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Teacher’s Introduction
Included in this teaching pack is a set of lesson plans with accompanying
information sheets and worksheets that equate to the guided learning hours
(36] and cover all of the learning sutcomes required for Component 1:
Exploring Media Products (teaching from September 2022},

Component 1 allows learners to develop their knowledge and understanding of:

® the way media products are created, and the codes, conventions and
technigues used to make them, to cornmunicate meaning and engage audience

»  therelationship between media products, their audiences and purposes

#  how media products combine genre, narrative and representation to create m

¢  how media production techniques are combined in media products to create s

This teaching pack covers the following topics:
Al Media Products, Audiences and Purna
B1 Genre, Narrative and Repres 3
B2 Media Production Tect

hours have been allocated to each of the learning

The table belas

A: Investigate media products
B: Explore h di duct

Each lesson is set out in a similar format with a starter, a main
lesson activity, an exposition, a plenary, and a homewaork or
extension task. Some lessons also include an info sheet that
collates all the information learnt in the lesson. For each of the
lesson plans | have included learning aims to show what your
learners should have learnt during the course of that lesson and
should now understand, highlighting the relevant keywords. Each
lesson is designed to encourage learners’ discussion through a
variety of tasks. I have also included hands-on workshops for
learners to explore how media production techniques are used to
create effects and communicate meaning by deconstructing
selected examples, developing their understanding of how the
production techniques used are combined to generate meaning for
their audiences. Also included is a glossary of key terms.

Although designed 1o last one hour, most lessons also offer an extension or homewd
depending on the needs and abilities of your learners, Equally, vou may choose to spé
sessions to support lower ability tearners. :

Practice assignments have been included in this teaching pack which can be used in ¢
Component 1. You should also refer to the sample PSAs / the PSAs on the BTEC webg

for actual assessment
coursework gl

will be askes their actual assessment. Alternatively, by setting a ‘mock assig
students for cale and experience of completing an actual assignment. You may
taking the first approach through the first Learning Aim, and setting a mock assignm
so that when they do their very first assessment they already have some experience

Endorsement edition, update v2.0, lanuary 2024:
& Definition for oppositional reading completed on page 84.
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What to expect
An introduction to 3 wide range of different innovative and influential media pr
of media producer, aimed at different audiences and consumed on different pla

What media products to cover
Historical media products, defined as pre-2000
Contemporary media products, defined as post-2000

Media products created by different types of media producer
Media products new to learners
Media products learners enjoy

& & ® & B

The media products from each of t

rs'selected for teaching and leay

Pearson-sety g for learning outcomes A and B.

How to select media products

e  Sslected by the teacher

s  Selected by the learner

e  Selected by a mix of teacher/learner

About the Learning Sutcomes

Learning Qutcome A; :
investigate media products covers the relationship between media products, ‘th¢§
relationship should be explored from the perspective of both the media producé
products chosen for the teaching and learning activities should include: :
o contemporary media products {post-2000} and historical media products (p
»  media products created by different types of media producer

Whaot will learners need to do? ;
e Will be required to provide supporting evidence for their ideas and argumeg:fcs
e  Canwork together to research the key points of different audience theories
e Use primary and secondary research sources to help develop their understa)
media practice
e Investigate how audience statistics can help build the picture of the relatio
and their audiences (how the audience responds to and interprets media pi;

ten included in thﬂ“i COPYRIGHT
ind rellablinly of secong
PROTECTED

Learning activities on primary and secondary researc
and your learners in discussing how to accesg, i
reference the work of others.

Tips: _
e Direct |c@Re sider the type of media producer, their ethos, maotivations
pmducts ir purpose through their production values, participants, contes;

marketing when it comes to investigating production. :
e When investigating audience interpretation, direct learners to cover passive (
theory, audience engagement theory and uses and gratification theory. '

BTEC L1/2 Tech Awards Teaching Pack, Component 1 Page 2 of 131




Audience interpretation key points

Through their research, learnars should be able to conclude that:

= gudiences can be directly influenced by the media (media effects)

»  media producers encode preferred readings into media products but audie
media product in different ways, e.g. preferred, negotiated, oppositional r

+  gudiences passively or actively consume media products depending on the
who they are with and the level of audience involvement, e.g. primary, sec

o audiences actively choose and engage with media products for specific rea
information, diversion {entertainment or escapism), personal identity and/

Learning Outcome B:
Explore how media products are created to provide
on media products from one sector, or media qr
and practical knowledge and understa

d engage audie
m different sectors t
s should select media prod

What will learners nee
media products use generic conventions to engage

w2 common characteristics of the selected genre — as well as a
genres, Of In some cases subverting generic conventions and the effect on

¢  compare how the use of narrative features in each media product creates
including storyielling, narrative structure, point of view, characterisation, t
and mode of address

e investigate how each narrative feature has been used and the effect these

« develop understanding of how media products construct representations of

s  explore how media praducts represent people, places, issues and events frg
perspective

e  expiore how media products position the audience, stereotyping and its co
representation, misrepresentation, positive and negative representations

e develop skills in textual analysis and explore how encoding, anchorage and
media products

s explore and explain the effects created by different ways of using producti
sectors through practical experimentation

» compare how the combined use of production technigues contributesto t
response, creating atmosphere, developing characters or constructing the s

The learning activities included within this teaching pack will provide learners wit
and skills to compare how genre, narrative, representation and media producti
meaning and engage audiences in different media products.

Abkout the assessment

The internally assessed, externally moderated co
knowledge and understanding. The Pe
and the given format of the asses
information on the PS

: , e.g. practical assessment / pr
Pearson website.
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The fellowing pages contain seme preliminary information on media sectors
0 help introduce the course. A media products log and a profile sheet are als

Notes

Audio/Moving image }

Media Sed

Product Term used to describe the type of medio that has been produc

"‘Describes the different parts of the creative industry, &.g. movi

Bevice Term used to describe technological objects

Platform Describes how media products can be accessed by audiences

Media Products: Media Platfor

‘Gudﬂo /Moving Image \
¢ Filmes, trailers, film soundtracks,
documentaries, animations,
training videos, adverts, drama,
music videos, factual
programmes, light
entertainment, news
programmes, podeasts

 Ds/0VDs/
Blu-rays /

; Web pages ’

Print

Adverts, flyers, posters, print
newspapers, interactive

newspapers, print magazines,
interactive magazines

Web pages,
{ ieonline }
A\ magazines /£

Apps, entertainment,
educational, simulation, online
{(MMOG and MMORPG -
massively multiplayer online
games and massively
multiplayer online role-playing

E,ﬁames'ﬁ j

BTEC L1/2 Tech Awards Teaching Pack, Component 1 Page 7 of 131
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Laptops

MP3
players

Tablets

oilective term
to describe

technological
objects

Mobile
Phones

Synergy

Definition: Describes two or more media sectors ‘working together’. The cox\
be greater than the lone effect of each of the individual media sectors. :

o

Example: The Walt Disney Company is an excellent example of synergy. As a.
tollowing subsidiaries: Touchstone Pictures, Pixar, Marvel Entertainment an
the Disney television channel, Radio Disney, the Disney branded store, Disne
branded merchandise, such as toys and clothing, as well as CBs, DVDs, and n
parks and Disney resorts and Celebration, Florida - a residential community

Notes on the advantages/implications of synergy:
¢«  (ross-media synergy raises/creates national and
a wider target audience and demographic v
s  Cross-media synergy enables
varied range of media plat

bal awareness o
revente and m

On the following pages, there are several activities to introduce learners to diffe;s}s

BTEC L1/2 Tech Awards Teaching Pack, Component 1 Page 8 of 131
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Activities

Media Products Quiel Activity 1

Learners to match up the Media Product cards with the Sectors. This activity Cc
during the scheme of work or used as a refresher activity to remind learners of &

media products,

Sectors

Audio/moving
image

Print .

Interactive

Media Products

Blu-ray

Factual

programy

Trailers

Factual
program,

Podcasts Music vie
Interactive Posters
newspapers :
Simulation Film ;
games soundtra

BTEC L1/2 Tech Awards Teaching Pack, Component 1
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Media Products Quick Activity 2 — Odd One Out Quiz

For each row, find the odd one out,
Circle it, and then write down why you think it is the odd one out.

1. Radio broadcast Website
Why? .
2.
Why?
Why?
4.
Why?'
5.
WTTEY? cerecrecenmeonscenscrssenso st sesnsesess o ecs st e s SR kR R 8 R R
6 Podcasts Music video B
WTETT et smcrnr s smsesm s smsssess s ats s nat s 4 e85 8445 4S5k NS R6ER R PR RRmn 00
7 Moving image Games |
VVREHZ orererismeeonees s ar s s asns et e s 8RR R e
8 Music videos Films |
WTETT et smcrnr s smsesm s smsssess s ats s nat s 4 e85 8445 4S5k NS R6ER R PR RRmn 00
9. Adverts Print
VVREHZ orererismeeonees s ar s s asns et e s 8RR R e
10. Tablets Laptop |
WWRY? ettt sttt
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Media Products Quick Activity 3 — Pop Quiz

1. Which one of the following would be considered a device?
a) Games console
b} TV broadcast
cj DVD
dy Digital download

2. You have been asked to create a new 2 foting a new media prog

a} Name three sect d'work with to create the advert.

COPYRIGHT
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Media Products Activity 4 — What Am 17

Learners will need to be in puairs for this activity and will need paper and a pen,:
marker. Give out 4-6 cards per pair; learners are to write down examples of th
of the cards. Learners must then turn them face down so they cannot see what
takes a turn to describe or draw the media product for his or her partner to gu
correctly, they swap over. Continue until each pair have guessed all their cards

Media Product: Website

Media

Media Product: Film

Media;é

Media Product: Magazine Media Pma%

Media Product: Newspaps

BTEC L1/2 Tech Awards Teaching Pack, Component 1 Page 12 0of 131
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Media Products Log

Use the below to make a log of media products that you have covered to heipf
knowledge of Component 1. Remember to make a record of how these media

BTEC L1/2 Tech Awards Teaching Pack, Component 1
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Media Product Profile Sheet

The media product {WHAT):

Aundio/Moving Image

Print

L1030

Interactive

The target audience (WHO):

The purpose of the media product (WHY):

BTEC L1/2 Tech Awards Teaching Pack, Component 1 Page 14 of 131
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The following pages contain practice tasks that are for the setting of practice
found on the Pearson secure site must be used when setting and marking th
Templates / writing frames must not be provided in the actual assignment, a
in this section of the resource are for practice assignments only.

Practice Assignment 1

Introduction
This practice assignment is intended for you to show your !
of media products, the purpose they serve and who,
production techniques used to create the

e ForTask

media P¥¥uUcts use genre, narrative, representation and media productiy

meaning to audiences.
You have approximately 10 hours of formal supervision to complete the prag
e 3 hours to complete Task 1 :
e 7 hours to complete Task 2

Your teacher will advise you when you can move on to the next task.

You must work independently.

You cannot work with or discuss your work with others unless group or collat

allowed. You will be required to create your own independent responses ane:

All work relating to the practice assignment must be held securely between s

You will be able to access the Internet for the purpose of research and any so
connection, but this will be monitored by your teacher.

8 yp g any

sks often link to one another, so it is importa
arting the practice assignment. ;

Ensure all work complet : You'll be asked to

BTEC L1/2 Tech Awards Teaching Pack, Component 1 Page 15 of 131
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Practice Assignment 1
1: Exploring Media Products

Approximately 10 hours

Practice Assignment

A media lab/studio or working space
A range of media equipment, software and materials as re
delivered, with appropriate safety equipment

Secure digital file storage for keeping work safe between
Access to alibrary and /or Internet resoyzies for learners to
Resources for recording and e;zicEii g tvork, such as car

: national association is creati
plicit prejudices.

tional | As part of its div
xt interested !

ipaign coordinators have asked media students to co
E: theme of prejudice, explore media products that approac
T Based on the theme, you should investigate:

®»  media products that include prejudice-related content o

¢ how prejudice is portrayed in media products :
# audience responses to prejudice in media products

#  the use of prejudice in the production of media products

Investigate media products
Use research techniques to select examples of media produc
theme in different ways.

You must select at least one media product from each of these
s  audio/moving image f
s print

e interactive media products

Based on these examples, you should undertake research th
s  forms of media products

»  the purposes of media products A
e  types of audiences and how they interpret and respond

e  the relationship between media products, their purpose
A: Investigate media products

One or any combination of:
e  written analysis
e researchlog
Task 1 will take

presentati
o recordings
®  screencap
3 hours to complete

COPYRIGHT
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Explore how media products are created to provide me
Based on your research relating to the theme of prejudice, e
preducts use and combine media cedes and conventions to
aundiences. You may choose to focus either on products from
different sectors.

You should undertake an analysis of media products and pros
« how genre, narrative and representation are used

»  how media production techniques are used E

« how genre, narrative, representation and media prod;

create meaning and engage audiences

B: Explore how media products are

One or any combination o

-eritations with speaker notes
recordings of audiovisual presentations

e screen capture/recordings

e practical experiments and responses

» annotated practical work

Task 2 will take approximately 7 hours to complete

COPYRIGHT
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Practice Assignment 2

Introduction

This practice assignment is intended for you to show your knowledge and u
of media products, the purpose they serve and who they are aimed at, while
production technigues used to create them.

in this practice assignment, you will complete two tasks: :
e  For Task 1, using research techniques, you will select examples of media§
have approached a theme in different ways.
For Task 2, based on the research relating to the theme, you will be exp
media products use genre, narrative, representation ax
meaning to audiences. i

You have approximately 10 hours of
» 3 hours to complete Task
« 7 hours to comp!

sion to complete the pra

Your teach! advise you when you can move on to the next éask.

You must work independently.

You cannot work with or discuss your work with others unless group or collg
allowed. You will be required to create your own independent responses and

All work relating to the practice assignment must be held securely between

You will be able to access the Internet for the purpose of research and any s
connection, but this will be monitored by your teacher.

you have questions about the requirements of:
sources you are allowed to access, you 3

A to improve your
oblems in the tasks.
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Practice Assignm
1: Exploring Medi

Approximately 1 O

Practice Assignmes

A media lab/studio or working space :
A range of media equipment, software and materials a
being delivered, with appropriate safety equipment
Secure digital file storage for k
Access to alibrary and/
research '
Resoury

t resources for learr

ing and evidencing work, such as:

- ampaign for gender equality, a naticnal equay
paign to overcome gender bias. :

The campaign coordinators have asked media students to
Using the theme of gender bias, explors media products th
different ways. Based on the theme, you should investigate
»  media products that include gender-blas-related conte
¢  how gender bias is portrayed in media preducts
»  audience responses to gender bias in media products |
¢  the use of gender bias in the production of media pro

investigate media products

{Jse research techniques to select examples of media produg
theme in different ways. -

%

You must select at least one media product from each of thé‘%‘
e audio/moving image f
s print

e  interactive media products

Based on these examples, you should undertake research t
¢  forms of media products 5
e  the purposes of media products A
e types of audiences and how they intarpret and respon
e therelationship between me; ucts, their purpo
A: Investigate media p

COPYRIGHT
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research log
e  presentations with speaker notes
s recordings of audiovisual presentations
e  screen capture/recordings
Task 1 will take approximately 3 hours to complete
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Explore how media products are created to provide o

Based on your research relating to the theme of gender bi
products use and combine media codes and conventions
audiences. You may choose to focus either on products fr
from different secters.

You should undertake an analysis of media products and pi
e  how genre, narrative and representation are used
#  how media production techniques are used

e  how genre, narrative, representation and media prodi
create meaning and engage audi

resentations with speaker notes
recordings of audiovisual presentations
screen capture/recordings

practical experiments and responses
annctated practical work

Task 2 will take approximately 7 hours te complete

COPYRIGHT
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Marking Criteria

Mark Band 0 (No rewardable material)

Mark Band 1 {33 marks)

Superficial consideration of media products in relation to

the brief

Limited links between products, purpose and gudience
interpretation

Basic understanding

Basic application of media research techniques used to
identify and select limited material

Mark Band 3 (7-9 marks
Competent consideration of med:
the brief %

techniques used to identify and select mostly relevant

material from a variety of primary and secondary sources

Mark

-~ Straightforward co
refation to the brief

—> Partially appropric
and qudience interp

— Adequate understa

elation to

— In-depth considerat
the brief

— Effective finks betw
interpretation

— Thorough understa

— Confident applicati
techniques used to i
relevant materiaf fri
secondary sources

Mark Band 0 [No rewardable material)

L

Mark Band 1 {1-3 marks)
Superficial account of how media products use genre,
narrative and representations
Basic understanding
Limited examples
Superficial account of how media products use media
production techniques
Rusic understanding of how media products create
meaning and engage audiences
Limited links between the combined use of genre,
narrative, representation and medin production
technigues
Superficial analysis
Basic application of media reseqrch technigues used to
identify and select [imited material

Mark Band 3 (7-9 marks)
Competent account of how media produs;
narrative and representations
Good understanding
Mostly rels .
' 9)°how media products use media
X iniques
Good unaerstanding
Mostly relevant examples
Appropriate links between the combined use of genre,
narrative, representation and media production
technigues
Competent analysis of mostly relevant examples
Competent application of appropriate media research
technigues used to identify and select mostly relevant
material from a variety of primary and secondary
sources

Mark

genre, narrative an
-~ Adeguate understa
— Some relevant exa
> Straightforward ac

media production
-~ Adeguate understa

meaning and engage
— Some relevant examy
Partially appropria
genre, narrative, rep;
techniques :
~> Sufficient analysis of:
— Adequite applicati
echnigues used to

<

— In-depth account ¢
narrative and repr
Thorough understa
Relevant examples
In-depth account of
production techmig
Thorough understa
Relevant examples
Effective inks betw
narrative, represen
technigues

In-depth analysis o
Confident applicati
technigues used to
refevant material fri
secondary sources

el Ll

NN
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Practice Assignment Planning Templates

These templates must only be used during practice assignments, Pre-prepared
during the PSA. s

Historical media products chosen for:

AUAIo/ MOVING IMAZE! ..ottt st b son s e r s s
g 0 U . N
IBLETACHIVE! oo e i 60 00 e nme e e a nn et srssnsassssmcsnesn

Contemporary media pre;

FTVEETACTIVET oot ieeeereeomeeseseessseesseseessesssssne s sessesssese e o eses e s e o ssem e eet e ess et onaesennessessseneresins

Research techniqgues § will use:

My primary sources are:
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COPYRIGHT
PROTECTED




COPYRIGHT
PROTECTED

SAIPDRIU]

cuonviosdisius aousipno pup asodand agayy T fo auisyy 3y3 03 paIDas UaSOYD aabY [ 10y sianpo.ad pipaw oyl usamisq diysuonnias syl fo sisfppuy



What supporting evidence will I use?

Written analysis

Research log

Recording of audiovisual presentations
Screen captures/recordings
Presentations {including speaker notes)
Practical experiments and response

Oooooon

Annotated practical work

List the ways in which audiences may interprei the same media product §
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Note: You may choose to focus either on products fromw one sector or on pr

Historic and contemporary media products selected:

FESEOTIC oviesvririsiisnsiisnsiisnssisssiissssissssissssisssssssssessaassasassasassases

Contemporary

Historic media products

Narrative
Representation
Media
production
technigues

Summary points on how histori¢ media products use genre, narrative, rep
production techniques to create meaning and engage the target audience o

COPYRIGHT
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Summary peints on how gontemporary media products use genre, narrativy

production techuigues to create meaning and engage the target audience on §

List the media production technigues used to create meaning and engaga%

Production technigue used Meaning created

BTEC L1/2 Tech Awards Teaching Pack, Component 1 Page 26 0of 131
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What supporting evidence will I use?

Written analysis ]
Research log ]
Recording of audiovisual presentations L]
Screen captures /recordings ]
Presentations {including speaker notes) ]
Practical experiments and response |
Annotated practical work 1

Have ! used appropriate and correct terminology in m
Yes O
No O

How can I improve m

BTEC L1/2 Tech Awards Teaching Pack, Component 1 Page 27 of 131
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Research Log Template

What f was

Date Source description looking for
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Audiovisual Presentation Planning Checklist

Name of learner:

Date:

Media product related to:

Audio/Moving image O
Print [
Interactive media O

What I need to include in my evidence fo

Learning outcom

TICK BOX

Pve plan? £t my presentation and script

O

I've practised my presentation and received
feedback

I've checked the room and equipment
available to me

I've prepared answers to questions that |
might be asked

{'m using the correct format and structure

{'m using correct spelling and grammar

¢ language

Meaning is clear

BTEC L1/2 Tech Awards Teaching Pack, Component 1
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Feedback Sheet

Name of learnenr:

oy

Name of teacher:

Class:

Date:

Teacher feedback:

Learner response:

Learner actions / next steps:

COPYRIGHT
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Part 1: Al: Media Products, Audiences

Lessons 1-2 ~ Researching Media Products

Media Research Techniques

Lesson Qutcomes:
Learners should understand:
v research methods and techniques, S
including primary and secondary sources \ﬁ‘?&w“*
v" ways of recording research outcomes to
present research findings/results
¥ the purpose of research in creative

production

primary source
research logs
diovisual recor
scussions '
audience research
production researt:

-~
-

complete the Research Techniques Worksheet:

What types of research are important in creative media
productions?

—» Audience research

—  Market research

— Production research

What types of data can be used to research audiences?

-3 Socio-economic / Age / Gender / Sexual orientation
/ Occupation / Education

-+ Geodernographic / Pemographic / Ethnographic /
Psychographic

> Media preferences

~% Buying patterns

What types of data can be used to research the market?
— (Competitor analysis

-+ Google trends

—» Consumer trends

— Government statistics

— Market research reports

What types of data can be used to research productions?
Social media analytics

G:oogle analytics

Production rates

Financing grants and funding
Location libraries
Talent database

What is the
¥ under
¥ useau data to create audience profiles
v" gather information about the target audience for a

particular media product

What is the purpose of market research?
V' understand existing media products in the market
v understand the competition / competing media
products
¥ understand marketing and distribution routes
v understand the unigue value proposition of the
media product

Stai¥the lesson by asking learners what they know about research
You can prompt/steer discussion by approaching the following key questior

What is the purpose of
v understand the vi
v" understand the p

production to go
v understand the c
¥ scout out potential 1

Examples of primary sot
—> Definition: first-haj
event ortopic

v Records of evenis
BARE figures, RA

Examples of secondary s;
—» Definition: inform
who did not expe

¥ Journals, newspa
reviews, websites

Examples of qualitative
—» Definition: collectiy

data to describe ch;
test hypotheses

eviews

bservations

Interviews

v" Questionnaires

Examples of quantitati
— Definition: collect
to describe chara
hypotheses
Circulation figure
Ratings
Sales i
Sentiment analysis

SNANENEN

Fxamples of recording
Nete-taking, audiovisu
research logs
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9 | MAIN

;;;;;;;;;;;;;;;;;; Split learners into groups and assign each group one of the followin

e research and planning a magazine cover e researchan
& research and planning a radic & research an
advertisement

Each group to identify which research methods and techniques they wili us
their selected media product as well as how they would record research out
be prepared to justify their decisions.

During this lesson, discuss with learners how to assess the validity and relia
o reference the work of others and how to select information fr
research sources through the use of a research :aplate has been pro

g | EXPOSITION

vered in the lesson, reiterating the importan
] iigatiner and capture information covering audience res
pro; #1 research, qualitative and quantitative research, and pri
Make explicit reference to:

objectivity {fact, propaganda, opinion, bias)
timeliness {in date vs out of date}
importance of fact-checking

importance of referencing

GG LU

PLENARY

assessing the validity and reliability of secondary sources and the

then reduced to one word,

g | EXTENSION OR HOMEWORK

Learners to summarise the topic ‘research technigues’ in five sentency

should:

> list the primary or secondary source, e.g. personal interview and:

source, po deast
N

................................. Each learner to complete a research log using the template provided

» include a summary, screen recording or copy of selected example
information
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ledia Research Technigues

Audience research Market research

Definition

Purpose

COPYRIGHT
Quantitative resea - PROTECTED
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Lesson 3 - Contemporary {post-2000) and HE;
(pre-2000) Audio Media Products

Lesson Outcomes: Keywords:

Legrners should understand: audio

v the different types of media products radio broadcasts
within audio interpretation

v textual analysis and personal response connotation
techniques for audio media products olysemy

4 | STARTER

Start the lesson

drners into groups and hand out Post-
as many audio media products and exampl
Z&¢'down as many as their group can think of in two min
it notes on § #.rd. Use as a discussion point to lead into the main activity
for the main activity. Keywords to add if they have not been covered:

incidental music, dialogue, levels, clarity, piich, diegetic/non-diegetic, voice
motifs, sound effects, denotation, connotation, encoding, anchorage, polyse

5 | MAIN

““““““““““ Learners fo stay in groups. Allocate each group a contemporary {(post
2000) audio media product, e.g. radio advertisement, radio broadcast

Example contemporary audio media products {post-2000}

Radio advertisements Radio broadcasts
A selection of radio advertisements = BBCRadiol -
across different genres: https://www.bbc.co.uk/radiol
https:/ fwww.radiccentre.org/how- e Heart Radio - e
to-do-it/creativity /get-inspired/ https:/ /www.heart.co.uk
e 1alkSPORT - https://talksportcom | =

Example historical audio media products {pre-2008)

Radio advertisements Radio

e Toys R Us (1983) - BBC Children's
hitps://www.youtube.com/watch?v=K9q8TdC372w (12403 ~

® Pepsi (1966) - htps: //www.

https://www.youtube.com/watch?v=Nc =VIOLPFQth4

& Star Wars (1978) - e War of the Wo
https://www.youtube Uz-RQEMkw (1938} -

Jaws (1980) — https:/ /www.y

: =Xs0K4ApWi4

e British Declara

htips: / /www.y

=FQcaFi6m6D

hteps: //w\,... Wy ‘utube.com/watch?v=szZ6izllW0
¢ Miscellaneous -
https:/ /www.youtube.com/watch?v=0KEfTIWijl{8

Using A3 paper or the Textual Analysis Worksheet, learners are to analyse s
media product and identify how these stylistic codes contribute to interpre
{personal response}. Allow 20 minutes for learners to analyse and 15 minu
The Creating Meaning Information Sheet, Production Timeline Worksheet an
used as prompts to help learners,
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g | EXPOSITION

;;;;;;;;;;;;;;;;;; Learners to create a fact sheet on audio media products including rad
broadcasts and podcasts. This can be done as an individual learner activity of
fact sheet on radio broadcasts has been done for you, :

4 | PLENARY

.......................... Arrange learners into a circle. Encourage learners to throw a ball to e

give answers relating to the lesson to demonstrate their learning. Alternativ
learners to stand up and you ask questions and throw the ball to learners to
question correctly, the learner to sit down.

& | EXTENSION OR HOMEWORK

,,,,,,, Using the completed fact sheets or:;
their understanding of con%i
are created by ¢

products, learners ca
.y and historical media products t}
ves of media producer '

1it genre and narrative conventions
ct different representations

VOOV

émploy different media production techniques

COPYRIGHT
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Textual Analysis and Personal Respons:

~,~3

Chosen audio media product:

Incidental Aural

music Bridges rnotifs Jingle

Denotation

Connotation

Anchorage

Encoding

COPYRIGHT
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Textual Analysis and Personal Response

Dalogue Levels Perspective

Denotation

Connotation
Anchorage
Encoding
COPYRIGHT
PROTECTED
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Creating Meaning Information Sheet

»  Memorable aspects
«  Mood

*  Style

«  Excitement
*  Dynamism
* Atmosphere

To create

Subjectivity
* Meaning

To
b | indicate or

signify

How can
stylistic
codes be
used? _‘ e,

~ | Todirect
| oralert |
\ theviewer /

fnrorce action
late space or events
Change time frame

Move narrative forward
Improve ease of consumption

To reflect
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Audio Keywords Sheet

Incidental music

Describes music in a televisie
programme or video game
music, but background mu

Bridges

Where sound continues fro
creating a sense of continuity

Aural motif

s suggestive of a

A catchy, musical song Oft{-}]“i;;;
advertisements. Also known

Voice-gver

Off-camera commentary that
television and film.

Sound effect

Artificial sound that is not di.
e.g. an explosion.

Dialogue Conversation between two o
Levels How quiet or loud the soun
, . The position of sound in tmr
Perspective o
volume and timbre.
. . Describes 1 sound in the
Diegetic S “

V1 aracter dialogu

ound that is added in the pe
such as mood music. ‘
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Example: Radio Broadcast Information Sheet

What is a radio broadcast?

A radio broadcast is a one-way transmission using radio waves that can react
different types of radio broadcast: satellite TV radio, Internet radio, digital r
Radio broadcast licences can be broken down into the following categorie
radio, hospital radio, long-term radio licence, short-term radio licence, onliy
Internet radic}, radio advertising production music Hcence and independen

Why use aradio broadcast?
#»  Useful for educating the audience
e  {seful for entertaining the audience
e  Real-time information
#  Reaches a wide audieng:
What sk asider for a radio broadcast? 5
»  Genr& s and conventions e Presenter/chara
»  Representation, e.g. people, place, ideological |  Digital audio file
messages and values CDDA, wmpresé}s

«  Target audience, e.g. age, gender, ethnicity, life { =  Audio platforms
stage, soclo-economic background Player, Real Play.

® Narrative structure {opening, ending, ® Listening systen
linear /non-linear, circular} +  Microphone tyy

® Use of stars, e.g. celebrities, reality stars, no direct connecteq
stars microphone} §

e Style, e.g realist, abstract, intertextual, paredy {»  Recording and

¢ Themes and subtext Audacity

¢«  Editing (bridges} e  Live or pre-rec

s Aural landscape {combination of music, s Interior/exterio}
dialogue and effects) »  Voice-overs |

= Maode of address, e.g. friendly, formal, » Annc1t1ncement5§
imperative »  ldents :

¢ {bjectivity and subjectivity {bias) e Interviews :

¢  Purpose, e.g. create mood (tension, authority, |e  Incidental music
fear, laughter), interview, atmosphere, live s Newsreports
performance, presentation, dialogue, group s Jingles
debate, audience interaction »  Phone-ins

= Ambience = lcons

¢  Rhythm/pace (beat) o  Silence {beat)

¢  Functional (communicate information)  Music

Efects COPYRIGHT
alogue PROTECTED

roadcasts and work through the

s Persuasion (repetition, communication
methods/techniques) &

Examples,
1} hitps://www.radicharrow.org/
2} hitp://www.hriorg.uk

. £89
3y https://www.radishillingdon.com/listenliveoptions.php ‘ Edbcg\t on .
4} http://hrcorguk f . ‘
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Lesson 4 -~Contemporary (post-2000) and Hi
(pre-2000) Moving Image Media Products

Lesson Outcomes:

Learners should understand: audio/image

v . the different types of media products TV programmes
within moving image music videos

< textual analysis and personal response
techniques for moving image media products

1 STARTER
Start the lesson by

rners into groups and hand out Post-i

f as many moving image media products and
L n. Learners to write down as many as their group can
to put up th‘ #st-it notes on the board. Use as a discussion point to lead i
board as reference for the main activity.

learners two g

Keywords to add if they have not been covered: denotation, connotation, en
pace, rhythm, continuity, cuts, fades, transitions, costumes, hair, make-up, p
body language, production design, sets, under lighting, overhead lighting, si
low-key lighting, shadows, silhouette, functional lighting, camera movement¢
audio keywords from the previsus lesson. 5

MAIN

+ Hand out the Moving Image Keywords Information Sheet, You may ch
Enformatlon Sheets as match-up activities, Simply cut out the keywords and
learners to correctly match up the keywords with their definitions. Learner
group a contemporary {post-2040) and a historical {pre-2040) moving ima
advertisement, scene from a TV programme, film trailer, yousic video, anima

TV advertisement Film trailers Music videos
¢ Range Rover Evoque s Muary Poppins Returns - e Ariana Grande - 7 rin
Stunt - Speed Bump - https:/ /www.youtube.com https:/ /www.youtub
hitps://www.youtube.co Jwatch?v=-3jsfXDZLIY Jwatch?v=QYhomyYij
m/watch?v=ALtGqSdt-4w | » Bohemian Rhapsody ~ » Ed Sheeran - Perfect
e lkea - The Nightclub - https://www.youtube.com https [/ www youtub

https://www.youtube.co /watch?v=mPOVHJYFOAU
m/watch?v=j- e A Staris Born -

rk Ronson & Miley

v8wYLWBoA https://www.youtt othing Breaks Like
# EasyJet- Imagine - /watch?vzzS Heart -
https://www.youtube.co o A . https:/ /www.youtub
r/watch?v=FoKOBPf]YSU v.youtube.com /watch?v=AShcfgtnm
% Sheba- Proposal dtch?v=WDkg3h8PCVU | e Sam Smith ~ Too (foo
Goodbyes ~

https:/ /www.youtub
/watch?v=]_ub7Etch

@ Go to zzed. uk/11774
Using A3 paper or the Textual Analysis and Personal ‘R‘e‘@pome‘Workshoet 1
codes of their given media product and identify how these stylistic codes co
identification {personal response}. Allow 20 minutes for learners to analyse
class. The Creating Meaning Information Sheet, Production Timeline Workshe
Sheet can be used as prompts to help learners,
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g | EXPOSITION

Learners o create a fact sheet on moving image media products incly
from a TV programme, filo trailer, music video, animation. This can be done
or as a group activity. Refer to the radio broadecast Information Sheet in Less

4 | PLENARY

;;;;;;;;; Ask every learner to think of three questions based on the lesson. Pic
them to take the hot seat in the middle of the classroom. Encourage learners

learner in the hot seat to answer. Set a timer of 2 minutes per learner in the k
until the 10 minutes are up.

5 EXTENSION OR HOMEW
Using the complete;

3 0n moving image media products, le
anding of contemporary and historical meg
Dy different types of media producer
ilable on different platforms

use different genre and narrative conventions
construct different representations

employ different media production technigues

COPYRIGHT
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Moving Image Keywords Information Sheet

4 . ™ ~
Mise en

scene

Lighting Sound

Aural rmotifs
) 4 { ) Bridges
4 ) Functional
Hair ) Dialogue
) -~ High-key .
) Diegetic
Make-up f )
Low-ke o
. b Y Incidental music |
Props Overhead lingle
i A f ) Levels
Shadows
Setting ! ]
: ) 1 N Norn-diegetic
) - Side
Figure > ’ Perspective
expression |
L ) Silhouette
p \ ound effects
COPYRIGHT
Body language
ylanguag Voice-over | PROTECTED
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Long shot {LS)

A shot that shows a full body sho
background.

Close-up {CU}

Where part of the subject takes u;
very little hackground. A shot us

Medium long shot (MLS)

A shot where the subject fills up

Extreme close-up (ECU)

A shot used to show extreme det

Medium close-up (MCU)

A shot halfway between a close-t
shows the s t clearly, withoy

Medium shot (MS)

Overhead

“A shot from above.

mediurm distance

Over shoy

A shot that is framed from behin
subject. This is a typical shot use
between two characters.

Point of view (POV]

A shot used to show what the cha
they see the world. :

Straight on

A shot that is Jooking straight at

High angle

A shot used to look down on the &

Low angle A shot used to look up at the sub

Panning A camera movement that goes fr

Tilting A vertical camera movement tha
camera is stationary.

Tracking When a camera is mounted on a

Creating‘ avery smooth moveme

e

Stow motion

Showing 3 moving image more s

Speed Suggests how fast or slow the mfé
Zoom in A change in amera lens’s foc
illusig amera is movin
Zoom out aﬁge in the camera lens's foc
illusion that the camera is movin
subject.
Handheld Gives the shot a jerky effect that
Crane Refers to a dolly shot taken in th
equipment that the camera is mo;
Contrast The separation between the dar
iinage to create shadows and hig
Brightness Makes an image lighter or darker;
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Black and white

Shades of grey with no other co

Filters Used to produce certain colours

Saturation The intensity of a specific colow

Desaturation Removing/limiting the intensity
it appear duller and greyer.

Shades The different grades of colour, e
green.

Tone Refers &5 tness or darkn

Layout The arrangement of olyjects.

Focus Attention given to a particular s
blurred or sharp.

Rule of thirds A guideline thatisused inthe c

guideline splits the image into n
important elements should be p
imaginary lines or at their inter
tension and interest, rather tha
in the centre.

Asymmetrical composition

An unbalanced spatial arrangem

Balance The spatial arrangement of obije
equilibrium.
Juxtaposition The placing of two opposite ele

emphasise their ditferences.

integration of text with image

Fonts

A style of lettering.
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Textual Analysis and Personal R@ﬁg}@r@é

Chosen moving image media product:

Mise en

scone Lighting Sound Editing

Denotation

Connotation

Anchorage

Encoding

COPYRIGHT
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Lessons 5 and 6 - Contemporary (post- 2@@@}
(pre-2000) Print Media Products

Lesson Outcomes: d
Learners should understand: y
v the different types of media products X _K magazines
within the print sector . brochures
¥ textual analysis techniques for print media
products

1 STARTER
Start S |

! ttting learners into groups and hand out Post~it§
learners tv o think of as many print media products and examples
can. Learney rite down as many as their group can think of in twa minug
it notes on the board. Use as a discussion point to lead into the main activity. ;
for the main activity.

This starter activity can be repeated for Lesson 6 by expanding on print ter
understanding of textual analysis technigues. The glossary will help you with

“ MAIN

......................... Hand out the print Keywords Information Sheet, You may choose to
Information Sheets as match-up activities. Simply cut out the keywords and
learners to correctly match up the keywords with their definitions.

Learners to stay in groups. Allocate each group a contemporary {post-2000]
print media product, e.g. newspaper, magazine, brochure, advertisement, corg

Examples to use:

e Newspapers zzed.uk/11774-newspapers
e Magazines zzed.uk/11774-magazines

s  Comics zzed.uk/11774-comics

Brochures Advertis
e School/college brochure ~ e British Heart Foundation -~
https://www.oxfordsixthformcolleg https://www. bhf org. u}\/ what-we-
e.com/wp- j

content/uploads/2021/09/0xSFC_C
ollege_Prospectus_2021-final- QQ PY Ra @ HT
pages.pdf PROTECTED

Holiday brochure -

! https://www.adsoftheworid.com/

e IKEA-
https://www.adweek.com/creativ
from-simpsons-stranger-things-an

h‘ttps://WWw.nandos.co.uk/food/m
enu

tsing A3 paper or the Textual Analysis Worksheet, learners are to analyse s
product and identify how these stylistic codes contribute to interpretation a
response}. Allow 20 minutes for learners to analyse and 15 minutes to discu
Meaning Information Sheet, Production Timeline Worksheet and Print Keywo
help learrers. Allow 20 minutes for learners to analyse and 15 minutes to dis

. Educat on.
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3 EXPOSITION
;;;;;;;;;;;;;;;;;; Learners o create a fact sheet on print media products including new
brochures and advertisements. This can be done as an individual learner acti
to the Radio Broadcast Information Sheet in Lesson 6 as an example.

4 | PLENARY

.......................... Display a picture at random and on screen of either or all of these {us
newspaper, magazine, comic, brochure and advertisement, and ask learners
has been used and what meaning this creates / how the audience would inte
been used to connote danger.

Links to use:
¢  Newspaper - https://metro.co.uk/ne
s  Magazine - https://madnews.filg
s  Comic - https://www. &
= Brochure - https:

m/2010/04/sugar.jpg

eevee.com/2014/10/john-lewis-little-waitrose:

5 EXT*4SION OR HOMEWORK

.......................... Using the completed fact sheets on print media products, learners ca
their understanding of contemporary and historical media products

are created by different types of media producer A

are available on different platforms

use different genre and narrative conventions

construct different representations

employ different media production techniques

SO O
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Print Keywords Terminology Information Sh

Anchorage text

Refers to text that fixes the meaning of an ima
text is a caption that accompanies a picture 1r

Broadsheet newspaper

Newspapers that are taken more seriously th
deal with seripus subject matier. An example
The Guardian. :

Tabloid newspaper

Describes a type of journalism that focuses or
example of this is th seMirror.,

Regional newspaper

& tains news that relates
vening Standard (London).

The one-sentence introduction to a news stor:

Refers to the title of a newspaper. The title w

Masthead
newspaper on the front page.
A line at the head of a newsnaner article shos
Dateline AR U e DA 07 a8 DeWSHADEY alrtidio snoy
writing
Strapline A subsidiary heading or caption in a newspayg

Splash head full caps

A heading in a newspaper or magazine that i

Byline

The name of the person who has written the

Page lead

The main story in a newspaper or magazine.

Four-colour picture

A picture that is shown in colour using CMYK
process using cyan, magents, yellow and blac
are printed in CMYK.

Aword or phrase superimposed ontop of a

Caption talking, or where they are,
Support story A news story that is not the main lead featum%;;
Graphics Avisual element printe a piece of paper.
Underscored Aline drp aWaord or phrase for emy

zeneral interes

ifhed at a specific group of readers.

Aimed at a specific group of readers with one.

House style

Standards for writing as part of an internal s

Anchorage text

Where the meaning of a media text is establis

Cover Hne

Refers to the main headline on the front cove

Puff

Used to make something stand out on the fro
text within a shape
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Print Keywords Terminology Information She

Colour scheme

Choice of colours used in the design of the me

Layout How elements are arranged in a magazine.
Mode of address ngi Zi Sle written style of the magazine use
Superimposition Placement of one thing over. another.

Headline a magazine.
Pull quote rabbing quotation taken from the

Refers to the font size used within a magazin

Main cover image

Refers to the picture used on the front cover
a selling point, e.g. celebrity image.

Plug Refers to the selling points of a magazine,
Slogan Refers to a memeorable motto or phrase.
Cover price Refers to the cost of a magazine.

Issue number

Refers to how many times a magazine has be

Buzzwords

Reters to a word or phrase {new or existing}
Jength of time,

Strapline

Refers to a subheading in a magazine article.

Celebrity endorsement

Refers to a form of advertising using a celebr
sell a product. ’

Direct gaze

Looking directly at the camera.

Pose

A way of sitting or standing in order to be ph
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Textual Analysis and Personal R@ﬁg}@r@é

Chosen print media product:

Layout

Codes and
conventions

Mode of
address

Visual
effects

Denotation

Connoiation

Anchorage

Encoding

Polysemy
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Textual Analysis and Personal Response

Written codes Focus Expression

Denotation

Anchorage

Encoding

COPYRIGHT
PROTECTED
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 Education

Polysemy
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Lessons 7 and 8 - Contemporary (p@gtazﬁﬂﬁ}é
{pre-2000) Interactive Media Products

Keywords:
interactive
v the different types of media products mobile apps
within interactive media mobile games
v textual analysis and personal response online games
techniques for interactive media products

L@sﬁan Outcomes:
Learners should understand:

4 | STARTER

tips and hand cut Post-i
active media products and exa
rite down as many as their group can
to put up thelizg board. Use as a discussion point to lead in

iy the main activity.
ay wish to repeat this starter but asking learners to add to:

| MAIN

................. Learners to stay in groups. Allocate each group a conterporary {pos
2000} interactive media product, e.g. website, mobile app, e-magazine, mobi
game, advertisement.

Examples of interactivity media to use for this activity:
s  Flipbook e-magazine - htip://www.issuu.com/supportawahp/docs/aw;
»  Toyota interactive iPad advert - http://www.youtube.com/watch?v=-w}
= Interactive online game - Fortnite - https://www.youtube.com fwatch?
e Interactive video - The Treasure Hunit: A Chad, Matt & Rob Interactive Ad
http:/ /www.youtube.com/watch?v=W3lsu-r_xBw&list=PLE10985FA39

¢ Video live streaming services - Twitch https://www.twitch.tv/p/en/ab

Using A3 paper or the Textual Analysis Worksheet, learners are to analyse st
wmedia product and identify how these stylistic codes contribute to interpreta
{personal response}. Allow 20 minutes for learners to analyse and 15 minut
The Creating Meaning Information Sheet, Production Timeline Worksheet and

be used as prompts to help learners. :

EXPOSITION

Learners to create a fact sheet on interactive me

roducts includin

mtematlve magazines, mobile games, video games
individual learner activity or as a group a

;ames and adverti
mple on websites ang:

4 PLENARY

rise interactive media in fewer than 280 character.
op quiz on interactive media and test each other. :

g | EXTENSION OR HOMEWORK

................................ Using the completed fact sheets on interactive media products, learne
demonstrate their understanding of contemporary and historical me

are created by different types of media producer ‘

are available on different platforms

use different genre and narrative conventions

construct different representations

eraploy different media production techunigues

OB U
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Textual Analysis and Personal Resg}@ﬁé

Chosen interactive media product:

Codes and Mode of

Layout .
y conventions address

Navigation

Denotation

Connotation
Anchorage
Encoding
COPYRIGHT
PROTECTED

74
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Creating Meaning Information Sheet

»  Memorable aspects
— ¢ Mood
o Style
»  Excitement
¢ Dynamism
*  Atmosphere
Genre

To create

jectivity
Meaning

To
B — | indicate or

signify

How can
stylistic
codes be
used? o

M, g ™ Tﬂ diB“ECt ’
: or alert .

\ the viewer /

reinforce action
pulate space or everits
Change time frame

*  Move narrative forward

* Improve ease of consurnption

To reflect,

COPYRIGHT
PROTECTED
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Example Interactive Media Terminology Informati

What is a website?

Useful data that is stored on a set of related web pages served from a single w

s

Why use a website?

» Toinform
e Toeducate
®  For sharing documents
e For entertainment, e.g. photo sharlng
®  Access, e.g. on the move
What should ! ;
e Gem? conventions . PHP/A]AX/]avag:ég
#  RepreW#¥itation, e.g. people, place, ideological | e  Tags
messages and values e  Metadata :
s  Target audience, e.g. age, gender, ethnicity, life | »  Page properties.
stage, socio-economic background e  Tables 5
e  Narrative structure {opening, ending, s  Page layout
linear /nonlinear, circular) e  Alignment
@ Use of stars, e.g. celebrities, reality stars, no ® Colours
stars e  Text, images, g1
¢  Style, e.g. realist, abstract, intertextual, parody | & Images {format
s  Themes and subtext e Videos {format
¢  Meode of address, e.g. friendly, formal, Flash, RealVide
imperative e  Audio {formats

® Purpose, e.g. inform, educate, entertain, s Animation (for
persuade, storage, sharing, social interaction

s  Navigation - sit
¢  Function {communicate information) function, butto
»  Web pages s Aesthetics
«  Content e  Composition
»  Hyperlinks e User-friendly
@ Web browsers, e.g. Google Chrome, Internet ® Interactivity

Explorer, Firefox, Safari
® HTML/CSS

s. How many can you get?

ExampleS g Y

1} http:/ a.gov/audience/forstudents/#.U2SKZVy&_wi

2} |http:/ 'wath.co.uk

3} htip://www.hscic.gov.uk

4}  hitips:/ fwww.cityoflondon.police.uk/advice-and-support /frand- mg
crime/nfib/Pages/default.aspx :

R
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Why use an app?

frwa

]

pa— 1 4 V1Y
gned to fulfila

re, desigr

To educate
To entertain
To persuade (use of advertising in apps)
Can access while offline
Accessibility

Speed

® & @ & B® &

WhatshouldIc

® Repr i S#tion, e.g. people, place, ideological
messapes and values

&  Target audience, e.g. age, gender, ethnicity, life
stage, socio-economic background

¢  Narrative structure {opening, ending,
linear /monlinear, circular)

= Use of stars, e.g. celebrities, reality stars, no

stars

Style, e.g. realist, abstract, intertextual, parody

Themes and subtext

Advertising capabilities

Mode of address, e.g. friendly, formal,

imperative

Objectivity and subjectivity {bias}

Purpose, e.g. inform, educate, entertain,

persuade, storage, sharing, social interaction

® Function {communicate information, educate,
entertain, etc.}

® Character identification

® Platform: console, PC, handheld device,
mobile, tablet

® & @ @

&

Look at examples of apps listed in the link b
t elements. How many can you

Screen resoluti
Screen pixels
RAM (size and
Gameplay mod
cgoperative an
based, deathm
social A
e Types of garers
social niche
Specialist inter
Objectives
Encounters
Navigation
Pickups
Graphics, text,
Ambient sound
2D or 3D
Layout
Lighting
Interactivity

2 o o o

8 B &8 B 8 B & B & B &
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Lesson 9 - Context of Production

Lesson Outcomes: & Keyw@&"d&

Learners should understund: . Purpose

v the main reasons for audiences engaging with - Entertain
media products Inform

4 | STARTER

.......................... Learners are to list all the reasons (the purpose for) that they can thm
e  Watching their favourite TV programme ’
¢« Reading a book they haven't read bef

’Il want to keep going with examples u

e challenge
® e  escapism e profit :
®  community benefit e raising awareness e  critical acclaim
s innovation s experimentation 5

a | MAIN

‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ Split learners into groups and either assign or ask each group to com
Then, using the Ranking Grid, learners are to rank the least important to the
they engage with the media product they have chosen. Repeat the task, but t}
least important to the most important aims and motivations of media produ
Learners to feed back their findings to the class along with their justification
there is no right or wrong answer here as it is down to individuals and how t
meet/fulfil certain needs.

] EXPOSITION

““““““““““ Recap what has been covered in the lesson, reiterating the importanc
products and media producers, e.g. media conglomerate, public servi
media producer, community media grganisation.

4 | PLENARY

Encourage learners to demonstrate their understanding of why audi
products and the aims and motivations of media producers with a quiz. Show
media producers whereby learners have to identify the ctreason/exam
learners to work in groups and come up with their ' ples. :
Media products to use:

¢  BBC news programme; reason
s  Instagram; reason: p

s  Reality TDro »

s Gameg®

< ‘Love Island; reason: entertainment
Crush; reason: entertainment

Media produters to use:

¢ Media conglomerate such as Sky to generate profits and innovations to re:
{motivation), create media products that are high quality (aim)

e Public service broadeaster such as the BBC for public service responsibilis
(motivation), create media products that are impartial, diverse and inclus:

s Independent media producer such as Aardman for self-expression and ex
create media products that are accessible {aim}

e Community media organisation such as Cotswold Hospital Radie to ben
create media products that are inclusive and distinctive {aim}
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g | EXTENSION OR HOMEWORK

;;;;;;;;;;;;;;;;;; Learners o create a fact sheet on the different models they have lea
people and ask each person what their favourite media product / least favou
{historical} and post-2000 {contemporary}. Remember to ask for their reaso
their favourite / least favourite. Can the learner correctly identify the main r
asked engaged with certain media products and not with other media produ
how media habits have changed over time?

Media products interviewees to choose from:

Audio/Moving Image Products Print Products
TV programme

Music video
Advertisement
Radio broadcast

Advertisement
Newspaper

BTEC L1/2 Tech Awards Teaching Pack, Component 1 Page 63 of 131

COPYRIGHT
PROTECTED




Ranking Grid

Most important
reason

Least important

reason
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Lesson 10 - Audience Interpretation

Lesson Ouicomes:
Learners should understand: audience profile
v different audience types and gender
how each type of audience age
~ interacts with media products uses and gratifications

1 STARTER

Begin by asking learners what they know about the term ‘audience’.
the profiles of, for example, consumers, readers, gamers surfers, listene
think about the purpose of audience profiling, li stizgestions on the
suggestions). Draw a line on the board wi wortant’ written at one
other. Learners to decide which g n be considered the most imp
important reasons for audi g This can also be done as an individ
develop 1nt0 aclass 4

the consumers are

s Describ® why consumers act as they do (psychographics)

e Helps media preducers make better media products suited to the needs
audience statistics such as box office figures, circulation, sales, hits, subs

s Saves time and money by minimising the risk that the audience will not

s  Can help with gaining advertising revenue / sponsors who share a simil

= | MAIN

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA &  Introduce the term 'demographics’ to learners, defining what it
e.g. gender, age, socio-economic groupings, lifestyle profiles. Using the I
to create a demographics grid of their class, Write down the advantages
demographics that the class encounters during this activity, Otherwise,
emphasises both the advantages and disadvantages of demographics.

# Using Find someone who../, set a time Hmit of two minutes and ask lear
in the class as they can. This can be used as a basis for discussing resear
differences} in the types of media product, platforms and media consum
ages and genders. You may also want to cover what good survey questio
muitiple choice, likert scale, rating scale, ranking guestions, open-ended
gquestion looks like, how to approach collating survey responses. A free
surveymonkey.com would be a good starting point for learners to explos
survey guestions.

& Arrange learners into small groups; each of the groups is to choose a media
determine the product’s audience. Show examples of audience profilesto le
their own using the Audience Profile Tempiate. f

" EXPOSITION

- Recap the concepts learnt in the les

it the importance of

4 | PLENARY

‘the Audience Interpretation Part 1 Pop Quiz. i
ntify what they have learnt from the lesson. Hand
Learners to use the information sheet as reference for can
extensmn/h mework task. f

g | EXTENSION OR HOMEWORK

,,,,,,,,,,,,,,,,, Using ‘Understanding Audience Statistics’, learners are to create audie

scenarios provided. This task aims to aid learners in understanding informatic
into an audience profile, Please note that the information provided is fictional
only for this task. Learners are to create their own audience profile for a med;i
Learners will need to consider demographics {gender, age, socic-economic gro
consumption habits), etc.
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emographics Grid

Create a demographics grid of your class...

Age

{zender

Social grade

Interests

Media
consumption
habits

Bislikes
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Find someone who...

Find someone who...

Reason why

enjoys watching
adverts

likes music videos

reads an e-
magazine

listens to podcasts
regularly

plays video games

watches
documentaries

likes the comedy
genre

owns a tablet

listens to CDs

goes to the®
regularly

watches the news
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Understanding Audience SmE

Create audience profiles from the various scenarios provided.

Number of People (Thousands)

TV

w001 12,000
5 2022 27,000

Comparison of Media Types: 2021-202

Gaming
Consoles

28,000 20,000
19,000 | 26,000

Radio

Magazines Newspapers

38,000
23,000

Channel

Average Daily
Reach

Weekly Reach®

‘G00s

BBC 1

47,264

BBC 2

33,130

ITV

ITV +1

ITVHD

40,310

Channel 4

*Weekly Reach = The percentage of people who have viewed the channeé
least three consecutive minutes
*#Share of Total Viewing {%) = The percentage of total weekly viewing
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Source: https://www.by
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Audience Profile Tempia

Age Range

Gender

Social Class (ABC)
/ NRS Social Grade

Occupation

Media Interests
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BTEC L1/2 Tech Awards Teaching Pack, Component 1 Page 73 0of 131




Audience Interpretation Part 1 Pop Quiz

1. Explain one way in which demographics are used by media producers.

2. Which of the following is an example of audience statistical data?
a} Circulation
b} Box office figures
¢} Website hits
d} Sales figures
e} Ratings
fy All of the:

b}  Give one purpose of audience profiling,

G
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Information Sheet - Audience Profile

Audience Profile

An audience profile is a detailed breakdown {(profile} that defines the type
interested in a particular media text. Producers will use audience profiling
such as a television programme, to suggest who the primary audience woul
used to secure advertising sponsorship and deals with companies that shar
audience profile usually consists of presenting demographics such as:

r N

Ocmmstém Hobbies

\ J N

alongside:

o Buying Loyalty t
Aspirations habits bronds

Psychographics Uses a

Attitudes

nformation

pa—— Psychographics:
The study of ...

Values Personality
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Lesson 11 - Audience Interpretation

Lesson Outcomes: - Keywords:
Learners should understand: primary audience
¥ how audiences can be separated into gender age |

primary audiences and secondary audiences and socio-economic gr
how to recognise the differences between them

v how audignces can be segmented using
profiles/profiling

uses and gratificat
passive audience
preferred

el STARTER

Introduce the terms ‘audience identific m ry’ audience and

3, prbvide the following headings: gender, age, socio-¢
ge of examples to help learners in defining primary and se

lesson, To §
will provid
Suggested media products:

Fashion magazite - fashion- and beauty-conscious women and men aged 18-35
Salitaire card app - achievement-conscicus women and men aged 30-65

BBC news website - individuals wanting to find out about what's going on in the world
Comedy podcast - men and women aged 16-25 with an interest in comedy

2 MAIN

““““““““““ The main activity will focus on the differences between an active aundy

Firstly, lead a class discussion about what these terms mean; work with
definitions {in their words}.
Secondly, suggest a range of media activities to learners, such as watchi
phone, playing a game, seeing a pop-up advert on a website, listening to
watching a film, participating in a discussion forum on a film. Learners
examples are active viewing and which are passive viewing. This can b

Suggested answers:

Watching TV while playing on your phone - passive

Playing a garae - active

Seeing a pop-up advert on a website - passive

Listening to music while doing homework - passive

Watching a film - passive

Participating in a discussion forum on a film - active

Online voting to vote for your favourite contestant on a reality TV show - active

Creating consuiner-generated content such as fan fiction featuring characters from book

Reading a ‘Choose Your Own Adventure’ book where the reader makes choices that det

the plot outcome - active

EXPOSITION

i Hand out the top 'n’ tail exercise. Le
Get leal ners to think about consumer:

4 PLENARY

?
s
L3
£

@ B & ¥ & ® ° & ®

€2

rrectly match up ea
tent (examples and advant

swer the Audience Pop Quiz Part I1. Learners shoul
that you ca hat they have learnt from the lesson. Hand out Inforn
Audiences: . The information sheet can be used as a reference for lear
ditferent types of audiences. Learners to highlight keywords or add to the ir
their knowledge.

EXTENSION OR HOMEWORK

i Options:
=% Learners are to give a presentation on the primary and secondary audi
learner’s choice.
~-$ Learners are to create their own consumer-generated content and expl
primary and secondary audiences.

BTEC L1/2 Tech Awards Teaching Pack, Component 1 Page 76 0of 131
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Top 'n” Tail Exercise

TERMINOLOGY

Passive media

engagement to se
message of the pr
such as The Treast

Active viewing

An audience mem
interact fully with
content}. They als
influence the prod
way.

Active media

Media that requir
active response, €
passive mediatos

Passive viewing

An audience mem
fully with a media
become part of th
while retaining an
they interact with it

Secondary audience

Who the media pr
to as the target aud;

Primary audience

Describes spectat
outside the prima
spectators can affe
accounted for.
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Audience Interpretation Part 2 Pop Quiz

1.

Give pne example of active viewing.

Give one example of passive viewing.

Give an example mic grouping.

What does the term 'demographics’ mean?

Give two advantages for media producers of using consumer-generatec

Which one of the following is an example of a secondary audience?

a} Adults who take their children to see a children’s film at the cinema

b} Female teenagers reading an online article on teenvogue.com
¢} Children watching SpongeBob SquarePants
d) Middle-aged men watching Top Gear

BTEC L1/2 Tech Awards Teaching Pack, Component 1 Page 78 0of 131

COPYRIGHT
PROTECTED




information Sheet - Audience Interpretation

Describes spectator
outside the primary
spectators can affec
accounted for.

Who the media product is aimed at
{also known as the target audience}

Photo
slideshows

Virtual
reality
gaming

Active \
Media j

Television Y W w
programmes | el
with phone- | e
ins / o~

Multimedia

Magazines

Interactive
videos on
YouTube

Media that requires andience interaction and e
meaning or message of the product, e.g. interac
Hunt: A Chad, Marr & Rob Interactive Adventure!
https:/ /www.youtube.com/watch?v=W3lsu-r_
Secondary audience Describes spectators who are considered to be
audience. These spectators can affect consump
for.
Passive viewing An audience memb

Active media

swae'product in any way.
edia product is aimed at {alsg referr
tedia that requires observation rather than an
can be described as passive media to some exte
An audience member who interacts physically
They contribute to and become part of the pred
retaining an element of control over how they i

Primary audience
Passive megasie

Active vie
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Lesson 12 - Audience Interpretation

Lesson Outcomes:
Learners should understand: active audiences |
v passive audiences preferred reading:
v active audiences connotation
v preferred reading negotiated reading

;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;;; Bbeﬂ"ant Tcadlng

‘Start Lesson 3 by using the Signs sheet. Learne
meam Do any of the signs have multlple

ify /interpret ea
, what are they? Revi
ation of thelr meaning if learng
mg but where each has a different.
he importance of interpretation in the meﬁ\ii

The main activity will focus on the following: preferred reading, oppc
reading and aberrant reading, explaining to learners that the audience intery

& Give out the Match-up exercise. This is to be done as either an individual
will help learners with their definitions and understanding of the conce
@ For the next activity, choose a range of images that will help to develop |
concepis, and arrange learners into small groups. The aim is for learners
reading, oppositional reading, aberrant reading and negotiated reading
learners to use ‘denote’ and ‘connote’ in their answers. Each group is to
rest of the class. Learners will start to draw on stylistic codes {conscious
also wish to include examples that cover all media products. Suggested i
have been supplied on the Types of reading activity sheet.
€ Introduce learners to active and passive audience theory. The Audience Th
learners to apply the relevant audience theories to their chosen media prod
& Reception theory - asserts that media texts are encoded by media pro
and decoded hy the audience :
4 Uses and gratifications theory - the theory that audiences use media:
basic needs, such as: escapism, surveillance, personal identification, p
¢ The hypodermic needle theory - the theory that proposes media me.
the audience and influence people to act in a particular way :

g | EXPOSITION

.......................... Explain to learners the importance of interpretatio:

n the media tha
this links with i

COPYRIGHT
PROTECTED

................................ Learners are to choose a media product, either historical {pre-2000} ¢
e.g. e-magazine, website, TV clip, film trailer, music video, advert. This can be
be assigned to learners in small groups. You may wish to allocate media prod
products is covered in readiness for the assignment task. Learners are to pres
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Match Up

4 A

Preferred reading

Oppositional reading

- ,./
4 ™

Aberrant reading

from the
producer.

The rejec
meaning
audienceé
intended
media pry

The inteny
text creat:

Meaning;
dependin
brings to,
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Signs
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Types of Reading
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Information Sheet - Audience Interpretation

o

Connotation

J
B

What a phrase or word Slgests or implies The literal meaning f‘

e.g. The word ‘snake’ has negative connotations of  e.g. A snake is a Eeglex
evil and sneaky :

e

f
P i The intenf
E text creaty
. /

Negotiated reading

Oppositional reading

4

Describes.
interprets

w

Aberrant reading

from the
producer

DA N
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Ideology | i
A system of beliefs, ideas and values that are ' J ;g
common to a specific group of people e

— | Fducation
o O ~— - S |
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Audience Theories kashee{

Look at three media products. For each media product apply the fol
= Reception Theory @ Hupodermic Needle Theory @ Uses mw‘

Media Product 1:

Media Product 2:

fMedia Product 3:
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Lesson 13 - Practice Assignment for Leaming@%
Task 1 - Investigate Media Products

Lesson Qutcomes: Keywords:

v . Learners to complete a practice media products
assignment for Learning purpose
cutcome A / Task 1

4 | STARTER

;;;;;;;;;;;;;;;;;; Split the class into teams. Each rinner. Using the practic
3 Learning outcome A, e.g. wha
5i the a551gnment7 Name the highest grag
.example of evidence. Teams must discuss their a;

(hit the board with their hand) before they can an:

n page 21 to help you with this starter activity.

................. Using the Media Product Profile Sheet, learners to select exarnples of
media products and define:
¢ the primary audience
s the secondary audience
s  the purpose of the product
s  the relationship between product, purpose and audience

g | EXPOSITION

Learners to put together a draft outline of their answer to Learning o

4 | PLENARY

.......................... Learners to sum up the requirements of the practice assignment for L\
than 280 characters. f

g | EXTENSION OR HOMEWORK

Learners to complete the draft outline of their answer / checklist of v
Learning outcome A / Task 1.
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Lesson 14 - Practice Assignment for Leammgg
Task 1 - Investigate Media Products

Lesson Outcomes: Keywords:
+  Learners to complete a practice media products
assignment for Learning outcome 4 / Task 1 purpose

4 | STARTER

Ask a selection of learners to s

ess with the group.

re to use the lesson to work on their practice assignment foy

g | EXPOSITION

Use this time as an opportunity for learners to ask questions on the p@

4 | PLENARY

Ask learners to share their progress and feed back to the group on anyy

g | EXTENSION OR HOMEWORK

Learners to update their checklist in readiness to continue working
the next lesson,
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Lesson 15 - Practice Assignment for Leammga
Task 1 - Investigate Media Products

Lesson Qutcomes: Keywords:
v Learners to complete a practice media products
assignment for Learning outcome A / Task 1 purpose
4 STARTER
;;;;;;;;;;;;;;;;;; Ask a selection of learners to gres'.s with the group.

use the lesson to work on their practice assignment

g | EXPOSITION

AAAAAAAAAAAAAAAAA Use this time as an opportunity for learners to ask questions on the p@

4 | PLENARY

Ask learners to share their progress and feed back to the group on anyy

g | EXTENSION OR HOMEWORK

By the end of this lesson, learners should have completed Task 1. Le
for Task 2, highlighting keywords.
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Part 2: B1: Genre, Narrative and Repre}?

Lessons 1-4 - Genre and Representation

Lesson Outcomes: Kevwords:
v"  generic characteristics iconography subgenres |
v\ representation repetition conform
v ) o Beneric conventions

audience identification convention:
conventions e}
ng and perspect}

1 STARTER
,,,,,,,,, * To start, pr member with the same piece of media text
homepage gs ge or television channel ident. Learners are to wi

write dow audlence the product is aimed at and what genre the prodi
that are subg¥nires/hybrid. Learners’ answers can be used as a starting poin
positioning and perspective as to how everyone in the class reached the sam
meaning through stylistic codes, e.g. colour, font, framing to denote the genr

with definitions for the keywords using examples as needed.

Examples of media texts to use:

s e-magazine homepage hitp://insidenow.deloittelu/magazine/home/

= Website home page hitps://mailchimp.com

s Television channel ident hitps: / /www.youtube.com/watch?v=2Ei_XdwSghQ

2 | _MAIN

®  Learners are to come up with a list of pros and cons for genre {

& Introduce the terms ‘stereotype’ and ‘countertype’ {for higher-ability le
discuss the advantages and disadvantages of sterectyping and represen
discussion of these concepts, particularly examples of positive represen
You may wish to take this opportunity to introduce the term ‘realism’ to

& You will need a variety of different media products across all the media
that all media sectors are covered). Learners are to lock at genre {gener
Generic Codes sheet and representation using the Representation temp
the knowledge they have gained, e.g. stylistic codes, audience profiling.
groups, where each group feeds back their ideas to the rest of the class.
traits from each genre and representation (people and place} covered; t
all learners contribute to. This could lead on to a comparison exercise, e
products covered.

3 EXPOSITION

‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ Reiterate the importan

sy

COPYRIGHT
PROTECTED

‘aind representation in creative med
eric conventions, and use as a discussiorn

BC TV adaption)
»  Luther (TV)
s« LaLa Land (film)

PLENARY

= 4 Learners are to atiempt the Genre and Representation Pop Quiz. Lea
answers 50 that you can identify what they have learnt from the lesson. For |
Sheet - Genre and Representation. Learners to highlight keywords or add to §
demonstrate their knowledge. :
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g | EXTENSION OR HOMEWORK

;;;;;;;;;;;;;;;;;; 3 Using an example of a media product of your choice, explore how
meaning and engage audiences across different media sectors. Consig
perspective in your answer.,
OR

(: Using an example of a media product of your choice, explore how
communicate meaning and engage audiences across different media .
positioning and perspective in your answer.

COPYRIGHT
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Generic Codes

Camerawork

Characters

Graphi

onography

Language

Mise en scéne

Music

Narrative structure

Soundtrack

Style COPYRIGHT
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Representation Template
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Genre and Bepresentation Pop Quiz

1. Whatis a stereotype?

2. Look at the picture below. Which filim genre is it conventional of?

3. Which of the following are generic codes?
a) Mise enscéne
b} Iconography
¢} Narrative structure
d) Language
e} Characters
f)  Camerawork
2) Music
h}  Soundtrack
i} Style
i}  Graphics
k} All of the above

4. Give an example of iconography typically &

{1 mark)%

20

(T N I

with the science fict
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Genre and Representation Information Sheetf

‘Genre’ describes a type that has a set of typical conventions. The term ‘genré
type of media text across many media platforms such as magazines, televisio

identifying a particular genre is becoming increasingly easy for the audience

predictable characteristics associated with a genre. Codes and conventions a
characteristics. For example, the codes and conventions of blood, victims and
horror TV and film genre. These identifiable codes and conventions contribu
can lead to the creation of hybrid genres that appeal to a wider target audien
TV and film genre.

Verted. This means going
i€ a new meaning, challenge exis

However, generic codes and conventio
conventions within a media pr
appeal to a different typ

dventure Audiobooks Fashion

s« (Comedy e Audio guides *  Music 2.8
*  {rime Documentaries Technology Con

*  Fantasy Music formats Photography eg
* Science fiction News Entertainment Infe:
¢ Romance e Current affairs =  Sport e.g.
¢ Drama *  Drama = (ars we
¢ Documentary ¢ Soap operas * Broadsheets
*  Music *  Comedy » Tabloids
television »  Talk shows ¢ Redtops
¢ Soap operas » Phone-ins
Representation, Stereotypes and Countertypes 5
‘Representation’ is how people, social groups, places, ideas or events are port

wedia. The term ‘stereotype’ refers to a person or group of people, or a charg
associated with a particular social group. These traits are continuously repes
to reinforce an idea of typical ways that social groups behave to the audience,

Through representation, it is very common to associate a stereotype with a g
industry, in particular the news media, creates stereotypes so that the audier
characteristics. Stereotypes define people that are grouped together hecause

‘ untertype is ultimately still a simplification of a social

quite diversgy#Ewever, a countertype differs from a stereotype because it i
from the stereotype Therefore, a countertype can be described as a positive
female characters are usually sexualised in their appearance {stereotype], b
rather than a smaller role that relies on the male hero {countertype). '
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Lessons 5-7 - Narrative

Lesson Outcomes: @g Heywords:
Leagrners should understand: e narrative
7  the concept of narrative and how media ® o story
products use narrative to communicate themes :
meaning and engage audiences narrative devices
L Settlng %
point of view {PO
1 STARTER

“rrative, using exam
erms such as ‘storyline’ (]
characterlsatlon (identificatig structures’ (linear, nonlinear, ¢
devices’ (use of narra : bjective, mode of address} and ‘contin
products). ek w1th examples for each.

For Lessons 2 and 3, mtroduce the con

For the sta Ctivity for Lesson 4, hand out the Crossword - a word search%
their terminology for the lesson. :

2  MAIN

Lo b For the main activity, you may wish to focus on one media producy, s
easily be adapted so that learners look at a variety of media products across
Arrange learners into five groups and assign each group one of the followin
and narrativey, ‘characterisation {identification}’, ‘themes’, ‘structures {line
and ‘narrative devices {use of narrator, subjective, objective, mode of addre
are to watch the film trafler three times: the first time just watching; the sec
notes as they watch. Learners are to discuss in their groups then are to feed
Remind learners that the concepts they have learnt in the previous lesson {
also be applied to this activity. You may wish to look at various examples of
continuity {narrative style across products) where learners identify similariti

Learners to continue working on this throughout Lessons 2, 3 and 4.

4 | EXPOSITION

_________________ Go over what has been learnt in the lesson, reminding learners of th

4 | PLENARY

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA In Lesson 2, learners are to attempt the

Fép Quiz. Learner

dd to the information sheet t

1. Learners are to come up with a proposal for a new media product, eg. f
aimed at a specific andience and is typical of a particular genre {you ma
are, or let learners have free rein).

2. Learners will then need to plan their design using their knowledge of sty

the key concepts of genre, representation and narrative in mind. ‘

Learners will then need to explain their design, eg. how they have appl

a meaning that the target andience will engage with / respond to {prac

e
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Crossword

3

RRRRRPRRAR:
Across Down
2 Defines the events that make up the story (4] 1 Atype of narraty
4 Anumber of different storylines in a single chronological o

episode that appeal to a mass audience {5,6) 3 Anarrative with

6  Anarrative that follows chronological order {6} {5 A narrative with
7 The recounting of the sequence of events {5} no loose ends (6

COPYRIGHT
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Narrative Pop Quiz

1. Which one of the following is a narrative structure?

a) Linear 0
h} Plot {1
¢} Mode of address O
d} Continuity O

2. Give one example of a narrative device.

3. Whatis the mode of add

4. Match up the following narrative structures with their correct definition

~
a) Multistrand
J o N
4 A
b) Open
. J
e ™
¢) Closed
e
COPYRIGHT
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Narrative Information Sheet

Marrative structures:

7~ "%

Nonlinear

Multistrand

Follows a typical start, middle and e
structure
(2018} &

Nonlinear Does not follow a typical start, middle | 13 Reaso;

and end structure
Multistrand A number of different storylinesina The Timéﬁ

single episode that appeal to a mass
Dpen No sense of an ending ATV Soafé
Closed A clear sense of an ending, with no Game of T

loose ends left
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Part 3: BZ: Media Production Te&:hg{

Please note: We have included a range of activities in the following worksh
development of technical skills. You may require more than one lesson per
are fully practised.

Lesson 8 (Workshop)- Media Production "E”ea%
Audio/Moving Image Media Products

@rkshop Outcomes:
Learners should understand:

framing
¥"  the mise en scene, e.g. sets,

angle

props, lighting, costume, blocki malie-
production design setting figure

blocking product

........................... Camerawork: Learners to do the Guess the Shot Activity Sheet, and di
Mise en scéne: Write the term ‘mise en scéne’ on the board and ask learners

en scéne in groups. Each group to present to the class and the class to correct
sceéne is representing. Z

MAIN

Framing and angle: Using pieces of A4 paper with the middle cut ous.
different framing and angle techniques using a makeshift camera. If time alio
camera and the class can watch back what each of the groups has filmed. Th
extra activity, where the class shouts out the correct framing or angle techn
and angle list for this activity.
Movement: Using pieces of A4 paper with the middle cut out, learners can pﬁ
techniques using a makeshift camera. If timme allows, you may want to use a
watch back what each of the groups has filmed. This could easily be made iy
class shouts out the correct movement. Learners to use the movement list fi
Shot length: Learners to create two short video clips on the same topic ~ one
seconds. Learners to present back to the class and explain how shot length ¢
Mise en scéne
1} Choose two different examples (ideally contrasting] of an existing :amu:h()"f-‘~E
can be short sequences no longer than 30 seconds.
2} Learners to individually identify the following: sets, props, lighting, cos
design, expressions, make-up, camerawork
3} Allow for opportunity to discuss as a class. [t mig
from Great Movie Mistakes on BBC Three (i
scéne list for this activity. ;

eful here to dis:
utube} would helpé;

ents covered in the workshop, reminding learn

Learners each have two Post-it notes; they write on one: one thing ¢
and on the other: one gquestion they have regarding the workshop. Address
learners to answer.

EXTENSION OR HOMEWORK

Learners to look at an example of one contemporary {post-2000) and.
audie/moving media product. Learners to compare and contrast how mean
mise en scéne.
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Guess the Shot List

A shot that shows a full boady shot of the subject in the background,

Where part of the subject takes up most of the frame, showing very
fittle background. A shot useful for showing detail.

A shot where the subject fills up most of the scr

detail of the subject in the frame.

A shot use

A shot halfway between a close-up and a medium shot that shows
the subject clearly, without getting too close.

A shot from g medium distance.

A shot from above,

A shot that is framed from behind a person, looking at the subject.
This is a typical shot used during g conversation hetween two
characters,

A shot used to show what the character is looking at or how they
see the world.

A shot that is looking straight at the subject (centred)}

A shot used to look

A shot used to look up at the subject.
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Framing and Angle List

Long shot (LS}

A shot that shows a full bo
the background. Z

Close-up {CU)

Where part of the sub]ﬁectg‘f
frame, showing very little |
useful for showing detail.

Medium long shot (MLS)

A sho the subject {
1ly. ’

Extreme close-

A shot used to show extre;
in the frame. f

Medium close-up (MCU)

A shot halfway between a_
shot that shows the subje
getting too close.

Medium shot {MS) A shot from a medium disy
Overhead A shot from above.
Over shoulder (0SS} A shot that is framed fmn

looking at the subject. Thi
during a conversation bet

Point of view (POV)

A shot used to show what
at or how they see the wo,

Straight on

A shot that is looking Stra\
(centred)

High angle

ised to look down

A shot used to look up at t.

BTEC L1/2 Tech Awards Teaching Pack, Component 1

Page 101 of 131

COPYRIGHT
PROTECTED

/9

 Education




Movement List

Panning A camera movement that goes fro
Tilting A vertical camera movement that p.
the camera is stationary. f

Tracking

Slow motion ving a moving image more slo

Speed Suggests how fast or slow the move

Yo0m in A change in the camera lens’s foca
illusion that the camera is moving

subject. :
7oom out A change in the camera lens’s foca
illusion that the camera is moving
subject. 55

Handheld Gives the shot a jerky effect that cre

Crane Refers to a dolly shot taken in the
equipment that the camera is moun

Blocking The process of a director mapping

COPYRIGHT
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Mise en scene List

Costume The distinctive style of dress o
people from a certain era or so

Hair A distinctive hairstyle of a parti.
from a certain era or social cla

Make-up Materials applied to the face u
or to impr

yused in the scene that
ism.

Props

Setting Describes where the eventis t

Figure expression Emotions conveyed by a person
facial expressions.

Body language Communicating emotion thmug;
gestures.
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Lesson 9 (Workshop) - Media Production Te
Audio/Moving Image Media Products

Workshop Cutcomes:
Learners should understand:
v lighting set-up

Keywords:
under lighting
side lighting
high-key lighting

4 STARTER
.......................... Mix up the cards from Guess the Lightin

et. Learners are:

2 | MAIY
.................. Lea iil need access to lighting equipment for this activity. Demy
examples us¥g the lighting test shot list, or select learners to do so. Leamers;

lighting example in each case.

Discussion: Encourage learners to discuss the different types of lighting and
typically use each one to create meaning.

a EXPOSITION

,,,,,,,,,,,,,,,,,,,,,,,,,, Go over the key elements covered in the workshop, reminding learners

¥} PLENARY
,,,,,,,,, b Split the class into teams. Each team picks a runner. Ask a series of ql
types of lighting, teams must discuss their answers and then send the runper:
their hand) before they can answer. :

(Questions:
»  Whatis the difference between low-key lighting and high-key lighting? ©
o Low-key lighting: Hlurninates parts of the subject to create a contrag)
Used to suggest a sense of alienation. .

o High-key lighting: Lighting that creates low contrast between ligh

an upbeat mood.

»  When would you likely use under lighting? To link:
upwards. Usually used to create a spook

«  Name a type of lighting in this roo:
¢« Imake an image lighte

COPYRIGHT
PROTECTED

4t am 17 Brightness.
rk area produced by a physical abject bem

g EXTENSION OR HOMEWORK A
Learners to look at an example of one contemporary (post-2000} and _ Qg
audio/moving media product. Learners to compare and contrast how meaniny ; E d . te .

of lighting. Z LOuUCaLIon
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Guess the Lighting Activity Sheet

Under lighting Lighting the subject from
below, where the light is
forced to go upwards.

Overhead lighting Lighting the subject from

above, where the light is
forced to go d Lards.

Light that falls onto the subject
from the side.

Fill

Soft lighting that softens
shadows within a scene.

High-key lighting

Low-key lighti

Lighting that creates low
contrast between light and dark
areas. Lighting that is used to
suggest an upbeat mood.

minates parts of the subject
to create a contrast between
light and dark areas.

Lighting that is used to suggest
a sense of alienation.
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Shadows A dark area produced by a
physical object between the
light source and a surface,

Sithouette An object that can be seen as a
dark shape against a lighter
background.

Functice®®iighting | Lighting used for everyday
purposes, e.g. to read or to see
whatis in a room.
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Lighting Test Shot List

Contrast The separation between the darkest a
to create shadows and highlights
Brightness Makes an image lighter or darker
Filters ised to produce certain colours or co
Saturation The intensity of a specific colour relat
Desaturation Removing/limiting the intensity ofa s
appear duller and more grey
Tones Refers to the lic s or darkness of
Backlit : behind the subject
Portrait lighting » es additional highlights and ad
Shade Screen from direct light
Under liglg Lighting the subject from below, where
‘ upwards
Overhead [1¥icing Lighting the subject from above, where
downwards
Side lighting Light that falls onto the subject from th
Fill Soft lighting that softens shadows wit
High-key lighting Lighting that creates low contrast bet
Lighting that is used to suggest an up
Low-key lighting Hluminates parts of the subject to cre
dark areas. Lighting that is used to su
Shadows A dark area produced by a physical o
and a surface
Silhouette An object that can be seen as a dark s
backeround
Functional lighting Lighting used for everyday purpose, €
room

COPYRIGHT
PROTECTED
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Lesson 10 (Workshop) - Media Production "R
Audio/Moving Image Media Products

Workshop Qutcomes: Kevywords:
Learners should understand: diegetic sound  non-diegetic souy
< media production : sound effects voice-overs
technigues including the dialogue incidental music:
use of sound and editing mixing flashbacks
audio beds motion graphics :
balance _synchronising

ambient s ural motifs

4 | STARTER A
™ Sound.2ix m the sound list. Learners are to correctly mat.
definitions.{ s

Editing: M}

wie cards from the editing list. Learners are to correctly matcf
definitions. 5

9 | _MAIN

........................ Sound: Learners are to listen to the sound clips provided on the web
correctly identify what type of sound each clip is. Split learners into groups ag
image media product to look at. Learners to identify the different types of so

to the class and suggest how each sound creates meaning.

Learners are to listen to the sound clips below and correctly identify the types
create meaning:
s https://zigzageducation.co.uk/public/support-files/5137 /Sound Lmp3
e https://zigrageducation.couk/public/support-files /5137 /Sound2.mp3
= https://zigzageducation.co.uk/public/support-files/5137 /Sound3.mp3
s hitps://zigzageducation.couk/public/support-files /5137 /Sound4.mp3 &
s https://zigzageducation.co.uk/public/support-files/5137 /Sound5.mp3

Editing :

Learners will need access to a computer (with sound) and the Internet. Learn

clip of Hitchcock talking about the Kuleshov effect:

¢ hitips://www.youtube.com/watch?v=96xx383Ipilt You will need to
http:/ /www.youinbe.com/user/movieclipsTRAILERS Learners are
techniques used {turning the sound off will help with this). This can ther

Provide learners with a clip to edit. Ask them to edit the chp in different ways;
different meanings.

3 EXPOSITION

................. Go over the key elements;

COPYRIGHT
PROTECTED

e workshop, reminding learn

4 | PLi
_________________ Usit ®plenary cards, learners must describe the keyword on eac
words listed below the keyword.

EXTENSION OR HOMEWORK

Learners to lock at an example of one contemporary {pest-2000} an
audio/moving media product. Learners to compare and contrast how meani
sound and editing. ’

! Learners will not be tested on this termy; however, the idea of this exercise is to help learners
through editing and this is a perfect and simple example of how this is done. :
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Sound List

Incidental music

Describes music in a television programme, ra
game that is not the primary music, but backg
atmosphere.

Bridges

Where sound continues from one scene to the ¢
continuity. '

Aural motifs

Yoice-over

nercial music.

Off-camera commentary that is used in radio, te

Sound effects

Artificial sound that is not dialogue or music,

Dialogue Conversation between two or more people.
Levels How quiet or loud the sounds are.

Perspective The position of sound in terms of space, pitch, ‘«
Diegetic Describes actual sound in the scene whose 5011}%

e.g. character dialogue.

Non-diegetic

Sound that is added in the post-production st

Audio beds

Describes sonn derneath a track or

Refers to sound that is artificially created or e

Silence

Describes the complete absence of sound.
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Editing List

Montage
Flashbacks
Pace
Rhythm
Continuity
‘A common transition used in editing, particul
Cuts between different camera shots. The most cor
jump cuts.
Fades A technique used to either signal the end or the
- e.g. film or song. 5
Transitions A gradual fade from one shot to the next, e.g. v

Visual effects

Refers to realistic imagery created by CGL

Balance Making adjustment of colour to make the inrlagnz«§

Tone Refers to the level of brightness.

Flow Helps keep the audience orientated and the act
to the next.

Synchronising Matching sound to the visuals on the screen.

Motion graphics

Describes animation that creates the illusion 0f§
combined with audio for multimedia products.:
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Plenary cards

Diegetic sound
Actual
Real
In-screen

Non-diegetic spund
Added
Type
Effect

Sound effects

Continuity
Sound
Music

Audio beds
Track
Added
Music

Kilence
Sound
(Quiet
Noise

Continuity
Editing
Smaooth

Style

Flashbacks
Backstory
fmagery
History

Visuali effects
VFX
Created
Enhanced

COPYRIGHT
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Flow
Mover

Balance
Changes
Natural
Brightness

Pace
Editing
Fast
Technigue

BTEC L1/2 Tech Awards Teaching Pack, Component 1 Page 111 of 131




Lesson 11 (Workshop) - Media Production R
Media Products

Workshop Oulcomes: ;
Learners should understand: alignment balance:
v layout, design, typography proximity repetit

serif and sans serif typ
fonts and font size
letter spacing and line hs

4 | STARTER

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA Learners to play a game
describe the keyword; the:

eyword’. Using the keyword
#0418t not use the keyword when describi
1iS can be done in pairs or as a group activity.
le of a print media product and ask them to spot asy

| MAIN

................. Using publishing/print software, learners are to create a print medi
cover, newspaper front cover, comic, brochure or print advertisement to de
the keywords and how each of the elements creates meaning. Learners are
This can be done individually or as a group activity.

if learners do not have access to publishing/print software, they can draw OL\

g | EXPOSITION

,,,,,,,,, Go over the key elements covered in the lesson, reminding learners
and typography.

EXTENSION OR HOMEWORK

Learners to look at an example of one contemporary (post-2000) and§
media product. Learners to compare and contrast how meaning is created thy
and typography. 5
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Guess the Keyword

ALIGNMENT

BALANCE

CONTRAST

PROXIMITY

REPETITION

TYPEFACES (SERIF AND

TE SPACE

FONTS

FON

CONTINUITY

R e

LETTER SPACING

LINE HEIGHT
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Lesson 12 (Workshop) - Media Production "R
Media Products

Workshop Outcomes: wom, &

Learners should understand: adding filters
v editing technigues, photographic layering images
techniques image guality
aesthetic

4 | STARTER

S A

-+ Learners to create their own defi
or in groups.

iiie keywords listed below,

Keywords
e addin s colour and contrast
e Jayeri s distorting images
¢  composition + image quality
¢ lighting effects ¢ depth of field
s  aesthetic
9 | MAIN A
.......................... Using photo editing software, provide learners with several images and \
activities:

¢ Add a filter to the image

¢ (Change the colour and contrast of the image
» Distort the image

» (Change the image guality

e Add alight effect to the image

e Change the depth of field of the image

¢ Layer two of the images

s Change the compaosition of the image

Ask learners to explain how the original image created meaning and then hm\
through editing the image. :

if learners do not have access to photo editing software, they can use the effesi‘»:«

COPYRIGHT
on, reminding learners w PROTECTED

3 | EXPOSITION

.......................... Go over the key elements c
photographic techniques.

4 | PLS
,,,,,,,,,,,,,,,,,,,,,,,,,, Lear®rs rate their understanding of production techniques i print — . ‘g
right hand {confident}. Learners who raise their right hand will need to be pr. F
production technigue. 5 ' g

 Education

g | EXTENSION OR HOMEWORK

‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ Learners to look at an example of one contemporary (post-2800} an d
media product. Learners to compare and contrast how meaning is created th
photographic techniques. f

BTEC L1/2 Tech Awards Teaching Pack, Component 1 Page 114 of 131




Lesson 13 (Workshop) - Media Production "R
Interactive Media Products

Workshop Outcomes: Keywords: A
Learners should understand; image galleries  optiony
< interactive features, interface, screen interac
usability and playability buttons layout
accessibility navigat
rules challen
scree

94 STARTER

Learners to pla

rbidden Words’ using the Forbidden W
‘s of three words learners cannot use to describe
ey point on each card without using those words. This can
1‘Vty. E

whole-class

Alternatively, learners are to pair up and create their own Forbidden Words,éé

“ MAIN & Time limit: 30 minutes (to start all asgz:ecE

......... Learners to use the Interactive Worksheet to note down examples of §

interface and usability/playability.

Interactive features
Learners to choose one example of an interactive media product and correct
{image galleries, option menus, navigation screens, levels), explaining how e
Using software such as Webflow {www.webflow.com) or Flowlab {www.flo
their own interactive media product containing at least three interactive feat
create meaning. If learners do not have access to a computer during the wor
plans on A3 paper.

Interface
Learners to chonse an example of an interactive media product and correctly
screen, interaction, graphics, buttons, layout and colours used, explaining ho
Using software such as Webflow {(www.webflow.com) or Flowlab {www.flg
their own interface to demonstrate understanding of these features and how
meaning. If learners do not have access to a computer durisg the workshop,

A3 paper. ‘ ‘

COPYRIGHT

{Jsability /playability PROTECTED

Learners to choose an exa

navigation, controle r < .
tsing softyg flow (www.webflow.com) or Flowlah {www.flo
their own 1., ve media product explaining the navigation/contrals /rule
how these ci'¥ite meaning. If learners do not have access to a computer dun .
cut their plans on A3 paper.
Learners to test each other’s interactive media product providing feedback 05
features, interface, usability and playability.
There is also space for learners to make additional comments on purpose, a&"’
conventions and representations for their chosen interactive media produg
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g | EXPOSITION

......... Go over the key elements covered in the lesson, reminding learners

interface, usability and playability.

4 | PLENARY

.......................... Learners rate their understanding of production techniques in inter:
{unsure) or right hand {confident). Learners who raise their right hand will
the production technigue. Alternatively, hand out Post-it notes to learners a
thing they have learnt and one thing they are unsure on. As learners leave t}

Post-it notes in assigned boxes. You can then use the responses as a discuss

eir plans on interactive features, interface ay

Learners \ﬁ“\ #t an example of one contemporary (post-2000} and one h

media prod‘ct. Learners to compare and contrast how meaning is created t
teatures, interfaces, usability and playability.
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Forbidden?

SCREENSHOT
Capture
Image
Record

FORMAT
Arranged
Style

FONT STYLE TESTS
Family
Design

Description

MOCK-UP
Replica
Demonstration
Guide

ASSET SOURCE
ftem
Valuable
Ownership

RISK ASSESSMENT
Evaluating
Risks
Identifying
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GAME OUTLINE
Synopsis
Description
information

CHARACTER
Individual
Fictional
Features

Description
Narrative

VISUAL STORYLINE
Form
Diescription
Narrative

STORYBUARD
Sequence
Terplate
Graphics

RISK ASSESSMENT
Evaluating
Risks
identifying
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Lesson 14 (Workshop) -

Interactive Media Products

Media Production R

Workshop Oulcomes:
Learners should understand:

v, mise en scene, lighting, sound
design

graphics
character models
interactive objects
schemes E
soundtracks soum

2 MAIN

it"'own definitions for the keywords - this can bei

s Graphics

e Character models
¢« Interactive objects
s  Lighting schemes
s  Sound effects

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA Split learners into groups and assign each group one of the following

e  Sprites
¢ 3D environments:
s Textures f
«  Soundtracks

»  Spunds triggere

Each group to present to the class and teach the class about their chosen toy
creating their own) to demonstrate how they create meaning,

Learners should:

s  present a definition

s  present at least three exaniples to showcase

s explain how each example creates meaning

e showcase their own example to demonstrate understanding

a3 | EXPOSITION

;;;;;;;;;;;;;;;;;;;;;;;;;; Go over the key elements covered in the lesson, reminding learners
sound design in interactive media products.

COPYRIGHT

PLENARY
4 PROTECTED

““““““““““ Learners rate their u

production techniques in inter a
rners who raise their right hand will i
e the Post-it notes that learners completed in thy

z EXTENSION OR HOMEWORK :
,,,,,,,,,,,,,,,,, Learners o lock at an example of one contemporary {post-2000) am‘%
interactive media product. Learners to compare and conirast how meaning ig
scéne, lighting and sound design. 5

. Educat on.
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Lessons 15-21 - Practice Assignment Learning C

Lesson Qutcomes: " 1| Keywords:
Learners should complete the practice _ genre
assignment for Learning Outcome B - Task 2 narrative

9 STARTER

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA Begin by printing the practice assignment and
the keywords.

Practice Assignment 1 can be fo;
Practice Assignment 2

gitoutio leam?{é&;ﬁ

......................... Provitié learners with the practice assignment planning template on
working on their draft outline for response to Task 2. Learners to spend a
Task 2 in line with the PSA requirements. Make sure that vou collect in the
templates at the end of each lesson as you may want to look over them and
teedback in the next lesson,

3 EXPOSITION

................. Go over the main requirements of the practical assessment criteria
suggested evidence required.

4 | PLENARY

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA Use this time to answer any questions that learners may have on Leant

5 EXTENSION OR HOMEWORK

,,,,,,,,, Learners o create a checldist of what they need to cover during the 7
Task 2 within the allocated time. :
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Aberrant reading (alss
referred to as oppositional
reading}

In reference to Stuart Hall’s reception theory — d
interprets meaning that is different from the int

Access

Refers to a means of approach, e.g. making medi
than ever before.

Active media

Media that requires audience interaction and en
the full meaning or message embedded within t
videos such as The Treasure Hunt: A Chad, dMatt

Active viewing

Analogue g

' 't / aviewer that fully i
untributes and becomes part of
t of control over how they interact wi

type of broadcast transmitting sound and image
frequencies. This was the original technology of te
now outdated system of broadcast and has been re

Anchorage

Where the meaning of a media text is establishe

Audience profiling

A detailed breakdown {profile]} defining the type
interested in a particular media text. Producers
when creating a new media text, such as a televi
who the primary audience would be. Audience p
advertising sponsorship and deals with compan
audience profile. An audience profile usually con

» Age = Asp
+ Buying habits ¢+ Ger
s Interesis s  Life
s lLoyalty to brands s+ Me

e NRS social grade e QOcc

Audience research
methods

Finding out information about the audience thro
questionnaires, surveys, focus groups {primary
and archive research {secondary research}.

Audience statistics

The collection of numerical data in terms of cire
ratings and sales that can be used to analyse the

Audio beds

Describes sound running underneath a track or
music or background noise.

Audio effects

Refers to sound that is artificially created or enh

Balance Making adjustment of ¢, make the image
Blocking t"'mapping out the charac
i¢s of intended promotions to promote a ne

{ampaign

game reaching out to a large audience including {

Characters within a narrative, i.e. depictions of |

Closed narrative

A narrative with a clear sense of an ending and 1

Codes and conventions

Elements such as visuals and sgund that create
typical of a particular genre or type of media pro

Community media
organisation

Run by a community and provides an alternative

Connotation

What a phrase or word suggests or implies, e.g. i
destruction.

BTEC L1/2 Tech Awards Teaching Pack, Component 1

Page 122 of 130

COPYRIGHT
PROTECTED




Conventence

Being able to do something with little difficalty ¢

Convergence

Where two or more media sectors are merged to
example is the convergence of print media such
newspaper content, e.g. The Guardion newspape

Creative media sector

Refers to all areas of media production, ranging fror

Cross-media

Where a media product can be distributed acros
e.g. the Angry Birds franchise is an excellent exa
different media platforms, merchandise, etc.}.

Bemaographics

Used to describe the audience of a media produc
gender and NRS social grade, e g. the audience d
can be described as pre Ui tely female, of the

Denotation

Devices

g of a word or phrase, e.g. the
n that educates children.

ne collective term to describe technglegical obj
MP3/MP4 players, laptops, PCs, games consoles,;

Digital A type of broadcast that works by translating so
rather than transmitting through analogue. This
broadcast, e.g. satellite television. :

Distribution Making a media product available to the audience th

Encoding Refers to how media messages are produced / p

Exhibition/consumption

The showing of a media product.

Flow Helps keep the audience orientated and the actic
the next. Z
Genre A type that has a set of typical conventions.

Group consumption

Media platforms and devices that can be enjoyedi?
same time, e.g. MMORPGs {massively multiplaye}

fconography

Images or symbols that are associated with a pal

Ideology

A system of beliefs, ideas and values that are comun

Immediacy

Refers to an immediate involvement with somet

Independent media
producer

Describes a media producer who uses private m

Individual consumption

Media platforms and devices that can be enjoyed%
e-magazine. :

Interactivity

Digital media that enc dience participa

Juxtaposition

g elements next to ons

Mainstream audience

¢s a large target audience that consumes
ular culture (mainstream) media texts.

A media company that owns multiple mass med

Mise 2n scéne

The arrangement of objects in the frame, 2.g. act
lighting, props and sets.

Mode of address

How a media text speaks to an audience.

Motion graphics

Describes animation that creates the illusion of
combined with audio for multimedia products.

Multistrand narrative

A number of different storylines within a single
audience.
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Narrative

Describes an account of connected events.

Narrative devices

Technigues that move the narrative forward, e.

Negotiated reading

in reference to Stuart Hall's reception theory -
depending on what the audience brings to a me
beliefs, values and personal experiences.

Niche audience

Describes a small target audience that share un

NRS social grade

A systern of audience demographic classificatic
occupation of the audience. This system is used

{Omniscient narrator

A narrative mode in which the narrator knows ey
truth and believability to th :

{Jpen narrative

A narrative with n

Oppositional reading

Passive n

art Hall's reception theory - tl
media text, i.e. the audience disagre
&d by the media producer.

Media that requires observation rather than an 2
questioning of media texts, e.g. television can b
some extent.

Passive viewing

An audience / a consumer / a viewer that does iy
the product or its associated content, nor do they
production in any way. :

R

Adjusting content for a particular individual. Can

Personalisation
experience and add value, e.g. being able to log

Platforms Describes how media products are distributed,
cinema release, digital download, BVD, radioc br
streaming.

Plot Defines the events that make up a story.

Polysemic reading

A media text that has multiple meanings.

Polysemy

Refers to a word or phrase that may have many

Portability

Refers to an shject able to be moved with ease.

Post-production

Tasks that are done after filming begins. These
= editing video footage = Te
+ adding SFX s Cr
s adding titles, graphics, colour/exposure cor

Preferred reading

In reference to Stuart Hall's reception theary ~
media text created by a media nroducer.

Pre-production

Tasks that are done
* building s:
. S sign and preparation ¢ pr
esign and preparation s SC
ce (a visit to locations to check their suita}
securing financial backing and budgeting

uction begins.

Also known as the target audience; who the me

Primary research

Information obtained first-hand from the audie

Primary source

First-hand or contemporary account of an even
ohservations, focus groups, BARB figures, RAJA

Product Term used to describe the type of media that has
magazine, educational game, film. :
Production The shooting of footage.
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Production design

Creation of the physical world of a TV programy

Public service
broadcaster

Hreoadcasting intended for public benefit rather

Qualitative research

Collecting and analysing non-numerical data to
correlations, or test hypotheses.

Quantitative research

Collecting and analysing numerical data to descry
correlations, or test hypotheses. :

Representation

How people, places, events and ideas are portray
audience learns to easily understand the world

Secondary audience

can influence

Describes a group of peopl

Secondary audience

Descrlbes viewers nsidered to be ou

Secondary research

Secondary ;

Information created later by someone whea did
topic first-hand, e.g. journals, newspaper articl

Sectors Different parts of the creative industry. These a
s audic s pr
s websites ¢ Bamy
¢ moving image {film/video and TV}
Sets Artificially constructed scenery used in moving 10
Silence Describes the complete absence of sound. :
Stereotype Typical traits associated with a particular socia
conventional and are continuously repeated zmd§
Story Recounting the sequence of events. '
Structure Framework that presents the narrative in a part}

narrative will logically start at the beginning and.
beginning, middle and end. :

Stylistic codes

What are used in media preducts, e.g. colour, v
composition or navigation, mise en scéne, light

Synchronising

Matching sound to the visuals on the screen.

Synergy

Describes two or more media sectors working to
considered to be greater than the lone effect of g
sectors. :

Target audience

Refers to a group of peopl » the media prod

Technological
convergence

f more than on
ss a range of media plat

Describes the comigg

Themes

1Scussion in a narrative, e.g. coming of

fers to the level of brightness.

Content that can be created by the media user,
podcasts, mobile phone photography.

Visual effects

Refers to realistic imagery created by CGL

WeMedia

An industry term to describe media created by tl
without the need for media professionals.
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introduction to Media Sectors: Notes and Ac

Quick Activity 1 '
Moving image: Blu-ray, Trailers, Factual programmes, TV adverts, Music videosi
Audio: Trailers, Factual programmes, Podcasts, Music videos, Movie sou
Digital games: Simulation games
Print: Flyers, interactive magazines, interactive newspapers
Websites: Trailers, interactive magazines, interactive newspapers, Simulat?{sﬁ
Guick Activity 2
1. Radio broadcast
An e-magazine can be accessed ! site and not through a radio broag
2. Films f
Podcastscan b h MP3 players but films cannot.
3. Dramg, : :
Drama g anedia product of publishing, both interactive newspapers and pos

4. Mobilep
TV broadcast and DVDs are examples of platforms whereas a mobhile phone is
5 D
A LD is an example of a platform whereas garmes consoles and tablets are exan
6. Music video
A musicvideo isn’t an audic media product whereas podcasts and movie sound
Distribution
Distribution isn’t a sector whereas moving image and games bath are,
8. Films
Both drama and music videos are madia products of TV whereas films are am
9. Adverts
Print and audio are sectors whereas adverts are a media product
10, Website
A wehsite is a media platform whereas tablets and laptops are devices.

Quick Activity 3
1. Gamesconsole
2. a} TV, audio, print
b} Any of the following:
¢«  Mobile phone

s« PC

® Laptop
= Radio
e  Tablet

3. Anytwo of the following:
s«  Blu-ray disc
=  Digital download
s« On-demand Internet streaming med
e«  Pay-per-view TV (e.g. Sky
s« TV broadcast
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Part 1: Al: Media Products, Audiences and Purpose

Lesson ©

Audience Pop Quiz Answers
1. Any one of the following: :
¢ Toidentify trends or patterns in consumer behaviour and audience wnsur%
current audiences and the typical consumer of a media product. a

e  Tocategorise and break down the audience according to age / gender /o

to target audiences more accurately when marketing particular media prog

Accept any other appropriate answer which relates to the ways in which demog;
producers. :

2. F: All of the above

3. a} Adescription of the chara nake up the target audience for a

b} Anyoneofth ;
ol 1 y the consumers are

why consumers act as they do (psychographics}

ps media producers make better media products suitad to the ne

e  Saves time and money by minimising the risk that the audience will

¢  Can help with gaining advertising revenue / sponsors who share a si

4. Any one of the following with an appropriate example:
e [mmediacy
“ Access
® Convenience
+  Portability
® Connectivity :
e.g. ‘Consumers are much more likely to access online content while on the go {
smartphones to access social networking sites such as Facebook :

5
%

U

Any one of the following:
«  Circulation figures
¢  Readership figures
+«  Viewer figures

e Hser figures

COPYRIGHT
PROTECTED

BTEC L1/2 Tech Awards Teaching Pack, Component 1 Page 127 of 130




Lesson 2

Top 'n’ Tail
Terminalogy Definition =
Passive media Media that requires observation rather than an active response;

as passive media to some extent :
An audience member who interacts physically and fully with a;
Active viewing to and become part of the production of the product, while reta}
how they interact with it
Media that requires audience interaction and engagement to s
Active media of the product, e.g. interactive videos such as The Treasure Hu
Adventure! (2011) https://www.youtube.com/watch?v=W3is
Passive viewing | Anaudience member who does not ph:giis ly interact fully w
content). They also do not gen ntor influence the p

way.
Secondary Describes speg, considered to be outside the pri
audience specta tonsumption statistics if not accounted f
Primary ia product is aimed at (also referred to as the tar
audience §8

Audiences P4rt II Pop Quiz
1. Anyone from the following:
e Watching TV with phone-ins {engaging)
«  Playing video games
¢  Social networking, e.g. Twitter
Accept any other appropriate answer which refers to an example of active viewi

2. Any two from the following:
e Watching TV while doing the ironing
«  Watching a film while checking your social media account
«  Listening to the radio while cooking the tea
Accept any other appropriate answer which refers to an example of passive view

3. Any one of the following: employment, education, income
4. Atermused to describe the audience of a media product through factors such
5. Any two from the following:

@ The consumer acts as a researcher for the media producer; therefore, acc
information on incidents/events/news is more readily availabile. -

s Media producers have far more access to secret footage / undercover foota
camera crews ara prohihited or are not present at the location, e.g. natura
civil unrest.

® Material is often in the public domain, such as on social networking sites,
producers to gain access/permission for this content. :

= Consumers (members of the public) freely submit material, so it is easy for
content without spending money to do so (cost-effectize). .

Accept any other appropriate answer which refers to tages of user-gen
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6. A: Adults who take their children to see a t the cinema
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Lesson 3

Signs - Interpretations {possible answers)
WOMEI\.

JUSTICE

BRi T ESH

\\ ~ =

\\.: \\\ |

Part 2: B1: Genre, Narrative, R tion and Audi.

L3

Lessons 1-2

Genre and Repr :
i i With a particular social group or genre that become cozafcs.
r:,pean ed within the media :
2. Horror ¥
3. K: Allofthe above
4. Any one of the following:
«  (uter Space or other worlds
® Aliens, androids, non-human life forms ;
»  Futuristic technology ~ transport {teleportation, hovercrafts, etc.), humané
weaponry, gadgets, etc.
+  Post-apocalyptic landscapes, e.g. broken down cities {derelict)
Accept any other appropriate answer
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Lessons 2-4

Crossword
E
.....E.‘
O Ezpl o TE
Y P
E“Mfu L TE aislrﬂo!a E VE
I W) L
Y
E
A
R

«  Narration {omniscient, first person]
¢  Ellipsis

. Flashbacks

Accept any other appropriate answer,

How a media text speaks to an audience :
a} A number of different storylines in a single episode that appeal to a mass a}
b} No sense of an ending 5
c}  Aclear sense of an ending, with no loose ends {eft

oW

Part 3: B2: Media Production Techniques

Workshop 1

Guess the shot list

A shot that shows a full body shot of the subject in the background.
Where part of the subject takes up most of the frame showing very little
background. A shot useful for showing detail

A shot where the subject fills up most of the screen vertically.

A shot used to show extreme detail of the subject in the fra
A shot halfway between a close-up and medium shot t}
clearly, without getting too close.
A shot from a medium distance.
A shot from above.
A shot thatis frame

typical shog .

the subject Q@ PY RQQHT
PROTECTED

A erson, looking at the subject. This is a
W0 nversation between two characters.
A shot usedgil what the character is looking at or how they see the warid.
A shot that S¥0King straight at the subject (centred).
A shot used to look down on the subject.
A shot used to look up at the subject.

5 2
i R
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