDs and
vinyl records

programmes

Keeping old concert

Examples of
audiences actively
engaging in
fandom

of certain bands and artists

Keeping posters and cut-
outs of bands and artists

Attending festivals

)
)
/




ARCTIC MONKEYS BLACKPINK

| BET YOU LOOK GOOD ON THE
DANCEFLOOR — HOW YOU LIKE THAT

YouTube Subscribers BLACKPINK - Fact Sheet
i < Turner introduces the band before i L y Into the frame e Formed: 2016

i o . . . Record Lab
L't Believe the Hype’ — possibly an Blf‘ect i IS ‘ ) g Me:;:;e;
P tionate and humble message for the audience .

#fans who helped the band rise in popularity address in ’ Y ;
.= »and aren’t playing up for the cameras the videos £ pow f il Twitter Followers
: y try to recapture the atmosphere of a S - 7.8 million
i .~rformance v J an f bie to udi ;

Arctic Monkeys - Fact Sheet

Formed: 2003

Record Label: Domino Records
Members: Alex Turner (lead singer); Matt
Helders (drummer); Jamie Cook {rhythm
guitarist); Nick O'Malley (bass guitarist)
Genre: Indie Rock / Garage Rock / Punk
Rock

First UK Number One: '| Bet You Look
Good on the Dancefloor’

Major Achievement: In 10 years, the
band have received 20 NME awards and 7 ‘ 5 | to their young female
Brit Awards it audiences

h Invasion’, while BI ACKPINK

How BLACKPINK used sodial media
BLACKPINK created a hype before the release of the official

< <€ > 11 PP PP
video of How You Like That'. They released a teaser 20-second

" % . / . . | / , . iﬁng shot: Ma
Arctic Monkeys . ¢ trailer on YouTube to increase anticipation.

-Steps to ' . C ‘ . . ‘ . . in January 2071, BLACKPINK performed their first-ever paid
/ : ontine concert, THE ou
280,000 fans from around the worl
spectacular tivestream event. B ysica ere
can and venues closed, artists and fans were using online
% % . . .
. . . , > | - ' miusic streaming platforms to interact. Although the girls still
. — : wanted tc meet their fans in person, they recognised that
YouTube and digital video were their primary means of engaging
ith fans for the foreseeable future.

kes

Success

] . 5 . . niche amf jence in tha
West it might appeal to

the fans
helped

The aud*ence constime Bt.ACK%JiNi( largely through axﬁme
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USES AND GRATIFICATIONS 20% of pe
PEGI (Pan European Game Information) is the European MOBILE G/\MING

regulator for video game content. The organisation’s o Entertainment/Diversion: Addictive nature of mobile games keeps audiences distracted from daily life; audiences can become immersed in

central aim is to create video game ratings which will the impressive special effects of certain games; can be played while on public transport or in a waiting room, etc.

protect minors against harmful content. The; o Information: Certain mobile games test the audience’s trivia skills, certain games test skills in maths and prg2

the standards by which video games reled) enthusiasts to remain updated with the latest technological trends; players learn the skills and techniques re omplete the game

countries residing in the European Union are & . e Personal Identity: Provides the opportunity for audiences to overcome challenges; increased sense of pride wika@®evels, costumes and

This also applies to several other countries includ’ bonuses are unlocked; players must leam from their mistakes and improve; audiences can affirm their status as ga~

Pakistan, Israel and India. Germany is one of the feor o Social Interaction: Audiences can share achievements with their friends online and in person; certain games requi«. « i*iple players;
exceptions as its video game content is requlated by'v = Games such as Lara Croft Go are turn-based so multiple people can take it turns to play and share tactics with one &t

USK (Entertainment Software Self-regulation Body).”

Video Game

REGULATION

7% /ing; allows gaming

i

Effects of online media m o )

I Top Tip: It is not necessary for you to learn all of

. I

s o . . ytistics! However thevy off od insight i
Positives: More social interaction; gr | these :ﬁatifti{i- &?:?QE’EY‘ t?e}f-ﬂ?f Qﬁizd mS'Qj‘; nto ¢
career opportunities; enables communicaw.- th like- | thewaysinwhich online media s currently i
minded people: offers access to more infoir I influencing our lives. One or two of these statistics can I
{particularly on an international scale); entértaining in | also be used to support your arguments in the exam. |

many ways (GIFs, memes, games, etc.)

There are eight content indicators the PEGI
considers before assigning classification:

Negatives: Cyberbullying; people are exposed t
inappropriate content at an early age; issues witf
and data; many people become addicted to online mew:*
to the extent that it damages the face-to-face
interactions they have; easy to be influenced or groomed
by people with damaging views —————
‘ Freemium video games are free to download but
they include special features that require payment

o . . o %
Remember: It is the Video Game Industry ~ Fast Facts from the playes

Video Standards Council FOR THE PAST SEVERAL YEARS, THE VIDEO GAME . Viceo Game = 0‘;‘*‘*?""* -
/ / . Rating Board i! INDUSTRY HAS HAD A HIGHER TURNOVER THAN THE ECaUse gaming Is sUCH d financially

Convergence describes the linking of media content
and advancements of information technologies in an
effort to enhance existing media products, or create
new ones

_
////{//////
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@ Mo rcu s Rcs hford Cultivation Theory: This refers to the idea that long-term exposure to certain media products will gradually shape the . ////////////
consumer’s perception of reality. This theory could be applied to Marcus's use of social media in multiple ways. For

example, certain audiences might see the representation Marcus constructs of his life (activist, campaigner) as
How does Rashford target his audience?

different construction to his life as a footballer.
‘ Uses an informal tone whe %%%///////%

Opposed readings audiences might have...

>

W

types typically
epicted not merely as
P uses his platform to

ck’, the product shows

o 7 %////

/
|

7
_

_

e
-

N\

.

.

' 4

s to his own struggles and ///é////////////////////////////// s hlpiésrff:'éd” af;aol;::nzt;gi;rayal of . :
. [ fig /%/////////////////////// e misapsnes o veamneite | SR

It is testament to Marcus's efforts that he managed to

Age: Non-specified // o | jeve : ‘L effect. Marcus Rashford has been; . fexploiting the .

Class Bracket: A, B, (1, (2, Dand E / . % campaigns he is supporting to his own benefit. ing to a tabloid newspan;"’ “le, published in overturn a government decision to stop free school
Cenaration: Mii{enn iai’ Ge'ﬁ 7 //// g 2020 in the Mail on Sunday, Rashfor ve houses totalling up to £2 mi. % e wording was meals, by going public about his struggles and sending
Psychographic Qualities: Aspirers, , o %

Rashford was involved in various car  aig. and,
so let's address this. 'm Z,_ ' cat. - from little. |
To do that | made a decision ™ =g

a letter to the prime minister,

consumerists, mainstreamers, explorers e , i ' Ay ————
P is free from inap ///////////////////////////////////% e e & ] Marcus Rashford boosts his viewership by collaborating with i
. /////////////////////// % companies stich as Burberry, Calvin Klein, Nike and NatWest. Part
of the deal with B to help young people develop their
| 77/ttt ~ W//////////////////////////////////////////////////////////// AUDIENCE’S literacy ski
. . - [ . | POSITIONING partnership intended
Social Interaction % information thrive and reach their goals sooner

o Promoting campaigns that he is su
where his followers can go in order to show their support as well.

o Videos and social media posts about his career and how he feels
after each match, especially when his team is losing. This
challenges the stereotypes of masculinity as usually footballers

orting and posting links on

e Marcus will often tweet about social issues or will respond to footbali’*w"}
about how he feels when his team loses; for example, when he tweeted:,@ at
he felt embarrassed when Manchester United lost. .

e Marcus talks openly with his audience about intimate issues such as
anxiety, creating the sense of a close personal relationship.

The audience s positioned as passive, allowing the md .
text to simply deliver its message unchallenged initiz
However, if the media text is created with an actives T
audience in mind, then Marcus Rashford is providing
opportunities for participation or to take a more

support young people in
and develop a positive
will connect them to
who can mentor and inspire success and

1

1

1

1

1

1

1

1 .

I MBE are working together to co e
i .
1

1

1

1

1

1

I g eir qoals.
® Marcus often responds to audience demands, especially when it has to do % do not show emotions. negotiated view of the message that is being delivered. L —— .th...”.:il.. N ——
with his campaigns. % e !ﬁare:us Rashford has successfully used social media to promate
e Marcus frequently introduces audiences to his friends and family so they % hi% f§m§959¥§ on food poverty, hcmelesgess and books for
can feel like a part of his life. % children, and mﬂuen;gd government policy on food vouchers
® Marcus's use of social media sets out ways in which audiences can get in % | Sihfml hﬁiiéa‘f& . - o
contact with him (probably through DNMAY managers). /% * ford’s social media messaging was crucial in his campaign to Marcus Rashford is a Manchester United footballer and part

isters to provide free school meals for vulnerable of England’s national team
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~ _ Cultivation theory: The idea that long-term exposure to certain media products will gradually shape the consumer’s perception of . MEDIA ISSUSTSIES ” .
KI m KQ rdGShlG n reality. This theory could be applied to Kim's use of social media in multiple ways. For example, certain audiences might see the F“Stégfém 15 pmmarsvlyva photo and video sharing SEWif:e, oﬁermg its user§
representation Kim constructs of her private family life as a different construction to her life as a public-facing celebrity/influencer. inbuilt filters and editing. Users can share photos and reels’ publicly or with

a designated groups of followers, like and share other posts, and organise

. content using hashtags (including geographical tagging). 68% of users are
Opposed readings... female, and users tend to be younger than Facebook users, older than

Nnaustry and Audience

’h ”%X’////// How does Kim Kardashian target her audience? » The use of oppositional reading atlows us to recognise and challenge TikTok users, and urban rather than rural {at least in the USA). Instagram
/ . - the stereotypes typically associated with influencers. Recezzag’im was bought by Facebook (now Meta) in 2012 for a reported §1billion.

Meta platforms (formerly Facebook Inc} is the largest social media company
in the world, owning and operating (among others) Facebook, Instagram,
WhatsApp and Threads. There are concerns that Meta, by acquiring
WhatsApp and Instagram, is approaching a monopoly in the US social
networking market.

/é/;{/////////////////////% has depicted herself not merely as a global media per

o / an advocate for social justice and an individual who u

platform to speak out on important issues which helps 2 9%
down stereotypes. This approach offers a positive, empowerin®
portrayal of Kim Kardashian as a person with agency and a vi.-
rather than just a passive object to be consumed by the media, .

1 chall g these stereotypes, the product contributestoamoi = TikTok is a short-form video-hosting platform owned by Chinese company
Gender: Predominantly female f# udience is positioned as passive, allowing the media text to nuanced understanding of celebrities and their place in society.@ : ByteDance. It has become one of the world's most popular websites, with a
Age: Non-specified bui generally younger . deliver its message unchallenged initially. However, if the « However, Kim Kardashian has been accused of handpicking . younger audience than Facebook or Instagram. Like most social media

platforms, TikTok gathers data about its users, giving rise to security
concerns, especially in Europe and the USA, given the potential for influence
and control by the Chinese government.

Class bracket: A, B, C1,C2, Dand E . text is created with an active audience in mind, then Kim campaigns to gain exposure and of ‘greenwashing’ on issues of
Generation: Mitienn%aé Gen?Z bhn is providing opportunities for participation of to take a sustainability in the beauty industry, e.g. over the use of plastic
Psychographic qualities: Aspirers, | AUDIENCE’S 1fsge agotiated view of the message that is being delivered. packaging in her product line SKIMS.

7.7
Y

oY
//////

\

Social Interaction
Personal relationships: without a dedicated website, fans of Kim
Kardashian do not have access to the same kind of community as
{for example) Taylor Swift fans,
Instead, the comments sections and the use of hashtags can give
the impression of a community and provoke online alliances,
feuds and conversations.
However, Kim Kardashian introduces audiences to her friends
and family so they can feel like a part of her life.
Kim also talks openly with her audience about intimate issues
such as difficulties during pregnancy, creating the sense of a
close personal relationship.

////////////////////////////////////////////////////////////////
Entertainment/Diversion

e Asa high-profile celebrity, her followers often seek a break from the
I i i

Information
Surveillance: Kim Kardashian, her family and friends are celebrities - by
. llowing them, her audience feel that they are keeping up with fashion
41 celebrity news.
. lack of detailed text in her social
= own meanings int

“skills are poor to pa
Promoting campaigns tf

1
N\

.

When influencers become fam®&ts €fidugh, their brand becomes their income, sometimes releasing
How are the unique merchandise or experiences.
companies that As well-as taunching her- own brands such-as Dash, Sknn By Kim, and Skims, Kim Kardashian boosts
collaborate with her influence by collaborating with companies such as Dolce & Gabbana, Beats Electronics and
campaigns such as prison reform and Armenian genocide recognition and Kim Kardashian Fendi Beauty and endorsing specific products like Coca-Cola,
gun control. Companies like Facebook and YouTube profit from influencers who can reach a diverse audience;

% makin ?
, g money? . _ - . y
///////////////////////////////////////////////////////////////% ﬁ::{;estzit i}:mg ttg targeté atclveft;sarf;e?ts ttgat 2re o:;tsxde ;?f th;;nfiugace{s content through the
Porsendl Lok t‘i % platforms themselves and to get paid for the adverts reaching this audience.

G AT 4

Kim Kardashian has recently used social media to promote political
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BLACKPINK The Game and Lara Croft Go - ///////////////
Industries and Audiences / s
| hemaiingc ft‘ £ , \ — /////// : s

purchases and gacha {random loot boxes) to entice
players to spend time and money.

e Promotes the extremely conservative gender roles
inherent in K-pop: male characters have important
roles in management.

e Promotes capitalist attitudes and glorifies the ‘idol
industry’, which has been criticised as exploitative.

BLACKPINK The Game . BLACKPINK The Game has been downloaded

e Developed by TakeOne Company, a ‘content conver¢ . “nmpany’ also 6 million times since its release
responsible for creating the BTS world game.

e  BLACKPINK were involved in the development and pr
single The Girls’ was initially premiered within the gamz
available on general release.

e Although the game is made by a different company from Y.,
group were involved in the promoti
content created by the group.

Questionable ﬂ;f?sculty (somé ¢ A 't too easy,

others too difficult)
(as of November 2024) o Tooshortin length

of the game e e Notasoriginalasits predecessor (Hfe.2n Go)

§efore being Lara Croft Go won the Apple Design Award 2016 e Treasures arent rewarding enought v, 7
ainment the and Best Mobile Game at the 2015 Game Awards .

of the game and the omotes

Uses and Gratifications p _ Croft Go BLACKPINK The Game

Entertainment e The original cc. ‘bir:_jon of the adventure e ences interested in K-pop culture, music
genre with puzﬁ'f‘-ﬂﬂ" James be eng gecl by the narrative
e Expansive and efir" ettings with e ning app, it is perfect for
Lara Croft Go impressive graphics

e Sguare Enix achieved success with Hitman Go, a puzzle-based adap» uor fa e Addictive and replay sle ®

popular franchise in 2014 “ o Monstrous opponents: e increasingly
e The team behind this immediately saw the Tomb Raider franchise as L ne challenging to beat - ¢ die_es have to ®

step - they called it a ‘go-brainer’ improve as they progres: ” T

e The team of approximately 10 were inspired by the design elements of the
original games as opposed to its remakes “

e Unity game engine was used to build the game. This enabled a fast

development process that would also ensure the game could be supported on

multiple platforms.

o Flexible - can be played on p' - .ic transport,
in waiting rooms, etc.

ion from everyday life

Information e Shows Tomb Raider fans how Lara Croft has | e  Audiences can learn various facts about the
developed through time band and the individual members

e Reacquaints audiences with the franchise e Narrative supposedly reveals information
/ e Puzzle games are designed, in some part, to about the ‘idol industry
Lara Croft as a franchise stimulate brain function e Exclusive information is released through
/// . /// / the game
e 1n1996, a major video game franﬁh;se / / /
/////// // H % ® Nhile t -plave! L & e <
sk | — e e A O T TR LY T T A
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Something that will happen, has happened, or is thought to happen In the future
Refers to the text type that the writer uses eg magazine, newspaper, website, etc.
Refers to what happens in the story as well as the meaning behind it

, gither the physical movements of the people in the story or their behaviour

Je activity of presenting a story to an audience

Match the narrative terms to their definitions.
The first one has been completed for you. “
NARRATIVE DEFINITIONS
Content Any person, animal or figure presented in a story
orm The time and place in which the story takes place

HE
(=]

Roland Barthes was a French theorist and semiotician who suggested that a
story’s narrative uses five different types of code These codes work together to
] enable the reader to make sense of what is happening in the story.

important information in a condensed way.

f{ meaning they communicate is calle..

p
In the media, it is agreed amongst producers and audience
that specific meanings can be attributed to certain signs.

[ Signs are designed to convey meaningfu

1. Action Codes
Fill in the missing

definition for each of \*7
2. Enigma Codes Barthes’ codes

o)
.
&

refers to what is liter: 3. Semic Codes

, Viadimir Propp is a thi whose work is derived from his studies of Russian folk tales with a
ible within a sign or symbol.

particular focus on their ¢ ars. Through his studies, Propp identified eight types of character,
not unlike stock characte’ffu,,o ~h he claims serve a specific purpose to the story’s narrative. it is
likely, that different chari « 'ypes will overlap e.g. the dispatcher and the princess’s father

5. Cultural Codes — ‘-
4 - 7
Provide a definition for each of the following key terms (?l I List .«scribe the eight stock character types identified by Propp (ﬁl

.~ 4. Symbelic (odes

Fill in the gaps above
following key terms: se.
denotation, connotatior.

are the meanings
associated with a sign or symbot

iy
U,

&)

Anindexis ...

/// vd Typography
0 -
//////// 4 In 4
g /%/ §
s .
Asymbolis ... s '2,@ %} Intertextuality

Aniconis ...

o
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N
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MEDIA REPRESENTATION

Fill in the gaps in the table below to complet g
in the media. Use the following words to hel?
Luther, suicide, teenagers, #MeTog, film, immi;
baby boomer, #0scarSoWhite, two, European

% % ts of how cultural

infl repr

¥ children, black, shootings, hypermasculine, millennial,

-
N

A

\

A

-

=

&

P

In 2017, there were a huge series of
accusations from women accusing
powerful men in the media of sexual
harrasment and assault. The hashtags

and #TimesUp were shared
by thousands of women exposing an
underlying sexism running through
mainstream media {particularly the
. industry). This movement has
greatly enhanced conversations about
female representation in the media

Martin King Je.: avea
dream’ speech in 1963 waz . iining
moment for The Civil Rights % .cvement.
With it came a rapid change ip - 4.
for the US African-American cor .

Traditionally in the media,
were often depcited as helpless and in
need of saving. Particualrly in
mainstream cinema, recent
representations have shown children to
be capable and often ‘more in the

know’ than their parents about

important issues e.g Stranger Things,

Pokemon

Stereotypes

Countertypez,

(3
2471

sy

7y

Provide definitions for the

Media Representation is all about the way in
which media producers choose to portray
something or someone in a product. Reality is
complex, 5o representing every part of society
within a single product is impossible. This is why
producers consciously decide who their product is
being made for {i.e. its target audience} and then
select the parts of life that this group of people
can relate to. In doing so, producers construct a
version of reality for this particular audience.

1. 4
2 5.
3, 6.

four key terms

& i

/,
Al

concerned with six different
issues that can be grouped to

Representation is often
make up the acronym: GASSER.
What

re these six issues?

Passive Objects

Active Subjects

Fill in the gaps below {using the given terms} to
complete the analyses of gender representation
in the media

contraceptive, gaze, patriarchy, Mulvey,
heterosexual, women, objectified

®

o

A recent statistic revealed that the
greatest killer of men under 45 in the
UKis . A concerted effort

has been made to counter
representations in
the media and allow men to be

The Lives Matter movement
was founded in 2013 following a
number of unprovoked
by police on African-Americans in the

ted as bei tionally —_—
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were historically
depicted either as stroppy or as violent
nd rebellious thugs. Over time,

in the di
under-representation and
misrepresentation

Detw

P

Fill in the gaps to complete the account of how medgf’
representations are constructed.
mediation, audience positioning, point of view

The process by which producers select and combine/construct
elements of media language to feature in a media product is known

as

-

Male ~Laura was a
feminist theorist who suggested that visual
media {particularly mainstream cinema)
constructed in a way that caters specifically to
the pleasure of a male,
audience. This theory largely explains the
various ways in which women’s bodies have

. The messages and ideas that are shown in the
product wili often be constructed in a way that establishes a

been over the years

N

/




Magazine Covers

/Genre Conventions of

I Identify the missing key terms below
& medium, high-key lighting, aspirers, address, cover stars,
“%& ~onsumerism, List, Imperatives

Lifestyle Magazines

Moc’fg: -
Direct:. . star makes
eith the

Lighting designed to
create visual clarity and
avoid shadows

Shot Types -based: uir s

Cover stars are usually ,
ffame; /; full or ’ A dlear, readable it instructs the audience:
7 conveying life a SR S e PETEs:
shots Do it!

Audience Appeal Ideology Coverline Features

Highly gendered and Focus on buying Many include
generally appealing to products promotes rom celebrity
interviews

N

Provide definitions for the

following key terms
Circulation
/

%

0 ©

uag:‘]_@aﬁpg"
6

d310310dd
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Datelineand
refer to
Information relating
to the date of
publication and the
number of previous
publications

The is the title of the

designed and displayed on the front page

magazine,

The

is generally found close fo the

Masthead. It acts as a hook to gain audience
interest and make the publication stand out

Cover Brice

Sell line

Information that
reveals the price of
the publication. In
tabloid magazines,
this will appear in a
larger font

The

Main
Coverline

is considered the
main title of the
cover page. This
often corresponds
with the main
image or model of
that issue

Coverline

Coverline

A

are
titles/excerpts from
articles found in the
issue which appear
on the front cover.
Editors believe

Strapline

A is
fairty similar to a
sell-line; however,
it directly relates
to articles found
in the issue. Often
located down the
right-hand side of
the cover

Coverline

Magazine covers
will typically
feature one Main
image (sometimes
also called the
)
often of a model
or celebrity that
ties into themes of
the issue

___ are phrases
used to caich the
reader’s attention.
Often sensational,
with exclamatives
such as ‘Exclusive
interview! or
‘Plus! Can also be
called Buzz words




Language

CELELETTTTTT TS

Colour Scheme

upper-class women,

Colours carry dozens of connotations, and media
the qualities audiences associate wit ]
knowledge to create a colour palette that help)
genre. In the case of 7atler, the following colour®
clear sense of brand identity that will appealtoate ;.. “dience of young,

i

e cers are highly aware of
e & ducers will use this
P sh a particular tone or
#'c Juxtaposed to create a

identify the colours based, . ¢

Colour

< ions often iat * s them

Love, Femininity, Nurture, Vi

Growth, Health, Money, G, ¢

Innocence, Purity, Cleanliness, P; fec

Political celours of the Conservative and Labc ,.m |es Links to

How are the following el of media |
used by the close study product?

Gaze

Body Langua,_

Shot Type

Facial Expression

L

..
Q.
€
Eg
o,
0
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: © Condé Nast Publications Limited, 2021

%MA WEYMOUTH
1S NOW THE

A C’S’TUME DRAMA
AT LONGLEAT :

Tatler Magazine

T T PP P T T T

Magazines: Close Study Product

WRRRRNRR AR
X,

FIOW THE SOCIAL
SET GET MARRIED §

IN A CRISIS

following three terms

P

Provide definitions for the

Fill in the missing sections
of information

Publisher {

Circulatior}
{2021)

Readership

Founded In

Core
Demographic

Cover Star

1
1
1
1
1
1
1
1
1
1
\

Rate of Release *

Representation

-

Weymouth is a rare mixed-race i { Tatleris aimed at...
cover star, which shows that... : i

How does Tatler find non-typical ways to represent
women on the front cover?

Weymox ... s title of ‘marchioness’ is unconventional...

Editor

Establishment |

AN
S

=» Alltext and images are presented on vertical and horizontal grids, making
for a neater display.
u)

J

N
W~

N

s e s ses s e s Sme mes S sas mee men

R R
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s
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§
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®
o)
/)]
®
w
é
o
o
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b
Q
E
N
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N
Fill in the missing sections of information (é‘ %

Circulation:

Using your kr dge of media and
magazine codes, annotate the close study product

Publisher

.
L //////////////%//////////////////////////////// T,

g

Rate of Release Catchphrase:

Tagline:
//////WWW

L i

,

Cover Stars:
M Y,
s x . Complete an analys~_f the following verbal
o ..Y.e.fb.a.[.gog?.s.. Semiotic Ana!ysns codes used by th ¢ % study product. @
e Title:

e Main Coverline: ‘Caught Out!’:

e ‘BabyDaddy:
e ‘Shock’, Terrified":
e ‘Exclusive’s

e Use of rhetorical questions:

e Use of alliteration: Heat (mogazine)

« Informal/cotloguial language:

© Bayer Media UK, November 2062}

Complete an is of the

codes used by the close study product.

@ [Technitai Codes

e Use of first names:

-
H
i
H
i
i

e Design and layout:

//‘/}MMMWM///

T T
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Explore the implications of the

o

following representations {an
example has been provided for you}

How has the image of Harry and Meghan been
deliberately mediated, and why?

\\Wuuw
3§

i

Complete Todorov's narrative theory in regard to Hegl magazine,

I

Representation

=p Men - Apart from Liam, who is presented

as the vittain in the rela
Harry, who is presented as part
relationship, men do not
representation in the ma

CP’HGQ’Sphk of the msg,zme whichis
female.
=» Women -

«% Relationships -

=3 Celebrities -




identify the three main
media conglomerates being

referred to helow

News Conglomerates
There are generally considered to be three
media conglomerates that own over 70% of
news publications in the UK. These are:

® - Daily Mail, Metro

e - The Sun, The Times

® - Dadly Mirror, Mail on
Sunday

Note: was formerly known

as Trinity Mirror until 2018

Provide definitions for the key terms be

Red top:

News values:
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Media Language and Representation

Right wing

Politics

Left wing

Petwspapers — .

Major British

The title of the newspaper, designed and
displayed on the front page {usually in the top
left corner)

The title of a news article, summarising the
topic (usually in a large font size and style in
order to command the reader’s attention)

The name of the author {remember: a line’ of
text that tells you who the story is by}

Position’ ‘owing
newspapers.....*2 the
graphasz . 7 lyas
youcan:The~ = =
The Sun; Dai._ Ma
Daily Mirror; v.e
Guardian; Daif, -xn? s;
The Telegraph

.

0 0.5 miltion

1 million 1.5 million

ion {per month) - as of 2019

identify ways in which tabloids and broadsheets
differ. One has been completed for you.

Tabloids often use layman’s terms {Simplistic
language) and sensationalist imagery

i

N

Broadsheets will often use formal tanguage,
factual evidence and tasteful imagery

7
7
7

\\\ -
\\\\\\\\\kkk\\\\\\\\\

&
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i

P
b

| T e

Presented in a different size or font to the rest
of the article, the standfirst is a small
paragraph of text summing up the story or
enticing the audience to read on

Pictures used to provide further context,
suggest thought or provoke information

A description of the image, normally in a way
that relates to the story

An important quote from the article that is
enlarged and used to break up the story

A subtitle for the article, normally expressed
in a single line

Extracts from the main text (displayed ina

large font) used to break up the article and

add more white space. These are utilised in

the same fashion as pull quotes but they do
not guote a source directly.

The main text of the article. On many
occasions this will not appear on the front
page {particularly in tabloids).

Information found in the newspaper that
contains the publisher’s information and
contact information

The story that is considered ‘most important’
by newspaper producers

A A G -

\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\



] P etwspapers — Context

. e 5 /
Complete any missing information in the fact sheet below. (#‘ ,

Daily Mirror
Format:

Date of publication:
Average circulation:
Monthly reach online:
Core demographic:
Politics:

Ownership:

The Daily Mirroris the only major British newspaper to remain cc ntly loyal to

Alan Bates (now Sir Alan Bates)

Alan Bates was a subpostmaster {along with his partner) in Llandudno, Wales,
whose contract was terminated after he raised repeated concerns about the
Horizon software and refused to accept liability for shortfalls. He continued to
raise concerns and seek justice for wrongly accused/convicted subpostmasters,
contacting the press and MPs. He was knighted in 2024.

This was dramatised by ITV in Mr Bates vs The Post Office.

since the end of World War 1. It has remained crit._al o “he Conservative Party.

The Times

Format: Broadsheet

Date of publication: 13 March 2023

Average circulation: 368,929 (lan 2020}

* The Times no longer publishes its daily circulation figures

Monthly reach online: The Times UK is a subscription website; in 2021, ReJters Institute put
the number of subscribers at around

Core demographic: ABC, educated, with a liberal or right-wing political stance

Politics: , took a balanced approach to Brexit in terms of articles
published but eventually backed , even though its readers were likely to

vote
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Paula Vennells {formerly (BE}

Vennells joined the Post Office as network director in 2007 and was CEC from
2012 to 2019. In this capacity she oversaw the prosecutions of hundreds of
subpostmasters. She also terminated the contract of a firm of forensic accountants
hired to investigate Horizon as she was unhappy with their findings. After leaving
the Post Office, she had several more lucrative jobs.

In 2024, under increasing pressure, she handed back her CBE. At the statutory
inquiry, she insisted that she had known nothing about problems with
Harizon, blaming other Post Office executives of withholding information
from her.

S

Fujitsu

Fujitsu is a multinational information and communications
technology equipment and services corporation. It designed, developed and

S

In 1999, the Post Office introduced a new automated accounting system in about

14,000 Post Office branches, replacing the older accounting
system. These branches were all connected to a computer system
upplied by Fujitsu. The software used was called . Almost

cmediately after Horizon was installed in these branches, the subpostmasters began
P experience accounting shortfalls that they could not explain.

000, Alan Bates, a subpostmaster in Wales, reports with the

~..-on system. He refuses to accept liability for shortfalls in his accounts.

It Z&. . Alan Bates has his contract terminated by the Post Office. In 2004, Lee
Ca: « %, asubpostmaster in Bridlington, is made after losing a
court ate  with the Post Office over a £25,000 shortfall.

In 2005 magazine breaks the story of seven subpostmasters
beginninz st 't for justice.

The JFSA' . = for Subpostmasters Alliance) is founded.

In 2010, pregnan* <ubpostmaster Seema Misra is sent to jail after being accused of
_ __ 74,000. Details about bugs in the Horizon system software were
not mentioned e £ -aurt case.

In 2015, Post Office o~ aula Vennells tells the business select committee (3
government committee® 2t there is evidence of any miscarriage
of justice. The Post Office halts prosecutions.

|

' In 2017, 555 subpostmasters launch legal action against the Post Office.

b 5t D

In 2019 a High Court judge ruled that Horizon contained a number of ‘bugs, errors

and defects’ and there was a ‘material risk’ that shortfalls in Post Office branch

accounts were caused by the system. The PO agrees to pay to the
1.3/ ‘ ;
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Using your knowledge of media language and e
newspaper codes, annotate the dlose study product.
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identify what each of the following social grades stands
for. One example has been provided for you.

7

UYL 7y,
vl IR

inocent Petr ot s .
Marion lost the man she love
Disgraced Paula Vennellshas ¥ »

- J finally given back her CBE...

Yet, tech firm Fujitsu still e

A - Upper Middle Class ] [ Q-

_——

PITTREN

£100m a year from us tarpeyeisee. ) 4
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irror: © Reach PLC, 2024

at schmoozing MPs

COPYRIGHT
PROTECTED
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 Education

langusee and newspaper codes,
annotate the close study product.

:
s
W
H
£

L



7 Using your knowledee of media language and newspaper @
B l m B 5 codes, annotate the close study product.

Media Langquage
and Regmsentation

o

Findgepa
o8y who hand kids
thelr phones

5 Post Office
NRS Social Grade chief to give
up her CBE

identify what each of the following social grades \Z” "
stands for. One example has been provided for you.
J [ €2 - Skilled Working Class ]

over scandal |
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The. Times. G Daws. L)

ssemergency lawto  quash postmasters’ convict s
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2m bopuses a5 well as CBE
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COPYRIGHT
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faves calls to return £
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“scould pa
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 Education

newspager codes, aanotate the tlose study product.

Using your knowledpe of media lanpusage and



In no more than 100 words, explain how gender roles were Briafly in the di } Briefly fain why adverti rely on stereotypes (“
D inthe media the 19505 ising and non-
T
« Mistory of Advertising: Print advertising became a booming industry during the .The

government at the time repeated the slogan: ‘Set the people ', promising to
w the general public more access to art rtainment and luxury. A similar technological
n has occurred in the last 15 years or so with the invention of YouTube,

e Fill in the missing words above
Smartphones, Conservative, free, 1950s, Facebaok

Personification: When human
characteristics or personality are
applied to a non-human object.
This can make advertising more

vivid and allow audiences to view
a product in a certain way.
Y

Alliteration: When the same
consonant sound is repeated at least
twice in a phrase or sentence in

Rhetorical question: A ¢ |
dramatically impliesan ~
without stating it, allowing 7 -

audience to answer for theriisetves.

Hyperbole: When language is
used to exaggerate statements
and make something sound larger
or more extreme than it really is.

e
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Wordplay: Experimenting with the
multiple meanings or spellings
behind words creates humorous

effect (often in the form of puns)

identify the missing advertisement terms
based on the definitions

Key Defr- “‘ions!

-vhen elements of media language are used to invoke a
highly emotional :sp nse from an audience, e.g. adverts tackling domestic
abuse may use viv/: -‘mages to shock the audience into recognising the
seriousness of the issue

~ = .= strategy an advertising company will use to
promote a particular pr= -, service or message, possibly across multiple
media platforms, e.g. This Girl Can used a range of print and video
advertisements to encourage women to participate in sport

- the promotion of a message through the

Intertextuality: When a media text
references another text in order to
shape meaning and affect audience
interpretation, e.g. Ripe strawberries

A

AW

media on the basis of public interest or to raise social awareness, e.g. anti-
smoking adverts

- the ways in which media producers select and mediate their
content in order to appeal to a particular audience demographic, eg. adverts
Tk W

VB It

-



Use the boxes below to analyse some of the key representations
constructed in the close study product
7 7 . i ‘

Using your knowledge of media language A . . A D V E R I I S E
and advertising codes, annotate the close .
study product. Things to consider... .
¥ Anchorage ¥ Framing
¥  HNon-verbalcodes ¥  Rhyme
¥  AdvertisingCopy ¥  Repetition
¥ Modeof Address v Superiative
v Cultural Codes ¥ Punctuation
. identify where Viadimir Propp’s character types
v . p : . appear in the OMO advert
. . “ [Hem: A Vitlain:
///// - < -
. . | . . . ‘ E b z .
/ . Propp’s Character Types
o .7 RS
L. Princess/Reward: Helper:
1955 .
Print Adverts, Radio Adverts, Word-of-mouth, Print
Billboards, News Ads, Door-to-door sellers | (S
2019
Print Adverts, Radic Adverts, Word-of-mouth,
Internet Reviews, Video Adverts, Websites, Social
Media Posts, Apps, Digital Billboards and more...

©
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Briefly describe how the follov{ingn ‘. / ////////
@ :::ia?;ivuzzs etrot create meaning in Z%// //é/Z//% //
///// oIl

.

e e el e ] ADVERTISE

| MENT
1ha

Briefly describe how the following codes are
used to create meaning in the Represent advert

How is Hepburn
; in the Galaxy advert? Annotate the
| Cultural Codes: Imae helow

Direct Audience Address:

| Slogan: ‘Why have cotton when you can

The mainstream media has a long history off73" . -onstructing damaging
have silk?’

representations of ethnic minorities or neglec.  represent them
Mars, Incorporated, 2013 altogether. Throughout the first half of the twe, v-fi : century, the
majority of advertisements featuring African Ameri- . 1epicted them as
having ‘minstrel qualities such as thick lips and bu" -+ eyes,

2 . identify three major events that progressed the rep se ation of > ?a‘?{a“g&age-
' - BAME communities in the mainstream media - .
Insert Shot: i i -
o 1955:
i
- o 1963 _
; , Briefly explain why chic.. - advertisements tend to Facts and Figures:
| Intertextuality: ' target women .
s 2013

Fill in the missing pieces of information below.
Mars, Inc., Romon Holiday {1953}, Moon River,

In the Galaxy advert, Audrey Hepburn is digitally recreated using CGI (computer-generated

film star, feminine ideal, My Fair Lady (1964), magery). This was achieved by Framestore, the company that produced the effects for the Imperatives:
sexualised Academy Award winning film Gravity(2013).
) Ga;’axy - Context identify some of the arguments for and against th f CGi technology
B = v o

Q"v.

u@gmaﬁp‘g"
%

a3i1d3dloid

IHORNAdOD




® Online, Social, Fartir:ipatmrq [Tedia

L

Subseription Links: This provides audiences
with the opportunity to gain regular (sometimes
exclusive) access to specific online content.
Audiences who do this are shaping the ways in
which they consume online media.

Representation of women in video games

dentify three more ways in which

audiences can participate in online media

Recent studies have shown that women are just as
likely to play video games, even those that are
designed to appeal to stereotypically ‘masculine’
interests. However, video games are still widely
considered to be a medium for teenage boys.

o

Identify three negative femnale sterectypes often
found in mainstream video games

the gaps in the table

Identify six more codes

7

//

e / / /

and conventions we find
on websites

: Allows website producers to
maintain a unigue style of layout and
presentation - encompasses elements such as
colour, font, stylisation and text dimensions

: A term used for the empty space
between text and images on a website

: Content the audience can
immediately see without having to scroll down

Definition

Notable examples
Donkey Kong, Dustforce, Super
Mario Bros.

F12018, r\:eea’ for Speed, Go Kart

Challenges the player’s sense of

reflexes, hand-eye coordination

rhythm, eg.

L
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Slender Man, DayZ, Fortnite
Tests the pl. solve - can be
Puzzle Games P ”
Player must range of weapons to fire at an Call of Duty, Grand Theft Auto,
/ opponents Paintball Wars
Construction Games Planet C

4
Identify the following key terms ]
based on their definitions =~ X

///// s

. Videos

List the five key @I )
stages of linear
narratives, according
to Todorov

HIMLLiF s

Tzvetan Todorov was a Bulgarian-French *
philosopher who proposed that there wasa

discovered this while researching classic folk
stories and fairy tales. This structure can be
particularly applied to mainstream cinema:
1.

A

L

repeated structure for all linear narratives. He

A

and Usdem LGames

MOsme oige «CENiN

nfefe[d Wijolble]

. . Em m u Provide definitions for

the following key terms

Hypertextuatity:

L
Immersive:

L]
Participatory Media:

A

The two close study products concerning Online,
social, participatory media and video games’ are
interesting to compare in terms of gender

representation,
P Explain the difference between

essentialism and social construction

o




()
How has Rashford received criticism as well as k\ J

racism for his g asa fler as well
as for speaking out against the government?

Marcus Rashford

Media Language and Representation

) What are some of the repeated traits of Rashford’s social media
Context you need to know... il pages? Two have been completed for you.

—

Mother:

Representation of celebrity

Brothers: . . - 5 . : . .
Analyse Rashford’s online media in light of the i = * When Marcus Rashford was asked to be the face of Burberry in 2020, he
following codes and conventions . H demanded that the brand...
- H
Debut Novel: Sound: ) :
H
L H
. = Marcus Rashford's website is effectively used to reinforce representations
Social Media: F 1 ofhimasa..
1 H
.
H
Working lint ~ ific vebsite makes it as easy as A

possible fe.: . ~ access his videos, his
campaigns and?... t lines of his collaborators.

Parcus Rashford MBE £

%’! MARCUS RASHFORD \/

Sound: Non-diegetic sound o Marcus Rashford was atready famous for his skilils as a...

3

Synchronised conten* >rross platforms so the
audience receives ¢ isist. 1t messaging. Same
verbal and+..s2- " 'anguage.

-~ ¢ Nation saw in Marcus someone who mirrors their...

A1

Use of phone notes feetsi - more persofat

and much more intimate“uics.. .2er forms of

p communication. It implies th>* = statement is
something that Marcus has written, not

%/////%%f //////j something his publicist or someone else wrote.

PR e R R AR B AR B N R A RN A N AR A AR B N A BN NS RBN AN A BB ABBERB R

FETTERTTRRTRNYT v

//Z//%//// % This is a common celebrity convention. Medium Shots:
W
| How are the followi i 0 . e idoineaia Self-representation: Most online {eigi}rities are campieteiy in {at}tmk of the
Brand ldentity i content they select, construct and mediate. A lot of their success will depend on
their ability to construct a compelling online brand identity. This can then be
reinforced through multipte online outlets. Example: Marcus Rashford has various
Navigation Bar . . possible readings as a campalgner, political activist, family-orientated young man,
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Q Kim Kardqshiqn MEDIA LANGUAGE
e Kim Kardashian’s social media feeds are coordinated to reach a wide audience and to maintain the consistency of her brand. Photographs and videos of
‘ - Kardashian herself are the main content, with photos and videos featuring her family, her children, her friends and her business interests interspersed.
Medfq Lan guc}ge Gn d Represenfahon Although the photographs range from professional shots to apparent selfies, they tend to conform to a similar style and use a similar colour palette.
/ H / Photoshop or other professional editing software is used to create glamourous images. Kim has often been criticised for overusing Photoshop to
FQm OUS fO r belﬂ g fO m OUS emphasise facial features or body shape.

e The main colours used in a Kardashian photo are neutral, jkin’ or ‘flesh’ tones. Blacks, whites and warm greys are used as accents. There are few
f . Fill in the missing pieces of information below.
Who is Kim Kardashian? )

instances of bright colour (such as primaries), and these ciated with her children or with holiday photes - the blue of the sea, for example.
Kim Kardashian is usually framed centrally, whether alon P other adult - only when she is with her children s she occasionally a secondary figure.

Nationality: w s Kim is usually shown in expensive clothing, often tight-fitt?and/or revealing, and partial nudity is fairly frequent. Some photographs focus on her body
Occupation(s): ; rather than her face. The photographs are all carefully posed to - .-sise Kim’s figure, and often feature her own clothing and cosmetic lines or brands she
Family: has endorsed. The lighting in most of the photographs ensures &« .1 defined look. Images can be sexualised but not overtly pornographic. To balance the

semi-nudity, Kim includes photographs of her friends, family and. «ic__». She is rarely pictured with a man.
e Most posts consist of a picture with a very short caption, sometime=_.. 1= as one word. Posts which are direct advertisements for products such as

Famous (former) spouse: Skims contain more detail.

TV shows known for:

Repeated traits of Kim’s

. . social media pages
Businesses / Product lines:

Political activism:

L
=
-

2 ¢ What are some of the repeated
.. m—————— p

traits of Kim Kardashian's social
What online platforms does ?mvidefdeﬁnitésns mesﬁial ;:agde:? One has been ’ . . ‘
{ i . for the followin completed for you. 4 4
' Kim Kardashian use? Useful terms: eyt s MEDIA Kc~2ESENTATIONS
- Socialite: .

Online presence (as of June 2024):
®

Self-representation: Most online celebrities are completely in control of RePresenta('ons of ceiebnty

the content they select, construct and mediate. A lot of their success

: will depend on their ability to construct a compelling online brand
. Social influencer: identity. This can then be reinforced through multiple online outlets.
® Example: Kim Kardashian has various possible readings as a family-

; orientated womar, businesswoman, successtul reality IV star. model,
Website WWWWWWWWWWWWWWWWM/

global influencer and more recently as a campaigner.

i o does imKardastian's ( o).

il

bo
6

.
Q.
€
g
o,
0
=)

é
d310310dd
IHORNALOD




K-pop is...

7
1 What is K-pop? i; "

e

K-POP

Define fandom culture in the
K-pop industry.

What are the key characte”’

&

7/
‘cs of K-pop? (#‘ ’

2 .(3)

K-pop revenues in 2023 were huge. Worldwide, the K-pop industry is reported to have
been worth more than US$9 billion in 2023. This revenue comes predominantly from (1)

and {4) especially in South Korea.

How are social media accounts used to
form relationships with fans?

(s

bo
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K- up erformers usually perform in groups - the
ave. s~ aroup size is seven. They each perform
sect ns  the song and choreogiaphed dance

rly all bands are single-sex; South
Korean sot’ .y is conservative, and idols are
expecteu to adhere to stiict standards of behaviour
including not dating until they are in their 20s.

i the guestion below. (éﬂ

K-pop performers are expected to conform to
particular beauty standards - list some of these below:
&

ie

{ Answer the question below. C“ >
S

Issues of concern over the K-pop
phenomenon include:
1

P

BLAOKPIUK

BLACKPINK are currently the most globally successful girl K-pop group
i~ cond only to BTS, an all-boy band). The four members of BLACKPINK
is00, Jennie, Rosé and Lisa. Although they have released only two
¥dio albums, they are wildly successful with at least 22 million streams
| in “ine 2024. They are also the most streamed music act on YouTube (as
[ o y2024).

ially, they are associated with the ‘girl crush’ concept in K-pop,
marketed as exploring themes of self-confidence and female
aent. Their image is carefully constructed to balance ideas of

ific. *eminine’.

What onl mé,;
BLACKPINK us

Who created
BLACKPINK?

Create 3 brief timeline for
BLACKPINKS's rise to fame.




Lara Croft Go and BLACKPINK The Game

Media Language and Representation

take in Lara Croft Go. One example has been provided 1~ g

Below is a list of key codes and conventions from video games. Describe the form these

&

Fill

1in the pieces of i

Context you need to know...

in Lara Croft Go. Use the image to help you in your analysis.

@
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»
:
:
:
= Location: A series of tombs, temples and re dark, dangerous and : | Dateof Release:
= fantastical = | Developer:
: = | Genre:
: H
: Background: : Platforms:
: :
i Colour scheme :
: I
: :
= Soundtrack: :
: N
. :
: :
= Actions: : 3
H H Summarise the narrative
H . H structure of Lara Croft Go
= Antagonists: E in three stages.
H H /
H s itions for the key terms. C;“
: Rewards: :
. : Franchise
: :
= Function: :
: :
: :
. % :
T I I O T T T T T T T
Analyse the ways in which the character of Lara is represented Capitalism

N

Yk

How would you describe the framing and
camera movement for BLACKPINK The Game?

itsist

TGN AAGAEAAAAA 5 V31% it

&)

S

Fill in the missing pieces of information below.

Context you need to know...

Date of Release:
Developer:
Genre:
Platforms:

A portmanteau of ‘free’ and ‘»remium’: a business
model where the basic pioo- - s free, but additional
featuresar. - for

Gameplay *
Puzzles and mini-games, resi.
online competition and charac’

~.ianagement,
romisation

List the ways in which FTP (free-t~
games make money. .

Answer the questio

L ACKPINK The Game be cont
f the representations it col -

GEBLAKRIK

T H A M

What type of
Producer are you?

¥

N\ oo

Representation

L

RN IR A NG N B A AN F NN AN AR A AR AR ANG IR IR BN AR A BB

BLACKPINK The Game © TakeOne Company, 2024

Below is a list of key codes and conventions
from video games. Describe the form these
take in BLACKPINK The Game. One sxample
has been provided to help yvou.

Lecation: The main location is the management
area, where you build and upgrade rooms to
progress

Colour scheme and appearance:

Soundtrack:

Gameplay (narrative):

Rewards:

Function:

L P R RN R TSN RR TR



Media Conglomerate:

{ Vertical Integration:

Horizontal Integration:

Synergy:

1 Cross-platform Marketing:

Viral Marketing:

G

.

uagmaﬁp‘g"

Provide definitions for
the following key
industry terms

()

g
U

~~

-
(o
L
el

-

.

i

in what years were these social media
sites founded?

.

I Instagram
" Founded:
L

Every media product goes through three general stages...

identify the names given to the following three stages ( /m¥

~ The initial construction of a media product - Writing, shooting and editing a film

R 2

.~ Thedelivery of a media product through the appropriate platforms -
Stocking newspapers in shops/Delivering papers to houses

p ¥

Facebook
Founded:

Twitter
Founded:

"o "e an example of how sites such as Facebook and Twitter can be used to market 3 media product (A ’

- Te audience’s experience of ‘consuming’ the media product - Playing a video

MEDIA W ==
INDUSTRIES

How are different media products distributed?

7/
identify as many ¢ - production stages as you can. Two examples have been provided for you. (ﬁl >

[

\

Production
Stages ( ]

(

Explain the di i am media #‘
oroduction and independent medis production. What SO
eifect does this have on production values?

Regulation

List the ways in which each media form can be distributed. An example has been provided to help you. @‘ ’

Media Form

Methods of Distribution

Briefly summarise the difficulty
of regulating online media =~ N

7

O
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Online Editions, Delivery through subscription, Shops stocking physical copies,




L

Provide definitions for the following key audience terms

Active audience:

Passive consumer;

AUDIERICES

/7
the effects < é }_

in no more than 100 words,
Useahi in your

Mass audience:

The Uses and Gratifications model was originally proposed by Jay

in 1974. These theorists developed the model based on the idea that media audiences are not

what media they
consume based on their own needs and desires. To a large degree, this theory

audiences by suggesting that media producers acknowledge the requirements of an audience

Fill in the missi

. 2Mpo 5, Blumier, select, passive, Katz (é‘

. On the contrary, audiences have the ability to

2d fulfil these requirements in order to prevent their products from being left without an

and Elihu

—_

i Identify the four key categories of the uses and gratifications theory

Uses and Gratifications

Niche audience: " =
- rovide a definition for each of Stuart Hall’s readings ( :‘g ’

Stuart Hall - Reception Theory

It is widely agreed that media producers
encode messages into their products in
order to invoke a particular response from
the audience

The audience in turn will decode these
messages. However, they will not always
do this in the way the producers intended

A demographic

. , - i

uagmaﬁp‘g"
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Demographics
ptablish target audiences based on the following demographics

dience demographics in the media

N




® Pewspaper: Audience and Industry==

Identify some of the traditional ways in which
newspaper readers might become active audiences

identify some of the contemporary ways in which
paper readers. .. ecome active audiences

Describe some of the ways in which ne
audiences have become more active over ¢ *

#
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The vast majority of newspapers in the UK have experienced a
steady decline in profits throughout the past several years. This is
mostly down to the increasing ava of news on alternative
ms such as online search engines, in phone apps and on

Print: 1,032
Mobile: 4,092,000
Digital: 4,300,000

These figures suggest that print media is becoming less and less
si ant.

*Remember, circulation refers to the number of people who pay
to consume a newspaper. Readership refers to the total number
of people who end up reading the newspaper.

How has digitisation affected 7
newspaper circulation?

rovi initions for the

key terms @[ ’

Gatekeepers

e —

7
7
%

Complaints, hacking, Leveson,
David Cameron, seif-regulated

/
What is 2 'frec press’? ( ﬂ
\D

REGULATION OF
UK NEWSPAPERS

Untit recently, British newspapers and magazines were
requlated by the Press Commission {PCC}, a body
of voluntary representatives of each major publisher. However,

the PCC was disbanded in following the infamous

phone-__ scandal in which the private voicemail
messages of various celebrities, politicians and murder victims
were illegally accessed and listened to. Much of this
miscenduct was discussed and exposed in the
Inquiry, an investigation inte the ethics of the British press
announced by Prime Minister L ltwas
agreed in the inquiry that British news publications should be
but ultimately monitored by an
organisation that has the liberty to respond to
public complaints and hold British publications to proper
professional standards. Most British newspapers are now
regulated by the Press Standards
Organisation {IPS0}, an independent body created to advise
journalists and editors of appropriate ethical approaches,
uphold standards and handle complaints from the publicina
fair and balanced way.

The role of iPSO is to:

Regulate 1500 print and 1100 online titles.

Listen to complaints about press behaviour.

Help with unwanted press attention.

Advise pubtication editors.

Provide information to the public.

Provide a journalist whistle-blowing hotline.

Low-cost arbitration between complainants and pubtications.

NNSNSASS
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i) The Times originally became
popular among which group?

OThe Times — Industry and @uhien%zﬁ =)

Explain how The Times . e .. X . . . . .
fu:;“s G The Times provides information by i} Which British newspaper currently has the highest circulation figures? e N

gratifications of its audience

i) What is currently the British ‘quality’ newspaper with the highest circulation figures? iiy  Which company bought 7he Times

1
1
1
1
//%//// | outin 19812
//% iii)  What is unique about 7he Times print sales compared to those of other British newspape i
............................................. i i} Who currently edits 7he Times?

The Times provides ainment and diversion
to its readers by

417,298 440,558 404,155 396,621

Identify three more points
that make up The Times’ core S

Daily Circulation
demographic

{January)

iv) The Timesis currently the oldest
daily newspaper in Britain.’ True or
false?

451,261 * ¢

Socially Liberal

/s

Ageing out audiences: v} Whatwas e Times originally

called when it was first founded?

The Times appeals to its audier. «
personal identity by

N,

Agedst : - :
Dzt 3 for the terms L

Pressure Gl‘aijp Aa ; Sumf‘nariss tlfie function of the .’Murdoch
Empire’ within the newspaper industry

| 1

the objecti certain groups have had to Rupert Murdoch ("

7he Times encourages social interaction'sy

%

PARENT CONGLOMERATE:
NEWS CORP

Provide an argument for The Times being politically biased (é‘ Fill in the missing information below. £1, exclusivity, Sunday, trial, £26, £43.33 //%
The 7imes Online PARENT COMPANY:
NEWS UK

e Audiences can pay a weekly subscription in order to
access all digital content from 7he 7imesand The
Times

PUBLISHE

L

u@gmaﬁp‘g"
%

a3i1d3dloid

IHORNAdOD




J
i

FHLRA IRIDUSTRIES

THE IMPORTANCE OF A GOOD WEBSITE

Sponsorship:

Audiovisual Material:

Technical Information: .
Interactive Features:

|
.

ﬁ% THE SPI

Analyse the ways in
which the following
codes and conventions
are used on the official
website for Spider-Man:
Into the Spider-Verse.
This question will
require you to visit the
website.

w30 ow REALD 20

Critical Reception:

Narrative and Character:

- Juslin Chiang LA TWES

Identify the sight content categories
considered by the BBFC

Link to Website: /1ps;

{  Distribution company

R

-

%

0 ©
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Did you know?
Many mainstream films eamn
over 30% of their gross profit
in the opening weekend that
they are reteased.

_ statement below
wh, 1is  scribing horizontal
integeati~

e
Disney; - .nedia conglomerate
that ow. . ihits films and the
merchz. .ise associated with
¥ . lms

J

\ %

Disney ha. . oAt film
franchises such'us'. ~Warsand
The MCU, thys - —ting
competition from other studios

Where would the remaining stages of
production appear in the table below?
The budgst is decided / Shooting locations
are selected / The filmis shot / The film is
edited / Any sound effects or soundtracks are
added / The film is distributed: usually
through cinema screenings or streaming
services

Rights are purchased; particularly as so
many modern films are based on existing
properties or franchises

The script is written

The cast and crew are hired

The production schedule is created

If necessary, digital effects are added

Marketing campaigns are launched

Trailers, TV spots, promotional interviews,
press packs and posters are released for
public consumption

Syndication

Sponsorship




7
Fill in the missing pieces of information (bg

Production Company:
Budget:

Director:
Distributors:

Box Office:

Producer:

Release Date:

Age Rating:

for the i 5
key terms

Production Companies:

Budget:
Director:
Distributgzs-

Relea®Z
Age Ratir

*Auteur:

*Austerity:

Star power was a significant part of Black Widow's financial suc

was part of the Marvel Universe from the begi
and an established character. She was the world's highest-paid fen. .
actor in 2018 and 2019 and has featured a number of times in Forbe.

Celebrity List. She has been included
influential people of 2021. She has starred in a number of films, such as
Lucyand Lost in Translation.

in the list of the 100 most

second female director |
after Captain Marvel

The director and Australian
the MCU, dire

film

7019

release in 2019,

-maker

is the

recting a female lead character,
directed by Anna Boden.

is an established, multi-award-wi
She has her own fan t

base.

L

uag:‘]_@aﬁpg"

©

is an up-and-coming actor who has i
audience with her performances, especially

i

in Midsommar.
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on Films. eQne Fis, Why ol Annotate the posters below. What do they tell us

about the film’s main selling points?

Black Widow© Warvel Studios, 2021

l List two more reasons why Black Widow is 3 124

@

The film belongs to the fantasy/adventure/science fiction genre -t isn't
necessary to depict the harsh realities of life

l List two more reasons why /, Doniel Blake is a 15 ( é‘ ’

r

The film has a low budget. It can appeal to a niche audience and still

make its money back

N
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Fill in the missing information below ;'Q:"é#ﬁ_g:ps Fc - ti&e n ‘Of radso‘ . b mlaints 18\ e
frequency, digital audio broadcasting, amplitude, 1900s, digital, C, Classification, Communications, penalties, telecommunications, complaints, 185

Radio Regulation

F 1940, BBC Radio 5 Live
E ?d!D Iecfh?GI??y AM dlation) broadcasting Thi o “ d Ofcom (the Office of }is the regulatory body that oversees the UK's mass communications industry from
- b”"?t ngsf Eerm ;v rahao teimﬁ o) e %“—m m{; . at@n} mahtas g B e s’ansm{nﬁ g fadio broadcasting to and postal services. Ofcom is responsible for setting the standards that all businesses
o evg opedintheearly ______an E,S St,' edtodaybystaionssuchas__ an. are expected to abide by and for addressing any raised by audiences. Any mass communications company
talkSPORT. This technology began to fall out of fashion in the when FM modulation) .

that breaches set standards can receive . from Ofcom ranging from large fines to broadcasting suspensions.

broadcasting began to attract attention. Foegiliges this maintained its position as the most widely used method of radio

broadcasting. BBC Radio 1, BBC Radio 2 § v dio 4 still use it. The most common types of radio transmission used today

e o DAB ) j:0 Remember about Ofcom
' e Ofcom has the responsibility of ré®#%ting the ’s content. The organisation achieves this by setting out
ldentify thiee woy: inwhich AW bettor on AN Overall, DAB Radio enables audiences a framework of conditions that all -nel’s content must adhere to.
to choose from a vast range of stations » Ofcom states that content which is likeee  “arm or damage the development of under
and to consume radio from any location. {physically, mentally or otherwise) shou 9e broadcast
This is what makes it such a popular e Very much like the BBFC (British Board of ), Ofcom bases its judgement of potentially
- it i harmful content on the following factors: th= = *uring of drug taking or illegal substances; violent or dangerous
[ Identify three ways in which DAB is better than FM / % way afttansmtttlng radio, . g ; . g g g {3 - . 9
< behaviour; bad language; sexual acts; nud in the case of Ofcom, depictions of exorcisms and the paranormal
. Key Fact: Podcasting is one of the fastest gro biia industries. In 2018, one in four people listened to podcasts.
[ Are there any disadvantages to DAB radio? C" ’
List additional examples of -
audience appeal offered by ; Sabiect-speciﬁc
fodic = / entertainment
. ; % ; Rearrange these key events into chronological order (ﬁ/'
w2 s

- & o'-' » ' / The History of UK Radio
...... y A L - E:fSt ?V b{aad{ast b, 83{

- The BBC taunches several channels designed exclusively for DAB

Information /

transmissions, eg. B8C 1 Xtra, 6 Music [—
- The BBC (British Broadcasting Corporation) transmits its first ever ’

radio broadcast
- First transistor radio goes on sale in the UK
- The BBC begins to make use of DAB transmissions

i initions for the i
Key Definitions [ @

Public Service Broadcaster:

oo o oo

Commercial Broadcaster:

By Roval Charter, King George V approves the BBC as a media

N
M
S
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5

‘
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/7
, i e
w it e P “ Provide a definition for the term ‘diversification’ (?'
| 7 | ] 7
2w 7 | PR R YW | o
IBAY | % . /%/%%4 B I

Fill in the missing information below
London, sound, 21, pirate, Radio 1

Briefly describe the BBC's Complete the sentences below
ractices as a public . ; P
:ervice broa d:ister Bauer Media Group (BMG} is the conglomerate owner of ..

-

precs and... radio

e The first words out of Blackburn's mouth on BBC Rad?@ . erer’And
good morning everyone! Welcome to the excitingnew: . of
Radio 1.

concerns from governments and reguia *m bsdses about...

Describe a typical preferred reading someone could have made c t%
Radio 1 Launch Day back in 1967

As a market leader, BMG can now negotiate huge commercial deals with adve

Describe 3 typical opposed reading someonecc d
have made of the Radio 1 Launch Day backin 1%

inational cross-media group owns numerous magazine and radio brands but 7 .ofi.  interests in...
twork is made up of... "

-

KI5S Breakfast is a daily breakfast show airing at 6am Monday to Friday and hosted by... ’
Fill in the missing information below. Scrapped, Home Service, younger, TF Th .I'-’Arogramrne,. ] Be b W b : : e with KISS EM ( !‘
needle time, Light Programme, Invasion, five, offences, Marine, employed, & *ion, territorial . . | s
. Passive audience: :
Context Box fer Radio 1 Launch Day - September 1967
Before the launch of Tony Bla reakfast show, the BBC only offered thre¢ e, 2sto the Active audience:
general public:
° : Regional programming, news, drama, political discussion ; information I
p—— Fill in the table by identifying the uses and gratifications
prog - L . X . ) s 5 audiences can recaive from watching music videos
° : Light-heart ssions, soap operas, sitcoms, occasionally tame pop Uses f i Radio 1 Launch Day | KISS EM
music Entertainment/Diversion * *
° 1 ‘educated audiences, jazz and classica
poetry
No attempt was made to target audiences, who were beqs Ning to become aware of Information * *
o) nd British. ’ !
RS BNEs Uh A ck ol and

S
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© MUSIC VIDEOS: INDUSTRY AND AUDIENCES

identify the three main record labels
There are three notable record labels that have ownership over numerous smaller record
companies. These labels have experienced horizontal integration.

: Arista Recd

hia Records; Epic Records

] : Capitol Records; EM' - __fen Records; Island Records
] : Atlantic Records;AsylLi :

L

_ ords; Elektra Music Group

2r the following questions @

i)  What does the Parental Advisory Scheme do?

What is the BPI responsible for?

iiiy How do record labels ensure their music is distributed to &, -~ propriate audiences?

iv) The BBFC is responsible for the music videos that are release'd..v

v} In 2013, the BBFC started working with which two streaming plat xrrr in order to

improve online safety for viewers?

identify what each of the i i is

for @‘
Music Industry: Key Contributors
Composers - responsible for the instrumental arrangement of an artist’s song (sometimes this is the
artist themselves).
Songwriters -

Gl

=

%
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List of ways in which music videos can be accessed
Music television channels {e.g. MTV, 4Music,

*Royalties - Money paid to the

producer of a media product every
time their work is sold or exhibited

Rearrange these key events into chronological order

#l

Provide definitions and examples for the
three main types of music video

ce)

List four more @‘
ways in which

music videos can
be accessed

The launch of YouTube

2 WP became the first ever ‘talkie’ (film
accompanied bv <2 :nd) - this included a musical

N

= The launk; o TV (the first music video TV

identify five main content indicators the BBFC
considers before classifying music videos

___~Therelease o'f,‘ s visually stylish video for
‘Bohemian Rhapsody’ is tie . to have shaped the music
video as w._'ne. - it today

- The laL N Vimeo

|

- Tony Bennett's ‘StrangeFj

Narrative Video:

Performance Video:

Conceptual Video:

identify more ways in which
can actively engage in

L

.
aiadise’ was released
*-.’roper music video

- this is thought by many to be the fi

music ‘fandom’

Collecting rare editions

in no more than 100 words, explzin the purpose
of PPL licences

F eping old concert tickets

Replicating the fashion sense

©

engaging in

Examples of
audiences actively

of certain bands and artists

S

W




@ ARCTIC MONKEYS BLACKPINK
| BET YOU LOOK GOOD ON THE  saviion HOW YOU LIKE TH A.,.

DANCE'F' LOOR «&2 =R

Formed:
Record Label:
Members:

YouTube Subscribers

& stagram Followers I
Twitter Followers

“fy Followers
7 ollowers l

Arctic Monkeys - Fact Sheet 5 Compare the use
of direct audience

‘ address in the two
close study

producis

Formed:

Record Label:

Members: Alex Turner {lead singer); Matt
Helders (drummer); Jamie Cook (rhythm
guitarist); Nick O'Malley (bass guitarist)
Genre:

Genre:
UK Charts:

Major Achievement:

i s, || Reality Show:
! Demographics
First UK Number One: the and the two close study bands
Like Arctic fun” .. Like BLACKPINK...
Major Achievement: In 10 years, the band o The band = -bers wrote their own material e The Beatles achieved huge commercial success i A . —

. oy ; 2 - - {dentify two ways in which
have received 20 NME awards and 7 Brit __ Echographics BLACKPINK have used social media
Awards

Describe three more steps taken by = .
Arctic Monkeys that led to their success Z I mm————————
. Analyse the visusl assthetic of ‘How You
Arctic Monkeys Like That’. Use the image to help you.
-Steps to
Success

Describe three
more ways in which
fans helped Arctic
Monkeys achieve
commercial success

“How You Like Efm {BLACKPINK © ¥G Entertainment, 2010

uag:‘]ﬁaﬁpg"
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Video Game USES AND GRATIFICATIONS [ (2) _ congaOion (0185

REGULATION MOBILE GAMING -

0% ofpeople i

Fill in the missing keywords sng) ° Entertainment/Diversion:
Eurppean, regulator, ratings, Software, Pakistan

PEGI (Pan European Game Information) is the European
for video game content. The organisation’s
central aim is to create video game .
protect minors against harmful content. The PEQ
standards by which video games released in countr/ S S e Personal Identity:
in the Union are regulated. This also applies *
several other countries including ,lsrae ~
India. Germany is one of the few exceptions as its video G 7
content is regulated by the USK (Entertainment
Self-regulation Body).

Onaverage Brts
o Information:

e Social Interaction:

Listed below are some of the ... ‘e effects
online media can have on aue °nc. . Identify

Cross out any incorrect information from the facts above|

some of the negative effects. ' ) K )
- : I Top Tip: It is not necessary for you to learn all of i
- o ? tistics! However, they of
Positives: More social interaction; great I theaet;tatsftiis:. iﬁ?:\,e;: g F} ¢ G'ﬂ?.r gcizd mﬂ{{h’” o I
career opportunities; enables communica.th like- 1 & ways in which ontine media s cur i
minded people; offers access to more inforr = I influencing our lives. One or two of these statistics can I
(particularly on an international scale); entértaining in | 3lso be used to support your arguments in the i
many ways (GIFs, memes, games, etc. -
oy g ) Provide definitions for the following key terms ( #"
Complete the list of content indicators the PEGI ( Neaatives:
considers before assigning classification egatives. a,,,/,, Convergence
, f)

Fill in the missi g )| Freemium
Tencent, competition, conglomerates, stakes,
profits, Epic

e e e ie P identify whether the following fast facts are true
Discrimination Remember: It is the or false {circle the correct audience}
/ . Video Standards Council
2.

. Rating Board that is

Video Game ~ Ownership

FOR THE PAST SEVERAL YEARS, THE VIDEO GAME . e
INDUSTRY HAS HAD A HIGHER TURNOVER THAN THE Because gaming is such a financially

%///////////////////////////////////////////////////////////
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Explain what is meant by the cultivation theory. How does this apply to Rashford’s audience? C‘I

Marcus Rashford

Indusfry and Audience

g ~tify four more ways in which Rashford targets his audience

%
Uses an informal tone whe %%%////////%

ALUDIENCE’S POSITIC,

| /z//{//////j/ /¢/,/

Rashford’s Target Audience

\

.

QN

The audience is positioned as passive, allowing the M
message unchallenged initially. However if the media textgeg
audience in mind, then Marcus Rashford is providing opportul

Gender: i - 10 take a more negotiated view of the message that ish
Age:
Class Bracket:
: |
Generation:
Psychographic Qualities:
|

l Fill in the missing information ( él ;

Lig} .ses and gratifications can from
| R 2200 . War -~ shiford’s online content {a few have been for you}
Social Interaction Information

e Marcus will often tweet about social issues or will respond to footbalt.. n¢
about how he feels when his team loses; for example, when he tweeted: at
he felt embarrassed when Manchester United lost.

o Promoting campaigns that he is supporting and posting links on
where his followers can go in order to show their support as well.

It is testament to Marcus's efforts that he managed to
overturn a government decision to stop free school
meals, by going public about his struggles and sending
a letter to the prime minister,

P ——
Marcus Rashford boosts his viewership by coliaborating
with companies such as Burberry, Calvin Klein, Nike and
NatWest. Part of the dea Burberry was to help young
people develop their lit skills, while NatWest has
announced a major new partnership intended to
efforts to help young people to thrive and reach

sooner. NatWest and Marcus Rashford MBE are working
together to co-create a programme designed to support
young peaple in communities across the UK to learn about
and develop a positive relationship with money. The
programme will connect them to role models with shared

How are the

ies that

Rashford making money?

ate with Marcu

@

T
)N

N

é
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( Marcus Rashford is a Manchester United footballer and paﬁ\ (

jes of collab:

with Marcus Rashford

N




4 Explain what is meant by the cultivation theory. How does this apply to Kim Kardashian’s audience? Cé‘

Fill in the gaps below. @ MEDIA INDUSTRIES

@ Kim Kardashian

is primarily a photo and video sharing service, offering
its users inbuilt filters and editing. Users can share photos and ‘reels’
publicly or with a designated groups of followers, like and share other

Industry and Audience

Identify three ways in which Kim Kardashi

i

i

i

i

1

i

i

I posts, and organise content using hashtags (including geographical

: tagging). 68% of users are female, and users tend to be younger than

1 Facebook users, older than TikTok users, and urban rather than rural (at
: least in the USA). Instagram was bought by Facebook (now Meta) in 2012
; forareported $1billion.
1
1
1
1
1
1
1
1
1
1
1
1

7
Describe why an audience might have an ?!
ing of Kim K hian’s content

‘does Kim Kardashian target her audience?

{formerly Facebook Inc} is the largest social media
company in the world, owning and operating (among others) Facebook,
Instagram, WhatsApp and Threads. There are concerns that Meta, by
acquiring WhatsApp and Instagram, is approaching a monopoly in the US
social networking market.

Fill in the missing
information below X

Kim Kardashian Target Audience

Gender:

dience is positioned as passive, aliowing the media text to is a short-form video-hosting platform owned by

Age: . e . P
Class bracket: deliver its message unchallenged initially. However, it the Chinese company ByteDance. It has become one of the world’s most
Generation: ext is created with an active audience in mind, then Kim popular websites, with a younger audience than Facebook or Instagram.
Psychographic qualities: ALDIENCE’S 3 'Sthv(;d'p g op;) ;:tazzities - ;;;ﬁ{ﬁ:;?leﬁ dﬁfﬁm tﬁe . -, Like most social media platforms, TikTok gathers data about its users,
POSITIONING ff gotiatedviewofthe = ; giving rise to security concerns, especially in Europe and the USA, given the
' potential for influence and control by the Chinese government.
D List the uses and gratifications audiences can receive from consu Y . MEDIA A{}D{ENCES // TG - - - I
Kardashian’s online cantent (a few examples have been provided rc Uses and gratifications of Kim Kardashian content / 4{% é////////// C b al . = y -
R e = ; % //// é %///// + ‘oncerns about social mi .« pljt orms :::‘2 ::;:: ;f:;:?:szbom @
Social Interaction nformation | e e . '
~urveillance: Kim Kardashian, her family and //’/{{//Z/% //%///;////%

e Personal relationships: without a dedicated website, fans of Kim
Kardashian do not have access to the same kind of community as
{for example) Taylor Swift fans.

 {
3

W
§\§\\\
[ =
%

 sllowing them, her audience feel that they are keeping up wi
- celebrity news.

|

\

7
How are the companies that collaborate
with Kim Kardashian making money?

N

=
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BLACKPINK The Game and Lara Croft Go

Industrles and Audlences

il ins keywords below

it 4 motion, BTS world game,
//;//% 1t, Tomb Raider, remakes,
% / ».0One, multiple, development,

go-brainer, engine

BLACKPINK The Game,

o the i by
inserting one of the close study products

0

e Developed by Company, a ‘conte . ~ergence company’
also responsible for creating the v
e BLACKPINK were involved in the
the game, The single was initially p

within the

has been
downloaded 6 million times since its release
{as of November 2024)

game app, before being available on general release.
e Although the game is made by a different company from .

the group were involved in the promotion of the game and

content created by the group.

won the Apple
Design Award 2016 and Best Mobile Game at
the 2015 Game Awards

the

i i i might \
= have of BLACKPINK The Game

was criticised by Y

too difficult)

identify three mof

Questionable ﬂ;f?sculty (some.v A 't too easy, others

. . vhich Lara Croft Go

Fill in the tabie b antifying the uses and gratifi

from consumiiw ** wo close study products

: Lara Croft Go
e Square Enix achieved successwith_ ,apuzzle-based ¢ apte ‘on
ofapopular in2014
e The team behind this immediately saw the franchise “th

next step - they called ita’ o
e The team of approximately 10 were inspired by the design elements of the

original games as opposed to its
s Unity game sed to build the game. This enabled a fast

development process that would also ensure the game could be supported on
platforms,

Answer the following questions ( “
Lara Croft as a franchise

identify three ways in which
BLACKPINK The Game generates profit.

Uses and Gratifications

L7 oft Go

BLACKPINK The Game

Entertainment

Information

) } In what med%a/smduatdid the character of
.

-

AW
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5
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c
8
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