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Appendix: Content for 2026 Exams

Activity Posters are provided for each of the posters above.
All Topic on a Page posters are provided in A3 and A4 formats.



Terms and Conditions of Use

Terms and Conditions
Please note that the Terms and Conditions of this resource include point 5.3, which states:

“You acknowledge that you rely on your own skill and judgement in determining the
suitability of the Goods for any particular purpose.”

“We do not warrant: that any of the Goods are suitable for any particular purpose {e.g. any particular qualification}, or
the results that may be obtained from the use of any publication, or expected exam grades, or that we are affiliated
with any educational institution, or that any publication is authorised by, associated with, sponsored by or endorsed
by any educational institution.”

Copyright Information

Every effort is made to ensure that the information provided in this publication is accurate and up to date but no legal
responsibility is accepted for any errors, omissions or misleading statements. It is ZigZag Education’s policy to obtain
permission for any copyright material in their publications. The publishers will be glad to make suitable arrangements with
any copyright holders whom it has not been possible to contact.

Students and teachers may not use any material or content contained herein and incorporate it into a body of work without
referencing/acknowledging the source of the material (“Plagiarism”).

Disclaimers

References to other sources are provided where appropriate in ZigZag Education publications. ZigZag Education is not
responsible for information that it does not manage, nor can we guarantee, represent or warrant that the content contained
in these sources is accurate, legal and inoffensive, nor should the inclusion of a source be taken to mean endorsement by
ZigZag Education of the source.

This publication is designed to supplement teaching only. Practice questions may be designed to follow the content of a
specification and may also attempt to prepare students for the type of questions they will meet in the examination, but will
not attempt to predict future examination questions. ZigZag Education do not make any warranty as to the results that may
be obtained from the use of this publication, or as to the accuracy, reliability or content of the publication.

Where the teacher uses any of the material from this resource to support examinations or similar then the teacher must ensure
that they are happy with the level of information and support provided pertaining to their personal point of view and to the
constraints of the specification and to others involved in the delivery of the course. It is considered essential that the teacher
adapt, extend and/or censor any parts of the contained material to suit their needs, the needs of the specification and the needs
of the individual or group concerned. As such, the teacher must determine which parts of the material, if any, to provide to the
students and which parts to use as background information for themselves. Likewise, the teacher must determine what
additional material is required to cover all points on the specification and to cover each specification point to the correct depth.

ZigZag Education is not affiliated with Pearson, Edexcel, OCR, AQA, WIEC, Eduqas, SQA, CCEA, CIE, International
Baccalaureate Organization or DFE in any way nor is this publication authorised by, associated with, sponsored by or
endorsed by these institutions unless explicitly stated on the front cover of this publication.
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Teacher’s Introduction

This resource is primarily intended to be used during revision by students studying GCSE (9—1) Edugas (C680QS) Media
Studies: Component 1: Section A (Exploring Media Language and Representation) and Section B (Exploring Media
Industries and Audiences) for assessment from 2027.

Pages from this resource which are relevant to the set products for assessment in 2026 can be found in the appendix at the
end of the resource.

As a revision tool, this resource does not aim to cover the material in |

depth, but rather provide visual ‘mind maps’ of the entire GCSE Eduqas
Always check the exam board website

for new information, including

changes to the specification and

sample assessment material.

Component 1 specification, which students can use as the basis of
their revision, covering all the key terminology and knowledge that
they need for their exam. The resource is especially suited to
visual learners, and those learners who find it hard to revise from

written notes.

The resource consists of:

e 24 completed mind maps, which provide solutions to the activity mind maps, labelled: ®_

e 24 activity mind maps (partially complete) for students to complete, labelled: °_ °
All mind maps are provided in A3 and A4 formats.

How to use this resource:

e The sheets can be handed out at the end of the course, or at the end of each topic for revision purposes.

e  The mind maps can be printed out poster size and displayed on the classroom walls as the topic is being
taught, so that students have a visual reminder of what they have been covering in their lessons.

e  The resource also includes partially completed mind maps. Students could be encouraged to complete the
exercises as a way of recapping knowledge from the topic at the end of teaching. More-able students could,
additionally, be asked to think of further examples to illustrate the points, whereas lower-ability students
could provide more illustrations, or colour-code the mind maps, to aid memory of the key topics.

J Kelly, D Walker, K Gregory and E Laing, September 2025

Second Edition, August 2022
This resource has been updated in line with specification changes to set products for exams from 2024.
Pages which have been updated include: 4, 7, 8, 14, 18 and 20.

Third Edition, May 2024
This resource has been updated in line with specification changes to set products for exams from 2025.

Fourth Edition, September 2025
This resource has been updated in line with specification changes to set products for exams from 2027.
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] MEDIA LANGUAGE | |

Signs are designed to convey meaningful and
important information in a condensed way.
The study and understanding of signs and the
meaning they communicate is called semiotics.

In the media, it is agreed among producers and audiences /
that specific meanings can be attributed to certain signs.

\ ///////

?f 0 '

Charles Sanders Peirce was an American philosopher who identified
three different types.of signifier;

Anicon is a signifier which resembles. 0

.

For example, a bicycle s used to Z/ % %
indicate a cycle lane. <

creating a direct mode of address.

An index is a signifier which is /%,/
physically or literally connected to
what is being simplified. For example,
the skull and cross bones indicates a

«@

/ 4
%, /

toxic substance. %

With a symbol there is no resemblance >
v .

between the signifier and the
signified. For example, the / )
interlocking symbols indicate male ////
and female solely due to a collective
agreement among people.

Visual codes that audiences a ith certain genres
frightening masks will often appear on the posters for

The style of font. This helps to create a house style or brand ider
media product as >l helping to establish genre. for exan
boldface o, . acommon convention of tabloid nevi,

~T &) " COPYRIGHT
/l‘_/n d rrré”éfa text references another text in order to shape mj; ? ROTE CTE D

““affect audience interpretation. For example, advertisements mz;
references to a popular film in order to create comedy and
Stick in the audience s head,

\\\\\\\\
g

Ig

Genre provides us with a way of clearly categerising media prodtic
.

can be seen, heard, tol X - We can determine which For example, a film is likely to fit int¢ 9

1. Thesignified is the idec { y products fit into which genre by contains certain character types (gai; E d .
signifier. An example of t g@x}’-’— ///,A/lts working in looking out for the repetition of » narrative beats (a heist, an arrest), UCQ-tlon
correlation can be found in e theatrical poster for the film certain codes and conventions. (rapid editing, low-key lighting) and 7

Jaws (1975). The signifier is a young woman swimming in iconography (guns, dark suits, getav;

the ocean with an open-mouthed great white shark Producers incorporate new and unexpected codes and Forexampis.
swimming beneath the surface of the water. The signified is conventions into their products in order to maintain the Dead ¢/
the idea that the shark is probably abo audience interest. Genre hybridity (the incorporating of elements o/

codes and conventions from multiple genres into a single with elemé.
product} is an effective way of achieving this.

You are likely to find examples of this in all four medi

\ frameworks.

comedy gei
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When it comes to analysing representation in the media, it is useful to be aware of contextual factors that

have affected cultural attitudes in Western society. Listed below are a number of specific or ongoing
events that are likely to inform your analysis.

&
w
3
Q.
o
=

Ethnicity

-
\

-
N

In 2017, there was a huge
accusations from women ¢ -
powerful men in the media of
sexual harassment and assault. The
hashtags #MeToo and #TimesUp
were shared by thousands of
women exposing an underlying
sexism running through
mainstream media (particularly the
film industry). This movement has
greatly enhanced conversations
about female representation in the
media.

) o

Martin Luther King Ir’s ‘| Have a
Dream’ speech in 1963 was a
defining mom

for the civ

ights
movement. With it came a rapid
change in rights for the US African-

American community.

Traditionally in the media, children
have often been depicted as being
helpless and in need of saving.
Particularly in mainstream cinema,
recent representations, e.g.
Stranger Things and Pokemon,
have shown children to be capable
and often ‘more in the know’ than
their parents about important
issues.

A recent statistic revealed that the
greatest killer of men under 45 in
the UK is suicide. A concerted
effort has been made to counter
hypermasculine representations in
the media and allow men to be
presented as being emotionally
vulnerable.

The Black Lives Matter movement
was founded in 2013 following a
number of unprovoked shootings
by police on African-Americans in
the USA.

Historically, teenagers have been
depicted either as stroppy or as
violent and rebellious thugs. Over
time, mainstream media has
started to acknowledge the
complex issues of adolescence,
representing teenagers as
ambitious and three-dimen - ua./

This particular!. ca® s tc Qe
mille‘nV = 2 larg. .

-
o ‘con a4t mental

;

P

According to certain s.

women {on average) ear

the average male salary

United States. This inequ

largely reflected in the media. For

example, only two of 2016's top 10
paid actors were women

S

The hashta:. 4 . ir. W/f‘h -,

resht o it adareof
LWt Codtthe 2015
+ ademy Awards.

n
W\ June 2016, the British people
voted to leave the European
Union. Many believe that racist
attitudes towards immigrants
largely determined the result of
the vote, e.g. a column in The Sun
{the highest-selling newspaper in
Britain) described Syrian migrants
as ‘cockroaches’.

57 4 23 4 P
7 el n W//f uticertain job
#  market.

~fhe majority of the baby boomer
generation are currently in their
60s or 70s. More so than in
previous generations, many baby
boomers are still healthy, highly
active and in possession of
significant disposable income. This
is being reflected in the
mainstream media, particularly in
advertising as producers will often
target the grey pound {a marketing
term used to describe the high
amounts of money older people
have to spend on consumer

goods).

-

; are representations that

i

reduce

% 2 group of people to a narrow
| ¥ of traits and characteristics, e.q. all
women want to be domestic housewives,

7

They are only there to be looked af /

events unfold around them /

Under-representation
i

5

//Z;(arﬁ‘ple: Homosexual couples have

Definition: People or social groups
who do not appear (or who appear
very briefly’ 4 a media product

e enefit from an

dal's /’/a group’s perspective.

been historically under-represented
in television adverts.

Misrepresentation

Definition: When a media product

depicts a person, a group of
or an event in a way that is
misleading or unfairly negati

people

ve.

Example: Many people accuse
newspapers such as Jhe Sunof
misrepresenting the entire British
y as a threat to
traditional British values.

7

-
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Magazine Covers

23 EE3ZEUE2SE2EEIEIESSINSZANE2CEEEIINIESSISSCSSEEEIEIIIENENSISNESSIEIIEEIEISEININESREIEEEIED

//}

High-key lighting Mode of address ( ger .
Lighting designed to Direct: cover star % /f wéa
create visudl clarity makes eye contr* . /{e _ty’or an elite

and prevent shadows withthe . 5 o o S person

o

L
.
ist-based articles

Shot types Imperatives
Cover stars are ////,,,//// A clear, readable Media language
usually framed in A way of conveying which instructs the

full or medium shots life advice audience: ‘Do it!”

Coverline features
Many include pull
quotes from
celebrity interviews

Audience appeal
Highly gendered and
generally appealing
to ‘aspirers’

ideology
Focus on buying

products promotes

consumerism

The number of people who exchange money
for the consumption of a magazine

Circulation

The number of people who cor - 1me /1
magazine regardlessof »»>.>t, * wyh, '///
bought it oo @ pat v

~
,

Readership

4

om o e
iih

I_ iy -
.. 2
,/ ; - A

1 wexclusion of elements in a
4ég¢ ,M L.enerally, current affairs will be
selected over past affairs.

Selection

The way a magazine is pieced together before it
is provided to consumers. This mainly refers to
the layout and design stages.

Constructio\

The final process the magazine goes through
before it is released to consumers, usually
overseen by editors and media owners

Mediation

Dateline and issue
number refer to
information relating
to the date of
publication and the
number of nrewous
puble i

2 ////MW
—

~_erprice:
information that
reveals the price of
the publication. In
tabloid magazines,
this will appear in a
larger font.

The main coverline
is considered the
main title of the
cover page. This
often corresponds to
the main image or to
the model of that
issue.

]

The masthes
the magazivs
displayed 0

|

o

i

7

N

.

Cover

Cover

Cover lines are
titles/excerpts from
articles fou- j inthe
NU, » /IL ppear
7 front Cover.

. «/ ttors belleve these
will sell the issue if
they feature heavily.

A puff is an added
incentive featured
on the magazine
cover (e.g. a voucher
or instructions for a
new diet). This
usually contrasts
stylistically with the
rest of the cover.

COPYRIGHT
PROTECTED
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Language

Colour scheme

Colours carry dozens of meanings and connotations. Media
producers are highly aware of the qualities that audiences
associate with certain colours. Producers will use this
knowledge to create a colour palette that helps to establish a

TR

particular tone or genre. In the case of GQ, the following colours
combine to emphasise ideas of wealth, dominance and control
in order to become the ultimate ‘masculine man’.

Colour Connotations

Gold

Black

dan; 1 o

mu_.4i6n, warmth

Gaze
Raheem Sterling faces directly into
the camera, making eye contact
with the reader. This is in order to

Facial expression

ht smirk suggests that
is aware that he T
ical role model that

The fuil shot on Raheem Sterling
communicates to audiences that his
athleticism is a defining factor. The
slightly lower angle on him also shows
that the audience are in a submissive
position to Sterling and should look up
o his authority.

form a personal connection ces see in mai am
between the reader and the media products. also
magazine. locking dowmn , which
suggests further authority.
Shot type Body language

His feet are more than
shoulder width apart, which
has connotations of
dominance. His relaxed upper-
body language suggests that
he has a level of comfort with
his position of authority.

llustrative

‘Speak no
evil’

‘GQ heroes’

GQ © Condé Nast Publications Limited, 2019
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Magazines: Set Prod
GQ (Gentlemen’s Quai

]

ssm—
===/

“The

sm—
e —— )

Cover ¢

i
i

3 THINGS TO KNOW AP~ I
RAHEEM STEP' '~

it
v

——— T —

o
oy /;Iing began his football
~e..-at the age of 10 after being

— 4---—} /////—//
=

S

~wigned to Queens Park Rangers (West
- London).
Vs

In 2015, he was signed to Manchester
City after a record-breaking £49
million transfer (the highest fee paid
for a British footballer at the time).

J

He has been the target of racial abuse
at football matches and online.
Raheem Sterling has since become an
influential role model in tackling and
challenging racism.

Watches

ZZ

1
Politics | ]
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i 2
Vogue ine, July 2021 :
Producer :
e Colour scheme: A limited color Mode of address: Malala's direct
Circulation Subscribers/Followers palette. The bright red is likely mode.~f - dress displays her
191,000 per month 14.3m social media following to connote joy, power, passion ’ /}el + and strength as a
{as of 2021) (as of 2021) and courage. The grey/s" . /[ j oo an. ludlso invites the
................................................................................ gOl.d connote< ale 3nce 7 : /,/'A{Uéﬁ/en(e to connect with her.

Cover star
Malala Yousafzai

/////////

7

Ll

3 THINGS TO KNOW ABOUT
MALALA YOUSAFZAI

//////////////// . b
_ % Malala is known as an activist for education for wor-=n,= A .
1 3

Imagery: Malala is shown in medium

age 15, whilst travelling home from schr.

Malala was sought =+t by nam=c <k, traditional design. The close-up, with a direct address. The
ol . masthead at the top and headscarf she wears indicates her
i 3 po 1 iqi streiz
the centred Malata culturg and her rel|g|'on, apd san
’ : essential part of her identity. Her bole |
i ! captions at the bottom . . talice
transferre Y asaad P5lowing her recovery and an ‘ - jewellery and make-up are understated itatic;
outpouring of support for Malala, she was invited to talk , g and show that she is feminine as well her 2
at the United Nations conference aged 16 years old. Malala symmetrically. as strong. con

The Taliban: The Taliban disagreed with past Afghan statutes that allowed the em

Malala’s opinions on marriage are controversial and made
her unpopular with some Muslims. She shocked many
people by marrying in 2021.

in a mixed-sex workplace. They believed that this was a breach of purdah and Shar/ |
that all women should be banned from employment; they also believe that girls |

COPYRIGHT
PROTECTED
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News Conglomerates

There are generally considered to be three
media conglomerates that own over 70% of
news publications in the UK. These are:

DMGT - Daily Mail, Metro
Reach PLC - Daily Mirror, Mail on
Sunday

e News UK - 7he Sun, The Times
Note: Reach PLC was formerly
known as Trinity Mirror until 2018

Red top: an identifyin’
feature of British tabloid
where the masthead is
positioned in front of a red
backdrop

Rupert Murdoch - owner of

-

i
o

. iibrage: how the
meaning of a picture is
shaped in a newspaper
through the captioned
text associated with it
£

News values:
various factors that
newspapers take
into account before
deciding whether to

publish a particular
story

Gatekeepers: the producers who
decide which stories are included
in a final news publication. They
‘filter through the content
provided by journalists.

Left Wing

Continuity: the
development of
certain news stories
will be covered
across multiple
editions of the same

publicat!

s

Right Wing

Believes in government support and
intervention, e.g. Labour Party

Believes in the rights of the

individual, e.g. Conservative Party

o

!
©  Pewspapers

| AHedia Langquage and Rept

e e e e e e o e e — — ——— —

Right wing 5 7 7 o
/ s e /" . ]
, . 5 ,,,,,///he Times
o s (broadsheet) |
. . o
a2t Daily Express
(tabloid)
The Telegraph
(broadsheet)
E
Daily Mirror
The Guardian (tabloid)
o {broadsheet)
Left wing
I .
0 0.5 million 1

Circulation {per month) - as of 2019

]

Tabloids often use layman’s terms (simplistic
language) and sensationalist imagery

Tabloids tend to targe*..~ 3= ghc—« sen

- ol W 8
(2 and "af the. fitish s /de’/
dass. oA

VS Broadshee)s
/&) fual
V o factual 2

o
» /m -

7
n

A a
E A

Tabloids include shorter articles with minimal
content on the front page

e——

A— Broadsh

A G

VS between A 2
S

VS Broadshes/

V =/ including

e 111

The layout of tabloids will often consist of
bold typeface, vibrant colours and huge
headlines

The layout

Tabloid stories will evolve around celebrity
gossip, national issues, scandals and stories
about ‘ordinary people

smalles

JOU—
. g, Broadshe
VS cultura
Y = nati

———

COPYRIGHT
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Puff Box Image: A serio.
{returning to work a
isolations) presented v
popular sitcoms, such a
and The Office. The ju
tone suggests that the

7

L

—
G
-

)

L

o

& o

o

CONTEXT: THE MEN ON THE COVER

THE GUARDIAN - | be a serious de
Boris Johnson: Previously famous .- > = jay . |
- 7
Format: Broadsheet t since 2018 of London from 2008 to 2014 4 3n\ + neoi<ne . -
Date ofPull;jlc;c;tif)en-(;g::‘ﬁ;;lcu::;;eozz ) most notable Leave ce«:pai  fersir ... in=dp to the w hﬁt‘ Ve |
Average Circulation: 105,134 (as of July 2021) Brexitvote = % iste - atical of Prime Wemiss js //%/

Minict. =%t fesc & :. jled attempt to negotiate a
o e ' /2419, Boris Johnson replaced May as
A Prire i1 _iterof the United Kingdom. In January 2022,
4 3 8 W//]o’ﬁ/nson had said that he had no idea that parties
~ and gatherings were happening at No. 10; however, in
December 2021, photographs were released of him ata
social gathering in the garden of No. 10 during the
pandemic lockdowns.
Dominic Cummings: The previous Chief Advisor to
Boris Johnson from July 2019. Cummings came to
public attention when, in May 2020, during the UK
nationwide lockdown, he travelled to his parents’
house while experiencing symptoms of coronavirus.
After being called out by the UK press, Boris Johnson
publicly supported him, but Cummings resigned in
November 2020. Since leaving his position, Cummings

Core Demographic: ABC1, 52% male readership
Politics: Liberal (left wing), anti-Brexit
Average Age of Readers: 44

Ownership: Owned and published by The G
Group (this allows the paper caguainti:1 -+
independence) "
Sister Papers: The Ob.
Online Readership: 42 ;

Dominant Image: Conse ///,,,/{ (Boris Johnson) is
candidly photographed rutiiiing with his dog through

St James’s Park in London.

Secondary Stories: A story about the UK's growing
involvement with the war in Ukraine and a report on an
inquiry into the Conservative government’s handling of
PPE during the pandemic.

The Guardian: © The Guardian Media Group, 2022

has been very critical of the government’s handling of

The Guardianrepresents itself as a serious paper by covering serious the pandemic.

topics: politics, war, foreign affairs, the arts and the economy.

The Guardian is able to maintain a certain level of journalistic

integrity because it is not largely owned by shareholders.

While it makes no claims of political bias, its content generally
suggests a left-wing ideology.

Representation Context Implication ,
Main Image shows Boris Johnson running | A candid photograph is one that is not It shows Johnson is.... ed ina stend“:gélé
through St James’s Park in London with his | planned by the subject — they are more ‘norm- o . /,Zw. ‘out his weaponsio COPY RlG i_ET
dog, Dilyn. In the candid photograph, photographed more naturally without advis. ../ =fo e suits that he
Johnson is wearing mismatched clothing. posing or preparing. ~suz “we . = 4 ? RGTECTE D

Headline represents the Conservative
prime minister as untrustworthy and unfit
for leadership, despite holding the most
influential position in the country.

The Guardian has consistent!s'. g,
more liberal (left-wi~.. . Ac ¢ anf/ o

values throu= 2 g”(fr'l/tic o he—
Cor-a = | e - Jfandits policies.

e criticism of the PM is implied
tfrough the viewpoint of his
previous Chief Advisor.

9
. i ani .sConsistently criticised

. = ,,,,//,Ze(@ative Party and its leaders. For
/ché/’Partygate’ scandal, this has been
since the Daily Mirror (left-wing tabloid)
leaked the garden party photos in 2021.

ima minicig
't foi 3

The negative representation has
become a self-representation of
Boris Johnson as the language
codes show he was ‘admitting to
Parliament’ of his mistakes.

Main Splash represents the pr

Qg
Education

phrase ‘Johnson admitte
shows his guilt.

ik
o2
The juxtaposition of the most influential The Guardian targets an ABC1 audience — | It represents the readers of

position in the UK (prime minister)
compared to secondary images of working-
class sitcom characters.

an upper-middle-class audience who have
high levels of education and well-paid jobs
(as they still need to earn their living).

The Guardian as being quite
different from Johnson (particularly
important as he is not represented
positively}.




\

% a » .
__ (slanting forw

B o i
////////// / | cutting-edge sty

_

N
N

|

- 3

@

N

\\\\\\\\\\\\\\\

| I
- e

website address. 7/

THE SUN - FACT SHEET W - ensuing thacthl
bloid e A o and appeal t
Format: Tabloi " ) ! V0 - BorisJohnson, the UK’s prime minister, announces |

o

he“first UK lockdown, ordering people to ‘stay at home’.

Date of Publication: 12t June 2018

Main Headline: |/
headline about the
Britain, using inzz

Average Circulation: 1,724

10™ May 2020 - Boris Johnson announces the first easing of lockdown
measures. Further easing of restrictions happened in June (reopening of
schools) and August (Eat Out to Help Out).

Core Demographic: C2.

British sitcom - £
of patriotism and //
readers of 7he Si

theii ¢

——

Politics: Right wing, pro-:{4s //

Ownership: News Corporatign (owned by Rupert
Murdoch) 22™ September 2020 - Boris Johnson announces new restrictions to

Sister Papers: The Sun on Sunday {previously News of
the World)
8" December 2020 - UK grandmother Margaret Keenan becomes the
first UK resident to receive the coronavirus vaccine. The elderly and
medically vulnerable are prioritised for vaccination beginnings. They ..

Online Readership: 5,310,000 (daily)

The COVID vaccine rollout in the UK was reported as a major

success. 7he Sunhas paired its Jabs Army’ story with an off- ; ; ;
o ) ) 1% January 2021 - At the time of the set newspaper going to print, the readers sh
lead about Brexit, which represents both events as a success ) . . .
o o UK government was offering vaccines to those who are clinically vaccin
{arguably due to the involvement of 7/e Surin both). The vulnerable or aged over 70.
representation of reality shows that 7/e Sunis clearly biased

revitalised energy ¢

i

i

towards the acting Conservative government. PO, . “The
’ S Brexit Timeline Main Image: Theg
for Big Ben add.

The Sunhas a long history of constructing highly negative e A A i newspaper - 7 COPYR!GHT
PROTECTED

representations of certain individuals and groups. Notable -,  rema A country's best in
examples of this are listed below... : £ Ving day. 10 midnight has

" L ) resolutions, conng
competition or objection in the leadership

Positively Negatvely Under-represe?,. race, Theresa May becomes prime minister of t| commitio thefy I
represented represented vl ace, Y p | 9
i th _ Havi ; -
« Hard Brexit L 4 o 24™ May 2019 - Having suffered three defeats in the House of Off-lead: The sm. . 0
Celebriti = Commons to complete a Brexit deal, Theresa May announces her .
s Celebrities “Eur 4 sianation as printe minister makes reference ¢ .
. . | | | ni
o NHS . . * Left-wing voices 9 P pro-Leave wher ¢ EdUCQ'tion
* Jhe Sun * Pro-EU voices happened in 2016

* Anti-vaxxers 24* July 2019 - After winning a Conservative Party leadership contest,

 Jhe Suris readers
e Boris Johnson

newspaper, five ye
still makes refer
‘newfound freedo

the

——— )




Context- Gender Roles in Society

In terms of women'’s roles, the 1950s are known as an era of domesticity and conformity.
Having been forced into traditionally male jobs during the Second World War, women were
largely encouraged to be domestic housewives and allow men to retain their positions as
A DV E RT I S E ‘breadwinners’. Despite the social change that occurred as a result of the civil rights movement
and the second wave of feminism in the 1960s and 1970s, advertisements (- :til quite recently)
have primarily depicted white, middle-class models that conform*..~ = Alideas. Print
advertising became a booming industry during the 19505 - e« - Jdtive _vernment at the
time repeated the slogan ‘Set the people f->¢’, p: {ﬁé’iﬁﬁ e | hogeneral public more
access to arts, entertainment 22 ox. A mila o _Aogical boom has occurred in the fast

15 years or so, with *:. .~ = e ke _/Facebook, smartphones, etc.

4 /

-

Personification: When human ; T -
characteristics or personality are =\ »
applied to a non-human objeg e '/r@all\{ am
can make advertising more v 1o, Ummie T Hhat ‘l’ﬂlS‘l’\{'
allow audiences to view a pro. A

a certain way.
T

it

i

“These are Wordplay: Expz

multiple mear,
berry, ber e
v, | behind words

,
tasty (often in the f

.

Z

Rhetorical question: A question that
dramatically implies an answer
without stating it, allowing the
audience to answer for themselves.

Hyperbole: When language is used
to exaggerate statements and make
something sound larger or more
extreme than it really is.

Alliteration: When the same
consonant sound is repeated at least
twice in a phrase or sentence in
order to emphasise style or a
particular emotion (often humour).

Imperatives: Media language which
directly instructs or commands the
audience to take action (in this case,
the action is to buy a particular

product).

‘What are you

strawberries
waiting for?’

Intertextualit
references an
shape meanin,
rpretati
ripe’ reference;

———)

7

s

Rule of thre,

emotive
down idez;

———
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() Set Product 1

Framing — The male character is
positioned centrally within the frame
facing out towards the audience. This

encourages the audience to identify
primarily with his situation.
e ———————

Advertising copy — The advert is mainly
image-based. The most detailed copy
comes in the form of the descriptions

of the three individual chocolates in the

bottom third of the page.

Typography — Tall, elegant ¢

o
.
o

7

-Qu

7,

/ i / 7

ality Street

P ——
7

The adverte
stereotype tha’
universal love ¢/

among wol

chocolate adv
identify young #
their key targ
due to scienti

7

emphasise the luxurious natu! YIPEAY {es
brand. The brand name is writ X i "

I
- |

large text in order to catch the
audience’s attention.

Targeting — The age of the characters
and the comedic approach to
representing gender suggests that the
target audience are young
professionals aged between 21 and 40.

Alliteration — The use of repeated ‘d’
sounds {'delicious dilemma’) rolls off the
tongue, creating a sense of strength
behind the brand.

Narrative - The male character is
positioned as the hero (according to
Vladimir Propp’s character type theory).
His dilemma in the story revolves
around which of the two women (the
princesses) he will choose.

Enigma codes ~ The advert sets up a puzzle
by providing detail on only three of the
individual chocolates. The audience must buy
the entire tin in order to solve this puzzle.

s

S /////////

/

“ 7
Ty
iy

&
& 7/
o
A

W

75
G
W 4
7

What 2 delicions dilemma!

2 delightfully different

offees and <k

-

o o

Zﬁ?iﬂ%%%

}S.

’//Mode of address — The

advert establishes a
mode of address which
is playful and casual in

its use of alliteration

and hyperbole.
However, the audience
is not directly
addressed through the
image or the text.

Anchorage — The
positioning of the
male character’s
head in front of
the golden frame
forms the image
of a halo,
providing him
with godlike
status.

Quality Street: © Alamy Stock Photo, 1956

The male chy/
eyeline is dire
product whi
suggestively o
gives the
something o/
significance
effective way
the opposiiz

Cultural codes — The painting in the
background shows a couple dressed
in clothes reminiscent of the Regency
era. Certain audiences will associate
these characters with a sense of
fuxury and cultural development.
Furthermore, certain audiences will
recognise the couple as Miss Sweety
and Major Quality from the 1930s
adverts for Quality Street, solidifying
the brand’s identity.

——
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Brand Identity E | Text -~ ?ten Language

=» NHS and HM Government logos are % ° 21 line ‘Get to the help you need’
recognisable to the British UK audienc~. i I 1 ‘mperc.ve ‘get’ and instructs the audie
Both of the logos connote profr_ sion: m / «his service, as opposed to using 999. In

7

ADVERTISE

]

i

and ‘help’. /’ the audience is conventional of adverti
=> NHSlogoconnrias @aw ° .  yconjure often aims to create a sense of urgency
upferlv.. . 4 3 sm /%i i the =» The noun ‘help’ is used to connote sup
i feas s e .mc/fhat ‘belongs’ to medical attention, which is consistent
. //////n o gL The poster uses the a1 NHS brand identity. It is used in both thz
NHS 111 (2023) ) % . /i ,// - ;g"éﬁ/é:ﬂished brand identity of the and the slogan ‘Help us help you'.
© Department of Health and Social Cop ) ; ,» l\’(Ffé/(NationaI Health Service) to help anchor =» The use of the web address is informati
. - the meaning of the poster. conventional of advertising.
=» The consistency of typography and colour |
(blu¢?/wh|te) links to the NHS brand identity, ?W%%/}Z .
and is an example of synergy between the g/é 77 P ¢////// é
poster and the other texts in this public @/7/////////;//%////}////%
awareness campaign.

SN
sl
N

Setting

-3

and screened o
The binary opposition of domestic objects (furniture) against the tohavethe v
clinical setting creates humour, and makes the hospital -
environment feel less intimidating. This not only enraL: .
audiences to seek medical advice when neres. -y

the medical advice and the kg
The background setti’
This creates identity
this type of setting bei

W

I

Feature Image
|| =» Thekeyimage is central to the poster. It is a long shot of a man locking at the 2/

'»c@{‘ This direct address allows the audience to identify with the character, and feel 7,

The use of the formal a {2y P+ coded costumes of an imagined community of UK citizens needing help from NHS 111.

characters in the backgroS™erf the feature image connote health, =) The daughter’s gaze towards her father connotes that he is her main caregiver.
wellness and professionalism —a sign that this is a place for allow the audience to identify with the character, and think of NHS 111 when /2
audiences to get help if they are unwell, either need help themselves or need to help a loved one with an iliness.

The facemasks may also link to the historical context of the text =% The man is dressed in casual clothing, and his costuming and body language co/

{post-COVID) and the commonplace use of facemasks in public that he is caring for his sick daughter — the audience can identify with this.

spaces. =2 The use of the ill daughter may provoke sympathy from the audience, which is

conventional of public service campaigns.

NHS 111 (2023) ® Department of Health and Social Care, 2023

7
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This poster is riddled with
enigma codes. The costumes
and sunglasses suggest that the
characters are unified in some
way, but we are not sure how.
Furthermore, the vertical green
computer coding layered over
the background connotes
something that needs solving in
the narrative.

COPYRIGHT
PROTECTED

. *THE FIGHT FOR THE-FU
= l/l
ey 4
Thethin dici ot ) e g |

£ 5
bothet g Ahe - etnirig

Ig

e Matrix © Warner Bros. / Village Roadshow Pictures / Shiny Pictures, 1999

‘ . piys broken or Tag line: A catchy slogan used to Technical information: Situated Z Qa

: o i L .

: _anipllated by a higher power. increase audience intrigue. This is a below the billing block are the age Z 9

The sans serif font of the stars’ i i rating (R is an American rating), the | Ed .

. rare example of a tag line being g ‘ ,"‘}'_, Z UCQ_thn
names and the tag line resembles blended with the release date. The logos for the two major production Z
. . . |
the typography seen online. This words ‘fight’ and ‘future’ immediately companies {Warner Bros. and Z
connotes modern technological connote the genres of action and Village Roadshow Pictures)and a Z
themes and elements of the science fiction. The line also invokes link to the film’s official Z
- “ . . - . |
science-fiction genre. binary opposites through the promise promotional website, encouraging Z
of a fight between two sides. active audience participation. %
e |

7 4
pan’

N
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Set Product: 7he Man with the Golden GunPoster (1974) e /

an
Eon Proéantza/?//}// d

Production Company and

Distributor
i l
e | ,‘,,//'{/M
i 4
WAL s " A
1 7 Representation of Women
- - A
3 The character dressed in the karate outfit is the only example of a woman

who is not represented as a sexual or domestic object

James Bond has his arms crossed, el ,mé’ﬁgth confidence and calmin | The women are illustrated in a way which emphasises the shape of their
the midst of chaos bottoms and breasts for heterosexual male pleasure

Both women
reveali

are heavily sexualised by the fact they are wearing

James Bond and the henchman NickNack are dressed in full-piece suits s

Roger Moore receives top billing followed by Christopher Lee reflects the Britt Ekland is the only woman to receive billing on the poster - suggests
way men were traditionally cast as the active leads in action films that women take a ‘back seat’ role in the story

%/

Bond looks into the camera frame, establishing familiarity with the audience | Both women look into the camera, establishing familiarity with the audience /////////

EXAMPLES OF ROLAND BARTHES' CODES

THREE THINGS TO KNOW ABOUT
THE MAN WITH THE GOLDEN GUN

Action code: The golden gun being loaded with a bullet with ‘007’
inscribed on it implies that the unknown assailant intenc- ﬂOOt
James Bond o
can definitely be applied to the Bond - o .
franchise as a whole. Up until 1990, all = C O P Y R ‘ G Q-ET

o Laura Mulvey’s theory of the male gaze
Enigma code The face and hody r. € ifie ﬂar‘ s golden gun

£
| e aepeeonein || nteminge | [ B PROTECTED

for the pleasure of a heterosexual male golden S fque ¢ l[ an only answer by watching the film,

audience. ({/
o /’gemlc « 'e heact that both white women wear revealing bikinis

The film was released shortly »*. 27\ M,/fggests that these characters will form sexual or romantic

1973 energy CrlSlS’:‘ﬂe ;,,r( > 1 | relationships with Bond.
. 1

\ q v //}h'é{g

1to ¢ ppiy oil to the

1volvement in the

9

Qg

Education

Cultural code: The man in the boat on the top right-hand side is
wearing a conical hat, possibly hinting at an Asian setting.

Symbolic code: Multiple binary opposites are present in the poster:
two women, one protecting Bond and one pointing him out to the
shooter {good vs evil); Bond (the hero) facing off against the man

with the golden gun (the villain); the blown-up beach hut on ¢
contrasting with the untouched hut on the right (chaos vs or

Die the previous

acted a large f :

playing the lead role in the TV series
The Saint {(1962-1969).




Set Product 1: No 7ime to Die (2021)

Production Company and
Distributor

7 -

Action code

chaéin@/someone) and also connotes the

.t 21 onrof the poster. This implies

Enigma code

identity of this figure.

Semantic code

INTERTEXTUALITY IN THE
NO TIME TO DIE POSTER..

The Aston Martin car at the bottom of the poster has long
been associated with the Bond franchise. The first Bond
film to feature an Aston Martin was Goldfinger (1964).

There are references to previous Daniel Craig Bond films
ppearance). These include Bond ona
scene from Sky/al)) and Madeleine
from Spectre.

motorcycle (a
{bottom right), a returning charact

Symbolic code

Daniel Craig's cool and calm posture pays homage to
previous images of the character in film marketing

Cultural code

armed forces and pi

Y mandag
otecting others. This connotes
others and will also take the ‘Helper character role in the narrative.

as connotations of the
hat she is a protector of

material (particularly Sean Connery, the first actor to play

the role of James Bond).

\.

Bond is iconic of the classic Hollywood action hero, who solves narrative conflict
through viotence. This stereotype almost always manifests itself in male
characters, perpetuating the idea that men are physically stronger and more
viotent than women. This is emphasised by the fact that Bond features three times

across the poster to reinforce his dominance.

77

The Bond franchise has moved towards more
modem representations of women and away
from the old ‘Bond girl’ image. However,

Paloma’s dress and presentation 2
poster is reminiscent of olde
women in the franc

i
Bond is positioned central [y
character on the poster. The other male
character is positioned as the antagoni
{another key nar

heroes fro

role}, which support

representation of males as active and dominant.

many of the same identifying qual
m the early days of Hollywood cinema. ' as a role model.

Two female characters are stereotyped as feminine Ror - girl
archetypes. The glamorous costumes and pos = éage
stereotypes them throunh 2np . diic

Two t’if”fﬁe female characters are
//i]olding weapons, and one is wearing
military uniform. This challenges
stereotypes and represents their
characters through aggression.

The black female is the third

Like all previous lead actors in the franchise, Craig is a largest character and has a
white, middle-aged actor who speaks in an RP accent, strong body position. This
connoting middle-upper-class roots. He possesses

countertypes her gender and
as ciassic action ethnicity and represents her

COPYRIGHT
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'9

Qg

Education




Media conglomerate: A large media

company that owns a number of smaller
media companies

/// ,

Vertical integration: The act of a media
company owning most (if not all) of the
chain of production for a media text

Horizontal integration: When a media
company which is already established in
creating a particular form of media text

acquires another company oneggting
within the same form. T '
referred to as dive

film by releasing posters and trailers z‘hmugh various 50(/3/ media accounts. They l‘/k?!? res{ yon aud/eﬁces o
Share this marketing material, building a larger audience through word of mouth,

Synergy: Different parts of a media
conglomerate combining to promote two
separate products

Cross-platform marketing: Involves
campaigns that span across different media
platforms

Viral marketing: Exclusive to the Internet

(particularly to social media); its success is
dependent on the success of, and - - 2

awareness raised by, collective sharing Media Form g 7 *A ~ib._on

and discussion of the product being Online editinns, = 2live Tthre: T T - cription, shops stocking physical copies,

Magazines :
marketed v g - }, ‘0piés mﬁ/ blic spaces (e.g. cafés, waiting rooms)

How are different media products distributed?

o T (z m «uff(OnS delivery through subscription, shops stocking physical copies,
.1 4 m//prfysmalcomes in public spaces (e.g. cafés, waiting rooms), shares on socaaimeﬁsv

Convergence: The act of media products
that were previously perrce

exclusively separate fr

coming together to enh.

form in question or creat @“
Originally, mobile phones were used to
make calls and text. Now, mobile phones
can be used to enhance our lives in ways Radio
that were not considered possible before

the creation of smartphones.

|

Television, cinemas, billboards, posters, pages in magazines and newspapers, officiz,

5 14
o ~dvertisements
websites, shares on social media

Films Cinemas, DVD, Blu-ray, streaming services, iTunes, television programming

Live broadcasts, repeat broadcasts, online catch-up services, [Tunes, downloadablz
podcast

Physical copies for consoles, console-specific store {e.g. Nintendo eShop), mobile

Video Games
app stores, PC, arcades

COPYRIGHT
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Active audience: An audience that actively
selects the types of media product they consume.

They are also able to actively engage and
interpret messages within a media text, applying
different readings to different messages.

Passive consumer: An audience that consumes
various types of media without actively engaging
with the content’s messages. They are also happy
to accept the meaning of a media product on the

most basic and supertg '

interests that collectlvely consumes the same
media product that appeals to the general which-began to circulate through video shops throughout the 1980s. Politicians and |
interests of the masses. It is often mainstream press expressed their moral outrage and began a fierce campaign to have these vide |

media that appeals to mass audiences. They argued that the general public {particularly young people} could be encourage’
violent behaviour if they were exposed to these films. In hindsight, this campaign i.
considered to be an extreme overreaction and a patronising way of viewing media |
Niche audience: A small audience with

specialised and particular interests. Producers _
often create much smaller-scale products for Stuart Hall - Reception Theory

these audiences as the financial return is not /

often very high.

It is widely agreed that media The audience in turn
producers encode messages decode these messay

into their products in order to f‘lowevef, they will not ¢
A demographic is a group of people distinguished invoke a particular respor ) do this in the way ¢/,
S . - i / v -~ ;
by their identity or socio-economic status: gender, from the audie g j -  pr s}

race, age, class, marital status, ability/disability.

Negotiated Reading -

. Certain encoded messages
A psychographic is a group of people distinguished . At i are accepted by the .
by their Lifestyle, habits and interests: Donald =, 7 4 "4 i audience whereas others i /
i are challenged e.g. “Call of is a disgusting |
Duty is very well designed, ///

‘Call of Duty is an exciting but the gameplay becomes

game with fantastically boring. I don’t think m the

realistic graphics’. target audience”

The primary audience is the main group targeted
by a media product. For example, e.g. GQ
magazine has a primary audience of young men.

The secondary audience will be a group that consumes a media product
even though they are not the main target audience, e.g. young women
might also read 6@magazine in order to understand men’s interests.

COPYRIGHT
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& Petwgpaper:

Traditional ways in which newspaper readers could become active audiences

Writing letters to editors; holding a protest; calling the paper’s offices and
lodging a complaint; taking legal action; boycotting the paper

Sending direct emails; jOiNiNe Z

on social media; promo’, 1f

/ % %‘é \f‘;

relating to the ethics of journalism, -
particularly through cases such as
the L eveson Inquiry

_ 4

7

[he rise of the |nternet and digital media
platforms has made audiences Multiple news platforms are
increasingly aware of tabloids and their increasingly contradicting
habits of not reporting fully accurate B
information (e.g. an apology for printing
false information is made public)

gl

tabloids as they aim to appw/{%é?//universal an audience as possible. They tend
to generate profit solely through advertising revenue

Audi
%//////////////////////////////////////////////////////////////g

The vast majority of ne.. - =, f:fhe UK
have experi~nce. s 4 dine _profits
*hrour- 40t the et Jeiwcyears. This is
>ty he increasing availability of
s onliﬁé, e.g. through phone apps and
_ ”social media. For instance, look at the daily
readership figures for 7he Guardianfor each
media platform:

Print: 741,000 adults

PC: 1,492,000 adults
Mobile: 3,347,000 adults

... @

disseminating the information which is
broadcast or uploaded. These are
usually the owners of the media
company, e.g. Rupert Murdoch.

Opinion leaders are =~~~ s society
who have th== .~ Jjafi twhat
. A A
peop’ il bou i gs. Celebrities
. AT Ao
ree ilyi i .0le opinion leaders
in w«/ﬁs society, but sports
. _ pérsonalities, journalists, politicians,
religious leaders and activists are also
appropriate examples.

Bias is an inclination or prejudice for
or against something, e.g. The Sun is
currently biased in favour of the
Conservative Party.

Columns are short, compressed
newspaper articles in which a writer or
opinion leader will express their
opinion on a certain topic or issue, e.g.

Gatekeepers are the people \
responsible for dictating, filtering and

Katie Hopkins and Giles Coren are
notable examples of this.

e ai

News of the ),
another succy
paper wz
journalists w/
and 7/

[///4
2 ¢
. .

N
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Uses and Gratifications

‘A3 cs entertainment and
diN\eY e f/s readers by featuring
celebfi”f'?//gossip, strong opinion pieces,
human interest stories, various
brainteasers and crosswords.

The Sun appeals to its audience’s se
of personal identity by fe
about ordinary people while

certain sociopolitical ideologies and
presenting news in layman’s terms.

The Sun encourages social interaction
by enabling online comments on its
website and providing material for

water-cooler topics (things that can be

discussed casually in a place of work).

There are two main sources of

Daily
circulation
(January)

e Did you know?
a«fééeventh of all the money spent on groceries in the |/

Bright, flashy colours
Bold layout
Shocking headlines

/ Sensationalism ) %
] Clear political bias ///%//%///?2

e Perceived lack of quality
e Misinformation

e Lack of journalistic integrity %/////%

.
Greateir ?c}cus on scandal than on truth ////////
Patronising mode of address

o

L]
|

revenue: payment for physical issues | |
and advertising. The news industry’s . i /

heavy focus on advertising has led Making money Losing money
many to start seeing journalism as a %

commodity rather than an impartial
form of delivering information.

-
i

o Opposed ;_I.I />

1 I b ﬁtive voter in their 50s who v/
= J / their news to be enterty;
"’//A Conservative voter in their 20s who v/

to read news that is more densely pac

Preferred

A Labour voter in their 20s who voted E2
news to adopt an impartial, informat v

. |

Like other commercial companies, The Sun has diversified into other industriz;:
news) in order to increase its profit and audience reach. Examples of this inci
=» Sun Bingo — an online gambling subsidiary

= Sun Savers — advice and guidance on saving money for groceries

=% Sun Superdays — vouchers for days out

=% Dream Team — an online gambling subsidiary based around football

|
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THE IMPORTANCE OF A GOOD WEBSITE

rial: Links are
film’s three

screenings

NOW PLAYING

"\ wIWwoREALD 30

"SWEET, SERIDUS AND IRREVERENT™
- Justin Chang, LA TIMES

Link to Website: https://sites.sonypictures.com/spiderverse/site/

British Film Regulation

D>

s

.

s

: = = film will go through in o
Age ratings apr'iec 1 fili t“/ audiences, e.g. cinema
th BUamfé/f/Film rights, streaming servi 4
g iy ,-Films are assigned one of
s | ore age certificates, based on a set of Blockbusters are high-buel
eight content categories. films designed to appea
wide demographic and 1 |
studios a lot of money, e_ |

Time to Die, Skyfall

=

/L

fngi - 3
~ T

3 _ Imitable behaviour ¢ -
i
oLhy Vo
A

DISTINGUISHING RATINGS

Remember that films are only rated 12A when

H
E Independent forms of i /|
*  theyare distributed to cinemas. This rating

free from the influ
means people under the age of 12 can see the

film, providing they are accompanied by an adult.
Home media releases are rated 12 and can only
be purchased by those who are older than 12.
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Box office: $774

million (approx.)

Release date: 30/09/2021 (UK)

Z : 24
e oS
e

caig I athieved

many audiences, Craig has become the
quintessential Bond actor, appearing in
some of the franchise’s most critically
acclaimed films, as well as in a video
segment at the 2012 London Olympics.

A .

Cary Joji Fukunaga: First gained
mainstream critical success with his 2011
directorial adaptation of Jane Eyre. He was
he first director of Asian descent to win an
Emmy for his work on TV show True
Detective. He also co-wrote the 2017
Stephen King adaptation of IT. His eclectic
body of work meant that he became the
producers’ choice to replace Danny Boyle,

% the original director of No Time to Die.

../ 1

N
X
T

o -

A

Comparing the production budgets and worldwide gross (not
adjusted for inflation) for the oldest Bond films against the most

recent Bond films

Production
Film oducty Worldwide Gross

Dr. No S1.im 559.6 million

From Russia with Love S21 579m

Gole er $124.9 million

Thunderball $141.2 million
Casino Royale $150 million $598 million
Quantum of Solace $200 million $586.1 million
Skyfali $200 million $1.18 billion
Spectre $245 million $880.7 million

No Time to Die $250 miilion $774.1 million

After a long-delayed release due to the COVID-19 pandemic,
No Time to Die had a global premiere at the Royal Albert Hz"'in
London, UK. In attendance were many cast and cre:... = ’s,

Christoph Waltz: The German actor shot to
fame playing the infamous ‘Jew hunter’ in
the film Inglorious Basterds (2009). Waltz

has since become one of the most iconic
screen actors of recent years, bringing his
sinister charm to the role of Bond’s most

classic nemesis, Blofeld (a charact ... v~ ~
had already appeared ir.” fii” 3. fa -

|

— i —

\spite wdrking as a

Spectre (2015) as the iconic character of
Moneypenny. Appearing in such a large
franchise has put Harris on the road to

global stardom. In 2017, Harris received an
Academy Award nomination for her

such as Daniel Craig (Bond), Cary Fukunaga L/ Ao 2
- . - v

Harris (Moneypenny), Ben Whishav i lea 3 Hux

(Madeleine). Guests also in:-:ded . ‘e Princ " //éleg/(charles)

and the Duchess 2" 2~ " ‘ami. //thé Duke and

Duchessof = /dg. i and Catherine).

X

— L —

o -
7 afilrow /ru,(easé/'c/i/in IMAX theatres, demonstrating to the
S W//K/thgt the film would be of a high visual quality and
_~+8quire viewing on the big screen. This was particularly
important for No Time to Die as the film’s release was pushed
back numerous times due to the coronavirus pandemic. The
IMAX release would have been a major pull factor for film fans
to watch it at the cinema.

The high budget allowed the filmmakers to produce
intense and exciting action sequences. No Time to Die
broke the Guinness World Record for the largest
amount of high explosives in one shot. This featured
in one of the viogs for the film as a form of marketing.

performance in Moonlight (2016).

.

%
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@Radiu Technology Key Definitions

Publi ice broadcast
The most common types of radio found today in the UK are digital or DAB (digital audio broadcasting). -

Unlike analogue radios which used to be most common, digital radios: A broadcasting company that is financed
e have a much higher sound quality by public funding and, therefore, is

¢  can transmit more information obliged to off its content as a form of
e allow more stations to be received, due to their higher bandwidth pub oy

o S .
Despite its many benefits, digital radio is still in its infancy. For a long time, FM (frequency modula*. ., / . Ce n ccial broadcaster
/ 4/

has been the most widely used form of radio broadcasting in the UK. The change in freq- >y omp ed 5

4 'Z\/broadcasting company financed through

to analogue meant there was no static (unwanted noise). v

20 advertising or subscription revenue. Its
In a wider sense, digital technologies are turning radio ir:. 2. 7 of‘an n. 2 merétw; the rise of main concern is to create content with the
streaming services allows people to listentothe = 5 = 4 . -t technological platforms (e.q. aim of making as much profit as possible.
tablets, androids), audiences c2z listen : “0gr. .ffes through catch-up services like BBC
iPlayer, and audiences g . ial media channels). Aroyal charter

Did you know? As of 2024, digital listening accounted for When a monarch approves the creation of

72.2% of the total listening market in the UK. an organisation through a? official
document. For example, King George V

approved the BBC in 1921 as a media
platform designed to entertain and inform
the British public.

i
. ]

The UK’s official public | “1  Strictly concerns itself
service broadcaster, with the policy of
widely considered to be Y\ | informing, educating and
owned by the | entertaining its audience

British public

COPYRIGHT
PROTECTED
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Responsible for delivering a
public service in exchange for
the public’s finance through TV
licence payments

Thereisno
advertising on
public service
broadcasters




C

) RADIO - DESERT ISLAND DISCS

Desert Island Discs - key facts

Why do audiences listen?

Desert Isiand Discs has been on BBC radio since Personal Identity (Uses & Gratifications) ., | &3 Diversion/Escapism (U2
1942. The premise is that each episode features a Audiences engage by comparino © 2. . Gratifications):

famous guest - or ‘castaway’ - who is interviewed Mk choites oo e o fos /{f’e’f the show s format allows lis
by the presenter. reinforcing their ~~n  * ent -/ mentally escape into the ide

refiectiw? oL oy stranded on a desert island,
The castaway is asked to choose eight records, a 2 i - // ¢ reminds me of comfort or fantasy during ev
book and a luxury item to take with them if thev ... = . ‘It helps me unwind ajfter a st

were to be stranded on a desert island. S

We a . ,/ - Surveillance/Information (Uses & _Social Interaction {Uses & 5{//

he . coosing, if Gratifications): Listeners often discuss epis

All guests are given th
Shakespeare and a re.

they would like it. Listeners gain insights into famous people’s others or share their favouri
- il lives, careers and beliefs, which can inform online, using the show as a
They then discuss their lite” and choices, exploring or inspire their own choices. insocial circles

the meaning and significance of the tracks played | didn't realise she overcame that much to get “Did you hear what David Bec)
and items chosen. where she s for his first truck?”

o . . . . . . Keep
Traditional ways audiences could listen to the radio = Contemporary ways audiences can listen to the radio Over time, Desert fstand Dis

audience expectations—bec
and more open in tone, refle//
important topics. its adaptal
decades of broadcasting and

At home; in the car; in cafés/restaurants; at work Computers; phones; tablets; laptop; TV; smart speaker

Creating Playlists (Convergence & Active Audiences): Audience Choice (Active Audiences):
Users actively engage by curating Desert Island Discs- Rather than being passive, modern Sociali

inspired playlists on streaming platforms — becoming audiences choose which episodes to Some episodes of Desert /stand Discs hav
producers as well as consumers. listen to, how, and when — shaping her...ise of the guests featured. For examy
User generated content = prosumer /////////// i, their own media experience. o competing in sport with a disabili

L

culture H@ﬁi&gﬁ . e The modern audience Is In control ¢ / Pai ;mpics; Labour MP David Lammy use
// {ﬁg broadcaster. o 3 justice; Malala Yousafzai, the Nobel Peace 7/
education and surviving a Tatiban attack.
opinion and show how radio can be more

SR
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M Digital Cmvergence*

{Convergence & Active kuﬂiem:es} Audiences can now stream Desert Island Discs
Fans tomment on episodes or engage with via BBC Sounds, Spotify, or Apple Podeasts —
official BBC content via X, Facebook or demonstrating platform convergence and on-
instagram, showing active participation. demand engagement.

Live posting. That Nina Simoene track hit me Listening on the bus. in bed, or while cooking — E
raht in the heart. wherever, whenever. . .- ,,,

A 5




@ REGULATION USES AND

GRATIFICATIONS
MOBILE GAMING

ﬂEGi {Pan European Game Information) is the
European regulator for video game content. The

organisation’s central aim is to create video o Entertainment/diversion: addictive nature of mobile games keeps audiences distractz,

game ratings which will protect minors from daily life; audiences can become immersed in the imnressive special effects of certain ¢

harmful content. PEGI sets the standards by can be played while on public transport orie. -« _room

which video games released in countries o Information: certain mobile gamest. .. - _ance 'j,rivia skills; certain games test &

residing in the European Union are regulated. maths and problem-solving: zﬁwé mir A ,,Ausiasfé to remain updated with the la

This also applies to several other countries technologica! tre.” -+ wer. e skills and techniques required to complete the ¢
including Pakistan, Israel and India. Germany is . Po"/;/ 1 énti ;v s the opportunity for audiences to overcome challenges; ing

one of the few exceptions as its video game . o ¢ o derrevels, costumes and bonuses are unlocked; Players must tearn fioi

content is regulated by USK (Entertainment -

: r . 2yand improve; audiences can affirm their status as gamers
; - . . . . . . . . . -
F & “~Social interaction: audiences can share achievements with their friends online and in
L4 certain games require multiple players; Games such as Fortnite: Battle Royale enable

2 1L ' hundreds of players from around the world to play against each other live.

Software Self-Regulation Body).

There are eight content indicators that PEGI .
considers before assigning classification: ‘ E D

2N
%,

b

Remember: It is the .
ki
. %// that is actually

< K

/ y///// responsible for - iy

the=.~% 4 » %Gl
. . 4~ teased in
o o
: . y I

o
o dficati s }gw«é
G

e

Sy

g
&

| | COPYRIGHT
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~

9

Statistical projections
and industry forecasts
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Remember: Certain .
video games receive from Newzoo (2018)

different classifications

| on different platforms.

%////% For exafﬁpie, Pokémon

7 Go received a 3+ rating
%,

Remember: The percentages
. . and figures are projections
2 4 on the Google Play . X
////////// store and a 9+ rating on and not final figures, but they

: Viol the Apple iTunes store. are a strong indication of the
Sex or nudity lolence global worth of the industry

S

N

2

N\

S
o
N
&
S




There have been many concerns about the negative ef 4

might have on its players...

- In April 2019, a GP allegedly prescribed an 11-year-old
ED - ban from playing video games, citing Fortnite as a key ex:

Research suggests that in 2018 alone, Fortnite was refz:
contributor to over 200 divorces
GAMER 7

N

&

/ ,//, On a public visit te - 1to talk about mental h
| people, Prince * S '/,zlse “Fortnite, claiming thatit v

keep ct /mm Adic_ ) théir screens and saying that p

. ; /otallowthelrchlltirenta lay it
. / ; S play

he .aclusion of in-app purchase mechanics is of conc

78% male 53% under the i o “the press has regularly reported on young people amas:
Audience -\ w7 through their purchase of micro-transactions with

Breakdown

University, criticised the assumption that all gamers ar
claimed that there were potentially positive effects of //4
Uses and

Gratifications

How does Fortnite make Battle Pa}sses are extfemeiy pc;}uia; amos
2 don’t have the time or the patience 1
money¢ achievements through the gameplay. A B¢

the equivalent of $9.50 in V-bu, |

Audiences are able to
purchase weapons, traps,
emotes {player dance moves),
skins {character appearances)
and upgrades on Fortnite

According to a LendEDU survey, approxin.
players are thought to make in-game

using V-bucks, the in-game In order to play Fortnite: Save Z
currency. V-bucks can be the World, audiences must buy a _
purchased in exchange for pack throt gh the official

real money. wek- . 4re is a standard
= /nat sts £34.99 and a
Fortnite was developed hy Ep 71 7 dell /g ditiori that costs £49.99.
Games and Peop = "5 Ely ,/smnally large discounts will

COPYRIGHT
PROTECTED

— i be offered.
l—- )
/mfe Lo lffonsmle for

/h _griing the game In 2018, Fortnite: Battle
Royale was found to be the

highest grossing free-to-
Epic Games was previously play game of all time
credited with developing the
Unreal Engine. This has enhanced
the experience of playing As of April 2019, there
shooter, stealth and fighting were 200 million registered
games, including Gears of War. players worldwide

Ig

i

Qg
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In 2018, Fortnite: Battle Royale Flgures from Superdata suggest th %//
won ‘Best Ongoing Game’ at the ’

PC Gamer and IGN awards




Match the narrative
terms to their
definitions. The first

one has been

i
H
E completed for you.
ngns are desigr.\ed to convey meaningful and irr)portanlt information Fill in the missing definition for each of Barthes’ codes. !
in a condensed way. The study and understanding of signs and the 5
meaning they communicate is called semiotics. In the media, it is Roland Barthes was a French theorist and seminti , .. .ggested that a story's
agreed among producers and audiences that specific meanings can . five diff ) ’f,/ ; h ble th
be attributed to certain signs. Denotation refers to what is literally narrative uses five di erenf typese ., 4 £ - W?" ~agether to enable the
visible within a sign or symbol. Connotations are the meanings readertomc’ > ser of W"*; W/{)er((ng in the story.
associated with a sign or symbol. 1 A o ,/
b . e F
4 - . . -
. ; ] T ¢ )
identify the American philosopher who studied signifier-. ; / .
. L “’W/ /iwa codes -
3 o
. 7 2 3. Semic codes -
e Provide an explana 11, / er.
OV it ——— 4, Symbolic codes -
Aniconis... ///////////////////
Y
0 5. Cultural codes -
it
Anindex is... //%
Y,
/ %% Fiil in the missing definitions for the following key terms. i
’ 7
W 4
% / Mode of address -
Asymbolis... Iconography
9 =
. _ ;
) i COPYRIGHT
o :

A

P PROTECTED
Ferdinand de Saussure was one of the key founders of semiotics. o ’ . ’
He proposed that signs have meanings via two elements. Xy o) &

-4

D
o o
7 i

i

1 h
3 }'

In no more than 100 words, explain what is meant by ‘genre’ and ‘genre 9

Expiain the difference between the signi‘.>r .
signified.

hybridity’.

Education

it
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MEDIA REPRESENTAT

A

Fili in the gaps below to complete the accounts of ho
context influences representation in the media

w cultural

L
Gender Ethnicity Age =
4
- ’
| / | I
Z////////Q/; - 3
v A . S T e
:
In , " artir __/KingIJr's | Traditionally in the media,
huge series of accus. ’LE)% ave steam’ speech in have often been depicted as being
from women accus. ) 3 was a defining moment helpless, vulnerable and in need of
powerful men in the me \azag@®5 the rights | saving. Particularly in mainstream
sexual harassment and assaut, movement. With it came a cinema, recent representations, e.g.
The hashtags # rapid change in rights for the Stranger Things and Pokemon, have
and #TimesUp were shared by us Afric*n;;“«merican' shown children to be smart, capable
thousands of women exposing “ Co and often ‘more in the know’ than
an underlying sexism running community. their parents about important issues.
through mainstream media The Lives
{particularly the Matter movement was Historically, have been
industry). This movement has founded in 2013 following a depicted either as stroppy or as
greatly enhanced number of unprovoked violent and rebellious thugs. Over
conversations about female ' b ® lice on time, mainstream media has started
representation in the media - y po! §e on to acknowledge the complex issues
A\ . i African-Americans in the of adolescence, representing
rehcent statlstiijlrleveafe that teenagers as ambitious and three-
the g;eat:;th It:r SKmen The hashtag # dimensional. This particularly caters
under 45 in the UK is .
___Aconened | wasaremlatontothe | Ot RO SR
effortthas been made to abupdanccett:}f’wzgles health and an uncertain job market.
counter nominees at the .
representations in the media Academy Awards. The majority of the bak - s
and allow men to be presented " . s a_th 4
as being emotionally Injune _____, theBritish | 8€nerationar = . el
vulnerable people voted to leave the Ore /1 250 . Jnevious
European Union. Man: .., //M'r«_/r/a . 1. /baby boomers are
According to certain statistics, believe that rar” * 2+ //////1 oot . _ItAy, highly active and in
women (on average) earn /8% | | . L~ . pussession of significant disposable
of the average male salarv g ter. 4 . . iidfthe | income. Thisis being reflected in the
the United States. » i mainstream media, particularly in
inequality is largely refi A column in The . . .
the media For axamph . ? (the highest- advertising, as producers will often
of 2016's t. @P?iling newspaper in Britain) targetthegrey (a
paid actors were womeﬁ'”'//// described marketing term used to describe the
migrants as ‘cockroaches’. high amounts of money older people
have to spend on consumer goods).

Q Fill in the missing definition for ,
. 3

L

-

]

[~ w esare.

s

7

)

Passive objects are...

;]
w

Fill in the gaps to complete the |
are constructed.

7
i

The process by which producers select and ¢

media product is known as

nrac o 1[ often be constructed in a way tl

” . . . |
sfexa le, a newspaper article might use |

4

/( - particular person’s point of view. This g2

.

i

Explain the difference betwee¢/;
under-representation and
misrepresentation.

-

.1

i

. |
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Magazine Covers

Use the definitions to find
the missing codes and number 1
conventions of magazines,

then write them in the information {/
appropriate boxes.

gEEaBssmsmEs
Pasmusunsuesy

Identify the missing key terms.

Genre Conventions of Lifestyle Magazines .
o o)
i) :
Lighting designed to When a cover star A celebrity -:an fe // " Information that
create visual clarity makes eye contact P aga. // At :
and prevent shadows with the reader this is Ker .t called reveals the [}‘i’iie of
is called... called a.... i the publication. In

tabloid magazines,
this will appear in a
larger font.

Phrases which instruct

. .
_is¢based articles

Shot types :
the audience are

Cover stars are usually A clear, readable way lled
framed in full or of conveying life cafled... The : C/}

medium shots advice

is considered the
main title of the
cover page. This
often corresponds to c
the main image or to
the model of that
issue.

[ Jae

e Fill in the missing definitions for the following key terms. titles/excerpts from
art~ies found in the

€ - ewhlchappeaa‘

Separated spoken
extracts from celebrity
interviews are called...

The ideology most
lifestyle magazines
promote is...

Audience appeal
Highly gendered and
generally appealing to
‘gspirers’

Cil"CUiGﬁOﬂ / sy 4 i on «ne front cover. COPY R‘G HT
' == ==~/ [ Editors believe these PROTECTED

'9

A| isan

-\ e will sell the issue if
ReﬂderShiP / o & | " they feature heavily.
| added incentive on

Qg

Education

the magazine cover
(e.g. a voucher or
instructions for a
new diet), usually
contrasting
stylistically with the
rest of the cover.

Cons‘rruc‘rson

Mediation ;,:>

—




\\

lgarqguwkge % Magazines: Set Prod

Colour scheme

Colours carry dozens of meanings and connotations. Media producers
are highly aware of the qualities that audiences associate with certain
colours. Producers will use this knowledge to create a colour palette
that helps to establish a particular tone or genre. In the case of GQ, the
following colours combine to emphasise ideas of wealth, dominance
and control in order to become the ultimate ‘masculine man’.

Fill in the missing pieces of information. i

]

o 1 3 beitbag

—
-

Which connotations are often associated with the —
following colours? 4 1 ‘ ;
- o A 4 Allthe.e
- / o ‘ - Z /%
Colour Connotations o . ”"Z’""’,fm >
Gold //////////// o
Black /////// Fmsmii:
Orange
White

Explain the significance of the shot type used and the

e way in which Raheem Sterling is framed. Think about % ———
i Raheem Steriing’s facial expression and body ‘§ % 2 y Covery/
; language. % \ % | % % .
Gaze Facial expression :g" % % . %//// %
5 / 7 /
o T
o Mgy
gl
Shot type Body language |

Q Give three facts about Rabeer. . The focus of ///

COPYRIGHT
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‘Speak no
evil’

‘GQ heroes’

-~ Politics !]



////// // // Ff”nf ﬂ;: Tcs SZES); s i Magazmes Set pr(“/

=

/ / / / i
/ . Vi J
Voguesproucd w [ ot romne "g"e“‘agam‘e’ .... uly
2017 is...
Using your knowledge of media language and magaz. edes,/,
] product.

Voyués subscrlbers/followers

(2021)... . )

-\ A

/ . | - g

The cover star (rlght) is.. -

fourdan |
Dupatta - headscarf ¢

lebrities

T

Give thre ftthIIY safzai.

Q Explain what is meant by the word ‘activist’

COPYRIGHT
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e Identify the three main media congiomerates referred to below E
News Conglomerates ' ' l m g p a %

There are generally considered to be thee §f ~ . . . . I~
media conglomerates that own over 70% of |
news publications in the UK. These are: Richt wi Position the follov: ‘ng newspaper names onto |
Ight wing can: The ..~ ~ e Sun: Daily Mail; Daily Mirz¢
- Dally Mail, Metro Thezzn, -/
L - -
. ' _ Y 3 trm o Z i
: ~ Daily Mirror, Mail on 4 ' Ad
Sunday >
: - The Sun, The Times Rupert Murdoch- The owner ¥ N
of NewsUk . g7 A
o A
. . e - o // 4
Provide definitions for the terms below .. . -/ o 4 4]
i - i =
o
(=9

Left wing

0 0.5 million

Circulation (per month) - as of 2019

G Identify ways in which tabloids and broadsheets differ. One /

Tabloids often use layman’s terms (simplistic
language) and sensationalist imagery

Continuity:

| COPYRIGHT
PROTECTED

Gatekeepers:

VS ig
— Qg
Education

G What is the differen:
Left Wing Right Wing _

prm—

e |
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Date of Publication: 18t January 2022

Politics: Liberal (left winzg ire:.
Average Age of Readc g
Ownership: Owned an Yl [+
Group ({this allows the p.
independence)

///////

Online Readership: 12.6/42.6 million

Average Circulation: 13,456/105,134 (asof Jr'-- 22 .
Core Demographic: ABC1/C2DE, 52% —ai* ©

© é' 4;%«* //tain editorial
o
Sister Papers: The Observer/Metro; The Guardian Weekly

Dominant Image: Conservative PM (Boris Johnson) is

Format: Broadsheet/Tabloid (compact since 2018) o

o

/
; 1 v 4

.
: 3

Provide a brief biography ° .
eachof thetwomer_ .. ' _w.

>
Dominic Cummings:

oo = 3 ———T

How is The Guardian able to maintain a

The Guardian: © The Guardian Media Group, 2022

i
i
s s ]
candidly photographed running with his dog through ¢ fevel of ind and !
St James’s Park in London. i Journalistic integrity? !
Secondary Stories: A story about the UK's growing ~N
involvement with the war in Ukraine and a reportonan {
inquiry into the Conservative government’s handling of |
PEE during the pandemic.
Q Fill in the missing boxes in the table below. |}
NG J
Representation Context Implication ,
Main Image shows Boris Johnson running | A candid photograph is one that is not It shows Johnson is.>...« ed ina UK sending an
through St James’s Park in London with his | planned by the subject — they are more ‘norm- o . /,; wi out his

dog, Dilyn. In the candid photograph,
Johnson is wearing mismatched clothing.

photographed more naturally without
posing or preparing.

Headline represents the Conservative
prime minister as untrustworthy and unfit
for leadership, despite holding the most
influential position in the country.

Main Splash represents the prime minic*¢
as someone who is no d & foi 1
failings at No. 10 durin] ‘
phrase ‘Johnson admitte
shows his guilt. i

|

suz twe.ts S
. %

. 'y 5 . 4
advis. ../ =fo ¥ suits that he

=

¥ 4 4
; -
7
o, S
. 24
7 = 7
b ; o
////,///’

o2
The juxtaposition of the most influential
position in the UK (prime minister)
compared to secondary images of working-

class sitcom characters.
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1 Serar
o ey == |5
Cross out any incorrect information in the fact sheet b_elow. R ) - 1° [ « Layout and des

. |

B i r 1y 2020 - The UK’s first recorded from COVID-19
1HEF SUN - FACT SHEET - > 4

T

|
Format: Tabloid/Broadske 23" March 2020 - Boris Johnson, the UK’s prime minister, announces

Date of Publication: - the first UK , ordering people to ‘stay at home’.

Average Circulation: 1, 3 10 May 2020 - Boris Johnson announces the first easing of lockdown

2020 - . " . )
measures. Further easing of restrictions happened in (reopening

Core Demographic: CZDE, 52%/38% male of schools) and (Fat Out to Help Out).

readership ’ N

Politics: Left wing/Right wing, pro-Brexit 22™ September 2020 - Boris Johnson announces new restrictions to

Ownership: News Corporation/Trinity Mirror stopthe  cases of coronavirus in England.

{owned by Rupert Murdoch)

randmother Margaret Keenan becomes the
. The elderly
erable are prioritised for vaccination.

Sister Papers: The Sun on Sunday (previously News lsth Qecem§er 2020 - UK
of the World/The Times) first UK resident to recei

Online Readership: 5,310,000/511,310 (daily)

1+ January 2021 - At the time of the set newspaper going to print, the
UK government was offering to those who are clinically
vulnerable or aged over 70.

The Sunhas a long history of constructing highly negative

representations of certain individuals and groups. Notable
examples of this are listed below...  S——

! COPYRIGHT
e Filf in the table below. Some examples have m‘ Al

— 1 S
been provided for you. 23" June 2016 o, ? RGTECTE D
)

. - .dleave the European Union
( 4 sole 2. % voted to remain). David Cameron

Positively Negatively Under-represer* ~ 4 e . /Jg.m«»/&( prime minister the following day.
represented represented 9 G - |9
. . o T /13" July 2016 - After Little competition or objection in the leadership
 Hard Brexit n B A . .
1 o 4 race, becomes prime minister of the UK. 09
o [—
3
24™ May 2019 - Having suffered three defeats in the House of E i
to complete a Brexit deal, Theresa May announces her d UCQ_t on
resignation as prime minister
24% July 2019 - After winning a Conservative Party leadership contest,

becomes prime minister and promises to ‘Get Brexit done’.

31* January 2020 - Britain formally ceases to be a member of the
after a lengthy trade deal negotiation.




ADVERTISE

Personification: When human
characteristics or personality are

a certain way.

i

In no more than 100 words, explain how gender roles were

in the mai

media t the 1950s.

_____________ =

Explain the diffe.
advertising and

i

v

Rhetorical question: A question that
dramatically implies an answer
without stating, it allowing the
audience to answer for themselves.

Hyperbole: When language is used
to exaggerate statements and make
something sound larger or more
extreme than it really is.

Alliteration: When the same
consonant sound is repeated at least
twice in a phrase or sentence in
order to emphasise style or a
particutar emotion (often humour).

‘Get them
while they're

Imperatives: Media language which
directly instructs or commands the
audience to take action {in this case,
the action is to buy a particular
product).

an of each

ising code in the circles above.

An example has been provided to inspire you. If you need some

] heip, imagine you are

an advert for strawberries!

Wordplay: £/
multiple mez
behind word:
{ofteninthe

s——

o

¢ |

i

Intertextuality
references an
shape meanin
interpretation, ¢
ripe’ reference;

———)

W

i1

e ————

Rule of thre.
speechortes
emotive and
down idez

—
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© Set Product — Quality Street Advert Qo

.
0
A
.
7
0
.

P |

e Using your knowledge of media language and advertising codes, annotate the set product.

-

-

L

]

———

Listfive )
was prody

T —

%

AN [ COPYRIGHT

; DU
: o W/,diié{nma! PROTECTED
; '/fuzf'nliy different 5
Things to consider... toffecs and chovolates in |9
e Framing C miosns B 09
e Advertising copy 7 S
* Typography E dUCQ tion
Targetin
: Alliferatigon Quality Street: © Alamy Stock Photo, 1956 4.
= Repetition
e Enigma codes 5
o Mode of address R
e Anchorage
e (ultural codes
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.
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NHS 111 (2023) © Department of Health and Scciat Care, 2023



Identify the following types of film marketing based on the images.

o o

/////////

i .

G Fill in the missing terms to complete the analysis of The Matrix poster.

This poster is riddled with
. The
costumes and sunglasses
suggest that the characters are
unified in some way, but we are
not sure how. Furthermore, the
vertical green computer coding
layered over the background
connotes something that needs
solving in the narrative.

COPYRIGHT
PROTECTED

List the five key stages of linear
narrative, according to Todorov.

s

The thin, distorted

] e M
s /!/// 7 i

ath ]
A o Matrix © Warner Bros. / Village Roadshow Pictures / Shiny Picture

Ig

L '"‘ff(étga by a higher : A catchy slogan used to Technical information: Situated
“power. The sans serif font of increase audience intrigue. This is a below the billing block are the age
the stars’ names and the tag rare example of a tagline being rating (R is an American rating), the
Line resembles the blended with the release date. The logos for the two major production

ey

Qg

Education

// £ elements of the science- promotional website, encouraging
/// fiction genre. promise of a fight between two sides. audience participation.

i

_

o w R



roductions

///////////

Production Company and
Distributor

o . . {
e Analyse the ways in which men and women are represented in thg oM

i ,////- % ]

Representation of Women

The character dressed in the karate outfit is the only example of a woman
who is not represented as a sexual or domestic object

e Fill in the missing keywords below. i

[
0 Identify examples of each code in the set product. }

Laura Mulvey's theory of the male
//////// can definitely be applied to the Bond franchise as EXAMPLES OF ROLAND BARTHES' CODES
- a whole. Up until 1990, all major Bond posters ;
% ) depicted in various states of o '
/////////// undress, presumably for the pleasure of a Action code: s 7 . 7 . CO PY R‘G i‘ET
. o
male audience. > . P R GTE CTE D
The film was released shortly after the 1973 G f/‘;d | L~
crisis. The poster’s represe"‘”/ir /[ . ,,,,/ .
of power plants and explosions /) S e, ,,,// - %{,}WM’/Z |9
D 1 Semic code:
to t'4 “{J its % ve ,;;m n t;l/; Egypt- O9
‘rael 'é/ét{;lict. .
Cultural code: Ed ucation
The Ma ,/z//{/fﬁé/Golden Gun was the
film starring Roger Moore as
Bond. He had appeared in Live and Let Symbelic code:
the previous year. Moore had also attracted a
large fan base due to his playing the lead role in
the TV series The (1962-1969)




Set Product 1: No 7ime to Die (2021)

Production Company and

Distributor
/ t
., . 1 ’é 3 i
_9 Identify examples of each code in the set product. ' Y _ Aty two more examples of intertextuality in the set product.
o, @ INTERTEXTUALITY IN THE
Action code T NO TIME TO DIE POSTER..
5 4
x4
= The Aston Martin car at the bottom of the poster has long
Enigma code bgen associated with the Bond franchise. The first Bond
film to feature an Aston Martin was Goldfinger (1964).
...
r @ @ @ N
Semantic code
Symbelic code N ——————————————————————
e
Cultural code

Two female characters are stereotyped as feminine =>  girl’
archetypes. The glamorous costumes 2~ 205 = .

i

L &

wh. o Jthe

e

as No Time
just as a film
Time to Die
IMAX release
which sign

COPYRIGHT
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in what years were these social media sites fi

o —————— i

Media conglomerate:

=

—

Ut

Vertical integration: /////////// ol ,

4
- 4

——————— e edel m
G P 4. amp. jt_Jud sites such as Facebook and Twitter can be used to market a media

Horizontal integration:

Synergy:

Cross-platform marketing: ‘ I n D U 5 I H L |

Q List the ways in which each media form can be distributed. Two examples have been provided fo
help you. ;

Viral marketing: Media Form Me' gus stribu n

Magazines
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Active audience: I
' 4 Y
//M ]
. _ ¢ -~ ”_ ,,,/«// — — — o oy R
Passive consumer:
R = 4
0 . e Ac ot u
G 4 ’/;/- -
a ; A

“The crfects Debate:
A

Mass audience:

i

G Provide a definition for each of Stuart Hall’s readings. ;

Niche audience:

Stuart Hall - Reception Theory

i

It is widely agreed that media The audience in furn
producers encode messages decode these messag

into their products in order to However, they wili not &/
Demographic: invoke a particular response do this in the way &
from the audience. 4’ f producer(s} intende
y - 4 L . .
- — A >
Preferred ¢ g- . “Negotiated Reading - Opposition:
gy
o ’/ A -
. o a4
Psychographic: 5 _

Secondary audience:

Primary audience:

COPYRIGHT
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e IR etospaper: Quhuzm:e anh thbu

Identify some of the traditional ways in which newspaper readers might
/ The vast majority of newspapers in the UK
become active audiences. . - .
have experienced a steady decline in profits
throughout the past sever: ~y - Thisis
mostly down to t- = > ,ava ’nhty of
NeWs € e, 4. thro _one apps and
£ jalr. Hia.” o S “«(/e look at the daily
5ir arship mjﬁres for 7he Guardian for each
e Identify some of the contemporary ways in which newspaper rf’:*"/ ¢ L - media platform:

might become active audiences.
Print: 741,000 adults

PC: 1,492,000 adults
Mobile: 3,547,000 adults

|

e Provide definitions for the ;
following key terms. !

Gatekeepers

List four ways in which newspaper audiences have become
more active over fime.

News of the |/
and anothe/
2011, the papz
Opinion le-"y its journalis;,
COPYRIGHT
o 24
/ g ¥ PROTECTED
s - = »,/,,% ]
////”'/?//// 1%[///
it : ” 7
Q Fill in the gaps below. : = 4 : i //////////// | .
g k Bias O 9
Education
Columns




@

.
2

Set Product

N

7z
_

%%%%/ ;

“§\\

Explain how The Sun fulfils the uses and . A
; gratifications of its audience. '// ,: /ICS / H

.

.

Q Use these boxes to describe how The Sun mak |
: money and how it loses money.

COPYRIGHT
PROTECTED

s

{,"»,
In no more than 100 words, explain the relationship between The Sun
and the 1989 Hillsborough disaster. o
: 5,
- . -
///” : -
L o // 4
Z v 5 -

Education

Like other commercial ¢ Gm;} s, The Sun has div iﬁed into other industries {other
than news} in d rto t s profitand a d ach. Examples of this include
1.  SunBingo - I ega mb! ng su b d y
. n avers—adv:ce and guidance o ing money for gro i i {

uperday uchers for d‘i
eam Team — an online gambling su bd ry based a d football




° BILM INDUSTRIES

QAnalyse the following aspects of the official website for Spider-Man: Into the Spider-Verse.

S

Audiovisual material: Sponsoz:

Technical information: Interactive

E SPIDER-VERSE

OW PLAYING

" wIeoRSALD 3D

— .

"SWEET, SERIOUS AND IRREVERENT™ .
- Justin Chang, LA TIMES Narrative an/

Critical reception:

i
Link to website: htips://sites.sonypictures.com/spiderverse site/

Q Identify the eight content categories considered by the BBFC. H .. . B Distribution company:
! British Film Regulation

[ ] Age ratings applied to films inth.. & {e//cit d COPYR‘G?’ET

the British Board of il €assi & htion Al 1 PROTECTED

J areassigr. o % !,core«ge/{ertificates,
4 1 cac /3[ _ghtontent categories.

//4’////

i

i

- Blockbusters:

50 > ig
g Explain the difference between a 12
rating and a 12A rating.

Qg

Education

=

EEEEEE NN EEEEEEEEEEEEEEEEEENEEENEENEEEEEEEEE v

(Independent:

1




FILM INDUSTRIES |

Q Fill in the missing pieces of information. i
[ Production studio: J [ Budget: ] [ Director:

. o

Producers: 1 6 e
4 3
7 7

Distributors: ] [

fohibition: ] [ Release date:

Write a short character profile for each of the celebt © ¢

S ,
[ _i¢_aladthor: J

Diewas rep
e The soundt
Awards and
the films th
e MNoTimelo
film with a

> adjusted for inflation) for the oldest Bond films against the
most recent Bond films

1
Insert the correct Bond film titles into the table. !

Production
Film oducty Worldwide Gross

1962: $11 n $58.6 million
1963: $79 mitlion
1964: $124.9 million
Cary Joji Fukunaga: 1965: $141.2 million
2006: $1590 million $599 million
2008: $200 million $586.1 million
2012: $200 million $1.18 billien
2015: $245 million $880.7 million
2021: $250 million $774.1 million

After a long-delayed release due to the COVID-19 pandemir..;
No Time to Die had a global premiere at the Royal 2% =« m
London, UK. In attendance were many cast - e ”//’mx "s,
such as Daniel Craig (Bond), Cary . dire: = Naomi€
Harris (Moneypenny), Ben Y:sishe f{Q) an //fyrﬁfux

Christoph Waltz:

(Madeleine). Guez.2ls” - ledtv //ée of Wales (Charles)
andthe P =20 4fC a2 ;milla)"éind the Duke and %]
D.cvigs “C ¢ ide. i\ 4iam and Catherine). N

S i - 4 0

require viewing on the big screen. This was particularly

important for No Time to Die as the film’s release was pushed \
back numerous times due to the coronavirus pandemic. The 1%
IMAX release would have been a major pull factor for film fans

to watch it at the cinema.

o ey o 5 i A ' //////////
o v s vt s semrsoivnove | WP Wy

The high budget aliowed the filmmakers to produce //////
intense and exciting action sequences. No Time to Di
broke the Guinness World Record for the largest

amount of hig losives in one shot. This featured  §
in one of the viogs for the film as a form of marketing !
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Provide definitions for the following ferms. i

60 Explain the benefits of DAB radio over analogue radio. E e

e How has the rise of technology made radio easier to listen to? !
3
- % . A
# F 4
. {////,, - 3 »///// o

o 7

‘ 2 A
-
J 2 =

hd you know? As of 2024, digital listening accounted for
72.2% of the total listening market in the UK.

;
/////%//////%///////////// 4

The BBC is widely considered 7" . The BBC strictly concerns
to be owned by... itself with the policy of
- . informing, educating and...

R

Complete the
sentences in the

mind map.

Public service

broadcasters don’t

make money
through...

The public finances the BBC
through...

Public service broadcaster

BBC was accused of political bias.

Provide an exampie of a time wher |

i
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2 RADIO- DESERT ISLAND DISCS

F:ll in the missing keywords. : Q Explain how Desert Island Discs
fulfils the various uses and
Desert Island Discs Key Facts i gratifications of its audience. Why do audiences listen?
Desert Island Discs has been on radio since 7 i
. The premise is that each episode features Personal Identity (Uses & Gratifir»/’m Diversion/Escapism (Use

a famous guest - or ' — who is interviewed Soiltes o)

by the presenter.

The castaway is asked to choose records, a
and a to take with them if they
were to be stranded on a desert island. '

All guests are given th g ; o &
and a religio i using, i Surveillance/Information (Uses & Social Interaction (Uses &
they would like it. Pty Gratifications): Gratifications):

-
and choices, exploring
the meaning and of the tracks played and
items chosen.

They then discuss their Lité 2

-
What are some contemporary ways that

audiences can listen to Desert island Discs?

... - . . . . . Keepingup v/
Traditional ways audiences could listen to the radio = Contemporary ways audiences can listen to the radio Over time, Desert Istand Discs has 04

audience expectations—beco
and more open in tone, reﬂec‘(mg |
important topics. ts adaptabili
decades of broadcasting and indus’/;

At home; in the car; in cafés/restaurants; at work

Creating Playlists (Convergence & Active Audiences):

Users actively engage by curating Desert Island Discs-

inspired playlists on streaming platforms — becoming

producers as well as consumers.

User generated content = prosumer i
I

culture (Toffler). 7 o

e

Social impact
Some episodes of Desert /siand Discs have had a
because 0°. se guests featured. For example, Par.
-« tingin sport with a disability and

A Mi awd Lammy used his episode to talk 7
fzai, thie Nobel Peace Prize wi nner, spoke al
/ a Taliban attack. These moments can shape publi
be more than just entertainment.
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EXAMPLES OF
AUDIENCE APPEAL
AND_

Ry
7 Y
! \
l' itis conventional fora
1 popular radio show to be d
! repeatedonad different
dayasa ‘eatchup’ !
\\ proadeast.

~ -
\E_"’

e

\\\\\\

%,
“ty,

\\\\\\\\\\\\\\\\\\

‘y
it

S
g

'9

aloag with radio shows such as 7he Archers,

When was Desert fsland
Woman s Hour and BBC Inside Science.

. ey
il examples of how =,
) land/ Discs encourages

What type of broadcaster is the 72

Qg

Education

How does Desert isiand Discst

= o s How does Desert Istand Dist
How many peope listen to Je

How does Desert istand Discsviy;

How does Desert Istand Discsagy,

it




Fill in the missing keywords.

PEGI (Pan European Game Information} is the
European for video game content.

game which will protect minors
against harmful content. The PEGI sets the

standards by which video games released in
countries residing in the European Union are
regulated. This also applies to several other
countries including , Israel and India.
is one of the few exceptions as their
video game content is regulated by the USK
{Entertainment Software Self-Regulation B2 4

PEGI organises game 1L

Complete the list of content indicators that PEGI
1 considers before assigning classification.

///////////////

W
.
Y,

N\
&)

\

%,

7
.

e

\\

G

The organisation’s central aim is to create video

@Q

MOBILE GAMING

G List the uses and gratifications of mobile video games.

7

// 2
1 4
/
4 w

4

i L]

K Entertainment/diversion:

e nformation:
-

e //;Iueﬂflf{y

7 s
4 .

. 4

3

Social interaction:

i

| | Discrimination |

4 0O

| Online inter>7t'.

a

Z7
Y,

Y,

N\

\\
N
A\

SISy

&

N/

W,
%,
3 /
////’/////////////

Sex or nudity I

Remember: It is the
Video Standards
Council Rating Board
that is actually
responsible for - i,
the - ‘/ Ao

. £G)
ti s /;gw(fgg
- /reréaéed in

o,

" on games in 2018 all other platfass

most notably ,/
consoles

Remember: Certain
video games receive
different classifications
on different platforms.
For example, Pokémon
Go received a 3+ rating
on the Google Play
store and a 9+ rating on
the Apple iTunes store.

Statistical projections
and industry forecasts

from [N (2018)

Remember: The percentages
and figures are projections
and not final figures, but they

are a strong indication of the
global worth of the industry
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Provide three more examples of people complainiy,
negative effects of playing Fortnite.

i

In April 2019, a GP allegedly prescribed an 11 yearold b
from playing video games citing, Fortnite as a key exa

[ =

rOrFtnte

A Complete the statistics below.

- ;
7 o

S

53% under the Asc

Audience
Breakdown

What counter argument did Andrew Reid make? ;

. \
Information

Fill in the missing key Passes are extremely poj .

words in the information players who don't have the time or

\_ < boxes below. earn all achievements through the ga

< Pass costs the equivalent of

/ Social interaction \
According to a LendEDU survey, appro)
Audiences are able to 0 - o 4 ppre

of players are thought to make in-g

purchase weapons, traps,
emotes {player dance moves), "
skins (character appearances) In order to play Fortnite: Save ' i
and upgrades on Fortnite the World, audiences must buy a _
using___ ,thein-game pack thro''gh the official .
\ j currency. V-bucks can be . There is a
purchased in exchange for y_ Aitic /://that C?S'ES £34.99 COPY RlG i—ET
\ real . 4/ a edition that
- { |y e
Entertainment/diversion g — & £49.99. Occasionally, large PROTECTED

. oy discounts will be offered.

- P %
Fortnlff// 3 Ael L b

A

/ i 2N fe Can Fly
Yl & & - '
//// v is responsible In 2018, Fortnite: Battie |9
for designing the game Royale was found to be the : /
highest grossing console m—
Epic Games was previously 9 game of all time * 09
credited with developing the f/ Ed .
This has enhanced (" // UCQ’thﬂ
- _ As of April 2019, there //%
the experience of playing were 200 million // |
shooter, stealth and fighting registered players

games including Gears of War

in 2018, Fortnite Battle: Royale Figures from Superdata suggest t

won ‘Best Game’ at
the PC Gamer and IGN awards

game’s revenue increased by a third
12 months between May of 2018 ar/

i
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