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Teacher’s Introduction

This resource is primarily intended to be used during revision by students studying A Level {A680QS) Edugas
Media Studies Component 1 Section B: Understanding Media Industries and Audiences, for exams from 2024.

As a revision toal, this resource does not aim to cover the material in depth, but rather provide visual ‘mind maps’
of the entire A Level Edugas Component 1 Section B specification, which students can use as the basis of their
revision, cavering all the key vocabulary and knowledge that students need for thelr exam. The resource s
especially suited to visual learners, and those learners who find it hard to revise from written notes,

The resource consists of:

e 27 completed mind maps, labelled: Wit t

s 22 activity mind maps for students to complete, labelled:
Al mind maps are provided in A3 and A4 formats,

How to use the rescurce:

s The sheets can be handed out at the end of the course, or at the end of each topic for revision purposes.

e The mind maps can be printed cut poster size and displayed on the classroom walls as the topic is being
taught, so that students have a visual reminder of what they have been covering in their lessons.

e The resource aiso includes activity mind manps. Students could be encouraged to complete the exercises as a
way to recap knowledge at the end of teaching. More-able students could be asked to think of further
exampies to illustrate the points, whereas lower-ability students could provide more illustrations, or colour-
cade the mind maps, to aid memory of the key topics.

December 2023

Second Edition, December 2023
This resource has been updated in fine with specification changes to set products for exarns from 2024,



Media Industries — (onte

CHANGES AND DEVELOPMENTS
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The media landscape has changed hugely in the last 3¢ years or so due to major technological develop
¥ 1989 — the World Wide Web is created — the beginning of the medern Intery ;
¥ 1998 — Google is created and sfowly develops into an Internet giant
¥ Mid 19905 to early 20005 — mobile phones be
¥ 2004 — Mark Tuckerberg launches Facebook
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°,

2005 - YouTube is launched s

) o . :

¥ 2007 —the ord suchscreen smariphones 5

v 007 - Net fng service, moving away from BYDs H

. s /. . i . g s

W7 -0 acenunt of the ‘Amazon Hfect’ (the rise of the digital marketplace}. The ‘Amazon Effect’ refers M

sperificaihy oo through which thousands of different media producis are ordered and rapisly delivered on a daily basis, 4

h L

L]

Thase are just a few select examples of recent key moments that have changed ontemporary media forever. 5
$¢ 06

&
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THE BEEDIA IS BIG BUSINESS

% Major media conglomerates and netwerks are huge
companies that generate billions yearly and have neay
$  Anexample of 3 hugely profitable and powerful
alt Dismey {ompany
o Disney reqularly releases films that generate hun
pounds from global box office sales
o The company also owns dozens of other media co
Network, the Star Wars ™ franchise, the Mary
many, many others
$  You'll have to justimagine Mickey Mouse with dollar si
would probably sue us, but vou get the point
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Media Industries — Production, Distribut

MIEDIA TEXTS AS PRODUCTS

various elements

s Artistry asice, media texts are often dasigned and produced with
the same gims as convenitional products - commerdal suecess
and maximum profit margins.

e This often dictates which fexts are chosen to be produced an

of production are executed.

oW

Digital media and th
updated to meet the

§ allow companie
maximise efficency

ainly use horizomtal and/or vertical
ntegration because of the high costs of buying

f'
$

ARTIFICIAL SCAREITY

R
A

Cd

% Files can be infinitely reproduced, but media
producers attampt to stop this devaliing thely properties by using
‘grtificied scarcity’

$ Anificial scargity invelves making 3 digital produd seem vave by pu
up pay walls/barriers

% Examples of this include: Netflin/Spotify subscription fees, downlea
that require seriol codes, fimited-time downlpads, =
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Media Industries — Regulation and

HOW ARE TRADITIONAL MEDIA PRODUCERS DIVERSIFVING?

EXPANDING ACROSS PLATFORNS

Exarapie: a television network with no online presence has

aoticed lower audience ratings yes-on-ysar while streaming

services continually attradt new customers.

-~ Todiversify, it could begin te license out ifs shows to Netflix
/ Amazon Prime, et o it could launch an on demand ap

Alongside this, it (ould relsase mare dips and {rail
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Media ééus&ﬁes - Theoretical A

P

KEY CRNCIPTS i

REGULATION {ivingstone and Lunt state: /ZZ{//////}//Z///;//’//////Z%

HVSNGS‘?GNE AND LUNT ..... Y Do aiattiearsinedaregitontie doio B ////%//////2
D Cvementimesiity tragie e .
i ..: v Governments have 2 duty to regulate me ////////////////

and without poii
v Traditional regul

N

N0 L E IR R R

\

These conceptHe

The noeds of PEOPLY A5 (ONSUMERS §
"o actess o variety of media from different §
sowrces
s the abifity to choose what they want to consurme
»  afairand competitive media industry

Ty
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“raditional businesses {Le, profit i

dern cufture has become a commerdial
mass-market industry =
‘There are methads 1o enstre commerdal sucessi
of a cuitural produd
Commodification of culture has thanged the arts
forever

COMMOLSSEE 0N OF CULTURE

Pieces of art have become produdts to trade and sell, rather than Talent ~ actors, diractors, writers, efc.

existing for their own sake pre-axisting fan base can hugely impact i
- m TS . e s nreditabitite of PR

Prints and replicas of paintings such as the Mong Lisg exemplify this profitability of a media fext.




Audiences — Categor

Psychological aspects of a consumer’s pe

INTERESTS

SENSE OF HUMOUR

BEMOGRAPHICS AND PSYTHOGRA
consumes 3 e

B~ Middie management
(1~ Skitted professisnals

ers together. Understanding who
Howing thei to be more focused in

are used 1o group audi
ficial for media producers in

s ave offen grouped by thelr work status into six sets, listed below:

(2~Ma

D~

i tabourers / pon-professionals

HOW AUDIERCES ARE GROUPED

L L

isingand T

% 1000 00 5002 000 S5 B0 0L,

i )
§ 'Whenamediatext

g channel is iikely
g areuniikely tobew
i

immmgsmmm

o s e o s o
§

§ .

g Often, the interests
§ augience will beve
g advertised with -

§ sports broadas

U

4 notable example is

where the My Litt

{and genuine) fando

aged 128-20, as oppo

augience of pre-teen

Media texts will notal
aydiene, :
Sornie media can gain
be because media pro ;
the draw of the text,
af 3 ‘bad’ media te
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EVOKING EMOTIONAL RESPONSES

Audiences — Response and Inte

fiedia producers can use the form and content of their text in order to evoke emotions and/or make audiences think about the subject matter being displayed.

 HISTORICAL CIRCUMSTARCES

Avdience attitudes and iting declogies evolve
over time — for instance, audienc towards
women in madia have changed hugely since the 19505

SUCIAL CIRCUMSTANCES

‘s sacial position/arotip, such as the

raie in saciety, will shape their reactions tn meddia

Social media aan

of mouth

{ontroversial pie

resultin socaim

{omplaints/cit
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Audiences — Theoretical Appr

RECEPTION THEDRY
STHART HAtL

CULTIVATION THEORY
L DERONER

KEY CONCEPTS —nati vy
Media producers have an intended mea
Thay ENCOBE their ideclogy into a text
Audience members DECODE

However, not all audience members ful
menning

4% 90 300 00K 00 G0 1001 GOK K00K DOT KK DOV 100K 300 00K 00 BK J00rBKK K0 B8 KKK B0 KON 50 K 566 KKK 566

KEY CONCEPTS —GIRRNCR PUYS FORWARD THAT:

o

ENENENEN

§

i

Hp

; ° media,
3 v Television {Gerbner's
g to hold the sam §
§
H
§
%,

taker: a few de
v Themedia does
of reality hacause ne

A N A VN UV S A WV UV S SR VY IV S IS VY N S VA A A S S

ant the nature

KEY CONECEPTS — SHimky STATES:
" Typi the professional
ve Bioken down

‘END OF BUBIENCE
SHIRKY ;&‘

<

Tha internet and digital

tachnclogy have massively
changed fan dynam
Fans participate

review sites

/%
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Advertising Industry — Context and

advertisers have
make them appa
members feel moZ

GUESTIONAR
Advertisement

use fanguage th
does not state it
to’, ‘can assist’ a

ADVERTISING
INDUSTRY
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Advertising and Marketing — Set Product: T,

. PREFERRED READING: Male audie

,”’///‘/

374

es confined o domestic roles — female audiences may be accepting of their
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Advertising and Marketing — Set Product: Supe

ALYMPICS: TOKYE 2020

1es actually began on bra August 2021 dus o the ncellation
of the eventin 2020 because of the pandemiz and Japan's strict lockdewn restrictians, The
Paralympics features 537 events from 22 different sperts and is a culmination of five years

of hard work for the athletes involved, as suggested by the advertisement.

The Tokyo 2020 Paranyipic G

o

Paralympic history
In 1952 the first in
In 1968 internation
In 1988 the Games
that continyes toda

You Y Y

CULTIVATION THEGRY - BLIRBNER

HOW THE ADVERT AIMS TO FIGHT MISCORCEPTIONS ABOUY
DISABILITY
» Traditional media depictions ofd
hardship and suffering.

» These repeated depictions in mainstream media could easily be

sald to be eontributing o the views of audisnces, making

them feel sympathetic.

1y tynically focus on

# Tne unconventional nature of the advert, presenting the issue but

shawing pesitive disabled role models, could beseenasan
attemnt to rounteract negative malnstream nasratives and

present the athlates as normal, hardworking people who work and
in to realise their dreams, The people featured in the advert are

elite athietes with the same issues ali elite athiete

i,

RECEPTING THEOR!
HOW THE AB
TH
> Preferradread

addressed, and 1 undersianding of the

saurifices made to be an elite Paralympic athlete, The audience wil
want fo celebrate the athletes and watch the Paralympics.

> Oppositional reading: the audience might not care about the
Paralympics, might have their own views on disability and might not
e willing to change their viewpoint.

COPYRIGHT
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Newspapers — Context, Industry anc

DECLINING POPULARITY AUDIENCE BESPONSE AND INTERACTION

=5

often print ietters from
otewarthy — His affowed

EXTRA! EXTRA! N0 DHE'S REABING HEWSPAPERS ARY MORE
~  Newspaper popularity has rapidly dedined because of the internet and digital technology

= in particular, newspapers struggle 1o attract younger audiences that have grown ug
digital technology. The sdvantages of the Internet over printed press are:

O inaeasad convanience

more environmentally friendly com

o0

allaws for easier access fo refated

<y

agnd

o

> online content L 3 by word of mouth

FREEDOM OF THE PRESS

o Akey pillar of democracy is freedom of the press.

% Newspapers and journalists should be allowed to report on events =
and the actions of the government without censership ey fear of eatly days of printing
viglence/punishment. century Furape,

¢ Freedom of the press asserts that the public have aright to knew &

what is happening in thely sedety.
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Like mast papers, the Daily 8irror has an online
subscription service.

The Dally Mirror also has 2 tablet edition,
repiicating the daily print newspaper in the s2me
format but for iPads and other touchscreen
devices, This can be purchased for £6.99 for 7-day
digital access,

Newspapers: Set Product — the Daily Mir.

POLITICAL AFFILIATION

ke all newspapars, the Daily Mirror has an overt polit

RUDIENCE BESY

The content of {
intentionally em
The Dafty Mirror
strong disagp

of Boris Juhniion
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(13) Newspapers: Set Product — The Times —

AUDIENCE INTERACTION

fimes’ online arficles have comment sections for readers to share
I" ‘huughtmear;rns
+ Audiences Gn interact via social media — without having to read the

AUDIENCE RESPONSE

s and irnagery are usually foned ¢
1 cornpared to abloids.

¥ As The fimes is a broadsheet paper, headli
eraotional, evacative words and frmao
b Thelinguisticcontentofa !

sefatively neutral. The headii

{'Pelice invest is straight to the point with little

aitidle itself. : T é readerm ‘ea.. of laying blame.
< fnteraction with newspapers themselves is fimited; social media is the
primary method in which readers can directly interadt with the publicat?

THE TIMES

JOHNSON'S DOWRFALL

Februwary 2022: The release of the

rutes, inchuding investigations inte f
May 2022 With Partygat ash ir: the minds of the British public, the {onservative Party
the local elections.

lase heavily durin

Gray Report highlighted Jahnson’s breaches of his own

r parties he allegedly

attended,

June 2022: Johrson survives avote of ne confidence on the 6 lune as 40 par e 4 ndon weaki}y alits

3y they cannot hack him,
juiy 282 miers of

the {prsery,

Bought out in 1987 by
Hews Infernational
Currently edited by John

60 35 prime ministar, s
onasp Witherow
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im industry - ContextandIn

RISTORY OF THE INDUSTRY

> Filmis 3 liaditional media industry and was {irst developed in the
early 19005, but was very rudimentary.

> (inemas and narrative dnema became more widespread from
the 1910: onward, with the first talkie’ {fHlm with sound}

released i 1927 {The Jazz Singer,

Mainstrearn fim has progressed, with major tachn

develnprents over time — colour film, practical ef

cinema screess, elc.

NCE OF THE FILM INDUSTRY

Teaser b

COPYRIGHT
PROTECTED

Many A-list actors hav
fanbase can prevent a

Praducers make decisions about casting, costumes, charadters efc. vary carefully in
order 1o maxirise potential sucess.




Film — Set Product |, Daniel Blak

UK RELEASE

the actos.

The accolades and
quutations Ceardy
dicate thist this is not
2 mainstizam market
m but it is eritically
acdaimed.

BB B R B0 T . LR B0 5 R B,

POLITICS NOT PROMT

FILM-BAKING AS A POUITICAL TOGL 3
% Thefilm is a statement against the austerity polides and aits o
services of the Conservative government

1, Dantel Bizke was produced with the intent of conveying an
idestogy instead of generating huge profits

%,
B
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SOCIAL REALISM

> Agense of art and film that began in Soviet Russia as a
the plight of the warking class.
> Focus on ‘believability and d
authentically th, '
> Non-postic il
and feeiseal.
» This gere is high

1 AND ACCLAIM
LME D'CR -/, Danisi Blake won t
grand prize at the Lannas Intarnational
Filin Fastival
> BFI SUPPORT AND SCREENING — the film
was supporiad finandally by the British
Filen institu being scraened
3t their Southbank {entre




Film: Focus — Black ?ﬁi’hgﬁé

g

£ SUCCESS*

& laspite of this, Rlack Panther was considered by many 1o be avisky film for Marvel to make, and 3 surprise hit,

+  Foraleng time, there has been an assumption in Hellywood that films which predominantly feature BAME
actors will not appeal 1o 2 mainsiream audience, hence representation had heen overwhelmingly white in
comic book movies with few notable exceptions (e.g. Blade). Rlack Panther proved this argument to be

categorically false.
OWNERSHIP

s Toyss

7k, aracter’s
Nerf Vibranium Stitke

he Lexus LC560 car model features in the movie.
Lexus and Marve! incorporated each othar into their
marketing campaigns.

] & Black Panther indudes ariginal songs by American
/I%/;CW% rapper / record producer Kendrick Lamar, The
,/,/ / // oundtrack was marketed through intersco
A soundtrack was marketed through interscope
///{?/?//// /////// ////2/”////// /’,///,7 /% Records, the label Lamar is signed to.
// 4 e Alongside traditignal film posters, and trailers

) ' /,/
released on YouTube and television, Black Panther

/ /,/;/// i /{:7;-:: aes
was marketed on social media (Twitter, Instagram,
Facebook, stc.) in order fo appeal to a primarily

4 it v 5///
younger audience.

7y JW ’/,//1;

-
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AUDIENGE TARGETING

PSYCHBGRAPHICS ‘LONG TIME LISTERER, FIRST TIME TA

B e orrrme T IR Im IR 5 Calk-in shows allow listeners 2 {istener figur

§ HUSIC STATIONS ¥ Listenerfigures

g - Music-focused stations will fargat audiences by their taste g = year for alm

g in music {3 psychographic cafegory) rather than by i S y N o particular, ¢

§ demographic groups. pleract with audiences via {1674, 25-3C

£ rticufarly Twitter, § srusch higher 12

. ¥ . e A N LS wich highe

; TALK i:ﬁmﬁi . NP With many ma
- Speach-based

£

§ interests

g demographic. services.

o o Sov o A SO e A e e A

in the same way that Natilix et af have posed 3

AUDIENGE INTERACTION

Radio Industry — Context, Industry an

significant threat 1o traditional TV, muskc
streatrting apps suh as Spotify, Sounddoud and

Apple Music have negetively impaded radio

Radiie costs less to produ;
content, with broadeasti

fistening figures.

Control over track choice, heing able o avoid

1 1o hosts and guests talking, and

affordable subscription fess are indicative of why
manty listeners Have bieen switching phatforms,

COPYRIGHT
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IS RADIO DYING? BBC RADID PUBLIC SERVICE REQUIRENENTS
COMDETING WITH THE INTERNEY - ks a public ssrvice broadcastey, the BRC ias certain citeria that it m [

weet, How well does Woman's Hod
rmest of 3il fo meet these guidelines? 2

s Like print media, radio has experienced a rapid
dedine in popularity MEETS CIHDELINE

»  Musicstreaming services, online pedeasts and
other online saurces of audio content offer more v Informative, =
choice and freedorm to listeners

»  Audiences can stream ur downioad the @
they want fo consume, whes they wans
nsume it

ould be arqued 15 be misrepresentative treugh &
being almest solely comprised of female guests =

X issuss can bevaised as to whether the show is

L adic 4 speedirhased impartiaf (a5 the BBUis oblizated to he)

Foduction sutput :

COPYRIGHT
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FACT SHEET

HOSTED BY: tmma Barnelt, Anita
(maternity cover for Emma Barn
PREVIQUSLY HOSTED BY: Jeny
FORMAT: Talk show, varety
FiRST BROABCAST: 1946
RADIO STATION: BB Radio 4
EPISCDE LENGTH: One-hour epi
BROADCAST SLOT: 10am, bio,

L T L L R L LY




Radio— Set Product: Have You Heard Geo

BRC RADIO puBLIC SERVICE REQUIEMENTS DISTRIB

o HoveVYouH
several epi
George had
something
= 12021, the

diversity!

been accep

S RADIO DVING?
COMPETING WITH THE INTERNET

o iike print media, radio has experienced a rapid
dedine in populasity
Husic streaming services, online podrasts and other
sniine sources of audio content offer more choice and
freedom tolisteners

»  Audiences can strearr of downioad the content
want to consurne, when they wiant

®

°

show is impartiaf (as the BCis
ohlicated to be}
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Video Games ~ iﬁﬂte

SOARING POPULARITY

ike other forms of now »',te'\-dﬁ n y is rapidly growing.
Like other forms of new media, the video game industry is rapidly growin

Originally viewed as 3 niches interest, qaming is now a popular mainstream
pastime and a huge media industry,

For example, the 2013 game Grand Theft Auto YV has made more
any other piece of media sver.

In five years, the game has made apore
% successiut film eveg
;

| S ——

£ MODERN MEDHA INDUSTRY

The video game industry is one of the
youngest media industries, with the first
atcade games being made in the 1980s.

Developrents in digital technology —

console hardware, internet speads and
servers — have been hugely beneficial in the
economic succass of the industoy.

%
iy,

ﬁgtry an
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Video Games — Set Product: Assassin’s (reed

SO0 1GOOI OOL 1600 COG: BOGE 3000 GO BOOK 35000

&

£

RISE OF MOBILE GAMING

e Thededision to release on PSVita could be a way o
capitalise on the popularity of mobile g
Howevar, the PAYita performed hat
other portable consol

e —

L
o
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Video Games — Set Product: Assassin’s
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CHANGES AND DEVELOPMERTS Q

YRR SRR RO IRONXORNIRUOXOGROAXOHR SRR S

The meadia landscape has changed bugely in the fast 30 years or so due o major technological developments:
The media land has changed hugely in th 30 d hnclogical d Is

v 1989 -

<,

1908 —

V' Mid 1990 to sarly 20005 —
v 2604~
v S -

V207 -
v 2007

Voo -

These are just afew

AERRTRRERRDARBERDIERERR

CONVERGENCE
-

UMK NN KON AN AN AN AN A AR AER WL Xy

Definition:

Example:
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BiG BUSINESS

Aajor media and

valuable and powerfui companies that generate billions

$  Anexample of 3 hugely prefitable and powerful

-------------------------------------- : & o The company reguiarly releases films that generat
pounds from global

The company alse owns dozens of other media cor
Network, the Star Wars ™ franchise, the Marv
many, many others
§  Youll have to justimagine Mickey Mouse with dollar sig

would probably sue us, but you get the peint

Q

200¢ 100 0001 DOXX 1000 GOC DOCK 2000 VOO DO XA VO GAXK 2000 KGO DOOK 20K K000 CAKK 0 V0D G0N 2008 KX LOD! KX K000 VXA 0N 000 VA0 DOV XXX VOO VAN 05 boy office sales market dominance The

conglomerates astworks




Media Industries — Production, Distributi

MEMA TEXTS AS PRODUCTS

s Artistry aside, media texts are often designed and produced with the
same aims 25 conventional products — commerdial success and
manimum peofil margins.

> L

sb NEW:

Yertical integration is when a madia

company

These GWNERSHIP MODELS aliow
companies to minimise costs and
maximise efficiency.

Harizontal integration is
pically, larger and weaithier
companies mainly use horizontal and/or
------------------------------------------ vertical integration because of the high
........................ costs of huying out other companies

when a company
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Media Industries — Regulation and

j EXPANDING ACRESS PLATFORMS
Example: 2 television network with no onlfine presence has

B

5%

%
E;

DEFINITION: o
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NEW MEDIA

%y (URRANAND SEATON
intemnet and digital e
%o, LIVINGSTONE AND LY
used to restyict democ




Media Industries — Theoretical A

KEY CONCERTS / L %/2
e

RE@SL@?EGN Livingstone and Lunt stale A / %//////K/’/////://j//%//f///j’//%
L .

| LIVINGSTONE AND LUNT _ %//%/;;/////}////4

' The needs of PEOPI

TRADITIONAL METHODS ARE
FAILING - WHY?

Media is now GLOBAL

THE INTERNET / GNLINE MEDIA

COPYRIGHT
15~ Hesmondhalgh states: P R@? E QF& D

: Commodification:

COMMODIFSSGN OF CULTURE

*  Pleces of art have become products to trade and sell, rather than
existing for their own sake
*  frints and replicas of paintings such as the Mong Lisa exemplify this




L L

Audiences — Categorisi

g who can
i be more fcusedd i thelr content,

I

HOW AUDIENCES ARE GROUPED

BLUMLER AND KATZ — USES AHD -~ Media texts will nota
ﬁRﬁTiFiﬁﬂﬁﬁﬁS - Some media an gaiﬁ

underestimated the d

media text, or foran

madia texts in order o feel

of different ways: ; l a@ PY R ; @ H ?
FPROTECTED

3.

4,




EVOKING ERIOTIONAL RESPONSES

Media neoditcers can use the form and content of their text in arder to evoke emotinns and/or make audiences fhink sbout the subject matte: being

2 o 0 £ 2 2 g 5 4

¢
§ TECHNICAL CODES ! E YISHAL CODES
§

: )

§ gl

g ]

% ox 300 100 200 0 300 0 2008 50 3000 DX 00K 50 KO D 0K 300 OO 305 £ 300 B0 306 00 2000 20 0 o 00 100 500 00 200 0% 200 03¢ 200 00X 100 006 1P
(SESSSISSISESIIEISSISSISISIE, + SLeEIZIZIZIZIREl
; LANGUABE #HIE OF ABDRESS i
! i
H g
] i
LA - e e e o e e e o v e e e s e o o o s o P

FACTORS THAT INFLUSSPRGUIENGE RESPONSE

fes evalve An audience’s social position/group, such s the Different cultures have varying social norrms and
des towards subculture they balong to, their sadial dass i ]

ethe1950s  yolein society, wil
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— Context néﬁ

Advertising Industry

AIRBRUSHING/?

Since photo editing s

advartisers have beer

appear ‘more attracii

by (omparisen,
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Advertising and Marketing — Set Product:

COPYRIGHT
PROTECTED




Advertising and Marketing — Set Product: Supe

CHANNEL 4

> Apd

i is funded through
advertising

mming for 2 cliurally

the biggest fres streaming service in the UK{All4)

CULTIVATION THEORY — GERBNER
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DECLINING POPULARITY

EXTRAIENTRA! O ONE'S READING REWSPAPERS ANY MORE

Newspapers — Context,

AUDIENCE RESPONSE !

ndustry an

$  Akey pillarof

freadom of the press.

regort on

actions of the
censorship or faar of
vislence/

havea
is happening in theiy sodety.

FREEDOM OF TRE PRESS

is

% Newspapers and journalists should be allowed to

and the
without

£ Froedom of the press asserts that the public i
to know what

democracy
established
evants
government
newspapers
power
punishmant

THE GLOEST MEDIA INDUSTRY

hiave besn in

existence since the early days of printing
presses in sixieenth-century Europe.
their
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PAST CONTROVERSY

POLITICAL AFFILIATY

Newspapers: Set Product — the Daily Mirr

.

5, tie Duify Mirror as an eniine
subscription service.

The Daily Mirror alss has 2 tablet edition, replicating
the dally print newspaper in the same format it for -
iPads and athiey touchsoreen davices. This can be

4 far 7-day digital avcess.

‘TABLOIDS — KEWSPAPER FORMAT

B3 On astrictly technical level, Tabloid’ is a term that describes the

and shape of 3 newspapsr
B8 However, culturally and within the industry, tabloid has come to mean
newspapers aimed at
55 Tabloids (the Daily Mirror, The Sun, the Daily Mail, et} often feature
writing, 3 focus on
and a more hyperbolic and dramatic way of reporting sto
25 The link between the size of the newspap

broadsheet =
construct
popular cuftiite simplistic
guakity the general public

nte

stron

< The Daily Mirra
Sisappr

< Forreaders,
form of validati
product.
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Newspapers: Set Product — The Times -

AUDIENCE RESPONS

___.paper, headiines and imai;

BUDIENCE INTERACTION

¥ As The Timesi

AUBIENCE
CATEGORIES:

ragery when compared to tabl

[y

o a front page tends 1o be relatively

Tavestigate PA's four lackdown parties'} is straight to the

present the facts fo the reader instead of laying

¥ Broadsheets are often marketed as being more”

be conflicting with raw response, often co
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ilm Industry ~ Context and In

HISTORY OF THE INDUSTRY

> Filmis 2 raditional media indusi

s and was first developed in,

but was very :
- 00 DOXX 000 OO DORK X000 V0G4 X000

> {inemas and narative cinema became more widespread
, with the first talkie’ (film with
Jreleased

CINEMA IN CULTURE

{The fazz Singer). ‘sound
technological

the early 1980s

¥ Mainstream film has provzes

practical
Vo<

3D dnema screens, etc,

FILM MARKETING

COMENG SOON 70 A THEATRE NEAR YOU
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FAGT SHEET

BENRE: .ot '
RELEASE DATE:
* DIRECTOR:
PRODUCTION COMPANIES: ..o
> DISTRIBUTION COMPANIES: .
OPENING WEEKEND R .
* TOTALBOXOFFICER 2 .
* RATING: ........ ‘

E Danicl Blake is
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POLITICS NOT PROMT

FILM-BAAKING AS A POUITICAL TOGL
% Thefilm is a statement against the austerity polides and aits g
services of the Conservative government

1, Dantel Bizke was produced with the intent of conveying an
idestogy instead of generating huge profits

%,
B

Film — Set Product |, Daniel Bla

.............................

UK RELEASE POSTER

SOCIAL REALISM

»  Agense of art and Hilm that began in Soviet Russiz as
warking class.

authentically
> Non-postic il
and feel real.

T

» This genre is high,

* AWARDS ANB ACCLAIM
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Film:

POSTER

o e e e v e e e ol

Yo
e

s

OWNERSHIP
i .

%
/,///%//// .
i

’M’:’/ i 'r{/"’/é

it

.

Tpaniil

N

L

Toys were released alongsi
These include

movie.
other inte their marketing campaigns,

Black Panther includes original songs by American rapper/

recordproducer

marketed through
signed to,

Alongside traditional film posters, and trailers released on

YouTube and {elevision, Black Panther was marketed on
{Twitter, instagran

order toappeat toaprimarlly

2  Strike Gauntlet’
LC500 car moded features in the
... and Marvei incorporated each

interscope Records
Kandrick Lamar

nature claw and a

. The seundtrack was
, the labet Lamar is

,.

scebook, et} in
__ audienca.
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Radio Industry — Context, Industrva

EBEEESE TARGETING AUDIENCE INTERAGT]
PSYCHOBRAPHICS '

Radiie costs Jess to produ
content, with broadeast
ficensing often being th
praduciion,
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15 RADIO DYING? ,
COMPETING WITH THE INTERNET

As a public service broadcaster, the BBC has certain ariteria

s Like print media, radia has experienced a vapid meet or fail to meet these guidelines?
dedine in popularity -
= Musicstreaming services, online pedcasts and MEETS pian QES NOT MEET CUIELINES:

other online sources of audio content offer more
choice and freedom to listeners
«  Audiences can stream or downioad the content
they wani to consume, when they want to
consume it
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FACT SHEET

HOSTED BY:
PREVIQUSLY HOSTED BY: |

FORMAT: .o
FIRST BROADCAST:
RADIO STATION: ..o
EPISODE LENGTH:
BROADCAST SLOT:




Radio — Set Product: Have Vou Heard Geo

IS RADID DYING?
sﬁmmms WITH THE INTERNET

Like print media, radic has experienced azapid
decline in popularity

As & public service broadcaster, the 88 has (eriam i
well does Have You Heard George’s Podta

Musicstreaming services, online padeasts and niliey : : ;v

online sources of audio content offer more cheice and MEETS Gmﬁ L1 : ; ﬁé‘? ?!EEE? Gi}iﬂELEEES
freadom to listeners )
Audienges can stream o dewnload the content they
want 1o consune, when they wani to consume it
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Video Games — Context, Industry an

SOARING POPULARITY

Likeotherformsof . media the video game industy is
ragidhy

(riginally viewed asa interest, gaming is now a pop

pastime and 2 huge media

For axample, the 2013 game

most successful film ever,

y made globaly

e e e et R SR R e e
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£2.7 billion growing
£6 billion industry
any other piece of media ever  mainstream
Avatar new
Grand Theft Auto ¥ niche A

A MODERN MEDIA INDUSTRY
The video game industry is one of the / // %

youngest ¢ ndusteies, with the first oiF

arcate games being made in the 19805

Bevelopments in digital technology -
console hardware, et speeds and
servers - have besn hugely beneficial in the
economic success of the industry.
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CONTROVERSY — SEX AND VIOLEN

ihe e

<% Sincethe 19805, there hasheen over

being , sexual or

of the most successful gal

behaviour

its refease for this reasor, controversy |

than filmor criticism
) A T dismissad e
because of the feofthe in the violence — J ;
this raised concerns that young pespie would thiese actions in real ife. graphic %
notorous S
<8 Now, these concerns have baen largely as there has been very player 2
" . o . . roof ;
e that video games have any real negative impaci on children’s pw
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Video Games — Set Product: Assassin’s Creed

FACT SHEET Q

GENRE:
RELEASE VEAR:
DEVELOPER:
PLATFORM: oo
AGERATING: ...
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»  Thededision torelease on PSVita could beaway to
capitalise on the pepularity of mabils gaming
However, the P5Vita performed badly compareg to

Zist game released in 2007 to ¢itical acdaim

and commerdial success

Kniown for farge maps,

and parkour

cimbing
historical
machanics
nareatives
spen-world

andrich

settings and
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Video Games — Set Product: Assassin’s
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