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Teacher’s Introduction

This resource is primarily intended to be used during revision by students studying GCSE Media Studies. Across all
GCSE specifications, it is important for students to have a good knowledge of theoretical perspectives; this
knowledge will enable them to analyse media texts with more confidence and support their arguments in their
written exams. It is also likely that students will be asked exam guestions which relate directly to a specific
theorist or theoretical perspective. This resource is designed to ensure students have all the knowledge they need
to excel in these areas of their exams.

As a revision tool that focuses on a fairly specific aspect of media studies, this resource is comprehensive and
thorough in the knowledge it imparts. It offers key terminology, background information on theorists,
explanations of the key ideas of theorists, and a series of examples to demonstrate how these perspectives can be
applied to the analysis of texts. It presents this information in the form of visual ‘mind maps’ so it is not
overwhelming for students to approach. It is especially suited to visual learners, and those who find it difficult to
revise solely from written notes.

The resource is intended to be applicable to all GCSE specifications, i.e. Edugas, AQA, OCR and WIJEC. Therefore,
an effort has been made to approach the topic as generally as possible.

The relevant information has been broken down into seven topics:
Semiotics (Media Language)

Narrative (Media Language)

Genre (Media Language)

Versions of Reality (Media Representation)

Identities and Subcultures (Media Representation)

Audience Interpretation (Media Audiences)

Audience Pleasure and Interactivity (Medio Audiences)

No vk wN e

The resource consists of:
e Seven completed mind maps, which provide solutions to the activity mind maps, labelled @ to @

e Seven activity mind maps (partially complete) for students to complete, labelled: o to o

All mind maps are provided in A3 and A4 formats.

How to use this resource:

e The sheets can be handed out at the end of the course, or at the end of each topic for revision purposes.

e The mind maps can be printed out in poster size and displayed on the classroom walls for students to
reference, so they can constantly reference relevant theoretical perspectives as they analyse and evaluate
specific media products.

e The resource also includes partially completed mind maps. Students could be encouraged to complete the
exercises as a way of recapping knowledge from the topic at the end of teaching.

J Kelly, September 2020

Update v1.1, October 2024
Removed erroneous photographs from Poster 3
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‘Without language, thought is a vague, @
A Swiss linguist who is often credited as the father of semiotics ’
e Through studying linguistics, Saussure proposed that the meaning uncharted nebula

conveyed through language is governed by a combination of rules
e He held that a sign is the most basic unit for measuring meaning,
and that each sign is made up of two elements: _
. Signifier - the form of a sign; some
seen, heard, smelt, touched or taste
. Signified - the idea or meaning tha veyed by the
signifier. E.g. A rose can signify love. e

1 can be In this quote, Saussure demonstrates that lanquage uses

‘ a system of rules which enables us to communicate our

thoughts and feelings to one another - thoughts are too
vaque' to be communicated without this structure

The study of media language looks a

An American scientist, philosopher and linguistic theoris: - | -

e s He proposed that signifiers can be separated into three difm " categories: ,
/ » ;Z?;Sa:z- 1. lcon - a signifier which holds physical similarities Wltffmp ;ject it signifies and ///////////////// » \ndex for rain
/ e 1 e g ich s sme phsicat o et cong . towhtisteing
signified, although there is no direct resemblance ’ Symbol for music

3. Symbol - a signifier which bears no physical or literal reser?ig*' - _towhatisbeing ¥ @
signified; the meaning it conveys is a culturally accepted coni’}enf‘jﬂ'\ that must be learnt

--———--——————————dz@‘f/;—__—-————-———————

.

m '"'ES also built on Saussure’s theory by suggesting that
there is - two-stage process to identifying the meaning of a sign:

e AFrench theorist and semiotician who was heavily e
inspired by the theories of Saussure e Stage 1- Denotation: The literal meaning of a sign or symbol
He suggested that there are five codes that producers e Stage 2 - Connotation: The meanings audiences connect with the

employ in their media texts - these codes create signs which _ _ _
an audience can then interpret. These codes are often used in siqn or symbol based on their own broader experiences and knowledge

narratives to help readers make sense of what is happening: of the world

With other forms such as film and print media, the process of
communication tends to be more gradual:

////////////////////%////%//////f///////////////ﬁ/////////// Pefiniton xamples Example - The Silence of the Lambs poster
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A Bulgarian-French philosopher and structuralist literary
critic who studied classic folk stories and fairy tales

ORY = CHARACTER

rratives, it is the actions of characters that drive the narrative

NARRATIVE

He proposed that narratives could be broken down into
five key stages and that these stages were repeated across
all chronological narratives

Like Todorov (see left), Vladimir Propp believed
that narratives are driven by the actions of characters

e  Propp’s work was derived from his studies of Russian
folk tales and their characters. In his book
Morphology of the Folktale (1928), Propp classified
characters into eight different categories

e These different character types are defined by the
specific purpose they serve in a narrative

MEDIA LANGUAGE

T HeoreticaL PerSpectives
P ometimes criticised as it can only
ed narratives — there are many
media textsw’ _., >~k at least one of the key stages
e Todorov believeo  >* “haracters are central to
narrative develop ¢ . -key characters are changed
throughout the O 1narative, something that
becomes clearin t

Story vs Narrative
Story - refers simply to a sequence of events as they happened

Hero - The protagonist of the story. Embarks upon a

Tzvetan Todorov journey motivated by the lack o loss of something.

1939-2017

Narrative - refers to the way in which this sequence is constructed as well as

. . . _ Villain - Antagonistic character who wants to prevent
how the events are positioned in relation to each other for the audience

the hero from completing their journey

Princess — Acts as the object of the hero’s desire. They
are usually acquired by the hero at the end of the story.
Also referred to as the reward.

TODOROV - FIVE STAGE §

is introduced through exposition, and there is no major conflict bej§ eoN haracters. you end up with a new narrative
@ Disruption/complication: The point at which the state of bala TOMELs turbed by a key o Narratives are concerned with: causality (why is this happening?); time

action or event (when is this happening?); space (where is this happening?)

© Recognition: The point at which the protagonist acknowledges the Qisguption of balance
The difference can be further explored using two
newspaper headlines covering the same event:

Simple tricks to differentiate between story and narrative:

Dispatcher — Sends the hero on a journey and
illustrates the importance of that journey

Donor — Provides the hero with either an object or the
advice they need to complete their journey

Princess’s father — Presents the hero with the

® New equilibrium: The conflict has been resolved and a new equilibriurd , ablished
reward/princess at the end of the journey

Enigma - the tension
of not knowing what
will happen next

Closi.c e
satisfaction of seeing
equilibrium restored

Helper — Aids the hero on their journey. Often referred
to as a sidekick.

and begins a quest to restore it , qﬂ

o False hero — Raises complications or tries to take credit

for the hero’s actions in order to obtain the reward

|

Narrative Definition Film/TV example
) The events arg Th? warfilm 7917 areates theillusion of one ' ~ It is worth noting that different character types can overlap in certain stories, e.g. a single
Linear told/presented in continuous take — we follow the characters on a {%/ % character might send the hero on their journey and reward them when they return. This
L. - R . orchooseto [ PPl TBWY

%
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//////////////////////////////////////////////////////////////// ____ OO
. _ The way in which the genre of a media text is classified depends on the media form:
GENRE THEORY Steven Neale (1958-)

— ............................................... ..................

11Ul

Platform Tabloid Horror Social network
Shooter Broadsheet Coming-of-age Discussion forum

0 000 Genre ) ]
Stealth Freesheet Science fiction Vlogs

examples Logic Local Western Content shar
Role-playing Alt-weekly (rime Sharing econ
Allocated based on | Originally allocated based on | Allocated based on content
Mode of the function of the | size (tabloid/broadsheet) — i.e. plot, character types, | function and purpose as /
e e gameplay i.e. how now allocated based on music, iconography — opposed to content, i.e. |
dlassification

the player interacts | circulation figure, frequency of | basically, what happens how the audience

with the game | publication and target audience and how it happens interacts with the site

i %%m .
. Why genres appeal to audiences Why genres appeal to producers /

Industry angle - It is widely understood that media // - //
producers rely on genres to ensure high audience . // €40 JOTSING //

engagement and to maximise profit. oo
+ There is a philosophy of: If they like that product, %/ -
they'll like this similar one as well". // // /
remain culturally relevant and appropriately mat
to contemporary values and beliefs. he

THE FLUIDITY OF GENRE

454545 4%
ey
.

Neale also argues that genres evolve over time and
change depending on the demands of contemporary

i

M-

%\\\\\\\

Subgenres can be defined as smaller categories within a larger, ‘parent’ genre. By breaking down a broad genre

into smaller parts, the niche interests of audiences can be appealed to with more precision.
Intertextuality - when a media text makes reference to another

media text. These references.can be verbal or visual. P ——
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MEDIA LANGUAGE
T HeoreticaL PerSpectives

_:+ Genre provides us with a clear way of categorising media
products based on their form, style and content

2

. rm - the type of media text being used to convey meaning

'e — the way in which a media text is presented

@ﬂ nt - what happens in a story and the meaning behind it

The&ger"f;% nf a media text can be identified by looking at its codes
and @;véﬂtions and by relating them to other media texts. The
repetitio| of 1 ese codes and conventions creates a framework that

" diences then become familiar with.

Examples of these todes and conventions in action
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. @~~~ @ @@ @ @ /////////////////////////////////
i 0? rﬂtt The construction of stereotypes in the mainstream
media usually occurs because of the people who hold
power within the industry. We might describe the

Hall suggested that
stereotyping is often used in
the mainstream media

Stuart Hall (1932-2014)
/

VERSIONS OF
REALITY

producers and entrepreneurs who create stereotypes
in order to maintain cultural hegemony” as the in-
groups. In turn, the social groups who are
misrepresented by these industries (ethnic minorities,
the homeless) might be described as out-groups.

‘OTHERING’
Hall suggested that in-groups effectively prioritise the
representations of certain people, groups and ideas at the
expense of others (out-groups).

e Media representation is all about the way in w. - roducers choose to portray
people, groups, events or ideas in a media text

e Reality is complex, so representing every single & )«  of life, with sufficient depth, in
a single media text is impossible i )

e Therefore, producers consciously establish a target & __"e and represent aspects of
reality in a way that this audience can relateto ~ «

A key example would be the prominence of straight, white-
skinned, male heroes in media narratives throughout
history — this has resulted in the ‘othering’ of homosexuals
and the BAME (black, asian, and minority ethnic)
community, among other groups.

e Indoing so, producers construct a version of reality fo, /'hl‘“ articular audience, as Hall was a cultural theorist who highlighted 5 . . :
opposed to a reflection of reality itself e how representation in media texts can create % ' i ,; Cu.ltura! hegemony.. the Wl.despread
meaning through language — not just through ames 5 promotion of ideas and bgllng whmh are Yalued
ey spoken/written language but through the system ///// objects and victims of violence in the past by the most powerful individuals in society
USEFUL TIP e = of signs and codes explored in the table below e e
Think of representation as ‘re-presentation’ - Producers plck ar Chf se what they want P )

rather than presenting audiences with reality, to represent in a tev " ~ugh a process of
media texts take aspects of reality and selection, constructmr ind mediation

manipulate them (sometimes very subtly) ;

before presenting them to audiences @

° A ’rl‘f
young ﬁeople (particularly children) have with
the media and new technologies
Code Example o He proposed that children do not have rigid
Newspapers such as 7he Sunand Daily Mail use verbal codes like wordplay and identities; rather, their identities change as they

S I . The process of choosing and excluding elements in Written text alliteration to negatively represent left-wing politicians, e.g. the headlines ‘Court interact more and more with television shows,
e BCTIOT) / order to piece together a media product Jezter’ and ‘lezza's Jihadi Comrades' to describe Jeremy Corbyn websites and video games, among other forms

A tor 1 2 television sh i be mroducedinal = <hot o He proposes that children construct their identities based on the many
LN Camera shots ANGETOLS gangster in a television Show MIght be NTroduced in a flow=angie sno representations they see in the media, .. young girls might feel like they

and angles to make them look bigger - they are represented as being powerful and threatening have to be skinny and wear a lot of make-up because of the female ‘role

The process by which different aspects of a media text
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Social groups — every single person fits into a multitude of social groups:
A person might belong to a particular group on the basis of their background or identity.

In order to study representation, we must look at ‘who’ the media I D E N T I T I E S AN D
is representing on a regular basis
P 9 g ; They might also belong to a group on the basis of their values, beliefs and characteristics.
Individuals — whenever a person is featured, or even referenced, in a media text, that S U < U ' I U R E S EVENTS
person is being represented. It is common for individuals to be depicted in a way that

reduces them to a simplistic character type, e.g. the hero, the villain, the fool. It is often the Media texts that make reference to real-life events can often display ideology in how they
case that, by constructing a representation of an individual, a media text is also L CIITT I PR PP PR PR PR PSRRI, W / choose to depict these events. This is determined by the processes of selection and

representing whatever social group or subcultzs 2dividual belongs to. < < k' mediation in which certain aspects of the event are emphasised while others are omitted.
Media Representation , ; :

P Example: Following the tragic fire at Grenfell Tower in 2017, left-wing publications such as
I " " . | the Daily Mirror and The Guardian were among the first to suggest that the Conservative
heor etlcal p ersp eCtlveS ", Party’s austerity measures had led to the tragedy. Right-wing publications such as the Daily
Express and the Daily Mail were less quick to assign blame.

PRy

For example:
In the film Get Qut (2017), one could arque that the lead char2~* 's story represents the
experiences of many black men livingin* . .a

JESEEEEEEEEEEEEEEA
]
N

NN EEEEEEEESEESEENEE NN EEEEESEEEEEEEEEEEEE NN E NGNS E NS EEEEESEESEENEEEEEEEEEEEEEEEEENNNNNENN l%

When Meghan Markle received criticism in the tabloid press, ... ~elieved them to be .
constructing a deliberately negative representation of BAi.  sv:nen in general Subculture - a cultural group defined by specific ideas or interests which differentiate them from L' M LUCATlﬂNS
the mainstream. They might also be subject to representation. Examples can be found below: - W _ - . . .
P ; in media texts will aim to represent a particular place in a certain way, whether that
istei are thoe six key social g /011 are m » ~ house or an entire country. This representation will often depend on the producer’s
o . . . , y. Ths rep p p
4! Vegans Punks Nudists Drag queens | Skinheads Riot grrrs it of view and the effect they want the text to have on the target audience.
Nerds Hippies Goths Emos Rude boys Metalheads
ko ///% Exain="  The producers of a property programme such as Location, Location, Location will
ki /// .... . %/,, W% L. iy . . . . P .
Gender Male, Female, Non-binary W o When discussing representation, it is important to differentiate between objective groups and con% N epresentatlonl((j)fba mhans;)on tﬁ makefllt Io(;).k & appeallnI? t_o :'Vek'" as.pc.)55|ble.
Age Over 60s, Teenagers, Children - A i subjective groups. The latter mode of classification is often used in an insulting way. .77 @mansion could be shot by a horror film director to make it look terrifying.
i Elite, Traditional working class F
Soci das ian. Bi : %// Groups that are defined based on facts and ISSUES AND IDEAS
Sexuality Gay, Lesbian, Bisexual - - 06 ' Objective groups P o _ Men, BAME, Mothers . e . L L
o Caucasian. Black Chi scientific reasoning Media text 1lso ‘splay ideologies in how they choose to depict social and political issues.
Ethnicity auceTSIan, ‘ac: , |‘nese — Groups that are defined based on different - The represe’f"f{ a4 found ?n these texts often 'reﬂect the bia.s' of the producers, even if the
Religion Muslim, Christian, Hindu Subjective groups people’s opinions and interpretations Chavs, Feminazis, Toffs vt s notintended to be making a sociopolitical statement.

“stuart Hall - Theory of Stereotyping

G E N D E R T H EO RY Hall suggested that stereotyping is often

used in the mainstream media to draw
lines between men and women by
reducing them to a series of simplistic
traits and characteristics

Mulvey is a British feminist theorist who studied the representation of women in mainstream cinema
e In her book Visual and Other Pleasures, Mulvey suggested that visual media is constructed in a way that
caters specifically to the pleasure of male, heterosexual viewers
e This theory explains the various ways in which women'’s bodies have been objectified over the years
e Mulvey's theory supports the idea that women are often represented as passive objects, as

Gender has been, perhaps, the most widely discussed issue of media
representation throughout history. You will need to be particularly
familiar with theoretical perspectives on gender and feminist theory.

T Masculine sterectypes inthe media - T / T xS
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Preferred reading - the audience responds to a media
text in the way the producer intended. They take the

STUART HALL — RECEPTION THEORY
° A L' D I E N B E In addition to his theories on representation, Stuart
Hall also proposed ideas on how audiences actually

I N T E R P R ET AT I D N receive and interpret texts:

e |tis widely agreed that producers encode
messages into media texts in order to invoke
a particular response from the audience

e The audience, in turn, will decode these
messages. Hall suggested that audiences
will not always interpret these messages in

the way the producer intended. 7\
e He proposed that audiences could interpret L Oppositional reading - the audience completely rejects
messages in three general ways P the messages encoded by the media producer

. , \ LN . The two-step flow model
Active audience: an audience that ' Passiv AL :

dominant reading of the text and interpret the codes as
the producer intended.

Negotiated reading - the audience agrees with some
of the messages encoded but not all, due to the
decoder’s own individual experience or context. The
audience will challenge the ideas that they disagree
with and accept the ideas that they agree with.

actively selects the types of media various ty? media without actively engaging
product they consume. They are also able with the coi_=nt' messages. They are also happy One of the earliest theories to reject the —vy - . —
ol i . thels di et onth idea of a totally ‘passive’ audience Gender A woman might te. = nppositional reading of a film with no female characters
to actively engage and interpret 0 accep. ‘ﬂq ? d Menid pROGUC: 9l LG Age An 85-year-old might take a ¢+ »itional reading of a video game such as Call of Duty for the way in
messages within a media text, applying most basic and. _erficial level. They are a mass, The theory suggests that messages and * which World War Il is represented
different readings to different messages. ¥ as opposed tc .« "ection of individuals. ‘ ideologies are passed on from mass media Ethnicity A black woman might take ~ pre 2rred reading of a magazine that hires black cover stars
o ‘ producers to mass audiences through Culture Someone of Mexican heritage mig. phiny seeing their culture represented in the film Coco. However,
THE HYPODERM'C NEEDLE THEURY .. 1 opinion leaders who act as a ‘middle man’ they might think of the film as an ov ly ! »sternised representation, resulting in a negotiated reading.
_ ) . ’ o . ) // For example, a person’s interpretation of a ] : “ /////////////
e This model, also known as ‘the magic bullet’, was originated in Harold! >well's i// sitcom might be affected if their friend / > t _ /////////////////
book Propaganda Technique in the World War, publishedin 1927 ~ comes in and says ‘this programme isn't % P N
e Theidea was that media texts, like needles, inject ideas and messages into the funny, it's just offensive’ — they are / s
minds of their audience who are, in turn, powerless to reject these messages influencing the person’s reading %/// - o “ .

o This theory was particularly accepted in the 1940s and 1950s — a period in which
Stuart Hall used this theory to consider the ways in which producers try to ensure a preferred reading from their audience

media forms such as radio and television were described as ‘plug-in drugs’ Particularly with the invention of online - . Lo e o
e This theory is now widely considered to be outdated and patronising to audiences CCHCRISE N ERER R R ® 11 Tlessates and deas i amidia (6t Wil OLen be consticted i 4 way tat tablites apariicular poiit of view
% more accepted now that audiences are e For example, if a television show features a voice-over narration from a particular character, the producers are often
e There are, hOWEVGf, more recent examples of people buylng into this theory, e.g. . e alioning the audience with this particular character’s point of view. This process is known as audience positionina.

bo |
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INTERACTION ’

THE RELATIONSHIP BETWEEN CREATOR AND CONSUMER

AUDIENCE PLEASURE GRATI

NS MODEL
AND INTERACTIVITY -

Media A

Theoretical
T

Simple audience - the people who experience a piece of art, culture or
entertainment directly, in person, e.g. theatre, live concert, sports event

diences
P,0ectives

.
/////////%/////////////////////////////

.

Need Explanation Examples
. . films such as Avengers: Endgame allow audiences to
. The need for audiences to pass time o -
Entertainment . . scape’ from the boredom and stress of daily life
oo or to relax and experience escapism . .
and diversion - - e might read a culture magazine to keep them
from the stresses of daily life 3 o )
g entertained in an airport
The need for audiences to develop I.oca?m apers inform audiences as to what is going on in
Educationand | their knowledge and learn about the « ~ theirlocal community " K
information world on both a local and an Someone ., *watcha TV documentary to improve their | THE INTERNET AND SOCIAL MEDIA :
international scale " «nowledge of a niche subject / Modern Internet (Web 2.0) and social media sites — Twitter, Instagram,
The need for audiences to have their | Someone miyi  v!»and conduct themselves based on a music / Snapchat. aow aydlence IMEHIBErs 10 nievact cifecty with cealons
Personal own sense of self affirmed — they “ video star they admire / agd ficdia com.pames.' _ _ _
identity might identify with a particular Many audiences ste. ‘o YouTube vioggers because they can T Manymajor media COmpanics wil piomote material (releasing
situation or character in a media text personally rei. 2 f the topics and experiences discussed % - teaser frailers on YouTube, live-streaming on Instagram, etc.)as a
The need for audiences to Contemporary audic < 1n now speak to each other and discuss % form ofmarketmg tha.t audience members and Internet users can
Social communicate and form relationships | strategy through he>~ . while playing certain video games / s 4mmed|§tely a"fj publicly respond to.
interaction with others — audiences can interact (e.g. Cali ¢ Duty and Fortnite) \ 7 »+ teractions online bet\{veen fan and creator can b? f“"(h more
while consuming certain texts; others Continuous televisiuin programmes such as Love Islan Z : +p-'sonaland conversational compared to the traditional methods
can inspire conversation encourage audiences to discuss the show between episodes s of audience interaction.
- .y thhuRatz(1926—) §  J Y DIUMICrUIZcq=) & S RPRRRE

Y

VARIOUS FORMS OF AUDIENGE PLEASURE _
. . . o Various other ways in which
Cerebral pleasure - when Vicarious pleasure - the sensation Visceral pleasure - when Voyeuristic pleasure - the audiences can be interactive
Aesthetic pleasure - the I Catharsis - the sensation of something in a media text has been of enjoying another person’s something has been sensation of watching or witnessing

consuming media that constructed to be intellectually experiences as you view them constructed to provide the something in a media text that is g
L satisfving for an audience audienre with nhusical tarhidden ar unleaown by nthere |

sensation of consuming a
NN N o s QM&%& %’! bg‘%%
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N

n which the mass media
cts successfully communicate
ences can understand.

The study of media language looks at the
communicates messages to an audience - med

The process by which media products ‘spec
con be broken down into which three sta

o

= /
=
_

3. Give examples of two media forms in which
this process of communication is more gradual

Vom

.
-
////////////////%//////////////%//////////////////////////////
i
/ /

it
7
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Fedinand de Saussure (1857-1913) NIRRT Lr R (-
A Swiss linguist who is often credited as the father of

Through studying linguistics, Saussure proposed that the meaning
conveyed through language is governed by a combination of

He held that a sign is the most basic unit for measuring ,and
that each sign is made up of two elements: s
1. - the form of a sign; somd
can be seen, heard, smelt, touched or B>
- the idea or meaning that is convered
by the signifier

Charles Sanders Peirce (1839-1914)

‘Without language, thought is a

vaque, uncharted nebula’e

In this quote, Saussure demonstrates that lanquage uses a
system of rules which enables us to communicate our thoughts
and feelings to one another - thoughts are too vague to be
communicated without this structure

10. lllustrate examples for the

following three types of signifier Q

_—

e An American scientist, philosopher and linguis

ist
.« different categories: »

o He proposed that signifiers can be separated into Icon for a telephone
9. Provide definitions for the following three types ofsfmn" 1 A
Icon - - Index for rain
Index -
» Symbol for music

J definitions for the terms ‘denotation’ and ‘connotation’ (@

tﬁw' ES also built on Saussure’s theory by suggesting that there
~ iS¢ wo-stage process to identifying the meaning of a sign:

Stage 1 - Denotation

A French theorist and semiotician who was heavily inspired
by the theories of Saussure

He suggested that there are five codes that producers employ
in their media texts - these codes create signs which an
audience can then interpret. These codes are often used in
narratives to help readers make sense of what is happening.

. Fill in the empty boxes in the table below (@ 2
il xample - The Silence of the Lambs poster

i

Stage 2 - Connotation

e

_
_
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A Bulgarian-French philosopher and literary TORY = CHARACTER

into five key stages and that these stages were repeated

critic who studied dlassic folk stories and In some of the most effective narratives, it is the actions of characters that drive the narrative
He proposed that could be broken down .
“ 7. Complete the sentences below (A

across all narratives

Like Todorov (see left), Viadimir Propp believed that
narratives are driven by

Propp’s work was derived from his studies of Russian folk
tales and their characters. In his book Morphology of the

MEDIA LANGUAGE

! ; BN ‘ /
1. Fill in the gaps using A
the words provided ~ THINGS TU REMEMBER

structuralist, fairy

tales, narratives, e Todorov'st netimes criticised as it can only be .I—H 80[‘ etlcaL Pe[‘SP e Ctlve S

chronological, closed applied to — there are many media Folktale (1928), Propp classified characters into
narratives, resolution texts which S-3lF one of the key stages
e Todorov believed that characters are central to narrative - - - These different character types are defined by the specific

development — k., ..»*cters are changed throughout the 5. Briefly explain the difference
Tzvetan Todorov P z, y g g / between a story and a narrative

course of a narrative ~ ~ ~thing that becomes clear in the

(1939—2017) oo 8. Identify the eight character types
—a /—\ proposed by Vladimir Propp. Explain
2. \ ', ' > name given to each ) how each one functions in a narrative.

TODOROV - FlVE STAGES ‘ ng narrative stages
—: The opening of the narrative i @emthere is a state of

balance. The world is introduceC®gr0%gh exposition, and
there is no major conflict betwee@@iaisters.

: The point at which the state of baldi@aisturbed by a key
action or event @

: The point at which the protagonist acii@edges the
disruption of balance and begins a queS#¥restore it

: The characters attempt to solve the confljg@restore
some kind of balance L P-4

: The conflict has been resolved and a new |
equilibrium is established

3. Identify two ways in which narrative appeals to outilit;*‘ c A 6. In no more than 100 words, describe an A)
UB'ENCE AﬁPEAL 7 ' example of a media industry making

:
OF NARRATIVE |

multiple narratives out of one story

4.  Fill in the empty boxes in the table below (A
Narrative Definition Film/TV example It is worth noting that different character types can overlap in certain stories, e.g. a single
The war film 7917 creates the illusion of one l character might send the hero on their journey and reward them when they return. This

%
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GENRE THEORY Steven Neale (1958-) The way in which the genre of a media text is classified depends on the media form:

4. Fill in the empty boxes in the table below (o column has been filled out for you)
i

1. Fill in the gaps using the words provided —
repetition, variation, subverted, Hollywood,
stereotypes, copy

Video games Newspapers Film Online media

Media form

Platform

e | A MEDIA LANGUAGE
Allocated based on rHeoreticaL PerSPeCtiveS

Role-playing
Mode of ’

dassification gameplay e. how Genre provides us with a clear way of categorising media

the player interacts .
WI;th}:‘he game products based on their form, style and content

i
5. Provide a list of reasons why

genres appeal to audiences Q

H
Bassanannnsnt

Y,

e %
“ 14. Provide short definitions for the following key terms: (

6. Provide a list of reasons why

genres appeal to producers e 'm-—
In one sentence, explain why media -
producers might rely on genres ?ty% -
Cor ort-

The ge ret "amedia text can be identified by looking at its codes and
convenﬁ”&* Wd by relating them to other media texts. The repetition of
these cot. -~ «d conventions creates a framework that audiences then

: become familiar with.

3.

According to Neale, why must genres evolve?

Examples of these codes and conventions in action

-

THE FLUIDITY OF GENRE
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W EEEEESEESEEEEEBER

VERSIONS OF

REALITY

Theoretical

“"spectlves

HEENEEEEEESEEERENEEEEEEENES B ENEEEEEEANNNNNNNENNLE® 4 'EEEEEEEEEEENE NN NN NN NEEEEEEEEEE

1. Briefly summarise how it is thot media texts
construct versions of reality

USEFUL TIP

Think of representation as ‘re-presentation’—
rather than presenting audiences with reality,
media texts take aspects of reality and
manipulate them (sometimes very subtly)
before presenting them to audlences

2. Describe each stage of
the representation process

Producers pick ar f'" Jse what they want
to represent in a te,

ugh a process of

selection, constructnﬁ And mediation

4.  What is meant by stereotyping?

Hall suggested that
stereotyping is often used in

the mainstream media

mainstream media

5. Provide an example of stereotyping in the

Stuart Hall (1932-2014)

/WM//M%MWMM//MMM//MMMMMM

portant to consider that contemporary
% ike many you will be studymg) use countertyp

/lt Is

( //,é.
/ to romote amore tolerant and progressive sO®
.

6. What is meant by a countertype?

Hall was a cultural theorist who

highlighted how representation in 7.
media texts can create meaning

Provide an example of a countertypical
representation in the mainstream media

through language — not just through

spoken/written language but through

the system of signs and codes explored
in the table below

27,
Pl |

///

-

11. Complete the table below showing how codes and conventions can affect
representations and the way the viewer should feel. Use examples of your choice.

£

Example
Newspapers such as 7he Sunand Daily Mail use verbal codes like wordplay and
alliteration to negatively represent left-wing politicians, e.g. the headlines ‘Court

Jezter’ and Jezza’s Jihadi Comrades’ to describe Jeremy Corbyn

8.  Fill in the gaps using the words provided -
stereotypes, cultural hegemony,
in-groups, social groups, out-groups

The construction of in the mainstream media
usually occurs because of the people who hold power within the

industry. We might describe the producers and entrepreneurs
who create stereotypes in order to maintain
as the ﬂ In turn, the who

are misrepresented by these industries {ethnic minorities, the
homeless) might be described as

9.  Fill in the gaps using the words provided —
BAME, othering, male, in-groups, out-groups

‘OTHERING’
Hall suggested that effectively prioritise the
representations of certain people, groups and ideas at the expense of
others ( ).

A key example would be the prominence of straight, white-skinned,
heroes in media narratives throughout history —
" of homosexuals and the
community, among other groups.

this has resulted in the *

10. What is meant by cultural hegemony?

" Answer the following questions on David Buckingham:
a)  What does Buckingham specialise in?

H)  What did Buckingham propose in relation to

children, their identities and the media?

c)  According to Buckingham, what does the

media encourage parents to do?

5
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In order to study representation, we must look at ‘who’ the media I D E N T I T I E S A N D Social groups — every single person fits into a mu]!titude of social groups:
. . . A person might belong to a particular group on the basis of their background or identity.
is representing on a regular basis : They might also belong to a group on the basis of their values, beliefs and characteristics.
Individuals — whenever a person is featured, or even referenced, in a media text, that

person is being represented. It is common for individuals to be depicted in a way that S U B C U L I U I a E S EVENTS

reduces them to a simplistic character type, e.g. the hero, the villain, the fool. It is often the
case that, by constructing a representatlon ofan |nd|V|duaI amedia text is also

Media Representation
Theoretical Perspectives V: | [o ommrm maeem mem s i m s

your choice, in an existing media text to support your explanation

FESEEEEEEEEEEEEEER
N

®

3. What is meant by a subculture? (A LOCATIONS

Subculture -

2. ldentify the six key social groups you are most L aly,
consider when talking about media representqho .

Vegans Punks

7. ~.'ain how media texts represent locations. Use an example, of
. yo ! choice in an existing media text to support your explanation

5. Briefly explain the difference between A =

objective groups and subjective groups «UOUES AND IDEAS 8. Expiom

how media
texts represent
issues and
ideas

—®®

2. Fill in the gaps using the words provided — feminist

Laura Mulvey i cinema, pleasures, heterosexual, objectified,

-®

Stuart Hall - Theory of Stereotyping THE MALE GAZE (1941-) passive objects, active subjects

Hall suggested that stereotyping is often used in e Mulveyis aBritish theorist who studled the representation of women in mainstream

the mainstream media to draw lines between men e In her book Visual and Other , Mulvey suggested that visual media is constructed in a way that caters specifically to
Gender has been, perhaps, the most widely discussed issue of media and women by reducing them to a series of the pleasure of male, viewers

representation throughout history. You will need to be particularly simplistic traits and characteristics o This theory largely explains the various ways in which women’s bodies have been over the years
familiar with theoretical perspectives on gender and feminist theory. e Mulvey’s theory supports th/ejd\ea that women are often represented as , asopposed to
10. - Identify masculine stereotypes that have been & '/ 13. Provide /) Active subjects - !! Passive objects -
historically spread by the mainstream media e /////////////)/4 : nia\S . |

.
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7.

Fill in the gaps using the words provided -
representation, interpret, encode, decode, three

8. Describe the following three readings, according to Hall's theory (@

©® AUDIENCE
INTERPRETATION

1.

Active audience:

STUART HALL — RECEPTION THEORY

In addition to his theories on ,
Stuart Hall also proposed ideas on how audiences

The two-step flow model

Preferred reading - the audience

actually receive and texts:

It is widely agreed that producers Negotiated reading -

messages into media texts in order to invoke a
particular response from the audience

The audience, in turn, will these
messages. Hall suggested that audiences will not
always interpret these messages in the way the
producer intended.

He proposed that audiences could interpret
messages in general ways

Oppositional reading -

10. Provide examples where the following factors
might affect someone’s reading of media text.
One row has been filled in for you.

—

Factor

Age

Ethnicity

Culture

9.

THE HYPODERMIC NEEDLE THEORY S Y
e This model, also known as ‘the magic g '33"/ f 22:5:9‘“""'“'
was originated in Harold Laswell’s book powerless, radio,
Technique in the World War, published in drugs, outdated,
. . . L desensitise
e Theidea was that media texts, like needles, inject ideas and
messages into the of their audience who are, in turn,
to reject these messages
o This theory was particularly accepted in the 1940s and 1950s — a period in which media

forms such as

and television were described as ‘plug-in

v
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11.

Why is it important not to generalise when you talk about how
different demographics might respond to a particular text?

Describe the two-
step flow model

£

Particularly with the 12. Fill in the gaps using the words provided — preferred, point of view, audience positioning, mode of address, you A
IO RGRVITERCE o  Stuart Hall used this theory to consider the ways in which producers try to ensure a reading from their audience
e The messages and ideas in a media text will often be constructed in a way that establishes a particular

participatory media, it is

-Forexample, if a television show features.a voice-over.narration from.a particular. character, the producers are often aligning




. Fill in the gaps using

the words provided -~
Blumler, Katz, 1974,
passive, select, active,
empowers, audience

AUDIENCE PLEASURE THE USES AND GRATIFICATIUNS MODEL

AND INTERACTIVITY
Media Audiences

\\\\\\\\\\\\\\\\\\\\

L

INTERACTION ?
THE RELATIONSHIP BETWEEN CREATOR AND CONSUMER
&

6. ldentify which types of audience
are being described below

G T e W W W W e W W G W W W W W W Wy

Theoretical @spectives T ey, nperan, . e, e o s vt §

O

3.  The approach of the uses and gra'rlflcaflon
model is built upon which five ideas?

L B F ¥ R F N R ¥ RONORC R Rl R RN CFORONO 4
N N N N W G GO W G GO VN R N N VR W WO VIR G VON VA G VOWS WO NG VENR VUGN

The need for audiences to pass time
or to relax and experience escapism
from the stresses of daily life

Entertainment

and diversion video games, online, social and participatory media. This kind of audience

will often try to maintain constant access to the media.

A N NN G G G G W W W W W G W W G W G W W

‘

— the people who use digital technology, e.g. :
I

I

I

Local. »ws apers inform audiences as to what is going on in
Education and “  theirlocal community

information Someo?w .5t watch a TV documentary to improve their
‘ mowledge of a niche subject

Personal
identity

7

Social
interaction

\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\
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VARIOUS FORMS OF AUDIENCE PLEASURE

o

7.  Explain how the Internet and social media have A
Elihu Katz (1 926—) r( 24— 2 made media audiences more inferactive
-
4

8.  List five ways in which A

modern media audiences
can be interactive

. Provide definitions for the below forms of audience pleasure

Aesthetic pleasure - |

Catharsis - Q Cerebral pleasure - Vicarious pleasure - Visceral pleasure - Q Voyeuristic pleasure -

5
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