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Teacher’s Introduction

This resource is primarily intended to be used during revision by
students studying GCSE {9-1) AQA {8572) Media Studies: Media One: Always check the exam board

Section A {Exploring Media Language & Representation) and Section B website for new information,
(Exploring Media Industries & Audiences). There are 28 revision mind including changes to the specification
maps in total which relate to the close study products for assessment and sample assessment material.
from 2023.

As a revision tool, this resource does not aim to cover the material in depth, but rather provide visual ‘mind maps’
of the entire GCSE AQA Media One specification, which students can use as the basis of their revision, covering all
the key vocabulary and knowledge that students need for their exam. The resource is especially suited to visual
learners, and those learners who find it hard to revise from written notes.

The resource consists of:

e 33 completed mind maps, which provide solutions to the activity mind maps, labelled: @._..@

e 33 activity mind maps (partially complete) for students to complete, labelled: °"e
All mind maps are provided in A3 and A4 formats.

How to use this resource:

e The sheets can be handed out at the end of the course, or at the end of each topic for revision purposes.

e  The mind maps can be printed out poster size and displayed on the classroom walls as the topic is being
taught, so that students have a visual reminder of what they have been covering in their lessons.

e  The resource also includes partially completed mind maps. Students could be encouraged to complete the
exercises as a way of recapping knowledge from the topic at the end of teaching. More able students could,
additionally, be asked to think of further examples to illustrate the points, whereas lower-ability students
could provide more illustrations, or colour-code the mind maps, to aid memory of the key topics.

August 2024

Second Edition, October 2023
This resource has been updated in line with specification changes to set products for exams from 2023.

Third Edition, August 2024
This resource has been updated in line with specification changes to set products for assessment in 2025. This includes pages for the new Times and Daily
Mirror close study products and the additional study of Kim Kardashian’s social media content.
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Structure Relates to the order of events in a narrative and the form in which it is told
Storytelling | Th Wity of presenting a story to an audience
/[ w4 ghysical movements of the people in the story or their behaviour

important information in a condensed way. - . , -
P y ent of conversation or vocalised thought of the people in the story
that often presents itself in a story.

The study and understanding 0 |gn and the
meaning they communicate is calle . -« otics. L nimal or figure presented in a story
[ } ol o g lace in which the story takes place

@ NARRATIVE DEFINITIONS
M E D l A A U A E Refers to what happens in the story as well as the meaning behind it /7
M Refers to the text type that the writer uses e g magazine, newspaper. wepsite, etc e
Plot | The tam used to decrbe how he ma events n thestoryunfold

[ Signs are designed to convey meaningful and

In the med.lz?, Itis agreed amongst pmducers and E,IUd',enC%; il happen, has happened, or is thought to happen in the future
that specific meanings can be attributed to certain signs. = ;

Viadimir Propp is a theor?%; Vv iuse work is derived from his studies of Russian folk tales with a particular
focus on their characters. T out his studies, Propp identified eight types of character, not unlike stock
characters, which he clain@’}f@,.eef""’: a specific purpose to the story’s narrative. It is likely, that different
character ty;fgc % '%".woverlap e.g. the dispatcher and the princess’s father

£

Vladimir Propp- Character Types
"4, Hero- The protagovist of the story- Ewmbarks upon
. a journey motivated by the lack or loss of
something

Denotation refers to what is liter%
visible within a sign or symbol.

[ Connotations are the meanings ]

associated with a sign or symbol.

Charles Sanders Peirce was an American philosopher who

identified three different types of signifier:

An icon is a signifier which resembles. / X
For example, a bicycle sign is used to (%

indicate a cycle lane o /
e

An.mdex is zla signifier which is /////%
physically or literally connected to / , ////
what is being simplified. For example, ?// /////////

1 )
the skull and cross bones indicates a /
/

The type of media language used to speak to audiences- For example, in most lifestyle magazines
the cover star will look into the frame (at the audience) creating a direct mode of address

-
-

o
R

e

v v An awtagovistic character who wawts o
: ruin the hero's journey

Visual codes audiences associate with certain genres- For example, frightening masks will
often appear on the posters for horror films

2. Dow - Someone who provides the hero with either
an object or the advice they need +o complete their
journey

The style of font. This helps to create a house style or brand identity for a print media
product as well as helping to establish genre- For example, large boldface typography is a )
common convention of 1abloid newspapers 4. Helper- Someone who aids the hero on their journey
(oftew descrived as a sidekick)

&
&

W
//////
////

toxic substance N When a media text references another text in order to shape meaning and affect 5. Princess/Reward- Someone or something that is

] ] audience interpretation- For example, advertisements may contain references to a wnattainable thronghont +he jourvey. The story
With a symbol therg 15 no resemblance popular film in order to create comedy and stick in the audience’s head usually ends with the hero acquiring this prize

berggn the signifier and the ///%/% A , 1 rowards e
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MEDIA REPRESENTATION

When it comes to analysing representati

have affected cultural attitudes in Wes

o inform your ana

edia, it is useful to be aware of contextual factors that
%y. Listed below are a number of specific or ongoing

lyses
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In 2017, there were a huge series of
accusations from women accusing
powerful men in the media of sexual
harrasment and assault. The hashtags
#MeToo and #TimesUp were shared by
thousands of women exposing an
underlying sexism running through
mainstream media (particularly the film
industry). This movement has greatly
enhanced conversations about female
representation in the media

F

speech in 1963 was a defini..« - or
for The Civil Rights Moveme.... with it
came a rapid change in rights <. -
US African-American comm%%’* ‘

4
%,

Traditionally in the media, children
were often depcited as helpless and in
need of saving. Particualrly in
mainstream cinema, recent
representations have shown children to
be capable and often ‘more in the
know’ than their parents about
i important issues e.g. Stranger Things,

Pokemon

Stereotypes are representations that

duce a person or group to a narrow se

f traits and characteristics e.g. Women
be domestic hou.

7 % 444

2 2111 74 §

Passive Objects are characters that
have no active role in shaping the
narrative. They are only there to be

A recent statistic revealed that the
greatest killer of men under 45 in the
UK is suicide. A concerted effort has
been made to counter hypermasculine
representations in the media and allow
men to be presented as being

The Black Lives Matter movement was
founded in 2013 following a number of
unprovoked shootings by police on
African-Americans in the USA

wfeenagers were historically depicted

either as stroppy or as violent and
rebellious thugs. Over time,
mainstream media has started to
acknowledge the complex issues of
adolescence representing teenagers as
ambitious and three dimensional- This
particularly caters to the millenial

L o ey el by coes
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Under-representation

The process by which producers select and combine/construct
elements of media language to feature in a media product is known

Definition: People or social groups
who do not appear (or who appear
very briefly) in a media product
which might benefit from the person
or group’s perspective

Example: Homosexual couples have
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as mediation. The messages and ideas that are shown in the product

will often be constructed in a way that establishes a particular point
of view. For example, a newspaper article might use first person
pronouns to align the audience with a particular person’s point of

view. This process is known as audience positioning.
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Media Representation is all about the way in
which media producers choose to portray
something or someone in a product. Reality is
complex, so representing every part of society
within a single product is impossible. This is why
producers consciously decide who their product is
being made for (i.e. its target audience) and then
select the parts of life that this group of people
can relate to. In doing so, producers construct a
version of reality for this particular audience.
Representation is often concerned with age,
gender, ethnicity, sexual orientation, social class
and religion.

Important Theories
for discussing Gender
Representation

Male Gaze — Laura Mulvey was a feminist
theorist who suggested that visual media
(particularly mainstream cinema) is
constructed in a way that caters specifically to
the pleasure of a male, heterosexual
audience. This theory largely explains the
various ways in which women'’s bodies have
been objectified over the years
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Magazine Covers

®

Dateline and Issue

The Masthead is the title of the magazine,

The Sell Line is generally found close to the

A Strapline is

Often sensational,
with exclamatives
such as ‘Exclusive
interview! or

‘Plus!” Can also be
called Buzz words

Coverlines are
titles/excerpts from
articles found in the
issue which appear
é on the front cover.

The number of people who exchange money for the
consumption of a magazine

Number refer to designed and displayed on the front page i.viasthead, ltactsasa hook,to gain audience fairiy‘sémélar toa
LR R R EEEEREEREERERERERERESREREREREERREREERERERERRENERERERERERESREERERREEERERERERERERREEEEERERREREREERRERNERDRH]] Iﬂf@{mation rElating interes{aﬂd maREthe DUbhcatlonStandOUt Seii-ilne;however’
to the date of it directly relates
/ \ publication and the : to articles found
: number of previous : H in the issue. Often
Genf‘e COHVCUTIOHS 0 _ publications : Se “ llne located down the
Lifestyle Magazines @ ; igt-hand side o
| the cover
|
|
. Cover Price: '
High-key lighting Cover Stars Information that ! :
Lighting designed to Will usually be a reveals the price of : : Strapline
create V/ES"U;?/ clarity and celebrity or an elite the publication. In : Magazine covers
avoid shadows person tabloid magazines, . : will typically
this will appearina M ain : feature one Main
L font . i
arger fon Coverllne : ITage Esome;tlmes
Shot Types List-base di cur? i Imperatives | also called the
Cover stars are usually A clear rea da;;é': . j%’ o Medja language which [ C;wer I;nage);j l
framed in full or SN instructs the audience: : : ! gitenotaimoce
, conveying life o o The Main Coverline | or celebrity that
medium shots Do it! , _ | -
is considered the | ties into themes of
. . | . .
main title of th.e Coverline | Coverline the issue
cover page. This I
Audience Appeal Ideology Coverline Features often corresponds I
Highly gendered and Focus on buying Many include pull with the main :
generally appealing to products promotes quotes from celebrity imag.e or model of !
aspirers’ consumerism interviews that issue Coverline ! Tags are phrases
: used to catch the
| reader’s attention.
[
[
[
[
[

Circulation

%___J\% The number of people who consume a magazine
RanAdorchin >
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Magazines: Close Study Product
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/ Tatler Magazine
fif “ﬁbﬂﬁbﬁﬁ‘“ﬁb‘“ﬁﬁ‘“ﬁﬁﬁ‘“ﬁﬁﬂ“ﬁb‘“ﬁﬁﬁﬂ“ﬁﬁ‘“ﬁﬁ‘“ﬁﬁ‘ﬂ“ﬁﬁﬂ“ﬁﬁ‘“ﬁﬁ‘ﬁ“ﬁﬁﬂ“ﬁﬁﬂ“ﬁﬁ‘ﬁﬁﬁﬁﬂ“ﬁﬁﬂﬁﬁﬁ‘“ﬁﬁ‘ﬂ“ﬁﬁﬂ“ﬁﬁ{
Colour Scheme g e s s s N
. ) . ) 5 | /atleris aimed at wealthy, upper-class
Colours carry dozens of connotations, and med s ers are highly aware of o | British people, which is reflected in the |
the qualities audiences associate with certain’ ducers will use this | setting, style choices and positioning of |
knowledge to create a colour palette that helpSRig ush a particular tone or g I Weymouth. While her dress might be |
g{e nre. In the fc gse Zf.gaﬁ@ th: folif)l\{ving collours a‘[:,ili‘?azfjsed tofcreate ’ 33 (2021) I typical, the colouring of and imageson |
clear sense of brand identity that will appeal to a tag” J ience of young, : . 78,000 I the gown are unconventional, I
Col c S 5 - '\ suggesting she herself is daring. ;
T . i
Igi::r Love Feminin{i)tnn;tl;:luorzs u S ////%/ %%/?} e ONA Readership ' / U B
) ) ) ///// . > ¢
Green Growth Heﬁlth Money, G //////////// - . ggjé%%?}g‘% A 101,000

Tatlerfinds non-typical
ways to represent women
on the front cover.

White Innocence, Purity, Cleanliness, P f
Blue/Red Political colours of the Conservative and Labo!
reference to politics on the front, suggesting affilic -
These are also the colours of the British flag, sugg

N

. ties. Links to
with ruling class,
_ ina_ational pride.

Founded In
1901

Tatler (magazine)

Core
Demographic

Gaze Body Lan¢ e

,/ Female, ABCL, e of ‘marchioness’ is unconventional as typically white, British
Emma Weymouth is making direct eye Weymouth is in a casu2' ~se which ' Middle Aged ave held this sort of title. In fact, Weymouth s the first mixed-
contact with the camera to connect with draws attention to h¢_qo: o ; Cover Star | . . . . .
the reader. It suggests confidence and appears nonchalant ar ' MA WEYMOUTH Emma . & ¢ Bnia;r‘x. ﬁTES lﬂ.]ks. e thg o i'astab&shfaent,.
challenges the audience to aspire to be | which makes her seem IS NOW THE Weymouth suggesting fines re changing in Britain and that 7atferis keeping up with this

knging landscape by being more inclusive.

like her. influential. ¢

Rate of Release
Monthly

Her expression is bold, which reflects her | Furthermore, her stanceisc, .....d
choice as a cover star; black cover stars are confident, reflecting a bold and
rare for 7atler, and this choice reflects aspirational figure that the reader
changing opinions stemming from the can look up to.
Black Lives Matter movement. It is
appropriate for her to appear bold and

* Indicators of Elegance and Sophistication

=> All text and images are presented on vertical and horizontal grids, making
Editor for a neater display.

Richard Dennen =» Asingle image fills the entire page. Weymouth overlapping the title

suggests her importance but also the fact that we don't need to see the title

iz . ; .
! L 5
il i
ATLONGLEAT: - . 1§
Gan s s e e s S E e A h e s B B e BB h s B e

She wears minimal jewellery, which
draws attention to her collar bone

aspirational to reﬂegt changes in and makes her seem refined and Key Terms to kpow what the magazine is called. .
representation. delicate. Establishment | A group in a society exercising power and influence over matters of policy, =y Stories do not overlay one another. This helps to create a sparse effect.
SRAFTURG | Earial ERTRGIAR opinion or taste; and seen-as resisting change: —— > Mainly muted, pastel colours-and all.text in white; which creates-a simplistic
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First Published
February 1999

Publisher

Bauer Media
L

Rate of Release
Published weekly

Cover Stars: Cheryl Cole, Dani Dyer, Victoria Beckha
Giovanna Fletcher, Liam Payne, Ma
Verbal Codes

---------------------------------------

L

Semiotic Analysis ..

)

Title: The title ‘Heat’ links to the hot gossip inside. This term insinuates t. it
of the latest ‘hot’ gossip and celebrities’ secrets.
Main coverline: ‘Caught Out!” The use of the exclamation mark is trying to mal.
This will make the reader intrigued to find out what Posh has done in order to b
the secret. Furthermore, the secondary coverline, ‘secretive star’, is designed to e
connoting secrets and hidden gossip, enticing the reader to buy the magazine and.
‘Baby Daddy’: This informal and colloguial term reflects the demographic of the n
C1C2DE. ‘
‘Shock’, ‘Terrified’ is hyperbolic language that is designed to shock and be exagger. .cu In order to
intrigue the audience.

o,

2, which'is

%

potential audience. This is a unique selling point for the magazine. :
Use of rhetorical questions: This conveys a sense of urgency as the audience wants to fi
and, therefore, they will pick up the magazine. This will encourage the audience to buy t
because of their need to answer the rhetorical question. For example ‘Is this Harry and Meg
biggest mistake yet? intrigues the audience as they want to find out the ‘mistake’.

Use of alliteration: ‘Secretive Star’ and ‘Badass Baubles’. Celebrity magazine covers, such as He
Helloand Reveal, often use alliteration as a way to make the title or headline more memorable and ™
attention-grabbing. This is also a technique used by the tabloid newspapers. It can help create a
memorable phrase that is easy to recall. Here they use ‘Secretive Star’ to create more interest in what
‘Posh’ has done to be caught out.

Informal/colloquial language: A number of abbreviations are being used in the coverlines, such as
‘Celeb Inspo’, which is used to target the demographics of the magazine. This is specifically targeted at
the 15-34 aspirers and mainstreamers.

Use of first names: ‘Dani’, ‘Posh’, ‘Harry, ‘Meghan’ are all first names. This is informal, friendly
language which encodes in the reader that these celebrities are familiar and personal to us.

L

P T
0

teuy

Circulation: 2.1 million adults in Great
Britain from April 2019 to March 2020.
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% Magazines: Close Study Product - Heat

Pug: The pug is a promational offer
that looks like a sticker. It is generally
located in the corner of the magazine.

The pug is used to promote exciting

news or promotions, such as part of the
magazine being free. The idea is to

Buzzwords: Words Im4ge,

that are used to
excite the audience,
such as ‘Exclusive’.
Usually within the
main feature article.

Masthead: Slightly hidden by the main

of the producers to pack in as much
information and imagery as possible.
The bold white font against the pink
background vaguely resembles the |

. .
4 1 £%)

p

5

=

2 y

=

implying an attempt on the part

of red-top newspapers.

make it stand out from the rest of the
front cover by using bright colours and
high contrast. On the front cover of
Heat, the pug is in the top left corner,
in yellow (and pink/black text), offering
a’'17-page TV & film guide..

Puff: An eye-catching graphic or text to
draw the audience’s attention. The
sticker effect is a popular convention,
using a shadow, a bold outline or a star
shape. However, it can just be a line of
text that uses a symbol to draw the eye.
In this case, we have I'm a Celeb’ with
the spider asterisk. Additionally we
have ‘Behind Closed Doors’ and ‘Shock
New Pics..

Banner: Text, which stands out because
it’s on a coloured background.

Information/Barcode: This is
positioned along the right at the
bottom of the page. Note how small it
is as the cover needs to be full of
images and sell lines. However, it is on
the cover (unlike 7atler) as price is
important to Heat readers.

\\\\\\\\\\\§

g

|

s

B // :: %

Skyline/Strip: A list of what is featured within the magazine,
such as stories or specific content. Normally located across the

bottom or top of the front cover. ‘Shock’ and Terrified’
hyperbolic language that is designed to shock and be dramatic
to appeal to the audience. AHeat features a skyline above the
masthead to fit in additional stories that follow the first point
a reader will start reading, according to the Z-pattern.

) &

7/

Sell Lines: Located on the
front cover, these lines of
text inform the audience of
the type of content included
inside the magazine. One
includes a ‘pull quote’ about
Dani Dyer.

is

Main (Key) Image: An image that represents the main story

“ISTHIS
HARRY &
MEGHAN'S

BIGGEST
MISTAKE YET?

Technical Codes

/ o Design and layout: In AHeat, the rule of thirds is not used. AHearuses a technique called

the Z-pattern. Magazine covers often use the Z-pattern
Z-pattern. Magazine covers often use the 7- p///m//////

AR IBDN ABI AN AN A BB DA RN A i

in their design because it is a
S vt i tbambion e Aha G

.«in the magazine, usually of a famous figure or an

.ing release. In this case Victoria Beckham's picture

_ w+«en by paparazzi - it is quite grainy and it is not
.. itis rather casual and natural. This picture has
i :d in order to reveal her ‘true and natural’ look,
it++< “1sually hidden from the rest of the world.

Furthe, « ° 1e use of the smaller image - where Posh is
leanin% I ..., talking to a mysterious driver ~ further
. > ea of secrecy. This can give the reader a
sense of vove _ ), that they are seeing something secret
" - _ivate that they shouldn't

i

—
Anchorage Tex. <+ "elps to pin down the meaning of a
picture. ‘Behir.. . - .ed Doors’, ‘Liam’s double life’ and
‘Secretive Star’ ar, ..uesigned to engage the audience as
they connote secrets 2~ * “idden gossip, enticing the reader
to wva look inside.

|
Main Coverline: The ti > wk 1 represents the main story
or image. The Posh tex ~~ which is unusual as the
other coverlines in the Saific.icle are sans-serif. This
connotes that she is ‘posh’ wi'rhy ~ more formal, traditional
font style. This also juxtaposes with the ‘CAUGHT QUT’
sans-serif text.

Barthes Semiotic Action and Enigma Codes

: The image of Meghan and Harry has been deliberately mediated to make them look sad and
| regretful, trying to connote that they are guilty and shamefaced. The original image has been §
j taken from a Remembrance service, and the pair are being suitably sombre. The cropping of
% I the image totally changes the context and interpretation of their faces. i

’4, -

Representation

=% Men - Apart from Liam, who is presented
as the villain in the relationship, and Harry,
who is presented as part of a relationship,
men do not have a lot of representation in
the magazine. This could be a relatable
feature to a male audience, while at the
same time, according to the uses and
gratifications theory, some readers might
find this a personal identity story and
identify their situation. This is due to the
core demographic of the magazine, which
is female.
Women - Women are presented as Posh’,
powerful and secretive, while at the same
time they are being accused’ of lying,
Women are also expected to always look
good even when they are casual. Finally,
women are also being presented as
victims', e.g. Dani Is terrified.
Relationships - As a gossip magazine,
Heat's main issue is the relationships
between celebrities and their break-ups.
This is again intriguing for the audience.
Celebrities - Celebrities are being
represented as glamorous and stylish, e.g.
the glossy pictures of Dani and Cheryl as
well as Meghan Markle and Prince Harry.
On the other hand, due to the
juxtaposition of the coverline
Secretive... Accused of Lying to Everyone’
and the main image of Posh without any
make-up, looking casual, the reader is
intrigued and wants to find out more
about the lying and what the secret is.
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/ Lead sto The story that is considered ‘most important’
i by newspaper producers

Tabloids tend to target an audience bet

Broadsheets tend to target an audience

0 G s i

certain news stories
.

|| P elospapers — || e d-s:;i‘:yz‘zis;*;i;zﬁzzze;;fsssg”zia:‘iop

et g oo T | Media Lanquage and Representation i % )
news publications in the UK. These are: | | / Headline | topic (usually in a large font size and style in
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Daily Mirror
Format: Tabloid (red top)

Date of publication: 13" March 2023

Average circulation: 329,485 (daily sales Feb 2022)
Monthly reach online: 20.7 million (March 2024). The Mirr
Core demographic: C2DE,
Politics: Left wing, strong Remainers
Ownership: Reach PLC (previously Trinity Mirror)

the Labour Party since the end of World War Il. It has remained critic
governing Conservative Party.

56% female

The Times
Format: Broadsheet

Date of publication: 13™ March 2023

Average circulation: 368,929 (Jan 2020)*

*  The Timesno longer publishes its daily circulation figures
Monthly reach online: The Times UK is a subscription website; in 2021, Reuters
Institute put the number of subscribers at around 400,000
Core demographic: ABC1, educated, with a liberal or right-wing political stance
Politics: Right wing, centre-right, took a balanced approach to Brexit in terms of

articles published but eventually backed Remain, even though its readers were likely

to vote Leave

Ownership: News UK, itself owned by News Corp (Rupert Murdoch’s publishing

Gy
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Gary Lineker

Gary Lineker is a sports broadcaster who has played for top British and European clubs
and represented England in international competitions. As a footballer, he was the top
goal scorer for three clubs: Leicester City, Everton and Tottenham Hotspur. He also
received 70 caps for England and was awarded the Golden Boot in the 1986 World Cup.
Lineker is famous for having received no red or yellow cards during his professional
football career.

He presents the BBC's flagship football programme, Mazch of the Day, as well as
providing live coverage of football matches including World Cup matches. He has also
appeared in a very-well-known series of advertisements for Walkers Crisps, which play on
his reputation as a ‘nice guy’. Lineker is classed as a ‘freelancer’ when working for the
BBC, not as a BBC employee.

Lineker regular expresses opinions on a range of issues, including politics. He is often
highly critical of the Conservative government.

Richard Sharp

Richard Sharp is a former banker who was appointed Chairman of the BBC in February
2021. He worked at several international banks, including Goldman Sachs, where he
managed Rishi Sunak (who was Chancellor of the Exchequer when Sharp was appointed
to the BBC). After an inquiry was held into the appointments procedure, he resigned,
leaving the BBC in June 2023.

Richard Sharp has donated at least £400,000 to the Conservative Party. He also helped
to arrange an £800,000 loan to Boris Johnson, then Prime Minister, before he was
Appointed to the BBL - s was fist reported in The Sunday Times o lavuary 31025 The |

Wal W, I I A

In March 2023, Lineker criticised the UK Conservative government’s policy on asylum
seekers, and specifically the language being used by government ministers. He

gl < Suella Braverman’s (then Home Secretary) policy as ‘an immeasurably cruel
irected at the most vulnerable people in language that is not dissimilar to that
¥ Germany in the 30s’, referring to the rise of Hitler's Nazi party and its attitudes
to Jewich people and other minorities.

Liné% .+ade his criticisms on X (formerly Twitter) where he currently has
8.9 m. ' .ri iollowers.

| ]

~nts caused an uproar. Conservatives were furious, whereas some
figures on' *2 &k * applauded him. On 10™ March, the BBC announced that Lineker
would ‘step_acv rom his duties on Match of the Day, saying that it had ‘decided
Lineker will nc’ w.“ent Match of the Day until there’s an agreed and clear position on
his use of soCie. ia’ Effectively, he was suspended.

In the next few hou* , .. ~ny of Lineker’s colleagues announced that they supported
him and therefore v@ '1le not be appearing on the BBC that weekend. They included
Alan Shearer, lan Wri¢ it, $ 2ve Wilson, Conor McNamara, Robyn Cowen, Steve Wyeth,
Alex Scott, Jason Moh%’jf ' Mark Chapman, Jermaine Jenas, Dion Dublin and
Jermain Defoe.

The BBC's sports coverage was severely curtailed that weekend (11™ March and
12" March).

On 13™ March, the BBC and Gary Lineker issued coordinated statements. Lineker would
return to presenting, and the BBC would conduct a review into its social media
guidelines and how they apply to freelancers who do not present news programmes.

7 G 2 2 7
“TimDay hat ki had agreed to abide by the existing quidelines untilthe |
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Masthead: Written in a large, bold font
allowing it to stand out to potential
readers. The text is arranged in a manner
that makes it instantly recognisable to its
core demographic.

Masthead caption: ‘Newspaper of the Year’ establishes
that the Daily Mirroris a trustworthy and admirable

publication. Although it does not make it clear who

awarded the title, it nevertheless reassures the reader
that they are reading a highly respected publication.

N\

Red top: Includes a date line and cover
price - also provides a link to the Daily
Mirror's official website. Positioned on the
top third of the page and will stand out on
shop shelves among the other newspapers.

Layout and design: There is (typically of
red tops) a high ratio of picture to text on
this front page. The photograph of
Gary Lineker, his appearance relaxed and
possibly amused, is much larger than the
images of the two BBC bosses, adding to
the narrative that Lineker has ‘won’ and
- constructing a conflict between Lineker, in
his casual clothing, and the two men in
suits. Given that the readers of the
Daily Mirrorare predominantly from the
C2DE social groups, they are more likely to
identify with Lineker’s clothing and casual
appearance, placing them firmly on
Lineker’s ‘side’.
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Main headline: ‘Back of the Net’ is a footballing term
used by pundits, meaning that a goal has been
decisively scored. This refers to Lineker’s career as a
footballer and a pundit, and also to a perceived victory.

Cutline (in red): Usually a cutline will
divide two stories on the front page.
Here there is only one story, but the

Daily Mirrorhas used its usual red
cutline as a second headline. Reading

‘Lineker Peace Deal Hope’ the cutline
uses language frequently seen in war
reportage, suggesting the gravity of
this situation reaches beyond a row

over online language.

Main image: The paper has chosen a
picture of Lineker dressed casually and
smiling slightly, constructing a
narrative that he has ‘won’ without
suggesting that he is gloating. He is
outside, wearing casual clothing. This
reflects the fact that he is a sportsman
and makes it more likely that the
audience will identify with him.
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Inset 1: Richard Sharp
The title (white and yellow on blue) uses a utilitarian
style font with military connotations, reinforcing the

impression that this is a war being waged against .«

Gary Lineker.

The first line of the body text reinforces the milita
theme as it introduces ‘Under-fire BBC chairman
Richard Sharp’, suggesting that the war is going
against Sharp.

The main body of this story contains details about
Sharp’s considerable wealth, his lifestyle and the
properties he owns in London. Given that the core
demographic of the Daily Mirroris C2DE, many of
whom will live outside London, this strategy ‘others’
Sharp and renders him unsympathetic without using
any openly negative language - terms like ‘lavish’,
‘expensive’ and ‘high society’ suggest that he is out of
touch with reality as experienced by most of the Daily
Mirror's readers. The quotation from the spokesman
about Sharp’s tax affairs actually raises doubts about
his financial honesty.

Sharp is explicitly linked with Rishi Sunak, and the
detail that Sharp was Sunak’s boss at Goldman Sachs
implies that he can influence the government, but
never openly states as much.

Cutline (in red
capitals): uses the
terms ‘peace deal’
and ‘axe’ to suggest
physical violence.
The implication is
that Lineker is the

ictim of an attack.

Main image

Lineker is shown smiling, wearing casual clothing and
accompanied by his dog. He is being represented as a
sympathetic and relatable figure to the audience.

Secondary images
Both Davie and Sharp are
pictured looking serious
and wearing suits. This
emphasises the gap
between them and
Lineker, and therefore
between them and the
Daily Mirrof's readershi}

His clothing, the setting, and the presence of the dog will all
be familiar to the Daily Mirrors core NRS demographic of
(C2DE. There is little outward sign of wealth. Lineker is being
positioned as ‘one of us’.
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Inset 2: Other stars voicing views

Using the same utilitarian, military style font as Insert
1, this insert deals with other stars associated with the
BBC who have made strongly political comments on
social media without being suspended by the BBC.
Both Lord Alan Sugar and Baroness Brady appear on
The Apprentice, and both have made comments
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I Headline and subheads

rhe Daily Mirroruses two headlines - ‘Get in!” and ‘Get out’ - each with its

%+ nsubhead.

* in!"is both a football term of encouragement and a general term of

7al for someone’s actions. The subhead explains ‘Positive talks raise
= hat Lineker will return to TV for weekend sport’. The idea of Lineker
re. jn%@, 1 is presented as a positive outcome.

10

‘Get. .- nas more negative connotations. The subhead refers to ‘Tory Beeb
bosse as )ciating them with the Conservative government and reinforcing
the pom" ~ [ their impartiality is in question. That there are ‘calls’ for these
men to t _«uKed suggests that they have done something wrong - the
implication * "t they have been part of a plot against Lineker.

Representatic s

The majority of | pe: - “epresented here are middle-aged white men, differentiated by
class. Only Nadifa Hu.-'n is different - a woman, and a second-generation British
Bangladeshi, from: ... ike Lineker, she is pictured smiling and looking directly into the
camera, encouraging the audience to sympathise and maybe identify with her. The point is
made that she deleted her comment about Theresa May, and so was not suspended by the
BBC. This is contrasted with Alan Sugar, who often makes political comments and rarely
deletes them. It suggests the BBC has different standards for different people.

The other three men - Lord Sugar, Tim Davie and Richard Sharp - are pictured
wearing suits. This identifies them as upper class (ABC1), and suggests a link between
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them. The implication is that Sugar is welcome to comment freely on social media
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The Times

Main headline

The Times headline ‘BBC bosses seek truce to get Lineker back onside’,
although it uses the colloquial ‘bosses’” and uses the football phrase ‘onside’
as a punning reference to Lineker’s career, is still quite straightforward and
serious, lacking in emotive language or outright jokes. It introduces the main
topic of the article fairly simply.
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Broadsheet

The masthead includes a dateline, a cover price and a
link to the website. The paper is more expensive than
a red top, and subscribers are entitled to a discounted
price. It also includes an issue number - in the ten

thousands, whic reinforces s longevity ///////

Masthead

The masthead is plain black
capitals on a white
background, suggesting
seriousness and common
sense. The connotation is that
this is a serious newspaper for
serious people

Masthead logo (crest)

The Times, instead of having a caption or a logo, has an old-
fashioned printed version of the Royal Crest. This style of crest
goes back to the early days of the newspaper, as does the motto,
‘Dieu et mon droit’ (meaning God and my right) - the newspaper
was first printed in 1785.

This deliberately old-fashioned masthead reminds the readers
that 7he Times is an iconic newspaper which has existed for
centuries. It is part of the British establishment, even though it
is currently owned by News International.

_

4

THE

& 8 ¥ M

7

)

E

BBC bosses |
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Puffs / pugs

The stories advertised as appearing inside the magazine
are unusual for 7%e 7imes in that they are both
‘entertainment’ stories - one for a further football story,
another a lifestyle piece about podcasting.

This suggests that there is a hope that the Lineker story
will attract people who may not normally read 7/e 7imes
and who may not be interested in the more ‘serious news’

that the paper usually covers.

seek truce to
get Lineker |

back onside
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The Times presents the story in some detail, explaining the
effect that Lineker's suspension has had on the BBC's
sports programming and including comments from former
BBC personnel and also from current and former members
of the government.

The language used is not as neutral as it first appears. The
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Main story

The main (or first) story focuses on
people who did not walk out at the
weekend. These people who are
employed by the BBC, or are
freelancers like Lineker, are
presented as feeling that their
professional responsibilities
required them to work or as needing
the financial security.

The implications are that the BBC is
chaotic, has huge differences in pay
rates and cannot handle difficult
situations. It also implies that those
who did walk out are privileged to
be able to do so.

Main headline

The main headline - across both pages -
focuses on Twitter (now X) abuse received
by a BBC commentator who was called a
‘scab’ on Twitter. This implies that not all
of Lineker's supporters are behaving well.
‘Cry foul' is a football reference but has
corgeallI of 3 fake complaint.

Main images
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Comment

The headline suggests some
sympathy for the BBC, but within
the first two paragraphs the reader
is reminded of scandals which were
far more damaging to the BBC. It
presents two opposing arguments in
an apparently impartial way -
although as well as praising Lineker
for his brilliance, the article refers to
two journalists (Kuenssberg and
Robinson) as being impartial,
although both are reqularly
criticised for a right-wing bias.
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Why letting Lineker
go could trigger an
- exodus of big names
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Design and layout
Again, there is a greater ratio of text to image than you
would find in a tabloid.

There are five different sections of the story - or five
different stories focusing on the same event. The central
story, which focuses on the other presenters who are
supporting Lineker, has a pale blue background, images of
each presenter, and a quotation and caption for each image
- which includes, in most cases, how much they earn.

The other stories are plain black on white, with a short
explanation of the social media quidelines on a beige
background. The stories are separated by their headlines.
The overall effect is that 7he 7imesis providing a range of
information and opinion, but the coloured backgrounds and
headlines prevent the amount of text from being
overwhelming.

Institutional stance

As a Conservative-sympathising newspaper, 7he 7imesmight
be expected to support the BBC management over Lineker.
The BBC, however, is unpopular with Rupert Murdoch and
the right-wing press in general because it is a public service
broadcaster. The focus, therefore, is on the poor management
of the BBC, the large amounts of money it spends, and a need
for reform and overhaul.

The main images are of people who support Lineker - each image captioned with a name and, in most cases, an
income. By including how much the BBC pays its presenters, 7he 7imesis emphasising how the BBC spends money
and how much each presenter is risking - but also suggesting that these people can walk out without suffering
financial hardship. Although the sums involved may not seem enormous to 7/e 7imes ABC1 audience, many of the
people earning them do not come from the same social background and have achieved fame and wealth through
sport. There is a possibility that 74e 7imes readership would resent this kind of achievement, or consider that
people paid such sums should not walk out, or that those kinds of wages buy compliance with all

The Times

7

. commentator is called ‘scab’
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Both sides believe

they're in the right

. D

Audience {igures rise for
shorter Match of the Day
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@ / Context: Gender Roles in Society Commercial advertising describes the promotion
In terms of women’s roles, the 1950s are known as an era of domesticity and of goods or services for a consumer audience, e.g.
conformity. Having been forced into traditionally male jobs during the Second McDonald's, Gillette. Non-commercial advertising

World War, women were largely encouraged to be domestic housewives and allow seeks to provide the audience with public
men to retain their positions as breadwinners’. Despite the social change that information relating to a certain issue. In most
A DV E RT I S E occurred as a result of the civil rights movement and the second wave of feminism | EEENSRINGHNR TN AVITRDIE R
in the 1960s and 1970s, advertisements (until quite recently) have primarily audience to take some form of actio ”

depicted white, middle-class models that conform to patriarchal ideas.

SHistory of Advertising: Print adve
ervative government at the

Personification: When human
characteristics or personality are
applied to a non-human object.
This can make advertising more

vivid and allow audiences to view

a product in a certain way.

Wordplay: Experimenting with the

h ‘Ire : multiple meanings or spellings

that behind words creates humorous
effect (often in the form of puns).

Key Definitions!

Shock tactics - whe: -lements of media language are used to invoke a highly
emotional respor e ﬁ ‘m an audience, e.g. adverts tackling domestic abuse
may use violent imay- ’ shock the audience into recognising the seriousness

of the issue

Rhetorical question: A ¢ asti 1 that
dramatically implies ah@ e
without stating it, allowing t*

audience to answer for thertiselves.

Hyperbole: When language is
used to exaggerate statements
and make something sound larger
or more extreme than it really is.

Advertising campzf’igf’@/ *he strategy an advertising company will use to
promote a particular pv= -t service or message, possibly across multiple
media platforms, e.g. This Girl Can used a range of print and video
advertisements to encourage women to participate in sport

v Public service announcement - the promotion of a message through the
Intertextuality: When a media text media on the basis of public interest or to raise social awareness, e.g. anti-
smoking adverts

A

Alliteration: When the same
consonant sound is repeated at least
twice in a phrase or sentence in

prdertosprnhasispstienrs
Dbl 0 2mnnasion M/%L”; o2

references another text in order to

shape meaning and affect audience Targeting - the ways in which media producers select and mediate their

interpretation, e.g. Ripe strawberries content in order to appeal to a particular audience demographic, e.g. adverts
i b A bR for tow linhtsnhres hove traditionolly tarvaeted an oudience of voiing hins
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® CSP1-0MO Advert

Anchorage: The brightness of the image
{made up of primary, pastel colours)
anchors the text’s references to bright,
white laundry

Framing: The model is framed centrally -
she takes up the majority of the frame,
establishing herself as the audience’s

main point of identification

Non-verbal Codes: The woman’s rolled-
up sleeves connote a determination to
work hard and achieve the reward of
bright, white laundry. The woman’s wide
eyes and pursed lips connote a sense of
fun and mischief - the aim appears to be
for audiences to relate to the model.

Advertising Copy: The advert is primarily
image-based. The paragraph in the
bottom third of the page does not offer
details or instructions as to how the
product should be used. It simply
rephrases the same enthusiastic message
again and again.

SON\—

Mode of Address: Model smiles directl
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KEY REPRESENTATIONS

The woman looks directly into the frame, pursing her lips in a
rehearsed manner. This arguably affirms the idea that the woman's
main role in the media was to be ‘watched’ rather than ‘watching’ -

in this respect, the advert can be analysed in relation to Laura

Mulvey’s theory of the male 23ze

&

The woman’s central motivation is la ftablishes the
stereotype of the ‘stay-at-home’ mother™#5 performs chores in
service of her family while her husband works * - _.ing in the money

The model used appears to be white, middle—ag%é/ . 5”

there was a serious lack of diversity in print adv T
1950s, particularly in terms of racial df’Vef -

The only type of woman represented in the advert | t mother’
stereotype — this is despite the fact that many wome?j' 2 1950s
were beginning to pursue career opportunities thé';: voven't

previously afforded to them
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What might persuade us to buy a pf‘ '

Billboards, News Ads, Door-to-door sellers

Print Adverts, Radio Adverts, Word-of-mouth, P;fgt ;

Print Adverts, Radio Adverts, Word-of-mouth,
Internet Reviews, Video Adverts, Websites, Social
Media Posts, Apps, Digital Billboards and more...
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Cultural Codes: We can tell from the idyllic Less with a silk neckerchief - this

setting, the casting and the mannerisms of the w@ uts a stylish and carefree, yet %/ -
characters that the advert takes place in ltaly. niably traditional image of //f
Audiences with a good knowledge of cinema femininity //
might make a connection between the advert ' /

and Roman Holigay (Hepburn’s first major ,

Hollywood film).

.

~ burn is completely silent

. / put the video - certain
. ‘ [ - ight interpret this as

" ter lacking agency

Direct Audience Address: Lady Leshurr raps
directly into the frame and uses words such as
‘you’ and ‘we’ to engage with the audience as
much as possible

Slogan: ‘Why have cotton when you can have The ma diahas allona Fi (NN ina d .
7 st o of s themriLlestion - : . e mainstream media has a long history of € "¢ *onstructing damaging

it heavily implies that Galaxy would be Hepburn’s 4 rcifres:;]tat?ﬁs of ﬁth:'fhm }QO;IEETfO;r;Eglfct%J t:) ° pres:.‘nt ﬂ;sm
choice of chocolate were she still alive ? / . FROGERET TDRJIOT e T T TIE e [ e
/ //// . majority of advertisements featuring African Ameri~~ _ uepicted them as
. : . " having ‘minstrel qualities’ such as thick lips and bul: g es. Several
major events have had a positive effect on the represc. _«i~n of BAME
communities in the media: L
women they were used to seeing Ived in this se she e  1955: Rosa Parks was arrested for refusing to give ner seat up on a
‘ he e bus for a white man. This led to huge developments it civil
rights movement. -
e  1963: Civil rights activist Martin Luther King Jnr deli\é% ed? s

Paralanguage: Throughout the advert, Lady
Leshurr increases the speed of her rapping and
the intensity of her tone in order to drive home

the central message

Insert Shot: The flow of the narrative is
occasionally broken up by a close-up of the
Galaxy chocolate bar - this reminds us that we
are still watching an advert

famous ‘I have a dream’ speech which has become foreve: - Facts and Figures: The only statistic ‘only 3%
Intertextuality: The narrative structure of the Advert enforces the stereot,, - that there is a universal love for associated with the fight for equal rights L of blood donors are Black or Asian’ emerges
advert resembles that of a standard romantic chocolate among womez, gy chocolate advertisements e 2013: The sociopolitical movement known as Black Lives. ... |  once the soundtrack has changed dramatically;
comedy film - particularly the ending of driving 'identify young women as their key targfzt ?udience fiue to- was founded following a series of unprovoked shootings of African the text appears in large, bold writing,
off into the stnset evidence that chocolate increases serotonin in the brain during Americans by the police signifying its importance

the week leading up to menstruation.

In the Galaxy advert, Audrey Hepburn is digitally recreated using CGl (computer-generated
imagery). This was achieved by Framestore, the company that produced the effects for the
Galaxy - Context Academy Award winning film Gravity(2013).

Imperatives: Represent’ reads as a command,
a call to arms for the audience to give blood.
Furthermore, ‘Give blood’ and ‘Save a life’ are

......... e  Audrey Hepburn was a Hollywood film star , hrases which demand chaye. Audiences are |

L
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®  Osline, Social, Participatarq [Tedia and VYideo Games
BOsmn ooge

Subscription Links: This provides audiences _awment Threads: A vast majority of the H Stvle: Al b : = = EE““ m G G d.
with the opportunity to gain regular (sometimes e} nosted online enables people to share ouse Style: Allows website producers to " m m . E. u
,, mbnail Images G k m W ﬁ]
L

exclusive) access to specific online content. ) pinions and feed back on comment mamFam a unique style of layout and
Audiences who do this are shaping the ways in tions. This is particularly popular on social presentation - encompasses elements such as

which they consume online media. ™ _sites such as Facebook and Twitter. colour, font, stylisation and text dimensions «“»"\fIntroduction Hypertextuality: A form of online intertextuality when a
: : - site evokes, or directly links a site with, similar content
Sharing Content: The impact and meaning of online . Jading: Due to the accessibility of Whitespaceso i L!SEd iofine empty. space L
media is often shaped through the ways in whichitcan ' technology, anyone is now able L8 U AU RS G ERELRIE Immersive: A media product which allows audiences to
be promoted by the audience, giving them a huge t 4 a website or start a YouTube = interact to the extent that they feel a part of the world the
degree of influence. Facebook posts can be shared, ~el. There is less of a barrier ‘Above the Fold’: Content the audience can product creates
Tweets can be retweeted, videos can be posted, etc. twe 1 producers and audiences. immediately see without having to scroll down s

Participatory Media: Digital media which enables

Definition Notable examples audiences to interact with, contribute to or help distribute a

; oy roduct (e.g. Twitter, podcasts, video blogs,
Representation of women in video games y Player must navigate various ledges, drops and Donkey Kong, Dustforce, Super : P (eg P 95)
Platform o o< ) Social M icons
rF obstacles to reach goal Mario Bros. . :
Recent studies have shown that women are just as Racing Gandi I Player must compete against opponent(s) or time in | F1 2018, Need for Speed, Go Kart HTML LIZ o
likely to play video games, even those that are 9 . transport or on foot Go Ultral =
designed to appeal to stereotypically ‘masculine’ Stealth Game! Player must navigate landscape and achieve goal Assassin’s Creed, Hitman:
interests. However, video games are still widely L without being noticed Absolution, Aragami Tzvetan Todorov was a Bulgarian-French %
considered to be a medium for teenage boys. This Rhythm Games r Challenges the player’s sense oiffﬁﬂﬁm édg. Rock Band, DI Hero, Beat Saber philosopher who proposed. that there \.Nas a
consensus has led to a great deal of negative female i, refiexes hand-eye coordination repeated structure for all linear narratives. He o
stereotypes. For example, women as Player is challenged to survive in a hostile Frostpunk, Slender Man, DayZ, discovered this while researching classic folk
Survival Games enV/fonmE{lr {Jy deve/ap{ﬂg resources and Fortite stories and fairy tales. This structure can be
e  Damsels in distress, e.g. Princess Peach from bu//d/ﬂg‘//ﬁaﬂaglﬂg d base - particularly applied to mainstream cinema:
Super Mario; Ashley Graham from Resident Evil Puzzle Games Tests the p/ayers‘ ab/[//ty {0 p/;ob/en; Solve - can be Zj’ms, Qndly [fu;/? ?ga, Equilibrium - A state of balance in the story.
e  Sexualised action heroes, e.qg. Lara Croft in visua or interiectua : umantty, tara roft 6o There is no conflict.
Tomb Raider; Ivy and Sophitia from Soulcalibur Shooter Games Player must use a range of weapons to fire at an Call of Duty, Grand Theft Auto, Disruption - The point at which this balance is
Victims of male violence, e.g. prostitutes in opponent/ onponents Pointoall Wers disturbed by an action or event
[ ] oL
_ ) ”' a . . Player builds, grows and develops a fictional . o Recoanition - The noint at which the
Grand Theft Auto and Red Dead Redemption Construction Games > Planet Coaster, Minecralt, Siméity b
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Rashford has received criticism, as well as racist abuse, for his performances
as a footballer as well as for speaking against the government:

e In October 2021, Rashford stayed off social media as he was ‘embarrassed’
by the Liverpool defeat.

e Rashford is one of several Premier League footballers to be targeted with
online racist abuse.

o On the other hand... Marcus Rashford has also emphasised the positive role
social media has had in his mission to feed vulnerable families during the
coronavirus pandemic, and he believes that some of the criticism he gets on
the platforms is a price worth paying to further his campaigns.

Marcus Rashford

Media Language and Representatfion

Context you need to know... - Repeated traits of Marcus’s social media pages

Mother: Melanie Maynard (Rashford’s campaign to
provide free meals for vulnerable children
demonstrates the influence of his mother in his life)
Brothers: Dwaine Maynard and Dane Rashford (D N
May Sports Management represents Marcus Rashford)
Debut Novel: You Are a Champion: How to Be the Best
You Can Be

Social Media: Rashford uses social media to
successfully raise his profile as a sportsperson. He also
uses social media to promote his campaigns regarding
food poverty, homelessness and books for children.

Acial justice
Representation of celebrity
When Marcus Rashford was asked to be the face of Burberry in 2020, he
demanded that the brand contribute financially to, and work actively with,
several organisations that support young people in the UK and the US in
various ways. This arquably adds to Rashford's authenticity as a ‘celebrity
campaigner’.
o Marcus Rashford's website is effectively used to reinforce representations
of him as a 'rags-to-riches' hero, which helps to develop the relationship
between him and an audience because much research - including social

J

Additional codes and conventions

s

Sound: In a Marcus Rashford YouTube video, diegetic sound w
might include sounds of the football match, the crowd cheei. %
and Marcus Rashford's commentary. These sounds help viewe” r

to feel like they are watching the football match live and
experiencing the excitement of the game.

Sy WEEEEE NS EEEEEEEEEEEEEEEEER

\. psychology - has shown that the classic rags-to-riches story, the theme of
7 b struggle and redemption, is widely appealing.
g‘ MARCUS RASHFEORD f y . o ) _
) . Sound: Non-diegetic sound might include background music, o Marcus Rashford was already famous for his skills as a top-level footballer;

' "/._L;”I,ines of his collaborators. he instead used his social media presence to effect change for the wider

good, which earned him a knighthood from Queen Elizabeth Il but also
-, Criticism from some areas of the government.
~ Roc Nation saw in Marcus someone who mirrors their social justice agenda,
- articularly related to BAME issues. The movement found a standard
hand, can be used to add commentary, give the viewer context . aarerin Manchestef United’s.Marc.us Rashforq, who became one of Roc
or convey important information. E on’s European clients earlier this year. An icon of the 2018 World Cup,
\ 4 . ar- . courageous high-pressure penalty taker, Rashford grew up ina

sound effects and voice-over. Background music can be used to
create a sense of suspense, excitement or calmness in a
particular scene. Sound effects such as slow-motion sounds or
goal-scorer celebrations can help to amplify the emotions
viewers feel when watching the video. Voice-over, on the other

Synchronised conter* “oss platforms so the
audience receives ¢ 1 i 1t messaging. Same
verbal and'vic ~ ‘anguage.

Marcus Rashford MBE %

Use of phone notes feels = . nore personal
and much more intimate thafi u¢’ 2r forms of
communication. Itimpliest' . statement is
something that Marcus has written, not
something his publicist or someone else wrote.
This is a common celebritv convention.

“singee-parent family in Wythenshawe.

A
7.7 g

Medium Shots: These are to show off the
celebrity’s emotions as well as his body

language. In the initial shot of the website, Self-representation: Most online celebrities are completely in control of the
Brand ldentity The logo is consistently there to reinforce the Marcus Rashford brand. it is in the bio of every social media account. Marcus is wearing a suit, suggesting that he content they select, construct and mediate. A lot of their success will depend on
Navigation Bar | The navigation bar is simple and uses the hypertext for an easier navigation to the page. The audience can click on the image on the initial page and find is not only an athlete but an activist that ‘/; , their ability to construct a compelling online brand identity. This can then be
more information about Marcus’s life and collaborations. This has been designed so that it is immediately recognisable and also consistent across desktop wants to be taken seriously and make a reinforced through multiple online outlets. Example: Marcus Rashford has various

and mobile devices. This ultra-minimalistic navigation system is increasingly popular and removes difficulty in usability, especially on smaller devices. change. Marcus's expressions can still be

Himages ] imagesof Mars showing the smank business Marusthe moreselaved Marous videos of Marons: lmages are used 1 ////////////“//%}/////}//////////}///ﬁ/%///%/////////// e

G

/////////////////////

.

_
_

-

G

g

a9

r

Y

ussgj‘r{:mﬁpg
d3ilo310dd
1HOIAJOD




Kim Kardashian

Media Language and Representation
‘Famous for being famous’

Who is Kim Kardashian? ‘ y
Kim Kardashian is an American media personatiey, socialite, influencer, reality TV star, businesswoman and actress,
with an estimated net worth (as of 2024) of about,” . «illion. She has a significant online presence, with millions
of followers on Instagram, TikTok, Facebook and X w1y Twitter). Her current businesses include skincare and
foundation garment (shaping underwear) companie ~ sreleased a range of products tied to her name,
including books, a video game and fragrances, and ha ‘ous endorsement deals.

o

She first appeared on socialite Paris Hilton’s reality TV s
when a sex tape of her and then boyfriend Ray J was pu ./ Vivid Entertainment. She sued Vivid, ultimately
settling for a substantial sum, giving Vivid the rights to ma?%ﬂt ud sell the tape. Shortly afterwards, the E! channel
began broadcasting the reality TV show Keeping Up with the hians which followed Kim and her family. The
show was a huge success, running from 2007 to 2021, genera«s~ - ~veral spin-offs.

e was Hilton’s stylist). She gained public attention

Kardashian’s marriage to Kanye West received significant media

Recently, she has become more politically active, lobbying for pris. .. eform and clemency, and studying for a law
apprenticeship. This is a significant development for Kardashian, whg = nd has been determinedly apolitical
until now, and whose brand has emphasised fashion and family over%%*uc;hion or professional careers.

.

- OO

Useful terms:
Socialite: a famous persz . °n seen at high-visibility public
events (charity galas, premieres, sporting events) but has no
apparent job or expertise. Usually from a wealthy family.

Online presence (as of June 2024):
e  TikTok: 9.7 million followers
e |nstagram: 362 million followers
o X (formerly Twitter): 75.2 million
followers
e  Facebook: 35 million followers
e  Kim Kardashian: Hollywood
- an online FTP game

Social influencer: someone who has a strong social media presence
and endorses brands, products or services to their followers.

WWWWWWWWWWWWWWWM

.  Social media content
g ebsite o Kardashian Lsliallv 06sts 6 'social media 6nce ber dav Her = 100

u&glﬁm"‘ipg
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Short captions

MEDIA LANGUAGE

e Kim Kardashian’s social media feeds are coordinated to reach a wide audience and to maintain the consistency of her brand. Photographs and videos of
Kardashian herself are the main content, with photos and videos featuring her family, her children, her friends and her business interests interspersed.
Although the photographs range from professional shots to apparent selfies, they tend to conform to a similar style and use a similar colour palette.
Photoshop or other professional editing software is used to create glamourous images. Kim has often been criticised for overusing Photoshop to
emphasise facial features or body shape.

e The main colours used in a Kardashian photo are neutral, & st
instances of bright colour (such as primaries), and these '

k kin’ or ‘flesh’ tones. Blacks, whites and warm greys are used as accents. There are few

sociated with her children or with holiday photos - the blue of the sea, for example.
Kim Kardashian is usually framed centrally, whether alo J other adult - only when she is with her children is she occasionally a secondary figure.

e Kim is usually shown in expensive clothing, often tight-fi and/or revealing, and partial nudity is fairly frequent. Some photographs focus on her body
rather than her face. The photographs are all carefully posed tc = .+2sise Kim's figure, and often feature her own clothing and cosmetic lines or brands she
has endorsed. The lighting in most of the photographs ensures & .« .iv defined look. Images can be sexualised but not overtly pornographic. To balance the
semi-nudity, Kim includes photographs of her friends, family and'c. st ~. She is rarely pictured with a man.

e Most posts consist of a picture with a very short caption, sometimes. . i*'2 as one word. Posts which are direct advertisements for products such as
Skims contain more detail. -

Repeated traits of Kim'’s
social media pages

o

0

Photos with female friends,
family and business partne

g . :
MEDIA .. ..ESENTATIONS

Representations of celebrity
e The version of reality that Kim Kardashian presents is that of a desirable,
highly luxurious lifestyle based on wealth and fame. She posts images of
herself enjoying expensive holidays and living in beautiful homes.
e Part of the appeal of this social media content is that it offers a different
lifestyle to that of most people and acts as a form of escapism.
e This lifestyle is offered to players of the online ‘Hollywood’ game - as they
- emulate Kardashian's activities, they are rewarded with success

Self-representation: Most online celebrities are completely in control of
the content they select, construct and mediate. A lot of their success
will depend on their ability to construct a compelling online brand
identity. This can then be reinforced through multiple online outlets.
Example: Kim Kardashian has various possible readings as a family-
orientated woman, businesswoman, successful reality TV star, model,

¥ A ’ _
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Lara Croft Go and Kim Kardashian: Hollywood
Media Language and Representation

Lara Croft Go - Codes and Conventions
Location: A series of tombs, temples and jungles re dark, dangerous and
fantastical

Context you need to know...

Date of Release: 27/06/2014

Developer: Glu Mobile

Genre: Role-playing game; Freemium
Platforms: Android, iOS, Facebook, macOS

Context you need to know...

Date of Release: 27/08/2015
Developer: Square Enix Costumes that appe
Genre: Puzzle, Turn-based, Adventure Kim Kardashian g
Platforms: Android, i0S, Linux, macOS, Microsoft

Windows, PlayStation 4, PlayStation Vita, Windows Vita Kardashian is representeé%w ~ endly and supportive to the
protagonist. This is reflectec. +ir=h her positive dialogue,
eg. 1LOVE what you'v. o7~ with the place!.

. ‘ jre were all pre-approved by
Background: Richly textured and three-dimensionc} ene Kim Kardashian: Hollywood, the prairoughout development
protagonist is enveloped into the background, making the* ‘ld more immersive. Developers

endeavoured to create an ‘elegant board game aesthetiﬁ"’ci;; -

Colour Scheme: Varies from level to level as locations ché. -
dark blues, invoking a sense of the ‘wilderness’

7enerally greens, browns and

Soundtrack: An epic sweeping soundtrack, similar to those ft action/adventure films -

7

there is also a sense of tranquillity that complements the chal, ability to move and Kardashian is key to the protago’%‘ ‘L arrative progression. . e s

explore the world freely She consistently offers opportunitie (0. Tease social status, . B . | ' / L
Actions: In order to progress, the player must travel through the tie~"" rous landscapes fulfilling the role of the helper accor..in  Vladimir Propp’s . . ' =
jumping ledges, climbing cliff faces, pulling levers, solving puzzles - .ighting monstrous character theory. -

creatures — .

)

The game endeavours to form an authess. ~apiction of
Kardashian’s life. Representations of her fiie. < families and

ire monstrous in
“nsforan

Antagonists: Mostly animals of threatening size, e.g. snakes, spiders -
design and their sole motivation is to kill the hero. They are fairly typic?

action/adventure story. : : pets all appear if‘ the game as well a'sz”’ner fs{vourite Kim Kardashian: Hollywood © Glu Mobile, 2014
Rewards: The player can collect rare and exotic treasures - attainment o? ﬁes ;an enable Fraqchll*se: A SEI"IES of T]Ed'a products thzi;;}?ct/n}vely;over Hollywood hot spots'and clothing Jr%

thE player tO UmOCk WeaponS aﬂd COStUI’ﬂES tO ImpI'OV(:" the expenence Ofr.;/[: “@/‘, ba S'n-?ge narratlve ;r Crarabdi;r,deg 850 k’ l‘ jfe ‘Z_Vef - ’%}Z ANEE NN NN E S S NS E NS N B EEEEEEEEEEE
Function: The player swipes their screen in the direction they want Lara Crofe. - .inve in 6ei 10 games in Be JOmo Kaiger seres, makiing Lafa CIoft . Kim Kardashian: Hollywood - Codes and Conventions 3
- i o N a widely recognised video game icon Kardashian: Hollywood * ocation: Central Hollywood it citv brimmina with &
Each swipe takes Croft to a series of connected nodes on the game map. As opput. .S and ersial in terms of the QC: Io?j.f GS. ra hO YWEJO X consu.mens (Cj' Yl rimming wi .
uzzles are introduced, the player taps the screen to have Croft take action. .. ~/'gh-€na 1asnion snOws, uxury mansions and giamorous .
.[:....................E.Y....p.................................’"...;'"2....... Personalised Avatar: When the aesthetic of a video game ations it constructs? "% parties :
protagonist is designed by the player, e.g. KKH Background: Changes depending on location - consistently
Croft is a thrill seeker, constantly Costume: Some argue that Lara Croft = two-dimensional, uncluttered and colourful .
: " psrsunthf)f adve”t”,re —h ;S s.exuall.seld by her qutflt(()t:ght- Capitalism: A socio-economic system built on the principle that Underrepresentation: The characters are all Colour Scheme: Mainly bright pastel colours with flashesof =
! rggg ollt 'Z ony, s ocufety = itting, minimal clothing). Others trade and industry should be under private ownership, that ‘conventionally’ attractive - they are all slim, = gold and white, connoting a sense of luxury :
en|s;:o;1nrag%ﬁ d\;v:n:gu Sr(::d \goulddcomeng Lhat ghe costu:le F?S competition should be encouraged and that individuals should be stylishly dressed and heavily made up. Most : Soundtrack: Upbeat and contemporary sounding - electronic =
o - , N driven by profit and productivity characters are aged between 18 and 30 and = sound invites connotations of glitz, glamour, clubbing and :
adventurous occupations. Croft’s and that there are opportunities to thare i Litrl variety in terme of annasrance . . ' ' .
hera L1 chanoe the character's costume . g e PALYING
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Media Conglomerate: A large media

Every media product goes through three general stages...

Production - The initial construction of a media product - Writing, shooting and editing a film

) 2

Distribution - The delivery of a media product through the appropriate platforms -
L Stocking newspapers in shops/Delivering papers to houses

L 2

Consum~“ion - The audience’s experience of ‘consuming’ the media product -
Playing a video game

Establishing the budget

Production
Stages

company that owns a number of smaller
media companies

i
)

N
)

r

e

media text

7

e
§\\\\

P
F

r

Instagram
Founded: 2010

Twitter
Founded: 2006

ribution and circulation of modern media products has been significantly affected by the development
-~ technology. Most media companies will maintain active social media pages allowing them to target a
e of audiences. For example, distribution companies will generate hype for a new film by releasing Delegating
trailers through various social media accounts. They then rely on audiences to share this marketing
material amongst one another, building the audience through word-of-mouth

Horizontal Integration: When a media
company which is already established in
creating a particular form of media text of
will acquire another company operating
within the same form. This may also be

referred to as diversification.

Acquiring Equipment

Organising Elements;‘i

Establishing Facilities

B Choosing creators and participants

fZ Many media products are produced by subsidiaries of
. .arge organisations. These products will usually have a

high amount of financial backing, access to the best
resources and talent and will therefore tend to have
high production values (the technical quality of a media

Synergy: Different parts of a media
conglomerate combining to promote two

Creating Content /
separate products

Cross-platform marketing: Involves
campaigns that span across different
media platforms

. o Markfztlng: Exclgswe tolthe How are different media products distributed? Pioduet), floweker, thele b TOIE pIESHis iDTeae
internet (partlgularly social media), the media products to appeal to a mass audience otherwise
success of which is dependent on the Media Form Methods of Distribution Beoulation these large organisations risk losing huge amounts of
success of and awareness raised from . ~
—— i e T Online Editions, Delivery through subscription, Shops stocking physical copies, | money. Notable examples: News Corporation, Reach 1
g,
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P
Active audience: An audience that actively
selects the types of media product they consume.
They are also able to actively engage and
interpret messages within a media text, applvi
different readings to different messagd
.

Passive consumer: An audience that consumes
various types of media without actively engaging
with the content’s messages. They are also happy
to accept the meaning of a media product on the

most basic and superficial level

Mass audience: A large audience with mixed
interests that collectively consume the same
media product that appeals to the general
interests of the masses. It is often mainstream
media that appeals to mass audiences

Niche audience: A small audience with
specialised and particular interests. Producers
often create much smaller-scale products for
these audiences as the financial return is not

often very high

A demographic is a group of people distinguished

by their identity or socio-economic status: Gender,

.

. © MEDIA
 AUDIENCES

~ The Effects Debate: For a long time, it was widely accepted that a large section of the general public were
L passive consumers, taking the messages encoded into media products at face value. This in turn sparked a
8 bate as to whether the media could shape people’s attitudes and behaviours for the worst. A key example of
he effects debate taking place in British history was the outrage surrounding the video nasties: a list of
ulated horror films which began to circulate through video shops throughout the 1980s. Politicians and
opular press expressed their moral outrage and began a fierce campaign to have these videos banned.

d3i1o310dd
IHOIALOD

The uses and gratifications model was originally proposed by Jay Blumler and Elihu Katz in
1974. These theorists developed the model based on the idea that media audiences are not
passive. On the contrary, audiences have the ability to select what media they consume based
on their own needs and desires. To a large degree, this theory empowers audiences by
suggesting that media producers acknowledge the requirements of an audience and fulfil
these requirements in order to prevent their products from being left without an audience.

Entertainment/Diversion
7. Action films like Doctor Strange offer
_es escapism from the boredom of daily life

Education/Information
L.g. The Times newspaper informs audiences
of the latest news and cultural evenis

L I I I fo ] o
“ \
=

Uses and Gratifications

© © _onal ldentity
rg Manyﬁéf <€+ 7d tabloid newspapers fo
have tﬁe/n’ .al opinions reaffirmed

Social Interaction
E.g. Many video games allow audiences to
compete with their friends and exchange tactics

y argued that the general public (particularly young people) could be encouraged to commit violent

®our if they were exposed to these films. In hindsight this campaign is generally considered to be an
extreme overreaction and a patronising way of viewing media audiences

Stuart Hall - Reception Theory

Demographics
blish target audiences based on the following demographics

e

o~

It is widely agreed that media producers
encode messages into their products in
order to invoke a particular response from
the audience

The audience in turn will decode these
messages. However, they will not always

Gender: Perhaps the most widely considered demographic
in media. Magazines and advertisements in particular will
usually establish a demographic based on gender e.g.
Galaxy and This Girl Can are targeted towards women

do this in the way the producers intended

-

N

-

.

.

i

- o L

Age: Certain media industries will establish specific age
bands. However, most will establish general age
categories e.g Lhildren, teenagers, aguits. elderly people

-

o
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Petgpaper:

Traditional ways in which newspaper readers could become active audiences

Writing letters to editors; holding a protest; calling the paper’s offices and logging a

Audience and Imdustry @

Regulation of UK

The vast majority of newspapers in the UK have What is a ‘free press’?

experienced a steady decline in profits throughout
the past several years. This is mostly down to the
increasing availability of news on alternative
platforms such as online search engines, in phone
apps and on social media. For instance, look at the
readership” figures for the Daily Mirrorwhen broken
down into its separate platforms (10/19):
Print: 1,032,000
Mobile: 4,092,000
Digital: 4,300,000

complaint; taking legal action; boycotting the paper. s

Contemporary ways in which newspaper re  become active audiences

Sending direct emails; joining online message boards;

ing the paper on social
media; promoting protests online (e.g. through Facebook, 0.+ »

Greater public exposure to issues
relating to the ethics of journalism,

A free press suggests that journalists and newspaper editors are

free from government ce
intervention. Press intrusio
have invaded people’s privd’
editors may argue that they ho®#

i can edit content free of
> e press is considered to
P stories. Journalists and
£'d0 this in order to get to the

truth. However, when it emerged i~ ", 2011 that a murdered
schoolgirl's phone had been hacke. = .ie News of the World,

then Prime Minister David Cameron.
into press ethics. Leveson proposed a ¢~
newspapers were ignoring the Press 6

(PCC). David Cameron rejected the idea a< -

J

~+ the Leveson Inquiry

se.i-regulation body as
~1ts Commission
‘s worried about

government interference with, e “rass,

particularly through cases such as the
Leveson Inquiry

o 124
onn e

i

The rise of the Internet and digital media
platforms has made audiences increasingly

aware of tabloids and their habits of not

reporting fully accurate information (e.g.
Apologies for printing false information are

made public) /
- 4

o N
7

Multiple news platforfﬁs are
increasingly contradicting each
other, forcing people to
interpret information that
claims to be factual

%

i
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Stuant Hall Budience Theory.
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These figures suggest that print media is becoming
less and less significant.

*Remember, circulation refers to the number of people who pay

to consume a newspaper. Readership refers to the total number
of people who end up reading the newspaper.

G

—

.

ot

News of the World: © News International, 2011

_

newspapers

Until recently, British newspapers and magazines were
requlated by the Press Complaints Commission (PCC), a
body of voluntary representatives of each major
publisher. However, the PCC was disbanded in 2014
following the infamous phone-hacking scandal in which
the private voicemail messages of various celebrities,
politicians and murder victims were illegally accessed
and listened to. Much of this misconduct was discussed
and exposed in the Leveson Inquiry, an investigation
into the ethics of the British press announced by Prime
Minister David Cameron. It was agreed in the inquiry
that British news publications should be self-requlated
but ultimately monitored by an unbiased organisation
that has the liberty to respond to public complaints and
hold British publications to proper professional
standards. Most British newspapers are now regulated
by the Independent Press Standards Organisation
(IPSQO), an independent body created to advise
journalists and editors of appropriate ethical
approaches, uphold standards and handle complaints
from the public in a fair and balanced way.

The role of IPSO is to:

v/ Regulate 1500 print and 1100 online titles.

v Listen to complaints about press behaviour.

v/ Help with unwanted press attention.

v/ Advise publication editors.

v Provide information to the public.

v/ Provide a journalist whistle-blowing hotline.

v Low-cost arbitration between complainants
and publications.
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Daily Circulation
(January)

.

The Da/'/}/M//m/pro@” - .formation by printing
contemporary news storiez .- rularly those relating to
human interest, sport, enter, ' int and national politics

o

The Daily Mirrorprovides enter”'fa/ﬂ% 't and diversion to
its readers by featuring celebrit%asé% *_strong opinion
pieces, human interest stories, vaé _us e 2ainteasers and

crosswords ©

£ 2

N

The Daily Mirrorappeals to its audler . sense of
personal identity by featuring stories abo'* ~~dinary

people, presenting stories in layman’s rm< nd
promoting a left-wing ideologﬁ””;

Image of Front Page: The Jaily
Mirrorhas a long history of
apologising for unethical reporting
and the spreading of misinformation.
Piers Morgan was famously fired as
editor of the Daily Mirrorfor printing
photographs of violent British
soldiers which were later revealed to
be ‘false’. This headline was printed
shortly after. It is rare for a national
newspaper to print such a blunt and
sincere apology for its own practices.

soithascon ..

the Daily Express, the - ily Starand OK/

This deal caused Trié%, M r to rebrand itself

Bright flashy colours
Huge, bold headlines
Emotive language
Sensationalism

&

The Daily Mirrorencourages social interactio: ,
creating a comment section on its official website where
audiences can engage in online debate. The paper also

Obvious political bias

Perceived lack of quality
Misinformation
Lack of journalistic integrity

% Mirror's Owner

i ”ge British newspaper group -
s~ole influence nationally, but
not internation:
Followinga£2 '+ ‘on deal in 2018, it now
publishes the [72{/ * oy, the Sunday Mirror,

Reach p

magazine, as well ¢_F. “ureds of regional
newspapers

into Reach PLC

20% of the British news//"Q“ e dustry’s market
share belongs to Reach P‘n Jlications
Unusually, the papers owne. «  Reach PLC are
not consistent in terms of the. political
ideologies. The Daily Mirrortar _cs. left-wing

audience while the Daily Expre.. tarets a
Conservative audience.

The Daily Mirroris the only major British
newspaper to have remained consistently loyal
to the Labour Party since the end of the Second

World War. It was the paper most strongly

opposed to Margaret Thatcher throughout her
years as prime minister.

The Labour Party received heavy criticism for
allegedly leaving no money for the country
following the financial crisis of 2007-2008.

Publications that had previously supported the

party, such as 7he Sunand The Times, pledged

their support to the Conservative Party, but the
Mirrorremained loyal to Labour.

Following the 2015 election, Jeremy Corbyn was
widely criticised as leader of the Labour Party.
The Mirrorwas critical of Corbyn and urged him
to resign for the sake of the party. Even in the
party’s lowest moments, the paper refuses to
endorse the Conservative Party.

&8 e ¢
%

provides material for water-cooler topics (things that can
be discussed casually in a place of work).

The pursuit of sales overshadows the
pursuit of truth

In the run-up to the 2016 referendum, the
Mirrorreleased the headline: ‘Don'’t take a leap
into the dark... vote REMAIN today’. This
demonstrates that the publication’s opposition

___The Daily Mirror: Stuart Hall’s Audience Recept
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The Times — Industry and Audiences ®

Good to know...
e 7he Sun(also owned by News UK) is currently the British newspaper with the highest circulation figures
e The Timesis currently the British ‘quality’ newspaper with the highest circulation figuress

The Times provides information by printing
contemporary news stories, particularly those
relating to politics ceaglilyics, art, culture and

Times Trivia

e Founded in 1785 as the Daily

______________________________________________________________ Universal Register
4 e  (ained popularity among
The Times provides entgn?;”' sent and diversion London’s wealthy elite
to its readers by featur’ . orts updates, a Daily Circulation e Bought out in 1981 by News
review section for culture < ts and opinion eerwerrer (January)

= International

pieces from qua%,,? e  (Currently edited by Ben Taylor

Aniters Socially Liberal
L D

e  Jhe Timesis currently the oldest
daily newspaper in Britain

The Times appeals to its aud? . 2nse of
personal identity by delivering%%;e W ¥sina
formal, politically neutral stance.« . apr :als to
audiences that like to think of thei< < as ABC1 Class Bracket
being intellectual, cultured and welé,%ﬁnf" ied.

Pressure Group - A group that attempts to influence
government policy in order to support a specific cause

]

The Times encourages social interaction ‘
creating a comment section on its offici.
website where audiences can engage inonli :
debate. Audiences can also interact via soci%%,,, :
media without having to read the article itself: T

i,
A

PARENT CONGLOMERATE:

NEWS CORP

Is The Times politically biased?

0 )
Yes: 7he Timesis under the same ownership as 7Ae Sunand Fox News: two outlets that The TimesOnline PARENT COMPANY:
consistently promote right-wing ideas. The paper has supported the Conservative _ L NEWS UK
government in the last several elections and is clearly overseen by Rupert Murdoch. e Audiences can pay a weekly subscription in order to A g

access all digital content from 7he 7imesand 7The
Sunday Times G
ke nk Dicknbe I0A0 tha cobervintinng rock .

oz Unlike, e Sun, The limesadopts.a politically neutral tone and.never teIS IS _—
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Did you know?
Many mainstream films earn
over 30% of their gross profit
in the opening weekend that
they are released.

FHLV HRIDUSTRIES

THE IMPORTANCE OF A GOOD WEBSITE
M G T s

-

s

Disney is a media conglomerate
| that owns both its films and the
merchandise associated with

those films

z/ @ Vertical Integration

] 2%2%@ . m % m

OW PLAYING

30 mo REALD 3D
4 “SWEET, SERIOUS AND IRREVERENT"
- Justin Chang, LA TIMES

Disney hi.
franchises suchus. ~ Warsand
The MCU, thye - “cing
competition from other studios

Link to Website: /ittps,//sites.sonypictures.comy/spiderverse/site/

. biciniion |

5% %54

Sponsorship describes deals between film
companies and alternative companies which allow
them to promote one another, e.g. there are shots in
Doctor Strangefeaturing an Apple iPad, a

A distribution company is responsible for
the marketing and promotion of the film as
well as the channels which the film will go

British Film Requlation

5

G

N

| v )

£ 33

0 O o o - //////%% ) | | A B O R s gn N N
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e budget is decide
Rights are purchased; particularly as so
many modemn films are based on existing
properties or franchises
The script is written
Shooting locations are selected
The cast and crew are hired
The production schedule is created
The film is shot
The film is edited
If necessary, digital effects are added
Any sound effects or soundtracks are added
The film is distributed; usually through
cinema screenings or streaming services
Marketing campaigns are launched
Trailers, TV spots, promotional interviews,
press packs and posters are released for
public consumption

Syndication is the process in
which the rights to a media
company's material are sold
to another company for
exhibition or integration with
their material



FILM INDUSTRIES O,

Production Companies: Sixteen Films; BFI;

*Auteur: A film director who has complete artistic

Production Company: Marvel Studios Why Not Productions; Wild Bunch; BBC Films control of their work to the extent that they become
Budget: $200 million (approx.) Budget: Unknown (Approximately £1 million) recognised as the ‘author’ of their films
Director: Cate Shortland Director: Ken Loach

Distributors: Walt Disney Studios Distributors: eOne Films *Austerity: Describes the Conservative government’s

Box Office: $379.4 million
Producer: Kevin Feige

Release Date: 9 July 2021 (UK)
Age Rating: 17A

controversial policy of reduced spending on Welfare.
This has had devastating effects on the Britain’s poorest

yr  » 7
citizens. Labour leader Jeremy Corbyn publicly
championed the film in the House of Commons
. ,

N/IEL BLAKE
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/, Daniel Blake © Sixieen Films. eOne Films, Why Not . m ]
Productions, Wild Bunch, BBC Films. 2016 Production S, io. 90

v WEM LR % oy PBIL LAVERTY - . assures us the ?fé' - as

place in the IV - , .
Cinematic Univ/ se It has to appeal to a mass audience in order to make a profit E
: .

2 Marvel films have an enormous young fan base. They are particularly
popular with teenage boys

Star Power was a significant part of Black Widows financial sul Director Power: ‘Ken

loach’ is the first
name we see

Scarlett Johansson was part of the Marvel Universe from the begi
and an established character. She was the world’s highest-paid fem
actor in 2018 and 2019 and has featured a number of times in Forbe.
Celebrity List. She has been included in the list of the 100 most

Release Date written
large font in order to

Huge emphasis on é
ensure a strong openin¢ E

the film’s positive
reviews and star

influential people of 2021. She has starred in a number of films, such as )
Lucyand Lost in Translation. “.. & ratings - This tends weekend at the Box Offic. The film belongs to the fantasy/adventure/science fiction genre -It isn't §
,,,,,,,,,,,,,,,,,,,,,,, I to be how — necessary to depict the harsh realities of life ‘
. L . independent films .
The director and Australian film-maker Cate Shortland is the second * ake themselves Emphasis on Scarlett
female director in the MCU, directing a female lead character, after stand out Johansson’s star appeal

Captain Marvelrelease in 2019, directed by Anna Boden.

Emphasis placed on the The film has a low budget. It can appeal to a niche audience and still
film’s exhibition. The use
of 3D and IMAX enforce
the film’s status as an
‘event film’

Lack of CGI connotes
a simple, character
driven story

- . . . . make its money back
Rachel Weisz is an established, multi-award-winning British actor. She . -

has her own fan base.

The film is a furious critique of economic austerity” - The bad language and

Block Hidow @ Warvel Studios, 2011 difficult themes reflect the frustrations of many citizens living on benefits

Florence Pugh is an up-and-coming actor who has impressed the
audience with her performances, especially in Midsommar.

Awards success - The film won the highly prestigious Palme d’Or at
the Cannes Film Festival. Many arthouse cinema fans will
automatically consider this a reason to see the film

The use of digital effects in the background connote genre and budget
- This is a film that must be seen in the cinema

% As a social realism film, its depiction of real life has to be authentic -
//////////////////////////// o %WWMW%{%%%?«%?%”{:%Z»ﬁ,z%/ZZ/%;WWWMWW,
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Radio Technology
The first major form of radio technology was AM (amplitude modulation) broadcasting. This method of transmitting radio was
being developed in the early 1900s and is still used today by stations such as BBC Radio 5 Live and talkSPORT. This technology
began to fall out of fashion in the 1940s when FM (frequency modulation) broadcasting began to attract attention. For decades
this maintained its position as the most Wices
still use it. The most common types of

g\ ed method of radio broadcasting. BBC Radio 1, BBC Radio 2 and BBC Radio 4
4 ission used today are digital or DAB (digital audio broadcasting).

Why is FM better than AM?
e  More energy-efficient yi
Wider bandwidth means more information - Ye carried
Improved signal means less static* and int: f _ 1ce

Higher sound quality :

Overall, DAB Radio enables audiences
to choose from a vast range of stations

’ and to consume radio from any location.

This is what makes it such a popular
way of transmitting radio.

Why is DAB better than FM?

Better reception is guaranteed

More information can be transmitted
Higher bandwidth means more stations can be rec” 1 - this means more choice for radio audiences
DAB transmissions can be accessed through phones tab ts, iPads, PCs and digital televisions

%

Are there any disadvantages to DAB radio? .
Digital broadcasting leads to a slight loss in sound quauty. When FM works perfectly, the quality is higher.
e  Transmitters of DAB radio have to pay expensive carriag Ld% - for use of the technology

Key Definitions
Public Service Broadcaster: A broadcasting company that is financed by public
funding and, therefore, is obliged to offer its content as a form of public service =

Commercial Broadcaster: A broadcasting company financed through advertising
or.subscription.revenue. Its. main.concern.is.to.create content. with. the aim.of ..

Radio Regulation

Ofcom (the Office of Communications) is the requlatory body that oversees the UK’s mass communications industry from
broadcasting to telecommunications and postal services. Ofcom is responsible for setting the standards that all businesses
are expected to abide by and for addressing any complaints raised by audiences. Any mass communications company that
breaches set standards can receive penalties from Ofcom ranging from large fines to broadcasting suspensions.

j:0 Remember about Ofcom

Ofcom has the responsibility of aung the BBC's content. The organisation achieves this by setting out a
framework of conditions that all the P™ _ . ~ontent must adhere to.

Ofcom states that content which is likee » >arm or damage the development of under 18s (physically, mentally or
otherwise) should not be broadcast
Very much like the BBFC (British Board or
content on the following factors: the featt/j%
bad language; sexual acts; nudity; and, in th

“lassification), Ofcom bases its judgement of potentially harmful
. drug taking or illegal substances; violent or dangerous behaviour;
of Ofcom, depictions of exorcisms and the paranormal

Key Fact: Podcasting is one of the fastest gro nﬁ“““

Music
exclusives

#iia industries. In 2018, one in four people listened to podcasts.

Subject-specific

WBrity interviews

entertainment

o ////////////////// The comfort of

background noise

Information

Relaxation
Diversion from the

stresses of modern life

Companionship for car
journeys and time
alone at home
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Diversification occurs when an established media company branches out
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X7 into different media forms in order to reach a wider market, e.g. originally a
/// small printing house in Genmany, Baver Media Group entered the UK with
’ the launch of Bella magazine in 1987. Under the name of H Bauer Publishing
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~\ they became Britain’s third largest publisher. Jord d Perri - Fact Sheet
ordan and Perri - Fact Shee
Tony Blackburn - Fact Sheet G There is no advertising on
e Blackburn started his career as a pirate radio GB the BBC as a public Bauer Media Group (BMG) is the conglomerate owner of KISS FM. * Jdordan May;vTv\a/ Ba;uo S”d Perri Lt”C K’Ter:y are Brblt:sthkstreet
. . . : ancers and TV and radio presenters. They are best known as
DJ Of} Radio London and Radio Caroline. H Shcebca J members of the dance troupe Diversity, who formed in 2007 and
was JUS?C 21 yearS Old N BMG is a German multimedia ang[gmerate headquartered 4 “ operates won the third series of Britain’s Got Talentin 2009.
e Blackburn was the first ever disc jockey to . . . - . worldwide and owns more than 600 magazines, 400 digital prod® ® radio and TV e Insummer 2013, Jordan and Perri hosted their own television
Strictly concerns itself with the policy of informing, ’ il P :
present on BBC Radio 1 zducating and entertaining its Zudience : stations. Bauer has a workforce of approximately 11,000 in 17 countries. show called Jordan and Perri’s Ultimate Block Party, which saw
. , . them transform a club (a swimming team, a youth club, etc.) into
e The first words out of Blackburn’s mouth on o - \ a dance troupe.
BBC Radio 1 were: ‘And good morning - : : : > BMG has acquired a number of magazine and radio brands from across the .o~ 'eading to concerns e It was announced on 17" February 2014 that Jordan and Perri
everyone! Welcome to the exciting new sound The UK's official public service broadcaster, widely from governments and regulatory bodies regarding the power and control i, @ its domination of would be the UK hosts for the Nickelodeon Kids’ Choice Awards.
of Radio 1 considered to be owned by the British public | % the commercial radio market. wi ) e Perri Luc Kiely also finished runner-up in the 12% series of
. Dancing on lcein 2020.
i 4 . , . ' ' e On 37 August 2020, Banjo and Kiely began presenting the radio
St}Jart Hat.ll’.s readings: Th? audiences who enjoy./ed pirate radio w e f e public\ BMG is a market leader, and because it reache-s a huge a-udlence, it can negonaf6 urg commercial show KISS Breakfa?t every weekday from 6am, replacing
mixed opinions about Radio 1 Launch Day back in 1967. Those wig service in exchange for the deals with advertisers. Tom Green and Daisy Maskell.
. . . , b .
preferred reading will have enjoyed Tony Blackburn and the BBC's s -
. , A public’s finance through TV G
modernise itself. Those with an qpposgd readln.g will hz?ve seen the licence payments BMG also has interests in digital media, TV streaming and eve ort. hisation, mostly linked to its radio and magazine properties.
poor attempt to capture the magic of pirate radio and will have been J The KISS Network is made Up(n,ﬁ KISSTORY and KISS Fresh.
by the news and traffic updates. . b i . v
/// b KISS Breakfast is a daily breakfast show airing at 6am Monday to Fr%day and hosted by Diversity dancers Jordan Banjo and Perri Kiely.

Entertainment/Diversion *  Provides opportunity to kill time in the morning *  Provides distraction from stresses of day-to-day life
% People could can listen as they got get ready for work/school *  Provides opportunity to listen to music while escaping their problems, especially in post-COVID era
% Provides distraction from stress of daily life % People can listen in boring situations, e.g. on public transport, in waiting rooms
% Blackburn had banter with studio guests % Jordan Banjo and Perri Kiely make an effort to make their discussions with artists relevant while they also
% Blackburn would crack jokes and play jingles include the audience in their shows
Information * Listeners were exposed to brand- new music * Listeners take part in the show, especially through competitions
* Listeners could become familiar with latest trends in popular music *  Listeners are informed about social issues and news. BMG is collaborating with the presenters to bring an
. e e awareress o carenkissues, especially Black s Wiaer muovementas well as mentab bealt

0 B A" B - = FaBSA'R

©
A

E

d3i1o310dd
IHOIALOD




MUSIC YIDEOS: INDUSTRY AND AUDIENGE S B

Narrative Video: The dramatised telling

of a story which relates (usually directly)

to the song’s lyrics, e.g. Thriller’ (Michael
Jackson); ‘Liar’ (Camilla Cabello)

List of ways in which music videos can be accessed
Music television channels (e.g. MTV, 4Music, Trace)
Streaming websites (e.g. YouTube, Vimeo, Vevo)
Band’s/artist's website

There are three notable record labels that have gwnership over numerous smaller record

companies. These labels have d horizontal integration.
1927 - 7he became the first ever ‘talkie’ (film

ind) - this included a musical

Sony Music Entertainment: Arista Rel s lumbia Records; Epic Records

Radio station website

Music streaming services (e.g. Tidal, Spotify)

iTunes store

DVD release (e.g. One Direction: Up All Night Live Tour)
Social media pages (e.g. Twitter, Facebook)

1956 - Tony Benn R anger in Paradise’ was released
- this is thought by e the first proper music video

Universal Music Group: Capitol Records; ENMide en Records; Island Records Performance Video: Simply the

band/artist performing their song in front
: of a camera in the same way they would
1975 - The release of visually stylish video for at a live concert, e.g. History’ (One
1@ 0 have shaped the music Direction); ‘I Bet You Look Good on the
: Dancefloor’ (Arctic Monkeys)

. e o o o . o o

Warner Music Group: Atlantic Records; Asylur# ; Elektra Music Group

Regulation
e  The Parental Advisory Scheme: The organisation res)
content that might be inappropriate or harmful to your
e  The BPI (British Phonographic Industry) is responsible i
Advisory Scheme which sets out guidelines as to the sui f music video content.
e  Record labels are responsible for ensuring music is distribute  * age-appropriate
audiences. They achieve this by ensuring that the Parental Advicory logo is added onto
the physical copies of their products. The logo should also ap}, ar’ the product is being
accessed online.
e  Music videos normally have a Parental Advisory warning if they?‘z
could be considered harmful.
o The BBFCis responsible for regulating music videos released on DVP* =
e  Since 2013, the BBFC has been working with YouTube and Vevo to iﬁmprove online
safety for viewers.

‘e for identifying music
~.awers in the UK.
. seeing the Parental

Conceptual Video: A series of abstract
images which explore a particular theme
- these are usually difficult to
understand, e.g. ‘Paradise’ (Coldplay);
‘Sledgehammer’ (Peter Gabriel)

n content that
o Collecting rare editions « " )ing old concert tickets

Replicating the fashion sense
of certain bands and artists

Collecting CDs and
vinyl records

Keeping posters and cut-
outs of bands and artists

Examples of
audiences actively
Keeping old concert engaging in

programmes

Music Industry: Key Contributors
Composers - responsible for the instrumental arrangement of an artist’s song (sometimes this is the artist
themselves).

Attending festivals

iﬁ'}%g’f'ﬁ?ﬁ:LesPonS'ble for writing the lyrics of an artist’s song (sometimes the artist doe; // / /// //// /////JW/////%%W//%%% %W’%//// —
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ARCTIC MONKEYS

| BET YOU LOOK GOOD ON THE
DANCEFLOOR

Arctic Monkeys - Fact Sheet

Formed: 2003

Rock

Good on the Dancefloor’

Brit Awards

Record Label: Domino Records
Members: Alex Turner (lead singer); Matt
Helders (drummer); Jamie Cook (rhythm
guitarist); Nick O'Malley (bass guitarist)
Genre: Indie Rock / Garage Rock / Punk

First UK Number One: ‘| Bet You Look

Major Achievement: In 10 years, the
band have received 20 NME awards and 7

~ _~rformance

@i x Turner introduces the band before

't Believe the Hype’ — possibly an

P tionate and humble message for the
fans who helped the band rise in popularity
and aren’t playing up for the cameras
try to recapture the atmosphere of a

Direct
audience
address in
the videos

v

The band &t
The band’s &
The band ros
were not man

4q << > 11 PP ppi

Arctic Monkeys
-Steps to
Success

How
the fans

The band won
Grammy Awards 4
Their music earned s

d3i1o310dd
IHOIALOD

The Beatles are conside

between

rote their own material
ually became more ex
 playing in pubs and s
om the get-go

ajor music awards

ritical acclaim

YouTube Views

50 million

YouTube Subscribers

Instagram Followers
46.28 million

The band members sing directly into the frame both as
when they sing individually. |
Jisoo is dressed in rags and the word ‘envy’ is written
creates a relationship with the young teenage audience
Each member of the band has a role that falls into a ste
example, powerful, emotional, sassy, empowered.

‘Now look at you, Now look at me’ is showing their haters tha"tjj"
winning and makes it relatable to a female audience (empowerm

B, O
Twitter Followers
7.8 million

Spotify Followers 33.7million

JikTok Followers 13.6million

Demograp!
82% fema

h Invasion’, while Blackpin

the band members

their surroundings

look feminine and

Long shot: Makes
look in control of

and, therefore, of
their own fate. West, it might appeal to

They are made to
powerful at the

. ‘How You Like That' (Blackpink) © YG Entertainment, 2020
same time.

- .

Framing: The girls are deliberately
framed in a wide-angle shot as this

i

o

%
4

Direct audience address:
Director Seo Hyun-Seung offers
the audience pleasures and

TN A ot

Costume design: Each band member is
given their own commercial identity; for
example Lisais stieebyise while Jeppy is

allows them to demonstrate the

MBI, U500 5 i

A b

=

o

BLACKPINK
HOW YOU LIKE THAT

Blackpink - Fact Sheet

Formed: 2016

Record Label: YG Entertainment
Members: Jisoo Kim Ji Soo (lead singer), Jennie Kim
{princess of the group / singer), Rosa Park Chae Young
{lead dancer/singer), Lisa Lalisa Manoban / Pranpriya
Manoban (rapper)

Genre: K-Pop

UK Charts: ‘How You like That’ reached no.2 in 2020, marking
Blackpink the first K-Pop female group to achieve this

Major achievement: As of 2021, the band was the most
followed girl group on Spotify and the most subscribed
music group, female act and Asian act on YouTube.

Reality show: Blackpink Housewas a South Korean
variety show by Blackpink broadcast by the South Korean
television station JTBC. The show is about the members of
Blackpink and what they do during their hiatus and
everyday lives. The first episode of the show was aired on
JTBC2 Channel in South Korea on 6" January 2018 and the
series ended on 17" August 2018. The show was also aired
online via YouTube and via Naver's V Live. It can also be
watched on Amazon Prime Video.

How Blackpink used social media
Blackpink created a hype before the release of the official video
of How You Like That'. They released a teaser 20-second trailer
on YouTube to increase anticipation.

In January 2021, Blackpink performed their first-ever paid online
concert, THE SHOW’, on YouTube, captivating the 280,000 fans
from around the world who experienced the spectacular
livestream event. Because physical concerts were cancelled and
venues closed, artists and fans were using online music
streaming platforms to interact. Although the girls still wanted
to meet their fans in person, they recognised that YouTube and
digital video were their primary means of engaging with fans for
the foreseeable future.

The audience consume Blackpink largely through online
..... i h as YouTube, This tool allows th i

_



Video Game

REGULATION

PEGI (Pan European Game Information) is the European
requlator for video game content. The organisation’s
central aim is to create video game ratings which will
protect minors against harmful content. The, |

the standards by which video games relec!

countries residing in the European Union are rése®®
This also applies to several other countries includ®~
Pakistan, Israel and India. Germany is one of the few

exceptions as its video game content is requlated by
USK (Entertainment Software Self-requlation Body).

The PEGI organises games into six age classifications:

There are eight content indicators the PEGI
considers before assigning classification:

7
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USES AND GRATIFICATIONS

MOBILE GAMING

Entertainment/Diversion: Addictive nature of mobile games keeps audiences distracted from daily life; audiences can become immersed in
the impressive special effects of certain games; can be played while on public transport or in a waiting room, etc.
Information: Certain mobile games test the audience’s trivia skills, certain games test skills in maths and pr ‘
enthusiasts to remain updated with the latest technological trends; players learn the skills and techniques r jomplete the game
Personal Identity: Provides the opportunity for audiences to overcome challenges; increased sense of pride w #PVels, costumes and

bonuses are unlocked; players must learn from their mistakes and improve; audiences can affirm their status as ga~ =
Social Interaction: Audiences can share achievements with their friends online and in person; certain games requii;,,; + Jitiple players;

k /ing; allows gaming

!

Games such as Lara Croft Go are turn-based so multiple people can take it turns to play and share tactics with one & t*

.

Effects of online media

.

20% of people in the UK spend over 40 hours a

»

g week online g

On average, British people check their smartphones

once every 17 minutes
7///////////////////////////2//////////////////////////////////%

95% of 16-24-year-olds now own a smartphone
The majority of people now expect there to be

Internet connection wherever they go

2018 was the first year in which women spent more

time online than men

Paositives: More social interaction; greég a6
career opportunities; enables communicas.
minded people; offers access to more infoi e

(particularly on an international scale); entertaining in
many ways (GIFs, memes, games, etc.)

| - 5 ' / | Negatives: Cyberbullying; people are exposed t:

- inappropriate content at an early age; issues with r+ -

' and data; many people become addicted to online méu:
to the extent that it damages the face-to-face ;

interactions they have; easy to be influenced or groomed

by people with damaging views

INI®LUSTRY AND AUDIENCE

these statistics! However, they offer good insight into
the ways in which online media is currently
influencing our lives. One or two of these statistics can
| also be used to support your arguments in the exam.

r

|  Top Tip: It is not necessary for you to learn all of
I

|

Convergence describes the linking of media content

and advancements of information technologies in an

effort to enhance existing media products, or create
new ones

Discrimination

Remember: It is the
Video Standards Council

L / Rating Board that is
/% ,,,,,, %”////%% Lo seviikiivnenomiida b
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Video Game Industry — Fast Facts
Video Game - Ownership

Because gaming is such a financially

FOR THE PAST SEVERAL YEARS, THE VIDEC GAME
INDUSTRY HAS HAD A HIGHER TURNOVER THAN THE

B gy "

2

/////////////////////

L

_

-

A
-

y
g [ D G

.

Freemium video games are free to download but
they include special features that require payment
from the player

¥ Paymium video games require a small payme




Ma rcu S Ra s hfo rd Cultivation Theory: This refers to the idea that long-term exposure to certain media products will gradually shape the

consumer’s perception of reality. This theory could be applied to Marcus’s use of social media in multiple ways. For
example, certain audiences might see the representation Marcus constructs of his life (activist, campaigner) as
different construction to his life as a footballer.

Industry and Audience

_How does Rashford target his audience?

Opposed readings audiences might have...

otypes typically
s depicted not merely as
P Jses his platform to
W0 jock', the product shows
>~ acial and ethnic

e The use of oppositional reading allows us to recognise and cha
associated with athletes, particularly black athletes. In the pro@
a sports superstar but as an advocate for social justice and an i
speak out on important issues. By subverting the stereotype of
how Rashford is more than just his athletic abilities and helps to break

4

LU -+ N | ///////////{/ ] '
/////////// %/% //////// " 4 ) Uses an informal tone wh ﬁ%%//ﬁ//%/////%

i s YR

N

7
%
|
&
2
%
-
7
2
%

e > e ol

athletes and their place in society. e It is testament to Marcus's efforts that he managed to /
ot fom s phone n rdertoposthis thoughs [N IO arpiitomaai S o O B o1 ovenment decison t 1 e shoo

Age: Non-specified rder to post his |
Class Bracket: A, B, C1, (2, Dand E /////////////////////////////////// % 2020 in the Mail on Sunday, Rashford bought five houses totalling up to £2 mi. . “vie wording was meals, by going public about his struggles and sending
////{/////4//////////////////////////// suggesting that this was dué to the fact that Rashford was involved in various ia‘@ and, ’ a letter to the prime minister.

Generation: Millennial, Gen Z
! therefore, promoting himself. Rashford responded ‘0K, so let’s address this. I'm 2, ' ra@ - from little. |

. . . i o 1 0 Mo ak /
Psychographlc QualltIES: ASplr{?I’S, ‘ T /////////////////////////////////% need to protect not just my future but my family’s too. To do that | made a decision ~* .2

consumerists, mainstreamers, explorers . v : . e
/////////////////////////////////////////////// [be“gmnmg.] on(B?Oto start investing more in property. Please don’t run stories like ﬂ* - _uagside refs
///////////////////////////////Qé///?é///////??% e

'_-_----_----_-_----_----‘
I Marcus Rashford boosts his viewership by collaborating with

: companies such as Burberry, Calvin Klein, Nike and NatWest. Part
g of the deal with Burberry was to help young people develop their
| literacy skills, while NatWest has announced a major new

I partnership intended to further its efforts to help young people to
: thrive and reach their goals sooner. NatWest and Marcus Rashford
|

|

1

1

|

1

1

1

s free from inap

.

| |§jdju O JlnnrninV7]l vV  h  PRPm RNnm o . ////////////////////////////////////////////////////////%//////% AUDIENCE’S r 2

FPOSITIONING

Information

e Promoting campaigns that he is supporting and posting links on

where his followers can go in order to show their support as well.
e Videos and social media posts about his career and how he feels
after each match, especially when his team is losing. This
challenges the stereotypes of masculinity as usually footballers
do not show emotions.

Social Interaction
Marcus will often tweet about social issues or will respond to football'r.r-
about how he feels when his team loses; for example, when he tweeted
he felt embarrassed when Manchester United lost.
e Marcus talks openly with his audience about intimate issues such as
anxiety, creating the sense of a close personal relationship.
e Marcus often responds to audience demands, especially when it has to do

MBE are working together to co-create a programme designed to
support young people in communities across the UK to learn about
and develop a positive relationship with money. The programme
will connect them to role models with shared lived experiences
who can mentor and inspire success and help them achieve
their goals.

The audience is positioned as passive, allowing the m
text to simply deliver its message unchallenged initic
However, if the media text is created with an active g§

audience in mind, then Marcus Rashford is providing ‘
opportunities for participation or to take a more Z
negotiated view of the message that is being delivered.

persuade ministers to provide free school meals for vulnerable

///////////////////////////////////////////////////////////////% - pupilsin England throughout the school holidays during the ...

with his campaigns. r e Marcus Rashford has successfully used social media to promote
e Marcus frequently introduces audiences to his friends and family so they % his campaigns on food poverty, homelessness and books for ; : ;
can feel like a part of his life. % chil.dren, and influenc.ed government policy on food vouchers | How are the companies that collaborate with Marcus Rashford making money?
e Marcus’s use of social media sets out ways in which audiences can get in % during th'e SCh?Ol hOU?HVS' : . ‘
contact with him (probably through DNMAY managers). /% ® Rashford's social media messaging was crucial in his campaign to Marcus Rashford is a Manchester United footballer and part Disadvantages of collaborating with Marcus Rashford

of England’s national team
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MEDIA INDUSTRIES
Instagram is primarily a photo and video sharing service, offering its users
inbuilt filters and editing. Users can share photos and ‘reels’ publicly or with
a designated groups of followers, like and share other posts, and organise
content using hashtags (including geographical tagging). 68% of users are
female, and users tend to be younger than Facebook users, older than

Cultivation theory: The idea that long-term exposure to certain media products will gradually shape the consumer’s perception of
reality. This theory could be applied to Kim's use of social media in multiple ways. For example, certain audiences might see the
representation Kim constructs of her private family life as a different construction to her life as a public-facing celebrity/influencer.

@ Kim Kardashian
Industry and Audience

Opposed readings...

How does Kim Kardashian target her audience? e The use of oppositional reading allows us to recognise and challenge TikTok users, and urban rather than rural (at least in the USA). Instagram
"y the stereotypes typically associated with influencers. Recezzassim was bought by Facebook (now Meta) in 2012 for a reported $1billion.
Uses a clear, informal tone //////////////////////////////% has depicted herself not merely as a global media per Ll 35 Meta platforms (formerly Facebook Inc) is the largest social media company
» ’ i // an advocate for social justice and an individual who u REXE in the world, owning and operating (among others) Facebook, Instagram,
ures content is free from in ////////////////////////////// platform to speak out on important issues which helps S WhatsApp and Threads. There are concerns that Meta, by acquiring
i e - down stereotypes. This approach offers a positive, empowerinz WhatsApp and Instagram, is approaching a monopoly in the US social
, v. . e ///Q////Q////////////////// ///% portrayal of.Klm Karda;hnan ;s a person with agency and a vc . networking market.
Kim Kardashian Target Audience } /////////////////////////////// / ratherthgn just a passive object to be consumed.by the media _ _ ' _ - .
challenging these stereotypes, the product contributes toamor,_ = TikTok is a short-form video-hosting platform owned by Chunes? company
Cehder Plebinn e e dience is positioned as passive, allowing the media text to nuanced understanding of celebrities and their place in society. - a ByteDance. 'j( has become one of the world’s most popular WébSltES, }’Wth a
A ! o deliver its message unchallenaed initially. However. if the e However, Kim Kardashian has been accused of handpicking . younger audience than Facebook or Instagram. Like most social media
ge: Non-specified but generally younger g g ) ' . - ‘ s . . . .
Class bracket: A\BGL (2.0 andE ext is created with an active audience in mind, then Kim campaigns to gain exposure and of greenwashing’ on issues of platforms, TikTok gathers data about its users, giving rise to security
(A B, UL A s is providing opportunities for participation or to take a sustainability in the beauty industry, e.g. over the use of plastic | concerns, especially in Europe and the USA, given the potential for influence
AUDIENCE’S e, fgotiated view of the message that is being delivered. packaging in her product line SKIMS. pa! and control by the Chinese government.

Psychographic qualities: Aspirers,
consumerists, mainstreamers

Generation: Millennial, Gen Z |

POSITIONING

ffect on the menta

7

fhemense ’
nformation, espec e
opal data gathere /// / .,

A

. ﬂ% bl media platforms////////////

. . i . ations, and to sell on ¢t

g/ Social Interaction _ ‘ Information . § ; .
i : - o y '

% e Personal relationships: without a dedicated website, fans of Kim ul{vel_llanc: ! K": Kard? hlan,fhe{ f;mlar]and fn: nds'are celeptrt:t;:esh‘ %y % ' %
% Kardashian do not have access to the same kind of community as s PW|ngt. S, Begaudiencereel that they arekeepgp it fasi ol % bhiectification of womer
% (for example) Taylor Swift fans Sl celebrity news. % , — =
% o Instead. the comments sectiong and the use of hashtags can give o T .ack of detailed text in her social media allows her audience to read %
/ y yil . . . . . ] x r % 7
% the impression of a community and provoke online alliances, RRTRRIeanings Ino her posts and allows those whose literacy or English % When influencers become fam8Us endugh, their brand becomes their income, sometimes releasing
% felids and conversations. skills are poor to participate. % How are the unique merchandise or experiences.
% o Howaver Kim Kardashian introdices audiances to her friends o Promoting campaigns that she is supporting and posting links on where % companies that As well as launching her own brands such as Dash, Sknn By Kim, and Skims, Kim Kardashian boosts
% and family so they can feel like a part of her life. her followers can go in order to show their support as well. % collaborate with her influence by collaborating with companies such as Dolce & Gabbana, Beats Electronics and
% e Kim also talks openly with her audience about intimate issues 2 USRS U RIS SR (T el % Kim Kardashian Fendi Beauty and endorsing specific products like Coca-Cola.
| penty : . ‘ : . L . . . . . .
% such as difficulties during pregnancy, creating the sense of a campaigns such as prison reform and Armenian genocide recognition and % making money? Companies like Facebook and YouTube profit from influencers who can reach a diverse audience;
% close personal relationship ’ ) gun control. /% : the result being to target advertisements that are outside of the influencers’ content through the
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Kim Kardashian: Hollywood and Lara Croft Go

Industries and Audiences

e  Originally pitched by Niccolo de Masi (CEO of Glu
approached Kim Kardashian with the idea

e  Kardashian herself was present throughout productio

costumes and accessories that would appear in the gam:

former also approved the milestones that the avatar goes th; .
from E-lister to Final Gold Master.

Lara Croft Go
e  Square Enix achieved success with Hitman Go, a puzzle-based 2
adaptation of a popular franchise in 2014 S

e  The team behind this immediately saw the Tomb Raider franchise as ti,
next step - they called it a ‘go-brainer’

o & on. The

o

SUCCESS OF THE GAMES

Kim Kardashian: Hollywood earned $1.6 million
within the first five days of release

Within one month of release, Kim Kardashian:
Hollywood appeared on the Top 5 Games list of
the iOS App Store

%/% SO

_

e  Questionable difficulty (
difficult)
e Tooshortin length

e  Treasures aren’t rewardi

e  Not as original as its predecessor

somei¢ A 't too easy, others too

(Hie. -1 Go) .
ng enough 1. ject

Gameplay requires no skill or intellect - involves
selection of simple functions

The advertising pop-ups are a cynical way for the

game

Promotes the ideology that the only way to be
successful is to be conventionally attractive

The story has no emotional stakes - why should
we care how many followers the protagonist has
on social media?

Promotes capitalist ideas without emphasising the
need to work hard or learn a trade

(9

L o

2\

to exploit impressionable underage players

//// . -

Lara Croft Go won the Apple Design Award 2016
and Best Mobile Game at the 2015 Game Awards

Uses and Gratifications

“=ai "roft Go

Kim Kardashian: Hollywood

Kim Kardashian website and game - convergence

Kim Kardashian makes a lot of money through the sale of
sponsored products. KKW Beauty is an official website on which
the celebrity sells her own brand of cosmetics and fragrances.
Many of these products are also advertised through
Kardashian’s various social media accounts. Kardashian can
earn thousands of pounds for sponsoring a product through

Entertainment .

The original co uir. fion of the adventure
genre with puza * .2 games

Expansive and e.... J settings with
impressive graphic,

Addictive and replay .

Monstrous opponen@‘“ec%mne increasingly
challenging to beat - ; die “es have to
improve as they progress ...tbar

Flexible - can be playea%'or%iﬁ!ic transport,

in waiting rooms, etc.

Audiences interested in fashion and
celebrities might be engaged by the
narrative

As a mobile gaming app, it is perfect for
filling dead time

Enjoyable creating personalised avatars -
particularly an attractive, fashionable version
of the player

The game’s fun activities and luxury
locations could distract from the harsh
realities of daily life

e  The team of approximately 10 were inspired by the design elements of ? an Instagram post.
the original games as opposed to its remakes ““g 4 ® Kardashian branching out into the video game industry is an
e  Unity game engine was used to build the game. This enabled a fast example of convergence as it provides her with yet another
development process that would also ensure the game could be , media platform to endorse products and promote brands
supported on multiple platforms. -
. - __
Lara Croft as a franchise
In 1996, a major video game franchise Game offers premium add-ons which require audiences to spend money, but only 5% of players reportedly 4
""""""" s ARRRARCIOAI |0, 115.2. preinium addons fange o extia stars (Uhese can be exchanged [oc ewards within e game)..

d3i1o310dd
IHOIALOD

Information .

Shows Tomb Raider fans how Lara Croft has
developed through time

Reacquaints audiences with the franchise
Puzzle games are designed, in some part, to
stimulate brain function

Audiences can learn various beauty and
styling tips from Kim Kardashian -
everything in the game is endorsed by her
Narrative supposedly reveals information
about Kardashian’s lifestyle, work and family

//,

]

i

e

o,

r

|

Social Interaction °

i

While the game is single-player, multiple
people canconiribute tothe puzzle element

Different players can compare their progress
Players can compare their avatar designs




Match the narrative terms to their definitions.
The first one has been completed for you. i

NARRATIVE DEFINITIONS
Content Any person, animal or figure presented in a story '
The time and place in which the story takes place -
Something that will happen, has happened, or is thought to happen in the future

Refers to the text type that the writer uses e.g. magazine, newspaper, website, etc.
Storytelling P Refers to what happens in the story as well as the meaning behind it

f Roland Barthes was a French theorist and semiotician who suggested that a Action , : her the physical movements of the people in the story or their behaviour
story’s narrative uses five different types of code. These codes work together to Dialogue ' Jhe activity of presenting a story to an audience

The study and understanding oreigns and the enable the reader to make sense of what is happening in the story. Conflict Jil The struggle that often presents itself in a story.
meaning they communicate is calle. . 1. Action Codes Character e engagement of conversation or vocalised thought of the people in the story

Fill in the missing
definition for each of
2. Enigma Codes Barthes’ codes

Signs are designed to convey meaningful and
important information in a condensed way.

tes to the order of events in a narrative and the form in which it is told
@erm used to describe how the main events in the story unfold

In the media, it is agreed amongst producers and audience
that specific meanings can be attributed to certain signs.

3. Semic Codes .
Viadimir Propp is a tht t_ 1 whose work is derived from his studies of Russian folk tales with a

particular focus on their ¢ .ra. ers. Through his studies, Propp identified eight types of character,

. ; 4,  Symbolic Codes not unlike stock characté% vw ~h he claims serve a specific purpose to the story’s narrative. It is
are the meanings Fill in the gaps above ¢ ..nt » > likely, that different char ... 'ypes will overlap e.g. the dispatcher and the princess’s father
associated with a sign or symbol. following key terms: se .. 5. Cultural Codes
denotation, connotatiol ‘

Charles Sanders Peirce was an American philosopher who

identified three different types of signifier:

Aniconis ... /////////////////////////

0
"

////////////////

Provide a definition for each of the following key terms(?l List-  _.escribe the eight stock character types identified by Propp ( i"

k dode of Address
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Typography

A symbol is — " Intertextuality
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Media Representation is all about the way in

which media producers choose to portray
something or someone in a product. Reality is
complex, so representing every part of society

within a single product is impossible. This is why
producers consciously decide who their product is
\ being made for (i.e. its target audience) and then
select the parts of life that this group of people
can relate to. In doing so, producers construct a
version of reality for this particular audience.

Stereotypes

Fill in the gaps in the table below to complet
in the media. Use the following words to help’
Luther, suicide, teenagers, #MeToo, film, immi
baby boomer, #0scarSoWhite, two, European Ur

P& ts of how cultural context influences representation

P children, black, shootings, hypermasculine, millennial,
¥ erey pound

[3]
]
=
(=8
)
-

| Provide definitions for the ¢

\\\
.
-

Representation is often
concerned with six different

N

g
s

ad : / / i
i /////////////////////////////////// / Z///;/} 1y ;///////////;/ 7 /f " /'i/// 7 2118 Vi :/ 4 :’:Isi:lkeesl::at:\za:c?:ng\:;‘:luzi\ds;:R

In 2017, there were a huge series of e - What are these six issues?

accusations from women accusing Traditionally in the media, / /

powerful men in the media of sexual Martin were often depcited as helpless and in % . o . .

- » , . . Fill in the gaps below (using the given terms) to
harrasment and assault. The hashtags | dream’ speech in 1963 wasa ir need of saving. Particualrly in pd <\7 complete the analyses of gender representation @
and #TimesUp were shared | moment for The Civil Rights #.ovement. mainstream cinema, recent mssive Objects in the media

by thousands of women exposing an With it came a rapid change in .. | representations have shown children to ] 4 contraceptive, gaze, patriarchy, Mulvey,

underlying sexism running through | for the US African-American cor“ fey | be capable and often ‘more in the Active Subjects heteiosenis, women Gojeaiiee

mainstream media (particularly the . know’ than their parents about -

____industry). This movement has | important issues e.g. Stranger Things, /
greatly enhanced conversations about Pokemon \_ 0 Male -l aura was a

female representation in the media feminist theorist who suggested that visual

media (particularly mainstream cinema) is
constructed in a way that caters specifically to

Fill in the gaps to complete the account of how medi>
representations are constructed.
mediation, audience positioning, point of view

were historically Explain the difference between i‘
depicted either as stroppy or as violent underrepresentation and

A recent statistic revealed that the and rebellious thugs, Over time misrepresentation : . he pleasure of 1 male
greatest killer of men under 45 in the The Lives Matter movement mainstream media ha;s started té) The process by which producers select and combine/construct audiznce This theo [;m
UK'is . A concerted effort Wmd 02015 ollewini acknowledge the complex issties of elements of media language to feature in a media product is known . - y LY Y Y, bpd' \
has been made to counter_ . number of unprovoked adolescence representing teenagers as B . The essages and ideas that are shown in the Va”OEZ:r’]aVS e WOOT:: t;e(;/efrss "
the media and aursv[zlrems::t;tll;):s " by police on African-Americans in the amb.itious and three dimensional- This prf’d“Ct will often be constructed in a way that establlshes'a \ /
preserried 3¢ being amotionally particularly caters to the partlncular . .For exarT\ple, a new'spaper famcle
' L ' . i B e mightuse first person pronouns to align the audience with a ,/ ¢
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o M aZ' e C 0‘ rers Datelineand ____ The is the title of the magazine, e BRI Ul A5
l l l refer to deségnTanddisplayed on the front page Masthead‘ ftactsasa hoak.ta gain audience faariy,SImllar foa
ey Information relating interest and make the publication stand out sell-line; however,

to the date of it directly relates
/ \ publication and the ' i to articles found
i ; . number of previous F H in the issue. Often
E‘enre Convenquns 0 | ::zgmt :?ghm-llg):\l/nl?g';i;::::i?eerls‘?v;ddress, cover stars, publications g i Se l l | l n e located down the
nsumerism, List, Imperatives ' right-hand side of
ifestyle Magazines : e
|
Cover Price |
MO&{% - S Information that i = :
Lighting designed to Direct: . star makes Will usually be a reveals the price of : : Strapline
create V/:S"Uc?! clarity and eyecc * ,?it//th the celebrity or an elite the publication. In : Magazine covers
avord shadows Fo person tabloid magazines, _ [ will typically
this will appear in a M ain i feature one Main
larger font . | image (sometimes
Shot Types based. Coverline i also called the
Cover stars are usually m read b; Medla language which | i m)’
framed in full or con Vél' o life Instructs the audience: : :
shots yng “Do it!” The ' I qr cglebnty that
is considered the : ties into themes of
main title of the . I Coverline the issue
cover page. This Coverline :
Audience Appeal Ideology Coverline Features often corresponds :
Highly gendered and Focus on buying Many include with the main :
generally appealing to products promotes from celebrity image or model of !
interviews that issue Coverline : ____ are phrases
— _ : used to catch t.he
Provide definitions for the : reader’s attemlon'
following key terms | Often sensational,
. ' -~ i | with exclamatives
C|rCU|OT|0n titles/excerpts from | such as ‘Exclusive
articles found in the interview! or
. issue which appear ‘Plus!” Can also be
on the front cover. called Buzz words
! Renderchin > | é el
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Magazines: Close Study Product / RE p rese ﬂfc?tiﬂ n

Tatler Magazine ———
Fill in the missing sections *
of information

o
.

ANNNNNNNNNNNS

Language >

<

NURNNN NN RN NN

BAAA ARSI ARG ARG A A S AA BB AA TSR A TS ARSI A AT A A S A ARSI A AT A AT S AT SR AA S

—_——— e ——— - - —
Colour Scheme | Publisher | |’ Weymouth is a rare mixed-race | ( Totteris aimed at.. :
Colours carry dozens of connotations, and me: ers are highly aware of ~alN e star which showsthat.. || I
the qualities audiences associate with certain % B ducers will use this g i
knowledge to create a colour palette that help ®.ish a particular tone or Circulati h i
genre. In the case of 7atler, the following colours are iir*aposed to create a 35 (2021) ' | l , : : i
clear sense of brand identity that will appeal to atar-  udience of young, % Tt T :
i ~ / z
o T ity onhecr ¢ votin Ly — o I I )
S V) ’ & N
Love,GFemunsmty, Nurture, e © //////// - / HOW THE SOCIAL §
rowth, Health, Money, G [ / . / IN A CRISIS
% Founded In How does Tatler find non-typical ways to represent
Political colours of the Conservative and Laba~ . ies. Links to £ RNt tronfeover
reference to politics on the front, suggesting affili - with ruling class) %
These are also the colours of the British flag, sugge_inc ational pride. Core

Demographic

How are the following elements of media language
used by the close study product?

Cover Star

AMA WEYMOUTH
IS NOW THE

Gaze Body Languaé%

[ U ——

Rate of Release :Z'-f“ ___________________________________

- /
Complete the table @4‘“W"”\‘?‘) Indicators of Elegance and Sophistication
=» Alltext and images?re,presented on vertical and horizontal grids, making
for a neater display.

R //

'ACOSTUMEDRAMA
AT LON?LEATT o X

Provide definitions for the /
following three terms ) =y

Editor

Shot Type Facial Expression

7
7

Establishment

' v 0O
Q. 20
E: -'|-U - 2 ///// //////// o w ///// o /////// e /////
e NP o~ o B AN Uy B A NFaBh AR
' -
- O 5




/ /% Magazines: Close Study Product = Heaft

‘ // 2 /%% /// Fill in the missing sections of information /////

First Published |

&

Using your knowledge of media language and
magazine codes, annotate the close study product

3

Circulation:

. .
WWW/?////{///////////////////%MW
.

Rate of Release

Catchphrase:
Tagline:

e

Cover Stars:

.

}

. . . Complete an analys
VerbalCodes Semiotic Analysis codes used by tF%/ <

f the following verbal
4 . study product.

e Main Coverline: ‘Caught Out!:

e ‘Baby Daddy”
e ‘Shock’, Terrified”:
o ‘Exclusive”:

o Use of rhetorical questions:

o  Use of alliteration:

' e
o Informal/colloguial language: : =% Celebrities -
Complete an analysis of the following technical P‘ :
e Use of first names: codes used by the close study product. g | T=EEREE MU i
P+ Design and ayout: : : :
T — sssssasnssssssnnsssnsannsssnsnnnsnnnnt’ : esign and fayou Complete Todorov's narrative theory in regard to Heat magazine.
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Explore the implications of the
following representations (an
example has been provided for you}

How has the image of Harry and Meghan been P‘
deliberately mediated, and why?

Representation

=» Men - Apart from Liam, who is presented
as the villain in the relationship, and
Harry, who is presented as part of a
relationship, men do not have a lot of
representation in the magazine. This
could be a relatable feature to a male
audience, while at the same time,
according to the uses and gratifications
theory, some readers might find this a
‘personal identity’ story and identify their
situation. This is due to the core
demographic of the magazine, which is
female.

=» Women -

= Relationships -




referred to below

ldentify the three main
media conglomerates being

News Conglomerates
There are generally considered to be three
media conglomerates that own over 70% of
news publications in the UK. These are:

. - Daily Mail, Metro : -_— order to command the reader’s attention)

e - The Sun, The Times Major British The name of the author (remember: a line’ of

. - Daily Mirror, Mail on Right wing - text that tells you who the story is by)
Sunday Presented in a different size or font to the rest

Note: _was formerly known of the article, the standfirst is a small

as Trinity Mirror until 2018

Petwspapers — i

fHledia Language and Representation
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The title of the newspaper, designed and
displayed on the front page {usually in the top
left corner)

The title of a news article, summarising the
topic (usually in a large font size and style in

paragraph of text summing up the story or

Position t% e 2@ ving enticing the audience to read on

newspapers of..- *he
graphasacc. « © asyou
can: The Timfﬁ%; _“un;
Daily Mail; Dai, M/r r; The
Guardian; Daily'e.pr* : The
Telegraph

Pictures used to provide further context,
suggest thought or provoke information

Provide definitions for the key terms bel

A description of the image, normally in a way

Anchorage:
that relates to the story

Red top:

Politics

An important quote from the article that is
enlarged and used to break up the story

A subtitle for the article, normally expressed
in a single line

Extracts from the main text (displayed in a

large font) used to break up the article and

add more white space. These are utilised in

the same fashion as pull quotes but they do
not quote a source directly.

Left wing

0 0.5 million 1 million 1.5 million
4

Identify ways in which tabloids and broadsheets

differ. One has been completed for you.

Broadsheets will often use formal language,
factual evidence and tasteful imagery '

News values:

Circulation (per month) - as of 2019

R 1 T H

The main text of the article. On many
occasions this will not appear on the front
page (particularly in tabloids).

Tabloids often use layman’s terms (simplistic
language) and sensationalist imagery

Information found in the newspaper that
contains the publisher’s information and
contact information

The story that is considered ‘most important’
by newspaper producers
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Daily Mirror
Format:

Date of publication:
Average circulation:
Monthly reach online:
Core demographic:
Politics:

Ownership:

The Daily Mirroris the only major British newspaper to remain cor?s; : e, ! loyal to
the since the end of World War I1. It has remained critical o« ' unverning
Conservative Party. e

- T
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The Times

Format:

Date of publication:

Average circulation:

*  The Timesno longer publishes its daily circulation figures
Monthly reach online: The Times UK is a subscription website. In 2021, Reuters
Institute put the number of subscribers at around

Core demographic:

Politics: took a balanced approach to Brexit in terms of articles
published but eventually backed , even though its readers were likely to
vote

Ownership:
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Gary Lineker

Gary Lineker is a sports broadcaster who has played for top British and European clubs
and represented England in international competitions. As a footballer, he was the top
goal scorer for three clubs: . He also received 70 caps
for England and was awarded the Golden Boot in the 1986 World Cup. Lineker is famous
for having received no red or yellow cards during his professional football career.

He presents the BBC's flagship football programme, ,as well as
providing live coverage of football matches including World Cup matches. He has also
appeared in a very-well-known series of advertisements for , which play on
his reputation as a ‘nice quy’. Lineker is classed as a when working for the BBC,
not as a BBC employee.

Lineker regular expresses opinions on a range of issues, including politics. He is often
highly critical of the government.

Richard Sharp
Richard Sharp is a former banker who was appointed Chairman of the BBC

. He worked at several international banks, including Goldman Sachs,
where he managed Rishi Sunak (who was when Sharp was appointed
to the BBC). After an inquiry was held into the appointments procedure, he resigned,
leaving the BBC in L

Richard Sharp has donated at least £400,000 to the Conservative Party. He also helped
to arrange an £800,000 loan to , then Prime Minister, before he was
appointed to the BBC - this was first reported in the in January 2023. The
inquiry into this loan is what led to his . The inquiry was underway
wihen the controversy over Gary Linekers tweets exploded.

b

AAOD N

In March 2023, Lineker criticised the UK Conservative government’s policy on asylum
seekers, and specifically the language being used by government ministers. He

jhoed Suella Braverman’s (then Home Secretary) policy as

WP to the rise of Hitler's Nazi party and its attitudes to Jewish people and
‘other minorities.

Line’ .-ade his criticisms on
8.9 m. ' .ri iollowers.

where he currently has

| -

, ants caused an uproar. Conservatives were furious, whereas some
figures on' >2 k * applauded him. On 10™ March, the BBC announced that Lineker
would ‘step'_acv rom his duties on Match of the Day, saying that it had ‘decided
Lineker will nc’ w.“ent Match of the Day until there's an agreed and clear position on
his use of soCie. ia’. Effectively, he was suspended.

In the next few hdw ,«ny of Lineker’s colleagues announced that they supported
him and therefore w_"1le not be appearing on the BBC that weekend. They included

The BBC'’s sports coverag. ... severely curtailed that weekend (11" March and
12* March).

On 13" March, the BBC and Gary Lineker issued coordinated statements. Lineker would
return to presenting, and the BBC would

o

and how they apply to freelancers wh

do not present news programmes.
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ldentify what each of the following social grades stands

for. One example has been provided for you.

A - Upper Middle Class ] { 2 -
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language and newspaper codes,
annotate the close study product.
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o The Times

ldentify what each of the following social grad% o

stands for. One example has been provided for %u,
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BBC bosses
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get Lineker =

back onside
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Using your knowledge of media language and newspaper @
codes, annotate the close study product.
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Why letting Lineker
go could trigger an
exodus of big names
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The Times

Using your knowledge of media language and

newspaper codes, annotate the close study product.
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/
Briefly explain why advertisements rely on stereotypes @_

ADVERTISE

etc.

the general public more access to arts, entertainment and luxury. A similar technological
has occurred in the last 15 years or so with the invention of YouTube,

7/
V In no more than 100 words, explain how gender roles were /g Briefly explain the difference between commercial
represented in the mainstream media throughout the 1950s advertising and non-commercial advertising
,af’-listory of Advertising: Print advertising became a booming industry during the .The
government at the time repeated the slogan: ‘Set the people ', promising to

Fill in the missing words above

Personification: When human
characteristics or personality are
applied to a non-human object.
This can make advertising more

vivid and allow audiences to view
a product in a certain way.

Smartphones, Conservative, free, 1950s, Facebook

N\

Wordplay: Experimenting with the
multiple meanings or spellings
behind words creates humorous

effect (often in the form of puns).

Rhetorical question: A c@ asti 1 that
dramatically implies ah@ o i
without stating it, allowing *

audience to answer for thertiselves.

A

Alliteration: When the same
consonant sound is repeated at least
twice in a phrase or sentence in

orderto.emphasisesiylesra g

UoI3INP]
d3i1o310dd
IHOIALOD

Hyperbole: When language is
used to exaggerate statements
and make something sound larger
or more extreme than it really is.

Intertextuality: When a media text
references another text in order to
shape meaning and affect audience

interpretation, e.g. Ripe strawberries
D o i el bk

S, G

\ /

r
’
_

<

Sl Gt

\\

g
.

4 .

s

- : ‘, I
Identify the missing advertisement terms ]
based on the definitions

Key Defr- “ions!

~vhen elements of media language are used to invoke a

highly emotional >sp nse from an audience, e.g. adverts tackling domestic
abuse may use vio/ ‘mages to shock the audience into recognising the

~ seriousness of the issue

g & strategy an advertising company will use to
promote a particular pv= -, service or message, possibly across multiple
media platforms, e.g. This Girl Can used a range of print and video
advertisements to encourage women to participate in sport

- the promotion of a message through the
media on the basis of public interest or to raise social awareness, e.g. anti-
smoking adverts

- the ways in which media producers select and mediate their
content in order to appeal to a particular audience demographic, e.g. adverts
toe bows Diohieaives hove traditionally tnvaeted on audiencs ol vonuna ovse
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Using your knowledge of media language
and advertising codes, annotate the close
study product. Things to consider...

OMO

.

Use the boxes below to analyse some of the key representations
constructed in the close study product

ADVERTISE

¥ Anchorage v Framing // // -
v Non-verbalcodes v  Rhyme —
v AdvertisingCopy v Repetition

v  Modeof Address v  Superlative

v Cultural Codes v Punctuation

identify where Viadimir Propp’s character types @
appear in the OMO advert

.

Hero: Villain:

ES
&
\\ P

. o

l Propp’s Character Types E

S
[Princess/Reward: Helper:

.

e oy

What might persuade us to buy a pr '

Print Adverts, Radio Adverts, Word-of-mouth, Prmt ‘, ?
Billboards, News Ads, Door-to-door sellers |

Gl

Print Adverts, Radio Adverts, Word-of-mouth,
Internet Reviews, Video Adverts, Websites, Social
Media Posts, Apps, Digital Billboards and more...
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i Cultural Codes:

‘ Intertextuality:

Briefly describe how the following
codes are used to create meaning in
the Galaxy advert

Slogan: ‘Why have cotton when you can

Fill in the missing pieces of information below. ( Jfwg
Mars, Inc., Roman Holiday {1953}, Moon River,
film star, feminine ideal, My Fair Lady (1964),

Galaxy - Context
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How is Audrey Hepburn represented
in the Galaxy advert? Annotate the

Briefly explain why cﬁw : advertisements tend to
target women .

entify some of the arguments for and against the use of CGI technology

e Galaxy advert: Afew examples have been providedforyou. — =X

In the Galaxy advert, Audrey Hepburn is digitally recreated using CGl (computer-generated
imagery). This was achieved by Framestore, the company that produced the effects for the
Academy Award winning film Gravity (2013).
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\W REFRESEN

The mainstream media has a long history of e ;
representations of ethnic minorities or neglec...”

majority of advertisements featuring African Ame
having ‘minstrel qualities’ such as thick lips and by -+ eyes.

onstructing damaging
__represent them
altogether. Throughout the first half of the twe, \/fl { century, the

: Jepicted them as

Identify three major events that progressed the re;% <o ation of
BAME communities in the mainstream media -

e« 195
o 1963:
s J0i13:

Qe

L
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o

o
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41 ADVERTISE
Briefly describe how the following codes are @
used to create meaning in the Represent advert

Direct Audience Address:

Paralanguage:

Facts and Figures:

Imperatives:




® [Online, Social, Partici

Online media - How can we participate?

Subscription Links: This provides audiences
with the opportunity to gain reqular (sometimes
exclusive) access to specific online content.
Audiences who do this are shaping the ways in
which they consume online media.

Representation of women in video games

patory i ledia

Recent studies have shown that women are just as
likely to play video games, even those that are
designed to appeal to stereotypically ‘masculine’
interests. However, video games are still widely
considered to be a medium for teenage boys.

o

found in mainstream video games

~
Identify three negative female stereotypes often A& Survival Games

i

bo
6

|
c
g
s
O
=

Identify six more codes
Identify three more ways in which and conventions we find
audiences can participate in online media Identify the following key terms on websites
// based on their definitions
: Allows website producers to /
maintain a unique style of layout and
presentation - encompasses elements such as
colour, font, stylisation and text dimensions
i
: A term used for the empty space
between text and images on a website
i
: Content the audience can
immediately see without having to scroll down
Definition Notable examples
Player must navigate various ledges, drops and Donkey Kong, Dustforce, Super
obstacles to reach goal Mario Bros. List the five key @g > .
; T stages of linear .
“ | Player must compete against opponent(s) or time in | F1 2018, Need for Speed, Go Kart narratives, according HTML Ll%f s
transport or on foot Go Ultra! to Todorov L=
? Player must navigate landscape and achieve goal Assassin’s Creed, Hitman. . \
# without being noticed Absolution, Aragami Tzvetan Todorov was a Bulgarian-French .
N r Challenges the player’s sense of rhythm, eg, philosopher who proposed that therewasa «
ythm Games A reflexes, hand-eye coordination repeated structure for all linear narratives. He .~
Sonder Mo Dov For discovered this while researching classic folk
ender Man, bayz, fortmite stories and fairy tales. This structure can be
Puzzle Games Tests the player’s ability to problem solve - can be particularly applied to mainstream cinema:
visual or intellectual 1.
Player must use a range of weapons to fire at an Call of Duty, Grand Theft Auto,
opponent / opponents Paintball Wars 2.
Construction Games Planet Coaster, Minecraft, SimCity
. A . o . i
n-NQ
s | O
9 9 o B W U i m m
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= Y«slOIDE\'LUIIDW.
el , A A’ .
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and VYideo Games

Tlefm LI el ] V]
nfefe|dljolble)
mm mu Provide definitions for 5

the following key terms

Hypertextuality:

L
Immersive:

I
Participatory Media:

The two close study products concerning ‘Online,
social, participatory media and video games’ are
interesting to compare in terms of gender
representation.

Explain the difference between
essentialism and social construction
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How has Rashford received criticism as well as
racism for his performances as a footballer as well

MG rcus RGShford as for speaking out against the government?
Media Language and Representation

Fill in the missing pieces of information below

What are some of the repeated traits of Rashford’s social media

Context you need to know... pages? Two have been completed for you.

i A EE R AR R RRRRRRRRNERF]
Brothers: 4 // = . Complete the sentence below (/)é‘ Representation of celebrity =
rothers: Analyse Rashford’s online media in light of the "\  #% = o When Marcus Rashford was asked to be the face of Burberry in 2020, he E
following codes and conventions E demanded that the brand... .
‘ : :
Debut Novel: [ Sound: . :
. = ¢ Marcus Rashford's website is effectively used to reinforce representations E
Social Media: .1 ofhimasa..
Workmg lm%% ; nm vvebsnte ma.kes' it as ea'sy as 34 MARCUS RASHEORD | - N 5 :
possible fe.... . tn access his videos, his . Sound: Non-diegetic sound “. " e Marcus Rashford was already famous for his skills as a... :
i .t lines of his collaborators. /’ P .
s Synchronised content ~ross platforms so the o : .
//////%/ audience receives ¢ isist 1t messaging. Same e W .
verbal ang ~ !anguage. . . . . . . -
| . =. - = acNation saw in Marcus someone who mirrors their... =
N w;;{ 85}:;0 d Warcus Rashford MBE : :
Use of phone notes feels . -* more personal . .
and much more intimate'wid. .ner forms of - E
communication. [t implies tha*  » statement is A\ _/ E .
something that Marcus has ‘written, not - . -
% % ) %/////%Z%/W/ H H Ha .IIIIIIIIIIIIIIIIIIIIllIIIIIIIIIIIlll.lllllllllllllllllllll:
a P BT W | st sonene e
] - . o -
How are the following elements of media language used on Rashford’s website and social media? @ Self-representation: Most online celebrities are completely in control of the
content they select, construct and mediate. A lot of their success will depend on

Brand Identity . , , . . .
their ability to construct a compelling online brand identity. This can then be

reinforced through multiple online outlets. Example; Marcus Rashford has various

Navigation Bar

...
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Kim Kardashian
Media Language and Representation

‘Famous for being famous’

Fill in the missing pieces of information below. é‘
1 s
Who is Kim Kardashian? - , .
.
.
; |
. |
.
%
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|

Nationality:
Occupation(s):

Family:

Famous (former) spouse:

W\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\
i

TV shows known for:

Businesses / Product lines:

Political activism:

.
i
i
i
i
i
i
i
i
i
i
i
i
i
i
i
i
i
i
i
i
i
i
i
i
i
i
i
7
7

/%

What online platforms does @
Kim Kardashian use?

Provide definitions

Useful terms: for the following
i key terms.
. Socialite:
Online presence (as of June 2024):
@
Social influencer:
Website WWWWWWWWWWWWWWWW/
- l “”‘f””efﬁ’m”ﬂﬂ?”?///////% ¥ ) b o2 Sacie e

O (E
© ©
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MEDIA LANGUAGE

Kim Kardashian's social media feeds are coordinated to reach a wide audience and to maintain the consistency of her brand. Photographs and videos of
Kardashian herself are the main content, with photos and videos featuring her family, her children, her friends and her business interests interspersed.
Although the photographs range from professional shots to apparent selfies, they tend to conform to a similar style and use a similar colour palette.
Photoshop or other professional editing software is used to create glamourous images. Kim has often been criticised for overusing Photoshop to
emphasise facial features or body shape.

The main colours used in a Kardashian photo are neutral,
instances of bright colour (such as primaries), and these |

kin’ or ‘flesh’ tones. Blacks, whites and warm greys are used as accents. There are few
ciated with her children or with holiday photos - the blue of the sea, for example.
Kim Kardashian is usually framed centrally, whether alo P other adult - only when she is with her children is she occasionally a secondary figure.
Kim is usually shown in expensive clothing, often tight-fitti@and/or revealing, and partial nudity is fairly frequent. Some photographs focus on her body
rather than her face. The photographs are all carefully posed to = ..«sise Kim’s figure, and often feature her own clothing and cosmetic lines or brands she
has endorsed. The lighting in most of the photographs ensures &« .iv defined look. Images can be sexualised but not overtly pornographic. To balance the
semi-nudity, Kim includes photographs of her friends, family and'c. «c . She is rarely pictured with a man.

Most posts consist of a picture with a very short caption, sometimes. . %2 as one word. Posts which are direct advertisements for products such as

Skims contain more detail. b *

Repeated traits of Kim’'s
social media pages

traits of Kim Kardashian's social ‘4

media pages? One has been s

Somplcted toryou: MEDIA R.~ESENTATIONS

Self-representation: Most online celebrities are completely in control of

|

Represeitauions of celebrity

the content they select, construct and mediate. A lot of their success
will depend on their ability to construct a compelling online brand
identity. This can then be reinforced through multiple online outlets.
Example: Kim Kardashian has various possible readings as a family-
orientated woman, businesswoman, successful reality TV star, model,
global influencer and more recently as a campaigner.
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Fill in the missing pieces of information below

@ Lara Croft Go and Kim Kardashian: Hollywood

Media Language and Representation

Context you need to know...

Date of Release:

Developer:
"*1 Belowisalistof key codes and conventions from video games. Describe the form these Fill in the missing pieces of information below Genre: .
take in Lara Croft Go. A few examples have been provided to help you Platforms: .
— Context you need to know... )

P hange the characters COSME
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%How would you describe the framing and
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characters are aged between 18 and 30 and
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= Location: A series of tombs, temples and jungles! are dark, dangerous and « | Date of Release: \
fantastical E . Developer: Costumes that apped’ o e were all pre-approved by
= Background: Richly textured and three-dimensional - unlike Kim Kardashian: Hollywood, the = | Genre: Kim Kardashian fierself tthUQhOUt development
protagonist is enveloped into the background, making ti= >~ .d more immersive. Developers _ Platforms: C
= endeavoured to create an ‘elegant board game aesthetic,
Colour Scheme: /
. Summarise the narrative structure of Lara Croft Go in three stages @‘
f Soundtrack: - 1
: " e
= - »'%// i 5
= Actions: ) > %4%//
- . sur Home-
= Antagonists: : o
= = 3 Kim Kardashian: Hollywood © Glu Mobile, 2014
= Rewards: - Provide definitions for the following key terms @' Analyse .the.ways in which ‘the‘character O_f Kim
= s Kardashian is represented in Kim Kardashian:
= s Franchise: i Hollywood. Use the image to help you in your analysis.
= Function:
. . /
= - Below is a list of key codes and conventions from video ?.
- . . Identify two more ways in which Kim “ , games. Describe the form these take in Kim Kardashian:
Analyse the ways in which the character of Lara is repre  ated Kardashian: Hollywood might be ‘/ Hollywood. A few examples have been provided to help you.
Lara Croft Go. Use the image to help you in your analysis. controversial in terms of the @ - — - -
Personalised Avatar: répfecentation: i constue : K!m Kardashian: Hollywood - Codes‘and‘ Conyent!ons 1
Costume: Some argue that Lara Croft » Location: Central Hollywood, a consumerist city brimming with =
is sexualised by her outfit (tight- = high-end fashion shows, luxury mansions and glamorous .
fitting, minimal clothing). Others o , * parties .
g 9 Capitalism: Underrepresentation: The characters are all . . . . .
would contend that the costume has , , . _ _ = Background: Changes depending on location - consistently =
. s conventionally’ attractive - they are all slim, . . . .
been designed based on practicality . . » two-dimensional, uncluttered and colourful .
L stylishly dressed and heavily made up. Most : .
and that there are opportunities to I = Colour Scheme: .




Media Conglomerate:

7
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Vertical Integration:

y
r

Provide definitions for ( /g
the following key >
industry terms [

y

N

In what years were these social media
sites founded?

2,

)} Instagram
*  Founded:

Facebook
Founded:

Twitter
Founded:

Horizontal Integration:

P ,’,’?4 ‘e an example of how sites such as Facebook and Twitter can be used to market a media product @. >

Synergy:

Cross-platform Marketing:

L

WDUSTRIES

How are different media products distributed?

Viral Marketing:

List the ways in which each media form can be distributed. An example has been provided to help you. @‘ >

Media Form

Methods of Distribution
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Online Editions, Delivery through subscription, Shops stocking physical copies,

p

i
.
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Every media product goes through three general stages...

- The initial construction of a media product - Writing, shooting and editing a film

R 2

- The delivery of a medi<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>