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Teacher’s Introduction

This material is intended 1o help prepare students for the A Level Media
Studies 2017 AQA {7572} specification, examined from 2019 onwards, for
Media One.

Always check the exam board
website for new information,
inciuding changes to the
specification and sample
assessment material,

Four full examination papers are provided, each one closely modelied on
AQA’s 2017 specification examination format, Each paper includes mark
schemaes and indicative content for each question.

All the Close Study Products for assessment from 2024 are covered across the four papers, and guestions are
drawn from AQA’s guidance, covering the key topics for each Close Study Product. The practice papers include
guestions relating to all aspects of the theoretical framework, media theories and relevant contexts. Detailed
analysis of all the Close Study Products is provided in the indicative content for sach examination guestion.

Pages from this resource which are relevant 1o the set products for final assessment in 2023 are available
on the ZigZ7ag Education support files system, which can be accessed via zzed.uk/producisupport

Close Study Products

Advertising and Marketing Close Study Products: Newspapers Close Study Products:
&  Score hair cream & Daify Maif

¢  Sephora ‘Black Beauty is Beauty' 8 The Guardian

Music Video Close Study Products:

e ‘Ghost Town’ by The Specials

e ‘Old Town Road’ by Lil Nas X featuring Biily Ray
Cyrus

Radio Close Study Products:
e Newsbeat
e |Wor of the Worlds

Film Close Study Products:
e  Blinded by the Light

One unseen text has also been included in each exam paper, as indicated by AQA. Black-and-white printed copies
of the unseen products are included in the resource. Colour copies of the printed unseen products have also
been provided as an appendix at the end of the resource, as well as on our product support system.

 PDF colour versions of the printed unseen products used in the practice papers are aiso provided on
“the ZigZag Education Support Files system, which can be accessed via 2zed.uk/productsupport

dark schemes are provided for every question, showing the marks awarded for each AD and describing the skills
and level required to achieve in each mark band.

Detailed indicative content is included, along with a2 mark scheme for each relevant question. This gives students
{and teachers} a clear idea of what kind of ideas could be addressed in the answer. i helps students to improve
and develop their knowledge and their exam technigue.

Waorking through all four papers will provide students with an excellent opportunity not only to extend and refine
their knowledge, but also to get used to the question style, format and approach of the exam, and to practise
thelr examination skills and techniques. The materials are based on my experience as an examiner for a well-
known examining body, and on the materials provided by AQA on their website,

August 2022

Fourth Edition, September 2022
This resource has been updated in line with specification changes to set products for exams from 2024,

Practice Papers for A Level AQA: Media One Page 1 of 39 € ZigZag Education, 2022


NatashaAndrew
Text Box


Exam Information

The exam consists of two papers. This pack discusses Paper 1: Media One. The
guestion types and lengths, such as multiple-choice, short-answer and long-ans
sample materials provided by AGA.

Section A: Media Language and Media Representations

This section is likely to have around four guestions and will cover both forms:
Advertising and marketing
Music videos

®

?

in addition, this section will include one unse

may not always be the same form a uay Products (CSPs) far this se

This section is Ilkely toi
account the b
logical, rele

In the sample materials, Section A is worth 49 out of 84 marks, and so should take ati{

completea,

Section B: Media industries and Media Audiences

This section is likely to have around three questions, although some questions

cover two or three of the three possible forms. Questions may be asked on one

Audiences.

Forms:

Newspapers

Radio

Film {Industries only}

L
@

®

The Assessment Objectives

ysis. The unseen te

nt and substantiated. Spelling, punctuation and grammag%

The examinations assess ACQT and AO2. AQ3 is assessed via the Non-Examinatio

AD1

o
9

A03% 1a Demonstrate knowledge of the theoretical framawork of media

O

o

-~
[

A01 2b Demonstrate understanding of contexis of media and their influence

202

o ADO21 Apply knowledge and understanding of the t
products, including in relation to their contex;

£02 2 Apply knowledge and unders:

theories

o  A023 Apply knowle
draw Cough

tgh the use of aca

(@]

AD Tatals ' _
Media One AO1: 20%, AO2: 15% = 35% of the total examination mark

Using the Mark Schemes and The indicative Content

A01 1b Demonstrate understanding of the theoretical framework of media
AQ1 2a Demonstrate knowledge of contexts of media and their influence oy

al framewaork ofi

heoretical framework of:

tanding of the theoretical framewnrk of:%

COPYRIGHT
PROTECTED

C‘Q

The mark schemes are based on those provided by AQA. The mark schemes set &
are a general guide, used on a best-fit basis. The indicative content is there o si’
considered. Other valid points will always be given due credit. There is no expec
only the points in the indicative content, and certainly no expectation that answ

the indicative content!

X Education
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ZigZag Practice Exa
Supporting A Level AQA N

ledia Studies
Media One

Practica
Mame

Time allowed: 2 hours

instructions to candidates:
»  Answer all the guestions.
e Cross cut any work you do not wish to be marked.

information:

«  Total marks: 84 :

e The number of marks is given at the end of each question or part»questior&%
gives an indication of the length of the response required.

®  Question 4 is an extended-response question. In this answer, you will be a
your written response, including the ability to develop a clear and sustaine
logical, relevant, coherent and substantiated,

COPYRIGHT
PROTECTED
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Section A: Media Language and Media Representa

Answer all the questions

Figure 1

7

w\\.\\\\\ ] \«. V\u

7

.

%

COPYRIGHT
PROTECTED

o8

 Education

Roliing Stone

Page 5 of 39

Practice Papers for A Level AQA: Media One



- What meanings are encoded by the binary oppositions in Figure 17

COPYRIGHT
PROTECTED
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How far does the representation of celebrities refiect the ideas and::.ia-;

Refer to Rolling Stone magazine (Figure 1} and the music video ’Ghm
Study Product), s

COPYRIGHT
PROTECTED
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g
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How important is genre hybridity in the persuasive appeal of the ad'és.s

Study Product, Sephora, "Black Beauty is Beauty’?

&

Practice Papers for A Level AQA: Media One

Page 3 of 39
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Butler argues that gender is constructed by the performanceofas

How valid is Butler’s theory?

Refer to the advertising and marketing Close Study Products for Sc
Sephora, ‘Black Beauty is Beauty’ in your answer.

[if you need more space, please continue your answer on

Practice Papers for A Level AQA: Media One Page 9 of 39
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Figure 2

COPYRIGHT
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Score Hair Cream Prini Advertiseme;
:0'zzed.uk/ps for a colour

: ﬁg
 Education
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Section B: Media Audiences and Media mdustri%
Answer all the guestions
Identify three reasons why newspapers have suffered from dectining%

explain one strategy newspapers have used to combat the decline. &
different. f

Reason for decline 1 / strategy 1:

decline 2 / strategy 2:

Reason for decline 3 / strategy 3:

COPYRIGHT
PROTECTED

ation

Educ
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Explain how your radio Close Study Product, Newsheat, reflects its ee%:;
broadcasting.

COPYRIGHT
PROTECTED

£3

g

X Education
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‘Radio today has little power or influence compared to is “Golden E
How far do you agree with this claim?

Refer to your radio Close Study Products, Newsbeat and War of th

COPYRIGHT
PROTECTED

ag

X Edw«cmﬁm

[If you need more space, please continue your answer on a;
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Preview of Questions Ends Here

This is a limited inspection copy. Sample of questions ends here to avoid students previewing
questions before they are set. See contents page for details of the rest of the resource.



Practice Paper 4

GENERAL INFORMATION
Marking should be positive, rewarding achievement and what is included, and shoulg

Marks awarded should be directly related to the marking criteria. Use the generic:
content for each question to assess a response,

Indicative Content

Indicative content outlines some areas students may explore in their responses. it
or a ‘model answer’. Candidates are not expected to include or consider everything
aspects not included in the indicative content, and these should be rewarded wher

All the examination questions provide opportunities 1o make informed,

responses should be rewarded appropriatelv.

Section A: Media Language »

Marking guidance

01
ADZ 1 Apply knowledge and understanding of the theoreti
Band §{ | EE TR
1o analyse media products
7-8 marks
s  Excellent, thorough and appropriate knowledge and u
theoretical framework are applied to analyse the prod
#=  Analysis of the product is detailed and critically engag
subtle aspects of the product
s Subject-specific terminology is used consistently and
5-6 marks
¢  Good and appropriate application of knowledge and u
3 theoretical framework are applied to analyse the prod
#  Analysis of the product is effective and sometimes eng
subtle aspects of the product
#  Subject-specific terminology is used frequently and re
3-4 marks
e  Satisfactory and largely appropriate knowledge and u
2 theoretical framework are applied to analyse the prod
¢  Analysis of the product is valid and straightforward
s Subject-specific terminology is generally used approp
1~-2 marks
e  Basic knowledge and understanding of the theoretical
1 to analyse the product, although these may lack relev:
times
e  Analysis of the product } loped and may be de
e Subject-specifir t iS'used occasionally
0 marks :
N t'no work worthy of marks

ntent
adicative content below is not prescriptive. Answers are not ex
& points listed. All valid points should be given due credit.

AQZ 5
This question assesses candidates’ ability to apply their knowledge ang
theoretical framework of representation to analyse an unseen media g
likely to focus on {although may not be limited to}: .
s  The way individuals {including self-representation) and social g

identity} can be represented through processes of selection and
»  How and why stersotypes can be used, either positively or nega

Practice Papers for A Level AQA: Media One Page 78 of 89
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Responses will explore examples of representations, sterectypes and
product, and a range of interpretations is possible, such as: :
® Aspects of gender sterestypes are present: :
o The stereotvpe of an attractive woman is created through t
Bevoncé's figure and small waist; and through her large eyeg
symmetrical features and light, clear skin 5
o This may be a stereatype of woraen in the music industry,
look appealing
o  The image is sexualised and encourages the male gaze thro
andt bare shoulders and thighs, and the curve of her hips, w
her posture and by the echoing curve of the chair back
o This may be a stereotype of women in the music industry,
appeal are often linked to being sexualised
o  Beyoncé’s gaze is away from the camerzasencouraging the a
voyeuristically
o  Beyoncé can be seen as ¢
objects to be looke
o  Usingthet;

a

patriarchal views of

35 "Mrs Carter’ places her in a subor
“that she takes his name and is prasentin
reiilier stereotypes are subverted:

: ncé’s costume and props emphasise her power and st:
Using the name ‘Beyoncé’ and presenting this as larger than the
Carter’ suggests that she is more famous as an individual than a

»  Aspects of racial stereotypes are present:

o Beyoncéisavery light-skinned black woman, and this may
in a society where 'colourisny is prevalent

e  Aspects of racial stereotypes are subverted:

o Bevoncé's costume and props emphasise her power and stz
draw on traditions of royalty from Europe, rather than fron

o Using props and costume from the European tradition sho
repurposing history from a new, black perspective

o  Her props and costume, such as the gold colour, the jewels
wealth, drawing attention to her status as one of the most s
wealthy performers in America

AG1 1b Demonstrate understanding of the theoretical fram
Band §| A01 2a and Zb Demonstrate knowledge and understandin
and their influence on media products and processes

10-12 marks
o  Excellent, thorough and appropriate understanding of thc’
e  Excellent, thorough and appropriate knowledge and u

4 influence of media contexts on the products, supporte
relevant references to the products
¢  Subject-specific terminology is used consistently and v
7-9 marks
e  Good and appropriate understanding of tha theoretica
3 e  Good and appropriate applicati knowledge and u

influence of media contexts
and relevant refe ducts
Subject-spe oy is used frequently and re

COPYRIGHT
PROTECTED

nd largely appropriate understanding of th
iatistactory and largely appropriate application of kno
understanding of the influence of media contexts on tk
supported by generally effective and relevant referenc
Subject-specific terminology is generally used appropt
1-3 marks

® Basic understanding of the theoretical framework, altt

relevance and/or accuracy at times

1 #  Basic application of knowledge and understanding of t

Educ-mfl‘ii@n

contexts on the products, largely unsupported by relev
products

e  Subject-specific terminclogy is used occasionally

0 marks

@ No response or ne work worthy of marks
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indicative content

The indicative content below is not prescriptive. Answers are not ex
the points listed. All valid points should be given due credit. No prio
is expected.

AOK
This question assesses candidates’ ability to apply their knowledge a
theoretical framework of media language, and to demonstrate knowle,
of how social and cultural contexts can shape media products. Answes g
{atthough may not be limited to):
¢«  How the different modes and language associated with a range 0f§
can communicate multiple meanings .
e  How the combination of various elements of media laniguage can
e  How media language can incorporate viewpoints and idesiogies

Responses will demonstrate knowledge a: Pitanding of relevani
and cultural contexts, such as:
e The moves towards 2

Obama’s prei i

n the races in American soc

¢e’of black performers across the entertain
Ues with racism and inequality across American sog
umg issues with police brutality, as evidenced by the #Black §
EOngoing issues with underrepresentation in the media, as eviden;
#0scarsSoWhite campaign .
The growth of the Black Atlantic movement

The use of the entertainment industry for political ends

Responses will explore examples of how media fanguage may he infh
range of interpretations is possible, such as:
#»  The media language of a print advert: relies on a single image to co
about the star’s brand identity and about the product {the tour}, a
e  Beyoncé's poster reflects a positive image of ethnicity, presentir
and wealthy figure through:
o the use of props - the throne, the sceptre, the fur, the jewel
o her costume ~ golden and jewelled
o her posture and gesture - dignifiad and holding the mark o
e  The poster also helps Beyoncé to interrogate black history by pr
European queen; placing a black figure in a typically white mise
absence of black figures in much of European and American hist
¢  Beyoncé may be seen as using media language to reject the ‘othe
are often subject to in the media, by presenting herself at the he
European society
»  That Beyoncé is the ‘postear gir! for powerful black women also
colourism ~ she is often represented as increasingly pale-skinne
tt also raises questions about sexism - her physical beauty is a
The media language of a music video uses visual, technical and a
narrative and performance, to sell the song, by adding an interp
by selling the song on the image of the performer or the narrativ

J—

‘Old Town Road’:

e  Performing as a black American within t
(trap) demonstrates a contemp

e Lil Naz X adopts convenho
horse riding, co
subverts ex

ridised genre of ¢
n Sf ethnicity in the
sona in the mise en
in Gunflghts and the Old West s
ypermasculine associations are und
: dlamante gems and outlandish vehicies
‘ive demonstrates how ethnicity is still perceived as ma;
s X appears in a modern town he is stared at - an ‘outsider’s
he introduction of Billy Ray Cyrus as the heroic ‘sidekick’ infer:
‘needs’ white approval and support in order to have the freedom
masses {it was after the remix including BRC that the song was ’a“
Billboard’s chart)
»  Iniersectionality of race, identity and belonging is demomtrated
it was removed by monopelistic Billhoard, who have a controvers
to giving black artists credit for their work
e  Lil Nas X epitomises the social changes that are evolving due to
circumvent the white-dominated industry and use social media
platform for self-representation and identity

COPYRIGHT
PROTECTED

nk

Educ-mfl‘ii@n

Practice Papers for A Level AQA: Media One Page 80 of 89




ADZ 1 Apply knowledge and understanding of the theoreti

to analyse media products, including in relation to their co

ADZ 3 Apply knowledge and understanding of the theoreti

to make judgements and draw conclusions {3 marks]

7~9 marks

e  Excellent, thorough and appropriate knowledge and u
theoretical framework are applied to analyse the prod

3 e  Analysis is insightful and detailed, and may be explicit
media theories

Judgements and conclusions are perceptive, and fully
analysis of the product

4-6 marks

e  Satisfactory and largely appro

theoretical framework

Analysis is valid

Band

to analyse the product, although these may lack relevan
times

Analysis is undeveloped and may be descriptive
Judgements and conclusions are basic and undovelope
supported by analysis of the product
0 marks

No response or no work worthy of marks

indicative content
The indicative content below is not prescriptive. Answers are not ex;
the points listed. All valid points should be given due credit.

Responses are expected to demonstrate and apply knowledge and un
Strauss’s ideas on structuralism to analyse the Close Study Product.

higher bands, answers will clearly engage with how useful Lévi-Strav
structuralism are in understanding the product and will make judger
conchusions that are supported by effective analysis of the product. |
answers are likely to engage with the theory and use examples in a st
support their judgements and conclusions. In the lower bands, answ
with the theory and may not draw judgements or conclusions that ar
they are likely to simply describe aspects of the Close Study Product.

There is no requirement to argue that the theory is useful. Various ¢
provided that knowledge and understanding of the theory are demot
judgernents and conclusions are supported through analysis of the pr

AOZ
This question assesses candidates’ ability to apply their knowlaedge c'mcE
theoretical framework of media language spec1ﬁ(‘a Lévi- Strauss s id
analyse a Close Study Product. Answers a focus on {althou
e  How the different modes and m
communicate multiple
How the combin

COPYRIGHT
PROTECTED

one ‘side’ of each pair is presented and perceived as dominant o

e  The binary opposition of male and female: the dominance of the
position compared to the women

&  The binary opposition of seated and standing, where the male a
interpreted as dominant

e  The binary opposition of the ‘master’ and ‘servant’ suggested be
carrying the man, and how far this invokes both patriarchal and

@  The binary opposition of clothed and unclothed and what the w
signifies in this image, such as objectification and sexualisation f
the clothed male signifies dignity, power and control

Educ-mfl‘ii@n
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@

L3

How far the theory is useful could be considered ina variety of ways,

How the binary oppositions relate to the conventions of print ad
the male as the object of envy and linking the product to his stat
of persuasion

How the binary oppositions are used to help sell the product to
that Score hair cream will transfer dominance to the purchaser

Structuralism demonstrates how meaning is created by the choic
order of these elements

Structuralism allows an understanding of media products as mmﬁ

Limitations of the theory may be suggested, such as:
Structuralism may be used to analyse products without taking thg

into account

AR

4%

Structuralism can be reductlve/llmlt
Structuralism has not been
understands informatis

nalysis

04

Band

AO1 1b Demonstrate understanding of the thegretical fram
marks}]
A02 2 Apply knowledge and understanding of the theoreti
1o evaluate academic theories [8 marks]

1o make judgements and draw conclusions [4 marks]

16-20 marks

AOZ 3 Apply knowledge and understanding of the theoretmc;

e Excellent, thorough and appropriate understanding of the

® Evaluation of academic theories is perceptive, critically
supported by detailed references to specific aspects of t
e  Excelient, thorough and appropriate understanding of
frarnework is applied to make judgements and draw ¢
s Judgements and conclusions are perceptive and fully s
references to specific aspects of the Close Study Produ
#  Subject-specific terminology is used consistently and 1

11-15 marks

+  Good and appropriate application of understanding of
framework

¢  Evaluation of academic theories is effective, and suppo
specific aspects of the Close Study Products

e  Good and appropriate understanding of the theoretica
to make judgements and draw conclusions

e Judgements and conclusions are effective, and support
specific aspects of the Close Study Pzoducts

e Subject-specific terminolog:: requently and re

6-10 marks
e  Satisfactory; yappropriate understanding of
fr

of academic theories is straightforward, an
sferences to the Close Study Products

Satisfactory and largely appropriate understanding of
framework is applied to make judgements and draw ¢
e Judgements and conclusions are straightforward, and
references £o the Close Study Products

Subject-specific terminology is generally used appropr

&

1-5 marks

relevance and/or accuracy at times
#=  Evaluation of academic theories is basic and undevelo
supported by references to the Close Study Products

¢  Basic understanding of the theoretical framework, althc§

Practice Papers for A Level AQA: Media One Page 82 of 89
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e  Basic understanding of the theoretical framework is a
judgements and draw conclusions, although this may Ea,;
accuracy at times

¢  Judgements and conclusions are basic and undcveiupc
supported by references to the Close Study Products :

#  Subjact-specific terminology is used occasionally

0 marks

No response or no work worthy of marks

Indicative content
The indicative content below is not prescriptive. Answers are not ex
the points listed. All valid points should be given due credit.

aim that the media p
ities. Reference sho

Responses are expected to evaluate Gaj;
tools or resources to use to con
Study Products to sup

aitating Gauntlett’s claim and use examples in a straightforward w.
judgements and conclusions. In the lower bands, answers are unlike
claim and may not draw judgements or conclusions that are supporte
likely to simply describe aspects of representation or describe the £l

There is no requirement to argue that the claim is valid. Various con
provided that understanding of the claim is demonstrated and that ju
conclusions are supported through analysis of the products.

This question requires an extended response. To gain the higher ma
demonstrate a clear and sustained line of argument which is logical, v
substantiated.

AD1 and AD2

This question assesses understanding of the theoretical framework o

may focus on {although may not be limited to}: &

¢  The way issues and social groups are represented through procef
combination .
How representations may invoke discourses and idenlogies and

e  How audiences may respond to and interpret media representatis

Applying the theory to the advertisements may result in analysis suc
Score hair cream:

e  The Score hair cream advert connotes a version of hyper-rmascu
to a male audience whose members seek to bolster their own se
Male dominance is conveyed through thegi:ated position of the
Sexual prowess and success are
number of young attractw
type role for the
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& by the women seeming

at you've always wanted’ suggesting that
women and/or to be successful hunters/col
e of women may appeal to a broad audience of men, ea
. eal type among the range of women presented 5
M The gun can be seen as a symbol of male violence and aggression;:
as a hunter or colonist; it connotes ideas of the ‘king of the jungl :
@  The gun can also be regarded as a phallic symbol, and its exagge
subconsciously link to the tag line ‘get what you've always want . ol
cream may do more than just make a man’s hair look good ‘ Edi} Cﬂtigf‘]
e  Women who read this advert may accept this notion of male doy A
likewise, they may choose to identify with one of the women an
success by being linked to the king of the jungle’; other women
hair cream for their partner may make him more like the ideal n
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¢  Audiences may use the advertisement as a tool or resource for v
‘identity work’ to validate a sense of self or to create a narrative
the representations on screen

e  Audiences may use the text to facilitate the construction of a sen
male/patriarchal identity or to gain insight into the male psyche |

«  Audiences who don't seek this kmd of reassurance may not se]mﬁ
not read the text in this way; avdiences may see Score hair creans
or as a humorous take on, wish fulfilment :

Sephora, Black Beauty is Beauty:

¢  The advertisement represents a wide range of groups, so it coul
Gauntlett’s ‘pick and mix’ theory for forglng identity could be 2a

e  Black females dominate the visuals alon rag queens and ¢
LGBTQ+ communities are given
Sephora products happllv

e  The advert move

aughter, and a dressing room with both matl

10T a carnival

nse of historical culture and community provides an inchus

“which in turn gives audiences a place to feel ‘connected’ and invol

. Sephora’s use of influencers from various ethnicities, sizes, gend
hair types also demonstrates their aim to appeal to all manner o
the belief that they are a brand for alf

In considering the ‘how valid’ aspect of the guestion, it may be argue

¢  Gauntlett's theory suggests audience are active and selective in
and able to discern between the range of representations affere

#  Gauntlett's theory shows how audiences may reject as well as ac
offered in the madia

e  Gauntlett's theory shows how audiences seek sut representatio
develop thelr identity, which marginalised groups have the oppo:
Black Beauty campaign :

Limitations of the theory may be suggested, such as:

e  Gauntlett's theory seems to reduce the responsibility of the pro
convey positive and sovially responsible representations

e Gauntlett’s theory seems to iraply that it is the audiences’ fault if
influenced by representations in the media

¢ Gauntlett's theory takes little account of the potential negative e
representations over the long term that may influence audience

e  Gauntlett's theory seems to imply that a wide range of represen
media, when this is often not the case

e  Gauntlett’s theory does not entertain the idea that brands thatu
tool could irk some audiences
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Section B: Media Audiences and Media Industries

85 | 5.1 | AO01 1a Demonstrate knowledge of the theoretical framework of medz{é
theoretical framework of audience :
Award 1 mark for each correct answer up to a maximum of 2 marks.
Corract answers:
B Agenda setiing
D Framing
05 | 5.2 |indicative confent
The indicative content below is not prescriptive. Answers are not exp
the points listed. All valid points should be given dye credit.
Award 1 mark for each valid strategy up to a total of 2 marks, and 1 nr
valid appeal, up to a total of 2 marks, with an overall total of up to 4 nn
not be rewarded for using the same appeal for more than one strategy,
Strategy
Tabloid size and format
Appeal
Appeals to a demographic of commuters who are short of time and /ot
Strategy
Topic matrices giving brief summaries/introductions to the main ne
Appeal
Appeals to an educated demographic which wants the brevity of a ta
of a broadshest
Strategy
Does not openly support any particular political party or set of value:
balanced opinion and include views from both the right and left wings;
Appeal :
Appeals to a psychographic of ‘thinkers’ who want to make up their oy
they have an understanding of both sides of the debate ‘
06

AQ1 Za Demonstrate knowledge of contexts of media and th'
products and processes [3 marks] 5

Band AO01 2b Demonstrate understanding of cantexts of media an
media products and processes [6 &
7-9 marks COPYRIGHT
e  Excellent, th propriate knowledge and u
3 influer; szontexts on the product, supported PROTECTED

‘ences to the product

it-specific terminology is used consistently and
tnarks
Good and appropriate application of knowledge and u
influence of media contexts on the product, supported
and relevant references to the product

#  Subject-specific terminology is used frequently and rel
1-3 marks - ~
e  Basic knowledge and understanding of media contexts [ S
1 media contexts on the product, largely unsupportad b 1 EdUCG’tIQﬂ
the product
»  Subiject-specific terminclogy is used nccasionally
G marks

® No response or no work worthy of marks
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Indicative content
The indicative content below is not prescriptive. Answers are not exps
the points listed. All valid points should be given due credit.

AOL

This question assesses candidates’ ability to apply their knowladge a
theoretical framework of audiences, and to demonstrate knowledge ¢
how historical and cultural contexts can shape audience responses to §

Answers are likely to focus on {(although may not be limited to}: :
#  The ways in which audiences may interpret media products, inclig
interpret the same media product in a variety of ways i
e  How different audience interpretations may reflect the social, cul :
contexts and circumstances of audiences _ .

ice responses to the pr
ange of interpretations is po

Responses will explore example
by historical and cultural co:

There were growing tensions in international relations across |
on the eve of the Second World War
e There were ongoing fears of an invasion of the United States

Cultural contexts:

e  Radio broadcasting was in divect competition with newspapers

¢«  Radio stations were widely regarded as a reliable souree of new

»  Radio was a relatively new madium but was widespread across
homes having a radio in the 1920s and 1940s

e  Radio programmes were regularly interrupted by breaking new
deteriorating situation in Europe, such as Hitler's annexation of
September 1938

With reference to War of the Worlds:

»  The War of the Worlds broadcast used some generic conventions
hroadcasts, and of ‘breaking news' broadcasts

e  Audience responses varied, and variations may be explained by
psychographic factors, by audiences’ awareness of political cont
audiences tuped in in time to hear the disclaimer at the introdue

¢ Some members of the audience may have had limited media lite
recognise the conventions of radio drama used alongside conver

e Some members of the audience called CBS to ask where to go to
the ‘war effort’ against the invaders

¢  Some members of the audience calied CBS to express their ange
broadcast was allowed

«  Some members of the audience cailed CBS to congratulate the p
exciting Halloween programme

e  Some members of the audience believed

vaders from Mars

invading
. Newspapers reported exte QQ PY RQQHT
influenced by trying f: val medium, or siniply sens PROTECTED
e Audiencer ig been seen as justification of the h

of the ; this has since been disputed

07

AO1 1a Demonstrate knowledge of the theoretical framew

AO1 1b Demonstrate understanding of the theoretical fram

Band { [8 marks]

A02 3 Apply knowledge and understanding of the theoreti

to make judgements and draw conclusions [8 marks]

16-20 marks

e  Excellent, thorough and appropriate knowledge and u
theoretical framework are demonstrated through cons
explanation of the issue

Educ-mfl‘ii@n
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+  Judgements and conclusions are perceptive and fully su
references to specific aspects of the Close Study Produc
¢  Subject-specific terminology is used consistently and r
11-15 marks
+  Good, appropriate knowledge and understanding of th
are demonstrated through frequent relevant explanati
e  Judgements and conclusions are effective, and support
specific aspects of the Close Study Product and the wid
#  Subject-specific terminology is used frequently and rel
6-10 marks
e  Satisfactory and largely appropriate knowiedge and u
theoretical framework are demonstrated thraugh gen
2 explanation of the issue ;
e Judgements and concluz;
references to the

traightforward, and
yProduct and the wider in
nology is generally used appropr

asiéknowledge and understanding of the theoretical fi
demonstrated through occasionally appropriate expla
although these may lack relevance and/or accuracy at €}
¢ Judgements and conclusions are basic and undeveloped
supported by references to the Close Study Product and§
= Subject-specific terminology is used occasionally &
O marks
No response or no work worthy of marks

indicative content
The indicative content below is not prescriptive. Answers are not ex
the points listed. All valid points should be given due credit.

To achieve marks in the higher hands, answers will clearly engage wi
and will make judgements and draw conclusions that are supported
the product. In the middle bands, answers are likely to engage to somg
the claim and use examples in a straightforward way to support their §
conchusions. In the lower bands, answers are unlikely to evaluate the
judgements or conclusions that are supported by analysis; they are It
aspects of the Close Study Product.

There is no requirement to argue that the claim is valid. Various con
provided that understanding of the claim is demonstrated and that ju
conclusions are supported through analysis of the product.

AO1 and AGZ

This question assesses candidates’ ability to apply their knowledge a

theoretical framework of industries and audiences, Answers are likels;

may not be limited to): 'f

e How media production, distrihut

e Theimpact of partnersh
circulation
The int
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ulation are infiuenceg?
ses such as media productiot

tween patterns of consumption and med

5 will explore examples of how partnerships between film ¢

% #:d institutions may influence patterns of audience consumption

| marketmg and distribution, and a range of interpretations is possible

¢  How the economic context influences patterns and methods of py
distribution

e  How patterns of consumption have changed due to the developm
which has made accessing films easier for audiences via streamin
services and due io the vast archives of films that can he held by

e How audiences are more likely to be active consumers, seeking o
than waiting for the often limited cinema and DVD releases
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¢ How the development of social media, such as Twitter, Facebook
generated content and upload hosting sites such as YouTube hav
develop cost-effective promotional materials

With reference to Blinded by the Light:
e The independently produced film was shown at the Sundance Filg
an ali-night bidding war, purchased for $15 million by New Line C
Warner Brothers Pictures Group) :
e The use of Springsteen’s nusic may have been a major factor in tha
a US-based film company, suggesting that informal partnerships cag
film’s success
e Partnership with a large mainstream film studio allowed for more

nces into social media such as Twitter and Facebaok

ingagement with the film

“The Twitter feed and Facebook account are used to showcase pos

e It has been suggested that the film did not benefit overall from bei
film company. A smaller release may have allowed it to build a st
word of mouth and to generate a stronger critical response.

¢ Marketing it as an ‘independent film in a more mainstream w
cinemas against other mainstream films, meay have made itle

e The film is now available on Amazon Prime, bringing it to a much

e  Being available online makes the film accessible to active audienc
own media rather than watching what is broadcast or shown on

in considering the ‘how important’ aspect of the guestion, it may be a
¢  Partnerships with Jarger mainstream companies can provide the fin
¢ Partnerships with larger mainstream companies can allow for films
marketed and widely distributed, arguably giving them a greater che
#  Such partnerships are not always beneficial and may result in indep
to compete against Hollywood’s more mainstream films, and thus b
e  Most film-makers still seek out higher-budget options through de
and companies where possible
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