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Teacher’s Introduction
This resource is relevant to teachers intending to carry out Component 1,

Section A: Exploring Media Language and Representation, of the new Media
Studies GCSE 9-1 Edugas specification. Always check thg exam b?ard
website for new information,

For many students this is the first taste of Media as an academic subject. This including changes to the
pack is compiled in a way that introduces the main concepts or media specification and sample
frameworks relevant to this section which have been outlined by the Edugas assessment material.

specification, while incorporating the specific set products alongside other
relevant examples. Care has been taken to introduce the necessary frameworks in a relatable manner for students to
understand. However, for a more general introduction to each theoretical framework you can use ZigZag Education’s
short but comprehensive six-lesson introductory resource (zzed.uk/8304-intro-Pack).

All the set products for . .
assessment from 2027 are Pages from this resource which are relevant to the set product for assessment

covered across the resource. in 2025 and 2026 can be found in the appendix at the end of the resource.

Each lesson for this resource has been crafted to slowly build a base of knowledge for the students in a relevant
and creative way. The theoretical frameworks (media language, representation) and media contexts (historical,
socio-cultural and political contexts) are introduced in a rational manner in the first few lessons. The subject
matter gradually progresses and delves into more detail as the pack continues. By the end of this resource,
students will have gained a familiarity with the terminology and subject matter relating to media language and
representation before moving on to audiences and industries in Component 1B. It is worth noting that this
resource only addresses film from the perspectives of media language and representation. An in-depth review of
No Time to Die’s relation to film audiences and the film industry is addressed in the resource for Component 1B.

All 26 lessons come with a structured lesson plan. Each lesson plan has clear timings of the activities and full
instructions for those activities for ease of use. Every lesson also comes with a corresponding PowerPoint
presentation on CD-ROM. Accompanying presentations are provided to allow for activities which require a degree
of interactivity. Tasks that require answers of a specific or an indicative nature can be found in the answer sheets
located in the answer section at the back of the resource.

Class-based activities found in this pack will help the teacher gauge the level of knowledge students have gained on a
particular subject or media product; this will allow the educator to better estimate the depth and dedication needed
for that topic. In addition, activities such as gap-fills and match-ups have also been incorporated into this pack with
the aim of facilitating easy definitions for important terminology and to keep students engaged with the content.

The set products laid out by Edugas have been incorporated into this resource, as have other relevant media texts.
This is to allow students to consider the broad aspect of the media landscape and not limit their perception of the
subject to the set products presented by the examination board. Nevertheless, each media product tackled
comes in a self-contained set of lessons which culminates in two exam-focused lessons, aimed at preparing
students to answer questions in exam-style format. Where relevant, suggested differentiation methods have
been advised. Asthe resource has been written with limited specimen assessment materials, we have had to
make educated estimations on question types that have not yet been exemplified by the board. In these
circumstances, special attention has been given for questions to be constructed in the most likely way that they
would be featured in an examination context.

Homework suggestions are also provided with the intention of keeping students thinking about the theme of each
lesson in a creative or practical way. Homework suggestions are designed to allow students a certain amount of
liberty to view the subject matter of each lesson from a broader perspective, while the lesson-based activities are
aimed at preparing each student to successfully answer Component 1 Section A of their Edugas GCSE Media
Studies examination (9-1 specification).

Lastly, the order of the resource has been compiled in a way thought to be most engaging for students. However,
each media form has been compiled in its own self-contained format. The aim of this is to give teachers the
flexibility to teach each of the four forms in the order they feel best suits their students.

April 2025

NOTE! Please be advised that the Lesson 4 starter contains a link to a video which starts 23 seconds in to
avoid graphic content of a shooting which may not be suitable for young viewers.

Fifth Edition, April 2025
This resource has been updated in line with specification changes to set products for exams from 2027.
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Lesson Overview
Lesson Lesson Theme Lesson Aim Specification Reference Resources M
Familiarisation with magazines and Worksheets 1.1, 14
1 Introduction to magazines . & General intro to subject Answer Sheets 7
terminology ;
PowerPoint L
. . . . - Worksheets
. . introduction of magazine codes and Understanding of magazine ,/ ,
2 Applying context to magazines . - Answer She:
conventions conventions
P PowerPoint L
I . Defining media !as, . g WIL Worksheets 3.1,3.29, 3. Zb
. . Application of media language to
3 Magazines and media language . elements Cwd they create Answer Sheets 2
magazines . ;
and com ticate meaning PowerPoint L
Application of representation to Forms of representation found in Worksheets 4.
4 Magazines and representation PP P magazine set products Answer Sheets 4.1,4.2.
magazines o ;
{gender/ethnicity) PowerPoint L
. . — . . Worksheets 5.1
Magazines and media language Examination preparation for magazine- N ) |
5 . ? Consolidation of spec; exam prep Answer Sheets &
{exam focus) related media language question :
PowerPoint L
. . - . . Worksheets ¢
Magazines and representation Examination preparation for magazine- — ,,
6 . - Consolidation of spec; exam prep Answer Sheets €
(exam focus) related representation question
PowerPoint L
Worksheets 7.1,
7 Introduction to newspapers Familiarisation w);t%n newspaper and Definitions and terminology Answer Sheet.s 7‘%
terminology Information &/
PowerPoint Ez
. Introduction of newspaper conventions . Worksheets ¢
8 Applying context to newspapers Tabloids vs broadsheets Information Shes
and set products
PowerPoint L
Apolication of media language to Different levels of meaning; Worksheets 9.1, 9.2, 9.2
9 Newspapers and media language PP guag different ML elements found in - caswer Sheets ¢
newspapers 2 .
set product , PowerPoint L
1 Worksheets 10.1, 1/
. Application of representation to Forms of represen'r= Answer Sheets 10.1, 10.2,
10 Newspapers and representation . ,
newspapers 10.4b
PowerPoint Le
Newspaper and media language Examination preparation for newspaper- . Worksheets 11.5
11 ; . Consolidation of spec; exam prep Answer Sheets 11,
(exam focus) related media language question .
PowerPoint Le
. N . Worksheets 12.7
Newspaper and representation Examination preparation for newspaper- N .
12 . ; Consolidation of spec; exam prep Answer Sheets 12
(exam focus) related representation question PowerPoint Le
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Lesson Lesson Theme Lesson Aim Specification Reference Resou:

e . . Workshee?

13 Introduction to advertising Familiarisation W.ﬁh advertising and Definitions; terminology; set products Answer Shez
terminology

PowerP:

. . Work

14 Advertising and media language Application of media language to advertising Genes‘atgon.and communication of Answe,

meaning; structured meaning .

PowerF:

Advertising and semiotics {media o o .. Connotation/denotation; \ Worl§

15 Application of semiotic theory to advertising T e B LY Answe/

language) signifier/signified; icon/indz:2 = nizol .

iy Powerps

16 Advertising and narrative {(media Understand how narrative works in creating | Elementsof n2rz+, {e',’ff:vr'épb’s character A?\Eﬁé{f}z

language) meaning; applying it to set product .~ theory PowerPe

. . . . Work

Advertising and gender How gender is represented in advertising . .

v (representation) and how that reflects social/historical period Stereotypes; gender-related issues P'g‘;i:’?g/

L. . .. . . Worksheet:

18 Advertising and representation How/why representation is practised in How groups, etc. are portrayed in Answer Shee

(general) advertising advertising and effect on contexts

PowerP«

.. . . . .. Workshe

Advertising and media language Examination preparation for advertising- - . .

19 ! . Consolidation of spec; exam prep Answer Si

(exam focus) related media language question E

PowerP¢

Advertising and representation (exam | Examination preparation for advertising- — Worksh%z

20 . . Consolidation of spec; exam prep Answer S/

focus) related representation question .

PowerF:

Familiarisation with film marketin Terminology, film poster conventions, Workshe

21 Introduction to film marketing terminology and conventions g other forms of film marketing; Answer S

gy introduction to set products PowerP¢

22 Film marketing and intertextuality | Understanding the concept of intertextuality | Use of intertextuality in film posters and Az\i{\i{j

(media language) and applying it to film marketing how they help reinforce the genre PowerF;

23 Film marketing: genre and narrative | Understanding how genre and narrative play | Enigma codes, and their use in narrative Ax‘égj

{media language) a part in film posters to help sell the film and genre to promote films PowerP;

How choice of represer’at & . “dctors into Worksheet:

24 Film marketing and representation James Bond and gender film marketing er=i « “rcnat reflects film Answer Shez

<+ Laudiences PowerP«

il keti d il o ion for fil . ; Workshz

’5 ilm marketing and media language | Examination preparation for film-marketing- Consolidation of spec; exam prep Answer St

(exam focus) related media language question ’ "

PowerP¢

Film marketing and representation | Examination preparation for film-marketing- N Workshfz

26 . . Consolidation of spec; exam prep Answer S/

(exam focus) related representation question .

PowerF.
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Magazine Conter

LesSSOM 1 tiiiiinnuuamnsmssmscnsnsnnsnnannsnssnnsnsnsssssssnsnnannnnnsnnnsssnsssnnannis
Worksheet 1.1: Starter Task — Defining Magazines ........cceovevnneennininnn
Worksheet 1.2: Intro Task — Circulation, Readership and Terminology.
Student Info Sheet 1.2: Intro Task ~ Circulation, Readership and Termiy
Worksheet 1.3: Task 1 —~ Application of Magazine Terminology 1 .........
Worksheet 1.4: Task 2 — Application of Magazine Terminology 2 .........
Worksheet 1.5: Introduction to Magazines .............. R

LESSOM 2 .euvvureerenrenrnnrnnensnnrnnrnnrnnsnnes I 1\ A VN |
Worksheet 2.1: Starter Task —Re~=r 197 850N L.vucvveciicciccinnicins

Worksheet 2.2: Main Tack - 5 i« anid CONVentions .............c.cooouvecs
i il i e

&

¥

Lesson 3 .

;;;;; I NN NN NN N NN NN NN NN NN N NN NN N NN NN NN EEHEREESEEEEBRRE NN

A3, Star{é} Task — Defining Media Language..........c...ccoveeni.
.2a: Intro Task — Background and Context...........cccoveeunnaan.
Worksheet 3.2b: Intro Task — Background and Context..........oovvvvunennn
Worksheet 3.3a: Main Task 1 - Vogue’s Media Language Explained....
Worksheet 3.3b: Main Task 1 - Vogue’s Media Language Explained....
Worksheet 3.4a: Main Task 2 - GQ’s Media Language Explained.........
Worksheet 3.4b: Main Task 2 - GQ’s Media Language Explained ........
LeSSOM 4 ciiceiiiiinnssssianusnsunansnnsssnnanssssusnnsnnssanssnnssnnunnnnsnnnnnnsis
Worksheet 4.1: Extended Task ~ Representation......c....ceeovvviineinnniiinnns
Worksheet 4.2: Main Task 1 ~ Representationin GQ .......cocceivvivniiinnnns
Worksheet 4.3: Main Task 2 — Representation in Vogue........c..cvvvvinnnns
Lesson 5 (Exam FOCUS) cuvvrumirinnnmnsmnnsesmsssmsmmssssuannsssnnnsnsnsssnenssl
Worksheet 5.1: Starter Task ~ Decoding Media Language Terms .........
Worksheet 5.2: Introduction Task - Defining Media Language Terms...
Worksheet 5.3: Main Task — Media Language: Exam-style Question.....
Lesson 6 (Exam FOCUS) cuuriruiinarininnsnsnissmsssmuncnsssnunensnssusensnssns .
Worksheet 6.1: Starter Task 1 -~ Decoding Representation Issues .........
Worksheet 6.2: Main Task — Representation: Exam-style Question .......
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Lesson aims

Lesson 1
Introduction to Magazin

You will need

PowerPoint Lesson |
Presentation softwo
Worksheets 1.1, 1.0
1.3, and 1.4

Computers/Interne;

Understand the definition, uses and functions
of magazines

Understand the different terminology of
magazines

Apply that terminology to actual examples
Exercise books

Starter o B
e -

Defining Magazines P

Give students Workshee" s ' Y r 4nver of statements, which are all tii
create a defmltlnr . ar}gmrres ~ Students will be able to go over each
definigon *{ » surts them. A suggested definition has been provide

] ing Act1v1t1es

Introductory Activity: Circulation, Readership and Termi
This Chinese-whispers-style activity is intended to teach students the d|
readership. Students arrange themselves into four groups, and selecta ¢
minute to write a short film review based on the suggestions listed in ¥
finished, the leaders swap their reviews among themselves so that each
review (circulation). Group members must read the review once until it
(readership). The first group to finish wins. After the activity, illustrate |
activity corresponds to circulation and which to readership. Explain how
generally much higher than those for circulation. Answers for the activii
1.2. Once this activity is concluded, distribute Student Info Sheet 1.2, ¢
needed for this media form.

Task 1: Application of Magazine Terminology 1
Individually or in groups, students use hints on Worksheet 1.3 to comp ¢
Student Info Sheet 1.2 may prove useful. Answers can be found on An

Task 2: Application of Magazine Terminology 2

Students are required to apply magazine terminology to the cover page
Empire. As a class, students use Worksheet 1.4 to label the cover page \
the top of the worksheet. Student Info Sheet 1.2 may be used for furth
lists all the labelling. PowerPoint Lesson 1 also features the labelled coy

Differentiation: although envisioned as a class activity, Task 2 may o
level learners working individually and '~ - vel learners working |
findings together as a class. :

- —

other elements discussed in the lesson.

Homework

Next time you are somewhere that sells magazines, take a photo of the |
laid out. Make a list of how well/not the display gives an indication of e
the display and your own personal interest, express which magazine you
why. Students may use Worksheet 1.5 to help structure their answers,

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 3 Magazines Page |
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@ Information

Suggested Definition of Magazines:

Magazines are periodic publications (generally monthly or quarterly) thi S
- i
e

i
{typically based on age or gender), by featuring lifestyle-related conten ///////////////
groups would find interesting. ///////////

=

<

Difference between Circulation and Readership:
Circulation: the number of people, in printed copies of the magazine, t

numbers are compiled through subscription figures and over-the-counte %%////j
Readership: the number of people who read the magazine. Not all the. ;/////g///%
purchased the magazine; some may have picked it v» at the doctor’s o} 0 aw

o

. C . i
figures are calculated through surveys or hig'."* “ .n slex equations. /// @
oo .

o
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i Worksheet 1.1: Starter Task — Defining

The following statements are all true of magazines. They are presented to you e
- -
g

-
joined together to create a definition of what a magazine is. By using the staie //////////////
o i o
own personal definition of what a magazine is...7 ////////////

Target specific dei —
based on age or gt ¥
v
/////////
L

<

=

Feature lifestyle-related content
{articles and advertisements)

a
\\\\\\\\\

A s

Periodic !
monthly o

“v
Feature interesting conten® i ri o &
-

groups of peoBIP{ il (' L

5

i

L /////////////

o=
s Yo

i
.

[ would a/af/i(a m/aﬂ}(w as,,.

............................................................................ T8 L e COPYRIGHT
..................................................... I ot PROTECTED
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4 Worksheet 1.2: Intro Task — Circulation, Readers!
»

f Student information: e
. -
g

.
The task is carried out as follows: split yourselves into four groups. %/////%
Choose a group leader in each group. ///////////

.
Y

the following information as possible: pre—
e Film title oL
e The cinema where the film was seen ‘ VY
e Actors, and thoughts on performar .¢' 1 o .
e Whatyou liked: explair .~ . Al
What you didn’+ i' a:'g {xwmff‘brﬂnmendations on improvements
Qveral! t"( ‘¢ its .n rilm
ule  ou recommend this film to others? Why / why not?

=

<

Your group leader has to write a film review of approximately 80 word:
under one minute. The review should be about the last film they saw .
the cinema. The review must include as much {but not necessarily all} .

\
e

5

e

%
-
s Qo

5

o

.

e minute is up, the group leaders must exchange their reviews
someone else’s review. Every group must form a closed circle and the |
loud. The group leader then passes the review to the person on their |¢
review, and so on until the note arrives back at the group leader.

\ The first group leader to receive the note back must yell ‘timel’.

Answer the following questions as a class:

How many reviews were there in total?

...............................................................................................................................
...............................................................................................................................
T T T

) COPYRIGHT
.......................................................) ........ | . bews . ?ROTECTED
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g—y) Student Info Sheet 1.2: Intro Task — Circulation, Re:

Student Information: e
Magazines are a long-established form of publication and have, along | ///
terminology. Here is a table of that terminology. Keep this table close L -
g .

: - v
Explanation il

Masthead The magazine title, designed and displayed on the front pa. )
Date line Information relating to the date of pu:'y cation; also feature P
Always placed in the bottom{ c.nv of Lie cover, and conve

-

the publication. A

&

you will be better equipped to understand the terminology used in th:

=

<

.
e

5

e

o

Barcode

r
s

5

Generally for~. ¢ - "i*éf;f trie masthead. Itis often comprised ¢ //////////////%
sep'r?_"yw; ’i;ft i wsed to gain interest and that sets the publical %/////////////j
“ "J A.Iov*éfsell—line; hgwever, it directly relates to articles ////////////
~uown the right-hand side of the cover.
Type of strapline. Placed on the cover of a magazine, they 4
found in that issue that editors believe will sell the issue if .
Main One of the titles from the cover page, considered the main

coverline main image/model of that issue.

Magazines typically feature one image (sometimes also cali¢

celebrity, that ties in to the themes of that issue.

Pieces of information located on the outer corners of the ¢

straplines, promotional info, or imagery. Pugs are used to ¢

their attention to the magazine. Once a consumer has pulle

stand, it is up to the cover as a whole to sell that magazine,

Sometimes referred to as a splash. An added incentive fea

are often heavily contrasted with the overall style of the co\

can range from a voucher found inside the issue to a specia|

that is ‘proven to give you washboard abs in 8 hours!’

Phrases used to catch the reader’s attention. Also referred ta.

with exclaimed adjectives, such as ‘Exclusive Interview!’, ‘Spec|

A magazine cover is always split into three equal horizontal

These thirds are used for selling purposes and to grab the ¢

Magazine circulation refers to the number of people who exch

of that magazine. Subscribers or one-off buyers add to the cirg

Magazine readership is often significantly larger than circul:

reads a magazine has bought it. Imagine you're at the den|

while waiting for your appointment. Here, you are adding @

its circulation. i

This is concerned with what b ee i ielected to be featured | COPYRIGHT
affairs that people At religl in‘are much more likely to be PROTECTED
newspaper *'.4 = .95 release for a company that no one ha
moic o *ratiim about to be released will often have pre

s eenin a film for over a year because the B-lister is mor

“i5 achieved through the combination and exclusion of eleme
The way a media text is pieced together before it is provide A
this could be the choice of editing; in photography this coul '9
However, in magazines, this is mostly concerned with the la
will look on the shelves.

Sell-line

i
o

Main image

Pugs

Puff

Tag

Thirds

Circulation

Readership

Selection

Construction

This is the process that everything goes through before the fin Ed ucation
Mediation Mediation takes into account the selection and construction | ,

influenced by media owners, producers, editors and a vast list

The structure of the general population into groups based @

or characteristics.

Demographic

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 3 Magazines Page



@ Worksheet 1.3: Task 1 - Application of Mag

Student information: =
e
. ]

i
@ For the following task you may use the terminology information shee. /////////%
%////////

previous task. Your task here is to implement the terminology from t1 y
words and filling in the crossword. P
'y .
Crossword: sy
Use the clues provided to help guess the magazine terminology that each is re! %%////
1 -
Across Down
4  Titles or excerpts from articles 1 Fice ‘ﬁf\urméélly featured with thi COPYRIGHT
insi ine (55 ’
found inside the magazmcf (j’ | & the term used to refer to the actu PROTECTED
7 Anadded mcgntw “ HE 3  Information relating to the date ¢
macasee. | . r oonintended
tc R s iash! (5) 5  Ahook or catchy line about the n

competition (4-4)
10 AKA™Uzz word (3)

9

. 6  The stylised and heavily featured |
11 AKA cover image (4,5)

) o 7  Pieces of information located on t 09
12 The title for the main article (4,9) Ed :

. . 8  Mini-titles featured on the front p lucation
13 Imaginary sections of the content (5,5)

magazine cover split vertically or
horizontally (6) 9  Adifferent method of calculating |

the estimated exposure of the pul

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 3 Magazines Page &



!‘ Worksheet 1.4: Task 2 - Application of Mag

(7 Student Information: S
Now that you are familiar with the terminology associated with maga. //////////////
put your knowledge to the test! Analyse the front cover of this April 2 ////////////%
based fallm magafzane. Each of the following terms can be fgund onthiy ;////%
e  Main coverline e (Coverimage "L
e Tag e  Coverlines L .

.

e Strapline e Dateline o

o Leftthird e Pug 1

e  Right third A Sell-line /////////////

e Top third g8 D Puff % %

e  Bottom third w % ‘o Masthead \ %

- s

l *  Middle third (vertisi® ' L J >~ e  Middle third (hori: ///////////////%
T g— e

e
e

.

| |
//////////

il
//////

)

o~
"

-

i

| {UNSEEN PRODUCT]

o=
L

=

-
\\\\\\\\\\\

COPYRIGHT
PROTECTED

i

Education,

Empire (magazine): © Bauer Consumer Media, 2017
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@ Answer Sheet 1.4: Task 2 - Application of Mag:

Date line

[UNSEEN PRC -
.

.
v
i

i
Sell-line Empire (magazine): © Bauer Consume: W//%
T
o

W

7%
(

=

o

Masthead

a
\\\\\\\\\

&R
2

5

o

o

|
i
> 4

//////////

-

i

Tag

o

&
G

-

Main coverline

=

\\\\\\\\\\\

il
//////

Ut
-
¥

-

G

Strapline

Left Middle Right

third third third
(vertical)
o) COPYRIGHT

PROTECTED

i

Edmmtion |
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7ﬁ\ Worksheet 1.5: Introduction to M:

@ Student Information: s
e
g

.
Use this sheet to guide you in structuring your answers to the Lesson | i
/ -
////////////

Homework: %

1.  When and where was the photo taken? )

@

/

&

.......................................................................................................................

i
E
B

.......................................................................................................................

F .
................................................................... S AN L R AR %/ ///%
& G
v W %///// %
& s
............................................. P A | . TR -
Nt —
2. Whatareyourth u . r,une stand? b
o ositan 5% mﬁ )
. L
[ )

3. Canyou easily make out at a glance what the content of the available ma;

i

4. Based on the display available, and your own =7 ac interest, which wa! COPYRIGHT

buying and why?

PROTECTED

9
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Lesson 2
Contextualising Magazii

Lesson aims You will need

v

v

v

Understand what the set magazine covers are %‘f PowerPoint Lesson |
for the Edugas examination %‘j Presentation softwa
Differentiate between the texts and identify 2 Worksheets 2.1 ang
what demographic each is aimed at ‘B Computers/Interne}
Understand the difference between the two L Exercise books
covers, and the codes and conventions they exhibit ;

Starter

.
5o

Recapping Less~r '+
The multiple-ct i & ity on Worksheet 2.1 recaps lesson 1. This acti
srge¥lbu, < ..swer Sheet 1.2 provides answers to this activity. This 2
Pc jint Lesson 2 so it may be carried out as a class.

Learning Activities

¥

Introductory Activity: Your Set Products

This activity introduces students to the set products set by the exam bo.
presents students with a brief discussion on target audiences. This will ¢
importance of codes and conventions.

Main Task: Codes and Conventions

Give students Worksheet 2.2. PowerPoint Lesson 2 outlines codes anc
The slides show how magazine codes and conventions are used on the ¢
PowerPoint progresses to an analysis about content, celebrity usage ang
section on this sheet provides more information about how to discuss t

Differentiation: although both covers are intended to be addressed &
learners may choose to carry out explanations for one of the cover p.
and explain codes and conventions of the other cover page indepeny

Plenary

The Meaning of It All

This lesson concludes by discussing the meaning behind magazine codes
PowerPoint Lesson 2 provides certain functions.)!i.. magazine convent
identifying that it is all fundamental to ¢ i u ) ation. The plenary con
up the next lesson. i

il Homewro t -~

P/ " ot :.:e two set products discussed in class today. Make a list of
Wi brief summary on why these topics are interesting for the targe:
going into too much detail; we will discuss them in much more detail wi

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 3 Magazines Page 1\
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@ Information

Main Task:

Use this information to further expand on the slides dedicated to each . i
as featured in PowerPoint Lesson 1: //////////////
Content: The language and vocabulary used is presented in a way that /////////////
For example, articles on fashion, dating and beauty would appeal to (su; %///Z
about Jourdan Dunn and Anthony Joshua would appeal to fans of both, P
and/or boxing. The main article about Malala Yousafzai would appeal t. 2{//5
activism, politics and human rights. The articles in GQ tackle masculinity ﬁ////f///%
Use of Celebrity: Celebrities are almost always used according to their i« £ Z/ .

- G - i

time of the issue. Their cover photo also oft-. . 5. 1to the theme and s //////////%%

appeal to the target audience. Voru:a d g’;ﬁ?,ﬁré serious magazines. \\
made-up and in designer c!~21 1ig | over stars on Men’s Health often sh
language and facia' ¢ .~ <'é5§j 1.0t the celebrities; if they are looking at th

W i

the reader i 1

r
s

5

o

.

> Vitle: The title is typically the biggest identifier of any publicat
ng that relate to its core values and intended audience.

What is the name of the publication? What impression does it give you
caters to?
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¢§ Worksheet 2.1: Starter Task — Recapping Le
»

Fill in the blanks below, recapping some of the key terminology relating to ma,
one combination of words found in either option a, b or ¢ to complete your a.

1.

Magazines are (i) publications that target ¢

(if) by featuring (iii)

content that those groups would find interesting.

a. (i) regional / (ii) ethnicities / (iii) nutrition
b. (i) niche / (ii) interests / (iii) online ;
c. (i) periodic/ (ii) demographics / (iii} i fuw f‘flef f ~°’

&

L

The number of magazine .ou '« v ~.are (i)

i A”‘ L

. e
- , while the number of people who (iii})

a. (i) subscribed to / (ii) success / (iii) collect / (iv) circulation
b. (i) digitised / (ii) collectability / (iii) subscribe to / (iv) demand
c. {i) bought/ (ii) circulation / (iii) read / (iv) readership

Coverlines are (i) or {ii)

featured on the (iii) of the magazine.

a. (i) lines / (ii) covers / (iii) spine
b. (i) titles / (i) excerpts / (iii) cover
c. (i) paragraphs / (ii) quotes / (iii} binding

Pugs are (i) located on the (ii)
(i)
a. (i) snippets of information / (ii) outer corners / (iii) magazine cover

(i) animal-related magazines / (ii) middle shelf / (iii) magazine stand
c. (i) buzzwords / (ii) bottom corner / (iii) magazine cover

(i) are important because they section the

(ii) that sets them apart from (iii)

a. (i) Magazines / (ii) texts / (iii) the competition
b. (i) Thirds / (ii) images / (iii) newspapers ,
c. (i) Thirds / (ii) information / (iii) *t.» ¢ w’ml:\,\,.;«,tic)n

&

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 3 Magazines Page 1.
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SETPRODUZY]

|

Worksheet 2.2: Main Task - Codes and Conventions

I SET PRODUCT

Use the front covers on this worksheet to make notes based on the information presented to you in the Lesson 2 PowerPoint. Use your workbooks ¢

worksheet to take further written notes if needed.
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//w, ,/////
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L
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Vogue {magazine): © Condé Nast Publications Limited, 2021
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Lesson 3
Magazines and Media Lant

Lesson aims You will need

v Define and understand what is meant by media PowerPoint Lesson |

language (ML)

Presentation softwo

v Understand how ML is made up of o series of Worksheets 3.1, 3.0
codes and conventions that communicate meaning Answer sheets 3.2, |
B Computers/Interne:

Exercise books

v Identify ML elements from the two set products

v Explain how the way magazines communicate
meaning reflects on the readers they are trying

to attract g u |
> Starter >
~_IDefining M- i . . gjuage
Givseutlile de \ ‘;‘”’;,;vésh”éet 3.1. When filled in, the mind map explains th:

S, ‘Provide the students with the first fact about ML (is a way o
» ach step by inquiring how or why each step is achieved. Powﬁ};
completed version. This activity can be delivered as a class activity or sit

Learning Activities
4 g

Introductory Activity: Background and Context

This two-part activity will enable students to exercise analytical skills w
other magazines found in UK circulation. Give students Worksheet 3.2.
symbols to their corresponding letters to decipher magazine titleson V|
provided on PowerPoint Lesson 3. Once all the titles have been deciphe
fill in the table on Worksheet 3.2b, which provides further information ¢
Answer Sheet 3.2 provides relevant answers.

Task 1: Vogue’s Media Language Explained

Students use Worksheet 3.3a alongside PowerPoint Lesson 3 to analys:
elements found on the cover page of Vogue. The elements and their in\
Sheet 3.3. Worksheet 3.3b may be filled in during this activity. Howevy
task (see below).

Task 2: GQ’s Media Language Explained (20 mins)

Students use Worksheet 3.4a alongside PowerPoint Lesson 3 to analyse
elements found on the cover page of GQ. The elements and their implic
Answer Sheet 3.4. Worksheet 3.4b may be filled in during this activity.
extension task (see below).

Extension: use Worksheet 3.3b c ... lo : heer 3.4b in order to furil
of the media language et = s~ jia'on the cover pages of the set
Answer Sheet 2 # i fid  e.iled answers for each media languai

ine Audiences

PowerPoint Lesson 3 concludes by asking students to consider how the
to target specific audiences. This activity asks student to consider who t
product is by providing general demographic groups as guidance.

Homework

Do an online search for magazines. Select one and write a small paragry
audience is. Base your answer on the construction of media language ¢

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 3 Magazines b
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@ Information

Suggested Differentiation for Main Tasks:

e Depending on the levels of students, you may choose to administer e
e For lower-ability learners, you can choose to use the worksheets ai¢ //////////////
This will aid these students because the table comes with labels of | /////////////
for. 'y .
Ve

e For higher-ability learners, you may decide to carry out the discussi L4
worksheets for them to fill in after the discussion has been had so t . L
W

Suggested Administration of Main Tasks: g
e [f students require the full 40 minutes to carry out an analysis for o iR

. o . - ////
recommended that teachers give the an='v - ¢ ' the other magazint ///////////%

teachers may carry out the secend mé}c;s . another lesson.
1

\\\\\\\\\\\\

-

To save on photocopyin:;.« 5 . =24 wmay choose to print the set product e
sheets of Ad parz . 8 ‘sie'set products on a different A3 sheet of sug
labouw o < = o p'r‘"c';duct for Lesson 3 (Media Language) and Lesson
st he cnarts can be completed as a group project and displayed in

E
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Worksheet 3.1: Starter Task — Defining Media Language Z%}Z
m

]
y -~

. T . . . . . . . e H % 4.
Use the PowerPoint to fill in this mind map below. Be sure to clearly label the midsection of the mind map with the definition of media language. \n
w

//////
:

sl Yo

h
L

Gy

. P L
5 47 = |

g

P

W

e

D

i

2t

i

g

4

WM

-
L

e & COPYRIGHT
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Y 4 Worksheet 3.2a: Intro Task - Backgrour
»

A big part of media language is understanding the codes and conventions of 1.
expected to analyse. In this case, magazines use a specific set of codes and co
up its media language. As this lesson progresses, you will better understand w

However, for this task, see whether you can decipher the names of magazines
each symbol to the code key on the next page.

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 3 Magazines Page 1.
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Y 4 Worksheet 3.2b: Intro Task — Backgrour

Use the code key below to decipher the names of the magazine titles. There i e
information about each magazine to help you in your task. ////////%//
Code K //////////////
ode Key & o
OALY (LIS @ S
.
A B C D E F G H | J K L M N %/;
v BL
U VvV W X Y Z s F o
> ¢
L ' USA 1939 (Lowe J—
4 Soc.
2. UK 1923 Any (Lay
Socl
3, USA 1886 Wome
Soc.
4. USA 1957 | Men(Up
Soci
W
5. UK 1993 {Lows
Soc:
6. USA 1897 Men “\i
7. USA 1876 Wome
Soci
8. USA 1892 Wome
Soc.
9. UK 1989 Any (4
L
10. USA 1967 Any {§

Consider This!

When writing the titles into this table, ensure you 71 " le the contexts that i

these publications, e.g. most common tyne: o m=_7.ities reflect social interes COPYRIGHT
* ' PROTECTED

9

Education
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y \Worksheet 3.3a: Main Task 1 - Vogue’s Medi:

»
(7 Student information:
Use the cover page provided below to label all the presented elemen:

future reference. You may use the table overleaf to expand on your la
answers for this image are found in the corresponding PowerPoint.

Instructions:
e  Analyse the cover page of Vogue magazine.
e Notice any specific elements that are presented on the front page
e Discuss:
o First: which elements are usef:, 2d zf:z"se(«sted to create and ¢
o Then: which element< ¢ = us. 4 und'presented to reflect reall
how? N . ”"xg,ﬂ
_—

e

F'SET PRODUCT]

W i

5 .
i “Vogue (magazine): © Condé Nast Publications Limited, 2021
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@ Worksheet 3.3b: Main Task 1 - Vogue’s Medi

Extension Task: Use this table to expand on your labelling further.

Use Element

Implication

Masthead

Stra;..o»

Colour Scheme

Cover Star: Choice

Use of Media Language to Create and Communicate Meaning

What Meaning?

Cever Star: Facial
. Fxpression

Cover Star: Body
Language

Magazines

Page 2.

-
g

i
////////////

g
Vg

|

/

////////////

o

<

=

&

a
B

i
o

s

.

E
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Use Element Implication
COV@rIi?teSZ s
Love After //////////////
Lockdown, //

The Shape —
&M
Voge’ A
(SSUIde to %%//%
ummer T

|

Beauty L %
| y

& i

Covartn il G e s
Lover too. st i,

bti, ¢ 14lk

Main
Coverline
(Malala)

Use of Media Language to Portray Reality and Embody the Values of Its Readers

Consider This!
When approaching the implications of the media language elements, ensure \
contexts (sociocultural) that are relevant to this issue.

; » COPYRIGHT
PROTECTED
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Worksheet 3.4a: Main Task 2 - GQ’s Med

.
v
i

<

=

a
\\\\\\\\\

&R

i
.

o

o
G

F

4
»
(773\ Student Information: —
Use the cover page provided below to label all the presented elemeni: ////////////y//
g
answers for this image are found in the corresponding PowerPoint. ///%
Instruction: //////%
!
e  Notice any specific elements that are presented on the front page ///
e Discuss: my
o  Then: which elements are use ' ¢ 1a . escnted to reflect reali
\ how? a ” i
= |
) |
™ 4
v

future reference. You may use the table overleaf to expand on your I /
e  Analyse the cover page of GQ magazine. . L
.
o  First: which elements are used and pre. - 1ted to create and ¢ ////////
' |
x> e ///////////////%
i
//////////

COPYRIGHT
PROTECTED
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@ Worksheet 3.4b: Main Task 2 - GO’s Medi

Extended Task: Use this table (continued overleaf) to expand on your labelling

Use | Element Implication
o
o
]
<
=
[%]
©
=
- -
- 1
.««f
y\y")
- - & -~ S
o . . i Nfé{ e
(%] ; -
+ !
] .
v
c
o
- (8]
c® (o]
= )
c oL —
w o 5
L % 5
2 5
g 3 O
© T
O
= ®©
3z
E 2
§ 5
oW 8
T 3
c ¥ 2
o g U
)] ;’> o
g @ &
o & 3
>
9s| O
T =
go o 0n0x
=¥
S E
e 3
T H S
© o
£ 2 u. O
o | &9
S| £¢
D e w5
© 5 X
9] S
> o)
- (&)
©
=
>
i3
k
Q0
L (O
>
oo
7 o
o 8
>
e)
(&)
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Use | Element Implication
=
z | 8
_8 o B
£ 8% s
ol U @ //
o
2 s = -
2 &
& o ////%
Sel| © %//é//
@ Yim
= B v
5 on o= o
o £ .
Se| £3 REE
L O
43 $ 8 é & ////////////%/%
3| © gl 4% 7 S /
& i
e e A~ Aan —
o i e e
p ¢ T i
b ! - i,
(]
=
[
(]
b ©
D =
.
Y wn
£ L
=B
=
2 &
O
.
[ ol
ie
= ..
) g5
=l T =
e L2
5] &L
v} O
S
Q
K
)
o
(%]
(]
o
(]
T
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Lesson 4
Representation in Magazi

v Identify and understand the key issues and # PowerPoint Less
movements that are reflected in contemporary W Presentation sof
magazine content 5 Worksheets 4.

v Discuss current examples of these issues " 4.2b 4.3a and

. . Y8 Computers/inie

v Carry out a representation analysis of the set 01 E . "
products individually and comparatively = Exercise books

v Understand (via analysis) how representation is ;s
constructed and reflects magazine ideologies g ’ j r

; V\y{/ ..w'\f
) Starter A LS

- s L'- :W_M
Black Lives v. a4 =o'

Poge®8>ii * . _.n 4 presents students with a short video about the his

uestions intended to help students grasp the concept of the i
sur ding it. Disclaimer: Please be advised that this video contains gr
suitable for young viewers. This video starts at the 00:23 mark and can |
to answer the questions which follow.

Learning Activities

Introductory Activity: Racism in the Fashion Industry, Wo

Racism in Football

PowerPoint Lesson 4 presents students with one short video about racism |
extra information in the form of two newspaper interviews), followed by ai
recorded during the withdrawal of British/US troops from Afghanistan, and
and girls under the Taliban government. This is followed by two short videy

Worksheet 4.1 can be provided as an extension task after the starter ap
homework activity. This task is intended to identify the key social and h|
information given, further to the main three issues set out by the exam |
whether that movement/issue is concerned with gender, ethnicity or bo

Task 1: Representation in GQ

As a class, students use Worksheet 4.2 alongside PowerPoint Lesson 4
the use of representation on the cover page of GQ. Besides the Powerh
found on Answer Sheet 4.2a, while a detailed explanation can be foung

Task 2: Representation in Vogue .

As a class, students use Worksheet 4 3 - .o :<ife. PowerPoint Lesson 4 |
the use of representation on th it page of Vogue. Besides the Pow
found on Answer She~? 4.3, v..ie a detailed explanation can be found

VW2 Dine Ideology

PowerPoint Lesson 4 asks students to consider the ideologies found in {
concludes by illustrating how media language is a tool for representatic}

Homework

Find a niche magazine of your choice (one for specific interests, e.g. film
today to write a report on how representation is presented on the cove
addressing how the choice of representation and the issues tackled wou
intended reader.

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 3 Magazines Page 2
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l@ Information

Further Information to be Provided for Starter and Intxc

Students must be advised that the contexts covered in the beginning of S
- i
e

i
gender pay gap, racism in football} are to be continuously referenced in %/////%
of media texts, as well as any other social, historical and cultural issues | ///////////

discussion.

g L
Suggestecli Differentiation for Main Tasks: . ——
e  Depending on the levels of students, you may choose to administe: %////
e  For lower-ability learners, you can choose to use the worksheets al m

This will aid these students because the table comes with labels of | B
for. i // -

;"' j S o =
e  For higher-ability learners, you ma» ae. 7 1o carry out the discussi

worksheets for them to fil'i = o ¢ trie discussion has been had so t i
i

G i
Suggested 1 . . ’;&;i‘:;a*tibn of Main Tasks: s
U ;g;,\'uiréxthe full 40 minutes to carry out an analysis for ¢! gty
minended that teachers give the analysis of the other magazin
hers may carry out the second analysis in another lesson.

=

<

o
e

5

e

-
s Qo

To save on photocopying, teachers may choose to print the set product
sheets of Ad paper. Stick the set products on a different A3 sheet of suy
labelling of each set product for Lesson 3 (Media Language) and Lesson
sheet. The charts can be completed as a group project and displayed in

COPYRIGHT
PROTECTED

9

Education

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 3 Magazines Page 20



@ Worksheet 4.1: Extended Task - Rep.

Student information:

You will come to find that the forms of representation in your set proo
gender and ethnicity. Gender especially is an element heavily relied o
audiences. So it is understandable that these magazines will choose t¢
demographic will identify with.

Task:
Below, you will find a list of issues or movements concerned with gender and ¢
of these issues or movements that will put into contex*: ! y representation of

important for this generation. e B

F G
@

5
Your task is to match the issue . .1 J‘O}zxarﬁple. Once you have done so, see
match-up relates to g7 - <. icity, or maybe both.

e J i A

wers that can go into the left-hand column are: BLM; Institutio
ement; FGM; Patriarchal society reflected in the arts; Women’s

Issue/Movement Example

The Martin Luther King Jr ‘I have a dream’ speech was
defining moment for this movement. With itcamearn
change in rights for the US African-American commun
In 2021, British and US troops left Afghanistan and the
Taliban regained control. Since then, women and girls
Afghanistan have been banned from secondary and te:
education, from public office and the judiciary, most
employment, and from many public spaces (e.g.
amusement parks, sports clubs). They must follow a st
dress code and cannot travel more than 75 km alone.
Between August 2002 and 2014, not a single black or @
model was featured on the cover of British Vogue.
Best Director nominations at the Oscars go to men. O
three women have ever won the Academy Award for &
Director and they were all in the last 12 years. (True a;
of writing, 2022).

‘Freedom’ 2016 by Beyoncé (feat. Kendrick Lamar) relg
as an intended anthem for this movement which camg
about following a number of unprovoked shootings by
police on African-Americars.
The Orchid Project 'z a (on.'n.i-vased charity founded
Jane Garvaywini !l dedicated to ending genital mutil:
on nen H, raising awareness about the practice.

T é‘)‘n wer League launches ‘No Room for Racism’ campaig
urging players and fans to report and challenge any racis
incidents in football and wider society.

Consider This!

When approaching this activity, ensure careful consideration of the relevant ¢u
political and historical) that are relevant to these issues, e.g. MLK Jr's ‘I have &
at a time of great racial unrest in the USA.

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 3 Magazines Page 2.
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@ Answer Sheet 4.2a: Main Task 1 - Representati

Male int t W/////
ale interes

in fashion /////////////

W///////

.

Gender %%////

7%

Male interest in % /%

culture and | /

politics AT /%/

-

7%

p t L
ce;e'la)xl‘lllt; /////////////
1 /////////////
Ethnicity

o |

Choice of /////// %

celebrity Ay,

i ) GQ (magazine): © Cony
§SET ?RODUCT § Publications Limiteq

9
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the implications

ss, discuss

of these elements, and list them in point form on the worksheet.

Representation in Vogue

Information: Use this page to label to elements that the cover uses to

represent the ethnicity and gender. As a

{SET PRODUCT

®

|

-

%%//%//
.. ///% ////

Worksheet 4.3: Main Task 2

Representation of...

@




@ Answer Sheet 4.3a: Main Task 1 - Representati

s

Gender ////%//////

& M

Ethnicity - -

o

W

o .

Conventional/ L %

stereotypical //////////
]

women’s interest

&R

o

o

| |
//////////

il
//////

Political, social ////////////

and cultural = ' w
context "

Choice of celebrities

-

Women's
interest in
fashion, and
Vogue's
authority on
the subject

i

o

F
Qe

i

Choice of cover star

=

-
\\\\\\\\\\\

Vogue (magazine): © Condé Nast Publications ESET PRO DUCT E %////////4/

e
oo .
Limited, 2021 L
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Lesson 5 (Exam Fo
Magazines and Media Lant

Lesson aims You will need

Understand how media language will need PowerPoint Lesson

to be addressed in an examination setting Presentation softwa
Understand how to answer media- Worksheets 5.1, 5 ¢

language-related questions in relation to a 5.3.
set fext Computers/Internet

Understand how to apply media language L Exercise books
elements to an exam-style question

o )“’; o
Starter =9 5

&
l

Decoding Media Lane o ¢ ‘ ;r:ﬁ'gm
Give students Works" » e’t‘“S. _iviatch symbols to their corresponding I({;‘i
language terns i e flue”f(ey is provided on PowerPaint Lesson 5. Arﬁ

argt W _Lavity can be done individually or in groups.

ing Activities

¢

Introductory Activity: Defining Media Language Terms
On Worksheet 5.2 students are then asked to match the terms decoded
definitions provided. Answers for the activity can be found on Answer |
individually or in small groups.

Main Task: Media Language (Exam-style Question)

Give students Worksheet 5.3, where an exam-style question is provideg
analyse a magazine cover by identifying its media language elements any
implications that they communicate. A colour version of the set produg
Lesson 5. It may be beneficial to refer to it while answering this questic
on Answer Sheet 5.3

Plenary

Magazines and Media Language

PowerPoint Lesson 5 ask students to compile a list of top five tips on ho
language. This aim is for students to reflect and consider their favouret
style question relating to media language.

Homework

Use one of your classmates’ top-five lists to do a 250-word analysis of a |
choice. See how well, if at all, other people’s approaches work for you.,

@

»

Information g

Suggested Differentiation fo * I icé}‘.. style Question:

The aim of this task is for st . = its L ~egin familiarising themselves with
they can expect in thuur an&g‘ j..ation. However, it is understandable tha
support whi'= "« dreguilding a familiarity with exam-style questions.

>, wais task can be administered in one of three ways:

MUdents can individually tackle this question in class. You can time
to acquaint themselves with the exam conditions they will experien
2. The title may be discussed in detail in class, with students pairing v}
out the planning, with the actual essay being developed as a home\
3. The title may be broken down during a class discussion, with planni
homework. Then, during a revision lesson closer to the exam, stuc
before attempting to write the essay in class in exam conditions.
The suggestions provided above are not finite; you may find other suitat
fit the learning levels and styles of your students.
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Worksheet 5.1: Starter Task — Decoding Media Language Terms

%%W
Use the code key below to decipher the codes that spell out 5 media language terms.

Code Key

CALYLIS AOOBANIIEMELGl e
ANeCE x+x08

i,
-]

@

§
\

LY

h

V| w
i
P4
2

O

VeoW xQ JW X

)
1

N

¢

Worksheet 5.2: Introduction Task — Defining Media Language Terms
N ~a
Match each term identified in the previous task with its correct definition.

Middie Third The scope of media language is to create and circulate this tvo ;i';’;r;Forﬁ'\ation
Puffs The designed and prominently featured title of the md b
Tag The total number of people who consume the gubiicat , regardless of subscription or purchase
Masthead Added incentive for the reader. May also be referred to as a splash.
Meaning The central section running either horizontally or vertically through the cover page
Readership Gftin ires&nted in the form of buzzwords on the cover, used to excite/intrigue the reader about the sr
conten
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Y4 Worksheet 5.3: Main Task - Media Languag¢

Student Information: the aim of this essay is to prepare you to discuss —
i
g

i
@ found in magazines as expected in the exam. A key element of a good ////////////y//
////////////

into it, so make sure you create a very clear plan in your workbooks: e

notes! ;////////%2

%/////////////%

=

o

. L
Exam-style Question: /%
E "
: | il
Question: Explore the media language e'ements used on ti el
in order present itself as an emnc...» g magazine for youl |

. 5 - A4 .
attention to the use of th~ iHll *w .5 conventions:

&R
2

5

a. images [5] P 1P %//////////////%
b. langwip &5l - H—

. oad 5] /////////////

. .

= " |
ET PRODUCT] 4
)4

//////////

-

i

o

F
Qe

\\\\

=

o
\\\\\\\\\\\

//////////

"
gy
-
“

-

G
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Vogue (magazine): © Condé Nast Publications Limited, 2021
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Lesson 6 (Exam Fo
Magazines and Represent:

Lesson aims You will need

v Understand how media representation will need 3"} PowerPoint Lesson ¢
to be addressed in an examination setting . Presentation softwa
v Understand how to answer media- B worksheets 6.1 anc
representation-related questions in relation to a S8 Computers/Internet
set fext ) . L Exercise books
v Understand how to apply media representation
elements to an exam-style question
- &4
> Starter gull J%
- . - % ! .,,nvﬁ_“A
Decoding Represent-‘' n | .aes

Give students Worf'ﬁ'»«:i KR iatch symbols to their corresponding Igﬁ’i
issues_ The ~c». % y _provided on PowerPoint Lesson 6. Answer Shee
o VISR ve done individually or in groups.

ning Activities
Introductory Activity

There is no introductory activity in this lesson in order to allow for maxi
exam-style representation question provided in the next activity.

Main Task: Representation (Exam-style Question)

Give students Worksheet 6.2, where an exam-style question is provideo
analyse a magazine cover and compare its use of representation to ano\
version of the set products has been included on PowerPoint Lesson 6.
while answering this question. Indicative answers are provided on Ans.

@ Plenary

8 _IMagazines and Representation
PowerPoint Lesson 6 is a reworking activity asking students to create a |
style question. This will allow students to create their own revision ma

Homework

Use one of the mind maps created by a student from another group ant
words of the selected representation featured on a magazine cover of i
other people’s approaches work for you.

@ Information

Suggested Differentiation for F- 2 n: h*i;lve Question:

The aim of this task is for studer:+c > yey '~ amiliarising themselves with
they can expect in their = . 1 >t i However, it is understandable tha
support while th~ - |« ' ding a familiarity with exam-style questions.

Thg ke, . . " .«xcan be administered in one of three ways:

‘ ts can individually tackle this question in class. You can time |

'cquaint themselves with the exam conditions they will experieng:

2. The title may be discussed in detail in class, with students pairing up |
out the planning, and the actual essay being developed as a homew.

3. The title may be broken down during a class discussion, with plannin
homework. Then, during a revision lesson closer to the exam, studet
before attempting to write the essay in class in exam conditions.

The suggestions provided above are not finite; you may find other suita\
fit the learning levels and styles of your students.

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 3 Magazines Page 3
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Worksheet 6.1: Starter Task 1 — Decoding Representation Issues

Use the code key below to decipher the codes that spell out five forms of representation featured in magazines.

—

BOL COF AQOxX

iy

FOxBeOB ¢»
AAWIEE x 6L %

Py

PROTECTIED

=

9
ag

NN

C
e,
=

a

L

2
B

Lid

///A."‘v- ‘..ey
)

@B

Page 36 of 37
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Worksheet 6.2: Main Task - Representation: Exam-style Question

i

@ Student Information: the aim of this essay is to prepare you to discuss the representation as it is featured in magazines in preparation fort

i

Exam-style Question:

Question: Use the set product and unseen product below to answer the following questions. Ensure *hit u E;‘“’%
explore appropriate similarities and differences between the two products in relation to the or1221 0 1 veing asked. EIO?]Z
(a) Identify and explain the relationship between the sociocultural context and_the i 1 r._adon included it, so 1
on magazine covers. Answer this question in relation to the cover of GCf#M:-1ne only. [5] creats
(b) Compare the representation of men on the two cover pages provided: Ser’roduct and Unseen Product. [25] nre
Consider the following when presenting your answer:
o the choices made about how to represent men on each cover page

o the extent to which representations of men on the two cover pages are similar
o the extent to which representations of men on the two cover pages are different

[SET PRODUCT] [ ey oo [UNSEEN PRODUCT ] [1*/7As20000uTo00R ADY
4 . ’ ,. % PN

|
7
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Publications, LLC, a subsidia:v »f American

GQ {magazine): © Condé Nast
Media, Inc., 2017

Publications Limited, 2019

Men’s Fitness (magazine):
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Newspaper Conte

Lesson7.. R |
Worksheet 7.1: Starter Task — Newspapers: Definition and Terminolog,
Student Info Sheet 7.1: Starter Task — Newspapers: Definition & Termin
Worksheet 7.2: Intro Task — Newspaper Contexts ......coocviiviivniennnnnn
Worksheet 7.3: Main Task —~ Tabloids vs Broadsheets.........ccoovvinnininnnn
Worksheet 7.4: Plenary Task — The Aims of Newspapers........cc..ccoeveennan

Lesson 8 S SRR——
Worksheet 8.1: Starter Task — Recapping %t 30 . /.uuiivveeicineeneeenicnnein.
Worksheet 8.2: Main Task - Tab'.. 1 :h. GAASNEELS ververrerreresreerresns
Information Sheet 8.3: M. ic E‘: R i tfi Knowing .......................................

&

Lesson o L .
Worky '
Works™
Worksheet 9.3a: Main Task 1 — The Sun’s Media Language Explained ..
Worksheet 9.3b: Main Task 1 — The Sun’s Media Language Explained..
Worksheet 9.4a: Main Task 2 ~ The Guardian’s Media Language Expla.
Worksheet 9.4b: Main Task 2 — The Guardian’s Media Language Expla

LeSSOMm 10 ... iiicciiiiiisitiiisssiessssseisesssssossssessssesssesssssssssssnsessessttl
Worksheet 10.1: Starter Task — Understanding Representation.............
Worksheet 10.2: Intro Task —~ Representation Exemplified....................
Worksheet 10.3: Main Task 1 — The Sun’s Representation...................
Worksheet 10.4: Main Task 2 —~ The Guardian’s Representation............

Lesson 11 (Exam FOCUS) ...mmimiiecmmmmmsmmieesscmmssosssmsssmmsssil
Worksheet 11.1: Starter Task 1 —~ Decoding Media Language Terms.....
Worksheet 11.2: Introduction Task 1 — Defining Media Language Tern\
Worksheet 11.3: Main Task — Media Language: Exam-style Question...

Lesson 12 (EXam FOCUS) «iiiiiiesiiieisissmiomssesssessesnnt.
Student Info Sheet 12.1: Starter Task 1 — Decoding Representation Issu¢
Worksheet 12.2: Introduction Task 1 - Understanding Representation
Worksheet 12.3: Main Task — Representation: Exam-style Question .....
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Lesson 1
Introduction to Newspap

Lesson aims You will need

v Understand the role of newspapers and PowerPoint Lesson

their importance as a form of mass media Presentation softwa
v Understand the difference between tabloids Worksheets 7.1, 7.
and broadsheets and 7.4. informatio
‘B Computers/Internet

v Understand newspaper terminology and
elements in anticipation of applying them to EJ  Exercise books
media language and representation

- &
> Starter o ®
- _INewspapers: Definit‘: * a . | “erminology

Give students Work<" 2 %’t"f‘?; . _Students must guess the keywords by usi
worksheet. *h. 11 4. 2 keywords to elaborate on what they think the
i ¢ 1 a. swer Sheet 7.1. PowerPoint Lesson 7 also features thes
ity can be done individually or in small groups.

One this activity is concluded, distribute Student Info Sheet 7.1, consis|
needed for this media form.

Learning Activities
4 J

Introductory Activity: Newspaper Contexts

Give students Worksheet 7.2. Students must think about the implicatio
news and form of journalism. Answers are provided in Answer Sheet 7.

Main Task: Tabloids vs Broadsheets

Give students Worksheet 7.3. An explanation on the differences betwe:
given, and students must then fill in the table with appropriate features
while comparing a front page for each on PowerPoint Lesson 7. Answe!
7.3. This activity can be done individually or in small groups. The Powe}
terminology listed on Student Info Sheet 7.1. Students must explain ho
the type of newspaper they are used in.

@ |Plenary
|The Aims of Newspapers
Worksheet 7.4 consolidates the information covered in Lesson 7. Study

similarities, differences and aims of broadsheets and tabloids. Answers

m Homework

Each student is to create a front page layout for a newspaper. This task
need to be done using graphic or publishing software. Students will nex
more than a week old.

Half the class should be tasked with doi'g'a %rga jshéet, while the othe
A report should be written disc: .o
e whystudents have ...c € "'is story
e whotheirt s a.liinceis
AV . cincorporated the elements discussed in this lesson

tion: For classes of varying abilities, this could be a collective class at
d with higher-ability students.

Optional administration: This homework task may also be given as an extra le::
a whole lesson to compete this task in groups. The class could be split into four
tabloid front page each, and two groups to work on a broadsheet front page ex

@ Information

Suggested Definition for Startex:

The role of newspapers is to be a source of news distributed on a regul.
mass audiences in an easily digestible way (in print format), with the a|
the ideas of its readers. (Worksheet 7.1)

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 4: Newspapers Pa
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@ Worksheet 7.1: Starter Task - Newspapers: Defl
»

Use the images below to deduce keywords that sum up the role of newspape s
i
g

—
////////////
Yy

W

p—

7%
(

o

<

i
\\\\\\\\\

&R

o

| |

|
i
> 4

//////////

=

i

o=
L

N
~

L

////////

L

o~
"

i

G

Using the keywords relating to the images above, can you create a definition ||
newspapers?

The role of newspapers is to...

“ COPYRIGHT
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§—r ) Student Info Sheet 7.1: Starter Task — Newspapers: D

newspaper. Normally this information is
featured in the second or third page.

(/ Student information:
The newspaper industry is so established that it is not without a large |
a table of the main terminology used by the newspaper industry, the ¢
additional column that should help in your efforts to remember the do
Terminology Definition
A ‘mast’ |
Masthead The newspaper title, designed and displayed on ?Jg;#ﬁy
the front page.
we see 0
e A’ visual ide
Lead story | The story thatis give; i ore f,éstfmportance. E?:a?jn;lcﬁ
The title %t fe“é‘?s;i;ﬂ/ritten in the form of a fine’ of
Headline suMm & . *aetopicin a large font size and ﬁ ine 4
- .. ) - eadline.
. ourder to command readers’ attention.
Byl | The name of the author. Rememig}
tells you \
A small paragraph of information/text that
sums up the story or teases readers as to what it
is about. Meant to entice further reading. Thisisa
Stand first | This text is presented in a different size and/or alone an.
style font than the rest of the article. Typicallyin | see abou
the same style as, but a smaller font than, the
headline.
| The pictures used to provide further context, Imagery ¢
magery ; K
suggest thought, or provoke emotion. or graphi
A description of the image, normally in a way L
Canti that relates to the story. g\ap;tlom?
aption This helps the image achieve one of the above c;ptri‘ét\ai&
aims {context, thought, emotion).
Information provided by a person, or published
information that proves claims being made in an
article. A ‘source
Sources/ The fact that the information is coming from somethin
Quotes another human being gives the story added infection)
credibility. Many news editors require a where th:
minimum of two sources for a story in order to
run with it.
A quote from the article that is enlarged and
used to break up the story. Sometim:
Pullquote | Normally this quote is found further on in the YEXt,'aﬂd
story, but is presented earlier in the 27t 2 to continue
entice the reader to continue , =~
Subhead é::ﬁzi;le for the art u's  oriviily expressed in Lhﬂegzl;té%
. ‘Subhead
Fxt:. * 4r. a'tne main text used to break up Specifical
1= ucle. Utilised in the same fashion as pull ‘across’ t
guotes, but are not quoting a source. crossheat
The main text of the article. If the hea
Body text | Not necessarily featured on the front page (asin | of the art
the case of tabloids). Also known as copy. known as
Information found in the newspaper that
contains the publisher’s information and ) .
contact information. In some cases, key Animprin
Imprint members of staff are also mentioned. the surfac
o newspap:
This is not featured on the front page of a publicatic

Pat
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V4 Worksheet 7.2: Intro Task — Newspap

With specific reference to newspapers as a form of mass media, aE
i
g

i
answer the following questions. Answer questions 1-3 in bullet form, | %/////%
and questions 4 and 5 in complete sentences. ////////////
1.  Whatis it about newspapers {and journalism in general) that ////%

makes them such an important form of mass media? g

&

........................................................................................................... i
.
»

i :

-

o

<

i
B

.....................................................................................................

"4 . -
i

e J?"‘( .
2. What is it about newspapers tha’. = : ti.in different from !
i

other sources of news?  ~+

i

- 3

o

G

s

3.  Unlike TV and radio news, which is very general and broad, newspapers ¢|
members of the public. How?

.......................................................................................................................
.......................................................................................................................

50 e u u s 5558 e N 8 88 e e B S8 u NN S s 88 @ RN BB R U NN S S s s E NN O LR N NS S 00N UGS A AR Y NN B S NI LN S AR NNAEEOI OSSPSR NN SO H S RNY

4. Technological advancements have reshaped the news industry in terms ¢
facilitates the consumption of information. What technological developn
this? (Mention one reason for each change.)

.......................................................................................................................

.......................................................................................................................

5. How has the rise of technology made journalism a multidirectional media

.................................................................... s COPYRIGHT
.......................................... e PROTECTED
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Worksheet 7.3: Main Task - Tabloids v

4
»
Student Information:
Newspapers generally come in one of two formats: tabloids or broads

distinctive and has its own elements. Below is a table that differentia.
However, there is some missing information in the table. By consider
provided, can you guess what the missing information could be?

Tabloids vs Broadsheets:

Tablois:
. Popularpre ..~ -
Reputation opu aAr prcﬁ.‘ b * u
Sernia 7 a.lsues Se
1 o o
Target audien~ (5. 5l.gh
¥ o
jl & cups)
Eye-catching M
Vibrant colours Lin
Layout Bold typeface St
Overpowering images Sul
Extreme headlines Re
Article length
Page count
. Superficial In-
Reportin . .
P g Sensational wording En
Hi
Headlines .
Sel
Everyday stories
: Po
Scandals
il No
Geuly | sewarticles it
| tuuddy national issues BL
| International issues are more g
. . int
celebrity-oriented
L . Cu
Very limited business news
Cu
oo Discount codes )
Additionals/Inserts Litt
Coupons Inf

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 4: Newspapers Pa
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; Worksheet 7.4: Plenary Task — The Aims

=

Having established the difference between the two main types of newsp. S
-
g

i
through a class discussion? ///////////////
g)) :jen?iy a d_lﬁire:cebbftweerl;c‘hitwitypes ?f paper. ////////////

entify a similarity between the two types of paper. o o
¢} ldentify the aim that all newspapers share? ///////Z

. . . L
When you have arrived at your answers, consider how they contribute to new. %/////
of mass media. Tuma
///////////////

=

o

e

5

e

v

The Times (Broadsheet’ .

o

o

5

Difference L //////////////%/
i " - .

]

f
r
s

Consider This!

The concept of importance is subjective and depends on the type of news anc
newspaper is for. As you can see in today’s lesson, the Daily Express considere
unknown sex of Prince George to be the most important story of the day, ove:
faced by the NHS, whereas The Times ran with a more or less equal split on its
dedicated to the NHS issue and Wimbledon.

COPYRIGHT
PROTECTED
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Lesson 8

Contextualising Newspaj e
.

—
Lesson aims You will need /////////////

v Understand what the set newspapers are B powerPoint Lesson & /////%
for e Edacros excmine P '. 7L
v or the Ecuqas examination B Presentation softwi.
Differentiate between the texts and identify SYRYY, ////////////////
E orksheets 8.1 an. |
which is o tabloid and which is a Information Sheet T %%////
broadsheet Ve %
omputers/Interne: .
v Understand the difference between the two, m Exer?ise bc{.v/oks B %
and the codes and conventions they exhibit ] / ////////////
v Understand what those codes and . A / ///%
. - i L
conventions are used for o o i %///// %
& i s
; /////////////%

- |Starter oA et

i

- 3

task on screen. This activity can be done individually, in small groups o

Learning Activities
4 g

Introductory Activity: Your Set Products

PowerPoint Lesson 8 introduces the set products. The presentation pro
about the set products (publication dates, and front page story). Stude;
which of the two is a broadsheet and which is a tabloid.

Main Task: Tabloids vs Broadsheets

PowerPoint Lesson 8 requires students to analyse the codes and conve:
set products. They can document their analysis on Worksheet 8.2. The
Sheet 7.1, provided in Lesson 7, may help here and some answers are pi

@ Plenary

Things Worth Knowing

Lesson 8 concludes by providing students with contextual knowledge thi
products in an exam scenario. Students are instructed to spend five min
Information Sheet 8.3. They should then put these sheets away before |
questions on PowerPoint Lesson 8. Full instructions for this exercise are

Homework

Go through one of your social media account: = - |« 1oose an image you

have to be a particular theme for the pt sto. 2« icng asitis appropriate COPYRIGHT
PowerPoint presentation aro'ira « . chusen photo and discuss the elet PROTECTED

image meaningful tc..c i

Further Lesson Instructions: ig
This lesson is PowerPoint-dependent due to the analytical nature of app )
conventions to the set products. 09

Education
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; Worksheet 8.1: Starter Task — Recapp:

Fill in the blanks below, recapping the main differences covered for tabloids a S
-
g

i
the previous the previous lesson. /////////%
. . , _ %%%
1. Tabloids have a reputation for reporting issues suc ///%
o &

g

o

<

=

splits, monarchy gossip, and political scandals.

.
a. serious %%////
. i
c Ceneatonal gL
d. quality ey ////%
g i G % /%
2. Broadsheets make I|m|tedf“u;u ) ’il,}j_ . , and have (ii) %////////////%/
G L i
subtler (iii)_ w0 s " p—
a by oxu/ (n) larger / (iii) fonts //// ///////
b. ur / (ii) smaller / (iii) images | W
c. (i) highlights / (ii) bolder / (iii) textboxes
d. (i) paper / (ii) minimal / (iii) captions
3. While tabloids typically have much (i) articles and

of text on the front page, broadsheets often have (iii)

(iv) text on the front page.

a. (i) longer / {ii) long / (iii) shorter / (iv) less
b. (i) longer / (i) short / (iii) equally long / (iv) more
c. (i) shorter / (ii) small / (iii} longer / (iv) more

4. Colloquial headlines are often used by

a. broadsheets
b. magazines
c. tabloids

d. Additionals

5. The types of additional supplied by broadsheets range from (i)

(ii) interests.

a. (i) lifestyle / (ii) discounted

b. (i) hygiene / (ii) media studies ) a2

c. (i) discounted / (ii) coupon-relatai’ COPYRIGHT
d.

) Westyle/ i) cultoral - © 10 PROTECTED

9
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Worksheet 8.2: Main Task — Tabloids vs Broadsheets

W

Use the images below to label the elements of codes and conventions found in a tabloid and a broadsheet. The images have been placed side by side
compare your findings more easily. NB The Guardian and The Sun no longer publish their circulation figures.

{SET PRODUCT

Circulat] .'/
1,210,915 (March
2020)

Cummings

accuses PM
of lying over
No 10 party

#ty

UK sending anti-tank Inguiry launched into . .
weapons to Ukraine Mone over 'VIP lane’ deal . Circulation:

105,134 (July
2021)

The Guardian: © The Guardian, 2022 The Sun: © The Sun,

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 4: Newspapers Page 90of 34
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4 Information Sheet 8.3: Things Wortl

This page is designed to provide you with contextual knowledge that

December 2019

11" March 2020

16" March, 2020

26™ March, 2020

The first case of COVID-19 is announced in Wuhan, C
respiratory system.

The World Health Organization (WHO) declares COViL
is a disease that is spreading in multiple countries arai

Prime Minister Boris Johnson tells the UK to stop non.

The UK's first lockdown comes legally into force: peop
unless they are key workers, ant - re allowed to leave
hour a day. - 4

Al

March 2020

The WHO warns 5t~ sredisruption to the global si
equip~ . t . BF, s putting the lives of frontline healtt

i "ive minister’s chief advisor, Dominic Cumming:

e UK during the COVID-19 pandemic lockdown whi

symptoms. He denies any wrongdoing.

May 2020

About 100 people are invited by email to a ‘socially dit
of No. 10 Downing Street. Witnesses say that the PM .
people that attended. Legal restrictions at the time sa.
outside of your household in an outdoor setting for e

14 September 2020

Ukrainian President Volodymyr Zelensky approved Ul
Strategy, which includes partnership with NATO (Nor:

October 2020

Lady Michelle Mone, a Conservative peer, is accused ¢
government a PPE company in which she had her own
of using the ‘VIP fast lane’ system for having contracts

31°% October

The UK goes into its second lockdown.

November 2020

Dominic Cummings is photographed leaving Downing
possessions.

8% December 2020

The UK administers its first coronavirus vaccine to 90
vaccination programme is rolled out to priority group:
the NHS deliver the vaccines.

4* January 2021

Prime Minister Boris Johnson says children should rel.
break, but warns restrictions in England will get tough
third lockdown.

May 2021

Dominic Cummings gives testimony to a Commons Ho
and Science and Technology Committee on the govei
pandemic. He comments disparagingly on the compel
Johnson in particular.

e

17" December 2021

Russian President Y/la imi. "utin proposes a prohibitic
The Unite? S ac> . ports an unusual movement of Rt
bende

§ 5L-Q~Joh&nson apologises to MPs for attending the gat
‘and other colleagues are fined by the police for break

Russia invades Ukraine in a major escalation of the Ry
2014.
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Lesson 9
Newspapers and Media Lan

Lesson aims You will need

v Understand how media language (ML) can have ?ﬁ PowerPoint Lesson
different levels of meaning depending on ‘ Presentation softwa
presentation, context, and use of codes and Worksheets 9.1, 9.
conventions sheets 9.2, 9.3 and

v Identify ML elements from the two set products Y8 Computers/Interne!

v Explain how the way newspapers communicate L Exercise books
meaning reflects their own identity and political ! |

hil hi .
philosophies i J,f -
‘ P
Starter Weal " Ab

Understa~ . '« N edia Language

e}wﬁsmﬁ.ésson 9. Students will be presented with a sentence
#th the stress placed on different parts of the sentence. This act
at the root of all understanding. Students may be given Worksheet 9% E
and write down how meaning changes.

Learning Activities

Introductory Activity: Codes and Conventions

Provide students with Worksheet 9.2. Students must use the code key |
corresponding letters in order to decipher the five newspaper titles. The
worksheet as well as on PowerPoint Lesson 9 to aid in the administrativ
activity can be found on Answer Sheet 9.2. This activity can be done ing

Task 1: The Sun’s Media Language

As a class, students use Worksheet 9.3a alongside PowerPoint Lesson =
language elements found on the front page of The Sun. The elements a
Answer Sheet 9.3. Worksheet 9.3b can also be used in this activity. Ho
extension task (see below).

Task 2: The Guardian’s Media Language

As a class, students use Worksheet 9.4a alongside PowerPoint Lesson |
media language elements found on the front page of The Guardian. The
are found on Answer Sheet 9.4. Worksheet 9.4b can also be used durin
envisioned as an extension task (see below).

( Extension: Use Worksheet 9.3b and W § ihs : ?.4& in order to further ¢
media language elements foune » the - ver pages of the set products.
%5 Answer Sheet 9.4 . 1. 't li.ed answers for each media language e\

PowerPoint Lesson 9 asks students to consider newspaper ideologies, o
set products. The PowerPoint illustrates how media language is used to

Homework

Do an online search for newspapers. Select one and write a short parag|
featured on the front page reflects the newspaper’s ideologies and polit

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 4: Newspapers Pa
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@ Information

Suggested Differentiation for Main Tasks:

Differentiation: S
- i
e

i
¢ Depending on the levels of students, you may wish to select which | %/////%
table. ////////////

e Fach section increases in difficulty based on the level of informatic:

e The Sun example: ///////?Z

v/ The section about mastheads is divided into two explanations: %////////2{/%
caption. )

v The explanation for red tops is required as a basic understanc | //////?////

v Understanding masthead style is a basic r quirement of broac - /Z/// -

v However, addressing a lack of mac.i. > 4 ¢ ;ption may be avoid // @
delve deeper into this il saiar

v The same style off gfriﬁ;i,:rcar‘tiorfcontinues throughout this tat %/////////////%

. S
e The Guardinr 9 ,wf"\[ 1 S
@ "' = | nabout mastheads is divided into two explanations: i,

b\nade‘r's;cvanding masthead style is a basic requirement of broat
However, the explanation and implication of the masthead ca|
who do not wish to delve into extra information.

v The same style of differentiation continues throughout this tal

=

<

e

5

e

-
s Qo

Suggested Administration of Main Tasks:

e |If students require the full 40 minutes to carry out an analysis for a
recommended that teachers give the analysis of the other newspay
teachers may carry out the second analysis in another lesson.

To save on photocopying, teachers may choose to print the set product
individual sheets of A4 paper. Stick the set products on a different A3 ¢
for the labelling in the main tasks for Lesson 9 {Media Language) and Le:
same sheet. The charts can be completed as a group project, and displa

COPYRIGHT
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; Worksheet 9.1: Starter Task — Understanag

Use the image below to list the seven different ways that one text can change T
i
g

i
////////////

g
Vg

%/

-

=

i

i
®O® OO0 46 p
////////
L

a
\\\\\\\\\

&R

o

o

| |
//////////

il
///////

o~

-

i

o=
L

\\\\\\\
\\\\\\\\\\\
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; Worksheet 9.2: Intro Task — Codes and

Use the code key below to decipher the codes that spell out five newspaper t
Code Key
GALVGISOA0QOUAN
y . 4
A B C D E F G H | J K L M B
ety
ap & i
U

vV W X Y 2Z

- d

*0b W

Jp®

vl

e

#43..7‘I

\'VOeE=» AGLE

*06 *QAGX

ACxE
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Worksheet 9.3a: Main Task 1 - The Sun’s Me

ay,

/ Student Information: e
Use the front page provided below to label all the presented element: //////////////
future reference. You may use the table overleaf to expand on your o ////////////%
¢ Analyse the front page of The Sun. &

¢ ///%

» Notice any tabloid-specific elements that are presented on the fro| é/// &

e Discuss: - -

oy

o how these elements are used and presented //////

- . * %//////////

\ o the meaning that these elements are communicating . %
e Vo

&
2

5

i

N

.

o

This e

e anly
B Ry ams

COPYRIGHT
PROTECTED
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@ Worksheet 9.3b: Main Task I — The Sun’s Me

Extended Task: Use this table to expand on your labelling further. s
. .
g

i

W
Media Explanati / //
Language xplanation ////////////
y
.
7/////////////%
Y

By
///////////////

=

<

e

5

e

o

%
%
%
s

Masthead LT TS %//////////////%/
-

.

Imagery
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Media

Language Explanation

-
g

i
////////////

g
Vg

|

/

////////////

o

<

=

&

a
B

o

%
.
o

g
%
E

s

Text 14 B ) ;

.

i
S"«
L

Consider This!
When approaching the implications of the media language elements used, en:
the contexts (sociocultural and political) that are relevant to this front page.

; » COPYRIGHT
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9

Education

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 4: Newspapers Pa



i Worksheet 9.4a: Main Task 2 - The Guardian’s Me
»

( Student Information: g
- i
g

i
Use the front page provided below to label all the presented elements %/////%
future reference. You may use the table overleaf to expand on your I ///////////
¢ Analyse the front page of The Guardian.
*  Notice any broadsheet-specific elements that are presented on t

=

<

*  Discuss: wosy
o how these elements are used and presented
o the meaning that these elements are communicatin -
\ : - Bl

-
o

.

v

oo "

Cummings
accuses PM
of lying over
No 10 party

S
S R i PR
N 3

=
&

COPYRIGHT
PROTECTED

UK sending anti-"» k
weaponst. n

waquiry launched into
Mone over 'VIP lane’ deal

9
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@Worksheet 9.4b: Main Task 2 - The Guardian’s Me

Extended Task: Use this table to expand on your labelling further. s
. .
g

i
iedi /////////%
edia .
Explanation /
Language mw
Y,
0
w

By
///////////////

=

<

e

5

e

o

%
%
%
s

Masthead LT TS %//////////////%/
-

.

Imagery
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Media

Language Explanation

-
g

i
////////////

g
Vg

|

/

////////////

o

<

=

&

a
B

o

%
.
o

g
%
E

s

Text 14 B ) ;

.

i
S"«
L

Consider This!
When approaching the implications of the media language elements used, en:
the contexts (sociocultural and political) that are relevant to this front page.
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Lesson 10
Representation in British New

Lesson aims You will need

v Identify and understand the key issues % PowerPoint Lesson |
being represented in contemporary B Presentation softwa
newspaper media B Worksheets 10.1, |

v Discuss current examples of these issues 10.1,10.2, 10.30,

i

v Carry out a representation analysis of the 8 Computers/Internet
set products individually and comparatively L Exercise books

v Understand (via analysis) how vl
representation is constructed and reflects i 4 ‘j -
papers’ ideologies _ » w’*l

i 1 A )

) Starter

— Ut « uung Representation

Girg ents Worksheet 10.1. Students fill the mind map in order to ul
featured in British newspapers. Through the question posed in ineﬂ%

able to fill in the mind map.

Learning Activities
4 J

Introductory Activity: Codes and Conventions

PowerPoint Lesson 10 highlights the representation types as well as cu:
types of representation. Provide students with Worksheet 10.1. Stude:
from the previous activity in order to guess the current social issues tha!
will familiarise students not only with the types of representation comn
specific issues currently dominating news cycles.

Task 1: The Sun’s Representation

As a class, students are to use Worksheet 10.3 alongside PowerPoint L
investigate the types of representation found on the front page of The &
implications can be found on Answer Sheet 10.3a and a labelled version
Answer Sheet 10.3b.

Task 2: The Guardian’s Representation (20 mins)

As a class, students are to use Worksheet 10.4 alongside PowerPoint L
investigate the types of representation found on the front page of The ¢
implications can be found on Answer Sheet 10.4a and a labelled version

Answer Sheet 10.4b.

Plenary ;

Newspaper Ideolo”, ; »

PowerPointLes & - i <o ¢ludes by asking students to consider newspa

ise .~ . 3tudents must consider the front pages they have an
on the issues they are representing.

Do an Internet search for the websites of five newspapers you are famil
that is represented by each news organisation, and evaluate how many
issue. This will help you understand how a news cycle works. (When an
dominates the news for a period of time. Once something more ‘newsu
forgotten and another news cycle starts.)

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 4: Newspapers Pa
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@ Information

Suggested Administration of Main Tasks:

.
g

i
e If students require the full 40 minutes to carry out an analysis for ot /////////%
recommended that teachers give the analysis of the other newspa. //
teachers may carry out the second analysis in another lesson. .
To save on photocopying, teachers may choose to print the set product %/////%
individual sheets of A4 paper. Stick the set products on a different A3 ¢ . v

L
for the labelling in the main tasks for Lesson 9 (Media Language) and Le: d

same sheet. The charts can be completed as a group project, and displa | Z i

///////////////

=

-

e

5

e

%
%
E%
-
s Qe

5

i

.
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Worksheet 10.1: Starter Task — Understanding Representation

W

W

@ Student Information: Use this sheet to unz

Non-binary representation is featured in British newsp
of issue are most commonly featured in co
Male
Female = S0
Gay / 5% 1' ~ Secular
e , ]
oPT \ / |
(6] ) i
Straight /
. Young
National Media
identity .
Representation |
Cultural values — © o
and beliefs / Ge
Pensioz2 ST . COPYRIGHT
0 I Ve . Jaut PROTECTED
Ethnic Aty
background \
High class L&er class i
Qg
Education

Middle class

o
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Worksheet 10.2: Intro Task — Representation Exemplified

W

W

@ Student Information: Can yo

1 issues concerned with the cci

e  Gender is not a justifiable issue for inequality and must be representation? Have you no'

6 addressed in earnest. (LW) political con*-. keeps preser

e  Marriage is a traditional e  There are more pressing matters happening in the world o .

union that should only that need more urgent attention. (RW)

occur betweenamanand a 7 2

woman. (RW) \ . T&”i

e Itisdiscriminatory to deny Gender fre

any couple the legal right / int

to commit to one another. Sexual sar

(Lw) orientation I Religion E lirm

g Ly

e Te/

Represe At1C cul

an

- or-Rels QU

Ethnicity/Nationality ' (RY

= Age E —
Social class
5 ,
e Immigrants as |
e 3

victims of war who

. COPYRIGHT
can be helpful to the 7 e 73% of 18— PROTECTED
economy? (LW) o8l Remain. (LW

e  Immigrants as 4 ‘ e 60% of peop!
terrorists, job e  Benefits should be given to those who Leave. (RW) 3
stealers and benefit need them. (LW) %
exploiters? (RW) e  The UKis seen as living in a benefits Qg

culture. (RW)

Education

{LW) denotes left-wing po/
{RW) denotes right-wing p

i
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Worksheet 10.3: Main Task 1 — The Sun’s Representation

4

W

Representati

@ Use this page to label to elements gSET PROBUCT

that the paper uses to represent the
immigration crisis. As a class, discuss the

ssssaccsssssaevesssasy

implications of these elements, and list }/ . - A, e |
them in point form on the worksheet. %/////////////// - T N '
Task Instructions: / /////// /

*  Analyse the front page of The Sun

‘ / .y 1
¢ What is the key issue represented /%/%////// riris // . BN - |

on this front page? Z% AT Y % (AN
¢ Make notes on the following: ’ ’

o What does the representation  Ae Y P :
tell us about the paper’s views W .
and the readers it is targeting? awns, v : ]

o How does the media language d Il %’;‘gu ?/ :

on

sssssesssssseesssssay

reinforce these views?

o How would readers of different
political backgrounds react to tﬂ ﬁgﬁ 1]

thls front page? "”Wm”’" I s . |

Representation Elements!

ssssaccsssssaevesssasy

COPYRIGHT
PROTECTED

seessccsssssaenesssasy

sesssesssssseesssssasy

o

Education

The Sun: © The Sun, 2021 S
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@ Answer Sheet 10.3b: Main Task 1 — The §

-
g

i
[SET PRODUCT] %/Z

%/////////////%

-

v

L *
o .
B
Representation / 3 %
y \ &
of The Sun’s U, //////////////%/
PN e« & AT |
influence i S——
e@iigfﬁg? = /////////////%
. . g //////////////
Direct address
to readers
Strong,
secure font
The Sun: © The Sun, 2021
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Worksheet 10.4: Main Task 2 - The Guardian’s Representation

Use this page to label to elements that the
paper uses to represent the immigration crisis. As
a class, discuss the implications of these elements,
and list them in point form on the worksheet.

Task Instructions:

¢ Analyse the front page of The Guardian.

= Whatis the key issue represented on this
front page?

¢« Make notes on the following:

o What does the representation tell us
about the paper’s views and the readers
it is targeting?

o How does the media language reinforce
these views?

o How would readers of different political
backgrounds react to this
front page?

QO

{SET PRODUCT/

Representation Elements!

. 1

Cummings
accuses PM
of lying over
No 10 party

UK sending anti-tank
weapons to Ukraine

Inquiry launched into
Mone over 'VIP lape’

The Guardian: © The Guardian, 2022

Representati
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@ Answer Sheet 10.4b: Main Task I — The Guardi

-
g

i
////////////
P
Vo

|

/

=

o

{ SET PRODUCT

&

V.
]

a
B

o

Representation of
audience lifestyle

\\\\\\\\\\\\

.

L
s

E

_lasamings
\ _—accuses PM

of lying over

No 10 party

e
e R

Dense text
justifying
headline

i s, S B

International UK sending anti-tank Inquiry launched into
relations \ weapons to Ukraine Mone over ‘VIP lane’ dea

e

St

The Guardian: © The Guardian, 2022
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v
v

v

Lesson 11 (Exam F¢
Newspapers and Media Lan

Lesson aims You will need

Understand how media language will need ‘@i« PowerPoint Lesson |
to be addressed in an examination setting Presentation softwi
Worksheets 11.1, |

Understand how to answer media-

language-related questions in relation to « 11.2 and 11.3.
set text ‘B Computers/Internet
Understand how to apply media language L Exercise books
elements to an exam-style question ;

- &4
Starter poll 55

J?“

Understanding Repre: Tau Y ﬁecodmg Media Languai
Provide students wit'. 3 %rk t >et"11 1. Student must use the code key |
corresponding . “i s order to decipher the media language terms. 7
’ et 1 . cias on PowerPoint Lesson 11 to aid in the administrati
han be found on Answer Sheet 11.1. This activity can be done ir

Learning Activities

¥

Introductory Activity: Defining Media Language Terms
On Worksheet 11.2 students are then asked to match the terms decode
definitions provided. Answers for the activity can be found on Answer
done individually or in small groups.

Main Task: Media Language (Exam-style Question)
Students are to be given Worksheet 11.3, where an exam-style questio
students to analyse a newspaper front page by identifying its media lang
meaningful implications that those elements communicate. A colour ve
included on PowerPoint Lesson 11. Students may find it beneficial to r¢
question. Indicative answers are provided on Answer Sheet 11.3.

Plenary

Newspaper and Media Language

PowerPoint Lesson 11 concludes by asking students to compile a list of |
recommend successfully discussing media language. The aim of this act
consider their favoured approach to answering an exam-style question t

Homework

Use one of your classmates’ top-five lists to do an analysis of around 25
of your choice. See how well, if at all, other people’s approaches work

@

Information

Suggested leferen*' dmin Exam -style Question:

The aim of this tas! 74 " ¢* MJents to begin familiarising themselves wit
they can evj ~ ¢ . Ae.examination. However, it is understandable tha
w1 uiey are building a familiarity with exam-style questions.

: , this task can be administered in one of three ways:

1, Students can individually tackle this question in class. You can time
to acquaint themselves with the exam conditions they will experien

2. The title may be discussed in detail in class, with students pairing 1}
out the planning, with the actual essay being developed as a home\

3. The title may be broken down during a class discussion, with plann
homework. Then, during a revision lesson closer to the exam, stuc:
before attempting to write the essay in class in exam conditions.

The suggestions provided above are not finite; you may find other suita\

fit the learning levels and styles of your students.

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 4: Newspapers Page
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¢§ | Worksheet 11.1: Starter Task 1 - Decoding IV

Use the code key below to decipher the codes that spell out five media langua,

Code Key

SALTCac OO bAY

vetds

v W X Y 2Z

BV xMHx%
»AO X * 66OV
. e6OVEe VG
OVeaLl**

Worksheet 11.2: Introdvct'vi ' sk 1 — Defining

Match each term identif'. -~ h previdus task with the correct definition.
How the meaning of a picture is shaped in &
captioned text associated with it
The scope of media language is to create an

Anchorage . p, guag
information
Headline An identifying feature of British tabloids
Masthead A common way for newspapers to generate
Meaning The text that introduces an article’s conten
The visual identifier of newspapers, referrin
Red tops . pap
each publication
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¢ \Worksheet 11.3: Main Task — Media Language¢

Student Information: the aim of this essay is to prepare you to discu: —
i
g

i
found in British newspapers as expected in the exam. A key elemeni ////////////y//
you put into it, so make sure you create a very clear plan in your wor ////////////

revision notes! ;////////%2

|

. . , | |
Question: Explore how the front page of The Guardian uses - /jﬁ
language to create political mean’... ~ // @

F e

a. 1images [2i y

G

=

o

&

Exam-style Question:

a
B

o

L

\\\\\\\\\\\\

b. text Gl T s

L
s

E

W

{SET PRODUCT]

& i
Cummings
accuses PM
of lying over
No 10 party

g

COPYRIGHT
PROTECTED

waquiry launchedinte ¢
Mone over VIP lane' deal .

g

UK sendingan®t n
weapors o Oy L
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Lesson 12 (Exam F¢
Newspapers and Represeni

You will need

% PowerPoint Lesson |

Lesson aims

v Understand how media representation will need
to be addressed in an examination setting

v Understand how to answer media-representation-
related questions in relation to a set text

v Understand how to apply media representation
elements to an exam-style question

Presentation softwo
Worksheets 12.1, |
12.2, and 12.3.
Computers/Internet
Exercise books

) Starter ;
¢ s
- _JUnderstanding Representatior uJ  c ). ing Representation
Provide students with Workshe . . . _.ddent must use the code key |

corresponding letters ir _.c 2, . - ecipher the representation issue. The
worksheet asw-!i - . .« ® _werPoint Lesson 12 to aid in the administrati
ACTi - fo_i.d on Answer Sheet 12.1. This activity can be done in

1ing Activities
Introductory Activity: Understanding Representation

On Worksheet 12.2 students are then asked to match the representatio
activity to the media stories concerned with them. Answers for the act\
Answer Sheet 12.2. This activity can be done individually or in small gro
Main Task: Representation (Exam-style Question)

Students are to be given Worksheet 12.2, where an exam-style questio
students to analyse a newspaper front page by identifying its use of rep:
implication of this. A colour version of the set products has been incluai
as a reference that may prove beneficial to students while answering th!
provided on Answer Sheet 12.2. Please see the differentiation notes ing
of delivering this activity.

@ Plenary

Newspaper and Representation
PowerPoint Lesson 12 is a reworking activity that asks students to crea\
exam-style question. This activity will allow students to create their ow:

m Homework

Conduct some online research about the immigration crisis, and create .
immigration crisis in Europe between 2013 and today. Then write a 50
the two set products from the exam question represent your findings.
‘| feel the front pages accurately/inaccurately represent my findings of ||
‘| feel set product (...) accurately represents my findings, but set product
findings because...’

—_

@ Information

Suggested Differe~ ‘. Vo dor Eam-stvle Question:

The aim of thist~¢" « "o < udents to begin familiarising themselves with
@ € L aeir examination. However, it is understandable tha
vh i they are building a familiarity with exam-style questions.

, this task can be administered in one of three ways:

Students can individually tackle this question in class. You cantim:
to acquaint themselves with the exam conditions they will experien

2. The title may be discussed in detail in class, with students pairing v}
out the planning and the actual essay being developed as a homew

3. The title may be broken down during a class discussion, with plann
homework. Then, during a revision lesson closer to the exam, stuai
before attempting to write the essay in class in exam conditions.

The suggestions provided above are not finite; you may find other suita\
fit the learning levels and styles of your students.
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i Student Info Sheet 12.1: Starter Task 1 - Decodin
»

Use the code key below to decipher the codes that spell out six key representa T
i
g

-
Code Key - %//Q@//
GALYCIS000BAY -

g

<

=

&

A 4

A,

F
SLatIing "
\ | 4 s
U VA

v W X Y

a
\
B

° ////////////

o

o

i
%
e
o

.

v

| [ 194 X<A |
*2hQ008 LU
CxOWAA QXD
*6IG508e X

COPYRIGHT
PROTECTED

Match the renrecc~ i~ ‘is.ues to the media stories concerned with them.

Ag} Immigration crisis
Gend< Equal marriage |9
Religion Benefits abuse
Social Class Extremism 09
Ethnicity Voter demographics Ed uc:c:rtion

Sexuality Wage gap
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¢ | Worksheet 12.3: Main Task — Representatior

Student Information: the aim of this essay is to prepare you to disct
newspapers in preparation for the examination.

Exam-style Question:

Question: Use the set product and unseen product below
to answer the following questions. Ensure that you
explore appropriate similarities and diff rences between
the two products in relation to *h ¢ . 'yjétm})n being asked.

& L
i

(a) Explain hcoomon . ~i s make use of the political context
Area’ y;jfgwqu”ewétion in relation to the front page of T/
< Umphré the representation of COVID-19 on the two {

“and Unseen Product. [20]

Consider the following when formulating your answer:

e the choices made on how to represent COVID-19 on ea

e the significance of differing of opinions on two differet
tabloid papers with different political ideologies

e the elements used on both front pages to represent the
they portray the paper’s views on the subject

[SET PRODUCT

LA R 0
SRR
IRl Rt
SRS S by T R e
& SRURRRR, | SN AN W
AN LEUTN R S B
AN e Ay e Ay A &&?&“»;;
AN A +
e
R N

The Sun: © News UK, 2021 Daily A
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Advertising Conte

Lesson 13
Worksheet 13.1: Starter Task — Advertising Terminology ........cccoccoeeiin
Worksheet 13.2: Introduction Task — Defining Advertising Terminology ............
Worksheet 13.3: Task 1 — Applying Advertising Terminology ........c.cccoceeee
LESSOM L.ttt ettt e n s s s nn
Worksheet 14.1: Starter Task — Meaningful Structure.. ........cccccoeveninie
Lesson 15 p_ z j’» ............................
Worksheet 15.1: Plenary Task -G+ © ... S,
Lesson 16.........c...... o AR oesd
Workel B« b 4 'Bé”;caélishing the Elements of Narrative..........cccocecc.
Work! 96.2: Task 2 - Vladimir Propp’s Character Theory ..........cc..c......
| IT-T-T-10 4 R OO
Worksheet 17.1: Task 2 — Representation: Gender Focus........oooeviniininns
LeSSON 18....iinnes s s sas e

Worksheet 18.1: Introduction Task — Main Representations in Advertising ..
Worksheet 18.2: Task 1~ Main Representations in Advertising 1......................
Worksheet 18.3: Task 2 — Main Representations in Advertising 2......................
Lesson 19 (ExXam FOCUS) «iiiiiiiiecsnissisomssssssesens
Worksheet 19.1: Starter Task 1 - Decoding Media Language Terms...........c..c......
Worksheet 19.2: Main Task — Media Language: Exam-style Question...........
Lesson 20 (EXAIMN FOCUS) ccuiiiiiiiiiiiesimessioismisssmssssosssssssssisl
Worksheet 20.1: Starter Task 1 -Decoding Representation Issues .............c.ccco.e.oi.
Worksheet 20.2: Main Task — Representation: Exam-style Question....................

-
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Lesson aims

Lesson 13
Introduction to Advertisi

You will need

v" Understand terminology associated with PowerPoint Lesson |
advertising Presentation softwa
v" Employ the correct advertising terminology Worksheets 13.1, 1
within the correct context and 13.3. !
¥v" Identify a classic Quality Street advert as /¥ Computers/Internet
one of the two set advertising products [ Exercise books
outlined by the Eduqas specification ,.
y a2
o 1 =
e
nv"/
Starter s B

e

&.‘«h-m

Advertlsmg To —. mnalogy
, \ th [ﬂorksheet 13.1. Students must use the code key
knc.iig letters in order to decipher the advertising terminology.

- ot as well as on [PowerPoint Lesson 13| to aid in the administrati
activity can be found onAnswer Sheet 13.1. This activity can be done i@

Learning Activities

s

Introductory Activity: Defining Advertising Terminology

n Worksheet 13.2| students are then asked to match the advertising te

activity to their definitions. Answers for the activity can be found on E;é
be done individually or in small groups.

Task 1: Applying Advertising Terminology

On Worksheet 13.3| students are then asked to fill in the gaps with the o

most appropriately within the context of the sentence. Answers for the
Answer Sheet 13.3. This activity can be done individually or in small gro

Task 2: Contextualising Your Set Product

initiates a discussion where students demonstra
one of the set products set out by the examination board. This product
advert, and historical context (as well as date of release) is highly impot!
revealed in the PowerPoint.

Plenary

True or False

PowerPoint Lesson 13| concludes with ¢ iru o ‘alse activity designed 1t

gained from this lesson.

Homev "%

—

orint advert and create five statements which are all true about
WwTiCorporate at least one of the words below in each sentence but
twice. Word choice: brand, audience, campaign, targeting, layout, cop\
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@ Worksheet 13.1: Starter Task — Advertisir

Can you decipher the key advertising terms below by matching each symbol to th:
corresponding letter.

OALYLI+ 94 00UAY
«ti»t

vV W X

-“ﬁﬁ*
_ | |

X.Ol" E
ol KR ..lm

LAhOANFOL Y
AME»

QV#t.*%#‘

*QW>-¢IL
%QI G QWS
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@ Worksheet 13.2: Introduction Task - Defining A
’

Match the terms identified in the previous task with their correct definitions. S
L A detailed and organised plan o / //
ayout service or experience ——
Framing A short p-hrase., usually used as 1 %//%/%
Typography The way in which elements of th g
- . Advertising with less of a comme ¥
Advertising campaign . .
on social well-being and commu é////é////%
Brand name The concept of aiming the adve: a8 8e
identi®e . 3 ience //////////////
6. = i communication intend % /%
Advertising copy ™ . . \ R 4
o itsTrecipient, typically leading to ¢ ) i
Advertising aar The stylised printing of letters ) “
Publicservic~ - o The angle or perspective fromw S
‘ based media product) is told / /////%/
The identity, or personality of a | L 4
competition
Slogan The printed words or quoted spe

A short phrase which is long-lasi|

Targetin . .
geting branding for instant reference

Based on the established definition of the terms “tag line” and ‘slogan’, and the
come up with an example of a well-known tagline and well-known slogan. You
the same company but it will help you differentiate between the two terms be

Slogan (product-oriented) Tag

This is 7 (iPhone 7) Think

COPYRIGHT
PROTECTED
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@ Worksheet 13.3: Task 1 - Applying Advertis

Gap-fill: Fill in the blank spaces with the correct words from the following list:

brand audience typography campaign [
copy PSA tag line advert [
1. The of this image within the _ of th
left. Can we centre it? g T /” !
2. The last Y - a_;u.réhéd by PETA was quite controversial.
¥ A”y . M‘X .
iy Bl quite like that.

3. identity for my chain of hotels is for it to be gi
Maybe that should be the for our next

4. Although the has a very original style, thead
is not very legible. Maybe adding an outline will help.

5. Our objective is to the 18-34 male demographic. @

is inevitable, so let’s keep the campaign a little |
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Lesson 14

Advertising and Media Lani e
e

=
Lesson aims You will need /////////////

v

<

v" Extend knowledge of media language and
apply it to advertising

v Use media language elements to see how
meaning is generated in advertising

¥" Understand the importance of media language

PowerPoint Lesson |

Presentation softwa
»
Worksheet 14.1. An -

oy
€ Computers/Internel i
Exercise books ///%%

B

for advertising’s purpose of selling products // B
o 1 - : | |
- |Starter S S J
] - —ia i
Meaningful Struct--. - ///////////////%/
Provide student .. .. w. ~_ksheet 14.1] and load PowerPoint Lesson e
Stiue Vi . ck refresher on media language. Then students are ¢ //////////////
fay \ormpanies in a jumbled order. Students need to rearrange the: /// B
9 k|
wh mpany they belong to. Answers for the activity can be found ¢ Sl
can be done individually or in small groups.
**This is the only part of the lesson which incorporates Worksheets; the rest of the lesso:
P Learning Activities
Introductory Activity: Advertising Structure
On PowerPoint Lesson 14 students are required to use the various adve
covered and explain how each furthers the sale of products. Students it
individually or in small groups, and share their findings as a class.
Task 1: Media Language Analysis
In the form of a class discussion, students are required to carry out a me
for an unknown product found on PowerPoint Lesson 14, Students are
the media language elements and discuss the meaning they suggest. St
background and context relating to the company.
@ Plenary
The Meaning of it all
PowerPoint Lesson 14 concludes by presenting a class-based discussion
and the meaning presented in its media language.
Homework s, T
m a0 COPYRIGHT
Pick one of brands discussed in tn¢ v 's (7= teivactivity and source a rece PROTECTED
a short report about hov: ‘. = “a« i€ (as a reflection of their brand ide

purchase. Be st'"t i ldea cut-out of the advert when submitting yo

Choice of Selected Advert: ig

For the media language analysis, students were given an advert for a tax )
unfamiliar with in order to not allow students to impose their own preca 09
their analysis. Ed“’CQ“tiOﬂ

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 5 Advertising Pat



Y 4 Worksheet 14.1: Starter Task — Meanin

’

Rearrange the tag lines below in the correct order, and see whether you can g L
- i
g

-
to. How does each tagline reflect the company’s brand image? ////////%
///////////

1. Imit. lovin’ %

CorreCt Iag INE: v csre e e e ss e e e e e s e e e s ssa e e s sneee s %////////4/////%
T
Brand iMage: ..ooceevieriiee ettt NOTOTOUPURNOUPRROO. DR

1800 ] 1170 21 OO OO P OO PPN UUUPPOPPPNNTOPPUPPRNNTUROUPPRO

e

5

e

2. Dolt. Just ” ) She L8 %
Correct tag line: ........... ; pet 1 SN TRURUROIORRURURORUO %//////////////%/
2 W |
: ] OSSO RURROTOTUROOPORON ?////////////////%
USRI i
3.  Helps Every Little
CorreCt tag HINB: it r e e e e e rnnnarner e e e e e ek
180014 470 T-1 41 TP UURTTUUUPUUUPPIUUPOUCPRRPTOUPPPIIN
Brand IMBEE: cve e e et e e e re e e e errre e
4. You're It. Because Worth
COrreCt a8 HNE: ciiiiiicieie e e e s L
0T 117 o T o1 TP ETEU R UUPURNTTPUPITOUUUUPPITPURTROPOUOPPRION
ST Lo To T g F Y=L USRS UPRRIUURRPPUUPPRURIION
5. good finger. It's lickin’
COrreCt g HNE: it s a e e s nbar e e
COMPANYT c oottt e e e s s ernr e e e e s s b e e eae e e e e e nn i
ST Lo To T g F Y=L PR UPRRIUURIRPRUPPRRRIPRN
COPYRIGHT

PROTECTED
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Lesson 15
Semiotics in Advertisin

You will need

Lesson aims

v" Define and understand what is meant by
semiotics in media language

¥ Understand how signs and symbols work
together to create meaning

v" Understand the basic elements of semiotic
theory and differentiate between them

PowerPoint Lesson |
Presentation softwa
Worksheet 15.1. A\
Computers/Internet
Exercise books

= |Starter )%

N — i

The Importance of " 1. * -

e

An introductior *¢ * = . *'2s1s found on the first slides of

witellow ‘ _ts about signs, leading into semiotics. Then, in a short
\ number of everyday signs and establish their meaning.

Learning Activities
P g

Introductory Activity: Differing Meaning

PowerPoint Lesson 15 continues with an activity that shows students s

differences. This aims at introducing students to the ideas of connotatic

Task 1: Connotation and Denotation

Students are introduced to the works of Roland Barthes on ]PawerPoii‘l'é |
Wi-Fi symbol and asked to differentiate between what they physically s¢
means (connotation).

Task 2: ‘Tree’ Types of Sign

Students are then introduced to the works of Ferdinand de Saussure ant
continues by distinguishing between Saussure’s
using that to delve into the three types of signs according to Peirce. Sty
signs which they are required to categorise depending on which type o}

@ Plenary
Gap-fill

Worksheet 15.1 consolidates this lesson with a gap-fill exercise that inte

throughout the lesson into a written exercise. It is suggested that this a
since the rest of the lesson is class-based. P'. < e |Answer Sheet 15 |

S

Homework
an

Choose an ad '« & . Ziocuss the connotation and denotation of eleme;
ool th ° . .cs, copy and colour featured in the advert). A copy of |
d with your work.

® Information

Administration of Lesson:

Due to the analytical nature of the lesson, most of the activities are cons
is done because they require the use of colour, interactivity and animat:
impossible on paper. Furthermore, due to the discursive nature of the «
conceived as class-based discussion activities, unless otherwise stated.

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 5 Advertising Pat
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Y 4 Worksheet 15.1: Plenary Task —(

’

Gap-fill: Fill in the blank spaces with the correct word from the following list. S
. -
g

i
Ferdinand de ///////////
M
meaning ] l Semiotics I ] signified I ] signifier l L

1. is the study Of,. rF ///////////////

Charles S Peirce connotative denotative
Saussure

=

B
o

e

5

e

& o

o

- 3

understanding how e s generated and |

5

2. Roland Barthes v s i ’%}‘.M{tﬁéorist who began studying signs through t i

. (L F .
si¢ 1.has two elements: the /// %

- 3

r
s

thal

agred® of what sign means, and the

physical characteristics that make up the sign.

3. was a Swiss linguist who &

semiotics. He claims that a sign’s meaning is always made up of two compa

be separated. The is the concept of ||
signifying, while the is the way you ¢\
4. According to , signifiers can b
a. A/An is the least representative of the co

the use of the colour blue at a baby shower to signify that the mothg

b. A/An , on the other hand, is the most |
someone may choose to signify that a social media account belongs |
profile picture.

c. A/An can be seen as the middle ¢
in a and b. This type of sign is somewhat representative of the conce
still not a direct representation. An example of this would be a roac

down, or a caricatured drawing of your fa:nii: e . COPYRIGHT
PROTECTED
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Lesson 16
Narrative and Advertisi —
i

o

-
.
T o
You will need P //
- -
PowerPoint Lesson |

%/////////////%

Lesson aims

v" Understand the importance of a narrative
approach to advertising

v" Understand the relevant narrative terminology
and successfully apply it to advertising

v' Apply the theoretical approach of Viadimir
Propp’s narrative theory to adverts

=

<

Presentation softwa
Worksheets 16.1 an
Computers/Interne!
Exercise books

a
e

5

- |Starter ' P
g

o

i

Y )/h ////
Creating a Story o P

An introduction to narrative is ‘5. . n e first slides of PowerPoint % x
than five, students arz.t squ "¢« 4 .o come up with their own story. The st /////////////%/
time’,andend it i aid’. In the same groups, students must swap | S

r
s

e

o s . ‘,P.vwﬁaf the other group’s story is about. Groups must a: /////////////
irs’“story such as plot, action and conflict.

o

g

T 4

Learning Activities —
Introductory Activity: NHS 111 Narrative

Using PowerPoint Lesson 16, students are asked to summarise the nar.

more than 50 words. Students are also asked to consider who the narra
context of the narrative.

Task 1: Match-up (10 mins)

On |Worksheet 16.1| students are asked to match the narrative terms to |
activity can be found on Answer Sheet 16.1. This activity can be done it

Task 2: Vladimir Propp’s Character Theory

Students are then introduced to the narrative theory of Vladimir Propp.
Propp’s proposed character functions. Then students are required to ic
featured in the NHS 111 advert fulfil within the narrative of the advert. |

found on |Answer Sheet 16.2. This activity can be done individually or iv

available, an extension task is provided to conduct a character analysis |

This is located on |PowerPoint Lesson 16| and is intended as a class disci

@ Plenary
Gap-fill

PowerPoint Lesson 16 consolidates the lesson by encouraging the stuce

in other media products besides advertising.

Homework
an

Select a print advert and analyse it. kas d 0. *y)uia_y’s lesson. Write a re| COPYRIGHT
of character types and how *¢ p. - .. st being advertised fits into that st PROTECTED

to be submitted with c urv SRS

o

When identifying the character roles in Worksheet 16.2| it would be wott lg

are important in advertising as they help to engage the audience and pu. )
the product. This keeps the text (advert) and, by necessity, the product; 09

With regard to the plenary class discussion, students will very likely discl EdUCC‘{tIOn
programming, as they are the most obvious. However, ensure students .

other media products such as video games and music videos, as well as |

Students should be aware that most media products tell a story, so they

the way which media creators construct the story they wish to tell.

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 5 Advertising Pat



@ Worksheet 16.1: Task 1 - Establishing the .

Match the key narrative terminology with the definitions on the right. e
. Something that will happen, ha: ////éf/%//

Action happen in the future /////////////
Character The time and place in which the | %
Conflict ;:ipelr;giiiinewi\;sf conversatioy %////////Zjﬁ
Content to be adehessed by the hero . | JL
Dialogue | Any == 1, nimal or figure pre: ///////////%/%

| *én:; ““.ier be the physical move!

LRl their behaviour %/////////////%/
-

Form e e The activity of presenting a story )
e An element of narrative that is ¢ .

The technical term for the form ¢
concerned with how the story is
A technical term for the story. \
what the story is about.

Structure The term used to describe how |

Event

r
s

5

Storytelling

COPYRIGHT
PROTECTED
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@Workslzeet 16.2: Task 2 - Vladimir Propp’s

Vladimir Propp’s work is derived from his studies of Russian folk tales with a p. L
i
g

i
Through his studies, Propp identified eight types of character, not uniike stock /////////%
specific purpose to the story’s narrative. According to Propp, one character ¢ ////////////

. -
\LET Evil character who wants to ruin th /////////Z

Motivated by the lack/loss of some B

— i,

i

o

=

o

P izii ci'an object needed for the
.wor the journey

Aids the hero on their journey (sic.

Unattainable throughout the journ
........ of this prize

The person who rewards the hera
their journey

Princess’s Father

Sends the hero on the journey ang

Dispatcher ) )
| importance (often this character is

False Hero Raises complications. Tries to take
................. | the reward (this character may be

COPYRIGHT
PROTECTED
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By looking at the set product below, can you identify which character type the ad.
would fit into this category? What about the young girl?

-
g

[sET PRODUCT] -
: >

%/////////////%
L *
p—

L

a
\\\\\\\\\

o=
L g

5

i

N

s

.

o

y
$ J

=

\\\\\\\\\\\

//////////

-

&«

—

G

NHS 111: © Department of Health and Social Care .

Character: Adult Male ..o e
RBASON: it e e s e n L
............................................................................ i i ‘e COPYRIGHT
........................................................ e PROTECTED
Character: Young girl . . A4 : ......... f ..........................................................
Reason: gt .. e A |

...................................................................................................................

9

...............................................................................................................................

Education

...............................................................................................................................

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 5 Advertising Pau




Lesson 117

Representing Gender in Advz e
.

i
7//////////%//
Lesson aims You will need %////////////
v' Understand the importance of gender B powerPoint Lesson | i
|

representation in the media and advertising

v

<

Presentation softwo

¥v' Understand how gender representation may W ;
! ) orksheet 17.1. Ay e
vary according to different contexts Computers/Internet Zé//f

v Discuss in essay format the representation of (0 Exercise books -
gender found in advertising %////%////%
i B

g p_

= |Starter w4 Y
’ : — S J
Representing Gender " > ¢
Representation is introc .ce i_ i r.edns of a class-based discussion centr ///////////////g
stereotypes on “i & #. . Lesson 17 i

i

- 3

7 I€™iig Activities

InYoductory Activity: Basic Narrative

PowerPoint Lesson 17 continues the previous discussion by discussing .

sex. These two human concepts are important aspects in discussing gen
especially when discussing feminist approaches and human rights move.

Task 1: Gender-related Issues in the Media

Following on from the previous discussions, intro
representation in the media is concerned with: feminism, sexual object |
gaze. A brief explanation of each is provided before students are given ¢
given, students need identify which feminist perspective is most concery
instances where more than one applies. Please see the information sect

Task 2: Representation: Gender Focus

Worksheet 17.1 consists of one of the set products set out by the exan

to analyse the representation of gender in the advert in terms of three |
essay is not in exam style, in that it does not ask students to compare th
it aims to familiarise students with the set product from a gender perspt

guestion can be found on |[Answer Sheet 17.1

@ Plenary
Gap-fill

PowerPoint Lesson 17| consolidates the lesson by asking students to dix

the set product if the gender roles were reversed.

Homework pall G5 ° COPYRIGHT
@J Write a short essay of R £ 2 ?hﬁ;s‘ 500 W?ers based on today’s gendet PROTECTED

lesson. How wou' s« . D auty Street advert change if roles were swap
yio . - Liisnew gender-reversed advert were to have been ¢

9

Education
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Information

Further Information:

Due to the analytical nature of the lesson, most of the activities are con. L
is done because they require the use of colour, interactivity and animaty //////////////
impossible on paper. Furthermore, due to the discursive nature of the . /////////////

conceived as class-based discussion activities, unless otherwise stated. yy
Task 1 W v
e : L L s
Scenario 1: female media workers are fighting for gender equality in the %%//%
Scenario 4: makes the case for a similar conciusion g
Scenario 2: the lack of diversity in female roles in the 1940s is a feminist N %/
these characters as sexual conquests or femme: 1. les by male media p /////////////%
. - o L . i
characters fall under the male gaze. Fin vy, "h: .ctresses having to play % /%
character is a clear sexual obiar.ii: . »nvi'women. Scenario 3 and scet i
e L L p

W "

9
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@ Worksheet 17.1: Task 2 - Representation

Essay Question: s
-
g

i
Explore the representation of women based on the historical context of this a¢ W//%
three of the following feminist perspectives: patriarchal society, the male gaz. ////////////
stereotypes, use of advertising copy. [10 marks] o
{ SET PRODUCT N -
g QuahtyStreet. © Alamy St}ock Ph?to, 1956 ] %%// //
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What o deliciouns dilemmal
18 delightfully different
toffees and chocolates in
Mackinfosh:
b s s ACKRINIosh s
® \ ®
e i st 3 (S
y*“mé' f’/_fz‘.j GO LAY R SY L TEY RN e COPY RIGHT
Note: This is one of the two set-adverts f;, + 0 mugibe tested on in the exam, P ROTECTED
alongside another unseen advert. =~
e y":{ M‘X o

i
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Lesson 18
Representation in Adverti

Lesson aims You will need

v

Understand how media representation will PowerPoint Lesson |
need to be addressed to meet the Presentation softwa
specification requirements ) Worksheets 18.1, 18
Become aware of the set products that may and 18.3.

be presented in the exam ‘B Computers/Internet

Understand how to apply media Exercise books
representation elements to the set products ;

e

-
Starter o T

Recapping LastLe~: .

w“é‘ .

The previous les¢ i ’Z«\?°:,‘ape*d by playing a game of Guess the Term. |

Oncegmsc: > .0 guess the words on the slides on |PowerPoint Lesst
hiy roup. The students guessing the work must have their backs to
knd at the word they have to guess is. Examples of words are ‘rept

‘advertising’, ‘the wage gap’ and ‘Quality Street’. This activity can easily
allocated, so please ensure that groups are given precisely 30 seconds 1t
with no more than two minutes to explain the rules of the game.

Learning Activities

¥

Introductory Activity: Main Representations in Advertisin
presents a gap-fill exercise where students must place |
The finished sentences will help provide further context to the use of re;
as context about the set products they will need to study. Answers for |
Answer Sheet 18.1. If you feel the task is too challenging for your stude
advising students which words fall into which sentences. Please see thg

Task 1: Main Representations in Advertising Part 1

consists of the first main task. Here, students are aske:
guestions about the Quality Street advert (set product). The questions ¢
Students can carry out this activity in small groups or individually. Answ
Answer Sheet 18.2,

Task 2: Main Representations in Advertising Part 2

Worksheet 18.3 consists of the second main task. Here, students are asked

about the NHS 111 advert (set product). The questions are marked with a t¢
out this activity in small groups or individually. Answ=r for this activity are @

Plenary

T

Reviewing Answe- . 4
PowerPoint Lews 4 4 ~j.oolidates the two main tasks by having students revi
cogelhoc | . ._w activity, or the answer sheets can be distributed, allowing

ework

Write a short essay of no more than 500 words about the NHS 111 can
the campaign (one of them must be the set product used in today’s les:
why this campaign is not only relevant but also necessary for today’s so
help to achieve this. You may choose to submit your work in the form ¢
written essay. As an extra challenge, you could look at how ethnicity a:
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® Information

Differentiation for Introduction Task:

For Worksheet 18.1) if you feel the task is too challenging for your stuce

advising students which words fall into which sentences. You can infor

e sentences 1 and 2 consist of the keywords: demonstrate, heavily, b
shelf life, NHS 111, value, social context

e sentences 3 and 4 consist of the keywords: aimed, alienated, attrac
ethnically, racial, series, targeting
o keywords have been organised in alphabetical order.

Task 1 and Task 2:

The information provided in the question is imp:. e it for the students t
related to the different (and relevant) cc .e ts 5 these adverts. Encour
gained in these tasks in future z .. s c,,.,éss"éfys.

: & 3
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@ Worksheet 18.1: Introduction Task - Main Repre
’

Gap-fill: Fill in the blank spaces with the correct words from the following list,

l aimed l ] alienated ] l attract
l common l ] target audiences ] l demonstrateq
l heavily l ] historical ] l plays
l social context | | roles | | series
[ targeting | | NHS 111 3 ; ! | value
e c
1. Genderis Y - \.2pré"¥sfeﬁted in both set products i«
advert, gender . w_w: f e are
] 2 il placed on the roles of men and women
of in g the context in the exam.
2. Agealso a significant role in the representa
shows two women in their mid-1¢
considered to be the appropriate age for women to
for , the man appears to be in his thir.
targeting as men are stereotypically le:
3. Socialclassisa form of representation
being presented is more likely to o
Therefore, it would be counterproductive to have an advert for a produc.
middle-class women featuring someone from high society. This would m¢
from the product: this approach is called &
4. The NHS 111 advert is more diverse,
changed .The Qi:.'t " 5t zet brand was estat

rights movement, so little value v:2s ' ce ' un people who were not whit:
a range of ethnicitiec ¢ > §s3 = of adverts in a large-scale
_ -_ogether, are much more diverse in terms of age, gend

oy ;:onsidering the and purposes of the adverts.
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@ Worksheet 18.2: Task 1 - Main Represent,

Answer the following set of questions relating to the choice of representation e
-
g

i
the exam board. You have 20 minutes to complete this task. Take 10 minute:x /////////%
and make any notes, then spend the last 10 minutes answering the questions. ////////////

o
////////
]

=

<

ESET PRODUCT Quality Street: © Alamy Stock Photo, |

a
\\\\\\\\\

&R

i

////////////
.
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Ut
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What a delicious dilemma!
1 8 delightfully different
toffees and ehoeolates in

“x unlosh’s

Sernnalerie Jen
et Bt

HARRMAIY R
e aledbison, sk
sl o ey e M s

Vo e Sthes COPYRIGHT
ETE S @ A e VIiK PROTECTED
. fi’: | _ R SRR S e e

s the composition of the advert present the product as symbol ¢
pertaining to the language used, and one example relating to the imagery

2.  What social classes are represented in the advert? How does this help s¢| Qg

3. How does the advert suggest it belongs to a time when people lived ina EdﬁCG’tiOn

i

Think about the historical context. [2]
4. Describe the body language exhibited by the two women on either side ¢
body language signify? [2]
5.  Who do you think is the target audience for this advert? Why? [4]

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 5 Advertising Pau




@ Worksheet 18.3: Task 2 - Main Represent:

Answer the following set of questions relating to the choice of representation
the exam board. You have 20 minutes to complete this task. Take 10 minute:
and make any notes, then spend the last 10 minutes answering the questions.

[SET PRODUCT

NHS 111: © Department of Health and Social Care, 20

Questions:

1. How is this advert seeking to challenge a negative stereotype about genc:
character? Can you identify the stereotype being cha!!enged? [3]

2. Whatis it about the image used in this advert :" = _h llenges this stereoti
context. [3] C G

3. Explore the process of selecti~ ar fé W the advert has been presentec
presented? How done %"8{) =, trom other adverts? [4]

4. How cagthis c it ‘e ve as a source of identification to the target audie|

5. Takill W CC _iueration the word ‘you’ in the campaign branding for this NHS

e word ‘you’ can have a positive impact and another way that it ca

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 5 Advertising Pax
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Lesson 19 (Exam F¢
Advertising and Media Lani -

|
Lesson aims You will need //
" T p " /
¥v" Understand how media language will need 2 PowerPoint Lesson |
Vo)

&

\\\\\\

to be addressed in an examination setting
v Understand how {o answer media-

Presentation softwa
Worksheets 19.1 an

language-related questions in relation to a Computers/Interne} - //
set text Exercise books L
v" Understand how to apply media language mam
-
elements to an exam-style question . g e
o ///%
- - /
Starter sl o -
Decodmg Medla Lan"*z it 3rms %

//,
s

')

This activity can be da! L |

Answer Sheet 19.1.

Learning Activities
4 g

Introductory Activity
There is no introductory activity in this lesson in order to allow for maxi:
Exam-style Representation Question provided in the next activity.

Main Task: Representation (Exam-style Question)

Students are to be given where an exam-style questiat
students to analyse the advert provided by identifying its media languay
meaningful implications that those elements communicate. A colour ve
included on . Students may find it beneficial to r¢

guestion. Indicative answers are provided on |Answer Sheet 19.2|.

@ Plenary
Advertising and Media Language

PowerPoint Lesson 19 concludes by asking students to compile a list ol

recommend successfully discussing media language. This aim of this ac
consider their favoured approach to answering an exam-style question ¢

Homework
an

Use one of your classmates’ top-five lists to do an analysis of around 250
advert (provided to you in Worksheet 18.2. See how well, if at all, other ¢

® ﬁ“f“’i“?f)‘}’f“ T 1o Qs COPYRIGHT
uggeste ifferentiation 7 W x.p-s yvle Question:
The aim of this task is for e \t< ¢ wegin familiarising themselves wit) PROTECTED
they can expect in. " - Y matlon However, it is understandable tha

SUPDZE Wi - f are bundmg a familiarity with exam-style questions.

k>, wais task can be administered in one of three ways:
ents can individually tackle this question in class. You can timg

to acquaint themselves with the exam conditions they will experien lg
2. The title may be discussed in detail in class, with students pairing 1} aq
out the planning and the actual essay being developed as a homew 9
3. The title may be broken down during a class discussion, with planni Educc«,‘“gn

homework. Then, during a revision lesson closer to the exam, stuc:
before attempting to write the essay in class in exam conditions.

The suggestions provided above are not finite; you may find other suital
fit the learning levels and styles of your students.

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 5 Advertising Pan



@ Worksheet 19.1: Starter Task 1 — Decoding V.

Use the code key below to decipher the codes that spell out five media langu.

Code Key

PARTCL2 00PN
s

vetds

v W X Y

& MM < b W) =

DV @) +

.'LO%I&#G

24 X<

L

| K 2ocle\K
-
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# )\ Worksheet 19.2: Main Task — Media Languag
’

Student Information: the aim of this essay to prepare you to discuss the —
i
g

i
advertising material as may be expected of you in your exam. Akey elet ////////////y//
planning that you put into it, so make sure you create a very clear plan | ////////////

Y

Exam-style Question: ////////Z////%
o

w

.
Question: Explore how meaning is created through the use I /////5////

N renti . B
belox./v for NHS 111. Refer to the folloxivm ; conventions whe ////////
a. images [5] .. a4 f

b. text[5] ‘ P

s o

i 4 . i
c. layout[5] .. e %/////////////%

make great revision notes!

<

=

a
\\\\\\\\\

-
o=

o

[SET PRODUCT £

//////////

.

i

o

o

@
Qe

i

iy

]

~
> 4

i
=

COPYRIGHT
PROTECTED

.~

gl “ g NHS 111: © Department of Health and Social Care,

Exam Tips: lg

1. ONE mark from gach convention {a maximum of three marks) will go towards you
ability to discuss how the three conventions work together — not just individually ~ 09
create meaning as one whole media product. For the possibility of top marks, ma !
sure you dedicate time at the end of your essay to address this. Ed U’Cgtlon

2. You are being asked to explore how the three types of convention create mean
Therefore, it is also important to discuss what the meaning in question is.

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 5 Advertising Pau



Lesson 20 (Exam F¢
Advertising and Represent -
o

-
B
T T o
Lesson aims You will need ///
v" Understand how media representation will need to be B powerPoint Lew R

addressed in an examination setting Presentation sol
v" Understand how to answer media-representation- Worksheets 20
s
20.2. ////////g/?%
Computers/Inte 4

related questions in relation to o set text
v' Understand how to apply media representation
Exercise books T

=

<

e

5

e

elements to an exam-styie question
- Starter o N ///////////////

Decoding Media Language "e ™.

o

5

o

r
s

Provide students with Wart_ y ;ﬁlv{é’g Students must use the code key
corresponding letter .+ ord ro decipher the key representation issues
worksheet o= ;;"" ’s St Lesson 20| to aid in the administrati
a far L2 round on

,,,,,,,,,,,, i
Answer Sheet 20.1. This activity can be done i ?///%
; ] ] ] o //////// ////
2 Learning Activities -
Introductory Activity

There is no introductory activity in this lesson in order to allow for maxi;
Exam-style Representation Question provided in the main activity.

Main Task: Representation (Exam-style Question)

Students are to be given Worksheet 20.2, where an exam-style questia:

students to analyse two print adverts and compare their use of represe:
need to identify the use of representation and discuss the implication o

products has been included on PowerPoint Lesson 20. Students may fi

answering this question. Indicative answers are provided on Enswer S

@ Plenary

Advertising and Representation

PowerPoint Lesson 20| concludes by asking students to create a mind m

question. This activity will allow students to create their own revision m

Homework
an

Pick a magazine of your choice and go through the first five print adverts fol,
Make a list of what representations are referenced in the magazine and who

that product.
| o

® Information
Suggested Differentiation for E~1 a : yl2 Question: COPYRIGHT
The aim of this task is for students ' > ye_ i~ jamiliarising themselves with
they can expect in their ex. 1 At st However, it is understandable tha PROTECTED
support while the: . . it liag a familiarity with exam-style questions.
Thag ke, | . dsk can be administered in one of three ways:

lents can individually tackle this question in class. You can time
®ZU acquaint themselves with the exam conditions they will experie
2. The title may be discussed in detail in class, with students pairing v,

9

out the planning, and the actual essay being developed as a homey 09
3. The title may be broken down during a class discussion, with plann . g o
homework. Then, during a revision lesson closer to the exam, stud Education

before attempting to write the essay in class in exam conditions.

The suggestions provided above are not finite; you may find other suitat
fit the learning levels and styles of your students.

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 5 Advertising Pau



Y i Worksheet 20. 1: Starter Task 1 - Decodin

’

Use the code key below to decipher the codes that spell out six key represent. e
. .
g

e
Code Key v o /%//?////
d i
A B C D E F G i J K L M N %////////////%
- 4

A\ 1 4 s
U 7 'y

V W X Y B

Gl ‘, é//////////////////
oy

*OWAAQ X

v

<

i 4

VeA2-00N

N

AN T XxOXQ

VeWRri x @& (5
[l

9

P —|
M- G ™ ||
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@ Worksheet 20.2: Main Task - Representation

@ Student Information: the aim of this essay is to prepare you to discus.

print advertising in preparation for the examination. A key elementco
you put into it, so make sure you create a very clear plan in your work!
revision notes!

Exam-style Question:

Question: Use the two set products below to answer the fo

you explore appropriate similarities and differences betwet

to the question being asked. .~ - _

(a) Explain how the (i ! y .fﬁ;«zer‘jécﬁl(vert, Set Product 1, i
contextin . = i"";,gf advert was created. [5]

(b) Com y%’;};wfréﬁresentation of women in the two adve
) .._cen Product. [25]

i

onsider the following when formulating your answer:

e the choices made about how to represent women in ea
o the similarities between the two representations of wai
e the differences between the two representations of wai

{SET PRODUCT

[UNSEEN PRE

5 o
},5 il o delicious dilenunal
1 8 delightfully diffevent
, toflees and ehoeolates in
ackinfosh’s
Qualily Steel

KINTORE & TN DT WA

paynsent wwr tems, 8o v Hosor dader fe

THE HOOVER COMPANY
Noeth Contos, Shio

Quality Street: © Alamy Stock Photo, 1956 Hoover: © the Advertizy
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Film Contents

Lesson 21 .
Worksheet 21.1: Starter ~ The Different Methods of Film Marketing ...
Worksheet 21.2: Introduction — Understanding Different Types of Film Ma

LiESSOTL 22 ..eiiieicriccnniiririeersenssssesssssesssssssssesssssnsssssssssssssssnsssssssssssssssnnsansansssssssnnitl

Worksheet 22.1: Introduction — Codes and Conventions Used to Enhance

Li@SSOML 23 ....eeeetteeeeeeneaaeaasasssssasasssssssssssssasssssssassanarsersunarsnrarnnraihl

Worksheet 23.1: Task 2 — Barthes’ Enigma Codes © ‘anation and Appli.

o
Lesson 24.........eeeeeevneeeecnneeeeesneenenenni A TTTTTTITTITTITTTSISITINNVPIIPINN |
y

Worksheet 24.1: Task 1 — ]?;j* i ’:ﬂ;;; wndGender....oovvveviiiiiiiniiree
Worksheet 24.2: T~ 1 fﬁ. _és Bond and Other Representations ............

Workyg 24 5 ;,me“wc}rk ...................................................................

Worksheet 25.1: Introduction — Recapping the Key Points of Media Langu.
Worksheet 25.2: Main Task — Film Marketing and Media Language: Exan.

Lesson 26 (EXAI FOCUS) w.ciiiiiiiiisiiesisiomssisssmssssosssssssssinl
Worksheet 26.1: Introduction ~ Recapping the Key Points of Representatic
Worksheet 26.2: Main Task —~ Representation: Exam-style Question .........
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Lesson 21
Film Marketing (Introductis

Lesson aims You will need

v Understand terminology associated with film % PowerPoint Lesson 21
marketing \ Presentation software (Po
Worksheets 21.1 and 21

Computers/Internet

v Employ the correct film marketing
terminology within the correct context J

v Identify the set products outlined by the Exercise books
Eduqas specification ;

¥

> Starter

The Different Met* > 15 (1 } um Marketing

Provide studerts .. W jiksﬁieét 21.1. Students must use the code key to

activit can be found on Answer Sheet 21.1. This activity can be done indiy

P Learning Activities
Introductory Activity: Understanding Different Types of Filnn

On Worksheet 21.2 students are then asked to fill in the gaps with market |
most appropriately within the context of the sentence. Answers for the ac
Answer Sheet 21.2 and on PowerPoint Lesson 21. This activity can be don:

Main Task: Identifying Poster Conventions

PowerPoint Lesson 21 introduces students to film poster conventions thrat
products students are required to become familiar with. Itis important to
instances conventions may not be used. In the case of No Time to Die, Dan|
been displayed because by this point he was well established as the contep

@ Plenary

Summary of Bond’s Representation
PowerPoint Lesson 21 summarises Lesson 21 by directly discussing the set
have some degree of context regarding the two set posters and the franch

Homework

Pick a film which is in the cinema at the momen* i - ai r one you are unfan
posters online and write a bulleted list 21s' efi = e following questions: |
What does the poster tell you akcut o arrative of the film? How does it |

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 6 Film Page |

.
g

-
///////////
Yy
W

By
///////////////

=

<

e

5

e

o

5

o

i

- 3

r
s

COPYRIGHT
PROTECTED

9

Education




@ Worksheet 21.1: Starter — The Different Methot
L.

Decipher the key film advertising terms below by matching each symbol to the co e
. .
g

i
corresponding letter. ////?////%/
///////////

Code Key

GALVOGCISOQOOUAN L
A B CD E F G H 1 J K L c .

M N ¥

v W X Y Z .
- a2
& . o

||

| D2 5.4 k.

g

<

=

i
E
e

dh
w
U

x2hLQ008 A

B

GAHG L& X
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@ Worksheet 21.2: Introduction - Understanding Different |
>

Gap-fill: Fill in the blank spaces with the correct words from the following list: —
. .
.

i
W
. 7
activity branded condensed content | / //
enthusiasts footage internet interviews s

promotional
tours

i

<

¥
|

9
ny
.

promoting publicity tour sold

P

5

e

1. Trailers are one of the most (a) waysof (b)

This promotional method is especially useful bec.. - (| -ovides a (c)

o

F G

f
r
s

what the story contains. . ' 7

g L N
2. Film posters are v i ae wiost (d) way of advertisi

.

o can be used in different (f) //////////////////

billboards, buses and bus shelters, in the cinemas themselves or within maga

3. Social media marketing for films normally utilises trailers and posters. Howe:

(8) allows for a much more global reach. F.|

social media accounts also allow the use of behind-the-scenes (h)

(i) to be used as another means of promotic:

of the film’'s (j)

4. Publicity often takes the form of (k)

star actor appears on (1) to:

known as a (m) . Another form of publicity tha

particularly capitalises on is comic-con, a convention that annually welcomes

(n)

5. Merchandising is a promotional (o)

(p) by a film and (q)
(r) . Most oft”..; A done as a co-branding COPYRIGHT
and Disney collaborating to rele-:> a4k ¥ wuy and the Beast Barbie doll range, PROTECTED

and the Furious te2r i~ . vio.elease a line of The Fast and the Furious toy ¢

9

Education
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Lesson 22
Film Marketing and Media Language (!

Lesson aims You will need

v Understand how media language works in fﬁ PowerPoint Lesson 22
film promotion ®  Presentation software {E

Worksheet 22.1. Ansy.

Computers/internet

v Understand the basic concepts of
intertextuality
V' Identify examples of intertextuality in one Exercise books

of the set products

= |Starter pall 5T
L
Reflecting on Last Less~»

In groups of three or fo:.. ftu{:j ris must compose a tweet of 140 characte:

. o 10 o . .. i
previous lessor 7 " isiuctions for this activity can be found on Pﬂwerpﬁ%
be ds Vi &y or in small groups. Students are to share their tweets

P LeaX hg Activities

Introductory Activity: Codes and Conventions Used to Enhan

On Worksheet 22.1 students are then asked to match up the general code:
language to the reasons why they are most commonly used. This aims to 1
tools of media language are and why they are used before moving on the p
for the activity can be found on Answer Sheet 22.1. This activity can be do
groups.

Main Task: Intertextuality in No Time to Die

The main task for this lesson is found on PowerPoint Lesson 22. Students ¢
media language elements used in the poster, and then identify which of the
contain examples of intertextuality. Answers are gradually revealed on the

@ Plenary

Understanding Intertextuality

In an attempt to ensure students have understood the nature and use of in
PowerPoint Lesson 22 concludes the lesson by requesting students to discl
elements highlighted in the main task in more detail. This will provide stug
required to understand and discuss intertextuality in terms of film marketi:
equipping them to identify intertextual references in other media products

| Homework

4 Have students analyse the poster for The M.: i/iit? f;-e Golden Gun. Have :
intertextual references found in th .~ »r. Zuch examples include: Asian i
film itself, references to th.ius (s s uergy crisis, Bond girls. Teachers may ¢
students. Anonlir a0 Sii the poster can be found on the film’s Wikipe
gun '

@ Inf

1970s energy crisis:

For more information about the 1973 energy crisis during which The Man
please visit: zzed.uk/8304-1973-0il-crisis

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 6 Film Page &
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@Worksheet 22.1: Introduction - Codes and Conventions U
L

Match the code/convention typically utilised in a film poster, with the reason why
Consider all options carefully!

imagery

Layout

Colour

Text

Provides further information which is not possible thi
Provides people with insight into the narrative and st.
Provides structure to the poster and the audience’s o
Enhances the tone of the film

» \Worksheet 22.1: Introduction - Coder : - .. Conventions U,
4 i
» - W i

e

&

Match the code/convention typicallv . i se ina film poster, with the reason why

i i

Consider all options carefulh:! = "
& o i

&

A Provides further information which is not possible thrt

Provides people with insight into the narrative and sty
Provides structure to the poster and the audience’s ¢
Enhances the tone of the film

Worksheet 22.1: Introduction - Codes and Conventions U

Match the code/convention typically utilised in a film poster, with the reason why

Consider all options carefully!

Imagery

Layout

Colour

Text

Provides further information which is not possible thiy
Provides people with insight into the narrative and sto
Provides structure to the poster and the audience’s o
Enhances the tone of the film

Worksheet 22.1: Introduction - Codes and Conventions U,

Match the code/convention typically utilised in a film poster, with the reason why

Consider all options carefully!

imagery

Layout

Colour

Text

Provides further information which is not possible thit
Provides people with insight intc * he narrative and ste
Provides structure to t©», /0. | ra.d the audience’s of
Enhances the . > of Jotim

a

Consider all options carefully!

imagery

Layout

Colour

Text

Provides further information which is not possible thi
Provides people with insight into the narrative and st¢
Provides structure to the poster and the audience’s op
Enhances the tone of the film
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Lesson 23
Film Marketing and Media Language (Gen -

L
///

v Understand the concepts of genre and PowerPoint Lesson 23 //
narrative as used in film marketing Presentation software || %///
v Identify genres and subgenres based on the Worksheet 23.1. Ansy g /
media language used in film posters Computers/Internet ///
v Understand Barthes’ enigma codes and their Exercise books g
application to narrative % % %
i
; ////////
Starter s & '
i . N |
? N A 8 %
Identifying Genres i /////////////2
As a class, students are ¢ gem \ Wri’fh the poster for The Man with the Go! .
use eIements fro wp _terto identify its genre. Students should have & e
W
UC €5 uily classify it in the correct genre. However, the activity / ////%
subgenre for the franchise. This activity can be found on P!DW% /////////////////

Learning Activities
P g

Introductory Activity
There is no introductory activity in this lesson in order to allow for maximu:
Exam-style Representation Question provided in the next activity.

Task 1: Guess the Genre/s

Task 1 for this lesson is found on PowerPoint Lesson 23, and is a continuail
Students are presented with a number of film posters from different decac
they must decide what genres and/or subgenres these films can be classed
this as a class or write their answers down individually before answers are |

Task 2: Barthes’ Enigma Codes: Explanation and Application

Worksheet 23.1 consists of Task 2.1. Students are required to match Barth
codes to their definitions, individually or in small groups. Answers can be it
Worksheet 23.1 also contains a secondary task, Task 2.2. Here, students a;
of each of the five codes as illustrated in the poster for The Man with the ¢
Task 2.2 can also be found on Answer Sheet 23.1. This activity will highligh
in films but can be represented in promotional materials, as well as various

@ Plenary

Discussing Franchise Narratives
In order to consolidate Lesson 23, PowerPoi~* .e. . n .3 concludes by askil COPYRIGHT
the narrative similarities that can bﬁ sieiv thewwo James Bond posters s PROTECTED

@ Homework

!,

he y  ~- ur The Man with the Golden Gun, write a press releas:

entic nces to go to see the film. Your press release must address the
@ Information 19
| For more information about the James Bond franchise, please visit: zzed.u Qg

Education
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@ Worksheet 23.1: Task 2 - Barthes’ Enigma Codes (Expl
>

Roland Barthes held that a story’s narrative uses five different types of code that work too
sense of what is happening in the story. These codes are: action codes, enigma codes, se:

cultural codes.

Task 2.1 — Can you match each code to its definition?

Action codes

Enigma codes
{an enigma is
something confusing
that needs to be solved)

Semic codes
{think of semic as short
for semicgics)

Af“"”i

Cultural codes

A range of symbolistic references found in an |
presented through two contrasting codes (bl
women) known as binary opposites.

All references foun<..s: jin a text that can be |

understanc .5 i 3 “cuwcural context thatis b
]

-
.‘((/
.

3

. e
§ o

The simplification of complex actions in small |

This system of codes involves the set-up and ¢
poster usually acts as part of the set-up of the
go to see the film in order to answer the ques

Signs referring to additional meaning through

Task 2.2 — With specific reference to the poster for The Man with the Golden Gun
of each of Barthes’ codes above? Consider how they aid the audience in the unde

Action:

Enigma:

|SET PRODUCT}

The Man with the Golden Gun: © Danjaq/EON/UA/Kobal, |
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Lesson 24
Representation in Film Mark: —

v Understond how media representation will fﬁ PowerPoint Lesson 24
requirements Worksheets 24.1, 24.. -

=

<

need to addressed to meet the specification Presentation software |
| |

v Become aware of the set product that may 24.2 and 24.3. %%////
be presented in the exam U Computers/Internet i
v Understand how to apply media L Exercise books R

representation elements to the set products T ///////////////

e

5

e

o

%
%
%
s

= |Starter ) ¥ bl 7

Class Discussion .~~~
Students areinfr» i d . uie James Bond franchise (and their set product o

pbe © idt comes to mind when they think about the film series Z/////////////////

- 3

/I.S discussion by presenting the set products and gradually reve. \
with the franchise.

associat

P Learning Activities
Introductory Activity: Classifying Representation

PowerPoint Lesson 24 continues from the previous activity by classifying 1
male, female or both. Students are then asked to discuss how the franchis:
of gender stereotypes it uses, and what effect they have.

Task 1: James Bond and Gender

Worksheet 24.1 requires students to compare the two set products and lis\
between the two posters when it comes to the representation of gender. ©
activity in small groups or individually. Answers for this activity are found ¢

Task 2: James Bond and Other Representations

Worksheet 24.2 asks students to consider other forms of representation fe
not gender-specific. Students can carry out this activity in small groups or |
activity are found on Answer Sheet 24.2.

@ Plenary

Summary of Bond’s Representation
PowerPoint Lesson 24 summarises Lesson 24 with key words and question:
of representation featured in both Bond posters. Tk~ 1 iestions are followe

COPYRIGHT

Homework o." A
[QHomework . PROTECTED
Worksheet 24.3 has beer cuii i 20 lorthis lesson’s homework. Students n

Blonde (2017) pror ‘4 ..~ write a short paragraph dedicated to one exam
bt > . counore than three examples. Answers for this activity a@

@ Inf ation ig
Atomic Blonde Certification:
Atomic Blonde (2017) has a 15+ rating in the UK. Students are not requirec 09

answer the question. The film is a spy film, with a character who is very si
shows the ability and capability of a female character and actress to fill the
opposed to the ‘princess’ who needs saving, or the sexual conquest.

Education
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4 Worksheet 24.1: Task 1 - James Bond ax

Use the two James Bond posters provided in order to establish their representat. e
-
g

i
similarities and differences between the two. ///////////////
[SET PRODUCT} s

W

s
////////
L

<

v

a
\\\\\\\\\

5

o

/////////////?

V

&R
2

a0
\\\\\

05
L

-

=

o
\\\\\\\\\\\

L

//////////

i The Man with the Golo: u
No Time to Die: ©@ EON/MGM, 2021 /////////é////%
W

Similarities L /////////////////////

G

70| B COPYRIGHT
o PROTECTED

9

@ Worksheet 24.2: Task 2 - James Bond and Ot Qg
Education

What other forms of representation can you identify from these posters (besides
to document your answers.

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 6 Film Page &



7‘\ Worksheet 24.3: Homework

Use the poster provided for Atomic Blonde (2017) and write a short paragraph di e
-
g

i
gender representation. Do not give more than three examples. /////////%
////////////
Yy

B

=

<

[UNSEEN PRODUCT }

&

a
B

o

e

.

L
s

L

COPYRIGHT
PROTECTED

9

Atomic Blonde: © Focus Features/Denver&Delilah Productions/Closed on Mondays Enterta 09

Education
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Lesson 25 (Exam Foc
Film Marketing and Represen

Lesson aims

v Understand how media language will need PowerPoint Lesson 25
to be addressed in an examination setting

v Understand how to answer media-language-
related questions in relation to a set text

v Understand how to apply media language
elements to film marketing

Presentation software ||
Worksheets 25.1 and .
25.2.
Computers/Internet

Exercise books

o

> Starter .
- _JWhat is Representation? g

L

On PowerPoint Lesson 25 <005 . ?ya@s’ked) to use their final lesson on n\
keywords that thev t' > . = up the theoretical framework. Suggestions ¢
atiziie: 2 tics, intertextuality, genre, narrative — or any other

b «n covered in media language.

ing Activities

Introductory Activity: Recapping Key Points of Representati
Worksheet 25.1 consists of a gap-fill activity designed to sum up students’ ¢
The aim of this activity is to sum up media language while also revising cert
to the exam-style question. Answers are provided on Answer Sheet 25.1.

Main Task: Representation (Exam-style Question)

Students are to be given Worksheet 25.2, where an exam-style question is
students to analyse a film poster and identify the use of media language ele
implications for meaning. A colour version of the set product has been inc|
Students may find it beneficial to refer to this slide while answering this qu:
provided on Answer Sheet 25.2.

@] Plenary

¥ _|Summarising Your Essay
PowerPoint Lesson 25 concludes by asking students to summarise their ess

Homework

Based on the essay you have done today, compare the poster in terms of it
poster from Daniel Craig’s Bond Films (excluding No Time to Die). Ensure yu
used when submitting your work.

@ Information

Suggested Differentiation for Fxz . %t*?;&; Question:

The aim of this task is for students .. & . n wamiliarising themselves with qu
they can expect in their fxz it 7o L. However, it is understandable that so
support while they .« 5 1.8 a familiarity with exam-style questions.

Lhi. 1 1. can be administered in one of three ways:

s can individually tackle this question in class. You can time tht
to'Gcquaint themselves with the exam conditions they will experience.

2. The title may be discussed in detail in class, with students pairing up o
out the planning, and the actual essay being developed as a homewot

3. The title may be broken down during a class discussion, with planning
homework. Then, during a revision lesson closer to the exam, studen
before attempting to write the essay in class in exam conditions.

The suggestions provided above are not finite; you may find other suitable \
fit the learning levels and styles of your students.

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 6 Film Page 1|
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V4 Worksheet 25.1: Introduction - Recapping the Key Fi
»

Media language is a key part of understanding the importance of a media produc! —
. .
g

i
the words found below to fill the gaps in the sentences provided. You may use e ///////%
only once. ///

g

academic i assoi:la‘fed | : cu.l‘l’:ura‘i | mtniended i g
product i semiotics | signification | signs i

<

=

W
v
1. Medialanguage is the way by which the N embedded inam ///////////////

- G

e

5

e

-
s Qo

communicated to its e n u ;.wﬁ‘:e’.
; o L . 7
; ; ////////////%/

e A

2. The most straightfor vc J 75y + which media language is identified is throug e

jx ////////////
e and that make up the // :

3. The ability to recognise the of sign.

influences exerted on the audience, because

of different meanings with them.

4. The field concerned with the

(and the meanings they carry) is called

COPYRIGHT
PROTECTED

9

Education
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Y 4 Worksheet 25.2: Main Task — Film Marketing and Med|
>

Student Information: the aim of this essay is to prepare you to discuss tht e
-
g

i
in film posters as may be expected of you in the examination. A key elen: ////////%
planning that you put into it, so make sure you create a very clear planin ////////////

make great revision notes!

<

Exam-style Question: g
-
"

Question: Explore how meaning is created through the use of gy

promotional poster below for The Man with the Golden Gun (18 428
. . =

conventions when constructing your. = v // -

a. images [5] S T

s o

=

a
\\\\\\\\\

&R

o

b. text[5] P LB ///////////////%/
T o |
c. layout [ P R p—

S /////////////

- |
PR DUCT§ St

_______________________________________________________________________________________________________________________________________________________________________________________________________________________ %//////////////

//////////

//////////

Ut
gy
-
W

o~
"

-

i

o=
L

\\\\\\\
\\\\\\\\\\\
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The Man with the Golden Gun: © Danjag/EON/UA/Kobal, 1974
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Lesson aims

v
v
v

Lesson 26 (Exam Foc
Film Marketing and Represen

You will need

B PowerPoint Lesson 24
Presentation sofiware
Worksheets 26.1 anc
26.2.

B Computers/Internet
Exercise books

Understand how media representation will need
to be addressed in an examination setting
Understand how to answer media-representation-
related questions in relation to o set text
Understand how to apply media representation
elements to film marketing

Starter s 0

: W
{\m.& —
i

s

What is Representation? F A
On PowerPoint Lesson 26 st - : 2 ¢ asked to use their final lesson on re
keywords that thev ;c'“f‘} o {njf;,s fep?esentation. Suggestions can include.

depictiogeme'c 2 . 5 2nuinism — or any other keywords that successfully st

Learning Activities

Introductory Activity: Recapping Key Points of Representati
Worksheet 26.1 consists of a gap-fill activity designed to sum up students’ ¢
aim of this activity is to sum up representation while also revising certain ¢
exam-style question. Answers are provided on Answer Sheet 26.1.

Main Task: Representation (Exam-style Question)

Students are to be given Worksheet 26.2, where an exam-style question is

students to analyse two film posters and compare their use of representati
the use of representation and discuss the implication of this. A colour versi
included on PowerPoint Lesson 26. Students may find it beneficial to refe.
guestion. Indicative answers are provided on Answer Sheet 26.2.

Plenary

Summarising Your Essay
PowerPoint Lesson 26 concludes by asking students to summarise their est

Homework

Compare the poster of Atomic Blonde (2017) with that of Spy (2015) starrit
is available on the film’s Wikipedia page). Both are spy films starring a fem:
posters different? Why? Explain in no more than 300 words.

Information

Suggested Differentiation for Exam- .. . ()uestion:

The aim of this task is for students to ke, in ’ar:j)i.fﬁrising themselves with g
they can expect in their exami~ . i n. . L.vever, it is understandable that so
support while they are ' fin= 1 ;amiliarity with exam-style questions.

\thic fn iy 1 be administered in one of three ways:

ts wn Individually tackle this question in class. You can time th

aint themselves with the exam conditions they will experience.

2. The title may be discussed in detail in class, with students pairing up o1
out the planning, and the actual essay being developed as a homewo: |

3. The title may be broken down during a class discussion, with planning
homework. Then, during a revision lesson closer to the exam, studeni
before attempting to write the essay in class in exam conditions.

Theref"
1 4

The suggestions provided above are not finite; you may find other suitable \
fit the learning levels and styles of your students.

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 6 Film Page 10
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@ Worksheet 26.1: Introduction — Recapping the Key Pi
G

Representation in the media is a key part of understanding the importance of ann s
. .
g

i
Use the words found below to fill the gaps in the sentences provided. You may u: ////////%
only once. //
v ////////////

audience choose complex concept o e
how impossible life relate " 4
- .

///////////////

<

=

e

5

e

o

1. Representation is an easy . otc understand when y

%
%
s

with mezin. i dueds te .

in a media product. S ,
= e .

s // ////////////

- , SO representing every part of society is % /////”
i

why producers consciously decide who their product is being made for (i.e.

and then select the parts of that this group of pe.

3. Representation is often with age, gender,

social class and

COPYRIGHT
PROTECTED

9
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Y 4 Worksheet 26.2: Main Task — Representation:
WV

Student Information: the aim of this essay is to prepare you to discuss reg —
i
g

.
film marketing, in preparation for the examination. A key elementofago /////////////
you put into it, so make sure you create a very clear plan in your workboo /%////////
Exam-style Question: —
Question: Use the set product and unseen product below to a &
questions. Ensure that you explore appropriate similarities ar i////%{////
two products in relation to the question h ¢ 1g asked. / ////////
(a) Explain how the No Time to 7'z 2\ . ) poster (Set Product

found in the film's c.>. - [5, 7 . .
(b) With specific ue 1 }‘.y{)rﬂ\fladimir Propp’s character func %/////////////%
renia 4 a Liof '»gender in the two film posters provide: i

— : L o
| L auct [25) .

revision notes!

v

<

a
\\\\\\\\\

o=
2

i

. . . .
isider the following when formulating your answer: //////////////
e  What are Propp’s character functions, and is there an implic %/////////////
¢ How does the main character function vary between the | -
being presented in the poster?
¢  How might the variance discussed in the previous point ¢ y o 2 Y

.

"

L

aspects of Propp’s proposed character functions? Discuss
the princess.

ET PRODUCT]

COPYRIGHT
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No Time to Die: ©® EON/MGM, 2021 Atomic Blonde: €
Productions/Clos:

Note: Atomic Blonde {2017) has a 15+ rating in the UK. You are not required to watch this film in oo
if you still wish to do so for further context, please be sure you meet the age requirement.
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Worksheet Answe

Answer Sheet 1.1: Starter Task ~ Defining Magazines
The below is only a suggested definition. Any order that includes the keywords and is easy

Suggested Definition:
I wauld defme magazines as Dermdac nubl;catmns (ﬁenem]lv mcnthlv or quarterly) ﬂnat m

Answer Sheet 1.2: Intro Task — Circulation, Readership and
How many notes were there in total? Four

How many notes were there per group? One

How many people read each note? Depending on iroi 9 T »

-

How do you think this reflects the idz70 ¢ cu toiand readersh1p7 If the exchanging of ¢
subscription, then this would - ats 1.0wn as circulation. On the other hand, each pe
consldered thP notec vy »Wmle circulation deals with the number of people who ¢

' 1L N the number of people who read it. Friends may exchange ma.
k1 tice dentist’s waiting room. So when you hear that a magazine has a ciro:

1
2l
A
R
2
c c
3
I o D
D A
a4 5
clol vl Rl L 1| N E's T
™ [u E E
7 8
A U el u e s L L
sl 1al Ju T ] I’r I
71 '] Al 6 L gl | n|
H I s I'M Al 1| N ([ M alalE
gl ]o P Nl | D
‘M al 1N clol vl El R LI NE E
D I R
| s
E H
13 '
s T H 1| R D s
P

Answer Sheet 1.4: Task 2- 71 | v .tion of Magazine Termin

Answers are provided in the mz.. ne s ¢ on; directly after Worksheet 1.4.

Answeg . . scarter Task - Recapping Lesson 1

Fill in the low, recapping the main differences covered for tabloids and broadshe.!
1. ¢ 3. b 4. a 5 ¢

Answer Sheet 3.2: Intro Task — Background and Context
1. Glamour

2. Radio Times
3. Cosmo

4. GQ

5 OK!

6. Men’s Fitness
7.  Bazaar

8. Vogue

9.  Empire

10. Rolling Stone

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 7: Answers Page 1o
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Answer Sheet 3.3: Main Task 1 - Vogue’s Media Language &

Use

Element

Implicatic

Use of Media
Language to
Create and
Communicate

Mea il

Masthead

The Vogue masthead has achieved iconic stati.
Here, it is laid over the forehead of the covern
grey. This makes a link between Malala and th.
claiming her as a Vogue star, although she isn.
cover of Vogue.

Strapline

Vogue has no strapline - to indicate that Vogu.
knows what it stands for

Colour Scheme

Cover. 7t =
g‘i ‘fe e
o

) .

Red, silver-grey, black and white - a limited c¢|
sophistication and the confidence of a well-es\.
Red - power, celebration, joy, luxury, strength.
activism and action. In Malala’s culture itisa ¢
weddings.

The understated silver- irey and the two glimp.
suggest elegarc .2 g mour

Malala’s it hg 1 ! thé background are very
Mz 1 s | -+ orthe Vogue world

M A Jousafzai, a female education activist fr(
. suiot in the face by the Taliban because she wa.

education. She has since graduated from Oxfa
her activist work. She is not typical of Vogue ¢t
models, occasionally sports stars or politicians.

Cover Star: Facial
Expression

Medium close-up, directly facing the camera a.
Making eye contact with the reader, and smilin
with her

Allows for the model, and thus the magazine, t¢
reader

This is why many cover stars (even when there
‘outwards’ towards the reader

It is one of the most common conventions useu

Cover Star: Body
Language

Malala is facing the camera, her hands in a grau
lightly touching her face. The gesture is remini
Indian dance. She is wearing a dupatta (nota \
identity as a Sunni Muslim of Pashtun ethnicity
The fabric of her headscarf and clothing falls iy
red to the background - suggesting that Malal.
is a partof Vogue’'sworld

Use of Media
Language to
Portray Reality
and Embody
the Values of
Its Readers

Main Coverline:
Malala

The main coverline - the caption of Malala's n.
‘“The extraordinary life of stands out because ¢
background

‘Malala’ is in a large font. Using only her first i
known and popular ~ like many of the women
‘Survivor, activist legend’ is in the same silver.
Malala to the magazine and its values, suggesti
providing symmetry (the top and bottom of the

Coverlines: Love
After Lockdown,
The Shape of
Now, Vogue's
Guide to Summer
Beauty

These are far more typical of Vogue coverlines
The minimalist black-and-white colour schem:
a position to advise its readers how to behave, |
themselves

Romance, fashion and beauty advice are essent
A large proportion of the magazine will consist
clothing, cosmetics and beauty products
Vogue's target audience are middle- and uppe
average amount of m.~ ty

Coverline: ;
Fightinz " w0

L

This advertise .. we. ;known British black ¢
Altho':gh our - .Lann, asamodel, is a more ¢
it as ..woxer, is an unusual choice

T s.coverline represents an attempt to broads

* tans and sports fans may be interested in this i

Vogue, as an established institution within the |
institutionalised racism - this cover advertisex
people of colour

Page 2 o
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Answer Sheet 3.4: Main Task 2 - GQ’s Media Language Exp

Use Element Implication
¢ Masthead is slightly covered
Masthead | ¢ G( takes a prominent position in the top left corny:
identity of this magazine.
e Black and gold/orange
e Black: bold and daring, dangerous
e (Gold/orange: wealth, power and superiority
ST e Black and white are used for the coverlines to crea
Colour . : -
of heroism - representing angel/good or a devil/e.
Scheme . ; A
, . e Gold is used to connote the angelic nature of Rahe.
Use of media hint at a fallen angel and a more conflicted image .
language to e The colour scheme also fits well with the theme. ¢
create %ndt power that comes with being a ‘hero’.
communicate e Raheem Sterling, a Premi~y (eague footballer, who
meaning ) v :
father’s murderto .~ e vsuccessful footballer o
What meaning? Cover_Star: . Sterhn.g is we a;l\vfi W T speaking out about raciy
Choice cor's < 1p “itlyabout the negative represent.
.i¢ be |« s vy the British press.

Masculinity in
the twenty-first

&

e ‘{" H Mrmg"i)eﬂen awarded an OBE (Order of the British 1.
o W' w"fDirectly facing the camera
e Making eye contact with the reader - although loa:

. sover Star: sense of superiority and status.
Facial e Eye contact allows the model, and thus the magaz
Expression the reader. This is why many cover stars (even wh

look ‘outwards’ towards the reader. It is one of thy
print media

e Sterling is featured across the whole cover, with th
Cover Star: that dominates the cover.
Body e His body language, with his relaxed arms and widy
Language honesty. His naked torso reinforces his masculinity
tattoos are clearly seen. His jewellery connotes hix
Coverlines: | ® The cpverlines in i"his issue reflect t}a(? ideg that s
Use of media Masculinity emotive language is used, such as ‘living nightmar.
language to ) ‘GQ Heroes'.
portray reality e In common practice, the main coverline is linked to
and embody the Mai e The coverline implies that it is concerning a partici.
values of its Cove?lli}ne e  Sterlingis referred to as a ‘Guardian Angel’, linking to
readers o The coverline says that Sterling has ‘saved football
his actions and his impact on the sport.
Coverline: | ® ’Coverlir?es refer to typica]lyymxaie irxtergsts in polit
Other Politics Q/Vé?tnllrxst%r has become...”. The emotive language
e attleground.
Lonsgf(j)ﬁré?gons, ® 'I‘he' cpverlines (How‘to wear a brokgn suit / Why it
Fashion Coverlines: advising men on fashion but suggesting they can by
Fashion also that they can wear what 'they ’lxi(e’ rathf?r than w
GQ Heroes... o The reference to the ‘beltbag’, which is typically a §w
who are they? more likely to be metrosexual and happy to exper
Coverline: | ® GQ Heroes is an annual event, described as a ‘pren
GQ Heroes and bring together the heroic figures who are shay

Answer Sheet 4.1: Starter Task — Representation

Issue/Movement

Example

Civil rights movement

The Martin Luther King Jr Thave a 7. ' speech was a defining
this movement. With it came a iy '\ ¢he jge in rights for the Uy
American Community. ) ‘

Women’s rights

In 2021, British .. roopsleft Afghanistan and the Taliban r¢
Since th7 't 1 »roirnd girls in Afghanistan have been banned fi\
~=Al= far. ducation, from public office and the judiciary, most
% d . mi‘many public spaces (e.g. amusement parks, sports cluh
.o1low a strict dress code and cannot travel more than 75 km ala

Between August 2002 and 2014, not a single black or POC mod:
on the cover of British Vogue.

Patriarchal society
reflected in the arts

Best Director nominations at the Oscars go to men. Only three v
ever won the Academy Award for Best Director and they were .|
years. (True at time of writing 2022).

BLM

‘Freedom’ 2016 by Beyoncé (feat. Kendrick Lamar) was releaseq
anthem for the Black Lives Matter movement which came abou
of unprovoked shootings by police on African-Americans in the |

FGM

The Orchid Project is a London-based charity founded by Jane ¢
dedicated to ending female genital mutilation by raising awaren
practice.

Racism in foothall

Premier League launches ‘No Room for Racism’ campaign urgin,
fans to report and challenge any racist incidents in football and \
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Answer Sheet 4.2a: Main Task 1 - Representation in GQ
Answers are provided in the magazine section, directly after Worksheet 4.2.

Answer Sheet 4.2b: Main Task 1 - Representation in GQ ) -
Student Info: Once you have labelled the GQ cover and explored the issues represented, uz. ////////////y//
explore these representations. ////////////

V'
Bla?k men are well represented in the worl,d of football, but,issues regary %//////////////%
topic. Sterling has been vocal about the racism he has experienced and w. | //
equality in sport. In this way, he represents a relatable figure to many mu: .
racism in their personal and professional lives. Sterling is a symbol of su 0 ////%/////
This publication is a men’s magazine, so it needs o appeal to a male aut|
the choice of how to present the cover <.~ in Jortant, as is the coni. / -
having him appear topless, with a fc as' 1} sunuscular physique, might | |
an audience who would fi'; M o ttiodive. As this is a men’s magazine, 1| ,
the times and appg .2 & ¢ _m 1.wio see gender identity and sexuality as | ///////////////%/

i

. ¥ . .
isrepresern Cava tow ich any male can relate - and thatisas a he. -
perfesi’ ‘v en i to represent this narrative as he has been recognised i1 e

-
g

o

<

Element Explanation/Context

Ethnicity

i
\\\\\\\\\

&R

Gender

R w i . .ootball. y ////////////%
\Men have always been seen as the stronger sex: the protector. Raheem & %% %
and the epitome of that perception of the male sex. He is said to have : ////////////
stereotypically a male interest and activity. The use of ‘from itself sugge:\ %/////////////
connection to the game. With a serious and brooding look, and a ‘six paci. //
puts all other men to shame. GQ is implying that he represents greatness /////////////
The coverlines represent articles that would appeal to a stereotypical GQ
. interested in the world around him. Emotive language (brutal, insane, wi,
Stereotyping . - o ‘ i L
men the dramatic appeal of different aspects of modern culture: rap music, p9§
suggests the stereotypical male trait of aggression. This is a reflection of »
generation of readers accords the highest importance to.
‘How Raheem Sterling saved football...” - as a highly paid Premier Leagug
world. Readers of this magazine would be expected to have some level o)
Male him or at least his name. Sterling makes significant money for his footbal\
interests appearances, and has contracts with Nike and New Balance. This idea pla)
' and consumer ideology. This ideology holds that to be successful, one
financially secure. Featuring articles about suits and beltbags is a way o
GQ is trying to set trends and sell endorsed items. Typical consumer
Culturally, men may identify with and aspire to Sterling’s rise to fame. Sto
_— (his father was murdered and he emigrated from Jamaica at a young age |
Cultural . o e I .
relevance he has had a very successful career, including being given an OBE. These
appropriate to play on in a generation of millennials where everyone ¢
influence on wider aspects of life.
»  When looking at what is being represented, do not only look at the
relevant, looking deeper into media representation is what makes thi:
Conclusic e Sure, GQ is a men’s magazine, but do you think its decision to choose &
Sonclusion . . .
diverse representation of that gender? Well, not just that.
¢ Itis his representation and embodiment of the cultural values ti
in such high esteem that make him perfect for this cover.
Answer Sheet 4.3a: Main Task 1 - Repr.~ .t tion in Vogue COPYRIGHT

Answers are provided in the magazine section, dirsctl ‘att. - worksheet 4.3.

PROTECTED

9

Education

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 7: Answers Page 4 o



Answer Sheet 4.3b: Main Task 1 - Representation in Vogue

Student Info:

Once you have labelled the Vogue cover and explored the issues represented, use the infory

representations.

Element

Explanation/Context

Gender

This publication is a women’s magazine, aimed primarily at the 30-4.
wealthier ABC1 groups of society (in the UK, a largely although not e
this audience in an appropriate way, so the choice of how to represent
content of the issue. Overtly sexualising Malala would be highly inapp:
readership. Malala is an activist who fights for the rights of women, a.
have an education. Vogue is essentially a fashion magazine; therefore

outfit for a Pakistani Muslim, but with elements of glamour (lipstick, @
familiar to Vogue's wealthy readership and encyurage them to identiny

Ethnicity

interests

The fashion industry has been freque!;;‘*’ - ¢ sed overits lack of div,
featuring on the front covers of t'i&it st » ominent magazines (or on
advertising). The most 22« va, ﬁ,,ﬁxint“éfd editor of Vogue is making &
Malala is show> . « g . ditional clothing, including a dupatta (hai
fashion > ine.. Sd pﬁ)minent activist, Malala does not conform t.
is i 'moiss iated with this kind of clothing in the Western media, but
. juora fashion cover star.

‘Women are often assumed to have a greater interest in romance and ©
which target a female audience often reflects that. Here, Vogue is cont
is making the subject more contemporary by linking it to the COVID p.
which have arisen as a result of that pandemic.

Choice of
celebrities

Jourdan Dunn and Anthony Joshua are both black British celebrities -
advertise an article about both of them, Vogue is attempting to broady
publication, and also including subjects (boxing) which are not usual\\
magazines. This is representing the women who read Vogue, and Dun:
as being interested in topics which are outside the conventional femiy
choice of cover star, who is known for her work freeing women from ¢

Women's
interest in
fashion, and
Vogue's
authority on the
subject

A large proportion of the printed edition of the Vogue magazine is i
beauty products - Vogue attracts a wealthy readership who (on avera.
and about £1,000 per year on beauty products. The assumption m:
extremely interested in fashion - and that Vogue is the pre-eminentau.
wish to spend a lot of money on clothing and are prepared to let Vogi.
will also be reassuring to Vogue's more traditional readers - there may
covering fashion.

Choice of cover
star

Malala Yousafzai is an extremely famous woman, who has achieved a ¢
attack by the Taliban when she was a schoolgirl and went on to gradu.
Nobel Peace Prize for her ongoing human rights activism. She is the yu
prize. As a Pakistani Muslim she is a very unusual choice to be on the ¢
would probably already be familiar with Malala and her story; she wi
went to a UK university, and this is the cover of British Vogue, so itis
who she is. Here she is presented as a role model; the layout and the
role model. The assumption is that the readers will also admire and e\
open-minded and aware of issues facing women around the world.

Political, social
and cultural
context

At the time that this cover was first published, British and US troops
20 years. Fears were already being voiced about the safety of the Afg..
once the Taliban took over. Malala was speaking out about the need fo
for world leaders to defend their human ri:'¢. Although this is not d
and assumed that the audience wo! o var..of world events and ¢!
Malala is shown we-riug | < Ascarf (a dupatta), which is sometimes |
Here, Malalz, JCél b, qluivactivist for women's rights, is choosing to w
free o/ exl s an educated and independent woman within her ¢

b 1slims and especially Muslim women. The colour red has part
. ssuciated with celebrations and is often worn at weddings.

Conclusion

Vogue is a very well-established magazine with a wealthy readership. .
institutions, it has faced accusations of institutional racism which it st
Asian women (indeed, any POC) have not just been under-represente.
Vogue's new editor, Edward Enninful, is here making an attempt to up
inclusive and socially aware.

By using a Pakistani Muslim activist on the cover and advertising an inte
Vogue is showing more diversity and inclusivity. By including a feminist
made to acknowledge that women - including Vogue readers! - are inte:
relationships. By including features about fashion and beauty, however,
that ‘their’ magazine remains theirs. Here, Vogue is both introducing a 2
conventional assumption that all women are interested in fashion, beau!

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 7: Answers Page 5 o
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Answer Sheet 5.1: Starter Task -~ Decoding Media Language
Cover star,

Strapime

Puff

Tag

Conventions

N

Answer Sheet 5.2: Introduction Task ~ Defining Media Lang

Middle third | The central section running either horizontally or vertically through the
Puffs Added incentive for the reader. May also be referred to as a splash.
Often presented in the form of buzzwords on the cover, used to excite,;

Tag publication content
Masthead The designed and prominently featured title of the magazine
Meaning The scope of media language is to create and circulate this type of info

Readership The total number of people who COIlSLlITIP )L blication, regardless o

Answer Sheet 5.3: Main Task — V3¢ ia x.mmguage Exam-styl
Indicative answers: Marking tlers as fo il st ?* »..aum of 5 marks given to each question

L

i

Marks " Qa. ,zAnalysw of the media language presented in the
Foge'ler VU’ »f use of media language

k-n: « 1aysis of connotative or intentional meaning

h and concise attempts at creating comparative judgements and drawin
analysis of use of media language

4 Good analysis of connotative or intentional meaning

Good attempts at making comparative judgements and drawing conclusions
Satisfactory analysis of use of media language

3 Satisfactory use of connotative or intentional meaning

General attempts at making comparative judgements and drawing conclusions
Rudimental analysis of use of media language

2 Basic analysis of connotative or intentional meaning

Basic attempts at making comparative judgements and drawing conclusions
Basic analysis of use of media language

5

1 No analysis of connotative or intentional meaning
No argument raised or conclusions drawn
0 No attempt made that justifies any awarded credit
Images:

o Malala Yousafzai is the selected cover star. She is a human rights activist who champion
Muslim and the youngest-ever winner of the Nobel Peace Prize appearing on the cover ¢
(‘glossy’) fashion magazine aimed at wealthy (ABC1) women aged 30-45.

o The choice of a Pakistani activist reflects the social diversity that the magazine wants t.
that it wishes to display

e Malala is in medium close-up, facing the camera and looking directly at the viewer. Her «

between her and the viewer.
Her hands are in a graceful gesture (reminiscent of traditional Indian dance) that leads |
Malala’s dress is traditional and luxurious. The soft folds of red fabric are a similar shai
background - linking Malala to Vogue. Her make-up, jewellery and nail colour are toucht
Vogue's regular readers.

Text:

e Masthead: Vogue. The font has been used since the 1950s and is timeless, classical, arci

e There is no strapline; the implication is that Vogue does not nee¢  .one, being so well-kno

¢ Coverline: ‘Love after Lockdown’ - relationships are a v - a: fonal topic for women
edge by linking it to the pandemic . | g

e Coverline: ‘Fighting Talk’ - an interview %2t » prominent black British celebritic
diversity and implying that Vogrlf’ dllerea s mterested in things that are less typic.

e Coverline: ‘The Shape of No- ¢ one f Lwo articles about fashion, unsurprising as Vogu¢
magazine. The tone v dC e Flal Vogue is an authority, able to tell readers what to we.

gL : x 20 Summer Beauty - the second of two coverlines :elatmg to !

Layout anX

e There is a tag-like feature applied to several coverlines (the main parts of the coverline.
reader more information

e The VOGUE masthead is placed across Malala’s forehead, in silver-grey colours. The san
the bottom: ‘Survivor, activist, legend’. This anchors her as a Vogue cover star.

o The colour scheme is minimalistic, suggesting the confidence of a high-class and well-ex
and the background are very similar in colour, a design choice which has the effect of it
predominant colour, red, has connotations of power, strength and activism; also of celet

e The other coverlines are all in black, with extra information (tags) in white. The overall
and confidence - Vogue does not need to clutter the front page.

GCSE (9-1) Edugas Teaching Pack for Component 1 Section A: Tab 7: Answers Page 6 o
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Answer Sheet 6.1: Starter Task 1 - Decoding Representation
1. Inequality 4. Minorities

2. Racial bias 5. Body image

3. Patriarchy

Answer Sheet 6.2: Main Task - Media Representation: Exan

Indicative Answers Q1a: Maximum of 5 marks. 1 mark for each correct/appropriate men

reflect the current sociocultural context. 1 mark for overall structure of essay. Some guida:

provided below:

e ‘G Heroes”: G( is implying that some people within the media have the power to influ.
The names include a model, an actress, a comedian and a journalist - not traditional ‘he |

e Cover star: Sterling represents the idea of a hero both physically and professionally. B
and he has a reputation for combating unfair and illegal practices in football and wider .

e ‘Guardian Angel’: The coverline for the cover star implies that he is a hero and has ‘sa.
saving anything ‘from itself suggests an aspect of psycholoe: "1 led to modern men any

¢ ‘broken suit’ / ‘finally OK to own a beltbag’: men ~rc ju _sir._erested in fashion ani
suggest a sense of judgement - that men will wait 5 be - . oy the media what they can
suggest a move to more sustainable fash G« . ces;and the beltbag might suggest a my
the products that are suitable fc.: _+eaders.

e ‘brutal dictatorship’ /;‘l ) . mugestmen are interested in politics and culture in the

oy
o Ethnicitv.Sterlir .+ .\ “kisan of Jamaican origin who plays for the English Premier |
&' m" licrent backgrounds to believe they can achieve greatness in life - ¢

i

Q1b: Mar¥ and indicative answers:

Construction of comparative analysis between two media products v
framework to build a sustained argument and dra\

21-25

Excellent analysis and comparison between two cover pages

Excellent use of representation theory

In-depth and concise attempts at creating comparative judgements and drawing
16-20

Good analysis and comparison between two cover pages

Good use of representation theory

Good attempts at making comparative judgements and drawing conclusions
11-15

Satisfactory analysis and comparison between two cover pages

Satisfactory use of representation theory

General attempts at making comparative judgements and drawing conclusions
6-10

Rudimentary analysis and comparison between two cover pages

Basic use of representation theory

Basic attempts at making comparative judgements and drawing conclusions
1-5

Basic analysis and comparison between two cover pages

No use of representation theory

No arguments raised or conclusions drawn

0
No attempt made that justifies any awarded credit

0

Choices for representation to be included in Q1b (Indicative):
e Q= Gentlemen’s Quarterly vs Men'’s Fitness.

o There is a significance to choosing the word ‘gentlemen’ to describe men, as opposat
‘gentleman’ brings to mind a serious male figure, and tl. . s 1e type of man that thy
Sterling, although wearing wings to signify his ' € s & us, nas a serious facial exj
power and confrontation. g

o Asthe name suggests, Men’s Fitn:7 (5a i . yle magazine for men whose lifestyle ¢
GQ which is more tailore .t ‘e, v ho éxpress their lifestyle through fashion and ag
for aslew of actio: fi = 5, o prominently his role as Star Lord in Marvel's Guardi
in micgmr, s o oac g the fitness levels required to portray a superhero.

‘e« » ious. MF is more playful and fun.
an issue focusing on hero figures; Sterling is used to represent that idea i
ier hand, is all about shedding fat and getting fit. From a media perspective, t\\
superhero. Therefore, Chris Pratt was the most ideal and prominent candidate at the tii
Galaxy Vol 2 was about to be released in cinemas at the time of this issue).

Differences:
o Perception of men: GQ - men should be heroic and powerful; MF - men should be phy
o Ethnicity: Black vs white
o Social class of target audience based on coverlines:
o GQis advising people about reusing fashion items and about previously unfashionah
with a chance of winning a $2,000 adventure holiday.
o GQis aimed at more politically motivated men; MF is concerned with helping its rea:
outside of the gym).
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e Male stereotypes:
o Both stereotype men as needing to be physically fit and strong, but since the magaz
go about presenting their shared values in different ways: GQ has a more serious ton
serious, more trivial and somewhat superficial.

Similarities:

» Male stereotypes: they share the same values even though they are presented in diffe..
way (strong, physical and fit with big arms and washboard abs), making way for body-
female magazine industry.

# Photograph and pose:

o Sterling is showing off his masculine features through a full-body long shot. He has
brooding/serious stare, and prominently featured tattoos.

o Prattis showing off his physical capabilities (but not necessarily strength). Heism\
to be uncomfortable for some, but he is making it look effortless. The irony is that i\
Man, another Marvel superhero (who is a lot more well-known and has iconic movy:

e Mediation: ,

o Both celebrities are looking directly at the camera, build i o direct connection wit\
o Both magazines are offering an ‘exclusive’ look ... &5 . ies seaturing their respecii
Chris Pratt) o

Answer Sheet 7.1: Start-_.. . . - - Newspapers: Definition ant
Source of news .. % 1

e

O Ut Wb

Answer Sheet 7.2: Intro Task — Newspaper Contexts

1. They are an important source of mass media because they communicate important and

2. Newspapers can be kept and gone back to later, and they are also tangible, unlike many

3. Newspapers come in the form of broadsheets and tabloids, which are known to appeal |
can often select a paper that is more oriented towards their tastes than TV or radio nevw.

4. The Internet has allowed for information to be more accessible on an international levy |
industry. Information can be manipulated thanks to the invention of electronic publishi
representation of text and images. Lastly, the accessibility of portable digital devices h.
immediate means of consuming news more freely.

5. Before Web 2.0, news was published by organisations, with little or no opportunity for
feedback is not only easier thanks to the Internet but it is also immediate. Published no.
This has made journalism, a once staple one-way source of information, into a multidire
Furthermore, the growing access of digital devices such as smartphones and tablets hay
amateur journalists in their own right. These people are formally referred to as citizen |
information for news organisations.

Answer Sheet 1.3: Main Task - Tabloids vs Broadsheets

Tabloids
Reputation l?(,)pu,k,l.r press (‘Q}Jz?iltx reg
Sensational issues Serious iss.
Target audience Lower social groups Higher soc
Eye-catching Minimal
Vibrant colours Limited use
Layout Bold typeface Smaller typ
Overpowering images Subtler ima
Extreme headlines Reasonab!
. Short Long
Article length Barely any articles on front page Substantial
Page count Shorter £ A Longer
Reportin Superficial e . # In-depth
p g Sensational wording Y A Emotional \
) Ofter}use]ff JEU's b on (simplistic Higher leve
Headlines terminoogy Serious lant
&k vl uniguage (everyday speech) ORI
o wryday storles Political
Scandals News ¢
. . eWs Cove
Gossip-based articles Business nt
; ; usiness 1
Mostly national issues o
) : . . issues
International issues are more celebrity-oriented . .
o "o e 3 Cultural iss
Very limited business news
Discount codes Cultural iz
Additionals/Inserts C RPN . Lifestyle n
~oupons A
Informatia:
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Answer Sheet 7.3: Main Task (PPT) - Tabloids vs Broadshee

Type of Paper

The Times (25 june, 2013)

Broadsheet

Reporting of serious issues (NHS struggles}
Quality reporting (tennis/Wimbledon is considered

Sensationali.
Popular stor

"Sécondary cultural article about Wimbledon

Reputation culturally relevant issue, not issues pertaining to the
sex of Kate Middleton’s baby, or Justin Bieber’s New:?worthy
character) NHS issues)
Bold

Simplistic - :
Masthead Bler?ds in with the rest of the paper Redbacgrd
(title) Self-quoted
Minimalist style (Black on white with s ut ¢ »sign) | entertainmen
e e "I 0 would need \
- - Main article
e e he was born,
Content/News | v 4 ¢ ;. 5out NHS, and doctors’ working girl (w?mch, )
A . s NHS story is

Cultural new.
Madrid in the
before is fea:
Justin Biebe:

Use and size of
images

The NHS story has no featured image on the front
page but an image of Rafael Nadal is featured (taking
approximately a quarter of the page), indicating that
Wimbledon was a very relevant topic of conversation
at the time of publication

Image of Kaio
additional in:
just over hall
Additional p\
image of Sir
and Nani.

Imagery take:
(more impoit

Headlines
(size and
language)

Longer word count but smaller in size. Gives context
about what the story is about in a factual way. The
headline is saying that doctors object to the proposal
to have their working hours increased.

The headline is embedded into the text of the article
as opposed to the image (as there is none)
Puns are not relied on

Large in siz¢.
catching and
factual, asla
Headline is {¢
part of the a
Headlines re!
‘drops’huge .
for revealing
‘Real Mad’, p\
angry about
the loss was @

Article length

Much larger amount of the story on front page. Even
the secondary story has more text than the main
story in the tabloid.

Only a small «
length of art |

Reporting style

In-depth reporting with emotional w.w: su 1 as
‘spurn’, meaning reject, ‘conci2m ’, 'k 2 n service
must rediscover its he

Superficial w
sensational \
Chief: We Diil
brat’

Also use of iy
the Duchess ¢
Ferguson as
just his surna

. .-vased, reliant on factual wording because of
‘this.
Subtle and minimal styles
Gives an impression of serious news

Large, bold t¢
Coloured bay|
Eye-catching
Images: stor

Target
audience

High social classes
Why? The NHS issues have been given a full feature.
Wimbledon is favoured as a cultural event.

Lower socia
Why? Short
summed up it
of England iy
turned out to

Additionals: None are featured on the front page of these papers (although there may hav
papers but not featured on the front page

Page 8 o

-
g

—
////////////
Yy

W

7%
(

o

<

i
\\\\\\\\\

o=

i

N

-
\\\\\

) |
\

COPYRIGHT
PROTECTED

9

Education




Answer Sheet 7.4: Plenary Task — The Aims of Newspapers

The Times {Broadsheet) Do

Difference Reporting of serious issues S
Similarity Both are a source of news

Aim Newspapers aim to inform the public of ‘important’ issues and even.

Answey Sheet 9.2: Intro Task - Codes and Conventions

1. The Sun
4. The Times

2. The Guardian
5. Metro

Answer Sheet 9.3: Main Task 1 - The Sun’s Media Language

ale o

Media . .
Lang. Explanation Implica
Red top: The Sun is what is Red tops are o7 ymous with British ta.
known as a ‘red-top’ tabloid, By seeing w2 o} tabloid, readers under
with a bold capitalised title, stor the, .o expect from the paper.
9 positioned within a red box.q ¥ : ?}e. ixamples: Daily Mirror, Daily Star .
£ g ¢ ‘Typical feature of tabloids
a G e Express: ‘World’s Greatest Newspaper’
= thecd o % n: ihe Daily Mirror: ‘Real News... Real Entertaini

The Sun is presenting itself as the voice of
who feel that they are ignored by the poli\
position as the most popular print newsp.

ain image: An image of the
face of the iconic clock of the
Palace of Westminster, with a
hypodermic needle as the
hands of the clock.

The Sun is using the iconic image of the Pala.
reader that there is a sense of urgency to the
to get vaccinated. The Westminster clock re
The hands of the clock have been replacet
readers about the vaccination programm.

Secondary images

e Images of Gary Lineker
and Kate Garraway, with
quotes from them

e Heart shape with Union
Jack flag

e Boris Johnson looking
jubilant

Imagery

Gary Lineker, a British sporting hero and |
sense and reason. Readers are encourage.|
programme as fact.

Kate Garraway, a breakfast television pre:
connection to the topic as her husband, [¢
Prime Minister Boris Johnson is shown ca|
the political events still happening regard|
The Union Jack is a national symbol that 1
By using a symbol of English nationalis\
patriotism to elicit a response.

By guiding readers’ thoughts on the matt.
audience positioning.

Main headline: ‘As 2021
dawns, we call on YOU to sign
up for Britain's vaccination
volunteer force. So... JOIN
OUR JABS ARMY”

The headline is anchoring the image, giv\
‘We call on YOU’: The Sun uses the first-p.
connection between the paper and the aug
manipulative tactic. The capitalised ‘YOU
needed at this time.

‘vaccination volunteer force’ - the allitera:
dramatic nature of the task ahead: battling
The phrase ‘jab’s army’ is reminiscent of the
It evokes the wartime spirit that Britain is 1
‘force’ and ‘army’ reinforce the idea of Britai
The tone is nationalistic and uses the king
so many British audiences to The Sun.

Subhead: ‘PM: BRITAIN
BREXPECTS’

Text

AR G760 i
Th\ o ‘ln«S‘d}»’S

Article pref . Rl =

The term ‘Brexit’ has become so widely us
The word ‘Prv s is used to caption the |
will e i e 1+ lelivers Conservative Party
F 10 vejaiguage such as ‘turbocharge’ an

_ .. atea positive view of the Brexit possili
' This is common for The Sun - it is often ¢

aspects of society.

The implication here is that the paper hay
hand, and that what it is writing has influg
The Sun is validating itself. Producers are ¢ |

e ox: Happy New Year to
all our readers

The puff treats the readers as though they

Body text: ‘The Sun urges our
fantastic readers today to join
a “Jab’s Army” of volunteers
to help get millions of Brits
vaccinated rapidly against
COVID.

So many of us have longed to
play a more active role in
beating this terrible disease...

This paragraph is a piece of persuasive wi
encouraging the reader to ‘join 50,000 vo
run pop-up medical centres.’

‘It is a vast logistical challenge which need
posters encouraging people to sign up.
The Sun uses the body text to repeat the s¢
this major Sun campaign... this will be thy
Army will play a key part.
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Bnsweyr Sheet 9.4: Main Task 2 - The Guardian’s Media Lax

Media . .
L Explanation Impl.
= s—
e Written in smaller typeface andina ‘ .
difference in style that differentiates W//%
e Similar intention to red tops, without | /

}\,gESté] eadgty}ie reputation of a red top. /////////////
¢ huardian e The lower case also allows the paper // y .
Masthead appearing to actually shout, as attribu: %//// //%
more personal, and comes across as n. e
.
Masthead caption e Assures readers that it is a reputable %
For 200 yearsp of being a guardian of the truth. —
. e ‘News Provider of the year’ - suggests - %
News provider of the year further information of who has given ¢ HE8

e Selecticn x/;u, ge: The image of the p //////////////
czgd Al s wearing a woollen hat W % /%
j.meiand brightly patterned shorts, 3 %

Main image iy ' jogging is a regular activity for him. N i
The prime miv’s =1’k 1 5 | ‘¢ His facial expression and body languag ///////////////%
Johnsor.i - 4 ai dnight how he is feeling about the accusation: .

"R, = lockdowns. i

N - e The picture is taken at close distance, | // ///////%
newspapers. Images for tabloids are u: %//// //
consent of the subject. 4
Secondary image e The images are from Brooklyn 99, The | %//////////////

Three images taken from programmes aimed at 30-40-year-oli\ //
office-based situation programmes with the fact that many -

comedies working environment due to COVID- 1

The bottles are referencing an article o

that would be seen as typically middle

reader.

o The reference using only the surnamg
be aware of who Dominic Cummings .

Secondary image
An image of bottles of wine

Main headline will be likely to want to know what hy.
‘Cummings accuses PM of prime minister due to their previous @
lying over No 10 party’ o Use of emotive language: ‘accuses’, ‘ly\

o The selection of the headline support.
word ‘lying’ suggests that the Consery:

Image caption

“The prime minister, Boris
Johnson, jogs with his dog,
Dilyn, through St James’s
Park near Downing Street

o May suggest that the PM is unconcern
jogging with his dog.

yesterday’
Text o The language used is formal and seria.
appropriate for a well-educated, ABC|
Body text e Much higher proportion of text to ima,

e More of a focus on facts and statistics .
language.

Secondary headlines
‘What we miss about
working in the office , combined.

‘When art and wine collide . - .
e Internatic; i Dlitics are discussed fac

UK sending anti-tank ref r ic . vRussia is as reported spee COPYRIGHT
< " e houadine regarding the inquiry is

weapons to Ukraine 't . altiiough the placing of the story on tht P ROTECTE D
‘Inquiry laun-":2 “intc N e’ " leaning of the Guardian reader to beli¢

over Wi e e Wwrong.

¢ The G2 section focuses on educated 1\
their working life changed due to CO\ |

ket 10.1 Main Task 1 - The Sun’s Representation

Answe

1. Gende: 3 e 2. Religion X

4. Social class 5.  Ethnicity/Nationality lg
Answer Sheet 10.2: Intro Task - Explaining Media Languags 09
1. Gender wage gap 2. Extremism y

4. Benefits abuse 5. Immigration Ed ch‘ti(}n
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Answer Sheet 10.3a: Main Task 1 - The Sun’s Representatio:

Element Explanation
Use of an iconic London landmark: the clock of Havinga sen.
Imagery: the Palace' of Westminster with a hypodermic create a sense
Metapho'ric imagery needle as its hands. . idea of the ‘a\!
Use of the heart-shaped Union Jack. the war, and |
Both create symbols of British pride. enemy, to be |
Imagery: Use of Gary Lineker and Kate Garraway to Selecting a fo.
Selection of British represent the voice of the people of Britain. readers who .
celebrities might listen t¢

Layout: Entire front
page dedicated to

Connotation: The contribution of the people will

occupies the

one story / Headline

majority of the page

be incredibly important in defeating the virus.

The Sun has &
follow its opin
serious (e.g. ¢
campaigns.

Strapline:

‘The people’s paper’

Itis implied that The Sunhas a heic: ¢a f
what the general British nut «cw »' i tnan
politicians do and ;, A th..cdice of the
people of the ' L 0

The Sun heav\
bracket. How
immigration .
focuses its at
British popul.

Text: ‘As 2021

Ao s pracing its readers (the British public)
* e centre of its main story. By using the first-
| “person pronoun ‘we’ and ‘YOU’, The Sun is
forming a relationship with the target audience.

The reader is
narrative. Th
perpetuate it.
placing the ro.

JABS ARMY

Headline: JOIN OUR

This headline is used to construct personal
identity. The readers are encouraged to see the
virus as an enemy that they can defeat.

The Sun cons.
nationanda
gives power

Conclusion

helping to administer vaccines.

The Sun constructs a narrative that places power and responsibilil
The target audience are positioned as the heroes of this narrative

Answer Sheet 10.3b: Main Task 1 -~ The Sun’s Representatio:

Answers are provided in the newspaper section, directly after Worksheet 10.3.

Answer Sheet 10.4a: Main Task 1 - The Guardian’s Represe:

of Boris Johnson

‘The PM waved it aside... had told him
repeatedly’, ‘He’s MY guy’.

Element Explanation

Imagery: Deliberate selection of image where Boris The connotation is |
Representation Johnson looks comically dishevelled and purpose. He is jogg!
of the prime unprepared. He is pictured as an ‘everyman’ also the suggestion
minister rather than a leader. the accusations sex
The Guardian targe

I . The images from the niche situation comedies | are most likely to 1
mage: e PR ¢ ; .
X . relating to working from the office or home jobs that can be uny
Representation . S . . . N Rt
P " and the image of bottles of wine both support members are also ||
of readers ) dershin of middle-class. ‘white-collar’ be I E
lifestyle a readershnip of middle-class, ‘white-collar he spent on fuxuric.
- workers. least, on enjoying i
result in a preferr.

The headline reveals that Johnson has come The Guardian has b

under criticism from one of his own advisors. Conservative party
Text: Language and reported speech are used to party’s policy of an:
Representation create a tone of suspicion: ‘denied allegations’, | to criticise Boris Jai

broadsheet paper
its criticism, as opp

e T

The article or.;"i t @ ir i.to Conservative

| the criticism is subt

The Guardian will .

Text: : the capitalist ideolo
Representation peer L24yvii thelld hone receiving money , priatis Lo
- ; L that they will take
of Conservative fro. Fowuudcts suggests that some people are benefiting from
Member gl - w:ons of power were using the pandemic lane’ will su gaort 4
Parliam} w their advantage. I P .
readers.

By using only the surname ‘Cummings’, there . .

is an assumption that readers will know of the E:;;g:gu(ll:?;g;ngg

Headline PM’s former chief advisor and their history. ("z—za(rdiarz rewdel;s w
The use of ‘lying’ draws the attention of left- ll PR :l z

wing supporters. the Conservative ¢

Generally, The Guardian is representing COVID-19 as a political issue

behaving during the pandemic? The general feeling is that the prime

Conclusion at least, not been behaving as they should or, at worst, have used the |

The main image and article make this argument by constructing nega!
politicians. In doing so, The Guardian establishes itself as a voice for |t

to hold the government to account.
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Answer Sheet 10.4b: Main Task 1 — The Guardian’s Represe:

Answers provided in the newspaper section, directly after Worksheet 10.4.

nswer Sheet 11.1: Starter Task 1 - Decoding Media Langua
. Anchorage

Meaning

Red tops

Masthead

Headline

Adverts

SUs W e

Answer Sheet 11.2: Introduction Task 1 - Defining Media Lo

Adverts A common way for newspapers to generate comme cial revenue
Anchorage | How the meaning of a picture is shaped m a2 ope der through the capticy
Headline The text that introduces an article’s ¢ ate. o .Gsubject matter
Masthead | The visual identifier of ney o x reiditing to the designed title unique it

Meaning | The scope of medi- .., u_ \ \, /oty create and circulate this type of informat
Red tops | Anidenti®i

- __oi British tabloids

W

' 3

1.1.3: iVIain Task — Media Language: Exam-sty

S

Images: Maximum of 5 marks. 1 mark for mentioning any of the three images. 1 mark for

Points students might wish to consider:

e The representation of the prime minister, Boris Johnson, as unprepared and unfit for h.

# The comical representation of the prime minster jogging with his dog while serious ace\

e The images from niche situation comedies relate to middle-class lifestyles: programme:
that they might do. The reference to the change in working lifestyles due to the panden

# The image of the bottles of wine to suggest an interest and lifestyle of the middle-class ¢

Text: Maximum of 10 marks. 1 mark for correctly mentioning each convention and 1 mark

Points students might wish to consider:

o Masthead style: Written (mainly) in lower case and in a curved font, giving the papera
from competition. The lower case also allows the paper to shout out for attention withe
attributed to the full-caps format. This style is more personal, and gives a much friendii

e Main headline: ‘Cummings’ is positioned as a recognised figure. It is assumed the audien
interested in his opinions on the prime minister.

e Main headline: Use of emotive language - ‘accused’ and ‘lying’ - creates a sense of intrig
been antagonism between Dominic Cummings and Boris Johnson in the past. The Guar.
compelling story and appeal to left-wing readers.

e Main headline: The selection of the headline supports The Guardian’s political ideology .
Conservative prime minister is untrustworthy - and would appeal to left-wing readers.

e Image caption: Juxtaposes the serious nature of the accusations with the image of the pu
imply that he is not taking the accusations seriously.

e Secondary headline: ‘Inquiry launched into Mone.... The Guardian’s criticism of the Con
use of the phrase ‘VIP lane’ - that they are taking advantage of the COVID-19 situation.

e Kicker article: ‘When art and wine collide’ - reinforces the middle-class lifestyle of the

Answer Sheet 12.1: Starter Task 1 - Decoc¢ 1 Representatio:

1. Age S
2. Gender
3. Religion
4. Social class
5. Ethnicity
6. Sexualy
AnsweS ‘et 12.2: Introduction Task 1 - Understanding Re;
Age Voter demographics
Gender Wage gap
Religion Extremism
Social class | Benefits abuse
Ethnicity Immigration crisis
Sexuality Equal marriage
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Answer Sheet 12.3: Main Task — Media Representation: Exa:
Indicative answers

Q1a: Maximum of 10 marks. 1 mark for correct mention of tabloids and correctly identify ..

marks maximum for correctly identifying the correct social class that tabloids appeal to. 3

tabloids are more image-based. 3 marks maximum for identifying the correct political coni

1 mark for correctly identifying the political leaning of the set text based on the front page.

e Tabloids: popular press that reports sensational issues

e Audience: low-to-middle social class readers

» Identifying features: image-led, lack of text, easily digestible for type of readers, and to «
of information

e Political context of the time: COVID-19 has spread across the UK, leading to deaths and .

e Political leaning: right-wing, nationalistic

Q1b: Marking tiers as follows:

Construction of comparative analysis betw . 1. wo media products o

Tier ey .
frameworktobv' ' ! ‘st ;ch«ﬂ argument and dray
o -

u i
17-20 '
Excellent analysis and comr w1 nt » vien two front pages
B ¢
Excellent use of renv ¢ ftatic 1 heory
In-depth anc.c i e "f:_gemﬁts' at creating comparative judgements and drawin
i~ N o L i
kna.,sis and comparison between two front pages
@ se of representation theory
Good attempts at making comparative judgements and drawing conclusions
9-12
Satisfactory analysis and comparison between two front pages
Satisfactory use of representation theory
General attempts at making comparative judgements and drawing conclusions
5-8
Basic analysis and comparison between two front pages
Basic use of representation theory
Basic attempts at making comparative judgements and drawing conclusions
1-4
Basic analysis and comparison between two front pages
No use of representation theory
No arguments raised or conclusions drawn

0
No attempt made that justifies any awarded credit

(921

Note: The content below is indicative and by no means exhaustive. Students should b

argued points. Possible points for discussion:

The Sun

e Entirety of the front page dedicated to COVID-19 vaccination programme - seen as a ve.

Heart shape used for the Union Jack - patriotic imagery.

Two British celebrities (Gary Lineker and Kate Garraway) used to give their opinions an

The image of an iconic London landmark - recognisable to most readers. Creates an Englan.

Standfirst: Highly emotive language such as ‘fantastic readers’ and ‘millions of Brits’ is

involved in the volunteer programme.

e Body text: Constructed like an exciting narrative with phrases such as ‘beating this terrible ¢
There is an active attempt to convince readers of the vaccination programme’s importance .

e Conclusion: The Sun represents Britain as a country in the =i e of a battle ~ against U
believe that they can help to beat the enemy by joining a1 iy of volunteers to help 1o

Daily Mirror ;

e Entirety of the front page dedice*~ . ¢ © W 2.19/lockdown - presented as an extreme)

e Context: UK entering intg ;! {or'z own’ - U-turn by government following announci:
to school after Chrici s =

¥ Od: | . iige of the prime minister suggests he is wringing his hands and

k the UK public to give updates on COVID-19.

Miion Jack flag is just seen at the side of the image and is not given proming:
being given the attention it needs.

e Image: Folded newspaper being delivered and crossword to show how the Daily Mirroris he

o Text: Binary opposition - ‘virus blow... vaccine hope’ - the reader is reminded that al{}
the country, there is a positive outlook with the news of the vaccinations.

e Headline: ‘Lockdown 3’ - resembles a film sequel title and reinforces the idea thatitis |
put in place. The Daily Mirror is a left-leaning newspaper and may suggest criticism of {

e Text: Triadic structure is used to juxtapose the government (‘shameful bungling, indeciu
UK (‘strength, self-sacrifice and kindness"). The Daily Mirror is focusing on its negative «
and its handling of the pandemic.

o Conclusion: The Daily Mirror presents Britain as a country that will need to help itself o
will not do anything positive to help - ‘Once again, it's down to us...".
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Answer Sheet 13.1: Starter Task — Advertising Terminology
2.

1. Layout Brand

3. Framing 4.  PSA

5. Typography 6.  Campaign
7. Copy 8. Advertising
9. Tagline 10. Targeting

Answer Sheet 13.2: Introduction Task -~ Defining Advertising

Layout The way in which elements of the advert are purposefully lait
Framing The angle or perspective from which an advert (or any image
Typography The stylised printing of letters
Advertising campaign | A detailed and organised plan of how to promote a product, s¢
Brand name The identity, or personality of a product as distinguished fromn
Adpvertising copy The printed words or quoted sre.i* . und in an advert

A form of communicatior;it nc « to liave a persuasive effect
commercial gain fu i e . “jﬂ_y«ex"””
Adverﬁc; sy th 2 5 uf a commercial approach, and with a fo.

et

Advertising

Public service
announcements (PSA) | ~v - ness
Tagline - _" ¢ )‘ﬁ;ﬁn phrase which is long-lasting and often used in compan

o Hil i A short phrase, usually used as the theme for a product’s cam

| The concept of aiming the advertising material at a specifical\\

Answer Sheet 13.3: Task 1 - Applying Advertising Terminol«

1. framing, layout

2. PSA, advert

3. brand, tag line, campaign
4. typography, copy

5. target, audience

Answer Sheet 14.1: Starter Task -~ Meaningful Structure
1. Correct tagline: I'm lovin’ it.

Company: McDonald's

Brand image: fast food that you can fall in love with.
2. Correcttagline: Just Do It.

Company: Nike

Brand image: if you go ahead with it, it can be done (as long as you are wearing Nike)
3. Correcttag line: Every Little Helps

Company: Tesco

Brand image: providing all you need from a supermarket: value, quality and convenieny
4. Correct tag line: Because You're Worth It.

Company: L'Oréal

Brand image: providing the best quality beauty products for customers who deserve the
5. Correct tag line: It’s finger lickin’ good

Company: KFC

Brand image: the food is so good, you'll want to lick the excess off your fingers

Answer Sheet 15.1: Plenary Task ~ Gap-fill
1. Semiotics, signs, meaning

2. connotative, denotative

3. Ferdinand de Saussure, signified, signifier
4. Charles S Peirce

a. symbol
b. index
¢. icon

Answez4iiee = rask1- Establishing the Elements of Na

#] An element of narrative that is comprised of form and content

Struc:
Content A technical term for the story. Normally, this is concerned with what t}\
Form The technical term for the form of the story. Normally, this is concerng
Plot The term used to describe how the main events in the story unfold
Storytelling The activity of presenting a story to an audience
Action Can either be the physical movements of the people in a story or their b
Dialogue The engagement of conversation or vocalised thought of the people in |
Conflict The struggle that often presents itself in a story, normally needing to he
Character Any person, animal or figure presented in a story
Setting The time and place in which the story takes place
Event Something that will happen, has happened, or is thought to happen in \|
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Answer Sheet 16.2: Task 2 — Vladimir Propp’s Character The

Character: Adult male

Character type: Hero

Reason: His code of body language, with his arm on the girl, connotes protection. Their pio
father. He is represented as powerful and caring. He is also denoted holding a device to ac.
address with the audience challenges the gender stereotypes as he is a strong male hero by

Character: Young girl

Character type: Princess

Reason: Her code of body language, lying underneath the covers of the bed connotes vulne!
looking up towards the hero figure suggests her dependency on the figure to get her the he!

Answer Sheet 171.1: Task 2 - Media Representation: Exam-si
e Patriarchal society: the two women are given a choice in the 2c vert, but the man is th.
choose from. This is reinforced by centrally framing the. o2 n ile advert, and subsequ
¢ The male gaze: the man sees himself as the leade’ ail. th ‘centre of attention in most ¢
on him. His eyeline is also directed at thior & =t “.¢h'is placed on his lap. This gives |
significance. Men would then st/ e y relate to this product as a means of obtaiu
current Lynx deodorant 7' 1 0% s falls under the theoretical perspectives explory:

o The role of worr v . g uinot overtly sexualised, the two women here are objectifie
comm i"he 1 ¢ {ir'in the advert are thankful for the man to be providing for themn

form of a kiss on the cheek. Although the theme (relating to chocolate) i\

e underlying beliefs employed by this advert are a direct reflection of so¢!
men are the providers, and women are the ones provided for.

o Two contrasting female stereotypes: In the advert, the two main women come from
and brunettes. Blondes are seen as fun, desirable, sexual and less intelligent. The blon:
red dress (the colour representative of sin). On the other hand, brunettes are seenass.
material: the brunette is wearing a red and white striped top (equal parts sinful and inu
temptresses.

¢ ‘What a delicious dilemma!”: This tagline is very evidently a double entendre. The acy
dilemma is aimed at which choice either of the two women should make, in terms of th.
below the surface, the tag line is laced with innuendo. It is also implied here that the di
in the advert and which of the two women he wishes to choose: blonde or brunette.

Answer Sheet 18.1: Introduction Task - Main Representatio:
1. heavily, roles, demonstrated, value, historical

2. plays, Quality Street, wed, NHS 111, fathers

3. common, attract, aimed, alienated, targeting

4. ethnically, social context, series, campaign, target audiences

Answer Sheet 18.2: Task 1 —~ Main Representations in Adver:

1. Language: ‘delicious’, ‘delightful’, the name of the product ‘Quality Street’. Imagery: ma:
The women want the product. The subjects found in the artwork are intrigued by the

2. Women are wearing everyday clothes (middle class). Man is in a suit (upper-middle cl.
extravagant clothing (upper class) for the time. All three classes are centred in the adv.
way anchoring the product (women picking a chocolate; man looking down at the tin; t
three people on the sofa to see what the man has on his lap). The advert is implying th.
product, it is suitable for people from all social classes.

3. The man is in the centre of the image. He is in control of the product, and, thus, of the s¢
disposal. This can be seen as reflective of the choice and oppert nities that women hai

which were dictated by men. ; A

4. The women'’s body language is very submissive w' ¢hi'c »r jeved to their male compania
need a man in order to gain any form of ;. ¢ yviiiin wider society.

5. Due to the ages represented in ' & #v « * * Jc.target audience is adults between the ag
the age groups shown, a= | i -l st gender or social class (men and women are rey

social classes are pris ot 0c ycheage group is the only consistent categorisation.
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Answer Sheet 18.3: Task 2 - Main Representations in Adver!

1. Anegative stereotype about men is that they are less involved in caring for their childr.
stereotypically less likely to go to the doctor or to ask for help. The advert reflects this «
perceptions about men. Historically, there has also been an over-representation of mol
This product subverts and constructs a more realistic picture of modern British society
extent, the advert also subverts negative stereotypes of black men in the media.

2. The man is central to the advert. He is denoted in the middle, holding his arm to prote.|
expression is serious but calm, representing him as capable and responsible. His direc.
audience to connect with him. He holds the phone to connote that he is getting advice .
message that the target audience can cope like him.

3. The man in the advert is not presented in a way that seems artificial. He is wearing jea.
facial expression is serious. He is denoted holding a phone and with his arm on the gir\
encourage identification from the audience.

4. The advert opted not to use a celebrity in this campaign, but rather went with using an .
men can identify with and relate to what is being presentec.. . >m.

5. The word ‘you’ can have a positive impact on the T ca . fnca. It encourages conne:
make the audience feel empowered and invelv. di th)iidssage. However, it may creat
doctors or to the hospital isa last rez = ity h e in need of support.

T o o

Answer Sheet 17 : . ~ier Task 1 - Decoding Media Langua

1. Colouyu-ill e

2. Slogai e .

3. Image:

4. Adverts

5. Anchorage

6. Persuasion

Answer Sheet 19.2: Main Task - Media Language: Exam-sty

Images: Maximum of 5 marks. 1 mark for identifying the imagery in the advert. 3 marks fu

1 mark for addressing the implication as a whole, alongside the other two conventions.

e Man as main feature of the advert. Shotis long shot. Man is not a celebrity or spokespi
people from all walks of life. There are no particular demographics who should be inte.
making this advertising campaign applicable to as many people as possible is crucial.

Text: Maximum of 5 marks. 1 mark for correctly mentioning one piece of text. 3 marks for

1 mark for addressing the implication as a whole, alongside the other two conventions.

o ‘Getto the help youneed’. ‘Help’ has an implication of vulnerability. ‘You’ encourages i
This text, added on top of the image, communicates the key message of the advert: use
help.

¢ ‘HM Government' connotes authority and encourages trust. This connotes that the mex:

Layout: Maximum of 5 marks. 1 mark for brief description of layout. 3 marks a correct ex

creates meaning. 1 mark for addressing the implication as a whole, alongside the other twp

e One image and subject of the image across the entire advert, suggesting that the model |
Vladimir Propp’s character type theory goes). He is a role model to all men across the 1}
every man has the right to ask for help.

Culmination of elements to create meaning:

The tag line used in the advert (Sweating like a pig, feeling like a fox) is placed over an imay
herself. Her armpits are bare, her hair stuck to her face, but instead of looking embarrasse:.
expression of determination and pure satisfaction which is visible still, even though the aug
hashtag in the top left-hand corner of the advert is there to dra: . «t. ntion to the fact that 1.
simple printed media product trying to get women int7 ip | rt: ‘meri are asked to share th
hashtag. Moreover, this advert is one compore.; « e = uuuch larger campaign. Therefoi
about Sport England can do so by navic .11 th « 14 a quick hashtag search online.

Answer Sheet 27. " 5t _.er Task 1 - Decoding Representatio:
1. G : L e 4. Audience

2. - 5. Connotation

6. Denotation
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Answer Sheet 20.2: Main Task ~ Media Representation: Exa:
Qa: Maximum of 5 marks. 1 mark for correct mention of historical period and providinga. |
identified. 2 marks for correctly identifying typical representation of men at the time. 2 m.
representation of women at the time.

Qb: Marking tiers as follows

Construction of comparative analysis between two media products using @

Tier to build a sustained argument and draw con.

21-25

Excellent analysis and comparison between two adverts

Excellent use of representation theory

In-depth and concise attempts at creating comparative judgements and drawing
16-20

Good analysis and comparison between two adverts

Good use of representatlon theory

L il wg.

11-15 - .,,nf

Satisfactory analy51s and L nos vetween two adverts

Satisfactory use o T o T .iuon theory

Gen@ral At “n_.«ing comparative judgements and drawing conclusions
,J

\ *ntary analysis and comparison between two adverts

se of representation theory

Basm attempts at making comparative judgements and drawing conclusions
1-5

Basic analysis and comparison between two adverts

No use of representation theory

No arguments raised or conclusions drawn

0

No attempt made that justifies any awarded credit

Points to be made:

Similarities

Products are different.

Street aimed at young,
Quality Street: you can

Style: graphic representation, not photography then it is your choice W
choice of selecting betu
Hoover: a man can ke¢|
the right appliance aro.

Same historical context; aimed at the same social class

Stereotypes: women seen as materialistic

Theme: women need men to make them happy, and the way to
do that is to provide them with material things

Argument/Conclusion: both the similarities and differences point to the same thing; wonu
materialistic brush. Essentially, they are superficial beings who are easy to please as long
happy. The man'’s job is the provider, and the woman’s job is the home-maker. Priorto t\
the opposite sex. However, women are still seen as commodities that the man needs ton.

Answer Sheet 21.1: Starter Task — The Different Methods of |

1. Trailers

2. Posters : o
3. Social media )

4. Publicity

5. Merchandising

Answer S&ece” " .. ?mroductlon Understanding Different |
hal, () promotmg, (c) condensed

b, (e) marketmg, H Contexts
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Answer Sheet 22.1: Introduction - Codes and Conventions U:
Imagery: Provides people with insight into the narrative and story.

Layout: Provides structure to the poster and the audience’s opinions of the film.

Colour: Enhances the tone of the film.

Text: Provides further information which is not possible through the other conventions.

Answer Sheet 23.1: Task 2 —~ Barthes’ Enigma Codes (explan

Task 2.1

1. Action codes: The simplification of complex actions in small detail, to explain larger ac.

2. Enigma codes: This system of codes involves the set-up and resolution of a puzzle. Al
up of the puzzle, enticing the audience to go to see the film in order to answer the ques.

3. Semic codes: Signs referring to additional meaning through the use of connotation.

4. Symbolic codes: A range of symbolistic references found in an image or text. These ar.
contrasting codes (black vs white, good vs evil, men vs women) known as binary oppos

5. Cultural codes: All references found within a text that can be understood through a gao
that is being referenced.
Task 2.2 a B

1. Action codes: The golden gun belng loaded i he ‘w e mth 007 inscribed on it impli¢
shoot Bond. T .

2. Enigma codes: The title of tlm ’?»m»f . %..an with the Golden Gun, and the poster feat\

unknown assailant. Thiv. b suc questions for the audience as to who the man wii

can only he oj

. two women, one protecting Bond, and one pointing him out to the shooter (good vs |
b. Bond (hero) and the man with the golden gun {villain)
¢. beach hut being exploded on the left and untouched on the right

5. Cultural codes: The man in the boat on the top right-hand side of the poster seems Asian, pu

Answer Sheet 24.1: Task 1 - James Bond and Gender
Similarities:

Title: James Bond

Name of the film at the bottom of the poster -~ male actor playing Bond is more significa:
Villain is typically also male (both villains are in these posters)

Both feature the ‘Bond girl’ characters - women in revealing clothing such as bikinis ant
Peripheral female characters are given power: there is one woman who is in karate atti:
guns and one in military-style clothing on NTTD.

® Both Bond figures have crossed arms, exuding strength, confidence and calm in the mig:

e & & & ©

Differences:

e The male villain is clearly featured twice on the poster for NTTD.

e A non-violent significant male character is featured on the poster for NTTD ~ men are &
just aggressive.

o Women are not objectified in the way that they are in TMWTGG poster: NTTD poster si
holding a gun in a relaxed way, ready for action.

o The 1970s still placed importance on the leading man - ‘Roger Moore as James Bond 00
1974 poster; Craig’s 2021 No Time to Die poster does not feature his name, with the exu
This suggests that Daniel Craig has become such an iconic part of the franchise that his
‘reboot’ with Craig as Bond, so many young audiences will only know Bond as Craig.

e Bond in TMWTGG is looking at the audience - the direct mode of address engages the a.
action and drama. Bond in the NTTD poster is not facing the audience - the narrative, fu
Spectre, suggests that he has turned his back on the secret service and his life of action

Answer Sheet 24.2: Task 2 — James Bond and Other Represe:

No Time to Die: Good vs evil

o The socially agreed ethical belief that good will overcn® et 1 ,»'I 2 hero is overarching |
he is the answer to all of the disruption in the flm "~

e The villain character has a facial dlelF’ll ¢ The.ois a common association of facial
person in cinema.

o The use of the Japanese M.} :k o onde the villain’s feelings and intentions.

nte o presentatlon particularly to the previous film, Spectre, and |

1S, &Sed and ready for action.

1e51gn representing the nostalgic artwork of older films in the Bond frang
fviadeleine Swann'’s character in the foreground of the poster ~ a Bond girl w!

mstalment of the franchise.

e Use of images to suggest plot and action - used to reassure viewers that the traditions .

The Man with the Golden Gun: Representation of events

e The 1973 energy crisis. The general public of the mid 1970s would have been familiar ¢
plans and explosions, as one of the biggest issues of the West back then was the fact that
of oil to the West (particularly the USA) due to its involvement in the Egypt-Israel coni|

The Man with the Golden Gun: Representation of issues

o The woman dressed in the karate outfit does not only propose a welcome change in the
when women were mostly represented as sexual or domestic objects, but that coupled
in martial arts films that were at the height of their success at this time thanks to the lil\
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Answer Sheet 24.3: Homework
Title: Atomic Blonde. A play on words {Atomic Bomb), presumably reflective of the charac
hair colour.

Gun: Representative of the genre, action/thriller (or both) spy film. Unusual to see women

Body language: Not facing the audience, going against this typical convention of print med.
secretive by nature. The actress appears to be nude; this is either a form of exploitation of |
alternatively, it may be representative of the fact that assassins are meant to blend in effori
canvas or chameleon which adapts to its environment.

Credits: Charlize Theron and James McAvoy are mentioned. Theron is an established and »
needs the star power of McAvoy to sell a movie. Still, he is mentioned. If it were a film feat\
the female co-star would not be credited on the poster.

Answer Sheet 25.1: Introduction - Rec?, " ¢ the key points

1. meaning, product, intended N " A
2. network, signs, symbols (symbols, siens s i ?rrc«mfj

3. signification, cultural, associate i .

4. academic, study, semicti . 7

e

el . 5.2: Main Task - Film Marketing Media Lan
of 5 marks. 2 marks for identifying any imagery in the advert. 3 marks |
s. Explosions and power plans. Applicable to the historical context of the |
Martial arts significance. Applicable to the historical context of the film.
Women and the way they are perceived. Can be used to highlight similarities or differe.
Typical action film imagery. Spies. Explosions. Guns. Chaos. Propp’s character functin
Enigma codes. The golden gun (who is holding it?). Ideally discussed in context of the |\

Text: Maximum of 5 marks. 2 marks for correctly mentioning at least one piece of text. 3 n

implication.

e Actor’s name is given importance. The poster is relying on Roger Moore’s fame to help «

e Producer names are also clearly legible. Harry Saltzman and Albert Broccoli were high
films by the time this film was released. Through the highlighting of their association w
what they can expect.

o The title is featured heavily, possibly because the lan Fleming novels which the films ar.
producers want to give the public a clear indication which novel the film is based on.

Layout: Maximum of 5 marks. 2 mark for correctly describing the layout and the elements |
explaining how the layout uses text and imagery to further enhance meaning.
® ‘Roger Moore as James Bond 007’ is placed on the top of the poster, right above the ima,
e The title of the film The Man with the Golden Gun is placed at the bottom of the poster, b
golden gun with a bullet with 007 inscribed on it.
e The gun is pointed at Bond... further creating an enigma code according to Barthes (who
e Many binary opposites are placed in sequential order and a certain distance from each o
o Women in bikinis are on either side of Bond: one seemingly protecting him and anot:
o The Asian beach/river hut on either side of Bond’s head is in two opposing states: ¢
propelling itself off the hut, while on the right it is untouched and there is a fisherma
o Bond as the hero and the golden gun as a villain also qualify as binary opposites, the
while the latter is placed in the lower foreground.
o The text carefully sandwiches the imagery in the middle so that - shen the audience view
poster offers its own concentrated narrative of the film

Answer Sheet 26.1: Introduct’.~ R._apping the key points
1. concept, how, choose gl A

2. complex, impossible, 2¢ oy (fogrclate

3. concernedgathric n 1o ¢ on
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Answer Sheet 26.2: Main Task ~ Representation: Exam-style
Qa: Maximum of 5 marks. 1 mark for correctly identifying the genre (spy film, action film, o
not correct.) 2 marks for correctly identifying typical representation of men and how the ¢
2 marks for correctly identifying changing representation of women, different from expect.

Further information:

e Action hero perception in society: white male, confident, strong and sexy; however, he

e Typically male villain in the centre of the poster.

e Women are featured on the poster but the images are smaller. All use direct mode of addrei.

e One woman featured holding a gun, wearing military clothing. One woman holding a gu
girl’ clothing. One woman fully clothed and looking demure.

Qb: Marking tiers as follows

Construction of comparative analysis between two media products using a

Tier to build a sustained argnment and draw con.

21-25 .

5 Excellent analysis and comparison betweenr 4 pe | fs -

Excellent use of representation theor: o

In-depth and concise attemntoa‘ Cri 3 o comparative judgements and drawing
16-20 n.i &

Good analysis 7 ¢ o . iorbetween two posters

Gogg us7 .« Ll ntation theory

f tte 1 )4t making comparative judgements and drawing conclusions

S ctory analysis and comparison between two posters

Satisfactory use of representation theory

General attempts at making comparative judgements and drawing conclusions
6-10

Rudimentary analysis and comparison between two posters

Basic use of representation theory

Basic attempts at making comparative judgements and drawing conclusions
1-5

Basic analysis and comparison between two posters

No use of representation theory

No arguments raised or conclusions drawn

0

0 No attempt made that justifies any awarded credit

Propp’s character functions (implied gender according to Propp):

Propp’s character function {implied Descriptor \
gender)

Main character who goes on a quest;
often for the greater good (often male)
An evil character who wants to B

Hero (male)

Villain (male, unless evil witch or queen)

antagonise the hero

Princess or prize (female unless prize is

The reward given to the hero for

money or gold) overcoming the villain

Dispatcher (male) Charac'ter who sends the hero on their .
quest/journey

I‘{e}per (‘rqale unless mythical creature Sidekick o

such as fairy) \

Character who prepares the hero for
their journey and b2 ides him with the |
toolsneeded . .

Donor (male)

False hero (often male, but in the case of
Cinderella, the evil stepsisters are the
false heroes)

Chasnct rvr. .ttempts to take credit
' . 2 hei'o’s achievements

e

The hero:
o  Bond is thaam
e InAtc

T 9, close to what was envisioned by Propp: white, male, strony
1de . e iero is Charlize Theron’s character, who is female. This creates ci
cally the princess.

The princess:

e In James Bond, there is a choice of Bond girls. However, in Atomic Blonde it is anyone’s @
would be in the form of a prize (as in Frozen, where the prize was for Anna and Elsa to |\
be that the princess is a prince instead or, because of the growing representation of the |
be that Theron’s character is gay, thus the princess would remain unchanged.

The villain:

e The Bond villain in James Bond is very straightforward; traditionally a wealthy man, fea
facial disfigurement which is often used to explain their malice. The image with the ma.

o How may this affect Atomic Blonde? 1t could be that the villain remains male (maybe the
would show that a woman can just as easily take down a man, and is just as strong. It ¢u
would show how a woman is not only just as capable of being a hero as a man, but a wa:
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