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Teacher’s Introduction

This homework pack has been compiled to provide a resource containing
take-home tasks for students to practise their knowledge of Component 1
Sections A and B as outlined in the Edugas (C680QS) GCSE 2017 Media Always check the exam board

Studies Specification for assessment from 2027. website for new information,
including changes to the

A total of 15 homework tasks have been designed to cover the main areas of | specification and sample
the specification. For Section A, each of the four media forms (magazines, assessment material.

newspapers, advertising, and film marketing) has two homework tasks each,
one tackling media language, and the other tackling representation. For Section B, each of the four media forms
has two homework tasks each (except for film, which is only explored via media industries), one tackling media
audiences, and the other tackling media industries. Tasks are expected to be completed in approximately 45
minutes.

All the set products for assessment from 2027 are covered across the 15 homeworks.

Pages from this resource which are relevant to the set product for assessment in 2026 (This Girl Can and The Archers)
can be found in the appendix at the end of the resource.

Tasks are differentiated in a way that accommodates three distinct learning levels. The difficulty of each task is
indicated by means of an icon; an icon list is also provided in this pack for further information. Each homework
progresses in difficulty, in such a way that it allows students to build on further knowledge in each task, or specific
tasks may be allocated individually, based on the students’ learning abilities. For example, lower-ability groups
could be asked to only answer lower level and moderate level tasks, while higher-ability groups could be asked to
complete all tasks, moderate level and higher level tasks, or only the higher level tasks. However, as stated, all
tasks may also be administered to all students as progressive tasks.

Icon descriptors of tasks
Lower level challenge: ¢ Moderate level challenge: [ Higher level challenge: ©@

Tasks are varied by way of annotations of media products, gap-fills to practise specific terminology and essay
questions to allow for deeper exploration of understanding. Most tasks are question and answer based. These
tasks may range from multiple choice questions to short essays that require detailed answers. The aim of these
tasks is to gauge understanding of the concepts at hand, as well as their application to the set products set out by
Edugas.

Each homework is provided with a set of comprehensive indicative answers to make marking students’ work easier.

An overview of each homework, the area of the Eduqas specification covered, the learning objectives of each
task, and the type of activities is given in the scheme of work provided on pp. 2-3 of this pack.

October 2025

Third Edition, October 2022
Changes have been made to the resource to account for the changes made to the set products, for assessment from 2024, Pages from the resource which
have been amended include pages 4, 5, 8, 10, 12, 13, 20, 34, 40, 43~46, 49 and 57.

Fourth Edition, October 2025
Minor amendments have been made to the resource so that it is relevant to the set products for exams from 2027.
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Scheme of Work

HW . .. Specification | Additional . . Task -
No: Learning Objective Reference Resources Differentiation No. Vocab An ré
Practice %
Und ding th Magazines: Lower: identification of [ ions based i 111 X
1 | application of media | Media | None | Moderate: annotation of conventions fo unseen product o |
language to magazines Language Higher: use of conventions to create meaning as used in unseen produﬁct/ | w13
Understanding how Lower: distinction between selection, construction and m,ed/i;jéj;, ' 2.1 X
) tation is Magazines: None Moderate: annotation of elements on magazine covezgba® » v : arireader interest 2
represen . Representation Higher: exploration of female stereotypes in wo raagazines via selection .
practised in magazines and construction 23
Lower: identification of newspaper conventions based on statements given 31 X
Understanding the Newspapers: Moderate: annotation of newspaper conventions found in set product, and
3 application of media Media None online article 3.2
language to newspapers Language Higher: application of media language elements to set product to
communicate meaning 3.3
. L : table-fill: identif i UK ' d hi
4 Understandnr!g hqw Newspapers: N l\zc‘:\éeerraiae: cinlnpa’rifgr: io;{ :viszizeen E?opdexgits teon:a(;’zgar;?shut:;eir political allegiance ii
'r'epre,sentatlon s Representation one Higher: comparison of unseen product and set product, and their .
utilised in newspapers representation of Boris Johnson 4.3
Lower: identification of advertising conventions based on statements given 51 X
Understanding the Advertising: Moderate: annotation of elements on unseen print advert that represent
5 application of media Media None reader interest 5.2
language to advertising Language Higher: detailed exploration of how key conventions used in the advert work
to convince people to buy the product 5.3
Lower: gap-fill illustrating the general use of representation in both set 6.1 X
Understanding how Advertising: products
6 representation is R ¢ tif.m None Moderate: Exploration of femininity in advertising based on two unseen products | 6.2
practised in advertising epresenta Higher: Change of female representation over time, comparison of unseen
product with set product 33/__ |
. L : -fill task highlighting the diffi Tt f fil keti W R
Unc?ers'tandang th? Film Marketing: t\zz\:ieerragti? u'se sfssetlirciiuc'?tgo ideen;iffir::d gxppiiz k;\?‘comnajer?t;;? S48 i X
7 application of ”.‘Ed"'“ Media None |film posters . 95 - 7.2
ianguaie to film Language Higher: detailed explanation of intertextual refey ' in Austin Powers
marketing film, shared with James Bond - 7.3
Understanding the ) . ) L . 8.1 X
o | Compicatonor e vrketng: |y, sar 2 st e genes e of sresertton o markeng |-
representatlgn to fiim epresentation Higher: Exploration of masculinity in film marketing based on set product
marketing 8.3
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5
0
T —

HW Learning Objectives Specification | Additional Differentiation Task
No: 8 LbJ Reference Resources No. | Vocab Ann%
]
= |
Section B |
Understanding the Video Games: Lower: identification of regulatory bodies associated with video games %
9 application of media Media None Moderate: understanding of PEGI classifications %
industries to video games Industries Higher: application of PEGI rating to unseen video game %
o
Lower: understanding the positive effects of set product %
10 Understanding video Video Games: None Moderate: understanding the negative effects of set product L g %
game audiences Audiences Higher: exploration of active and passive audience responses applicablz=. at= %
product | %
Understanding the . . Lower: differentiation between commercial and PS&reo ,w%d’(:a'éters %
. . Radio: Media - . L . |
11 application of media Industries None Moderate: exploration of production stages assd with radio |
industries to radio Higher: understanding PSB obligations as they app% (0 set product %
. . . Lower: differentiation between mass and niche audiences |
Understanding radio Radio: N . |
12 . : None Moderate: application of mass and niche appeals to set product .
audiences Audiences X . . . -
Higher: exploration of audience theory as applicable to set product %
Understanding the . . Lower: identification of film classification vocabulary according to the BBFC %
o : Film: Media . e . ' - |
13 | application of media Industries None Moderate: identification and understanding of film production process |
industries to film Higher: studio vs indie films distinction, as applicable to set product %
. Lower: differentiation between tabloids and broadsheets .
Understanding the Newspapers: : ) . |
e - : Moderate: understanding how newspapers make profit, as applicable to |
14 | application of media Media None set product |
industries to newspapers Industries Higher: exploration of media context and declining readership relations %
. Lower: understanding how newspapers target their audiences %
Understanding Newspapers: - , . |
15 . : None Moderate: applying Stuart Hall’s reception theory to set product |
newspaper audiences Audiences . . . . . |
Higher: understanding audience engagement through use of active audience theory g
|
|
.
|
|
|
|
; |
F %
|
|
%
|
.
|
.
|
.
|
.
|
.
|
|
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® . L
Homework 1: Magazines (Media L: //////%%
Task 1 /%////////

o

Fill in the appropriate words provided in the correct space below. %///%2
: : g ; ; ; : s
coverlines | coverstory | masthead | puffs i sell-line L . //
a) The magazine title, designed and displayed on the front page, is known as th . Z %
. = . -
b) A is a short sentence thaiwi &0 jogaininterest ani %/ /%/%
. .y e - & L
from its competition. [ g L %
5 ;?‘" . L o
c A e an ji,c,a'fjchy title that directly relates to articl. L
e S
d) e gre titles/excerpts from articles found in that issue t /////////////%

o

o L
featured. L |

e) The is the main story on the front page. This will usu« %/////////////
else on the page to draw attention to it. ////////////%

f) are small pieces of information with heavily contras
the cover, for easy recognition. Usually offering some sort of incentive.

i

g) Phrases used to catch the reader’s attention are known as

Task 2

Annotate the following key words on the magazine cover provided:

T T T T =
!

coverline | cover story masthead | pug i sell-line

COPYRIGHT
PROTECTED

.

GQ (magazine): © Condé Nast Publications Limited, 201%
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Task 3

Exam-style question: Explore how magazine conventions work together to convince .

.
Select five conventions that you think are most relevant. Use the cover below to prc %////////////,
.

| SET PRODUCT] LN

g
V

o

o

.

L

L

&
s G

i

F a
@ |
W

//////////////

B

i

-
E ) g
GQ (magazine): © Condé Nast Publications Limited, 2019
e A COPYRIGHT
PROTECTED

Education
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6 Homework 2: Magazines (Represe

Task 1

Fill in the words provided in the correct spaces below.

EConstruction§ Mediation Selection

a) : This is concerned with what has been
media product; this is achieved through the combination and exclusion of elen

b) : This ie i w7 7 2 media text is pieced tog

consumers. In magazines, this is mosth ..a fﬂﬁ&iﬁlif the layout and how the fin
Tah\

c) o *ﬁ_%w_“ ,,,,, ¢ :Thisis the process that everything go

lecs |~ cnsumers. It takes into account the selection and cor
Le itluenced by the media owners, producers, editors and a va.

Annotate representation elements that represent the readers’ interests featureg

[UNSEEN PRODUCT]

W R N Maan s

, tricks, steals & deals
reet pieces for under £100

Glamour {magazine): © Condé Nast Publications Limited, 20
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Task 3

Explain how the use of selection and construction represents a stereotypical view
to the information featured on the cover of Glamour magazine.

Write one paragraph on selection, and one paragraph on construction. Each paragré

When constructing your answer, consider the following:

e  Selection: What content/issues have been chosen? How does this reflect fei

e  Construction: How is the information presented to the reader on the front ¢
that the editor may feel are more important or interesting to readers over ot

...................................................................................................................................

....................................................................................................................................

...................................................................................................................................

....................................................................................................................................

/////%
&

gy
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Homework 3: Newspapers (Media L

Task 1

Fill in the appropriate words provided in the correct space below

byline | caption | crossheads | headline | imprint

a) The correct terminology to reference the title of the article is

b) The normally consist of the name of the authot.
¢ A is a small paragrari.o i érmation that sums
for the article. . A

-

e

d) The description of or addi*c iaf (» Luat provided to an image is known as the

e -
e} A e "~ _isthe enlarged and specifically placed spoken
is dond k'Up the story and encourage the reader to continue.
f) are extracts from the main text, used to break |

important and enticing information that is featured in the story.

g) The additional information about the newspaper, including who the publishe
contact information, is found in the

Task L

Identify the list of elements on the following front page by annotating it below.

Byline I Kicker ; Masthead ‘ Headline Caﬁéﬁ

\ bottle of Warhol 75 please &
henartand wine collide ®«

ance Aefigy! Guardial
Cummings

accuses PM
of lying over
No 10 party

Snona
Hoshen ey

i

UK sending anti-tank Inquiry launched into
weapons to Ukraine Mone over ‘VIP lane’ deal

Masatise

The Guardian: © The Guardian Media Group, 2022
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Identify the pull guote and cross head in this article by annotating it below.

[UNSEEN PRODUCT] —
In both cases, the alleged wrongdoing was exposed by US authorities and 1 ///////////%

watchdogs - a situation that the head of surozone banking supervision, Dand

-

e My s S -
was "very embarassing” as it showed weaknesses in European oversight, %/// ///
Furopean fnance wministers discuased &4 E,,} M i f} §; ; ﬁg %
how o strengthaen the EU oversight at e Mallese ﬂﬁ‘ tac p—
an informal meeting In Aprll and are been a concern f(}}“ 588 | . %
fikely o address the tople again in % % %

supeisors, an ECB ¢

regular montidy meetings later on g . i
Thursday and on Friday, as part of _ #°1 «d Reuters. But it mg // /%//%
discussions on banking rules refarm “@‘s‘ Heence %//// %
three EU officials told Re it w i
CEL states il s the e cisting anti-money laundering provisions are not ) w
thys i 8 fi;;z, féfﬁwi’mg digoussions held by EU states’ envoys last week s

o saeeting of finance ministers.

e ”j 4 /////////////////

Banks are Hee o move capital across EU states and beyond, but checks og | o /
laundering and other financial crimes remain largely & national competence - | . d

ELl authorities say could hamper covtrols and oreate financial stabiiity riske. %//////////////
Head Money used to sst up Pistes Bank from ‘orimingl procesds /////////////

The recent banking troubles in smaller member states have strengthened the
who want to erhance EU oversight powers, overcoming long-standing resisty. ////////
capitaly to relinguish national competence on this,

S

L
Gt

L

Some states are caling for a new body to be set up to counter money l&un&%
while others favowr the idea of giving more power to one of the axisting EU

| i
reguiators, like the Ewopean Banking Authority

/%

|

i
&

y

=

i

Headh MEPs slam Platus Bankt i lefler fo Buropsan Banking Authonty

..

A less bold option would entall a tighter application of existing anti-money

i

which have been overhauled several times in past years, with the latest !E?Di%

applied by 2020, officals said. | . //

apphad Dy officials sal % %///////////Z
o

One of the options on the table could be agreed upon before an EU leaders “

December, officials said.

Revoke Heonces in case of mongy laundering - report

.

The talks follow a letter sent by the EUJ Commission to the bloc's financial r
the EU executive wged better cooperation against money laundering to avol
detnmental effects on the fnancial soundness of ndividual nstitutiong,” the

Times of Malta: © Allied Newspapers Limited, 2018

-

COPYRIGHT
PROTECTED

Education |
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«@)» Homework 4: Newspapers (Repres¢

Task 1

Research the following newspapers, and gain insight and understanding of each |

—

-

S ///
Style: Politics: Social € ;;////;///Z
Title Broadsheet . : Upper, | v
Tabloid, Mix Left, Right, Centre orkd e
4 -
Daily Express i
Daily Mail g G #
I sy f‘; o s
Daily Mirror,, e i
Daily Star %//////////
The Daily /////////////
Telegraph
y "
The Guardian %/ ///%
The Independent %/// //%
/////////////
. =
The Sun %//;
The Times
e e COPYRIGHT
e D PROTECTED
)

Education
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Task 2

Compare the two front pages below and use their content to arrive at their polit.
representation of politics.

s ///%

.
"4

V
|

[UNSEEN PRODUCT}

HARRY & MEGHAN BOOED IN MANCHESTER =
Dailp: oW

RN MR R

.

7

-

L

in-tray than Liz . %/////////////%

Now she plansa -

and awe’

i

%
-

|

%\\\\\\\\\\\\\\\\\\

o

U

L

e
G

For 12 years, Conservat
public services, left mi N

% il S o
3 i &m’&’i) 1
amp h 1
N ] L

Daily Express: © Northern and Shell Media / Trinity Mirror, 2022

E g

Daily Mir:.

Daily Mail L
Political allegiance: Political allegiance:
Pro-Conservative
Appeal: Appeal:

Explicitly appealing to ¢
v -Conservative

. COPYRIGHT
Image: - Image: | PROTECTED

Text:

Education

Layout: Layout:
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Task 3

Exam-style question: Compare how Boris Johnson is represented in the two fron.
The Guardian is one of the set products that you may be assessed on in the exan.

s ///%

.
"4

V
|

'UNSEEN PRODUCT}

.

7

-

L

| el

accused of Cummings
] | |accuses PM
L || of lying over
No 10 party

Baswnnn K
Hrater S

e

i

%
-

P

U

%\\\\\\\\\\\\\\\\\\

i

i

e

&
G

BORIS Jolwwon fas it with
wids Wi

E g

UK sending anti-tank
weapons to Ukraine

The Sun: © News UK, 2018 The Guardian: ¢
Subhead Text Im
The Sun T
‘BORIS Johnson has split with long-suffering wife ‘The prime minister, Bo
Marina Wheeler after she accused him of cheating on Dilvn, through St Jame:
her again’ oo el rerday’
o = COPYRIGHT

Py PROTECTED

Education
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Homework 9: Advertising (Media L

Task 1 -

—
//////////%/,

Fill in the appropriate words provided in the correct space below.

o

/////

ad campaign | layout slogan tag line . ——

i ; H H | /

e

. ) . By

a) A print advert is made up of several design elements brought together to cre nER
s i

these elements are placed is commonly refer <d o jthé /// ///////%

ferid ro 1 L

p y ~ o} L %

. Y4 N . . ‘ g

b} is anotkf:;r 11+ 5.dto describe the stylised printing o %/////////////%

e e i

) 2 s a systemati f ti duct o

c Rk is a systematic way of promoting a product o /////////////%

e . L

of media. %% | |

i

d) Inadvertising, is a way of directing promotional ma. W////

identified audience.
'

;

-

.

e) While both are typically short and memorable phrases associated with an o1 . B
a/an is used for more long-lasting effects in con: //////////////%
and a/an is often utilised for the campaign o /////////////

Task 2 Y

o
Annotate the following key words on the magazine cover provided: )

ad copy brand company product

AnaR -
[yaum A R T S B S

WY

RS R S sbahie
e S R

y
.

COPYRIGHT
PROTECTED

i
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Volkswagen Advertisement: © Volkswagen, 2013

e

i
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Task 3

Explain in your own words how the keywords identified work towards convincing

Keyword Explanation
Ad copy
SE
: e
it fv i 3 3
i ff e wgg
§e :; "
j‘”“
Brand L R
Company
Product .
%
.
.
.
.
.
.
.
.
, -
| |
Slogan %
.
.
i ."fy )' o e %
P |
» » .
. s %
LA T |
o .
\ 3 .
.
.
.
.
.
.
. .
Tag line %
.
.
.
.
.
|
.
.
%
.
.
.
|

i
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d Homework 6: Advertising (Repres¢

Task 1 —
48 ///////////////

Fill in the blank spaces with the correct words from the following list:

aimed alienated attract %///////4/////%

common diversity traditional %//////

nurturin historical lays b

reinforcing roles aligns . ///;/ .
. e .

targeting NHS 111 . a value r 4 ////////

s - % /%

o \ B

1. Gender is represented in En; Wi %1‘"59 uucts for the exam. In the Quality § %////////////%

7~ " arerepresented to show the (b) e

s /////////////

N , . L , , '

nand women in 1950s society. This is a good way of including o

o

.

i

context in the exam. The NHS 111 advert %z//////
{(d) role. This challenges (e) gender stet %////////////

caregiving primarily with mothers. y
$ 7
2. Age also (a) a significant role in the represeni: /////////////%
The (b) advert shows two women in their mid | ////////////
considered to be the prime age for women to {c) %//;
for {d) , the man is in his early thirties with his _—
the NHS understands that caregiving is a (e) ____responsibility )
3. Social class is a (a) form of representation in .
being presented is more likely to {b) people fi

Therefore, it would be counterproductive to have an advert for a produci

at middle-class women to feature someone from high society: this woulc

en and en feel (d /. “frim the product. Thig
men and women feel (d) )8 rum the produc | COPYRIGHT
(e) e Tl PROTECTED
- )‘“,# :;U W
4. Thege®ilty '«  cddvert is not (a) diverse. All

le of diverse ethnic backgrounds, especially from former color|

them. British advertising primarily targeted a white, middle-class audienci
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prominently showcases {c) and inclusivity. This repres:

i

T

L

the NHS's commitment to serving all communities and acknowledges the

caters to.
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Task 2

Explore the representation of gender in these two unseen adverts from the 1940
was perceived during this time. You may choose to annotate the images with yoi

g
this page to write down your answers in brief. ///
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"Having wonderful time... .

please telegraph $50. Love.
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You moy be milos away, but the money you need is only minutes awoy. ..
by Fologrom! Western Unian money erders are fow in cost. . . tops in speed.
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Task 3

Exam-style question: Explore the representation of ethnicity and gender in the s
unseen product (Heinz Pasta Sauces). [25 marks]

e
|SET PRODUCT —
.

B
.
o

e

V

:

-

:

\

e

S

>

mem

/////////////////

%
o

4

.

i

G

iy

i
-

L

|
////////////

.
‘NHS 111’: © NHS England, 2023 L "
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‘Heinz Pasta Sauces | Family Portraits’: © Heinz, VML Spain,
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Preview of Questions Ends Here

This is a limited inspection copy. Sample of questions ends here to avoid students previewing
questions before they are set. See contents page for details of the rest of the resource.



Homework 11

Task 1
: PSB : : Com —
UK ® BBCRadiol e BBCRadio3 | e  Absolute Radio e S0 ' ;
Example | ¢  BBCRadio2 e BBCRadio4 |e KissFM e He ///////////////
Feature Commercial broadcasters rely on advertising and sponsorships as their maii /
1 are less reliant on such forms of income due to their main funding coming {1 ////////////////"
of the TV licence. //
|
Feature PSBs in the UK are bound by OFCOM to fulfil certain programming requiren. W %
2 public. While commercial broadcasters also have regulations that they mus. %/////////////%
programming requirements as PSBs, %%////
-
Tas‘s(tzges of u % %
Production Example of Activity @i {esert Island Discs-re y ////////////%
e Researching and e Gue s ler i n: The production team | %// /%
selecting guests ; - 1e. g e.g. David Beckham, Malala Yoo 4 j/
e Planning the intes iy [ ~ Miusic clearance: The BBC obtains right —
Pre- structure . " .91 ensurethey can be played legally. - i
production Prepai e «;ét;wica’{ e Interview preparation: The host, curre i——
= e the guest’s life and prepares relevant o /////////////%
ecuring music e Scheduling and logistics: The team bou %// /
icensing remote recording if needed. ////////////
¢ Sgttmg up e Interview recording: The guest discus. W//%
microphones and choosing each track /
sound equipment sINg o %////////////
. ¢  Music playback: Short clips of each song
. e Conducting the .
Production interview e Presenter’s narration: Lauren Laverne
; . guides the conversation. //////////////
s Recording voice-overs . S . ]
and transitions ® Tgchmcal oversight: Sour)d engineers ¢ %/ //
. Oy eliminate background noise. . I 4
e Playing music clips -
- e Editing for length: The BBC team trim: / //////%
Editing broad | |
e Mixing and balancing roadcast siot. %//%// /
audio levels e Cleaning audio: Removing pauses, bac! .
Post . e Finalising music p.OhShed f!nal C.Ut . ////////5////%
production e Final music adjustments: Ensuring smo ///////
segments and fades and music clips
. Qﬂdudslirég intro/outro e Adding intro/outro: The iconic Desert | %////////4///
at the beginning and end. @
s Uploading to e Uploading the episode to platforms (B!
Broadcasting piatformsu ® Broadcafstmg_ on B.BC Rad!o 4 Sunday
Broadcasting ¢ Promoting via social media and press
® Promoting e (Creating transcripts or written summa.
Task 3: Students are to be allocated the following marks:
Band Students must demonstrate knowledge and understanding of the media &
10-12 marks
a Excellent and detailed knowledge of the radio industry and regulation
Excellent and detailed references to the set product
Confident and correct use of appropriate terminology
7-9 marks i
3 Good and accurate knowledge of the radio in;’“; W gﬁ rugulation COPYRIGHT
Good and appropriate references to the ‘ot rosau”
Consistent and correct use of anaripiE U _ermiinology PROTECTED
4~6 marks P T
2 Satisfactory and r.o' y e ute knowledge of the radio industry and regulatior
Satisfommory. ' & e s to'the set product
G co ¢ .ci'use of appropriate terminology
=
1 Basi#niowledge of the radio industry and regulation
Basic references to the set product
Basic use of terminology
0 marks: No attempt at a response. Answer not worthy of credit. L
Indicative answer: The content suggested is in no way exhaustive and credit should be aw Edk}{:{}tl{}ﬁ

.
i

students: Students should link the elements of the uses and gratifications theory with th%
service broadcasters. An excellent answer would detail the fact that the uses and gratific:
as early as 1944; therefore, it is plausible that the established responsibilities of public set
inspired by this theory. Students should then dedicate parts of their essay to explaining |\
(entertainment, social interaction, self-identification and education) can be linked to rad ¢
Island Discs as a PSB radio programme.
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Homeworlk 12
Task 1

Mass audiences are made of large and diverse groups of people. While they have indivia.
of audience is brought together by a general fondness for mainstream and popular medi.
Niche audiences are made up of small, much more select groups of people with particula.
smaller, niche audiences are much more dedicated to the type of content which interesty
considered to be more influential.

Task 2
Desert Island Discs appeals to mass audiences through its universal themes of music, stoi\
By featuring a wide range of guests — from celebrities to influential figures — it attracts lis.
which creates a broad appeal. v

ot ! L
Niche audiences may listen for specific gueste.2i ' o & eciate the different song choic.
with the philosophical aspect of seler;;;ﬁ T Sigaor different life events.

s

i

Task 3
Band

ust demonstrate knowledge and understanding of the media and its
10-12 marks

Excellent and detailed knowledge of radio audiences in relation to set product

Excellent and detailed understanding of radio audiences in relation to set produ

Extensive and relevant references to active audience theory, and appropriate t.
7-9 marks

Good and accurate knowledge of radio audiences in relation to set product

Good and appropriate understanding of radio audiences in relation to set produ

Clear and consistent references to active audience theory, and appropriate tery
4-6 marks

Satisfactory and mostly accurate knowledge of radio audiences in relation to s¢|

Satisfactory understanding of radio audiences in relation to set product

Satisfactory references to active audience theory, and appropriate terminology
1-3 marks

Basic knowledge of radio audiences in relation to set product

Basic understanding of radio audiences in relation to set product

Basic, if any, reference to active audience theory, with basic use of terminology

0 marks
No attempt at a response. Answer not worthy of credit.

Indicative answer: The content suggested below is in no way exhaustive and credit shouﬁ/:
made by students.

i
Passive audiences do not engage. But radio audiences have always been known to engagi
making them active audiences according to Stuart Hall. Ways audiences can actively engi
letters to broadcaster, complaints to regulator, online messaoe ;;:m ds, social media. Lis:
with each other, relating to guests’ stories and music ¢ijuit 's s»,%)fgareﬁtly, and reflecting o
themes explored in the show, reinforcing or <liat i ting \drsonal values.

i st )g?' i L

L e L
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Preview of Answers Ends Here

This is a limited inspection copy. Sample of answers ends here to stop students looking up answers to
their assessments. See contents page for details of the rest of the resource.





