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Teacher’s Introduction

This revision guide provides an excellent way to revise Section A of the
AQA (8572) GCSE (9-1) Media Studies Media One exam. It will help v h ik —
students to review all the key content, including the Close Study Products, wa\(s chec e‘ exam 9ar

. . website for new information,
key words, media concepts and media skills. ; .
including changes to the

The guide is specific to GCSE AQA Media One. specification and sample
assessment material.

It is based on the Close Study Products for Section A of this paper, for the

exams in 2025:

e Magazines — Tatler (January 2021), Heat (November 2020)

e  Advertisements — Galaxy featuring Audrey Hepburn, OMO, Represent featuring Lady Leshurr

e Newspapers — Daily Mirror (13" March 2023), The Times (13" March 2023)

e  Online, social and participatory media (OSPM) and video games — Lara Croft Go, Kim Kardashian: Hollywood,
Marcus Rashford (social media presence) and Kim Kardashian (social media presence)

! This resource refers to the Close Study Products for exams in 2025. Relevant pages from this
resource have also been updated for the 2024 Close Study Products. You can download the
relevant pages on our free updates system: zzed/uk/freeupdates.

The revision guide gives a concise overview of the ideas and theories relating to the two key areas of the
conceptual framework: Media Language and Representation. For each form (magazines, adverts, newspapers,
OSPM, including video games) there is: a summary of the topic, key words and definitions, summary revision
notes, a range of engaging revision activities, challenging extension activities, exam-style questions with indicative
content and mark schemes, and a progress grid for students to complete.

At the end of the guide is a recap quiz covering all forms. All activities can be completed individually and are
perfect for classwork, homework, cover lessons or during study leave.

Also included with the resource is an A5 Revision Booklet for students. It contains all revision notes for all topics
included in the resource. This revision booklet will be helpful for students to take home for independent revision,
to refer to across the course as topic summaries, or to read through the evening before, or morning of, the exam.
We hope you find it useful.

June 2024

Second Edition, September 2023

Following the removal of the close study product Zoella from the specification, amendments have been made to this resource to remove the associated
content. In the main Revision Guide the following pages have been updated: 1, 3, 75, 81, 83—-87 and 90-91. In addition, pages 77-78 of the Revision Guide
have been removed and all subsequent page numbers updated accordingly. In the Student Booklet the following pages have been updated: 2, 37 and 43.
Pages 3940 of the Student Booklet have been removed and all subsequent page numbers updated accordingly.

Third Edition, June 2024
Updates made in line with changes to the specification for 2024 exams onwards.

Free Updates! }

Register your email address to receive any future free updates*
made to this resource or other Media Studies resources your school
has purchased, and details of any promotions for your subject.

* resulting from minor specification changes, suggestions from teachers
and peer reviews, or occasional errors reported by customers

Go to zzed.uk/freeupdates

GCSE (9-1) AQA Revision Guide for Media One Section A Page 1 of 93 3rdEd © ZigZag Education, 2024



Students’ ‘Introouctis

This revision guide will help you to revise for Section A of the AQA (8572) GCSE (¢
exam. It covers the two key areas of Media Language and Representation and all
this part of the exam. el

It includes clear revision notes and activities f¢: A Y e
®* Media Language 1 Jus ‘
e  Representation v s

4 47

e key words and definitions for each form

useful revision notes covering the main points about each Close Study Produ
a range of fun revision activities

e challenging extension activities directing you to look at unseen texts

e  exam-style questions, with answers and mark schemes

e  agrid to help you keep an eye on your progress

® 3 quiz on all the topics at the end

You can do all the activities by yourself, and answers are provided at the end of ¢:
understanding.

How to use this guide

For each topic: - P | B
Check through the key words. Tick q«,\" - on.oqyou know and highlight any y
Read the revision notes and . % . o' to the key words if there are any term
Try the revision actiyiu . use the answers to mark yourself.

\ B4 |dent|fy areas that you are confndent W|th and thas

B L

e wWwN e

Try the exam-style questions.

Read through the mark scheme and indicative content to give yourself a ma:
Identify any areas to improve in your exam-style questions.

Rewrite your exam-style question in order to move it to a higher band!

10 Fill in the progress grid again, using a different colour, to check you are conf |
11. Reward yourself with a break or something fun and then move on to the ne:

Media One, Section A - Exam tips and FAQs

How long is the exam? 1 hour and 30 mins.

© o~

How long should | spend on Section A? AQA recc juu S‘nj;\_ft\‘ha't you spend 60 mii}

What is Section A about? Sectinr .1 \.~oh Media Language and Representai|

both areas. You may alscun o _4nk about Contexts.

How many EL@‘"“ ‘are there? There will be around six questions. Some of the:
aat

while othersii need longer answers. Some questions will have several parts.

Are there any unseen products? Yes. There may be one unseen product in Secti.
media form, but the question will be about media language or representation.

GCSE (9-1) AQA Revision Guide for Media One Section A Page 2 of 93
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How long do | get for each question? The best way to decide is to allow about o1\
usually around 47 marks allocated for Section A, and 60 minutes available. One
guide and leaves you some extra time to think about the unseen text and plan/ciy

Will every media form come up in the exam? No. Only two forms will come up ||
two forms from the list on p. 1, e.g. Newspapers and Advertising.

Will I be tested on every Close Study Product for ...¢ fo i s tnat come up in the |
to answer on one, two or more of the CS7ut t..w(form.

Will | get marked on m: i i {_‘;.....d’g’i’émmar? Only on some of the long questic!
Pe ) o siach d‘uestions mark you on your QWC (quality of writte:
i‘pur"s'pelling, grammar, punctuation, etc. is not the main or mos

Do | have to learn and use the key words? No, but it will certainly help you to ge.
revision guide will help you to learn them.

Media One, Section A - Overview

4 )

Newspapers
Daily Mirror,
Thasi =%,

4 )
Media 1

Magazines Section A
Tatler Media L
Heat edia Language

Representation
Contexts

o 7 W \ ,‘.w’) o \
7~ OSPMinc.video games
Kim Kardashian
Marcus Rashford

Lara Croft Go
Kim Kardashian: Hollywood

J
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Student progress grio

N -\ A ]
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A detailed grid is provided at the end of each chant. "hi i< urroverall grid for you to track your overa!
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Media Framewor

Media Language

14 &
4 8 n
"ﬁ 1 wey ‘Words o

W

Anchor/anchorage — b9 ) < »oaning of a sign can be tied down or fixed by v

meaning

W% — the use of sound to create meaning
Close-up — a camera shot which is taken at close range to show detail/emotic:

Closure — where questions are answered, mysteries are solved, issues areexp. s
narrative SN

Code — how aspects of media language use codes to communicate meaning, s
codes and technical codes

Colour palette — the range of colours used, for example a dark colour palette |
bright, fresh colour palette (mainly using green, yellow, pink, etc.); a colour pa
blue, yellow)

Connotation — what the images and words may imply, hint or suggest to the a!
connotes/symbolises exotic/mystery/danger

Continuity editing — the most ‘invisible’ form of editir. - v ere the audience d¢
are used, between related scenes, and aim for a ¢ ’ﬂ;,svent’: smooth effect

&
e

Costume — what the people are .« ne -

Denotation — what 7t i W :f‘§a\;l'silé»||y see, the ‘sign’, e.g. a jungle

o o cund from within the world of the product, e.g. dialogue
. O . .
Dynamic ##ires — genres are dynamic and change over time. They often chan

social contexts, changes in technology or changes in audience interest and exp

Enigma codes — how the narrative raises questions for the audience so they w.
find out the answer

Establishing shot — a camera shot to show where events are taking place, e.g. |
building, or an overview of the city

Eye-level shot — a camera shot where the camera seems to be on the same le\

Generic codes and conventions — each genre has specific conventions which | COPYRIGHT

expect to see PROTECTED

Hero — a character type in Propp’s theory; the hero is*' = 1ain character who

3

High-angle shot — a camera shot where theica "'i(;:,h _des to be higher than t

High-key lighting — lighting vyl*;.bln«- A% “uttiple light sources to create clear, b

- & *'f

'9

5 Mes may overlap and products may use codes and convent 09

& Mhtertextuality — linking to or making references to other media ¢ Educgtion
recognise the connection

Locations — where each scene is filmed

GCSE (9-1) AQA Revision Guide for Media One Section A Page 5 of 93



,\/\/\/\/V\/\/M\/\.\/J\/\/\/w\/—

Long shot — a camera shot taken at a long range, used to show a broad scene ¢
person’s whole body

Low-angle shot — a camera shot where the camera seems to be below the suly

Low-key lighting — lighting which uses limited light sources to emphasise conit
create a moody or mysterious atmosphere g ;»
Media language — deals with the seler*'f e ;,ﬂsr(!uctuon of everything you
page. It also includes genres ?f‘ - “t,Ju»s

Mediated — what th ‘¢ f:hoﬁs is not reality, but is a mediated version of ¢
n .. way

@ mera shot taken at a medium distance, often showing people |
Mise en scéne — the visual codes in a scene, including costume, props, lighting,
Narrative — the plot or story that is shown or hinted at in a media product

Narrative codes — how enigmas, narratives and closure entice and satisfy aud i

Non-diegetic sound — sound from outside the world of the product, e.g. musi.
tune, laugh track

Overhead shot — a very high high-angle shot where the camera seemsto be ¢
sometimes called a bird’s-eye-view shot

Propp — developed a narrative theory which says that most stories feature sin
the hero, the villain, the helper

Props — objects that the performers hold or use, oL uded in the setting,
phone 1 B

Repetition and variation of genssgl \d b and conventions — repeating the cot
establish the genre and T\ f" 2 product recognisable; varying the codes an¢
a4

product intzgast’ s vesit more novelty or appeal
3

wﬁi‘w ;matlon and exclusion — how aspects of media language are s¢
R .»‘
ones are (¥inbined together, and which ones are excluded; how this creates «

Sign — what you see or hear (denotation)
Subgenre — a type of product within a genre, for example, first-person shoote:
Symbol — the way you interpret what you see or hear (connotation)

Todorov’s narrative theory — a five-part narrative structure, including:
e  exposition —the situation is explained

e  disruption — something unusual happens

e complication — more difficulties arise COPYRIGHT
¢ climax —the most dramatic point, often a fight or tension point PROTECTED
e  resolution — the situation is resolved

Technical codes — the use of technical asperts pul 9 amerawork and editing
Typography — the style, size, co'r id Josgn ofthe font

Villain — a character t A - 'S theory, the villain does something evil or | E9

AL\E gC U . 09

Visual ccREges he use of images, colour, and other aspects of visual design EdUCQ’tiOﬂ

GCSE (9-1) AQA Revision Guide for Media One Section A Page 6 of 93



‘Revision notes

‘What are generic codes and conventior

i
:

i

Codes and conventions are the typical and expect;ﬁ‘; s"r:jfé ci}’that genre/type ¢
P

s

Adverts usually
include a pack shot
or image of the
product, service or
idea.

Adverts show the

product in a ir\rﬁ\;ezss,li
positive and 2
othe:

persuasive way.

Newspapers focus
on recent events
and give {mostly)
factual
information.

2 R tend
0 g
ia\mésw havg images,
W headlines and
copy, often in

columns.

Magazine front
covers include an
image of a person
and cover lines.

Magazine front

covers try to ‘sell’
the magazine.

GCSE (9-1) AQA Revision Guide for Media One Section A Page 7 of 93
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Genre theory

Repetition and variation are important to genres.

i N

Repet'tlon " Each product will

Each product in a genre will repea* (g o) .,»’ conventions to so
many of the generic convert s " \ " each magazine, fu
example, newspaos v w. :’wmyf’é focus on a little bit differe.
some kg up L e news and write in a keep audiences it
factual ?Mi@ his helps producers to market dynamic genres
the proddct and helps audiences to recognise develop. Some v.|
\and understand what type of product it is. genres hybridise,

Subgenres

Not all products are the same. There are different types of product within a sing

overlap:

®  Magazines can be divided into women’s magazines, lifestyle magazines, fashi
hobby magazines and so on.

e Newspapers can be divided into tabloid (smaller- <'7( 5 wspapers, with a for
and broadsheet/compact (broadsheet newsr apt s I ed to be very largein s
now they are often smaller in 5|ze= s 0 have the focus on serious news).
divided into red tops and hloowt A )l

e Advertising can be 7 i T subgenres of television adverts, radio advert:

GR Some adverts, like Represent, use the conventions ot |

e OSPM can‘be d|v1ded into specific genres such as websites, vlogs, social mec¢
own set of conventions.

Narrative theories

These apply most easily to products that tell a story. This includes newspapers a:\
advertisements and most OSPM.

COPYRIGHT
Propp’s narrative theory PROTECTED

e  All narratives are similar.

e There are recognisable character types in mc,u: én ) ves.

e  The character types are: ¢

the hero —the main che wari v 2o s on the side of moral good
the villain - u“l WED W ey try to stop the hero from reaching their go. ‘9
e »p’rlze that the hero will win if they are successful 09
129 00 R 'S father —the person who is in charge of awarding the priz. .
the®e hero — appears to be on the side of good and helping the hera, EdUCQ’tIOn
the dispatcher — who or what sends the hero on their quest/mission
the donor — gives something to the hero to help with the quest/mission
the helper — may act as a sidekick or to support the hero

e  The hero is usually on a quest to find something or someone, or to get justic

O O 0O 0O O O 0 O

GCSE (9-1) AQA Revision Guide for Media One Section A Page 8 of 93



Todorov’s narrative theory
e All narratives are similar.
e There is a similar structure to most narratives.
e  The structure is:
o  exposition — the situation is explained

- check through them again at the end of the chapter.

o disruption - something unusual happens (

o complication — more difficulties arise - |

o climax—the most dramatic pomt often i, {n‘j) ,ﬂteﬁsmn point

o resolution - the situation is res .« ) W

Wad\ e

: 1-) A~ i -
i j - Revision Tip:
P Hightigh He S you are unsm e about or think youwon’t remember as you read through the

‘Enigmas and closure

Narratives tend to start with enigmas. These are the mysteries or questions that |
wanting to keep watching. The enigmas hook the audience into the story and m:
newspaper or magazine, continue to play the game or watch the advert or vlog.
‘closure’, providing the answers and solutions to the enigmas posed at the begin:
provide closure by answering or explaining the enigma posed by the headlines o}

U, 71, tuality
K W -

-

Intertextuality is where one de' ‘w1 WL cefers to other media products or figii
media. Intertextuality rz .~ i . 4ing to products. It can make audiences conn
kinds of meZs@ilhoc ' | mllences take pleasure from recognising intertextualit
o9 or.and recognising her from old Hollywood films.

Semiotic analysis

Semiotic analysis uses denotation and connotation. Denotation is about what yo
be called the ‘sign’. Connotation is about describing all the associations and idea:
or hear. This can be called the ‘symbolic level’. Connotation/symbolism is ofter:
almost everyone in the same culture will have the same or similar associations w
example, most people would look at a red rose and associate it with ideas of love
cultures, red is associated with money and wealth, not with romance.

GCSE (9-1) AQA Revision Guide for Media One Section A Page 9 of 93
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‘Key terms and ideas in analysing media lay

Visual codes

Settings and loca'i 4. sL L as”
M art

galler ¢ ' park. Each one

has its Uwn associations and
creates a different set of
connotations.

. Costumes and make-up are
important in creating
characters and conveying
impressions of people.

e  Props such as a mobile phone,
a weapon, a parking ticket or
a lipstick can all be used to
help create character, convey
the star’s image or progress
the narrative.

*  Lighting, such as low-key

lighting with lots of shadows,

key lighting can make *t ~

« . N
image segm krin by Teear.
M3 e can make a

xen

scene\gge®age seem bright
and fresh, childish or
masculine, etc.

e In print or onscreen products,
the use of design and layout,
images, colour, typography,
fonts, etc. all contribute to the
meaning that is conveyed.

e Mise en scéne analysis
focuses on all the visual
codes, and considers the
selection, combination and
exclusion of different aspects;
for example, which setting is
selected, what is included

what is excluded gt su”

s
e

can add atmosphere, or high- .

¥

s

¢ o
W«

(such as costume, pronc'> @
- & S0

Sa)
. e
- Auditory codes

Auditory codes only apply to .
the moving image adverts,
some onscreen products and
the video games and videos
included in other OSPM.
Diegetic sound is sound that
clearly relates to or originates | *
in the world on screen. It
often includes dialogue and
the sound effects relating to
objects seen on screen.
Non-diegetic sound does not
originate in the world seen on
screen. It can include voice-
overs, the soundtrack or the
theme tune.
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‘Revision activities

1. Keywords

Put the answers to the clues into the grid to find the master word. Define ti\

&

10

-

Clues W 4\ \7 A
Linking to or m7i' “lﬂ} _nces to other media products so the audienc:
AgegliNte: | oo Propp’s theory who is on the side of moral good
s ra shot used to show the characters’ faces
Eaning or association attached to what you see or hear
The camera shot that shows where everything is happening
This usually happens at the end of a narrative
Codes that relate to what you hear
The most ‘invisible’ form of editing where the audience don’t really not\
What you actually see or hear
. Sound that occurs naturally in the setting

el

LN A WNE

[EE
o

IMIASEEE WOTT: wovveiiiieiiiiiiieeeee e e e ettt e e e e ee st e e e e e e e s senatbreeeeaeeessnsrrseseeeseeensnsnnnil) COPYRIGHT
PROTECTED

DefinitioNn: ..o e .\ N VOO
S ;

..................................................................................................................

i A } 09

Education
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2. Mixed-up codes

Put these words in the box that they relate to.

colour palette diegetic high-angle high-key .
prop costume low-angle mid-shot ¢
amplified layout setting o A %on-diegetic :
.
R O " Ay
o - s ‘
Wadl y A
i ' ’; i’
e 4

O
VISUAL AUD!

/

TV

W

&
-

bl
)

3. Genret @JS&*"

climax Propp resolution  closure genre conn.

enigmas villain cultural exposition  hero comy

Semiotic analysis is about analysing what you see and hear using denotation &\

Most associations are (2) because they are shared by e\

COPYRIGHT
PROTECTED

Repetition and variation are two key aspects of (3) theo

TodoroV’s theory has five main parts: (4)

,(7) . and(8)

-

(6)

(9 O

(10)_ ™A  ’ andthe (11)
IB;?{@“

A lot of @ licts use (12)

" ecyy ivabout character types. The two main cha

to keep the audience hookec

want to buy the product. By the end, they provide the audience with a satisfy!

(13)

GCSE (9-1) AQA Revision Guide for Media One Section A

Page 12 of 93
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Answers

‘Media Language Section

1. Key words grid |

L

™ 4 w

J>:7c|—|—|mj>:o.—|—i‘~«,.“
o

[ LINTT T{U]A
€5 !\wz

s

(o ] ~ o | o= %

e
1
R
:
;
I
R
0
N
T
I

mZ—!—mUUZO:l::F“%‘l

—_— M =Zlo|lo|l=1=|
ZO—-—I:I'—O(/\I_T'I{:

IO |o|IC)I | /A1)

10(A|M

W

Master word: Resolution pUL B
Definition: the final stage of Todorc ', . -auu<'theory where everything is ¢

4 AUDITORY N

2. Mixed-up codes " 2 R

e colour palette * diegetic .
¢  high-key e amplified \
e font ® non-diegetic .
° prop \
e costume .
e Jlayout
K setting j /
k \. COPYRIGHT

PROTECTED

3. Genre theory gap-fill

1. connotation
2. cultural ~e)
W
3. genre :
4. exposition o )
5. disruption o € 7 W e %
6. ot b
3 Education
10. hero
11. villain
12. enigmas
13. closure

GCSE (9-1) AQA Revision Guide for Media One Section A Page 13 of 93



‘Representation

...............................................................................................................................

Representation deals with how reality is constructed and the values and attitudes behin
representations of gender and ethnicity. ltt:an alml Vb how representations ©

o 4 |
i ?.n’_.'f. - ,x’/ " .
A4 g Revision Tip:

7" hskafriend to test you on the key words and information.

N

25 Key Words o2

Agenda-setting — how choice of products and presentation of content encode
important and relevant

Audience positioning — how products try to guide audiences to take the dom

Connotation — what the images and words may imply, hint or suggest to the a\
holidays and fun

Contested representation — where the representation of groups, ideas or plag
argued over in society

Costume — what the performers are wearing
Countertype — a representation which is very 7/i% e» 1 ‘o wme normal stereoty:

Decode — how audiences interpret .t g} s *stand products
o y”) -

Demographic — factor . l} ~raudience such as gender, age, location, occii

w‘

vh N a_\«m’ences actually see, e.g. a beach

iogy the views and values in society that are generally accep

change slowly over time

Dominant reading — when audiences understand and accept the meanings in\«
product

Dominant representation — the representation of groups, ideas or places tha:
Encode — the meanings put into products by the producers

Feminist perspectives — where representations of gender are considered fron
seeks equality between genders in society

Negotiated reading — when audiences understand the meanings intended by |
don’t fully accept them

Mediated — what the media shows is not reali’ y, t 'fjs 2 mediated version of
always biased in some way Y 4 -

Misrepresentation — wI" e "*f’,jn.‘ social groups are represented in narrow ar
o
at all

S
News va Z;L\,&isw newspapers and other news products have a specific set o

choice of Wriat is considered to be newsworthy

Objectify — to treat people, especially women, as objects, as something to be
the way they look

GCSE (9-1) AQA Revision Guide for Media One Section A Page 14 of 93
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/\/\/V\A/\WV\/WW

Oppositional reading — when audiences interpret products in ways not intenc

Patriarchy — a social system where men are dominant over women, perhaps i
more privilege, etc.

Progressive — representations that strive towards equality

Props — objects that the performers hold or use, or are included in the setting,
phone . ;

- oy 3
Reception theory — producers encode. i » in 2.0 te/th which audiences dec:
meanings in different ways. T‘;,, Wy T 'f,ﬁ\f? a dominant, negotiated or opposi|

Regressive — represct %, gr :niat have old-fashioned or outdated values, or w

iy
o3

Selectio ‘)ih&ti(;n and exclusion — how aspects of media language are st
o . . ,,
are comiXge® ogether, and which ones are excluded; how this creates a mec

Q&

Stereotype — a fixed and sometimes oversimplified idea of certain groups or t

The male gaze — how women are often positioned and costumed for the plea:
viewer

Under-representation — where certain social groups are excluded from repre::

COPYRIGHT
PROTECTED

A } 09

Education
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‘Revision notes

‘Representations are constructed by media l:

AN N NN N N NN

Visual codes such as costume, props, setting are the 'j"} - obvious ways repi:
Technical codes such as camera shots and ar ;. a(j) o the way representa:
Music, sound and lyrics or dnaloguo gan ) hep to construct representation
Narratives can also add te *t =7 | j,ditatlon

The selection, cony A ”*{)‘ aung “exclusion of i images and sounds create the ra
rupértant in how audiences interpret the representations.

S
Repres:! @0"«"‘“ often convey social values; they can be progressive or regre!

Representations are often linked to the social, historical and cultural contex |

“Reception theory

DOMI

% 4

9eCH ublﬁ

D

NEGC

i

AUDIEN(

Hall’s Reception theory says that all media communication is a process that |\
producers and decoding by audiences.

Understanding that audiences do not always decode the text from the same
and that there may be three broad positions from which audiences may dec.

the dominant position, where the ¢ ;su’i\ 'v ully accept and unders
meanings o !

o
L

a negotic™ ¢ ¢ *ui where the audience may recognise the inten

an opposntlonal position, where the audience may reject the encoc:
the text in ways not intended by the encoder

Demographic factors such as age and gender might influence the audience 1
interpretation of a product.

GCSE (9-1) AQA Revision Guide for Media One Section A Page 16 of 93
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Stereotypes

Stereotypes are useful in the media.

They can act as a ‘shorthand’ or quick and easy way of com:
character or place. |

|
MK

a W
i 1!
Stereotypes are widely. 11 de f'c"jpwjb’y audiences.
i " .
Sterecis€s 05y ssually created and continued by the most |
> Gty so they only represent the views and values of the

,sfef’e\étypes can be biased.

L

Stereotypes can be damaging, if they are repeated and belis

Stereotypes can lead to misrepresentation, where some sc.
shown in a negative or unflattering way.

‘Feminist and anti-racist approaches

Feminist readir.gs of
media ¢ - fs Dok at
2 Va g andet is
re, -ojenced. Anti-racist

| = readings look at the
way race and ethnicity
are represented.

 Regressive
#0) representations are
" often unfair, outdated
or biased. Progressive
representations aim for
more equality, and may
include countertypes.

Feminist and
anti-racist

approaches COPYRIGHT
PROTECTED

Feminists look at the
ways representations
stereotype and
misrepresent women.
They also look at the
way women are often

objectified and

presented for t! @le
‘ W

'9

A

Representations add to
the construction and
mediation of reality.

Audiences may accept
the mediated view of
reality presented by

newspapers and other

products.

a9

Education
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‘Revision activities

1. Keywords
Put the words below into pairs of words with similar or related meanings. U:
if you need it. One word will be left over. Identify and define the word that |

ey
—
Countertype Combination R ﬁf; Zuitation Regressiv:
Stereotype Patriarch‘:ﬁ " fwm x’ ~ Connotation Misrepre:
Decode L Stka Encode
T &

.............................................. +
.................................................................... +
.................................................................... +
.................................................................... +
LeftOVEr WOI: .......cooiiiiiieeeeieee e e et e e e s e e ssabaeee e e e e e ene
[0 7] 1 11 (Lo T TP RRURUPRRRPRPRURRPPUPRPRPRRRTRTRRRRIS

2. Feminist approaches
Three of these words or phrases relate specifically or == nly to feminist appr
them out and write a brief definition of each .. ¢

Demographic Patr’ . " _» “y‘. o Objectify Opp%

Connotaticﬂ Y ,l_ ff‘g..“f'e”gaze Reception theory Regr¢
(<P ORISR SRR UURUUSRUPRURSR
S UUSRTUTUPRURR
TSP UUURSURUPRUPRSRRT

COPYRIGHT

..................................................................................................................... PROTECTED

3. Dominant ( et
These three sentences all define .» e ! 1.5 that can be ‘dominant’. Add the
Use the key words list t~ "~ {v5.../ you need it. ig
© is similar to a stereotype. 09

is the interpretation of a text that g1 EdUCQ’thﬂ

The dominant is the views and values that are act:

GCSE (9-1) AQA Revision Guide for Media One Section A Page 18 of 93



Answers

‘Representation Section

1. Key words |
Countertype + Stereotype e &
Selection + Combination . i
Representation + Misrepreg‘!;;}n 10 »
Regressive + Progres=i - © =~

. Foan

Left over: Patriarchy

Definition: a social system where men are dominant over women, perhaps t= P
more privilege, etc. | |

2. Feminist approaches
Patriarchy — a social system where men are dominant over women, perhaps
pay, more privilege, etc.

Objectify — to treat people, especially women, as objects, as something to b
the way they look

The male gaze — how women are often positioned 2n¢ . 5. umed for the pleasu
. s 5 e

S
W

3. Dominant § -
1. representation TahA\ &
2. reading A4

COPYRIGHT
PROTECTED

el i9
s S } 09
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Magazines

i Magazines are print medmusua[[ydesmne“; A hﬂ(eht Amagazmesfrontcoverentnestheaud|e§§

Lifestyle mag

have specific codes and conve: i * i . ..ake them easy to recognise as magazines. 7atleris a monthly!
o ESINEAE dassandupper -lass women. Heatis alifestyle/celebrity magazine, pu
Se 11999 aimed at a largely female mainstream audience, with a focus mainly on enter

gﬁ\ﬁf«‘*‘

A

.............................................................................................................................

The Framework

For magazines, you only need to focus on Media Language, Representation a

Revision Tip:
Check through all the key words before you start the chapter. Tick off the ones you know and high
Test yourself on them at the end of the chapter.

2 N : ‘I\wy ‘Words 0/‘5—-»

Agenda-setting — hc © 4 i 0 '6}r“o»ducts and presentation of content encode
L 3. L 1 sevant

>

o9
ouen

Anchor/:Xgg#age — how the meaning of a sign can be tied down or fixed by wort
Close-up — a camera shot that shows detail, often focusing on a person’s face

Code — how aspects of media language use codes to communicate meaning, s\
codes and technical codes

Colour palette — the range of colours used, for example a dark colour palette |
a bright, fresh colour palette (mainly using green, yellow, pink, etc.); a colour
(red, blue, yellow)

Connotation — what the images and words may symbolise, imply, hint or sugg:
wearing sunglasses connotes/symbolises secrecy, fame, disguise

Costume — what the performers are wearing

Countertype — a representation which is very di‘ff /&, 0 e normal stereoty;
- o
Cover lines — the words on the covpr S what the stories, features ana

they are used to entice the »u LT R Ligouy the magazine

Cover star —the n r .. \ s teatured on the front cover; this can help to sel

e

o
cwi‘

- o celébrlty who is low-paid and low-ranking, not an A-list cele
ceIebrltle @ often known for TV work

Decode — how audiences interpret and understand products

GCSE (9-1) AQA Revision Guide for Media One Section A Page 20 of 93
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,\/\/\/\/\/\Mﬂv\/\.\/\/\/\/\/\/\/\

Denotation — what audiences actually see, the ‘sign’, e.g. a pair of sunglasses
Design and layout — how the different elements are organised on the page, th:

Dominant ideology — the views and values in society that are generally accep
often change slowly over time

i
:

Encode — the meanings put into products by the D B, '«ér.:;
219

Enigma codes — part of the narrative il e huuthe front cover, often the ¢
with mysteries or promises. gt 7 want to buy the magazine to find ot
happened or how to -« - g

. M(:.»mﬂégsware dynamic and change over time. They often cha:
29 changes in technology or changes in audience interest and ex;:

Gaze — how the cover star is looking at the audience; a direct gaze can attract |
make them more likely to buy the magazine

Generic codes and conventions — what the typical features of magazine front
magazine uses or adapts them

Long shot — a camera shot that includes the head and whole body

Masthead — the way in which the name is presented, including font, colour an:
Mid-shot — a camera shot that includes the head and upper body, usually froi:

Misrepresentation — where certain social groups are represented in narrow o
represented at all

Narrative codes — how the front cover, often the cover lines, engage the audie
and an overall narrative; they help to sell the mag? ) -

Objectify — to treat people, espemally weemn, e aujécts as somethlng to be

of the way they look 4\ 9 L

Patriarchy — a social sin .t ff;.w»fé’hen are dominant over women, perhaps {
pay, moy jle )

‘3

Progress(® ﬁpresentatlons that strive towards equality

Props — objects that the performers hold or use, or are included in the setting, suc
phone

Regressive — representations that have old-fashioned or outdated values, or w

Selection, construction and mediation — how representations are carefully se|
through the choice of actor, costume, narrative arc and so on, to present a me
reality which conveys the values of the producers

Serif and sans serif fonts — serif fonts have decorative flourishes on the ends of & COPYRIGHT
example in these fonts: Times New Roman, Georgia and Baskerville. They tent
means ‘without serif’. These fonts look sharper and more modern, such as Calik PROTECTED

Sign — what you see or hear (denotation) ’
WS

;
Stereotype — a fixed and sometimes O i \p San idea of certain groups or ty

Symbol — the way you mte"'r T w lc . ,uu see or hear (connotation) ‘9
Technical cgales - v . ) or LECthC8| aspects such as camera shots and desig:

S 09
The male e ~ how women are often positioned and costumed for the pleasurg EdUCQtiOn

Title — the name of the magazine; often symbolises the values or content of t.
Under-representation — where certain social groups are excluded from repre::

Visual codes — the use of images, colour, and other aspects of visual design
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-~

Hyperbolic language — dramatic words such l P ‘;. Heat connotes that thisis a bz

as ‘shock’, ‘terrified” and ‘unmissable’ make g (U] ) aga[ne filled with hot gossip.
. Py I | o B
the stories seem exciting and entertam'/m. / T
i

///////////7
/////////////////////////A

)

conn! &éofd‘  readers select it for i S e 1T 1
the confent not loyalty to the
title. The lower-case writing also
connotes an informal style.

\\\\\

\

\\\\\\\\\\
S

e

\

g

W///M

o
o
R

i,

\\\\\\\\\\\\\\\\\\\\\\\\\\\
\

Gaze — averted gaze suggests PR
this is a candid, unposed, ‘real-
life’ photo; the serious
expressions connote something
important.

Y

7/////////////////////////////%
Z
L

R

//////////,
/////////////////

y
///////////

\
\\\\\\
S

\\\\\

sy

S
S
\\\\\\\\

gramy'mcture looks like a
paparazzi shot. This non-
staged photo adds to the
sense of realism.

COPYRIGHT
PROTECTED

\\\\\\\\\\\\\\\\\\\\\
R
\\\\\\\\\\\\\\\\\\\\\\\

G,

\
\\\\\\\\\\

\\\\\\\\\\\\\\\\\\\\

Y, )
Eni d l has 'l \_/ ig
nigma codes — cover iines such as 'is ; Heat (magazine): © Bauer Me ——
i ‘e bi istal - o
this Harry & Meghan's biggest mlsta L7 - a
7 o !
yet?’ tease the audience m’m el O 7 ////// 9
. - it / -
to know more, prorr 3 i 2ind . — /// EdUCQ‘tSOﬂ
explanzcme e énchors the Narrative codes — the cover has an ot
mea "'he _~age to suggest drama implied narrative offering insight in_
and sQR¢ //,/ celebrity gossip and lifestyles.

i
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‘Representation

fatter: Representation of gender and race latler|

e  Weymouth is young, slim and beautiful, o The cover sta:
suggesting that women’s appearanceis . /] ) ” suggest she i.
central to their success. i a more appe.

® Tatler promotes a regress’ . 1. ;““" ype of upper-class e\
women as there = ¢ - . "‘;‘;: -~ Jus’ stories, e Cover lines fo
sugsowlit i"w;.en'éi're not interested in (‘Marchiones:
any 0 ?a.vt’frém fashion, gossip and s Tatler promc
part \e® wealth being ¢

e  Cover lines such as ‘Love in the time of represents the
corona’ and ‘Off-duty royal dressing’ are and uncritica
agenda-setting and tend to focus on
preoccupations of upper-class women.

® The model’s make-up is light and natural,
which connotes that she is a natural beauty.

Wearing make-up conforms to the dominant
ideology of how women should try to
improve their appearance.
A
T 2 ;Tf’
Heat: Representati- | 7. 2 und race Heat.)

e Co s genda-setting and focus e Theuseofcc

o3 8 . L
on VReESY as being in positions of power daddy’ and ‘t
or states of success. They refer to ‘Posh’ educated targ
spice and ‘Queen of the castle’, and ® The low price
include an image of the Duchess of Sussex. magazine is fi
This represents woman as being strong money, appe.
and dominant. . The use of ey

®  Men are represented as weaker and not as combined wi |
successful. The cover lines involving men audience wit
connote mistakes and secrets.

e  All the celebrities are white apart from COPYRIGHT
Meghan Markle, suggesting non-white PROTECTED
people are under-represented.

10}
o @
T\ 19
e 09
Education
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(Contexts

Tatler

Tatler is an old, established magazine, which aims at a wealthy readership.
Tatler is a lifestyle magazine with focus on fashion, his® ociety events such ¢
the royal family and members of the aristocra2 p . sle ith inherited wealt
Tatler has remained interested inthe li-» oi ;ﬁ,; royal family but has tried to
and modern in recent years, ’;;_,‘ Y4 iﬁt{jtgef a younger audience.

Heat ' | T
e  Heatr! 1t tne shift in attitudes towards celebrities — they are less reve!
‘fair gar\®Or critical reporting and paparazzi photography.

This shift in attitudes has partly been brought about by reality TV, which has
celebrities; social media has also made celebrities more accessible and less i@
Heat is a lifestyle/celebrity magazine, published by Bauer Media Group. It w.
at a largely female mainstream audience, with a focus mainly on entertainm
Heat claims to be the brand that ‘sets popular culture alight and gets people

GCSE (9-1) AQA Revision Guide for Media One Section A Page 25 of 93
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‘Revision activities

1. Key Words Crossword

1 2 3
|
- e
4 77 - J
S —
&
o P 4
24" 4
J"i v; i
5
6 7
8 9
10
o\
f) e
¢ e
. T “‘y’) i
e w")
T

Across
1 Using these makes the audience want to buy the magazine to find out more (6,5)
4 These tell you what features and articles are inside the magazine (5,5)
5 This describes what the words/images/colours make you think, feel or the ideas they ¢
6 Representations which are old-fashioned or show inequalities (10)
8 Representations which strive towards equality (11)

10 The way the title is designed and presented (8) COPYRIGHT

Down PROTECTED

2 This can be dark and moody, or bright and fresh, dramatic S otle (6,7)
3 This describes what you actually see on the ~ ve. (1 f}j, W >

AN ’f"{‘ﬁn \«:e‘ﬁaih)‘groups or types of people (10)
9 How the model lonks (¢ ".,v»*t:fff.,pdg’e (4) '9

g
i
. Qg&’@“

7 A fixed and sometimes oversim";j.’

a9

Education
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2. Media language

Look at this blank layout of a magazine cover. Label the spaces with what yo
Use the following terms. You can use each term more than once.

Strapline Title/masthead Coverline Mainimageao
it
e 8.
.
e B
i "
1y
o ¥ J_ -
\w“'? i
¥ L
¢ w“; g
- e
i T
J )Nf - i
’ W el

COPYRIGHT
PROTECTED

Is this layout closer to the layout of Tatler or Heat?

'9

- . . ! e i
09

Education
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3.

L.

Media language

Fill in the connotations in the table.

Denotation
Lower-case text : An infoii
Busy and vibrant colour i f’;if_ N
palette o=
Victe j "';j,;‘j ﬁ;,mr‘
;.Wﬁ; »d LA EEE_—_—_—_—_—_—_—_——__—_—____SSNRhhiinssseeemmm————————————————_-~
Sucretive star accused....
Tatler Title ‘Tatler’
latler Ball gown
Jatler Cover star not smiling
§ Revision Tip:
i Trytouse as many of the ey words as you can while you are dning the revision activitie
Todorov’s structure oA\ udll
il o y’\{,\«a:»sté"gfes‘ to the key word. Then match the aspects of \

I\ magazine to the stages.

Exposition

Disruption

Complication

Climax

Resolution N\ "2 0

something unusual
happens

the most dramatic
point, often a fight
or tension point

the situation is
resolved

\

‘ more difficulties

the situs i s
L p ) hed”
o 2

g
&

arise

GCSE (9-1) AQA Revision Guide for Media One Section A
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5. Representation

Pick words from the box to label each of the main cover stars.

Luxurious Unposed Exotic Wealthy Casual Glan:
Everyday Busy Young Beautiful Aristocrat Stre::
) ¢
- A
6.  Give brief answers to the following questions.
How are women represented progressively « n't. s f,{:;'er"bf Heat magazine:
g
o fﬁ iy
........................................ 2 %\ St OURUOURORRRIRRR

................................................................................................
8

g™ . .
How are®¥Oomen represented regressively on the cover of Heat magazine?

............................................................................................................................

............................................................................................................................

............................................................................................................................

COPYRIGHT
............................................................................................................................ PROTECTED

How are women represented regressively on the .~ - 7 ( f Tatler magazine?
- Jﬁ ;
G

L TEEERRTETTTRRRSREETRPRS PP PRTRRETPRERTRETPRRRPRRRY |

'9

..................................................................................

a9
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7. Contexts

Which magazines could these contexts relate to? Add yes or no.

0Ld-fashioned views of women

Modern views of women oY

9

s, (lass’values

gé\ﬁf«‘*‘ g

Stereotypes of beauty

Mainstream TV

Celebrity culture

) [,
- <1 Challenge Yourself Extension Task
Consider how far you agree with the following statement, and why: ‘Magazines exp
people to help sell them.” Look at examples of other ma¢-zine front covers and an
this point. Start with the following webseﬁwh Y } fe-yle Magazines Images’”.

o 77ed.uk/12650- llfP.SW' e

Q1. What does the jewellery worn by the cover model connote? Shade one loze!
a) earrings

b) fashion (@)
c) embroidery o
d) wealth (@)
Q2. Look at the front cover of Tatler magazine. Analyse the image to show how
model is constructed. COPYRIGHT
PROTECTED

In the short questior s, m hiy £y Words such as connote of

” Thp' ’\b»er QUESUOH comment on the denotation and connoti E9
’y 7 e selection of the model, costume, props, make-up, gaze, af
and anything else you think s relevant. o9

Education
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Answers

Magazines Section
1. Key words crossword sl
e &
[E[N[1][GIM[A[CTA ‘=,
tml
s P e
“nyL|1[N[E[S]
o O
U] | T
R| A
Pl |T
[ClO[N|N[O[T[A]T[I[O]N]
L[ o]
[RIE|G[R[E[S]s[I[V[E| [N]
T T
E T
IP[R{O|G|R[E[S]S|I|V]E]
El (A
o| |z
IM[A[s]|T|H[E[A]D]|
Y| ¢
7] )
2. .
Title/masthead
Cover
line
COPYRIGHT
Cover

line Main image PROTECTED
of cover star Cover ;
line iy i &
¢ Y A
’ i
a9

Education

Closer to Tatler
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Media language

Denotation
Heat Lower-case text Aninformal &
Heat Busy and vibrant colour palette Fun, exciting,
Heat Victoria Beckham Celebrity, fam
Heat Secretive star accused... i Scandal, goss|
Tatler Title ‘Tatler’ g :L”’ Gossip
Tatler Ball gown e A j = Wealth, uppe
Tatler Cover starx (s I ]g e Edgy
2 2 .
uche ”

the situation is explained

Posh caught

Dlsruptlon

something unusual happens

Secretive sta:

Complication

more difficulties arise

of lying

Climax

the most dramatic point, often a fight or
tension point

to everyone

Resolution

the situation is resolved

Posh caught

5. Representation
Victoria Beckham: unposed, casual, everyday, busy, relatable, stressed
Georgina Bevan: luxurious, exotic, wealthy, glamorous, young, beautiful, po:

6. How are women represented progressively on the cover of Heat magazine?
e  Women are shown as more important than men — there are more wom:
the focus of the cover lines and images.
*  Women are shown as being successful and | By ,tn ns of power.

How are women represented regrec" Mot op “ Léver of Heat magazine?

*  Women are mainly shov - AR N domestlc issues, relationships anc¢
e  Women'sintere i ; '/ society, politics, etc. are under-represented.
o [y m Sussex is only shown in relation to her mistakes, ra|

ad 1e.rts‘
ok K
e WQ m are represented as shallow and only interested in celebrity gos:

How are women represented progressively on the cover of Tatler magazine
e  Women are shown as more important than men — the cover star is fem:
e Emma Weymouth is identified as the Marchioness of Bath — as the first

celebrated and superimposed against the masthead, connoting her imp.

How are women represented regressively on the cover of Tatler magazine?
e Women are represented as damsels in distress — requiring a man to mai:

e  Women's interests and achievements in work, society, politics, etc. are
e  Women are presented to be looked at. COPYRIGHT
e The selection of the cover model supports current beauty stereotypes. PROTECTED
®  The cover lines focus on an essentialist representaf »n of women — the |
fashion, finding love and weddings. e
v
7. Contexts e - i
e A oA\ v Heat ;9
Old-facgionn "\ 'c o women yes
0\ LWS of women no | 09
&#s and privilege no Education
Workmg-class values yes |
Stereotypes of beauty no
Mainstream TV ves |
Celebrity culture yes
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‘Exam-style Questions

Question1
Short questions usually have a right/wrong answer.
Correct answer: Wealth g f’jvj} >
4 -
Question2 Wad\
For longer questions, u=x # .n jﬁ;:u\»s'éﬁeme and the indicative content to help yo.

er. «  se$ you a general idea of the skills expected at each level
content shows you what kind of points could be in your answe

o

and are justifiable.

Tick the boxes that you think you have achieved.

Mark scheme

AO2 1a Analyse media products in relation to the theoretical framework, includii
Level | Mark range Description

O

Excellent analysis of the product: detailed, critically engage:

4 10-12 how representations are constructed
Thorough and effective focus on the potential meaning of 1\

Subject-specific terminology is used 3 curately and relevan:

Good analysis of the pror’,.* ‘¢ : “and engaged, commenti
of how represertan s ¢ "o sonstructed
- -

Mostlv 7 S0v o fucas on the potential meaning conveyed b

10 Ojoad

v )ﬁ»% v«-.:féé"if‘iﬁc terminology is used largely effectively

o

; “Satisfactory analysis, commenting on the obvious and straig
representations are constructed

Some focus on the potential meaning conveyed, but mixes .

Subject-specific terminology is used occasionally or with on
relevance

Basic analysis, describing the more obvious and straightfory
representations are constructed

Little focus on the potential meaning conveyed, largely des

Little or no relevant use of subject-specific terminology

OoOo 0O OO

No work worthy of credit COPYRIGHT
PROTECTED

i s i 09

Education
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Indicative content

Remember, you are not expected toinclude all the points below. Each bullet point below may be worth
identify a feature, and then comment on its effect or explain it inmore detail. Give yourself marks for
which are not in the indicative content, if your ideas are valid and relevant.

You may use semiotic terms such as connotation r‘fm;é Je . :fatéon but these term:

highest marks. Higher-level answers will 220! ‘e j;w‘are{ézntation in more detail;
. . - .

the more obvious and stralghtfor\;;} g of representation; lower-band an:\

what is there) rather thar 2. .« /~a.ament on the purpose, effect or impact).

s

4

AO2
The selection of the model

O The modelis young and slender. She conforms to the dominant representa.
of beauty.

O This cover star shows Tatler is trying to update its representation of race in 1
recent cultural changes such as the Black Lives Matter movement.

O The selection of the model reinforces the magazine’s focus on high society e\
interest in the British aristocracy.

Costume
O The ball gown connotes femininity and high society events.
O The use of the colours connotes a quirky and unconventional aspect to her ¢

B L

Props

O The modelis wearing earrings and f .o e g, Jewellery connotes wealt
associated with upper-class “,un =, ..ggesting she is rich.

G &
é - <
§a e

bl

o3

Make-up
O The md wﬂpﬂw is light and natural, which connotes that she is a natui:

O Wearingnake-up conforms to the dominant ideology of how women shoulsd
appearance.

i

Gaze

O The modelis gazing directly at the audience, which connotes that she is mak
readers; this helps to sell the magazine by making it more eye-catching.

O The model’s facial expression is blank and her lack of smile may connote she
and edgy.

Camera shot
O a full-length body shot focuses on the cover star’s costume and setting.
O The manicured hedges denoted in the setting sugee~_ . 3e gardens in wealt

3
- & A

¢
-
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Check your progress

,//// - L
i

/’;'fiw-;;ﬂr/éjéf /_Ilznowthis ot ure | | MeEd Torevise /
~ < 1PN 8 L Lo
WhatdoIneed tokom =~ — —

this again
duct © D) ) .
produc /

®
Y,

Y

S

7
4

SR

x
Qe

Y

Heat

s

S

L

front covers Tatler —

o
-
-

Heat

i,

Some detail about each magazine -
monthly/quarterly, target audience Tatler

\\\\\\\\\\\\\\\\\\\\\\\\\\\
.

&
Qo

Sy

%//////////////////////////////é

The purpose of magazine front covers and Heat N

how each cover achieves this Tatler 9L //

&
oOF
s

0y

— /L x / !

. / v - 5 //‘ i % %

Who the cover starisandwhythey .~ 71+~ ./
i // 5

were chosen TARY) >T  tatler /
G — Z
and effect of the ea

main cover linesare Tatler 7

S
\\\\\\\\\\\\

T

COPYRIGHT
o, PROTECTED

.

J
/,,/ 1 4 /////////////////// Eg

Heat 4 A

How gender and race are represented ol — 1)
§ P o)) J ag

— Education

.
Heat g

.
\\\\\\\\\\\

The narratives and enigmas created by the Heat

magazine front cover Tatler

o

S

\\\\\\\\\\\\\\\\\\\\

N

N
I

.

g

Rel

Tatler
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Advertisements

-------------------------------------------------------------------------------------------------------------------------------

: The adverts you are studying are designed to sell aproduct or promote an idea. Adverts have
£ make them easy to recognise as adverts, and whi thhelpthen“‘“ «,@iﬁerprodu(torldea Th
£ Woman’s Ownmagazine in 1955 It ssellmgwaqhw*1 O M“ o wpost-war middle-class audien
¢ advertfrom2013andi Is designed to 2= A totuan aud ence of women. The Represent 2

online campalgn run by h-% ,fw:u«aﬂﬂransplantservme It is designed to encourage pec
S communities to give blood.

The Framework

For adverts, you only need to focus on Media Language, Representation an

2.5 KeyWords o2 —

Anchor/anchorage — how the meaning of a sign can be tled down or fixed by
the meaning

- \w’)

Auditory codes — the use of sound to cre * n if{ﬁmg“’)

Brand identity — the ldeas 20 wél t e éofﬁpany wants people to associate |
— \10 :lvbr‘tlsement tries to make people do — buy somethi

99 o .—génerated imagery, used to create special effects

Code - how'aspects of media language use codes to communicate meaning, s\
codes and technical codes

Colour palette — the range of colours used, for example a dark colour palette (i
bright, fresh colour palette (mainly using green, yellow, pink, etc.); a colour pai
blue, yellow)

Composition — how all the different elements of the advert are laid out and o}

Connotation — what the images and words may symbolise, imply, hint or sugg:
bus connotes/symbolises ordinary/low-cost transport

COPYRIGHT
PROTECTED

Costume — what the people in the advert are wearing
Decode - how audiences interpret and understanr,r LV LULS
Denotation — what audiences actuall\ 2 ugn’, e g a bus

Desaturated — colours whi "~ fe’ n Loed or Iess vivid/bright; early colour film & ;9
desaturated come gty ﬁ mJern film quality

09 - sﬁund from within the world of the product, e.g. dialogue 09
< Education
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,\/\/\/\/\/\/\/\,\,\/\/\—\/\/\/\/\/\/\/\

Dominant ideology — the views and values in society that are generally accep
often change slowly over time

Dynamic genres — genres are dynamic and change over time. They often chai
social contexts, changes in technology or changes in audience interest and ex

:

Encode — the meanings put into products by the pr' N ‘E,

Enigma codes — how the narrative raicss 2 3s. ;,fs 104 the audience so they v\

find out the answer .\ "o

Y Y

Establishing shot -- . 4t :;nﬁ{to show where events are taking place, e.g. .
A

- iciricluded in the main image and how it is set out on the page

o9
(2

Gaze — hoW the main person in the image is looking at the audience

Generic codes and conventions — each genre has specific conventions, such a:
adverts

Genre — the type of product such as a romantic film, a horror film, or types of pra:
music video

Hero — a character type in Propp’s theory; the hero is the main character whe

High-key lighting — lighting which uses multiple light sources to create clear, ||
obvious shadows

Hybrid genres — genres may overlap and products may use codes and conven:
one genre

Iconography — the visual codes that are symbollc o*c Q- ciated with a certai
locations are associated with rap music - 2

e
¢
_,

Intertextual/intertextuality — lin' "/ ' ‘o fs»,,makir'ig references to other media ¢
S

recognise the connectin~. ‘

J

I
.v’

Locatior, hei - escene is filmed

Logo — %2 ed version of the company or product name, easily recogniset
Long shot —a camera shot that includes the head and whole body

Low-key lighting — lighting which uses limited light sources to emphasise conit
to create a moody or mysterious atmosphere

Mediated — what the media shows is not reality, but is a mediated version of .
and always biased in some way

Mid-shot — a camera shot that includes the head and upper body, usually from

COPYRIGHT
PROTECTED

Mise en scéne — the visual codes in a scene, including costume, props, lighting,
Narrative codes — how enigmas, narratives and closure entice and satisfy aud ¢

Narrative voice — the way products address or talk .. ".e  2ader; the narrative
S -
authoritative, friendly or sexy, etc. o " A

-
- i

Narrative — the plot or storv‘o i x*a‘ il ®

'9

a9

Education

Patriarchy = amsoaal system where men are dominant over women, perhaps
pay, more privilege, etc.

Persuasive language — the language techniques used to make the product or

\/\/V\/\f\/\/\/\’vx/‘\/\,\/\z\/\,\/\,
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AN AN~ A~ ST NN

Posture — the way a person stands or sits

Propp — developed a narrative theory which says that most stories feature sin:
the hero, the villain, the helper

Protagonist — the main character or person featured in the,advert

Repetition and variation of generic codes and G e :§n4«»— repeating the cal
establish the genre and makes the prodii: ec ;ﬁisaéle; varying the codes ar.
product interesting and gives a1 2o ity or appeal

Role model — som~c: “t & _aience might admire and aspire to be

&
"\>it.ation and exclusion — how aspects of media language are se
¥ ogether, and which ones are excluded; how this creates a mec|

Setting — where the advert is set, e.g. in a home, on a bus, in a gym

Sign — what you see or hear (denotation)

Stereotype — a fixed and sometimes oversimplified idea of certain groups or t\
Symbol — the way you interpret what you see or hear (connotation)

Technical codes — the use of technical aspects, such as camerawork and editii

Todorov’s narrative theory — a five-part narrative structure, including:
e  exposition — the situation is explained

e  disruption — something unusual happens

e  complication — more difficulties arise

e climax —the most dramatic point, often a fight or ten jon point

® resolution — the situation is resolved e ¢

Typography — the style, size, coloura <« . 3n m"’théwfont

Visual codes — the use of. '~ 2c_()0ur, and other aspects of visual design
Fl) .

Revision Tip: Aska friend to test you on the key words and information.

COPYRIGHT
PROTECTED

et ig
a & s } 09

Education
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‘Revision notes

g
W///////////////////////////y/
A
/.
/////

L

A
A

is bright an COR -

modern with! 119,32  sirnple layout with a
lot of white, t/ ”( large banner heading
connote clean with a ‘halo’ effect
washing. draws attention to

the key message.

Y

S

o

§
|

o

//

e
e
-

.

g,

S
st

\\\\\\\\\\\\\\\\\\\\\\\\\\

Composition — the woman is %//////{/// ¢ / . ‘ 'f WW/%
; ; -~ / ' J / . ‘ s

/ -
( COPYRIGHT
PROTECTED

%,

\\\
——

sy

9

R
\\\\\\\\\\

T

&
\\\\\\\\\\\\

Patriarchal — showing the womanin a
domestic role, reflects the dominant -
ideology of the time. | st ol masbin o i N

Uit Ul i

, Z
- . /,/ ////////////////// Eg

7 5
G e v

i

S

N

S

-
.

Z
Narrative voice is n2io» sipa # :
s 0E _ . —” Education
A Woman’s Own magazine: © IPC Media, 1955 S,
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The pack shot is a generic con /‘ 1 for
adverts — so audiences -cz gn .« the'product.
, A

H =

i 4 / e \ //
-

////

Y

Y
i

Y

&

D

The ima 'LL -
text, whi ?S{, ¢ s

S

o W
question; ‘®¥connotes that L\ 4

Galaxy is luxurious. D —

r

e
R

e

i,

The typography is white in a
handwritten-style font,
connoting old-fashioned
elegance; it has intertextual
links to the font in the pack
shot, adding to brand identity.

\\\\\\\\\\\\\\\\\\\\\\\\\\
A

&

%//////////////////////////////é
|
|

R

/////////////////
|

y
//”/////////////
I

COPYRIGHT
o PROTECTED

S
G
®

sy

i

The sett ¥
Italian coast, with
intertextual links to
Hepburn's films and
connotations of style
and glamour.

o
s

&
\\\\\\\\\\\

o
.

S

)

r

~~

o 4 o ///////////////// Eg
/ 7 ""”/ /////////////////////////////////
- = | % %
7 1 . i i " 7
@ 1 The car is a key prop, which ca: (W 09
2 fashioned elegance and style; i

? .
luxurious life, compared to tak W/ EdUCQ‘tSOﬂ

&
iy

i
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Lady Leshurr is a famous UK grime sta~. v 1o 5}'[;// o 7 The image is anchored by t s—
be recognised by the target a” 2 Ce | « aring commanding and persuasiv W%
her makes intertextuz’ "1 < fc 1 gs«/ﬂ/iéeos. composition connotes tha? /
‘1 4 J ‘ TR, y
A saying’ this. PPN
Lady Lesh: / \\ / @// é
gazing dire’ \\ / =11
the audience; he < \ i St
expression is \\ \ / -y
serious, connoting N \ // % % %
that she takes the x'\\ T 7 7N
issue seriously and ///////////\ g /”%
she may be - v é
challenging viewers // I

e

to take action.

R

Costume: Lady g /

E i
Leshurr is wearin §
g 7 //”/////////////

make-up an('ihas‘ o « ///////%// D% | Wé/////

8

S
A
——

i

N

straighteng -

connoting
is stylish an
attractive. o,
] | |
7/ . -, COPYRIGHT
Costume: Lady ’ / Represent Television Advert: © NHS Give Blood, y - PROTECTED
Leshurr is wearing / ////%
2
casual modern ll - _ | }
H A : /@ -
clothes which N i b = M 59
connote she is The statementisa ‘call "2 2 flo;, 2 signed to o g
; convince viewss .o i . the website and register. , -
stylish and relaxed. AL g se \ Qg
— Education
i

iy
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‘Representation

OMO

4 aco ]

&

Y . ) y A 1
The woman looks bu gy ~ oo’ ™ |
wash g d . \ 5 Lwappier b
thatt :c‘igi ing is very clean;
this coo‘fés that women !
enjoy domestic work and Pg
reflects patriarchal values. e

444
/The woman is white, quite \ /m
young and slender; she is -

wearing make-up with styled

also reflects the dominant
ideology that housewives
should aspire to look

\ attractive. / e & \_
i
4

an
hair, reflecting the dominant cosj
stereotypes of beauty and |
under-representation of other .
ethnicities and body types; it
COPYRIGHT

PROTECTED

'9

a9

Education
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Galaxy

The protagonist adheres to / ™

typical beauty stereotypes both |

of the 1950s and of today — she w9 e 9 e
. . oY th
is slender, young, white and ¥ &

. o : chco
pretty. This suggests that thPf . f" Pl and |
. A &
dominant stereotype . .

el

/The narrative represents\

luxury and romance as
appropriate aspirations
for women; Hepburn uses

her looks to gain a more
luxurious lifestyle; this

reflects the dominant

ideology, which values

women for their

k appearance. /

A ‘”hf} Lert rﬁay challenge the dominant
~deology, as Hepburn refuses romance by
positioning the man as her chauffeur not
her potential partner, suggesting self-
fulfilment (through chocolate) is more
important.

/

The man is a less
important character;
however, he represents
the opportunity for an
improved quality of life,
reflecting patriarchal
values of women using
their looks to ‘marry un:‘“ A

/—

Th COPYRIGHT
h PROTECTED

o

'9

a9

Education

The man drives an expensive
car; this reflects dominant
values which see men’s
wealth as important to
their appeal.
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Represent

4 )

Lady Leshurr may be seen as a
stereotype as rap music is often
associated with the BAME
community. She m2v > 50 be seen as
acountezy e fause sheis a
stzevas Ul dan in a traditionally

~~__ -male-dominated field. /
|

casual streetwear and
trainers; her ‘ordinary’
clothes suggest she is
presenting herself as
someone the audience can
relate to and connect with,
and are stereotypical for a

K grime star / rapper. /

\l

Lady Leshurr conforms to current
beauty stereotypes as she is young,
with an attractiv. ire and face,
and lc g, ‘tr i htened hair;
gk, ?vu»-;"shé does not wear
_ 7~ —qpically ‘feminine’ clothes or
A4d” "\ present herself for the male gaze. )

he lyric¥ Pl de
inspirational ideas
about what kind of
person you can
aspire to be,
presenting
countertypes of the

BAME community.
\ j COPYRIGHT
g PROTECTED

The video includes a range of successful role models fr¢|
BAME community, such as C‘,[j;". * . nedallist Nicola Ad
MP Chuka Umunna cnd 5as, ~"aall player / TV presenter
Adepitan; ex Fas ¢+ o setting reflecting their achievemer
infosisth L quss g . i
reinfieo (s tl;\ | Aessage of success ;9

W

a9

| Education

Revision Tip:
Pinup annotated copies of your set products in your room, or somewhere where you will ¢
you remember all the analysis.

D e
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(Contexts

0M0 (1955)

Society was very sexist and patriarchal in the 1950s.
e Women had far fewer rights, opportunities or privile=>. han men.
® The ‘good housewife’ was presented as an a7 ... {'Sf‘ figure to women, pe!
take pride in their role, or because g e et woOminant values and a male ¢
e  The media mdustry, hke mns ,m{’u »: Jﬁs‘trnes was very male dommated and
L0 thwe home and be satisfied with their domest|c role.
. a’”n’increase in domestic technology such as washing machine:

Galaxy(2013) —
The advert has intertextual references to the 1950s through the use of Audt. { 4
e Inthe 1950s society was less equal than it is today.
®  Some people are nostalgic about the 1950s and see it as a ‘simpler’ time wit
romance, and traditional gender roles.
e  Hepburn was a major Hollywood star, associated with elegance, romance an:
e Advances in CGl make it possible to ‘reanimate’ Audrey Hepburn, who passe:
e Intoday’s world there are a lot of concerns about obesity, so advertisers hay
audience that eating chocolate is a positive life choice.

Represent (2016) )

®  People from the BAME community have, int ie )‘3«5’ Jeen under-represente
media, and may still be today. .~ -

® Rap and grime music is v« iom A aﬁyd’often associated with the BAME car

e  The NHSigfundc s, ™ gg,\)vernment via tax, so it should serve all member:

* The acqubildi > ses a social concern that less blood and fewer organs are ¢
BAME ¢ @oﬁ‘«‘“‘f' nity, but these are needed to treat BAME patients.

-

COPYRIGHT
PROTECTED

oA ig
r T 09

Education
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‘Revision activities

1. Keywords
Half and half
Someone has confused these definitions — half the sentence is from the defi
the sentence is from the definition of another kfe'&,@ A7CK

:j Y &

Can you: '
1. divide each senter~« Aalt ot
2. matchup th o gtwﬁake full definitions?

-

b) how all the different elements of the advert are from about the waist u.
c) ashot thatincludes the head and upper body usually where men are do
d) asocial system relating to the penis

e) where images have a subtext laid out and organised on the page

f)  the language techniques used and fix its meaning for the audience

COPYRIGHT
PROTECTED

'9

a9

Education
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2. Media language
Test yourself. Look at this unseen historical advert. Make notes on aspects ¢
look at this advert again in the exam-style question for this section.

Schlitz beer advert 1952

:

“| Woman’s costu:

I i
Man’s costume: - f

O

Both characters’ pose
and posture:

Setting:

Schlitz Beer Advert: © Pabst Brewing Company, 1952

Narrative codes: Colour palette:

COPYRIGHT
PROTECTED
N
- OF®
P z’”ﬁ“‘ o
i ”W; ?}jj »7 Eg
\ o ag

Education
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3. Representation
Make brief notes about the representation of women in the OMO, Galaxy a

(ostume

Hair/make-up

Posture

Who s in
control

Overall
representation
of women

GCSE (9-1) AQA Revision Guide for Media One Section A

Page 48 of 93
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L. Reception theory
Look at the image and then match these interpretations
with the three positions in reception theory. Label
them: dominant, negotiated, or oppositional.

Interpretation 1: It is patronising to think that people
from the BAME community will only listen to a make f
if it is in rap or grime style. )

i
|

@\mi«é_ y that they understand and relate to, to
get the IWiportant message across.

............................................................................................................................

Interpretation 3: While this may be a good way to communicate with some i
community it is stereotyping a bit to think that everyone who isn’t white like |

............................................................................................................................

5. Contexts
Write the contexts that apply to each advert in the space for OMO, Galaxy, ¢
for any that apply to two or all three adverts.

Patriarchy _,» oo jety judges women
Women are dependent on men ~ "Women are independe
The media industry is male- dr‘" o) D(* Women should work i
The success of membe:. ) "'j“ e 273 AWIE commumty Women'’s post-war re |
The obeciaacri. i 1 e The 1950s connote glai
Advan 'lffg \Gi wchnology The responsibility of ti

N 2
o'ﬁ 4

COPYRIGHT
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\ I,

_ Challenge Yourself Extension Task
The OMO advert s quite sexist, while the modern Represent advert is not so sexist.
not2 Find some examples of modern and/or historical adverts and consider why s
others, even today. -
i *"’z='
o ®

- M’f
. o4 L B
‘Exam-style que<t') . -

y 1
g

Mgull have an unseen text to analyse. Look back at your notes fr¢:
you OR test yourself by writing your answer without looking back at your notes. |

1. Comment on how the representation of gender is constructed in the advert |

2. How is intertextuality used in the Galaxy advertisement (Close Study Produc:

3.  Why do advertisements use celebrities to promote their products? In your &
Represent advertisement (Close Study Product).

Exam There will be shortand ongerquestlonc in o oohathowmanymarlzs
Tipt Ifthereareonlyzm. i< ')r s M,asmfﬁ only mae two points or writ:
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Answers

Advertisements Section

1. Anchor - how the writing can help to interpret the im=.- / and fix its meanin
Composition — how all the different element<.of n. ;év@rt are / laid out an|
Mid-shot — a shot that includes the b2zl nc ‘;,per/body / usually from abal
Patriarchy — a social system {y,;ﬂ 2 fﬁj’éw are dominant over women
Phallic symbolism — =" - ; i, »m4es have a subtext / relating to the penis
Persuaciegon . : M;wweﬁnguage technigues used / to make the product .

Man’s costume: Suit and tie connote he goes to Woman’s costume.
work, in a professional role; connotes he is the she is a housewife o
‘breadwinner’ or provider; gives him higher status man; the apronis li.
than the woman; both appear middle class. smart but not as im

Both characters’ pose
and posture: The
woman looks helpless
and upset, and she is
looking up at the man
as if she depends on
him: he has his arm
around the woman and
looks in control and
comforts her.

spilled food on the
stove connotes she is
a bad cook but the
table setting connotes
she is trying to be a

good wife.

\ Schlitz Beer Advert: © Pabst Brewing Company, 1952 COPYRIGHT
Narrative codes: The implied narrative is that Colour palette: B | PROTECTED
the man has come home from work, expecting is a modern house |
a nice dinner, but the woman has burnt the . house link to the w

i ,./‘g .
food; she is upset and he comforts her bv v ] J° |’“the man is dresset|
saying at least she didn’t burn the " ., W

FR
) y"r

'9

e v’y -

Qg
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3. Representation

oMo

Galaxy

Costume

Clean, smart, ordinary,
apron, workwear

Stylish

Hair/make-up

Styled hair and wearing
make-up

Posture

Pegging out washing. ve j**

happy

What she is

Wearing a lot of make-up,
StV"‘ L aair

Sj\,;\g,”‘iooklng down,
demure

-
oA\

AT Soavork, washmg

s

On a bus, in a car, eating
chocolate

. 'Perhaps the narrative

voice that tells her to use
the washing powder

Perhaps Hepburn as she
‘rejects’ the man; perhaps
the man as he has the car

Overall
representation
of women

Housewife, happy in her
work

Using her looks to get
what she wants

4, Reception theory
1. oppositional
2. dominant
3. negotiated

5. Contexts

Some answers are suggestions and depend on your internretation of the ad\

Hepburn is independent or dependent on the ma:.

All three adverts

v Society judges womc

-

OMO and Represent (none)

Represent and Galaxy
v Women are independent?

The 1950s connote glamour and romance

Galaxy

v" Advances in CGl technology
v" The obesity crisis

v

v

Represent

Women are dependent on men?

v' The responsibility of the NHS :
v' The success of mem'" {4 ot H | wsME commumty

ey &

R

2o > post war return to the home
v' Wortien should work in the home
v" The media industry is male-dominated

f th s appearance
.v’j :

& Galaxy advert.

S
W

e
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‘Exam-style Questions

Use the mark scheme and the indicative content to help you mark your answer.
The mark scheme gives you a general idea of the skills expected at each level.

The indicative content shows you what kind of points could b~ "1 your answer. You ¢
You can make unusual or different points; you will 9;#; @y Afyour ideas answer the
J} s

Tick the boxes that you think you have 3 m;} - =

i
"1 8
1 47 A
o

Question 1 A

o8

ON

Mark schen 5
eSS

AO2 1a Analyse media products in relation to the theoretic:
Level | Mark range Description

O

Excellent analysis of the product: detailed, critically ¢
aspects of how the product uses media language to ¢
4 10-12 Thorough and effective focus on the likely intended

representations constructed
Subject-specific terminology is used accurately and

Good analysis of the product: detailed, engaged wit
of how the product uses media language to construc

Consistent focus on the likely intended meanings of @
Subject-specific terminology is used largely effective|

Satisfactory analysis, cor 2t h zon the obvious ai |
how the product 1se ¢ m > | ;anguage to construct ¢

T
O OO0 OO O

Some f~ . < or Joe mtended meanings of the repres.
)‘& o ’wsv*l i, mlxmg description with analysis

4

N pumect specific terminology is used occasionally or y
"~ orrelevance

Basic analysis, describing the more obvious and stra |
product uses media language to construct represen::

Little focus on the intended meanings of the represt
descriptive OR focuses on aspects of media languag:

Little or no relevant use of subject-specific terminola

oo O 0O

No work worthy of credit
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Indicative content

Remember, you are not expected toinclude all the points below. Each bullet point below may be worth
identify a feature, and then comment on its effect or explain it inmore detail. Give yourself marks for
which are not in the indicative content, if your ideas are valid and relevant.

Higher-level answers will consider representatlon A0 ‘fetenl and are likely tc
both men and women. Mid-range answe?s @} cc ‘;,aef/he more obvious and sii
representation and may not deal f‘ €\ ?:P:,j] .2 and women. Lower-band answe
what is there) rather thar*; . ’,»»’) «ment on the purpose, effect or impact) a.\

yL,M«»héve mentioned. Read through the other points to help yo

AO2
Aspects of representation, for example:

The choices the producers have made about how to represent men and wor:
[ stereotypes of men and women.
[0 Messages, views and values in the representations of men and women.
O Theoretical perspectives such as feminist approaches or ideas such as selecti

Analysis of the text to show how representations are constructed, for example:
The woman:

Costume: The woman is portrayed as the housewife, signified by her apron.
Hair and make-up: The woman looks young, pretty and takes care of her app
Setting: In the home, suggesting women ‘belong’ in the domestic context.

Posture and expression: The woman cries and |e @ Wt e man, representin
like a child. i

&

Narrative: The narrative suggm‘ WS 1 womén’s role to prepare the food
Narrative: Focuses on ) o "f,;‘u»nures in a comic way.

O00 O000

Represc q@aor = r i.are ‘represented as incapable, emotional and depen
9 s umestic, childish and as trying to please men.

2(3\3 QQ{\Q 3l y
The man:
ostume: The man is portrayed as the provider who works outside the hom:
O cost Th is portrayed as th ider wh ks outside the h
O Pposture and expression: The man comforts the woman and reassures her, m.
O Narrative: The man expects his dinner to be ready when he returns from wa:
epresentation: Men are represented as dominant, as fatherly, and as the g
O r tation: M ted as dominant, as fatherly, and as th

Contexts:
O The advert may have been designed by men to appeal to a male audience o
O The historical context has changed significantly, and the Schlitz beer advert .
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Question 2

Mark scheme

AO1 1a Show knowledge of the theoretical framework of n\
Mark range Description
Two points from the list below or similar valid points:
O Audrey Hepburn was a famoucf;'. 4 f{norous Hollywooc

of films in the 1950s. oY

CJ The music of *. > 3a « ruis ‘Moon River’, a song from one ¢
2 filme 7 ‘7(&;‘ at Tiffany’s.
"t-\;. féit‘crﬁg”is the Amalfi coast, making links to another o}
. “Koman Holiday.

The male star of the advert, Nick Hopper, was chosen as |\
Peck. Gregory Peck was Hepburn's co-star in the romant ¢

1 One point from the list above, or two partial points
0 No work worthy of credit
Question3

Mark scheme

AO1 1a Show knowledge of the theoretical framework of media
AO1 1b Show understanding of the theoretical framework of mec
Level Mark range Description

O

Excellent knowledge and understanding of the
through an effective explans:ion of why adverti:

Appropriate and =~ ¢ ¢ 'f}re.werence to the Repri:
Subject-7~¢  c _hinology is used accurately a

, e sy knbwledge and understanding of th¢
~sigwn through a clear explanation of why adver:

Ooo o oo 300

Some appropriate and effective reference to the

Subject-specific terminology is used occasionally
accuracy or relevance

Basic knowledge of the theoretical framework, &
explanation of why advertisers use celebrities

Limited appropriate reference to the Represent
Little or no subject-specific terminology used

No work worthy of credit

COPYRIGHT
PROTECTED
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Indicative content

Remember, you are not expected toinclude all the points below. Each bullet point below may be worth
identify a feature, and then comment on its effect or explain it inmore detail. Give yourself marks for
which are notin the indicative content, if your ideas are valid and relevant.

Higher-level answers will consider the use of celeh:%' s - fe.e detail and are like
effect of this use. Mid-range answers will. ¢ de “:ge"rﬁo’?e obvious and straight
celebrities. Lower-band answers ‘!;;i;‘ q {'Wj}') describe (say what is there) rather ¢
purpose, effect or impact'z - ) . uscthe celebrities rather than commenting on

&

s
s

‘cool’ like Lady Leshurr.
Use of celebrities can give the appeal a higher status.

Celebrities can be instantly recognisable for the audience.
Use of celebrities can make the advertisement more memorable.

The Represent advert may have a novelty appeal as it is a hybrid genre, using
advertisement.

Lady Leshurr is a contemporary and well-respected grime artist.
May appeal most to a target audience of the BAME community who recognis:
Leshurr may be an influential role model who may have persuasive power to

OO000 0000 O

Including a range of other BAME celebrities such as Nicola Adams, the boxe:
to draw in the fans of all the other people who make car;eo appearances.

N o -~

e
-
&
-
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Check your progress

_ et {8
For it €0 5% | need to revise
=~ I ow this | 'm not sure L
What do I need tobnow2 - «.s 1" © N this again
’Lf 4 product ®
R
sy OMO
The codes and = fitions of
. Galaxy
advertisements
Represent
Some detail about each advert - OMO
date, producer, product trying to | Galaxy
sell, target audience Represent
, , OMO o\ ¢
The media Language used in —
Galaxy : = 4
each advert ——— W
Ro"'r sen ]// - 4
_ 47 d
The narrativeg S oty
(reated by the
Represent
, OMO
The persuasive language and
. . Galaxy
techniques used in the adverts
Represent
OMO 0
How gender is represented Galaxy ot O 897
Reprp;"/, 00 A
o g Galaxy
/ Represent
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Newspapers

Newspapers are print media usually designed for information. *; < ispaper’s front page ef

:  Mewspaper. Newspapers have specific codes and conve mt’)“ ,fh make them easy to recog
dally compactbroadsheetnewspaperwn’rh 1t /},,,ight wmg bias aimed at an upper-class, &
i 2 dallv ERIROACY o ﬂyer”mtha left-wing bias, aimed at a lower-class, less

: Mﬁw"-' .................................................................................
e

The Framework —

For this part of the exam, you only need to focus on the front page and the selected story frome
Language, Representation, and Contexts.

2.5 Key Words o2

Anchor — how text/writing can help to interpret the image and fix its meaning
Caption — the words under or next to an image which say what the image is s\
Close-up — a camera shot that focuses mamly on t'" e, :wften showing emc:
Column — newspapers are usually Iand i c # ﬂns’to make them easier to |

Colour palette — the range .- fbln I u:éd for example a dark colour palette |
a bright, fresh colr M {’t\ \mamly using green, yellow, pink, etc.); a colour

(red, blt W
03;'&‘5‘ :
Compact\G@dsheet — a broadsheet was traditionally a very large size, and fot

at a well-educated demographic; a compact broadsheet is a smaller-sized bro.
values of a broadsheet (compare Tabloid)

Construction — how images are cropped and edited to convey a particular imp
Copy — the writing in the newspaper

Demographic — a section of the audience; audiences may be segmented by ag.
gender, interests and so on

Design and layout — how the different elements are organised on the page, tl COPYRIGHT
Dominant image — the main image on the page PROTECTED
Emotive language — wording that is designed to m?"c - & audience feel an em

sadness or anger oA

Enigma codes — part of the nar'i, v 0, 3 how the i images or headlines tea

mysteries or promises r . e want to buy the newspaper to find out w! Fg
Formal 7 AL\E r-:u, peof Iénguage which is formal rather than informal; it t¢ 09
professid eav“"“w appropnate to a formal situation (compare to Informal regis!

Education

Generic codés and conventions — what the typical features of newspapers ar¢
uses or adapts them
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/\/\/\/\/\/\/\/\,—v\/\/\'\/"/\/\/\/"\/\

Headline — the large heading for a news story which attracts the reader and g\
the story

Informal register — casual, informal or colloquial language, may include slang

Intertextual/intertextuality — linking to or making references to other media ¢
recognises the connection

Left-wing — supports views and values associated with the :;_abour Party, often
equality and diversity and support for the welfare -+

Long shot — a camera shot which include: t e fl" naff the person, or the per:
-
Masthead — the way in WhICh *.w W e a-the newspaper is presented, includi

Mediation —how al'r v 4. . @d’lated or presented from a point of view; for
mediateges@llhu: > . ', are selected and constructed to convey an impression

9
Mid-sho 3&\“‘ mera shot that includes the head and upper body, usually fron

s

Narrative codes — how the images, headllnes and copy engage the audience i}
overall narrative

News angle — the stance or bias the newspaper takes towards the news story

News values — the values that newspapers use to select their stories, for exan\
negativity; developed by Galtung and Ruge

Red top — a type of tabloid newspaper with a red masthead, which includes T.:
Star; they are considered the most downmarket, sensational tabloids

Right-wing — supports views and values associated with the Conservative Part,
personal freedoms and the reduction of the power of the government

Secondary image — the second most important image or images on the page

Selection — which news stories are chosen to feature -~ ' 2 front or inner pag
to accompany the news stories e 4

Serif and sans serif fonts — serif fonts i, ecu,atlve flourushes on the ends ¢
for example in these fonts: Tixs \ » _<oman, Georgia, and Baskerville. The:
Sans serif means ‘witl a4 s 7 .“These fonts look sharper and more modern, «

Sans, e

> .
Social cl{ waoi“‘ — a way of describing the main social classes in the U

and represents groups of people as whole rather than individuals:

A = highest class, very wealthy, aristocrats
B = high-level professionals, usually doctors, lawyers, company owners, have
C1 = higher end of the middle class, includes professionals such as teache!
collar workers, likely to have a university education

e (2 =well-off tradespeople such as plumbers, electricians, small business ¢

education
e D =lower-paid workers such as labourers, factory workers, unlikely to be
e E =the unemployed, those with minimal income or living on benefits, un\ COPYRIGHT
Strapline — the way a newspaper, magazine or website describes itself, often u
masthead or title PROTECTED

Tabloid - the smaller size of newspapers, usually assc . > d with The Sun, Dail
reputation of including simple and sensationa",wi ne A aird entertainment an

with a lower level of literacy (comparf‘ * Co.sact broadsheet)
Typography — the style, size .« mOL g ﬁle5|gn of the font ‘9

Revision Tip: Education
You may need to revise the key words several times before you know them. Try testing yourselfanc ¢

Try to learn a few extra words each time until you know them all.
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‘Revision notes

Media Language
I o9

The secondary image is of a I I_,« i} Inead is red, The front pa
popular TV celebrity. Thic y ﬂ; ’;’,ﬂil signifying it is a red-top a ‘soft news
appeal to thegamin v = r o - tabloid; the font is white story, typica
target aud 9 fhugta"P is and sans serif, making it newspapers.
positioned \g M'of an iconic look simple and modern; -7
red brick wall which has the strapline emphasises /
connotations of working-class the quality and success of /
terraced housing. the paper. //

\ l /

\ I /
The heading of ' v

‘Lineker peace deal
hope’ connotes the
Daily Mirror has
information about a
resolution to a
recent conflict.

The headline creates
an enigma. The
football reference

o9
0N
?6\3"«0‘“ 4

football terntt

The typography of a

sans serif capital . —
headline makes it BBC compromise S
stand out; the ShOUld 568 Staf B S

language is typical of refuntoTV.& S0
headIiE'es as short,CI infuriate Tories vt FESee COPYRIGHT
unambiguous words
are used; it has news 14 Daily Mirror: © Reach PLC, . PROTECTED
values of elite |
persons (celebrity) | gy ([ A
and continuity. e T
Tb_f Sl “t Ag1S about a dispute between the BE(

o E @ gBary Lineker. The use of the word 19
The colourglte + - “compromise’ connotes that an agreement has (o)
bright and 1&%\ 1 been reached. The use of the phrase ‘infuriate 9
to grab the n{lon Tories’ connotes that it has caused anger and EdUCQ’tiOﬂ
of potential annoyance to the right-wing politicians; this is
purchasers. agenda-setting and reflects the left-wing leaning ¢

the Daily Mirror and its target audience.
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The typography of a sans serif hea""t - subheadmg
makes it stand out; the langu. ;. tv i al of headlines as
short and informal : gl alof = ,/(satlonal punctuation are

used; it har = 3 ) ‘-'/s/o'f ‘conflict and elite persons. //
X | ’ . %//

G

////////////////A

PEACE DEAL IN %&%’i“ WA // /

1 s

] /

The article v ﬁ////////é%//////%

. | .

consists of three // % % %
different 7 /////%
B,

reports. Each | %

has a byline | J

yline. ~ “» ¢

This shows that =~ g

~Ai ////////////////////////////////é

the newspaper .

has spent time s—
. G gy,

gathering /// N\

. . 7 7

information for . %

S
S
\\\\\\\\

/////////////////

y
///////////

the story using

COPYRIGHT
PROTECTED

\\\\\\\\\\\\\\\\\\\\\
R
\\\\\\\\\\\\\\\\\\\\\\\

AR

G,

\
it

N
\\\\\\\\\\\\\\\\\\\\

o/

N
.

X

A

The reference to ‘Join our campaign’ connot~< = W/////////%////////////g

the strength of feeling of the Daily M:‘ i -1~ | The dominant image is like the front page; W 09

include a QR code to encour~ = = de) _sign of Gary Lineker outside his home, which cc S/ Ed ti

a petition as a sign n* - 71 /:/the cause. relaxed persona; the image is anchored b,/ - //// ucation
— - Lineker outside his home’, which reinforcz -

and constructed to present a mediated ir:

relatable and trustworthy person.

ig

\\\\\\\\\\\\\\\\\\
\\\

-~
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The masthead

straddles the page

and incorporates a

logo. The logo

represents history Below the masthead is a

and British large ~olour split banner

establishment L et jisement. The blue

values; the { , _oiour palette allows

typogr:'" vas o The Times to stand out
The main headline is i ale roserif from any red tops in the
long and in lower & fow with same display. The focus

\ i~ 1 connotations of on football appeals to a
tradition. wide audience.

sensational approach
to news; it has the
news value of

elite persons.

The main story
focuses on a dispute
between Gary
Lineker and the BBC. ~

EBC bosses
seek truce D

get.] G) ket

Y &

~zKonside

p» R “Faaep’ o social piediy wse oxpected tevad shaey

25\3‘1
suggesting 1Y€

audience want
detailed and in-depth | —
news; uses a formal

register.
// The Times: © News UK, 201 COPYRIGHT
£ PROTECTED
The dominant image is a long shot of
Gary Lineker; this has news values of oy P
celebrity/elite persons, and may dro s { 9 v
in a wider range of reader= .- .~ '

e -
A 19

Education
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Although there are a lot of images on
the page, there is still a high copy to
image ratio, with many columns of
dense writing, suggesting the s 1

audience want detailed ancd. > /‘ %h/

b

L

o

L
§
§
&
L
§
&

::ws; er‘sesafnljm.?.l e ) s Z/ / ///%

roughrg@le (-3 ii .« >Cannes. 7 .. A AR
08 i // / //% s

% g////////////%

// | 2

|

SABC staff cry foul after radi

B
-

|
o i St A S

/

' .

| .

w /

& &

sy

7//////////////////////////////%
Z
L

L

r

The main story has
lots of smaller
images of BBC
presenters, which

P

i

sy

9

L 4

L

T B

o

,/,(ﬁ/e

bosses some thme 1o work it out

people involved.

R
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COPYRIGHT
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‘Representation

r g
E zW"Mﬂp
Don't forget how =3¢ ar. ek lS. Kfreshand rested brainis much moré
| sienll
Da/lyM/rror

The main story represents Gary Lineker as the
hero of the story. The paper frames the story to
encourage the readers to support Gary Lineker in
his dispute with the BBC.

The main image constructs a representation of
Gary Lineker as a relatable, ordinary person. The
selection of the image and the framing of it to
include his dog and home resonates with an
everyday working-class lifestyle. His wry smile
connotes that he is pleased; this is anchored by
the headline ‘Back of the net?’, which connotes
that he has had good news or had a positive
outcome.

The lead story is about a dis@hs lm ween the
BBC and Garylinek * . = Iscof the word
SN . .es that an agreement has

- “ e use of the phrase ‘infuriate
Tories’ connotes that it has caused anger and
annoyance to the right-wing politicians; this is
agenda-setting and reflects the left-wing leaning
of the Daily Mirror and its target audience.

The article about BBC Chairman Richard Sharp
represents him as a wealthy man who prioritises
materialism and social events over other issues.
His home is described as a high society ‘party
paradise’. This represents him in binary
opposition to Gary Lineker and he is therefore
represented as the villain of the story.

The main story rep:
Lineker’s stance. Ti\\
Lineker has broken |
breached impartialii

The inside pages cct
people supporting |
The Times criticises |
Lineker back on the
The Times does not

opinion of the Con::
about immigration,

'?he BBC is represe;
evident by The Time
when describing the

The Times newspaj
of the BBC as a meg
the TV celebrities au
connotes that The |
mainstream celebri

The Times frames t
just a dispute over «
uses the article to t
issues such as war,
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(Contexts

The Times

e The Times has an audience demographic of ABC1s, university educated, mic.
predominantly male. i

® The Times newspaper is part of News Corp, w"“f‘ Fan «"ouns The Sunday Tin:

The News of the World, which was thn > rﬁfper involved in the phor
®  The Times supports trad|t|on?’ SR cﬁweﬁt values with a right-wing bias (s
Party). ) A"
*  The Timaees ;,sap”é’rs in the UK, has suffered declining print sales du

Daily Mirror

e  The British press supports ‘freedom of expression’ as a fundamental aspect ¢

e  Football is a popular sport in the United Kingdom.

e Television soap operas continue to be popular.

e The Daily Mirror is the only red top with a bias towards left-wing politics (sup

e The Daily Mirror sees itself as a ‘mid-top’, straddling the line between the re:
and the middle-market black tops (still entertaining but with more serious n¢
considered more middle market, lying in-between the red-top tabloids and i

e The Daily Mirror has a large share of the millennials market — 29% of its reac.

e The Daily Mirror’s readership is 53% male.

e The Daily Mirror has a largely working-class C2, D and E audience.

e The Daily Mirror, like all newspapers in the UK, has suffevad declining print &
popularity of convergent media offering news or g

&
e

" Revision Tip:
26\:3«0 1ereisa lot to cover for newspapers. Try making a mind map to help you reviei
knowledge for each newspaper.

Epmssssesesiasesssaseas
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‘Revision activities

1. Keywords

Decide which word is the odd one out in each set. Circle the odd one out, th:

one out. y

a) left-wing right-wing  news angle ot J .

b) masthead enigma headl~ J;o.,u'fdh

c) broadsheet serif "6 fwsv e capitals

d) tabloid a~c’- ,~  compact broadsheet
\ rout social class column

2.
Fill in the connotations in the table. The first one has been done for you.
Denotation Connotation
03//}/ Sans serif font Modern and clean-cut
Mirror
0[?//}/ Red masthead
Mirror
ﬂa/ly Limited amount of copy . | ,) w
HMirror S\ |
-l \ ‘\‘y‘ B
ﬂa/ly \29_\0 Coourful images
Hirro Eg
The limes | Serif font
Jhe imes | Blue colour
, A lot of copy, more
/}76 7//77@5 limited images =14
g
Lionzia ua ' i
o g ‘
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3. Genretheory

Which elements of the genre of newspapers are repeated (used in a typical ¢
ones are varied (used in a way that makes them different from their compei!

either R for repetition or V for variation.

Daily Mirror RorV,
Has a masthead in the top-left corner - 4 "
Lots of colour ] _f’ﬂ A

A red top without ‘sleaze’ . '8 =

Columns ”,"f A S

Left-wing

The Times RorV

A masthead that straddles the whole page

A centre-right broadsheet

A Latin motto

A broadsheet aimed at ABC1s

Hard news

Celebrity news in a broadsheet

L. Representation

For each newspaper, identify how representations h=:'¢. /een constructed.

B L

Look at the connotations, then suggest v al fF‘L,:Vré) in the newspaper that b

There may be one or more thin .
i

he ) sscone has been done for you.

Daily Mirrae: i
Denot @ - ‘“ Connotation(s)
(what y\ES##1 the newspaper) (what it suggests or symbolises)
Gary Lineker is smiling Gary Lineker is happy.
Gary Lineker is a relatable, ordina:
The Daily Mirror supports Gary Lit\
A conflict h):«' ccurred.
,.i) ’_ A WS
S { ; r(ich;rd Sharp is wealthy.
A .‘$v g o
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The Times:

Denotation
(what you see in the newspaper)

Connotation(s)
(what it suggests or symbolises)

The Times supports traditional, est:

e 4
THE f;._xminks that the BBC is pc
- o ’

Gary Lineker failed to cause disrup

Gary Lineker is not the most impa:

The Times supports right-wing po

5. Newsvalues

Draw lines to match the news value with its definition.

Recency About famous or important people
Elite persons About wars, arguments, opposing points
Negativity Related t~.0 0, fj;br places that are well \ .
Conflict Pl ;a;C‘hmgs happening
Familiarity ne ”lif W= News that no other newspapers have
\3 " Breaking news / new news / up-to-date

6. Contexts

Which newspapers could these contexts relate to? Add yes or no for each n:

Daily Mirror
Declining print sales
Temwone-hadngsansal 0 | 1 COPYRIGHT
British soap operas PROTECTED

Football A

The conflict between Gary Lineker and *. © ¢

g Y

' . i vw& r i Eg
Anaudiencegf AR+ ' % dicenalvalues
SRy *\c;;g — - — 09
An aud B2 DES with Left-wing values Education

The popularity of television celebrities

The BBC as a media organisation
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—\ <1 Challenge Yourself Extension Task
Look at the front page of a selection of other newspapers, such as a broadsheet, a !
tabloid. Make notes on the news values, bias and representations

‘The paperboy’ website Lets you see all thgﬂ ot %5 for‘ each day:
170d.uk/12650- paperbov gng,

1. Whatis a caption?

Shade one lozenge only. { |
a) Alarge headline o b
b) The writing in a newspaper o
c) The line which explains what is in a picture o
d) Aline with the name of the author of the news article o
2. How does the front page of The Times use the conventions of newspapers to
- ;-y,-
A ave ‘to refer toaprint product in detail, the exam board
cLean copy of the (SPin the exam paper.
COPYRIGHT
PROTECTED
v ;ﬁ’"‘ o !
s - 09
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Apswers

Newspapers Section

1. Key words 4 ;
a) Red top: All the others are biases ¢ afl er: ﬁ]é‘ way news is presente:
b) Enigma: All the others arP:’,; ) §\ | .we'oulffmd on the front page of th:
c) Broadsheet: All ’rhf X ) VSJ 2 words that can describe fonts.
d) - AL n ’{rs dre types or sizes of newspaper.

e) Jr’the others are aspects of the design of a newspaper.

2. Medialanguage

Denotation Connotation
Daily Mirror Sans serif font Modern and cl¢ Pt
Daily Mirror Red masthead A red top, mea: | ) |
Daily Mirror Limited amount of copy Easy to read, ac ‘
Daily Mirror Colourful images Explain th.e new
eye-catching
The Times Serif font Traditional, reli
The Times Blue colour Not a tabloid, &
The Times A lot of copy, more limited images | A challenging ¢
The Times Lion and unicorn in the logo Represents Brii
3. Genre theory | 4
Daily Mirror ‘ _ f_,.. grv
Has a masthead in the top li“_’ »_‘_‘VP.' o~ |R
lotsofcolour o> v~ R
2 e ze” \Y
& d R
R
Tabloid almed at C2DEs R
Pictures of celebrities R
Left-wing \Y
The Times RorV
A masthead that straddles the whole page \Y
A centre-right broadsheet R
A Latin motto \ COPYRIGHT
A broadsheet aimed at ABCls R PROTECTED
Hard news R )
Celebrity news in a broadsheet I ‘ﬁ'_ 0
e A .

e - 09
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4. Representation

Daily Mirror:

Denotation (what you see in the newspaper)

Connotation(s) (wh:

Gary Lineker is smiling

Gary Lineker is happ,

Gary Lineker walking his dog

Gary Linekeris arels

‘Join our campaign’

The Daily Mirror supi

Heading ‘Lineker peace deal hope’
‘owns £50 million mansion’

- - ]
# e
” i \ r d

-

The Times:

—ie = 2. i
' 2 ye . see’in the newspaper)

Connotation(s) (wha

—
o

The Times supports 1

The Times thinks tha

Gary Lineker failed 1.

Small image of Gary Lineker on inside pages

Gary Linekeris not 1
the story.

Headline ‘scab’

The Times supports

5. News values
Recency Breaking news / new news / up-to-date
Elite persons About famous or important people
Negativity About bad things happening
Conflict About wars, arguments, opposing points oi
Familiarity Related to people or places that are well-ki
Exclusivity News that no other nev spapers have
i
6. Contexts } (o~
ratl\" A Daily Mirror | The Tim.
Declining print sals _),y_»i':‘ e yes yes
The ‘g he . 0 candal’ yes yes
BritisI s> peras yes no
Footba®™ yes yes
The conflict between Gary Lineker and the BBC | yes yes
An audience of ABC1s with traditional values no yes
An audience of C2DEs with left-wing values yes no
The popularity of television celebrities yes no
The BBC as a media organisation no yes
COPYRIGHT
PROTECTED
gy (7 J b
. g3 ig
Education
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‘Exam-style Questions

Question

C [1 mark]

Question 2 ~e

Use the mark scheme and the indicative ;‘;*,, N ,wiﬂelp/you mark your answer.

T ol 1 . s
The mark scheme gives vzt ¢ o+, i idea of the skills expected at each level.

s

point. You cXe#®iake unusual or different points; you will get marks if your ideas ¢
justifiable.
Tick the boxes that you think you have achieved. P
Mark scheme
AO2 1a Analyse media products in relation to the theoretical framework
Level | Mark range Descripton
O Excellent analysis of the product: detailed, critica |
4 10-12 subtler aspects of how the product uses the conve
O Thorough and effective focus on the potential me.
O Subject-specific terminology is used accurately ar
O Good analysis of the pr(\d e Jear and engaged, ¢
subtler aspects of 1ov ”'ﬂy‘,e aroduct uses the conve
3 7-9 O Mosth 2'e 1, focus on the potential meaning ¢
irfptace =
v “)'.:*s’ ;;ijgct—specific terminology is used largely effect:
10 Satisfactory analysis, commenting on the obvious
how the product uses the conventions of newspa;
2 O some focus on the potential meaning conveyed, |
description with analysis
O Subject-specific terminology is used occasionally ¢
or relevance
O Basic analysis, describing the more obvious and st
1 1-3 the product uses the conventions of newspapers
O Little focus on the potential meaning conveyed, |
O Little or no relevant use of subject-specific termin: COPYRIGHT
0 0 [J  No work worthy of credit PROTECTED

i A } 09
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Indicative content

Remember, you are not expected toinclude all the points below. Each bullet point below may be worth
identify a feature, and then comment on its effect or explain it inmore detail. Give yourself marks for
which are not in the indicative content, if your ideas are valid and relevant.

Higher-level answers will consider the use of conv .t or ‘{ niwore detail. Mid-ran

more obvious and straightforward aspectcn * e M,fm conventuons Lower-ban:
. Y o .

(say what is there) rather than anzieE | aroraent on the purpose, effect or impac

N

SR U as the masthead, headlines and images are all used in a co
#5 a traditional newspaper that can be trusted.

Masthead and name plate straddle the entire width of the page, suggesting |
because of the name.

The masthead incorporates a traditional logo with a lion and unicorn, which :
that The Times has a long history, and reflects ‘British’ values.

The incorporation of a Latin motto into the logo connotes history and that th
the upper classes of Britain, and is aimed at an educated audience.

The price is very small, connoting readers do not buy on price but on conten
The font is serif, which connotes old-fashioned tradition.

The blue colour palette in the banner advertisement connotes that the new;
top and black-top tabloids.

The banner advert connotes that The Times offers more than just news, and
insights too.

B L

The newspaper uses the generic conventic:: ¢ 5l = *headllne to attract read:
restrained, connoting that The T", < W ) n2a balanced in-depth and intellec:

The balance of copy ar ; i 'p 5 wmghted towards copy, which suggests The
depth ingigat irt S 5 >tur|es

I:II:II:IEIEIEIEIEIEIEIEIB

ge s’ Iong shot of Gary Lineker; this has news values of celebi|
dience.

The m! 119‘«
in a wicka

COPYRIGHT
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Check your progress

ad Y

| 'mnot | Ineedtorevise

LD g | hnow this c 4

What do [ need to know? Wed A sure this again //
r 3 '///’/ @ /A///////////////////////,

, ¢ product

= ® ® —
‘ // Ty . Y

, 1 UREY aily Mirror
Some detail abo? 4spJper—p0Utlcalblas, gy
readership, formo The Times )
Daily Mirror . ///j// 0
The generic conventions of newspapers /
| |
The Times % ///
Daily Mirror WW%
The main elements of the layout and design of each a4
front page and what each one connotes rmatid (% /////

S

i
W

S

3 o /} s /_
~_ { Daily Mirror //////////////

What the main stories areahot o e W%///
3 ] // - A
were chosen fLL ) The Times /

(o
The narratives and enigmas created by the Daily Mirror N\
newspaper The Times / /// COPYRIGHT
P PROTECTED
How the BBC and television celebrities are Datly Mirror 1. i / // .
representedin the newspaper The T’ / s ;/ Ig

7

e

|
o ag

sy /] / s
7 1 . .
A . Jaily Mirror S g
o 7
" 6P P i Education
Relevant contexts fortheney e, 7 —
s The Times
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Online, Social and ‘Partici
Media and Video Gan

Online, social and participatory media, including - oﬁmm‘im)mc udes the video game

video game Lara Croft Go from th way 1« f 7o Raider franchise. You will also need to st

Rashford’s spal mei: “-..";”j’@}?élmﬁé}idashian is a popular celebrity and Marcus Rashfor
M and international footballer.

..........................................................................................................

The Framework

For this part of the exam, you only need to focus on the Media Language, Represeni
for the 0SPM and Video Game (SPs.

2.5 Key Words 2

Aspirational — images or ideas that most of the audience might aspire to, or v
unlikely to be able to achieve

N o -~

Brand identity — the ideas and values ”‘e m, i" L wants people to associate !

Copy — the writing on the\* 1 me s L.uﬂ’medla page, etc.

Callto acticga-\ \ = 9 : dvé?tusement tries to make people do — buy somethi
Q o
Colour p Wﬁi\w the range of colours used, for example a dark colour palette (1

bright, freSii colour palette (mainly using green, yellow, pink, etc.); a colour pa«
blue, yellow)

Costume — what the performers are wearing

Connotation — what the images and words may symbolise, imply, hint or sugg
wearing sunglasses connotes/symbolises secrecy, fame, disguise

Denotation — what audiences actually see, the ‘sign’, e.g. a pair of sunglasses

Countertype — a representation which is very different to the normal stereoty;
Design and layout — how the different elements are organised on the page, th:
Dominant representation — the representation of groups, i‘eas or places that is

Feminist perspectives — where representatior Ni ’59 A r are considered from
which seeks equality between gendm ) |eLy

Franchise — where more ‘' ’m“ Aedia product is based on the same characi
the Tomb Rgider i ;L"x Tw mch mcludes games, films, books, toys, figurines ¢
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AN~ A~ T N

Grid layout — the most common website layout where content is organised in .

High-key lighting — lighting which uses multiple light sources to create clear, b
obvious shadows

Icon/iconic — an easily recognised and widely known persen or symbol
i

Mediated — what the media shows is not realit};vk It ;vj}n.«‘édiated version of
and always biased in some way . »

Objectify — to treat people < seti | women, as objects, as something to be I
of the way they lonk *

Posture — the way a person stands or sits

Progressive — representations that strive towards equality P
Regressive — representations that have old-fashioned or outdated values, or v
Role model — someone the audience might admire and aspire to be

Selection, construction and mediation — how representations are carefully se.
through the choice of actor, costume, narrative arc and so on, to presenta m
reality which conveys the values of the producers

Serif and sans serif fonts — serif fonts have decorative flourishes on the ends ¢
for example in these fonts: Times New Roman, Georgia, and Baskerville. The
Sans serif means ‘without serif’. These fonts look shar”ﬂ: . ind more modern, &
Sans, etc. 1

T 4
2
i
§
o

Sign — what you see or hear (denc”. t or
s o -

&

Stereotype — a fixed ¢t s ‘L}ﬁ_) “.Aes oversimplified idea of certain groups or ty

W a ‘néwspaper, magazine or website describes itself, often

Symbol — the way you interpret what you see or hear (connotation)

Task bar — the strip across a website, usually at the top, where users can perfo
to other pages or do a search

The male gaze — how women are often positioned and costumed for the plea:
male viewer

Typography — the style, size, colour and design of the font

COPYRIGHT
PROTECTED

oA ig
gpt -~

Education

GCSE (9-1) AQA Revision Guide for Media One Section A Page 76 of 93



‘Revision notes

Media Language
Rim Kardashian: Social Media Presence w5\
2 w
{w; ¢ j =
- - o Mj
Wkl y A
X ”{,&‘ :; =
—x ;, w’b
The domii age’is of Kim The use of first The
Kardashian &5 is instantly person connotes pa:
recognisable, especially to her that this is an ton
fans; using this image reinforces authentic and co:
that this is an ‘official’ account personal post from ang
and reinforces the brand identity. the celebrity. -

/
/
1 Check theyh outl

Kim Kardashian’s
direct address
makes a
connectio 5 )
the audien X

<

.

KiM KARDASHIAN FEATURED COLLECTION

< | Kim Kardashian, entrepreneur, sodial media phenomenon,
Q 3.3

y o Like

KARDASHIANKLOSETCON

oy
Yo

Comment e Share

/ https://www.facp',.,h % .on kimkardashian
ya - & -

1 i
The typography of a sans serif capit>' - ) -

title looks modern and up tc 7 /1 AW i

following text line uce .+ & _codes that
M-, cirfpowerment
and succes aspects of life. This
presents as aspirational role model.

The call to action
invites the audience’s
participation and
encourages them to
share this post.
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Marcus Rashford: Official Website

. 4
—_— -
- 4 .
Navigational features — Web ' -  —. Jisthe title or header
clearly displayed on the web /I,,ﬂ 3 47 wweb page. It aims to attract the
page and essential for guidir~ . 1 _Audience. Marcus Rashford uses an upper-
~ | case serif font for his logo. This has

connotations of being bold and modern.

rd

o

Lo

%///////////////////////////7/

Vo
.

Y

the user througkghe =5 =

"%
N,

&

A
S

I
|

;|
=

Z//////////////C%//////////%
]

G

S

p—
SR %
e //4

N

-
fr

i,

SIS 3
e \\\\ e
A

&

Advertisements/ —_
sponsorship — s
Not all websites V'
%
carry ' 4

N

S
S
\\\\\\\\

advertisements,

) |
//’///////////////
but many do as
it helps gene

£
= Y o /
revenue. Mg T’L , , ' g . / ’ W
4/ , ' .
included images s 5 ‘ //////////////
. |

endorses (D&G /, / ////////Q

and Burberry).

S
—

COPYRIGHT
o, PROTECTED

%,

&F
W

A
st

\\\\\\\\\\\\\\\\\\\\

/
% / H
4 ig
L= =
B |
W Q
¥ 4

7//////////////////////

L

/ Education

iy

GCSE (9-1) AQA Revision Guide for Media One Section A Page 78 of 93




Rim Rardashian: Hollywood (advert for the game from the Glu website)

¢
:
:

-  m—

The dominant image is of The ost {wjéyof” The cha;
Kim Kardashian, who is e w‘thm”é i offerar.
instantly recognisable, riad ) - characters connote genders .
attendance ata ethnicitie
glamorous evening ,
event or party. |
/ \ \ !
identity. \ / \ \ |
\\ / \ \ /
</ \ \ l
i \ \ /

The colour
palette is
dark, with
spotlight
effects,
connoting a
‘party’ and
‘film star’
lifestyle.

The typography of a
sans serif capital title
looks modern and up to
date; the lettering
shimmers in gold tones
and connotes glamour
and luxury.

-

https://www.glu.com/games/kim-kardashian-hollywood,

The call to action

invites the audier
participation and
promises them a
‘celebrity story’ so
can play at being «

Y% > [ famous star.
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Lara Croft Go (image of the game from Humble game website)

¢
:
:

fhe 4 ndnant image is of Lara (
e lm’gge reinforces that thisis an
- el il game in the Tomb Raider franct
The des'g“ a_“d"a"?l?i ‘47 : reinforces the brand identity.
simpleg " lin il ’
makin YgEcIl/ to display on |
a small " screen. Images dominate the “
advert and there isn’t |
much copy, making it 1
phone-screen- |
The leaves act as signs for friendly. “
the ‘jungle’. |
|
|
The colour
palette is
dim and
dark, with
connotations
of mystery.

, \ https://www.humblebundle.com/stor:.
The title uses the \\
character’s name, to \
establish.a link with the' The typography of a serif capitals
Tomb Raider franc'hlse; it title has connotations of old-
also shows how widely fashioned, arcane or mysterious. COPYRIGHT
known the character of
Croft is now. PROTECTED

i

|

i 4 J fs
- fy e o
g o

.
e W E
- o
i ¢ i
§ i e
G
&
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‘Representation

Kim Kardashian: Social Media

Regressive

% The narrative focuses on modelling and posing arf o tlonal aesthetics.

% The post reinforces the belief that celehri*y i 7a’e, :,Morth working towards,
from looking good. This connoter. it a“cw’;/'i o based on appearance is a worthy

i
18 w

. ¥ lu A
Progressive L s

Kim Kz

s

v
v
v" Kim Kardashian presents as a positive role mode! for women Who are workiy
v
v

Kardashian successfully uses social media to promote campaigns and issues .
Kim Kardashian uses her social media presence to present an image of a stro|

Marcus Rashford: Online, Social and Participatory Media

Regressive
x  Football is represented as a male-dominated sport.
% The narrative focuses on modelling and posing and aspirational aesthetics.

Progressive

v" The selection of images represents Marcus Rashford positively as a successfu
class background. )

v" Marcus Rashford presents a family-orientnd Je(. o ‘4-He is represented as lo
of home. 4

v" Marcus Rashford uses hic f me n asence to raise awareness about issues ¢!
himself as somenr.y # f'l 0t “afraid to speak his mind when he considers s¢

o3

Lara Croft 6NESS

Regressive »

% Her costume shows her wearing a tight tank top and shorts with exaggerate:
objectify her and seem to be designed for the male gaze.

x  Croft’s representation is a throwback to the original version of the game, ma
game players were young men, and when a game with a woman as the lead :
was sexualised and objectified.

Progressive

v" Croft is the protagonist and hero of the game.

v' She is represented as an active hero, a strong fighter and an intelligent prob
her own.

v' The gameplay shows her fighting enemies such 2 ..\ "t . diders, and solving ¢

v' Croft was one of the first female heroec ¢ " a *’uJ d»ar*he represented asan
and capable, who fights, explor: ’d M 2eds i in difficult circumstances.

v’y -
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Rim Rardashian: Hollywood

Regressive

x  The narrative focuses on modelling and posing for pictures, trying new outfi
stereotyped view of what women do (although players can also play as men,

% The gameplay reinforces the belief that celebrity is a goal worth working tovw:
gained from looking good and knowing the right peor'c.  This connotes that |
worthwhile goal. oY) '

% Players in the game are largely judge ¢ he fﬂp{arance, dress sense anc |
stereotyped view of how wo7 . . “[;,é e valued and judged.

% Thevillaininthegarz . " g plonde woman, Willow Pape, possibly mod
seems 2agliatd. t ”,'yjf.esé”hwtation for modern women to compete with othe

s

Progressive @™

v" Kim Kardashian herself is represented positively in the game as a successful ¢«

v" The game suggests that the Kardashians are nice people who want to help at

v" The ‘rags-to-riches’ narrative is appealing, suggesting anyone or everyone h:
famous and a celebrity.

v" Players start as an E-list celebrity working in a retail store, then try to becom:
defined as achieving A-list status, with its accompaniments of expensive car:
and celebrity friends, promoting the idea that fame is a worthwhile aimin lii¢

v" Players can select their gender identity and the gender of their potential pa:!
quite modern and progressive in terms of sexual politics.

"\ ) S
Rvis, s Ap:
Make quizzes for yourself as you goalone. = . ¥ ;2 opp ke Quizlet or make flashcards with the
. ~and the explanation on the other side.

RN SRR e .

Contexts

e  YouTubers and social media stars have become very influential in society.

®  YouTubers and social media stars are particularly influential with young aud
e  YouTubers and social media stars make a lot of money from advertising thei:
e There has been a huge increase in smartphone ownership and mobile/phong
Casual gaming and ‘on-the-go’ gaming on mobile devices are as popular as ¢

e  Women now make up the majority of gamers. COPYRIGHT
e Tomb Raider is a strong and established game which has branched into a fra:
e  Kim Kardashian, and other Kardashians, are very famous and wealthy, with @ PROTECTED

e  Social media has made celebrities more accessible an' . lIped ‘ordinary’ pe¢

]

4 ’ A

¢
-
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‘Revision activities

1. Keywords
What's the word? Unscramble the letters to make a key word. Then write @
a) PETTYOREES |

b) TEDDIAME A
) EEEIGVSSRR f’”;,'..f“‘
d) JOBYIEFTC VO
e) LISTAAAPRION . " -~

W

s

Kim Kardashian: Hollywood or
social media

Typical colour palette

Typical costume

Typical props

Typical activities

3. Codes and conventions }
Use lines to link these generic conventions tc i ity ) ot product(s) where tk

&
L
-

~ 77| Personal pictures and photos

Short videos (under 15 mins)

Puzzles and activities

YouTube Gameplay

Grid layout

Video game Personal comments and update:

Narrative

Social media Advertisements for sponsored ¢

COPYRIGHT
PROTECTED

Task bar

i A } 09
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L. Propp’s character types
Define the character type and fill in brief examples for some or all of the OS>
done for you.

Character type Definition Examy
The prize that the hero »n .

. 1@ prize ~* 20 ming an A-list celeb

Princess will win if they are g M .

" _nollywood and completii

successful . r

-

Hero Vo N

5. Representation: Who is the most?
For each question, answer with Lara Croft or Kim Kardashian (as she appear:
video game Kim Kardashian: Hollywood) and give a brief reason.

WHhO is the SIFONEEST? ittt ettt e aa e et e e e sarre e e

Who is the cleverest? ..., PR, - 3, ORI

Who is the most superficial? ...... W\ TR
. e “‘y’) ,v

Who is the mostir* & & 71, aPPEAraNCES? ...cvwweurerreeeerieeeirersesinsesenesenne i

AV 2 Lo TR o g TN o1 2= 102y o SRR |

Who is the best role model for girls? .......covvviiiiiiiiie e

6. Stereotype or countertype?

Decide if the representation of women in each CSP is more of a stereotype ¢!

Kim Kardashian (social media) or Kim Kardashian: Hollywood: .........ccccccveeeei. COPYRIGHT
PROTECTED
Lara Croft GO: vvviiie et esiie s s e esnnes 0 rrreesieeessseeesreesneeeenitl
)

i L \s ‘y
X 3
s ’ Nm .«.w’ o ‘
e s e
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7. (Contexts

Put a K (for Kim Kardashian (social media or Hollywood game) or an L (for La:
that helped to make the game/brand a success.

Casual gaming and ‘on-the-go’ gaming very popular
Increase in celebrity culture and famous for being famc s
Tomb Raider was already a strong brand with a0 Pl “hed fan base

Increase in smartphone ownership =~ .~
Kim Kardashian is one of the rsit %L‘).,,ww()men in the world
SUPERSS
2 lvs
' A

Look at the websites or social media of other famous YouTubers such as Alfie Deyes
or any others. Analyse the content and design of the site. Think about how media |

—\ <1 Challenge Yourself Extension Task
H representations are constructed.

‘Exam-style questions

1.1 Briefly explain what a quest narrative is.
w L

S
W
&

1.2. Analyse the use of Propp’s narr: 4 « "i‘sy; _nves in Lara Croft Go.

I
.v’

Exam This is an example of a linked question. You can tell it is linked because it is sh
Tiol Question1.2. Read both parts of the question. They will be on a similar top
P (but not repeat exactly) your points from part 1.1in part
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Answers

OSPM Section

1. Key words |
a) Stereotype — a fixed and sometimes over:ir pi ! fﬂ iJea of certain grou;
b) Mediated — what the media shn"ﬁ <06 ity but is a mediated versi
producers, and always branitil "jt ~e way
c) Regresswe —renn- ﬁs"that have old-fashioned or outdated value:

d) - “«pe""d’ple especially women, as objects, as something |
of e way they look
e) —images or ideas that most of the audience might aspire t.

are unhkely to be able to achieve

2. Medialanguage

Kim Kardashian: Hollywood or social media
Typical colour | Dark, gold (Hollywood) Dark
palette Warm, gold (social media) .
Typical Little black dress, party clothes (Hollywood)
. . . . Shor.
costume Designer clothing (socialmedia) |7
. Clothes, make-up, spotlights (both in social media
T | ! ’ %
ypicalprops 1 . nd Hollywood game) ea‘%?
Typical Trying on clothes, parties, dating (Hollywood) Fight!
L Trying on clothes, parties, family ever s, holidays
activities collec
{social media) < ¢
h -y‘f-
3. Codes and conventions g ¥ A |
e \Website: Persr)' 28 “Qv_ ~vand photos, Short videos (under 15 mins), Gt
Splec s, Task bar
e Y( - Sriort wdeos (under 15 mins), Grid layout, Advertisements fo;
. Vioy-game Puzzles and activities, Gameplay, Narrative
e  Social media: Personal pictures and photos, Grid layout, Advertisement:
bar, Personal comments and updates
4. Propp’s character types
Character type Definition Exam;
. The pf'z‘? that the hero Becoming an A-list celeh
Princess will win if they are Hollvwood and completil
successful ’ i | COPYRIGHT
Is usually evil, tries to .
’ he V Lat
Villain stop the hero from The Venom Queen in La§ PROTECTED

reaching their goal Klm ‘ardashian: Hollywy

14 \ ﬂ Kardashlan in Kim Kat

.

Who helps the k-, 1t { ),

Helper .. hlnts players receive in La
achlevn dia E i
complete the puzzles. i
- nurﬁ character who is 9
Lara Croft and the playe:
Sy on the side of moral good 09

Education
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5. Representation: Who is the most?
There is more than one right answer to most questions. Just make sure you ¢

Who is the strongest? Lara Croft, because she fights large creatures
Who is the most superficial? Kim Kardashian, as appearance decides st
Who is the most interested in appearances? Kim Kardashian, as shopping &
Who is the sexiest? Lara Croft, as she has an exaggerated body shape; i
an aspirational and attractive woman. - =

Who is the bravest? Lara Croft, beca:ise sric. ‘J,h»s Iarge creatures

Who is the best role model fzr a1 5 nye’fthem as they are successf.
(Kardashian/Croft) <tur zi’g/c e,aerf(/Croft nice (Kardashian)
il j :; -

. swerfype?

2tives are valid if they can be justified.
Kim Kardash:an (social media or Hollywood) — stereotype
Lara Croft — countertype

7. Contexts

Casual gaming and ‘on-the-go’ gaming very popular L

Increase in celebrity culture and famous for being famous K

Tomb Raider was already a strong brand with an established fan base L
Increase in smartphone ownership K, L

Kim Kardashian is one of the most famous women in the world K
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‘Exam-style Questions

Question 1.

Mark scheme )

AO1 1a: Show knowledge of the °/.~ 2t -al framework of m
=3 -

Mark range 4 & -/ “Description

Two points from *+. . ¢ *”b»/,’é _wor similar valid points
-

O a i@, " ~owe features a journey with a specific goal or &

2 {44
N st narrative is a type of journey narrative identified by
A quest narrative usually has a hero/protagonist who is loa}
1 One point from the list above, or two partial points
0 No work worthy of credit
Question1.2

Use the mark scheme and the indicative content to help you mark your answer.
The mark scheme gives you a general idea of the skills expected at each level.

The indicative content shows you what kind of points could be in your answer. Y.
point. You can make unusual or different points; you will get marks if your ideas .
justifiable.

Tick the boxes that you think you have achieved.

Mark scheme £
AO2 1a An-l oui \ u."products in relation to the theoretica

Level | Mark range A' A 47 4 Description

Excellent analysis of the product: detailed, critically
aspects of how the product uses media language

Thorough and effective focus on relevant aspects ai
Subject-specific terminology is used accurately anc |

Satisfactory analysis, commenting on the obvious a:
how the product uses media language

Some focus on relevant aspects of Propp’s narrative

Subject-specific terminology is used occasionally oi |
or relevance

Basic analysis, describing the more obvious and str. COPYRIGHT
the product uses media language PROTECTED

Little focus on Propp’s narrative theory, or focus o\

Little or no relevant use LU WOk st-specific terming

OO0 o oo gooo of

&
No work wortli \f\‘"“su\"”f
- ),n-k % v'_’

o

a ' L
A 19

.

a9
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Indicative content

Remember, you are not expected to include all the points below. Each bullet point below may be worth
identify a feature, and then comment on its effect or explain it inmore detail. Give yourself marks for
which are not in the indicative content, if your ideas are valid and relevant.

Higher-level answers will refer to the idea of the P cl) fo une or more of the ¢

answers will consider more limited aspects o - ‘opj,,ftrrégry. Lower-band answe:

is there) rather than analyse (com;;_y L2 *ivpurpose, effect or impact) and may
5 i

s

&

Tick off any pgams v “",‘;;,s ‘nentioned. Read through the other points to help yu

AO2

s

May consider: Propp’s theory:

O The quest — here the quest is to be considered as the quest to find the ‘prize
and/or to gain the prize of solving the puzzles and completing the game.

O The quest takes Croft on an adventure, travelling through new and unknowi

O character types:

O The hero is Lara Croft. She is the hero as she is the protagonist whom the
the hero as she undertakes the quest. She is the hero as she is presented
O croftis the hero as she is strong (she can climb and fight), brave (she ca:

clever (she can solve puzzles), knowledgeable (she is an archaeologist) .
typical hero qualities.

O

The media language of Croft’s costume emphasises her heroic qualities |
(body type and face), prepared for her mission *::¢ ting sturdy boots) ai
weapons). -0 ’ -

There are clear villains, such as ...~ ee.of \7;anom, a giant serpent. 1
iconography of the snal o L A “Aecharacter to ‘evil’.

Other villains, s~ d wf;:f;'cxn*f)swi)iders and lizards, also try to prevent Croft

O O O 0O

The helper can be regarded as the hints which the player gets, or can pay @
puzzles. These help the player overcome difficulties and move closerto t\

COPYRIGHT
PROTECTED
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Check your progress

.

: 4

oy A 91 vdiF I need to revise
What do I need to bnow? . Ad9 | e tis | Tmaotsure |y again
. St © e ®

Some detail abou\Ggm®oduct - th K
product type, the purpose, etc. CGo

kR
The generic conventions of the (SPs

LCGo
The visual codes of each (SP and what . P af j
each one connotes /

(G oo 1

PP add | 4

LCGo
How representations are constructed Kk
in each (Sp CGo

kK g
Relevant contexts for the (SP —

6o

,/,/:/ 4 ,,,,///// -t

Revision Tip:

fillin the student progress grid on p. , to review your progress for all of Section A of the Media Onz
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Al Media Forms Quiz Qu

Test yourself:

LN A WNE

W W W W W WWWWWNNDNNDNNNNNMNNNRRRERPRERPRRRRRR}R
CONODNEOINPOOCONNTRONRPOORNIGT A WNEO

Which video game franchise is Lara Croft Go relater! ‘0?

What type of society is a patriarchy? ™ ‘,’f 5

When was the Galaxy advert releas:a? i’f i

Where was the OMO adver: 4« ‘o i lished?

What is the diffefg'” N ?}é&f denotation and connotation?

How gghe \ " 1. eu?

> £ that the Galaxy advert makes intertextual reference to.
Wh %Qﬁ:‘" the OMO advert produced?

What was the name of the TV show that made Kim Kardashian famous?
What is the aim of the Kim Kardashian: Hollywood game?

. What is composition?

Who owns Heat magazine?

What is a logo?

What kind of narrative involves a journey to find something?
Which organisation produced the Represent advert?

What kind of people is Tatler aimed at?

What two animals are in the masthead of The Times?

What is a caption?

. Who stars in the Galaxy advert?

What does anchor mean in media studies?

. What is Lara Croft’s profession?

Which company owns The Times? 14

&

Where would you usually find th.n - cheww? W
What is copy? Woa\\® L
What are enigm & o< o/

What does left wing mean?
Name two iconic aspects of Lara Croft’s costume.

. Who stars in the Represent advert?

What is a protagonist?

Who is the boxer in the Represent advert?

What is a serif font?

How much does the magazine Heat cost?

Which CSP connotes that it promises to share secrets?
What is a cover line?

What is the ‘male gaze’?

What does the ‘dominant ideology’ mean?
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All Media Forms Quiz A

LN A WNE

[EEIY
= o

NNNNNNNNNNRPRPRRRRP PR
LN RARWNEOLONURAWN

30.
31.
32.
33.
34.
35.
36.
37.
38.
39.

Tomb Raider

Male-dominated |

2013 7

Woman’s Own magazine f .

Denotation is what you act::. opj ,,::rmotatnon is the associated meani:

1 =y }y"
By the government..t - ” 2 ,aeople
) -
. Luiioor Roman Holiday

o
) with the Kardashians

To become an A-list celebrity

How all the different elements of the advert are laid out and organised ci

Bauer Media Group

The stylised version of the company or product name, easily recognised by

Quest

The NHS

Upper-class women

Lion and unicorn

The words under or next to an image which say what the image is showir

Audrey Hepburn

How text/writing can help to interpret the image and fix its meaning for |

. Archaeologist

News Corp
Top left of the cover or front page
The writing in the newspaper

Mysteries to tease the av ..z T =20 continuing to watch or to buy the pri
Adown-markett 5 -~ /7

% 4

&
W

0‘3«0
Supp views and values associated with the Labour Party, often with Ii}
diversity and support for the welfare state
Shorts, vest top, thigh weapons, boots
Lady Leshurr
The main character or person featured in the product
Nicola Adams
Serif fonts have decorative flourishes on the ends of some of the letter st
99p
Heat, maybe Tatler
The words on the cover that show what the stories, features and articles |
How women are often positioned and costumed for the pleasure of a hei:
The views and values in society that are generallv 264 ‘pted by most peop!

Revision Tip:
09 jld well congl atulate yourselfl If youdldnt consider printing out another revi
through all the key words and activities again.
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Appendix

N

FHow can 1 improve =y exam answer'

s

& 4 1
~( )%
Make notes here about how you can imvvc ©  ur e&am-style answer for questic.

" o "

Think about: 1 1y

s

How | can improve:

COPYRIGHT
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