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Teacher’s Introduction

This Revision Guide provides an excellent way to revise for Section B of the AQA (8572) GCSE (9-1) Media Studies
Media One exam. It will help students to review all the key content, including the Close Study Products, key
words, media concepts and skills.

This Revision Guide is specific to GCSE AQA Media One. It is based on the Close Study Products for Section B of
this paper, and is suitable for all students studying the set products for assessment in 2024 onwards.

Music videos:

®  Arctic Monkeys — I Bet You Look Good on the Dancefloor

e  Blackpink — How You Like That Always check the exam board
website for new information,

Radio: including changes to the

e Radio 1 Launch Day: The Tony Blackburn Breakfast Show (1967) specification and sample

e KISS Breakfast with Jordan and Perri assessment material.

Film:

e  Black Widow (2021)
e |, Daniel Blake (2016)

Newspapers:
®  Daily Mirror
e The Times

Online, social and participatory media (OSPM) including video games:
e  Kim Kardashian: Hollywood
e lara Croft Go

The Revision Guide gives a concise overview of the ideas and theories relating to the two key areas of the
conceptual framework: Audiences and Industries. For each form (radio, music videos, film, newspapers, OSPM),
there is: a summary of the topic, key words and definitions, summary revision notes, including Contexts, a range
of engaging revision activities, challenging extension activities directing students towards unseen texts, exam-
style questions with indicative content and mark scheme, and a progress grid for students to complete.

At the end of the guide is a recap quiz covering all topics and forms. All activities can be completed individually
and are perfect for classwork, homework, cover lessons or during study leave.

May 2024

Second Edition, September 2023

Following the removal of the close study product Zoella from the specification, amendments have been made to this resource to remove the associated
content. Updated pages in the main Revision Guide include 1, 3, 70-73, 75, 77-81 and 84-86. In addition, the following pages have been updated in the
Student Booklet: 2, 35-38, 40.

Third Edition, May 2024
Updates made in line with changes to the specification for 2024 exams onwards (Blackpink, Black Widow, KISS Breakfast).
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Students’ ‘Introouctis

This Revision Guide will help you to revise for Section B of the AQA (8572) GCSE -
exam. It covers the two key areas of Audiences and Industries and all your Close |
the exam. el

It includes: " &
-

®  clear revision notes for Audic s

® clear revision notes ‘. 4 u és

o
6\3"«0‘”{ 4
e a summ.my’*ofE the toplc

e  key words and definitions for each form

e useful revision notes covering the main points about each Close Study Prodi
e  sections on Audiences, Industries and Contexts for each CSP

e arange of fun revision activities

challenging extension activities directing you to look at unseen texts
exam-style questions, with answers and mark schemes

a grid to help you keep an eye on your progress

a quiz on all the topics at the end

You can do all the activities by yourself, and answers are provided at the end of
understanding.

How to use this guide e )

e
o
e

1. Check through the key word .. ¢« ifﬂme"‘ones you know and highlight any
2. Read the revision n- »; . topic and refer back to the key words if there

3. Mo actlvntles and use the answers to mark yourself.

4, ’ gress grid to identify areas that you are confident with and tha:

5. Reread the revision notes and complete the revision activities again until ya!
confidently say that you are happy with every aspect listed on the progress ¢

6. Try the exam-style questions.

7. Read through the mark scheme and indicative content to give yourself a mai

8. Identify any areas to improve in your exam-style question.

9. Rewrite your exam-style question in order to move it to a higher band!

10. Fill in the progress grid again, using a different colour, to check you are con |
11. Reward yourself with a break or something fun.

Media One, Section B - Exam tips ana ‘Fﬂ\Qs

How long is the exam? 1 hour and 30 mins. gy (7

How long should | spend on Sect’ ... °. . 0 A recommends that you spend 30 mini
longer — around 45 minu*n: 'l«v. 1@ 15°an unseen text in Section B.

R

How many questions are there? There will be around four questions. Some of t\
while others will need longer answers. Some questions will have several parts.
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Are there any unseen products? Yes. There may be one unseen product in Sectic
relating to any media form, but the question will be about Audiences or Industric:

How long do | get for each question? There are usually around 37 marks allocatec |
unseen text, this allows you just under one minute per mark. If thereis an unseen |
is still a good guide as it leaves you some extra time to think about the unseen text |

|
|

Will every media form come up in the exam? No v, Iy j;\\f) forms will come up |
two forms from the list on p. 1, e.g. OSPRiy o lauie? -
Will | be tested on every:i i,.e\ffﬁuw Product for the forms that come up in the ¢

to answer ¢ I‘f N _.iute of the CSPs from that form.
2‘6\:35@0 w
Will I get mai®ed on my spelling and grammar? Only on some of the long questio:

of the exam paper which question marks you on your QWC (quality of written com:
questions, your spelling, grammar, punctuation, etc. are not the main or most impu

Do | have to learn and use the key words? No, but it will certainly help you to ge.
Revision Guide will help you to learn them.

Media One, Section B - Overview

Newspapers
Daily Mirror
Tf:” 'w’:’\ 5

Kim Kardashian: Hollywood

Lara Croft Go ~ Media One

\_ . Section B \

Audiences
Industries
Contexts

4 o

Radio N

Radio 1 Larirmvl yi_: e Tony
Blac!t . .3 ~anyast Show (1967)
. .= Adenuga Beats 1 radio

Music vi

Arctic Monkeys -
Good on the ©
Blackpink — How

\
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Student progress grio P

Y

Detailed grids are provided at the end of each chan’ - Tt - agrid for you to track your overall progre )
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Media Framewor

Audiences

-

FE T T ECE R T L L LR LR T LELLREFEEELERRFEECLRRRELL LR js,«a ....................................................
¢ Audiences Looks at who the~u 1+ Aoreach (SP, how the (SPs target and reach specific ai

the produgsgiia . .. . nrterpretthe products, and why and how interpretations can ¢
‘ need to think about Music videos, Radio, Newspapers and 057

Revision Tip
Before you Look at the Key Words section below, jot down all the words you already know which rels
with the list below. You may already know more than you think!

RS

% ‘Key ‘Words 0}

4Cs — the Cross-Cultural Consumer Characteristics as ident'fied by Young and &
segmenting the audiences into different psychogr' 0 gr\ ups (see Psychograj

Active audience — audience who activ2'/ " ho. me&a products to satisfy the
aware of how media producf od ﬁipulate or position them (compare wi

Actual and desires! < - *o 2o W|th audlence identity; the actual self is who yi
desired vh  od would like to be, or the traits you would like to develop
a pop ste @ao”‘ ;could be more like Alex Turner from Arctic Monkeys if | copiec

Demographics — a section of the audience segmented by age, class, location, ec:
Mass audience — a large mainstream audience

Niche audience — a small audience group, maybe a particular or limited demc
aged 18-25

Passive audience — audience who accept everything that a media product telis
what they see or make up their own mind (compare with Active audience)

Primary audience — the main audience group for the products, usually the tar: COPYRIGHT

Psychographics — a section of the audience; audiences may be segmented by | PROTECTED
attitudes to life, their personality type and so on. Audi~. - s can be divided int
®  Aspirers —want to do well and better ther .z Ve ; May enjoy copying cele

®  Succeeders — have done well in I' < acuieved a lot of financial and soc

®  Mainstreamers — like to fr .oy % o and do what everybody else does; ¢

®* Reformers—wer & 4 .b;’the world for the better, care about social aj ‘9
e Exp AL‘E - ,Jopters of new technology, like trying out new things 09
e Stry M,w find everyday life difficult due to social and/or financial prok

Education

This is based on the 4Cs — the Cross-Cultural Consumer Characteristics as iden:

Other methods of categorisation such as the ‘Acorn’ method of consumer cla::

GCSE (9-1) AQA Revision Guide for Media One Section B Page 5 of 86
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Reception theory — the idea that not all audiences interpret media products it

¢ the dominant position, where the audience fully accept and understand |
meanings

e  a negotiated position, where the audience may recognise the intended

®  an oppositional position, where the audience may relect the intended m:
ways not intended by the producers O

Secondary audience — other audience er7'is M’f m’a’y also consume the prod

parents, grandparents, who arpn, 4 ’F\;j Jain primary or target audience groi

Social class —a wav 27 i & “n. g”’che main social classes in the UK, useful for ¢
r A

Mi\:o. class very wealthy, aristocrats

e B =hign-level professionals, usually doctors, lawyers, company owners, h:
wealthy

e (1 = higher end of the middle class, e.g. professionals likely to have a uniy

e (2 =well-off tradespeople, e.g. plumbers, electricians, small business ow:
education

e D =lower-paid workers such as labourers, factory workers, unlikely to be !

¢ E =the unemployed, those with minimal income or living on benefits, un\

Target audience — the specific segment of the audience that a product is aime;

The Uses and Gratifications theory — helps explain what audiences use the m¢

e information (finding out about things, gaining knowledge)

e  entertainment (escapism, fun, diversion from everyday life, forgetting ak.

e  companionship (feeling like you know the celebrities br being able to dist
people) < ¢

e personal identity (identifying wuth ER 5 ab +_\_ O tomparmg yourself to the

= e e
b “

§ e
.v’

Revision Tip
Make a note of any difficult or new words, and test yourself at the end of

GCSE (9-1) AQA Revision Guide for Media One Section B Page 6 of 86

COPYRIGHT
PROTECTED

'9

a9

Education




‘Revision notes

‘Who are audiepces?

Media producers segment audiences (divide them into g0y, ‘) and then aim the |
group. This is their target or primary audience  C e ‘fb;,agle ‘who also consume |
secondary audience. = . o

!,».!' 4 j -

&

education, wealthy

e C1 = higher end of the middle class, e.g. professionals likely to have a univer:
education

e (2 =well-off tradespeople, e.g. plumbers, electricians, small business owne:
vocational education

e D =lower-paid workers such as labourers, factory workers, unlikely to be we |

e E =the unemployed, those with minimal income or living on benefits, unlike!

Another way is by psychographics, which uses attitudes and values to segment a.
psychographic approach is the 4Cs: the Cross-Cultural Consumer Characteristics &
Rubican.

This divides audiences into: o\ ¢

e Aspirers —want to do well and better s s, may enjoy copying celebrit

*  Succeeders —have done well ™. J,,uuneved a lot of financial and social :

® Mainstreamers —like 4 & * ,aahlon and do what everybody else does; er |
alreadv zemaila

e  Strugglers — find everyday life difficult due to social and/or financial problen:

Some products have a very broad appeal and have mass audiences; some produ;|
specialised appeal and have niche audiences.

Active and passive audiences

There are two ways of thinking about audiences:

e A‘passive’ audience are easily influenced by what they see in the media. The
see. They may copy behaviour they see in the me. ‘= 1y 2y may accept the v
products they consume. r " “

® An ‘active’ audience make theurf {3 and decisions. They are not ea:
recognise that media pro 'w ‘s ﬂ. 2 Jsually biased. They actively choose and

need to fulfil cerina ',' ", *d \>ee below the Uses and Grat|f|catlons theory),
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‘Why 0o audiences consume prooucts'

The Uses and Gratifications theory is an ‘active audience’ theory. It suggests aut
to fulfil specific needs. It helps explain what audiences use music videos for:

Information — some audience members mav ’pllow people on sa:
videos for information about the cnlo Ay Jr rtist, such as their |
products or fashion advice: *he /1 alﬁ.mén to the radio or read n¢
the world or even\‘c @ 4 ) 2

Companionship — audiences become familiar with the artists, soc.
characters and invest in their media products; as artists, actors a;\
attractive, they may feel love or desire for them; there are oppor
through discussion with friends or other fans, often on social met

Personal identity — audiences may identify with artists, actors an:
stance of a newspaper, seeing themselves as a ‘Daily Mirror reac:
aspire to be more like artists, actors and celebrities; they may co
attempt to become their ‘desired self’; they may self-identify as &
products, such as Kim Kardashian: Hollywood, provide appeal thi:
experiment with their identity.

N o -~

— "_‘ -

How do proﬂn’: (@) e, reacb ano maintain thei

w' ’,«
Nv" e

. Polltlcal news may appeal to adults.

Newspapers may take a political stance to appeal to a certain demogray
Exam issues or dating problems may appeal to teenagers.

e Music videos featuring teen/20s boys may appeal to similar age groups.

Reach:

v" Advertising and marketing of products may be directed at specific audience ¢
v" Products may choose formats which they know their target audience use.

v' Teenagers and young people are more likely to engage through social media.
v' Older people are more likely to read print-based media such as print newspa

Maintain: Wy
v' Frequent new releases (e.g. daily edl’(IO’“ of fer ‘-,.,»épers new music videos ¢
social media, websites, games k. i © . tain the audience’s interest in anc
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‘Passive audiences - The effects mode

This theory suggests that audiences can be easily influenced by ni
the ‘hypodermic needle’ theory, as if audiences can be ‘injected’ «
text. It is often used to say that violent films and violent video ga:
audiences copy what they see. But the thec~ has never been preo

- f’j 7
S

®
Doe-v vy < view the product in the sani
y Ly &

s

s

No. If you %
product.

s

For example, if you are a teen with little interest in politics, you may find The Tin.
are quite old, you may find ‘pop music’ to be silly and claim ‘it all sounds the sam:

The Reception theory helps to explain how people respond to media products. it
active not passive, and that they make up their own minds about media product.

The three main responses are:

the dominant position, where the audience fully accept and understa:
meanings

a negotiated position, where the audience may r7cognise the inten¢.
accept it .\ 4

S
W
&

an oppositional positior . " ire i Jcaudience may reject the intendec

. S o
ways not intends {hf}wmducers
§a T e

BAGK®,

COPYRIGHT
PROTECTED

oA ig
r T 09

Education
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‘Revision activities

1. Keywords

Put these words into groups. Briefly explain why you have grouped certain .

____________________________________________________________________________________________

| aspirer primary dominant refn mer secondary
i information  demographic succeeder o ;'m‘:e;}tion E

A identity D f;f age psychogra
1 gender education ! izﬁt/;\ aonship C2 mainstre.
1 PN 2 W

Make a demographic profile of yourself, then answer the following question:

Age (child, teen, young adult,
middle-aged, elderly)

Gender

Location (area of the country,
urban or rural)

Life stage (student, working,
retired, new parent, etc.)

Social class (ABC1C2DE), S
based on your - A
parent(silcars ‘s ..+ U.ve

g | o

e
W«

COPYRIGHT
............................................................................................................................ PROTECTED

i A } 09

Education
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3. Psychographics

Draw lines to match up the traits with the psychographic type, and with the reas.

Traits Psychographic

category

An early adopter of new

technology, likes trying ”" ;,At

out new things J; -

& e
Wants to changethe ) ° ./~
+ & e

world fSr tfje bette. T,,; 3 i Succeeder

Cares Zygli su . ’jw,ﬁ

politi G ”

25\5‘:;0”{0
Likes tC™0tlow fashion
and do what everybody Aspirer

else does, enjoys what is
already popular

Finds everyday life
difficult due to social
and/or financial
problems

Mainstreamer

Has done well in life and
achieved a lot of financial Explorer
and social success

Wants to do well and

better themselves; may
enjoy copying celebrity
looks Y .

i }_3’1&”

I
.v’

L. Usesand grnfif(n+=n A1 2

%./.l:‘.:“r;..f. --------------------------- l.-.jf--.l-f..-|.-.-.r-].-.-.-.-.-(.j-.f-.-.-:;j. ------ . -.-.; ..................................... COPYRIGHT
ich form most strongly fulfils the need for identit
o Y PROTECTED
5. Reception theory AP
Draw lines to match the mterprp* t Ju b ) the |con and the position.
Position 2. vi’f‘ - I;c;n Inte ‘9
o T
1 @ | think The Times has hig! Q9
issues with what it says . Educotion
. I think The Times is relial;
Negotiated . e .
sensible’ political views,
. | think The Times is stuffy
Dominant .
the views of a small groi.

GCSE (9-1) AQA Revision Guide for Media One Section B Page 11 of 86



Apswers

‘Revision activities

1. Key words
Groups: |
e All connected to psychographics — psychozor ipi | as ~irer reformer expl.
¢ All connected to demographics — dem ar. Cr qg’e gender education locat
e Descriptions of social class... §( L ..:D E
¢ All connected to rey 5t o1y — reception dominant negotiated opi.
. Types of andicy &"‘p ma”’ryy secondary target

J | x al arés / Uses and gratifications — information identity con;

o

Personal answers

3. Psychographics

Psychographic

Traits
category

An early adopter of new
technology, likes trying Reformer
out new things

Wants to change the
world for the better,

. Succeeder
cares about social and
political causes )
Tl e\ OB
Likes to follow fashion s
and do what everybody : Aspirer

else does, enjoys what is
already popular 21

iaof«‘*““ /

and/or *Pancial
problems

Mainstreamer

Has done well in life and
achieved a lot of financial
and social success

Explorer

Wants to do well and
better themselves; may
enjoy copying celebrity
looks

Struggler

COPYRIGHT
PROTECTED

4. Uses and gratifications
e Information: newspapers g
e Entertainment: music video, radio_vile [ g" is
e Companionship: social mediz., ~
[ )

Identity: social mediz A uec 3 s ‘ ;9
A “oo lcon Inte 09
o | think The Times has higl Education
OppoStticnal @ issues with what it says &
. | think The Times is reliat
Negotiated ‘ T .

sensible’ political views,
. | think The Times is stufiy
Dominant the views of a small groui
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‘Industries

-------------------------------------------------------------------------------------------------------------------------------

Industries deals with the (SPs as commercial products, and considers ownership, funding, prg
the costs and profits involved. Italso includes how chansz.* < ~ology affect media pre
section, y0uneedtmi wr ';wtfees Radio, Film, Newspapers:

Revision Tip
Put all the key words you are not sure about into a phone app Like Quizlet to {

'?\o ‘Key ‘Words Q/g—w

BBFC — The British Board of Film Classification, who award age ratings to all fii:
released in the UK

Broadcast platform — where media is delivered to audiences through televisic
Commercial — designed to make money

Commercial broadcasting — funded by selling advertisiz+. r through sponsors!
- &

Conglomerate — a large corporation that has ¢ nun +_rof different companies
same overall ownership ™ ¢

- & )
Convergence — how tha = SngEse qurrmg between broadcast and online it
music videgaare 1 Iaule online and often on mobile devices; websites h
comme (A sC :.al medla links

Q{\QQ
Developr'®it — the initial stage of the music video, developing the ideas, writ|
to fund the production

Distribution — releasing the song and the music video, through broadcast on }
website, television and so on

Diversification — where a company or an artist branches out into different are:
example, a recording artist may also produce an online game

Franchise — where more than one media product is based on the same characi
Tomb Raider, which includes games, films, books and merchandise

Freemium business model — where the initial game or app is free, but additio;
purchased within the game to improve the gaming experience

Horizontal integration — where a company OWNS s /L sinesses at the sair
chain, for example where a media conglom.ere "e ~ s @ number of different
Vertical integration) e

S
S

In-app purchase Wiged & '?fi;x dn"bﬂy upgrades within the game

AR mﬂpany a smaller company that is not part of a bigm¢

newspapers and magazines
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Major label — a big record company that is part of a major media conglomera
the ‘big three’ — Sony, UMG, and Warner Music Group

Merchandise — products related to the artist or band; usually produced officia!
the profits go back to the parent company of the media product

Ofcom — regulates broadcast media, including the BRC ‘

s

Online platform — everything that is hosta¢ o ﬁ\/* ﬁ]é‘on the Internet; the ¢!

convergence 1
- e -
PEGI — Pan- European ok j m yrrﬁf‘on they rate the content of video gam:

such as 3 e

1]

w@\w where media is delivered to audiences through magazines, n¢
media; it 1185 declined a lot due to the dominance of the online platform

Production — the filming of the music video

Public service broadcasting — funded by government through taxes such as th:
often broadcasts programmes with social value

Public service remit — what the official purpose of the organisation is; the BBt
educate; it has to cater for the full range of the UK population; it has to produ:
creativity

Synergy — where different companies or products work together to increase t:
or products

Vertical integration — where a company, such as Universal Music Group, own:
production chain, such as record companies, film studios and distribution con\

COPYRIGHT
PROTECTED

) » . N ‘9

Education
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‘Revision notes

Stages of production and distribution

¢
:
:

s

W
Media products go through the cycle of productic ,r j .

A

5 ol
ff‘;jff—“\
4 Mo, }m A

. ?M&w Y to gain backing and financing
to begin the production process. /
*  This is easier for established artists and P?
franchises. ;
*  Big conglomerates may be prepared to e Thisinvolves

invest a lot of money — but they expect big
profits in return.

* Independent companies may have smaller
budgets, but more freedom to be

locations, pi¢
For newspap
and investig
designing the

experimental or original. e For YouTube
*  YouTubers and social media stars often may be as sit
have very low start-up costs. and deciding
K / talk about.
—

Post- prodl"”'“{j’; A o I
Ck L Jpecual effects for Pmdéﬁ

Q
o3

?Mc\m y . - .
e Rad"o programmes are edited and Tbls mvolve_? filmirg
e Big-budget films m.

sound effects can be added. . )

e YouTubers may edit their material shot in sgveral diffe
although it is often uploaded in a '?“‘?'gEt fllms.may b
more uncut state for authenticity. limited Iocatlons.. »

e Age ratings are awarded to films, *  Fornewspapers, it§
video games and some music NEWSPapers.
videos by the BBFC (films, music -

videos) or PEGI (video games). COPYRIGHT
— PROTECTED

bW Distribution 19

ge '"'In“]SMa‘;'e often distributed by vertically integrated compan Q
@5 s and dependent fil be distributed to f
oS an cinemas; independent films may be distributed to fewe: s
. Newspapers are physically distributed to newsagents, shops and supe EdUCQ’thﬂ
¢ YouTubers and social media stars distribute their products online.
e Music videos are often distributed via YouTube or Vevo.

L

\-
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(Commercial or non-commercial?

v" Almost all media products are commercial. They have to make a profit.

v" Non-commercial products are usually made by charities or ‘public service brc
the BBC.

v The BBC is funded by the licence fee, a ‘tax’ that everver 2 who watches TV i

v BBC products don’t have to make a profit. Thisr <.t At > BBC can often mal
or products with social value. {MM‘, s

1 o & . f; .

s

Films, video games, pop stars and social media stars often have a lot of
merchandise, such as T-shirts, pencil cases, mugs, beauty products and
homeware.

Synergy is where companies work together to promote products — for
example, McDonald’s Happy Meal toys are a good example of synergy
between film companies and food companies. The toys are often
related to films and help to promote them. But they also make children
want more McDonald’s Happy Meals. So both companies benefit.

Jlow bas copverg >, fected media prot

&

There have traditionally been d'ff e, t ). .\ﬂa’pi“atforms. Now, TV programmes a!
programmes can be list2 s . 7y, w0Odcasts, websites host music videos and films
and the thrge#ilfc 1 _ .¢ merging together.

The broadcast
platform — television
and radio

( ) " |

The print platform — The
newspapers and

magazines

70 N W .
", -Convergence
— all available
online / on
digital
platforms
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‘Regulation

X  Most media is regulated or monitored. Ofcom monitors TV and radio broac:
to films and some music videos. PEGI awards age ratings to video games. Ik
reporting in newspapers.

x  Some products are hard to regulate, especially when the ; are mainly or only

x  Age regulation of online products can be dnffurul*&,ﬁ, s M,products are avai .
sites which often span national bounda:ie 5, & fv,..«é that they aren’t subject

country. L\ P
% Access to sites like Yougus {»rﬂy,f‘cmes" download sites is not regulated. While
over 13 togecesi o ",§ iites'such as Facebook and Instagram, in reality, this |

M\ . uver the availability of unsuitable material online may force
of
FaceboXEg®® Google to regulate access and content.

COPYRIGHT
PROTECTED
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‘Revision activities

1. Keywords

2 3 p
W0
7 -
- f .
2 . W
2 - =

w"'g "

7 8
9
10
Across

B L

3 How different platforms are merging togethe- (1) © v

5 The three different ways mediﬁx gl i{}ered“ to éudiences are called... (9)
7 The platform that inc:.. 1\ g Tadio (9)

9 Producid - thé brand (11)

ey

10 Alarge oUrétion that has a number of different companies or businesses under the

Down
1 Media companies that are not part of big conglomerates are called... (11)
2 The kind of integration where a company owns several parts of the production chain (¢
4 Designed to make a profit (10)
6 The platform where websites can be found (6)

COPYRIGHT
PROTECTED

7 Who regulates music videos in Britain? (4)

8 Where different companies or products work together to increase both their profits (7)

i .,\,»' v' W . ‘9
% " ag

Education
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2.

True or false?
Which of these statements are true and which are false? When you have de:
briefly explain why they are false.

a) There are two main media platforms. TRUE or FALSE?

b)

c)

d)

e)

Regulators
Draw lines to match the regulator to the form.

| films

| PEGI |

oL ___music videos

[ BBFC | N

e = | newspapers
I Of 7 o \ | 4
com A2 .
1 | radio
| video games

............................................................................................................................

............................................................................................................................ COPYRIGHT
PROTECTED

r T 09

Education
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Answers

‘Revision activities

1. Key words " ¢ ,,v*“";;
1 f’:‘, > &
TA\® J e
f’"‘ig\w‘;lu N|VIE|R|G|E[N|C|E
;jj ,,,,,, D O
E M
PIL|A|T|F|O|R[M|S
E N E
N L R
B CIA|S|T D | C
B Y MI{E|R|C|H|A|IN|D|I |S|E
F N N E A
CIO|IN|G|L|O[MIE|R]JA|T|E L
R
G
Y
2. True or false? y 7
a) FALSE. There are three ~ . ij,g,.ms.
b) TRUE ablus®”
C)  TRig
d) F/ 40.»&:"péop|e can access media products because of convergenc:
o) TRG®

3. Regulators
e  PEGI: video games
e  BBFC: films, music videos
e  Ofcom: radio
e |PSO: newspapers

Any three from:

®  Products are available across a wide number of sites. COPYRIGHT

e  Sites often span national boundaries, meaning that they aren’t subject @ PROTECTED
country.

®  Accesstosites like YouTube or games dor'r oc site s is not regulated.

e Age-restricted sites such as Facgbc oat {"‘)’_«\,ssxafgrw‘ém are rarely policed ¢

i A } 09

Education

L

GCSE (9-1) AQA Revision Guide for Media One Section B Page 20 of 86



Music Videos

Audlences Looks at who the audlenm T f‘,ﬂ.as (V[de() how the music videos target ant
audlences er'r i . dudiences interpret music videos, and why and how int

The Framework

For music videos, you only need to focus on audiences, industries, and ¢

é ‘Key ‘Words };-5—”

Actual and desired self — to do with audience identity; the actual self is who v
desired self is who you would like to be, or the traits you would like to develoy
a pop star’ to ‘Il could be more like Alex Turner from Arctic Monkeys if | copiec

BBFC — the British Board of Film Classification, also gives age ratings to some &

Broadcast platform — where media is delivered to auc’ g >s through televisiol

% 4

Commercial — designed to make money O~ 4d
& o
Conglomerate — a large corpo”,.n v ooshasa number of different companie:

same overall ownersk’' > -, o~ 7

- h.\  wie'divisions are blurring between broadcast and online i+
s g . . .
etilde now available online and often on mobile devices; websites &
comments and social media links

Demographics — a section of the audience segmented by age, class, location, ec!

Development — the initial stage of the music video, developing the ideas, writ|
to fund the production

Distribution — releasing the song and the music video, through broadcast on
website, television and so on

Diversification — where a company or artist branches out into different areas ¢ CO PY R|GHT

PROTECTED

example, a recording artist may also produce an online game
Independent record label — a smaller record company that is not part of a big.

Major fabel — a big record company that is part nf Y o1 nedia conglomerat
the ‘big three’ — Sony, UMG, and Warner Nius (‘ " m

Mass audience — a large maln ar { - dience ‘9
Merchandise — procivl - ei ed to the band; usually produced officially unde:

go back ba  1-company of the media product 09
Niche auX#e — a small audience group, may be a limited demographic such Educg'tion
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AN AN~ A~ N N

Primary audience — the main audience group for the music videos, usually the

Print platform — where media is delivered to audiences through magazines, n:
media; it has declined a lot due to the dominance of the online platform

Production — the actual filming of the music video ;

Psychographics — a section of the audience; at';f; e 3vjxa}be segmented by |
attitudes to life, their personality typefjﬂ YD U

Audiences interpret media products it

-

Reception theory — the ide- .t  at' 2

W e .
Secondarygaaiic 1 © - ! .eraudience groups who may also watch the music v
arents Qs ®W\a: 2nts, who aren’t in the main primary or target audience gro.
6§§Q{§¢‘°
o

Social class— a way of describing the main social classes in the UK, useful for ¢
demographics

Target audience — the specific segment of the audience that a product is aime.

Synergy — where different companies or products work together to increase ti
or products

The Uses and Gratifications theory — helps explain what audiences use the m:

Vertical integration — where a company, such as Universal Music Group, own:
production chain, such as record companies, film studios and distribution con}

COPYRIGHT
PROTECTED
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Audiences revision notes

‘Who are the audience?

4 et

Blackpink ~ )5 | J
Demographics: Primary/target audier ... = ] Demographics: Pi
mainly females, 10-25; mam‘y AAL X W,: N mainly males, mig
countries; a growmg Qe e Aahs | in English- white; likely to be
speaking rie . 4./ean and English are and workers; mai
blended ! ifm“ songs; all social classes; C1,C2,DandE; &
secondarydlence may include older women, include older me:
young men, people from a range of countries range of countrie:
due to the hybrid nature of the K-pop genre Psychographics: |
Psychographics: mass audience of aspirers and ‘indie’ music fans,
mainstreamers reformers

\ /L

‘Why 0o audiences watch music video

The Uses and Gratifications theory is an ‘active audience’ theory. It suggests aut!
to fulfil specific needs. It helps explain what audiences use music videos for:

Information — some audience members may w>’:h music videos fot

such as their latest clothes or hairstyle 7wy M inkeys’ video for ‘I ¢
Dancefloor’ confirmed their im=o.a. “rr; o J“musicians by filming it in «

old cameras from the 127 sy ) ne video would look old in style. Thi

' video look I|ke poy rd n rom a 1970s and 1980s TV music prograi
Tect. Blrghliah s sung and music video is about being put down by ¢

> U wdea of overcoming hate and banding together is delibera\
e Blinks (the name for Blackpink fans). Many allusions are mat

which the K- -pop stars are presented as sassy and powerful, with oni
who in Greek mythology is the goddess of victory.

Entertainment — music videos mainly provide entertainment throug:
performance, through the narrative or concept of the video and thrg
something new. This is likely to be the main reason audiences watch
provides the audience with entertainment due to the upbeat dance :
~t_ K-pop videos tend to have a huge budget, with high production valug
spectacle. Arctic Monkeys’ video for ‘I Bet You Look Good on the D&
entertainment through the ‘performance’ of the song. COPYRIGHT

Companionship — audiences become familiar with the artist or band a! PROTECTED
r performances; as the band members are often rt sically attractive, t

them; there are opportunities for social i g «ic ) through discussing
media, by sharing memes or infrrugr um “pop ‘idols’ are chosen ¢
They often collaborate 1 9ig & “c ads so people will talk about their
There is a big con *m*;: pu ‘slinks’ online. Blackpink relate to their a ;9
They are 4 L % d _ith'words like ‘slut’ and * envy’, which may be rel:
a sueréotypically female insults. 09

@ 5nal identity — audiences may identify with the artist or membe EdUCQ’tiOﬂ

to be more like one of them; they may copy their fashion or style in 2

. ‘desired self’; they may self-identify as a fan of the band; they may b
- themselves. Arctic Monkeys’ video for ‘l Bet You Look Good on the ||
as ‘performance video’ to show the band performing the song and to

as real, down-to-earth musicians so fans could identify with an ‘auth:
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FHow important are online websites and social medi;

The Uses and Gratifications theory helps explain what audiences use the online o

Information — websites and social media are very good sources of in
band. The website and social media will usually include details of ne\
appearances, awards, tours, events and so ¢~ . cial media also ofte
personal life or day-to-day activities riid 8 "éts%md offers some in:
Arctic Monkeys grew their f}; it mgh/hostung videos and file-:|
Myspace, which was gy i ,fme mid-2000s.

. el 0 .
Entertri-ns * *t—";v‘wws:tes and social media provide entertainment .

il

Monkeys to find, watch and enjoy the music and videos, in an era be!

Companionship — audiences become familiar with the band and inve
frequent updates; the band may come to feel like friends, older brot
romantic partner; audiences have frequent opportunities for social |

'-. with other fans through liking and commenting on Tweets and posts,

fan groups. Blackpink uses social media to connect with their fans,
this is called media convergence. Videos will be posted on their offic
video for ‘How You Like That’ has 1.2 billion views in 2024. The ‘ido.
Instagram and X (Twitter) pages to promote content and share links t
Also, before the release of ‘How You Like That’, the band released te.
the idols from the band to build up excitement.

Personal identity — audiences may use SC5 il onllne media to fu:
may aspire to be more like band rer i ‘bp - _nd base their ‘desired sel

. copy their fashion or stvlz “ae = 1y sel’f—udentlfy as a fan of the bant
R i themselvp* 1 site N y.»p’ace allowed fans to discover Arctic Mt

feel that tlz “urd an unknown, genuine ‘indie’ band. It gave ||
Siy A e fan group.

}fow do artists target, reach and maintain their

Target:

v

Narratives and concepts in music videos reflect the concerns of their core d&.

o Blackpink, How You Like That: the narrative arc is linked to the lyrics a&

(when they are sad) to brightly coloured settings as they grow in confi.

o  Arctic Monkeys, | Bet You Look Good on the Dancefloor: the old-style pe
who want genuine, authentic indie band music.

v"  Representations may appeal to the primary audience as the artists present 1
aspirational figures.

v' Representations of gender and ethnicity may appeal to the values of the targ

Reach:

v" Having a website or using social media m~ke flt’\ ol .or audiences to engag:
and the bands’ other interests. .~ .

v" Bands advertise and prorm .t Fth. i ‘;..u»t’e‘rial across similar websites and on ¢
increase theiraudin e o~

v Tours | i icoften be promoted in conventional ways as well, with |
buses, o at bus stops, advertisements throughout the music press, app
shows arta breakfast TV, interviews in magazines and so on.

Maintain:

v" Representations and imagery from the latest music video are often used ant|
social media to reinforce the bands’ persona and maintain the audience’s in.

v' Frequent updates on social media help to maintain the interest and engageir
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‘Does everyone view music videos in the sam

No. If you are not in the target demographic or psychographic, you may not resp:
and their videos.

For example, if you have very conservative views, you may fir 4 the way some cei¢
offensive. If you are quite old, you may find ‘pop mi1 < * e silly and claim ‘it all
=~ )5

The Reception theory helps to exn!=" /1 {'\NN;, 2uple respond to media products.
1 & L

ad

. g T _ .
It says that noigll a* = . incerpret media products in the same way. Audience
Mbd. s, The three main responses are:

s

the dominant position, where the audience fully accept and understa!
@ meanings. For example, they would see Blackpink’s How You Like Tha!
positive message about bouncing back, overcoming hate and banding |
Fans might also be inspired to copy the clothes and dance routines in..

a negotiated position, where the audience may recognise the intende:
it. For example, they would see that Blackpink’s How You Like That is |
Q enjoyable music video; however, they may not like the K-pop genre, ¢!
the video is difficult to understand due to the hybridisation of culture ;
the video is stereotypically feminine, some fans may find it difficult tc |

ways not intended by the producers. For exar- . they would see Bla
Like That as arrogant and forceful. Sor s dc ¢ ces may not agree wit
sexualised portrayal of wome~=.~ ! viri _droughout the video.

4 i o y’) -

I
.v’

@ an oppositional position, where the audience may reject the intendet

COPYRIGHT
PROTECTED
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Industries revision potes

Blackpink

v Blackpink is a manufactured band who were formpd Lf 516 by Korean entet
Entertainment. j T

v All aspects of the band have beem o ﬁdeggEd as this is common wit)

v K-pop idols, like the WoRIE S AR mpink begin by enduring a gruelling audit|
When selected "ﬁ\ \ *é wTJ&Clallsed singing and dancing lessons as well as ¢

. _Arter many years, the lucky few are chosen by the enterta

v Blackpink’s stylist Park Min Hee prioritises giving the idols bold and unique |
personalities within the group. Each band member has a distinct image (Lis:

v Their style is very Westernised, reflecting the hybridisation of K-pop music.

v As of January 2024, the video for ‘How You Like That’ is the fourth most view
channel, with 1.2 billion views.

v The band has 58.7 million followers on Instagram and 47 million followers o}
from the band has a significant number of followers, too.

v/ Overall, the band has been very successful. In 2024 they were classed as ong
bands in the world, with a net worth of $62 million.

v Worldwide, Blackpink has sold 17 million album sales.

v The band has received a lot of awards and critical acclalm such as the MTV
That’ in 2020.

i
o777 Arctic Monkeys
A A

v Arctic TS N o for ‘I Bet You Look Good on the Dancefloor’ was desigi
themse wﬁi‘w 1 the support of their record label.

v" The songteached Number 1 in the UK charts in 2005.

v" Their record label, Domino, was an independent label, essentially a one-main
from his flat. It had a down-to-earth approach that appealed to Arctic Moni:

v" The intention was to make the video look like a recording from a 1970s and |

called The Old Grey Whistle Test. Creating this image was important for the .
Monkeys, in order for them to communicate their ‘genuine’ and ‘down-to-e:
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‘Which is best?

Authentic bandc? € oL

Authentic bands form by themselves and
have usually played together for a while
before they gain the interest of a record
label. Indie bands often have to work
harder for their initial success, and to get
picked up by a record label.
-

(

Authentic bands can be seen as superior
because they have artistic control over
their sound and music. Authentic bands
are often seen as the ‘music of the

streets’. N . 4

N\ —

e S\ N

Indie bands tend to l"a v gacal

acclaimand it ) 3 5. 2ton-the music
'y b

—

Manuf.
togethe:
sgl

—
—_—

Members ¢
musically |
average n\

an

=
(" Manuf-

anufa
‘puppets
hasn’t st.
enormoi

gaining the
—
Mani

commerc.
marketit\
uses big-bt.

J

marke:

Revision Tip

oo, euer everythmg immediately. You may need toread the information, highls
- mind maps to help you remember it.
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Merchandising and synergy

s N

! Arctic Monke

Bla(kpmh g f”j @) music and tou

Blackpink has a huge range of = . e ‘

merchandise available to by W0 1 " They have the|

band’s online store. v range of merct

1 2 a silk scarf selii

\g Eu . ) . . . H h h H {

They he 6:§,§,¢ ng links with high-profile YVIt their ‘wo!

compama«:ﬂj’l’soo — Dior, lennie — Image.

Chanel, Rosé — YSL, Lisa — Celine.
They haven’t ©

o 2

//”» Music videos and online media

Regulation through age ratings only applies to a small number of music videa:
British-based artists and bands who are signed to major record labels. The BE
to films, will rate these music videos, to try to protect young people from harp

s 'f) -
Age regulation is difficult because videos a7e x‘“/‘a\?: - &'across a wide number ¢
national boundaries, meaning th=* *! ey : ( )'t subject to the laws of a particu!
s e
Access to sites lik~ " 7 B¢ s not regulated. While children are supposed to
sites su@ic3iac. L dukand Instagram, this is rarely policed or enforced.

QJuTube, Facebook and Google to regulate access and content more strictly.
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(Comntexts revision notes

FHow have changes in technology and convergence affe:

¢
:
:

Music videos are more widely available than ever
Once, videos could only be watched on TV ctanit °I/ime MTV

Now music videos are available Or T L mumé through sites like YouTube.
Online streaming SItes sutls s ﬁ’h 4 uué have ‘democratised’ the music indus
don’t have arecar:!  t. m 1 5dll post theur v:deos and make money from th§

G
partlcupmﬁry media are all now available on a single dev1ce such as a smartp}%

Bands’ and artists’ websites are a very good example of convergence as the :
o audio tracks (previously only available on the radio)

o videos (previously only available on TV)

o images, photos and information (previously only available in magazines,
Social media has allowed audiences more opportunities to find out about an¢
Social media allows for further channels of information between artist or ba:
Social media often hosts videos, audio tracks, images and information, addii

‘What other contexts influenced the success of the

As a relatively new cultural product, K-pop has erat u ver the last 20 yea:
phenomenon known as the Korean wave, o1 r‘m‘ 72

K-pop has become a truly global N L on thanks to its distinctive blenc
choreography and produ' : ﬂvq N ‘dnd an endless parade of attractive Sa
Following a nurmhei: £ “"a Jals mvolvmg K-pop stars, the South Korean gove
dedice > K-, v oand i is very aware of the importance of K-pop to the Sout
The via @Qco“ yeased on 26" June 2020, was premiered on Blackpink’s YouTuh
the single was released.

The video broke many YouTube records, including most-watched premiere {|
most views within 24 hours for a music video (86 million views), and fastest \
200 million and 600 million views. It was the third most viewed music videc |
video had over 800 million views and had achieved over 19 million ‘likes’.
The video’s release was preceded by a series of teasers on the band’s social ¢
posters, photos focusing on individual band members, and videos) and a rea!
available on YouTube).

A ‘dance performance’ video including the choreography for the music video
March 2021 this had achieved over 600 million views.

The development of Internet sites such as Myspace allowed bands to reach o
without needing a record company. Thiswasak~1 "t in the early succes:
The commercial and critical success of ha  ds i’lkf - 4STS paved the way for ng!
seriously. Y

o
-
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‘Revision activities

1. Keywords

Pairs: Find the sets of opposites/pairs from these words. One word is left ov.

over.
niche primary mass o~ :*X/ei;sification
psychographic major label sening gg;, ~“independent record labe
distribution demographi- - oudl

o ol %

s s

s

+
+
+
+
+ ......
+
LEftOVEr WOIA: . .eiiiecceiee e et e e tre e e e e tte e e e ebte e e e earee e
D1} T o] o Yo PO U PSR UURRUURRRRRUUPRPUPPTOUPRRPPPTIR
e -
2. Audience o\ Tadl
Create a demographic pre®'z o1a 1y diedl fan of each band. Draw in a passport-:
Blackpink: Arctic Monkeys:
Gender: Gender:
Age: Age:
Occupation: Occupation:
Address: i dress:
Hobbies and interests: ~» 7} Hoobies and interests:
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3. Industries
Which statements apply to which band? Put a tick if the statement applies.

Statement

Part of the phenomenon called the Korean wave.
They are an indie band. W
They use a hybrid of Western and Kor2a ' s 1|£f f -
They use social media to prrw < v 'he 4 new videos.
They sugned toa sma" 7 ”,N ‘ojwnt label.

' mertamment

A

L. Contexts
Which of these contexts were the most important in making the band a suc:
each band. Label them with AM for Arctic Monkeys, or BP for Blackpink.

The popularity of TV talent shows

The popularity of music festivals

The rise of social media

The development of the Internet and MySpace
The popularity of reality TV

\ I,

—\ 1 le..ﬁeYourself Extension Task
Consider how far-- agr‘ﬂ W mrfefo Lowing statement, and why: ‘Music videos
hand st imatexamplesofothermusmwdeostoseelftheysupportthli

B L

.\AA_=; \\\\\\

ookmg at ‘best music videos’ on YouTube:
zzed uk/1002L-music-videos

‘Exam-style questions

Q1. Briefly explain the meaning of the term ‘independent record label’.

Q2. Are music videos aimed at a specific target auduer‘ 20N /our answer, you S
How You Like That by Blackpink (Close Study s’m g

-

L

You may get questions ranging from 1 or 2 marks up to 20 marks in this ¢
" Remember to time yourself and to only write for the amount of time suggeste
Here, allow yourself up to two minutes for Question 1, and only about 10
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Answers

‘Revision activities

1. Key words |

®  Niche + mass g f”jj s
®  Primary + secondary g, s
e  Desired + actual .\ "o
SR i

®  Psychographic a2 iphic
o Mgt be swpendent record company
o Pris®yn + distribution

90

Lett®Ver word: Diversification - where a company or an artist branches |
media industry; for example, a recording artist may also produce an on.

2. Audience

Blackpink

Gender: female

Age: any age within about 10-25

Occupation: school student

Address: worldwide

Hobbies and interests: dance, female empowerment, fashion

Arctic Monkeys

Gender: male

Age: any age within about 15-35 g
Occupation: student or working ina C1. C2, [ ‘or ~ e oEcupation
Address: any in north of England .. ~ )

Hobbies and interests: in~ mLs s ewes

.

Statement

Part of the phenomenon called the Korean wave

They are an indie band.

They use a hybrid of Western and Korean styles.

They use social media to connect with their fans.

They signed to a small independent label.

They are signed to YG Entertainment.

They used online sites to get their music noticed and build a fan base. COPYRIGHT

4. Contexts PROTECTED

®  The popularity of TV talent shows — most importas+ ‘or BP

*  The popularity of music festivals — also ir‘;_:,: T ):‘fo»-eAM

e The rise of social media — also insagaan: o b?

e  The development of th\P;:. st )*N,.fr,d Myspace — most important for AN

c

e  The popularitv =5 - 4 « T/=not important for either band

'9

) ag

Education
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‘Exam-style Questions

Question 1
AO1 1a Show knowledge of the theoretical framework of r> dia studies
e 2 marks—a clear explanation e 6

® 1 mark—an explanation thatis not f:!\ =& ;,,:to%plete and/or an examp ¢
explanation of the concept .- S
* Omarks—noworkv h¢ m Léait’

§ f »"
Clear expla v
e asmalles secord company that is not part of a big media conglomerate

Partial explanations:

e asmall record company

e  asmall music production company

e arecord company that is not part of a big conglomerate

e asmaller company that doesn’t have as much money as a big company

Other relevant points should always be considered.

Question2

For longer questions, use the mark scheme and the indicati:i= content to help yo.

s 'f) -
The mark scheme gives you a general idea of the «ifl. ~ pected at each level.

The indicative content shows you viia 0L tpoints could be inyour answer. You ¢
You can make unusual or 75 - x| _mfsf you will get marks if your ideas answer th:

Tick the bo

ty). wink you have achieved.

Mark scheme

AO1 1a Show knowledge of the theoretical framework of media @
AO1 1b Show understanding of the theoretical framework of medi:
Level | Mark range Description

O Excellent knowledge and understanding of the thec
through an effective explanation of how a product .

3 7-9 to a specific audience segment
O Appropriate and effective reference to the music vii COPYRIGHT
0 subject-specific terminology is used accurately and |
e 0P = : PROTECTED
O Satisfactory knowledge and understanding of the t

through a clear explanaf'ﬂr -7+ bw a product can b
specific audience s¢ g 'v* .
O some Aririp + vand effectwe reference to the music
o - er* pecuflc terminology is used occasionally ot ‘9
o ToF relevance
O Bgasic knowledge of the theoretical framework, shoy 09

of how a product can be constructed to appeal to & Educotion
may be unclear as to the target audience

O Limited appropriate reference the music video How:
[ Little or no relevant use of subject-specific terminc
0 0 0 No work worthy of credit
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Indicative content

Remember, you are not expected toinclude all the points below. Each bullet point below may be worth
make a point, and then comment on its effect or explain itin more detail. Give yourself marks for unus
not in the indicative content, if your ideas are valid and relevant.

Higher-level answers will consider audiences in Mz le f nyid-range answers w
and straightforward aspects of audiences:.}e: ¢ r- 229 a{swers will tend to descr |
than analyse (comment on the Bv;;_ﬁ @€ ?:fi;}vi or impact).

s

&

Tick off any pgams v V‘a{f nentioned. Read through the other points to help y¢

s

O The primary audience for Blackpink is a demographic of girls and young wori
aspirers and mainstreamers.

O The original stylist for the band designed each of the band members to have
with a unique style: Lisa — street, Jennie — Princess, etc. In every video, each
consistent persona.

O Blackpink videos allow for a close focus on the members of the band, both a2
fans can each see their ‘favourite’. There are a lot of long shots, allowing th:
member’s whole body (including clothes, style, hairstyle, etc.), interspersed \
see their faces in detail.

O This close focus on the band members is designed to appeal to Blackpink’s ta
way the band looks is as important as the way the b2=... bunds.

- -

In../in detail, so they can be

O This allows aspirers to see the band mem'ei ” .

O The How You Like That videc .ot vy -.ceed to appeal particularly to fans inte
as the message of thv. i 4. ~ideo promotes overcoming hate and suppat

O Itisce M EC S d narrative video, telling the story of the song.
I . . .
O The Howe® Like That video is memorable with high production values and

video enjoyable to watch.

O Both Korean-speaking and English-speaking fans can enjoy the video as there
Korean singing as well as a number of key lines in English.

O The narrative video includes: an introduction to each band member and thei:
group coming together for a tightly choreographed dance routine, fast editii
and costume and set change mise en scéne.
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Check your progress

4
o,
.

Biodkpilll o

1757 Ineed to
| Iknowthis | 'mnotsure | revise this
For each (SP :
© ) again
®
Arctic
Monkeys
they formed, etc.
y Blackpink
Arctic
. . . Monkeys
Who the audience are - demographics and psychographics
Blackpin'f/ - ) ¢
6 i : T|c —
The audience pleasures (uses and gratifira*-a roife. . ~Monkeys
by each video A" 4 7
y S\ >l Blackpink
g Arctic
Industry issues suchas the role, purpose and successof | Monkeys
the music videos .
Blackpink
Arctic
Industry issues relating tomanufactured and authentic | Monkeys @
-~ 1 7
bands il Jo

" Arctic
Monkeys

Relevant contexicagmauch. v = =

Blackpink
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Both Radio CSPs are examples of music radio aimed at youne ,"i}' . The Radio 1 launch da
Blackburn and aired in September 1967. Itis anexamr’co 41 5 oricradio programme. KIS
Launchedm1985asan'" x\;g S\staerdh. Itis an example of a modern 14

The Framework ————

For radio, you only need to focus on audiences, industries, and cont

a ‘Key ‘Words é—m

Brand identity — the values associated with the programme or provider
Commercial broadcasting — funded by selling advertising or through sponsors!

Demographic — a section of the audience; audiences may be segmented by ag:
gender, interests and so on

Fragmentation — where mass audiences are offNr ua e shoice and so brea:

&

audiences

-

Mass audience — a large aur“r mfé ”c s ./implies a mainstream or downmarket

Needle timg—a = aQ ) ‘1 ot how much music could be played on the radio; |

aged 18- 25
Ofcom — regulates broadcast media, including the BBC

Pirate radio — unregulated radio stations, usually broadcast from ships moore:
played pop music and appealed to a youth audience

Primary audience — the main audience group for music radio, usually the targ:

Public service broadcasting — funded by government through taxes such as th:
often broadcasts programmes with social value COPYRIGHT

Psychographics — a section of the audience; audiences may be segmented by | PROTECTED
attitudes to life, their personality type and so on. Audiez s can be divided int
Aspirers —want to do well and better therwn st , ha, enjoy copying cele
Succeeders — have done well in life ¢~ aq i wedalot of financial and sou
Mainstreamers — like to fo"' whith oand do what everybody else does;

e

%

2o

%

7/
0.0

% Reformers— want f . -, e tae'world for the better, care about social an Eg
X EXplozeas — oters of new technology, like trying out new things
& Str Tﬁ,g Lavd everyday life difficult due to social and/or financial proki: 09
’ &“"“ .
This is bau “on the 4Cs — the Cross-Cultural Consumer Characteristics as ident EdUCQ’thﬂ

Other methods of categorisation such as the ‘Acorn’ method of consumer cla::
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AN~ A~ ST NN

Public service remit — what the official purpose of the organisation is; the BB¢
educate; it has to cater for the full range of the UK population; it has to produ:
creativity

Secondary audience — other audience groups who may also listen to the mus.
parents, grandparents, who aren’t in the main primar.~. arget audience gro.

- ]
Target audience — the specific segment of “ae f(f?f'jjjée‘that a product is aime:

% information .~ o~

*,

3

%

R/
0.0

R/
0.0

COPYRIGHT
PROTECTED

- f \ Ly o
A 19

a9
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Audience revision notes

‘Who are the audience?

/ Radio 1BreakfastShow

Demographics: Prim=+ j _»*uuarence of
YOUNE DEgaie 3« '~ . 3; iikely to be school

breakfa\g@®w, audiences are likely to be
getting ready for or travelling to school or
work; broadcasts nationally to the UK;
secondary audience may include older
people, or younger family members, as all

listen to the radio at the same time

Psychographics: mass audience of

\mainstreamers

k

Demographics: ||
young people ag:
and college stud
on popular music
group of people; :
include those whi
or engage with t
media content

Psychographics:

/

-

iy
e e

— i

‘Why 02 240 fues like it?

&
e

§ e
.v’

Uses and

Gratifications theory

releases. Also includes news bulletins,

T

Respected an
information o
by well-know |

travel and weather information. Information
Music is ente!
Music is entertaining; also includes use informal |
light-hearted and entertaining chat and their audienc:
banter from Tony Blackburn. . competitions
Entertainment

media and th:

The radio provides another voice in the
room; over time, Blackburn becomes
like a familiar friend.

L

Companric; 1. )

Audiences may identify with Tony
Blackburn and copy or be influencedﬁh‘ A !
Radio 1’s taste in music; audiz» esi v o’

model their own taste. t & *>and

even speg ABE e (' L acof the DJ;
they may ! @ﬁ"“’ as fans of Radio 1

or of Tony Btackburn.

3

Personal Identity

The celebrity

familiar frien.
opportunities
make request
Audiences m:
presenters a.
their taste in |
own taste, in.
on that of the
identify as fa.
certain genre
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FHow do radio programmes target, reach and maintaii

Radio 1

Radio 1 played pop music which was popular with young people.

Radio 1 was the only official source of pop music on the radio.

Radio 1 employed many DJs from pirate radio (the urn®f ’nal radio stations) ||
Peel, who worked at Radio Caroline before. o - &4

Tony Blackburn had an energetic and vt Hf ! w,,eusdlna and a casual style, sin
pirate radio. P .f A

Radio 1 still struggler! : i < as”cool’, especially in comparison to pirate |
Restrictiggmon « Mm’é’“ (how much music they could play in a day) me:
speecl|a.fy compared to the almost non-stop music of pirate radio.
Radio 1\ > idally increased its audience as pirate radio declined.

kISS Breakfast

KISS Breakfast is a show on a commercial radio station which is part of Baue:
German multimedia conglomerate operating worldwide.

Their unique selling point (USP) is to connect their audiences to compelling .
however and wherever they want.

An example of modern trends in radio as it appeals to a target audience of \:
KISS radio can be accessed online and on a number of different platforms a:
listened to at any time, rather than the ‘live broadcast’ of Radio 1.

KISS Breakfast employs celebrity presenters Jordan and Perri who are well-k:
dance group who rose to fame on Britain’s Got Talent.

Celebrity presenters bring their own fan base to the str= iming service.

It focuses on popular music which is appealing& t(a A de sumber of people w

&
W
&
e
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Industries revision potes

/ The BBC | ‘

| Pirate radio was |

A public service broadcaster (PSB); (% “ moored outside ¢
has a remit to inform, educate and Pl e broadcast from ||
entertain; to cater for all de .ug % Lasn wasn’t subject to
the UK; to produce -« ,,4 ""i,h ity UK radio.
progragmiie 1

o9
o

Before "o 1, the BBC didn’t offer
anything specifically for younger people. It
played very little pop music, the presenters
were formal and often middle-aged, and it
had very little appeal to or awareness of the
youth audience.

Pirate radio bas:
on American mu:
Luxembourg. Thi
relaxed young O
the audience an.|
and pop music.

Seeing the popu!

Even the early Radio 1 had a reputation of the BBC change ¥

being stuffy and middle-of-the-road

\compared to pirate radio.

Pirate radio was

/ most stations shi

The BBC's youth +
Radio 1 was set 1|
radio audience.

* tis avallable both on radio and online at
planetradio.co.uk

e  Programming focuses mainly on popular
music, casual chat, competitions and
games.

e |tis available online so is not limited by
broadcast times or locations.

e [t has been successfully running since

2020.
e  The Dls are celebrity friends with
natural chemistry and an understanding :

of the young audience’s needs. g ()

Radio 1 played pc¢
many DJs from pit
Blackburn and Jo
Radio Caroline be

“ oY * Revision Tip
ILE you are properly focused. Turnyour phone off for half an hour soit doesn’t
o

minutes of 15¥6ed revision, then relax with your phone for 10 minutes, rather than keep checking®
to be revising.
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(Comntexts revision notes

e  Youth culture and music culture all grew in the post-war years and especially

e  Pirate radio was very popular in the 1960s.

e The influence of the ‘swinging sixties” and hippy culture made the BBC seem |
establishment. ;

e The BBC redesigned its radio services in the late SRR imeet the demand.
groups. f’”:j'__j -

® Funded by the licence fee, the P™." 1a: : y_sponsibility to provide for all seci¢

e Radiowas a cheap forrm.. ﬁ;"_gmmﬁ'ent in the 1960s.

. . A 47 W

®*  Transistorgadizv > w. | Aawo relatively portable.

Je ciopment of new technology meant broadcast radio seeme.
terms 2-' and when it could be heard.

e Online services and portable technology such as iPods and smartphones led |
away from traditional broadcast radio.

®  Online and digital technology allowed audiences to find their niche, and to ‘=

genres of music; this made mass audiences become fragmented into smalle:

COPYRIGHT
PROTECTED

el i9
s S } 09

Education
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‘Revision activities

1. Keywords

Find the answers to these clues in the word search.
1. The kind of organisation the BBC is [3]

i
:
i

2. The kind of organisation KISS is (think adver*’.11

3. The name of the regulating body for ¢ ‘fidf ﬂ«hg [5 ]

4. Howthe BBCis funded [7.2). ;

5.  Where Tony Blackk - i’lo'k 2 before the BBC [5,8]

6. The agnect fiv,. x §ey and Gratifications theory that is about who you .
7 .

8

9.

1

ct 5 e Uses and Gratifications theory that is about social inte
S Ct of the Uses and Gratifications theory that is about enjoymei
The aspect of the Uses and Gratifications theory that is about finding th

0. Examples of three types of music played by KISS radio [3, 3-3, 5]

E RTAINMENT
J SBCMHHRBD
D DBMHPIDEFTF
R AOXRUMPE I
| CHXRYRCHZ
N GNRT UNSYO
F PAIYPENEY |
0 "BTMCOJBCT
R NXI I GYRPK
M DLNTWEKRAQ
A X AMVMAGATP
T PTOMRTAPP
| SKOCAUJJFS COPYRIGHT
O LCLMPVMYYV PROTECTED
N D | OCAROL |

i
a9

Education
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2. Industries
The BBC has to fulfil its remit. Did The Tony Blackburn Breakfast Show help |
one has been done for you.

Remit Yes or no H
or partly

Educate Partly Edvt;\ 1 listeners about ne

-
Inform @

Entertain i 48

s

Y L
Qé\:‘*‘i\ﬁe Vétive

High-quality

Meet the needs of all sections
of the population

Revision Tip
Make a poster or mind map of the key information about the radio CSPs and display it where:

3. Audience pleasures ;
Draw lines to link the aspects of the radio CS"s¢ ‘o  _of the audience pleasu

&
-
-

- E
e W
S W

Getting to know the DJs

Information

Listening to the DJ’s chat and banter

Calling yourself a fan of a particular programme or

Talking with other people about music heard on the t |

Hearing new or different music

Following the music* 5 &) 1 sypeech style of the D

i
Ly

i -

— -

~'r 41N ¢ avabout new releases, tours or concerts

b ] Hearing news, weather and travel

Companionship
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L. Contexts
How have these contexts influenced either or both of the radio CSPs? Make
been done for you.

Context Influence
Pirate radio was very o\ 4 5’
oopular in the 1960s. The BBC recogn ,u; I'Lj, ana'wanted a share of |
P A W
il & | "
Needle time rest=c ¢ 4. © =~
The BE®Ts a PSB.
Pirate radio was made
illegal.
Online and digital
technology developed.
Audiences for ‘live’ radio
declined.
New genres of music
emerged, such as hip-
hop, rap and indie. e &
Y L) Al
S
— <1/ Challenge Yourself Extension Task
i Look at the online sites for Radio 1 and RISS Breakfast radio. How do they reachaf
Radio 1: zzed.uk/1002L-radio-1
RISS Breakfast: https://planetradio.co.uk/kiss/shows/jordan-perri/
‘Exam-style Question

How have contextual changes influenced radio?

% ,f;;m;th'éfasﬁ about contexts expect you to show some understanding o
’ (suchas changes insociety or in technology) have influenced t

This question doesn’t ask you to refer specifically to a CSP inyour answer.
the (SPs as examples if that helps you make your point
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Apswers

‘Revision activities

1. Key words |

PSB e @)
Commercial v s
Ofcom 0 Jus :

Licence fee w9 % Y

RadioZarclins ':;’ ,,,,,,,

Information
0. Rap, hip-hop, indie o e -

BLONoUhWNE

m

0 O <«

I
N
F
O
R
M
A
T

I
O
N

2. Industries

Remit Yes or no or CO PY RIGHT
partly PROTECTED
Educate Partly _F-lucated listeners ab
Inform Yes . h :luded news, weath
S "
Entertain ‘e ./ 1 Through the music an
Creative/Innovative . “Yes For the time, it was if
s 3 away from the formal ;9
. A 4 It employed professio
H -y o ..
'gh 1};;}}9 , L ves technicians, all fundes 09
Meet Regg¥eds of all sections .
of the Napulation Partly It helped to meet the Education
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3. Audience pleasures
Information
» Finding out about new releases, tours or concerts
» Hearing news, weather and travel
Entertainment
» Listening to the DJ’s chat and banter
»  Hearing new or different music |
Companionship e \d
»  Getting to know the Dls i’; =4
»  Talking with other people 't ft}i,;m‘helard on the radio
Identity . - ":, 1
> Callingyouyin ‘ﬁ..;p ut'a particular programme or DJ
3 1 .o riusic taste and speech style of the DI

s

s

4. Contexts

Context Influence

Pirate radio was very
popularinthe1960s. | "~~~ T T
Needle time restrictions. | The BBC couldn’t play as much music as pirate

The BBC recognised this and wanted a share of |

The BBC is a PSB. The BBC had to try to meet the needs of all seci:
Pirate radio was made This gave the BBC the opportunity to try to take
illegal. listened to pirate radio and to employ its DJs.

Online and digital
technology developed. | "~~~ TR e
Audiences for ‘live’ radio | More people turned to online radio, music podc
declined. rather than traditional radio stations.

New genres of music
emerged, such as hip-
hop, rap and indie.

This allowed for music streaming and Internet =

Audiences becar~, ra, en.ad and more niche,
tailored ra i gl
& :

e

W — e ——
e

o e
W E i

COPYRIGHT
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‘Exam-style Question

Use the mark scheme and the indicative content to help you mark your answer.

The mark scheme gives you a general idea of the skills expected at each level.
The indicative content shows you what kind of points e «f’b in your answer. Y.
point. You can make unusual or different ncir s; %nﬂ{ get marks if your ideas
justifiable. =14 Jue

- 4 -

. i i ”’;v w
. 4 4" o .
Tick the boxecaaat v * 1., youhave achieved.

o8
oht
Mark schen X5
g Sl

AO12b §how knowledge of the contexts of media and their influence on proc.
AO1 2b Show understanding of the contexts of media and their influence on pro
Level | Mark range Description
O Excellent knowledge and understanding of how the
3 5-6 products and processes in music radio
O Subject-specific terminology is used accurately and
O Satisfactory knowledge and understanding of how |
) 3.4 influence products and processes in music radio
O Subject-specific terminology is used occasionally c:
or relevance
O Basic knowledge and understanding of how the con
1 1-2 products and processes m L radio
O Little or no subjoct ,pp ‘» . cerminology used
0 0 O NOWZ Al or ) s of credit

I
.v’

COPYRIGHT
PROTECTED

Mm”;«““” ig
A } 09
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Indicative content

Remember, you are not expected toinclude all the points below. Each bullet point below may be worth
if you make a point, and then comment on its effect or explain it in more detail. Give yourself marks foi
ideas which are notin the indicative content, if your ideas are valid and relevant.

Higher-level answers will consider contexts in mo~. & fte ,ﬁi&-range answers wil
straightforward aspects of contexts; IOWP?: b - da owers will tend to describe rad
impact of contexts. W - \ P2

N 12'\lv .
kS Ve 9 nentioned. Read through the other points to help yt

Tick off any ngg
3

s

Historical contexts:

O Only the BBC was allowed to broadcast in the 1960s, but it didn’t play the ki
and teenagers wanted to hear.

Pirate radio became very popular, getting audiences of over 10 million.

Pirate radio stations broadcast to the UK, usually from ships moored out at ¢+
meant they were outside the rule of law of the UK, so they could broadcast ¢

O OO0

Pirate radio stations based their format and approach on American music rac
They had casual and relaxed young DJs who seemed ‘cool’ to the audience a:
pop music.

At the time, the BBC didn’t offer anything like this. It played almost no pop
formal and often middle-aged, and it had very little appeal to or awareness ¢
Seeing the popularity of pirate radio made the BBC ¢’ >, e its own approach.
Pirate radio was outlawed in 1967 and most tat ’fi‘r;‘; .f;er’é shut down.

OO0 0Od

BBC radio was originally one maiz ¢ a4 = | In 1967 it reorganised and split
aiming at a different audi-: ar 4 wiin different content. Radio 1 aimed at t
aged audience. Pa i 5 we :.f.:*cr”classical music, and Radio 4 was for talk radi.
progre@@i . -

Radio 1 @oﬁ‘f' up to try to gain the pirate radio audience.

OO0

Radio 1 plméyed pop music, and it employed many DJs from pirate radio, like |
who worked at Radio Caroline before. Tony Blackburn had an energetic anc
style, similar to when he worked in pirate radio.

Recent social contexts:

O Recent changes to the technologies of music production and consumption h:
and participatory technologies.

The rise of online and digital broadcasting has allowed for ‘narrowcasting’ a.
audience.

O
O There has been a move from one main distributor of music (the BBC) to mar
via downloading, streaming, Internet radio and musi~: « 20 providers).

O

Niche broadcasting (as opposed to mainstres i fi‘c*y,x ‘ass market broadcastir
smaller groups of people, often link-.i''.  sec.af or minority interests. Audig
themselves by their media ¢ st »oonand musical tastes.

Both Radio 1 and 17 "y "-»e\‘:{f;.“ast’a\bpeal to mass and mainstream audiences.

Audier s W _iiterested in listening to a radio show if they ‘follow’ the ¢
° !
and Pe g KISS Breakfast.

Both Radio 1 and KISS employ presenters who represent the youth demogra;

OO

O

GCSE (9-1) AQA Revision Guide for Media One Section B Page 48 of 86

COPYRIGHT
PROTECTED

'9

a9

Education




Check your progress

Y%
. 4
. 4
f/ > 'mnot | need to
Foreach | Iknowthis revise this

©

sure

again
®

Radio 1
music, etc. KISS
Breakfast
, . Radio 1
Who the audience are - demographics and
psychographics KISS _ | g2 80
Breskfist 1 ./
) s P 1 /[,,/,/Rédf/f) 1
The audience pleasures (uses and gratif-2 = “af*y g~
by each (SP S § KISS
2 N A Breakfast
, Radio 1
Industry issues such
each (S KISS
Breakfast
Radio 1
Industry issues relating to PSB and commerdial radio B — J
@b (] pcfast
7| Radion
Rel e
KISS
Breakfast
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-------------------------------------------------------------------------------------------------------------------------------

o Film, you are studying the industry issues around Hollywood bloc%zbusters and smaller i
£ Hollywood blockbuster in the Marvel franchise. It was relear ! 0 5. | Danfel Blagewas 1
: ftisanin =~ n.° *:fﬁam’ s released In 2016,
= T\ J°

s i

Dy ;ft et To watch the films or answer questions on the content

The Framework

For the films, you only need to focus on industries and contexts

“5 ‘Key ‘Words fs——m

BBFC — The British Board of Film Classification, who award age ratings to all fi.:

Budget — how much money a film has to spend; can be Irv, budget, or big buc;

Conglomerate — a large corporation that has 2 u. 1b 1 :)f uifferent companie: -
same overall ownership o

&
i -
-

Development — the flrsf bk of"* e hlm developmg the ideas, writing the sci
the productian e e

o eIea'Sihg the film, through cinema release, on Netflix or Amazo:

Franchise — where more than one media product is based on the same charac
Marvel franchise, which includes films, books and merchandise

Genre — the type of film, such as action, romance, horror

Independent film company — a smaller company that is not part of a big med::

Logo — the stylised version of the name, easily recognised by audiences

Post-production — editing the film, working on the special effects, sound effec

Pre-production — casting the roles and hiring the crew, finding locations, buil¢: COPYRIGHT
Production — the actual filming PROTECTED

Vertical integration — where a company, suchas a filr. - o 1pany, owns severa|
chain, such as film studios, distribution compa m:’& ﬁrfi <inemas

o
i

7 4 s s *
A ig
. Q9

> Revision Tip Education
Revxse Little and often. Only do part of a chapter at a time, then take a break, or swap ‘is
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Industries revision potes
(

ollywood films Independ

.~

f"’ A . ¥ A :
J}-&—\ —\
(ot ,\ _sllyWood style of film,
- with its clear genres and
three-act structure with a Independ
resolution offered at the thatare n
end, has become easily majc
recognised and is popular
with audiences. \.
G J
—
r A
Hollywood films have Iargg Indepeh
budgets and can attract A-list have a lo
stars, have elaborate §ets productig
and use a lot of special
effects.
\ J
s\ @ "
( ;\\ ¢ J‘f) g
Hollywood bl e v onid They oil
well-pr3 5d rigw ke{mg and limited rel:
A0 % i . sectors which aid on the si
1.2 promotion of Hollywood ‘art he
~ films around the world.
\. -
N / Indepen
While Hollywood doesn’t are o.ftgs;
actively prevent the then: o
production and distribution creativy
of other films, its products make ni
are so well-funded and so challengi
widely distributed that there thatdo
is very little space left for categorie: COPYRIGHT
any other films. exp:
\ J indeper PROTECTED
: more cre.
~ r ) L e be less p
A \ &l
HoIIvW' At \e te
er’r muéount for f9
) 6(:“70% of all cinema : :
Film festiy a
T|cl<et sales worldwide. and Sur 9
importa Education
films and
these fi.
importani
—
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Black Widow

Black Widow stars Scarlett Johansson
and Florence Pugh.

Black Widow demonstrates how
Hollywood films can attract star actors
and have big budgets behind their

production and marketing. g

Black Widow is a blockb' s'en"’f Wr L iwdde
with a Iarge burdg:z
e A

i

and brm'gs in a lot of money.

Black Widow is a superhero film from the
MCU (Marvel Cinematic Universe) which
is part of the Marvel media franchise.

The amazing effects and locations
(Norway, England, Morocco and
Budapest) contribute to the film’s
success.

Black Widow cost $200 million to make
(compared to £2 million for I, Daniel
Blake).

Black Widow premiered on 29" June
2021 — after being delayed during the
coronavirus pandemic —and was on
general release from 9% Julv 2a¢ 4 )

-

The film was simul*“. »«J; 5. sleased on
Disne'yss numbers of

1dmg the cinema during the

It was the largest and fastest opening
since the COVID-19 pandemic and must
be seen as successful within this context,
even though revenue was much smaller
than other MCU films.

(Comntexts revision notes

~

/

qx‘

/ba
I, Daniel Blake was
production, which |
(British Film Instity.

A, Daniel Blake is a
_relatively unknown

pre-existing locatiy
Newcastle in the n¢
no special effects, «
sequences or stun.
|, Daniel Blake was
as the UK was still ¢
distribution deals
being classedasa
foreign film.

I, Daniel Blake is Lo
took over $8 millic
initial release.

|, Daniel Blake was
Loach is a well-kn¢!
director. He usual\\
with an anti-autho!
challenges govern:
an established fan |

|, Daniel Blake was
-ways via a film tra|

has a website and .
poster directs you |
|, Daniel Blake wo:
2016), and the Prix
choice prize) at the
Film Festival in Sw
awarded a BAFTA |
British Film.

All these awards ai
promotion to help
to seeit.

Hollywood was one of the earliest film industries, and gained early dominar
ol and marketing tal:
The economic success of America and globali at. ‘ﬁn ) ve supported the con:

has continued to attract talent, in terms of stars, tec!,

film industry. .

"

Hollywood may be challerze aoy W Cuise of Bollywood in India and Nollywo:
industry is also ouite < ut ‘:_u,wvfh Pinewood Studios and Working Title Produ:

9
L

£due®

Ken Loacit |s'a well-known and highly respected director.
Parts of England have suffered a lot of social deprivation.

an | v ioution, Hollywood still dominates.
ool -known and successful franchise.

Brexit may make it harder for independent British films to find an audience.
distribute British films into Europe. In future, British films may be classed as
countries and may face more difficulty in being distributed.
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‘Revision activities

1. Keywords
Muddied words. Unscramble the letters to work out what each word is me:|
answers are in the list of key words for Film. Look at the list to help you if yo.
definition. ’ ;
a) TOPNIDROCU oY

b)

c)

d)

. TGDBUE ........................................................................................................
. BUng}.[.S. .................................................................................................................

Hollywood films usually have a big budget. Independent films usually have &

Which of these would you usually find in a bie > ag jﬁmywood film, and w
budget independent film? Write Hfor "'~ 'yv 4 of | for independent.

i o
o W

N s

~ &
y L. 7oueming actors

Big marketing campaign using TV and cinema trailers, billboards, marketing
with high-profile companies such as McDonald’s

Films in well-known franchises

A lot of CGI added in post-production

Limited sets, often using local places for locations

------ COPYRIGHT
Famous A-list actors PROTECTED
Few special effects
C, ’_\w«f’
Limited marketing, often relying n < . Jmmf’é, word of mouth or film fest
Filmed in many d'¢" « & Eff_f_:,ud’ohsﬂ E9
Alot tﬁ;‘fw al effects 9
g Education
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3. Films
Something is wrong in each sentence. Correct it so it is true.
a) |, Daniel Blake was part of a famous franchise.

b) Scarlett Johansson was an unknown actor when she appeared in Black ¥

3!
- o
................................................................ {N‘,{ '.‘.‘;j.w‘...................................n
c) 1, Daniel Blake was filmed in." rvjj} . ;ngl"é‘”’r“:d, Morocco and Budapest.
o4 "
et ee et e e enereenene b
d . .
d) M3/ \e earned around $677 million on its release.

.....................................................................................................................

f)  Ken Loach has right-wing political views.

.....................................................................................................................

g) Black Widow was filmed mostly around Newcastle in the north of Engla:

L. Contexts

Complete these sentences with a fact about cont~t -

a) Hollywood .....cocvevivviiiinen T

b) America ......... R\ W I

—\ 1 Challenge Yo -1y xtension Task
Look at film posters for independent fi' s, ﬂo‘ =ty marketed, and who do they

TryaGoogleces-; =, *"“‘ijf;;'u}rrdep‘ééﬁd‘éntﬂlm posters’: zzed.uk/1002L,-film-post

-
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‘Exam-style Question

‘Having a big budget is of key importance to the success of any film.” How far do |
In your answer you must consider:

e Black Widow and I, Daniel Blake (Close Study Products)
¢ Hollywood and independent cinema (
e filmas a media industry s |

.
o L :

‘ "§ atonger question, so you will also be marhed on QWC (the qualit
>~ communication). This includes things Like how you organise and parag!
if you have aclear line of argument, and if you write accurately (spe
punctuation). You could try to write a briefintroduction, one paragrag
statement, one paragraph arguing against the statement, and a short conc

your point of view.
COPYRIGHT
PROTECTED

a9

Education
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Answers

‘Revision activities

1. Key words j w

a) Production — the actual ﬂlmmg “’j

b) Franchise — where more‘ Sin '\;medla product is based on the same .
the Marvel frar‘”L ) w 4 includes films, books and merchandise
i arge corporation that has a number of different con|

c)

d) woment — the initial stage of the film, developing the ideas, writin;
fund the production

e) Budget — how much money a film has to spend, can be low budget, or |\

2. Budgets

Unknown or up-and-coming actors
A wide range of elaboratesets
Big marketing campaign using TV and cinema trailers, billboards, marketing
with high-profile companies such as McDonald’s
Films in well-known franchises

A lot of CGl added in post-production

Limited sets, often using local places for locations
Famous A-list actors Y 4

B

Few special effects A
Limited marketing, often rel:i - s « armedia, word of mouth or film fest
Filmed in many differ . = ~*cas

3. Films
a) +L-DanielBlake Black Widow was part of a famous franchise.
b) Scarlett Johansson was an-unkrewn-acter an A-list / a famous actor whe

c) +DanielBlake Black Widow was filmed in Norway, England, Morocco ai
d) BlackWidow I, Daniel Blake earned around S8 million on its release.
e) +DanielBlake Black Widow’s revenue was much smaller than other filr
pandemic.
f)  Ken Loach has #ight left-wing political views.
g) BlackWidew I, Daniel Blake was filmed mostly around Newcastle in the COPYRIGHT
4. Contexts PROTECTED

a) Hollywood — world’s biggest film industry / one nf e oldest film indust
b) America — successful economy has supprwf 40 i aindustry

c) Bollywood — Indian film industrv / i s JPysyijbOd

d) Marvel —a major franchics, 5 e ) Ly Dushey

e) Kenloach—ares .-~ /P ,msn/left—wmg film director Eg
f)  Englog — (> as suffered economic and social deprivation / hasa :
g) B IL NG, make it harder to distribute independent British films in Ei 09

ot g
ao&d” v

Education
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‘Exam-style Question

Use the mark scheme and the indicative content to help you mark your answer.

The mark scheme gives you a general idea of the skills expected at each level.
The indicative content shows you what kind of points e «f’b in your answer. Y.
point. You can make unusual or different ncir s; %nﬂ{ get marks if your ideas
justifiable. =14 Jue

- 4 -

. i i ”’;v w
. 4 4" o .
Tick the boxecaaat v * 1., youhave achieved.

o8

oht

Mark schen X5
i

AO1 1b Show understanding of the theoretical framewor
AO2 1b Make judgements and draw conclusions from this an.

Mark
Level ar Description
range

Excellent understanding of the theoretical framework, de:
effective discussion about industries

Excellent, valid and astute judgements and conclusions
4 16-20 consistently supported by relevant examples from the |
Subject-specific terminology is used consistently, accut:
The quality of written communication is excellent, and |

logical and well developed

Good understanding of the the w;; -al framework, dem
effective discussion abc d' 5 ries

O 0O OO0 O O

Good judgem¢ conclusuons are drawn, usually s.
frorv il e s ) sdldy Products

*S"eu specufuc terminology is used frequently and eff:
"The guality of written communication is good, and the |

Satisfactory understanding of the theoretical framewor
relevant discussion about industries

Satisfactory judgements and conclusions are drawn, sci
2 6-10 from the Close Study Products

Subject-specific terminology is used largely appropriate
The quality of written communication is satisfactory, b\
always evident

Basic understanding of the theoretical framework, den:
about industries

A few basic judgements and conclusions are drawn, rat:
the Close Study Products

Little or no relevant use nf Gy et pecific terminology
The quality of wm Yo “f’mul'{lcatIOh is basic, and the:
No war'c . r N 9 ffc:rednt

v’y -

O00 O O OO O Ok .

L

R
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Indicative content

Remember, you are not expected toinclude all the points below. Each bullet point below may be worth
make a point, and then comment on its effect or explain itin more detail. Give yourself marks for unus
arenotin theindicative content, if your ideas are valid and relevant.

!
Higher-level answers will consider industries in mes e '"’grmd -range answers \
and straightforward aspects of industries’ !n: « =L M,d anéwers will tend to descri
5 . e
i e

Tick off any points you ha:« ) - %,,,ed.”‘ Read through the other points to help y¢
3 3 M‘,M

O ‘SuccesXa#®be defined as high ticket sales, a good level of profit, viewer sat
Black Widow cost around $288.5 million to make and market, but took over !

release, making it a profitable and, therefore, successful film.

O

O However, due to the coronavirus pandemic, the film took significantly less ai
blockbusters as smaller numbers of people attended the cinema.

O

Black Widow is based on a character from the Marvel comics and was produ:
distributed by Disney Studios. Both Disney and Marvel have huge budgets, @
recognition, which make success more likely.

O

Big-budget films like Black Widow are more likely to be able to afford A-list &
fan base, and almost guarantee a certain level of ticket sales.

Hollywood films like Black Widow get a huge budget for marketing, which ha
Black Widow had a lengthy and expensive marketing campaign, includinga .
chat show appearances, collaborations with brands 1 as BMW and Geico |
a promo during the Super Bowl American for «ue i'fﬁn.fl. N

OO

Marketing for Black Widow focu<s ¢ or ., star E)ower with stars like Scarlei!
who have large fan bas:ac Y m \ ‘kety to view the film just because they ari

Overall, tha big by *’ﬂu wed for a marketing campaign which has to take
the fili ~ “he sunection to big brand names, Marvel and Disney is just as

Indepe X »{llms often struggle to make the same impact.

I, Daniel B/ake is Loach’s highest-earning film, grossing over $12 million at th¢
it can be judged as a successful film, but the marketing campaign itself had i¢

I, Daniel Blake doesn’t use celebrity actors or expensive special effects.

Loach is a well-known director with an established fan base, which almost gi\
ticket sales.

I, Daniel Blake had a much lower budget but was still promoted in some trac|
a film poster. It also had a website and a Twitter feed, which are low-cost o}

I, Daniel Blake received a lot of critical acclaim in the press, with film reviewe

It won the Palme d’Or {Cannes 2016) and a BAFTA for Outstanding British Fi.|
the marketing to help persuade an audience to go to see it.

O OO O OO0 0O O O

Overall, independent films rarely achieve the sar . * ".e sales as Hollywood
good profit and gain critical acclaim, so nen ¢ ’éo - Jeen as successful.

-

S
S
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Newspapers

-------------------------------------------------------------------------------------------------------------------------------

Newspapers are print media usually designed to provide information. Newspapers area o

aims at a specific audience group. The Timesis a daily comp2 =%, . Weetnewspaperwlthai

upper-class, educated readership. DaflyM/er da. WsttO/{ d newspaper with a left-win;
A\ educated readership.

s

. e
L ’;-rﬁ'i’; .....................................................................

The Framework ——

For this part of the exam, you need to focus on the newspaper as a whole, rather than specific pag
industries, and contexts.

a ‘Key ‘Words fs——w

Active audiences — audiences who actively choose media products to satisfy t
read news across different sources, who are aware that ne Nspapers don’t alw
story (compare with Passive audiences)

e o

Audience positioning — how the Worc" A0 muo o8 in a news story make the ai
particular point of view gt y A

Circulation —the r:t,. > 151 .,up|es of a newspaper that are distributed every .

Compac ‘sheet a broadsheet was traditionally a very large size, and fa!
3‘*‘“
at a well-\@#ated demographic; a compact broadsheet is a smaller-sized broa

values of a broadsheet (compare Tabloid)

Concentration of ownership — where one conglomerate or company owns a l¢
Horizontal integration). This could mean that one person owns a lot of newsp.
and TV news channels, meaning that one person controls most of the news th:
could lead to a lot of bias and isn’t good for democracy.

Conglomerate — a large corporation that has a number of different companie:
same overall ownership

Convergence — how the divisions are blurring between media platforms; for e
newspapers are merging with broadcast forms like the news in online platfori.
news copy, images, videos, updates, social media com7:& s and so on

Copy — the writing in the newspaper Oh " e

Demographic — a section of th "\ )‘j,g; audiences may be segmented by ag:
gender, interests and » A

Formal 1}59 r- s lype “of Ianguage which is formal rather than informal; it te
professid @\,‘;ﬁ% appropriate to a formal situation (compare to Informal regisi

Hard news — news stories focusing on politics, the economy, global affairs, et
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,\/\/\/\/\/\/\/\,._/V\/\'\/‘/\/\/\/V\/\

Horizontal integration — where a company owns several businesses at the san
chain, for example where a media conglomerate owns a number of different i
Vertical integration)

Informal register — casual, informal or colloquial language, may include slang .

Left-wing — supports views and values associated vf,,“ e .abour Party, often
equality and diversity and support for the v.el’ ﬁfj Sl

. . ks ¥ .

Mass audience — a large audue;, Ul °:;|.~ﬂ;ﬂ|es a mainstream or downmarke

Y |

Masthead — the way, A it f;tn"éjname of the newspaper is presented, incluc
i~

"™\ e scance or bias the newspaper takes towards the news story

Passive atalences — audiences who accept everything that a media product te
a newspaper’s version of events or make up their own mind (compare with A,

Paywall — where audiences must pay to use or view a website

Red top — a type of tabloid newspaper with a red masthead, which includes T.:
The Star; they are considered the most downmarket, sensational tabloids

Right-wing — supports views and values associated with the Conservative Pari,
personal freedoms and the reduction of the power of the government

Social class — ABC1C2DE — a way of describing the main social classes in the Ui\

and represents groups of people as a whole rather than individuals:

e A= highest class, very wealthy, aristocrats

e B = high-level professionals, usually doctors, lawyers, sompany owners, h:
wealthy )

e (1 =higher end of the middle class, in lu é\s\)\ * _sessionals such as teache|
collar workers, likely to have TV Wy educatlon

® (2 =well-off tradesnn ¢ s nas plumbers electricians, small business ¢
educatian A4

° o \CHS wbrkers such as labourers, factory workers, unlikely to be |

Pemployed, those with minimal income or living on benefits, unli

-

Soft news — news stories focusing on celebrities, fashion, pets, personal issue:
news)

Strapline — the way a newspaper, magazine or website describes itself, often \
masthead or title

Tabloid — the smaller size of newspapers, usually associated with The Sun, the
reputation of including simple and sensationalised news and entertainment a}:
with a lower level of literacy (compare with Compact broadsheet) COPYRIGHT

Vertical integration — where a company, such as a media conglomerate, owns PROTECTED
production chain, such as the newspaper offices, the printing company, and t
(compare with Horizontal integration)

o &j %«f‘
" fo)
> Revision Tip Ed 9
You may need to revise the key words several times before you know them. Try testing yours¢ ucation

you know. Try to learn a few extra words each time, until you know ther
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‘Regulation - should newspapers be regul;

hacking scandal).

Without regulation, newspapers may be more
concerned with increasing sales through
dubious tactics, rather than with serving the
public through fair and accurate reporting.

Without regulation, there could be too much
'concentration of ownership', putting too
much power and influence in the hands of a
few people.

Regulation is bad bes

A free press is the .

It allows for critiqu:
corporations withe
reprisal.

The government ¢
questioning, and ¢t
investigation and ¢

A free press prom::
where commercia
cannot suppress i
reaching the publi.

Newspapers have
normal people dot.
investigate the abu
“the rights of ordin.
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‘Revision activities

1.

Key words
Heads and tails. All these words can be paired up to make a two-word phra.
use each word once. Write a brief definition for each phrase.

i
:

top audience news class S \ ‘ntegration  broat

soft wing angle riste O 077 mass horiz

e T IR
# e
- f:;* w 'j/
-1 - e
1A QN Definition:

-

Phrase:

4

Phrase ' _9’ ] ﬂ// Definition:

Phrase: // Definition:

Phrase: // pefinition.
Phrase: // Definition: ____
Phrase: // Definition:

Phrase: // Definition:

Phrase: // Definition:

Phrase: // Definition: ____
Which newspaper? | (o

Which of these are you mos* i 'y & - “nd in the Daily Mirror, and which are \
Times? Label each jtui' A ‘,.,,‘: *'.& hame of the newspaper (TT for The Times &
Both) o

Lefi\Gee®”

stance

Lots of copy Formal

register

7

Soft news

Right-wing
stance

ABC1 s 0 - "
: oy (B 4 infory

Free online audience (o

content e ( v )‘
. Hard news |
Lots of

images o
600,000 i |
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3. Industry
True or false? Which of these statements about the newspaper industry are
you have decided which ones are false, briefly explain why.
a) Broadsheets have a bigger circulation than tabloids. TRUE or FALSE

b)

d)

L. Contexts

Which newspapers could these contexts relate to? Add yes or no.

Daily |

Declining print sales
The ‘phone-hacking scandal’

Reduced prices charged for print newspapers
The growth of online news sites P
An audience of ABC1s with right-wing ve'ue Y Al
An audience of C2DEs with Ieff Y8 vl g
Convergence PR ¢ e

L

Challenge Yourself Extension Task

- It will really help if you read some whole editions of The Times and the Jaly Mire
“ the whole newspaper appeals to its demographic.

‘Exam-style questions

1. Whatis horizontal integration? COPYRIGHT
Shade one lozenge only. PROTECTED

a) How the divisions are blurring between media platforms

b) Alarge corporation that has a number of duf" Te >mpan|es under the
c) Where a company owns businesses in d fre’n ";sxages of the productio
d) Where a company owns businrss « . the same stage of the productior,

o

. L
A 19

W ﬂwsbaa‘érs are responding to convergence. Referto The | 09

L

Education

If you have to explain three ways, and there are 6 marks, expect to write about t

Exam One sentence could be an explanation, and the second could be a brief exan

Tip!
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Answers

‘Revision activities

1. Key words il
*  Audience positioning — how the words ?{w'} m a_fs I+ @ news story make
particular point of view gy il
® Compact broadsheet — v 1, = - ~zed broadsheet that still keeps the val

s

¢ ﬁoﬁ_@{!ﬁ

cha"or example where a media conglomerate owns a number of diffe
e  Mass audience — a large audience, often implies a mainstream or dowr
* News angle — the stance or bias the newspaper takes towards the new:
*  Red top — a type of tabloid newspaper with a red masthead, considerec
sensational tabloids
e  Right-wing — supports views and values associated with the Conservati.
personal freedoms and the reduction of the power of the government
e  Soft news — news stories focusing on celebrities, fashion, pets, persona|
®  Social class —a way of describing the main social groups in the UK mainiy
and education

2.  Which newspaper?

The Times:
e (Circulation 450,000 N . 4
e Online paywall O &
e  Hard news (also some sofff gl s) )} g
e  Right-wing stance,, yo=
e ABClaudiri - o
[ )
[ )
[ )
Daily Mirror:
e Soft news
e  Hard news
® Redtop
e |ots of images
e  (Circulation 600,000
e  (C2DE audience COPYRIGHT
®  Free online content PROTECTED
e left-wing stance
e Equally info and entertainment oo ) S
3. Industry O L e
a) Broadsheets havs “' "~ culation than tabloids. FALSE Tabloids gener: e
b) Neusgpe: = :iuiated by IPSO. TRUE
c) N vs,aa*“pérs are suffering from declining sales and profits. TRUE 09
d) Do\e@#®7ror charges for its online content. FALSE It is free Educgtion

e) The Times is owned by News Corp. TRUE
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4. Contexts

Daily |
Declining print sales |
The ‘phone-hacking scandal’ N
Reduced prices charged for print newspapers Yi
The growth of online news sites o Y
An audience of ABC1s with right-wing values =\ 4 N
An audience of C2DEs with left-wing v& 'ue f” i’ Y
Convergence . o e‘”ﬂ; s ) |
e
. e ‘Exam-style Questions
Question1
d [1 mark]
Question2

Use the mark scheme and the indicative content to help you mark your answer.
The mark scheme gives you a general idea of the skills expected at each level.

The indicative content shows you what kind of points could be in your answer. Y¢
point. You can make unusual or different points; you will get marks if your ideas ¢
justifiable.

Tick the boxes that you think you have achieved. . 7

-

Mark scheme " A

AO1 1aSln "* .ddge of the theoretical framework of media ¢
1i 0 e understandmg of the theoretical framework of med

Level 2, .)ng"e' Description

O

Excellent knowledge and understanding of the theq
through an effective explanation of different ways
3 5-6 convergence

Appropriate and effective reference to The Times
Subject-specific terminology is used accurately anc¢

Satisfactory knowledge and understanding of the
through a clear explanation of how newspapers re:

Some appropriate and effective reference to The 1.

Subject-specific terminology is used occasionally o:
or relevance

Basic knowledge of the “‘e = cal framework, sho
of how newspaper et v‘yu to convergence

LumuterJ [ or " . te reference to The Times
i ‘e P relevant use of subject-specific terming!

L

No work worthy of credit

ianm O oo oOoog
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Indicative content

Remember, you are not expected toinclude all the points below. Each bullet point below may be worth
make a point, and then comment on its effect or explain it in more detail. Give yourself marks for unus
arenotin theindicative content, if your ideas are valid and relevant.

5
Higher-level answers will consider industries in m7. fe jnﬁd-range answers w
and straightforward aspects of industries:'n - ~-L ..d answers will tend to descrit
4 1 0

- "ﬁ iy .
Tick off any points you ha:« « ) v '~ed.” Read through the other points to help y¢
1 e

b}
4

Q&

o3

AO1 »
May conside\as®

O The sales and circulation of print versions of newspapers are declining year ¢
versions may not exist in the future. For example, The Times had a daily circ.

2000, but now only has around 450,000.

[0 Most of the decline is attributed to the availability of news on other platfort
and via social media. The Times has established an online news site to try to

O Most online sites are free, which reduces profits for the newspaper industry.
online content which protects its content and gives it an air of exclusivity, s¢
rather than using the free-to-all model.

O Most newspapers have cut their edition price in response to the availability ¢
print versions may not be profitable at all in the future. The Times, howeve;,
has increased its profits recently, as a result of its appeal to a smaller, more |
paywall. !

O Pprofits for most newspapers have also fallen .2 1. féwer companies wani
Times has bucked the trend and has =~i * ck. AtsLuxx magazine which attr,
advertisers. 4\ \ ¥ A

I
.v’
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Check your progress

¥~ \ A&
ol v )
. 4
= 4
| f/ -7 'm not | need to
Ay | Foreach | Iknowthis revise this
Whatdolpeed (2 ¢ sure :
B\ (sp © e again
1 @
. , ” The Times
Some detail about each CSP - broadsheet/tabloid, political
stance, owners, etc. Daily
Mirror
. . The Times
Who the audience are - demographics and
psychographics Daily | g7
Marcil | i/
5 /I S =
, Y 4 - he Times
The audience pleasures (uses and grati® -~ = “afy g~
by each (SP S\t Daily
2 S Mirror
, The Times
Industry issues such
of each (SP Daily
Mirror
The Times
Industry issues relating to convergence and regulation Y — J
L ily o
bl Fpoor
2" o> | The Times
Rel e
Daily
Mirror
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Online, Social and ‘Participati
including Video Gani

Online, social and participatory media, mclud;ﬂd i oﬁmm‘im)mc udes the video game
video game Lara Croft Go. Kim "~ uas 1y aj or celebrity; the gameis a free downloa
| e u S L mobile/PC game n the popular Tomb Aaier franchise (

P e

The Framework

" Forthis part of the exam, you only need to focus on audiences, industries and contex

a ey ‘Words ré.—“““

Active audiences — audiences who actively choose media products to satisfy 1
take negotiated or oppositional readings and not believe everything they see |
with Passive audiences)

Actual and desired self — to do with audience ider’’ ' " ae actual self is who yt
desired self is who you would like to be, or he ‘fr“ .you would like to develop
a celebrity’ s’

4 i “‘y’) -
Brand identity — the i72/- & “l«rf Liues the company wants people to associate |

Diversification — where a company or an artist branches out into different are.
example, a TV star may also produce an online game

Franchise — where more than one media product is based on the same charac!
Tomb Raider, which includes games, films, books and merchandise

Freemium business model — where the initial game or app is free, but additic:
purchased within the game to improve the gaming experience

In-app purchase — where players can buy upgrades within the game

Passive audiences — audiences who accept everything that a media product t¢
even copy what they see in media products (compare with Active audiences)

PEGI - Pan-European Game Information — the\'f‘ 8 l:“‘ccntent of video gam:
suchas3,7,12,15and 18 W

-

Primary audience — the mags ruclx e group, usually the target audience

Psychograaa- A 1 ot the audience; audiences may be segmented by |
attitude IL t.-we|r personallty type and so on

Role moaen‘— someone the audience might admire and aspire to be
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,\/\/\/\/\/—\/\/‘w\/\/\-\/‘/\/\/\/"\/\

Synergy — where different companies or products work together to increase t
or products

Target audience — the specific segment of the audience that a product is aime:

The effects model — a theory which suggests audiences m“y passively accept a
in the media, particularly violence in films and \nde' 2

The male gaze — how women are ofter.« © ‘ic ;,a drfél costumed for the plea:
2

viewer W\ \" 4

Vertical integraticn = 1 . cd’lmpany owns several parts of the production ¢
compan ns . oo games but also produces consoles and distribution ser

s

Audience revision notes

‘Who are the audience?

”~

/ Rim Rardashian: Hollywood>1' - Lara Croft {

Demographic=:. ~ Demographics:
Pr|m=r 4 i’rgc _uufence of Primary/targeta.
\*7. “nal es 12-25, but males and female
| ans0 appeals to some men; teens to 40s; like |
likely to be school and students and wot
college students and young people; mainly in |
working people; mainly in English-speaking .
UK and English-speaking such as USA; seca:
countries such as USA; audience may inc|
secondary audience may men and women |
include older men, women, inherited franchis¢
people from USA, a range people from a rai

of countries countries

Psychographics: mass Psychographics: i
audience of aspirers and audience of explat

explorers mainstreamers

\
o
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‘Why do audiences play video games”

The Uses and Gratifications theory is an ‘active audience’ theory. It suggests aut
to fulfil specific needs. It helps explain what audiences use video games for:

Information - some audience members ™ wy play video game:
about a celebrity lifestyle, or ahm) ~u s ora chise of Tomb Raid

important reason for pla v, f -

Entertm'ﬁ ) 7 -rjueogamesare designed mainly for entertainiy
e e d‘i‘ ‘on-the-go’ gamers who play for a few minutes he
d. svgried to be easy to play in short sessions; entertainment is o1
levels and challenges, through acquiring new objects, and throug!

game.

Companionship — audiences are familiar with Kim Kardashian a:
closer to her and her lifestyle; audiences are familiar with Lara
next game in the franchise; as the characters are physically attr:
desire for them; there are opportunities for social interaction t|\
with friends and on social media; video games create a fictiona
enemies.

Personal identity — audiences may identify with characters su:
different identities and ways of interacting in Kim Kardashian: |
be more like the game characters; they may copy their fashio)
become their ‘desired self’; they may f”;. Jentify as afan of i

% 4

&
W
&
e

“y’) W

m—--‘

‘)f” 3 x, - Moducts target, reach and maintain thei

v Narratives and concepts in video games and vlogs reflect the concerns of the
o Kim Kardashian: Hollywood focuses on fashion, dating and achieving fai:
o Lara Croft Go focuses on solving puzzles, defeating enemies and achiev

v"  Representations may appeal to the primary audience as vloggers, celebrities
themselves as attractive and aspirational figures.

v" Advertising is targeted at the core demographic.

Reach:

v" Kim Kardashian uses her celebrity status and brand to reach an audience; she
social media channels, reaching her target audience.

v"  Lara Croft Go is sold as part of the successful Tomb Raider franchise.

- o
Maintain: r "

v' Representations and imagery from ae i (od are used and repeated across ¢
reinforce brand |dent|tv Sy mm Lone ‘the audience’s interest in the latest pit
v' Frequent updates , “ e medla help to maintain the interest and engageir

v KimKg *L«E an u,wyWOod has frequent updates often relating to Kim Kard:
interes (RS game.

v Games like Lara Croft Go often have new chapters or expansion patches to it
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Does everyone view the OSPM or game in the |

No. If you are not in the target demographic or psychographic, you may not resp:
character or celebrity in the OSPM or video game. For example, if you have very
the way some celebrities dress and behave to be offensive. If you are quite old,
waste of time. The Reception theory helps to explain how n¢ ople respond to me:
audiences interpret media products in the same wav .~ ':lénf,es may take differ.

products. The three main responses are: i’,' s
| i s
the dominan'rfh N A ’\:\Hﬁ;@;\wheré the audience fully accept and unders.

roginirs oo xarnple, they would see Kim Kardashian: Hollywood «
it festyle

s

a negotiated position, where the audience may recognise the inteng

it. For example, they would see that Kim Kardashian: Hollywood is &
to make more money and promote herself but also think it is quite i

an oppositional position where the audience may reject the intende:
ways not intended by the producers. For example, they would see k|

@ way of exploiting her fame to make yet more money, and see the ga
which is superficial and worthless

COPYRIGHT
PROTECTED
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Are video games dangerous?

Theeffectsmodel ~ ~ ~© Active

{w; i j .
) fw s 'wj
Wadl y A
2 lvs /

L - Audiences are
o and can tell {
between fictic
rea

—
—_—

Thereisnore:
people are inf}
and ¢

Audiences are influenced by
what they see and hear.

—

Audiences @

Audiences may have the 'copy-
cat' effect where they copy the products to sal

behaviour seen in a game or and often tak
film. Ve & oppositic:

COPYRIGHT
PROTECTED
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‘Industry revision notes

Kim Kardashian: Hollywe <% (b . f§d un the lifestyle of k.
described as onza ' 31, 2t ramous and influential won
ltwas re’us 3 ~ (4 for Android and loS.
AR “w: _Aian: Hollywood was one of the most popular
: _&-on Google Play when it was first released.

" It has a rating of 4.5 out of 5 on Google Play.
Although the game is free to play, it has made over $200)
purchases so far.
It has a PEGI rating of 12.

i L

The gameispartof. - T )‘"__;.»nu’iﬁdér franchise.

The Tomb Zu 3 ;‘fﬁﬂch’ise is one of the most successful it
histel = W) M

'V;,\).v'aﬁ'é:”hise began in 1993 and has numerous games, fii\

“ Lara Croft Go was released in 2015.

Lara Croft Go has Android, 10S, PlayStation and PlayStatic)
Lara Croft is one of the most iconic figures in the video-g.
Lara Croft Go won Apple Game of the Year in 2015 and th!

Lara Croft Go has had a positive critical reception. It score

(Comtexts revision npotes

L0

<  Women have an increasing influence as prod-f'f; S 1 censumers of video g

s Video games used to be played mainh’ v 0. *jj_.,,«»r..e”h,was console games play:
with a lot of first-person shoct<: ¢ s ’5#‘,. L

% Theincreased use of smu . fn'y,;w’ nas led to an increase in phone games suc
Lara Croft@o 21 ‘.Lf: Jrudshian: Hollywood.

%  There ‘ll‘ﬁ}g wi . témale audience for whom phone games fill in a few minu
being p @oc lengthy gaming sessions.

% The growth of online, social and participatory media has allowed celebrities ¢
following and a successful brand without using traditional media.

*» The rise of reality television has led to an increase of celebrities who are ‘far.

» The rise in the fear of crime has led to many young people socialising online

L0
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‘Revision activities

1. Keywords

Put the answers to the clues into the grid to find the master word. Define ti\

i
1

W\f

AN

s

s 4 .
;

-

Clues <\ ¥ A

A business model wh > Jm « cone is free to download [8]

Where Jg@l=n « 7 iaes or products work together to increase the profits t¢
o9 |d.en‘ce that accepts and even copies what they see [7]

@ Urchases that can be made in a game [2-3]

The kind of audience that don’t believe everything they see in the media [6]
How audiences are segmented according to age, gender, etc. [11]

Who rates video games? [4]

When a company or celebrity branches out into different kinds of products
The ‘model’ that describes how audiences copy what they see in media proc

LN AWM R

IMIaSTEE WOIA: ..cureirenriirereirereiresreiresresresressesressasssssssssssasssssassssssssassasssssassnssnssnnnil

COPYRIGHT
PROTECTED

D fiNItION: ceeiieeiieiieiirirrirrirrirrerrerneereerreereesreesteestaessassenssensssnssanssnnssnsssnsssnnsais

i A } 09
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2. Demographics
Look at these images. Decide which audience group they are likely to be in.
v'v' Put two ticks for primary/target audience.
v' Put one tick for secondary audience.
¥ Putacross for not likely to be part of the audience.

:

The first one has been done for you. :

- A
- oy 3
Image L {f‘i Karvdashian: Hollywood
v
Y0
COPYRIGHT
PROTECTED
v ;j 4 o b
7 ig
Qg
Education
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3. Industry

For each guestion, answer with one or more of Lara Croft Go (LCG) or Kim Karda:

This is a good example of diversification.

L. Industry

Answer these questions from memory based on the notes earlier in the chap

grey square.

Started/released

Kim Kardashian: Hollywood

Won any awards?

5. Industry
Use lines to link these ways of making money with the product(s) that use th: COPYRIGHT
: ) PROTECTED
Kim Kardashian: Hollywood Pay to i
14 In-a.

Lara Croft Go SO

Increased av

'9

a9

Education
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Revision Tip
Using the key words in your notes and exam-style answers will help youto e

6. Contexts f‘
Pick the three most important contexts for ¢ ich ’\J;Wl product that helped |
success. Put a K (for Kim Kardashia o'« . Nouﬁ] next to three contexts tha
successful, and an L (for L7 fc t ;ur’fnext to the three contexts that helpe:
successful. eVoY

ing and ‘on-the-go’ gaming very popular

The early years of the video game industry were quite dominated
by male producers and male audiences, which led to a male
perspective / the male gaze

The rise of reality television has led to an increase of celebrities
who are ‘famous for being famous’

Feminism and the increasing influence of women as producers and
consumers of video games and other OSPM products

Increase in smartphone ownership

Kim Kardashian is one of the most famous women in the world

Tomb Raider was already a strong brand with an established
fan base ’

_— Challenge Yourself Extension Task
_ 7!2 atthe advertlsmgfor other ‘on-the-go’ games, as advertised on the Google ¥
@ (arget audience are and what pleasures the games offer the audience.

Google Play store:
17ed.uk/1002L-google-play

‘Exam-style question

COPYRIGHT
PROTECTED

Why do audiences play games? Refer to Kim Kardashian: Hollywood in your answ

In this question you can 1172 & ﬂem MfeurysuchastheUsesand(ira§
butyoudnn’t«.'ﬁ kfo A La thetheory itself. Assume the examiner |

'9

a9
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Answers

‘Revision activities

1. Key words

~ 114 E[ N1 U]
Mo “E"T/‘G Y
‘jvw:ff:,m””’g [ Als s V]E]
v} St 10D
< s
[olefmfofalelalrfu]i]c
plEfc]l
[olvivie[ofs]ilelilclialt]i
ElFLF]E]C]T]S

Master word: Franchise — where more than one media product is based on ||
such as Tomb Raider, which includes games, films, books and merchandise

2. Demographics

Answers may vary according to interpretation of the image.

Image

Kim Kardashian: Hollywood
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3. Industry
®  This is a good example of diversification: KKH
e This is an example of a franchise: LCG
®  This is a good example of building a brand: KKH, LCG
e This is most likely to be used to explore identities: KKH

i
:

4. Ind )
ustry PN, -
| 7 K = Kardashian: Hollywood
Started/released A S 2014
PEGI r>*, - 91\ 12
Freg te t o x. 4 {v- to pay? Free
3
aa\mi\w. on any awards7 No
5. Industry
Kim Kardashian: Hollywood P
e In-app purchases v ) |

® |ncreased awareness of the brand

Lara Croft Go

e  Payto purchase the game

® In-app purchases

® Increased awareness of the brand

6. Contexts (answers may vary but should be justifiable)
®  Casual gaming and ‘on-the-go’ gaming very n=v - KKH
e The early years of the video game incus ry \ ~ 2 quite dominated by ma
audiences, which ledtoam~>'s pe © | w,t:we/the male gaze: LCG
e The rise of reality tp' ® 1on 15 s ed to an increase of celebrities who are
Femmlsm ancitlin fc .,asmg influence of women as producers and con:

. Kim Kardashlan is one of the most famous women in the world: KKH
e Tomb Raider was already a strong brand with an established fan base: L\

COPYRIGHT
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‘Exam-style Question

Use the mark scheme and the indicative content to help you mark your answer.

The mark scheme gives you a general idea of the skills expected at each level.

i
:
5

The indicative content shows you what kind of povMc 2. «b inyour answer. Y¢
point. You can make unusual or different ncini s; M’;wﬂ’f get marks if your ideas :
justifiable. Ll j A

- ’ﬁj
2

Tick the boxecgamat « b i you have achieved.

AO1 1a Show knowledge of the theoretical framework of media
AO1 1b Show understanding of the theoretical framework of med

Level | Mark range Description

O Excellent knowledge and understanding of the the:
through an effective explanation of how a produc:

Appropriate and effective reference to Kim Kardas
Subject-specific terminology is used accurately ang

Satisfactory knowledge and understanding of the ||
through a clear explanation of how a product can ¢
Some appropriate and effective reference to Kim &

Subject-specific terminology is sed occasionally of
or relevance ,}

Basic knowlera: o ’{I':;; «eoretical framework, sho
of hn‘ i ‘rc _Locan be used by audiences

) o it o appropnate reference to Kim Kardashian: =

- Little or no relevant use of subject-specific terming
‘ |:| No work worthy of credit

s
?ﬂ O oo ooo
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Indicative content

Remember, you are not expected toinclude all the points below. Each bullet point below may be worth
if you make a point, and then comment on its effect or explain it in more detail. Give yourself marks for
ideas which are notin the indicative content, if your ideas are valid and relevant.

Higher-level answers will consider audiences in mzz2{de ‘i”) rmd -range answers
and straightforward aspects of audiences: '« « r-y ;,a J{swers will tend to descr |

=
j’

Tick off any points you h? e j - "J&d Read through the other points to help y¢

§ f -

AO1

May conside\g®®acts of the Uses and Gratifications theory, explicitly or implicithy

Entertainment

O Entertainment is the main reason audiences play games.

[0 The ‘rags to riches’ narrative is appealing.

O The game also offers variety and excitement of new scenarios and challenge:

O The game Kim Kardashian: Hollywood is easy to understand and play, and cai
minutes at a time.

O Asitisa phone game, it can be played anywhere, which makes it a useful foi|

O The game is easy to play as players simply tap the screen to gain credits and !

Information

O video games aren’t the best form of |nformat|on hu e n give players an it
Kardashian and similar celebrities. P S § °

O updates in the game are oftenti~e s ncmé with real events in Kim Karg
can go to the same plara’ e *’the 3 _1ie) and wear the same clothes (in the g

This makes the grio0 2 :’h eanstlc and informative for players, who can fee|

Companionship
O Players can find companionship within the game as Kim Kardashian acts as a
O other characters in the game act as friends or dates, creating a fictional socia

O Players can find companionship by talking with others about the game, in re:
joining one of the many fan groups for the game.

Identity

O Kim Kardashian is a celebrity and may be regarded as a role model for playe
‘desired self’ on her.
The game offers an appealing dress-up element, and the opportunity to role
different identities, and players can choose their owr = der identity.

O

O Players can engage with dilemmas about the i< ‘e e f tame, such as decidir
behave to enhance their fame. > i

. ;

Players can find an identit s sd N ekim ‘Kardashian and the game.
.V’ "

L WY
e
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Check your progress

-~ / - T
- z o B
st \ T A (lose | know 'mnot | [nes //
L Study this sure th pan
Product © S ( /
c@*ﬁ - KK:H T
il ahou a7 .
Some detail abou®®Furoduct - the product type, the purpose, etc. W
LCGo o
KK:H
The target audience for each product /
LC Go J
How and why audiences interact with the product - uses and 20 O
gratiﬁ(atIOHS - /li 5 i e T
s =20 Go P
How audiences respond to the nret 5 ¢ . -passive audiences S
KK:H

How each product makes money ~
LCGo f \

L /// COPYRIGHT
L ] v

KK:H P PROTECTED
Relevant contexts for the (SP { \
/ 5 = 4 e

o A A\ 4 09
/// s Y .
3°d P — Education
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Revision Tip

Re 40 fllin the student progress grid on p. I, to review your progress for all of Section B of the Media One ¢
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Al Media Forms Quiz Qu

Test yourself:

LN A WNE

W W W W W WWWWWNNDNNDNNNNNMNNNRRRERPRERPRRRRRR}R
CONODNEOINPOOCONNTRONRPOORNIGT A WNEO

Which CSP has a narrative about achieving fame? |
When was Radio 1 launched? - a4
Who directed /, Daniel Blake? " s
What does PSB stand for? 7€ 4 ) L 0 '

What is the PEGI ratin" j jwrdashian Hollywood?
What dozg QBF’ e jore”

What is the theory that includes ‘oppositional reading’?
Why did the single ‘How You Like That’ make history in the charts?

. What is the freemium business model?

Which CSPs does the context of the development of the Internet relate to?
What is a red top?

Name the four main parts of the Uses and Gratifications theory.

Who owns The Times?

Where did Tony Blackburn work before Radio 1?

Which CSP features an archaeologist?

What does convergence mean?

Which franchise does Black Widow belong to?

What position did ‘I Bet You Look Good on the Dancefloor reachinthe UK ¢

. Which record label did Blackpink sign with?

Which two CSPs does the context of the incrru "i )3 of smartphones relate
What is a paywall? ;

Who stars in Black Widow? ./~
Which theory can 2l - \..\jthé ‘hypodermic needle’ theory?

<3
2 | . edton®

M tic Monkeys' first record label?
oo

What w\¥®Teedle time’?
What is ‘the dominant position’?
When was Lara Croft Go released?

. What percentage of worldwide cinema ticket sales are for films made by Ha!l
. What kind of people are in the social class C2?

Which CSP does the context of social deprivation relate to?

What kind of audience segmentation does the 4Cs refer to?

What is the daily circulation of The Times?

Which website / social media site did Arctic Monkeys use to grow their fame
Which CSP does the context of youth culture relate to?

Which two CSPs does the context of the decline in print media relate to?
How many CSPs have you studied for this part of the 2 n?

o ’ A
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All Media Forms Quiz A

)

1. Kim Kardashian: Hollywood
2. 1967 i
3. KenLoach W o\4'
4. Public service broadcaster i’f i
5. 12 SV 8S
6. The British Board of Fil: > i ":i:;wlroﬁ'
7. o
8. G B ter’famment under the famous K-pop trainee system in Sou:
9.
10. Number 6, 2015
11. Where games are free to play but additional in-game purchases are offered
12. Arctic Monkeys, possibly newspapers
13. Atype of tabloid newspaper with a red masthead
14. Entertainment, Information, Identity, Companionship
15. News Corp
16. Pirate radio — Radio Caroline
17. Lara Croft Go
18. How the divisions are blurring between media platforms
19. Marvel
20. Number 1, 2005
21. YG Entertainment
22. Lara Croft Go and Kim Kardashian: Hollywood )
23. Where audiences must pay to use or view a i m ; 4
24. Scarlett Johansson v
25. The effects model ~a\\Y Al
26. Where a company 2.’ . N; _.4sés in several parts of the supply chain
27. Domings e
28. There 03@ on how much music radio stations could play
29. Where wences fully accept the intended meaning of a product
30. 2015
31. 60-70%
32. Well-off tradespeople, small business owners, people with vocational educat
33. |, Daniel Blake
34. Psychographics
35. 450,000
36. MySpace
37. The Tony Blackburn Breakfast Show
38. Daily Mirror and The Times
39. 11
g J,w )
7 RevisionTip
fyr (. '~,; 'r’gf Mutateyourselﬂ If you didn’t, consider printing out another Reviic
] o, e through all the key words and activities again.
qoett -
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