a9

Education

%9 Geography AS / A Level | AQA | 7036/7037

¥

A Level AQA Revision Booklet
3.2.2 Changing Places

zigzageducation.co.uk POD
9586

Publish your own work... Write to a brief...
Register at publishmenow.co.uk

% Follow us on Twitter @ZigZagGeography

Photocopiable/digital resources may only be copied by the purchasing institution on a single site and for their own use



Contents

Thank You for Choosing ZigZag EAUCATtION.......cccvveiiiiiisiiissnnnssiiiisssssssssssssssissssssssssssssssssssssssssssssssssssssssssssssssssssssssssnssssssssss ii
Teacher Feedback OpportuNity......cccciiiiiiiiiiiiiiissssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssnns iii
Terms and CoNditioNS Of USE ........eeeiivieeriiiiieieiinieiei ittt sssssere s s ss s r e s sssssr e s ssssas s e s s snr e s sssbane s sssssnnessssnnes iv
JLICE el L= a3 Te 18Tt oY TR 1
L3 0 T LT 0 1o o 1F ot N 2
The Nature and IMpPortance Of PIACES ........ccuvvvrnreiiiiissssssssnssiiiissssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssnssssssssss 6

ACTIVITIES 1ot e e e et e e s e e e s a e a e nba s 9
L0 0 T4 F =Ty F gl o oo <N 10

F Ao A= PP P PP PPOPRPPPPR 14
Meaning and REPrESENTAtION .......evvvvvvmiiiiiiimiimmimmmmimiimmiiiiissmmismmssmsssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssss 15

ACTIVITIES ittt e e s e e e s a e e e s e e e e s b e e e san 18
Contrasting Places Case STUMIES ......eevveeeeriieiriiiieiieesissssiiiissnsessissssiiissssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssnnsrsssssss 19
0T 0 Y Lo RS 29
Answers t0 CoNSOlidation QUESEIONS ......oveeeeiiiieeieiiiieieritieeereeeeeereresserteneseeseressessessssessssssessessssessessssesssnsssssesnssessennsseras 32
A5 STUAENT BOOKIET ...uueeeeeeeeiiieeeeeeeiintttteeti ettt ssseesre e ssssre s e ssssssssssssssessssssssssssnenssssssssssons Enclosed



Teacher’s Introduction

The revision booklets in this series are designed to support your students as they study the AQA Advanced
Subsidiary GCE in Geography (7036) and the AQA Advanced GCE in Geography (7037). These revision summaries
match the AQA specification perfectly. This particular set supports AS Unit 3.2.1 Changing places, examined in
Paper 2. It also supports A Level Unit 3.2.2 Changing places, examined in Paper 2.

The concept is that all students need a clearly explained, concise yet comprehensive body of notes to revise from,
both as they progress through the course and when preparing for the end-of-course examination. For this reason,
the booklets are broken into manageable chunks and are provided in both A4 and A5 formats for easy
photocopying. A5 booklets allow easy carrying and reference for students, right up to the moment they walk into
the exam hall, and allow for effective revision time.

Since revision should be ongoing throughout one’s study, it is recommended that after teaching each topic you
issue students with the relevant revision booklet as they progress through the course. The booklets can also be
issued as a complete revision pack in the run-up to the examinations.

By use of bullet points, text boxes and grids, these revision booklets provide succinct yet comprehensive and
relatively detailed coverage of the specification content — probably far more than what one would expect from a
revision summary.

Each topic follows a clear structure of:

e  Keywords: lots of keywords are clearly defined, and by covering up the definitions with a sheet of paper,
students can easily self-test their memory of these all-important terms.

e  Key points: these form the main body of the summaries for each topic. Concise, detailed and easy to follow,
they provide a solid bank of notes to support students’ knowledge, understanding and evaluation.

e  Core content: the main content of the specification in bullet points, boxes and diagrams. Boxes with
suggested examples allow students to name-drop examples in their exam, or give ideas for further research.

e If you only remember these three things...: the three most important takeaways from the topic.

e Consolidation questions: several quick questions on the core content — designed to ensure that the key
points have been retained.

e  Take it further: offers suggestions to support the option of extending learning further.

e  Student checks: useful checklist to help students monitor their own learning.

Each pack also contains a students’ introduction which introduces the topic and sets out some of the exam
structure; introduces command words, AOs and level marking, along with exam tips and a checklist; and explains
how to use the booklet. At the end are included tips on time management, and planning and writing answers,
along with an introduction to synopticity.

By using this resource, teachers will know that all students have the key points for all the topics of the course in a clear,
written format. It saves time in class for teachers and decreases the amount of preparatory work needed outside class.

This resource also helps achieve greater equality among students of differing abilities, as often the weakest
students make the least helpful notes from which to study and revise outside class. These easy-to-understand
revision summary notes help to overcome this problem and promote greater equality of opportunity.

And remember, these revision booklets are also perfect to refer back to as end-of-year summaries before the
examination — especially useful nowadays with linear examinations.

| trust that you and your students will enjoy using these revision summaries as much as | have enjoyed writing
them for you.

Free Updates!

- May 2019

Register your email address to receive any future free updates*

made to this resource or other Geography resources your school
has purchased, and details of any promotions for your subject.

* resulting from minor specification changes, suggestions from teachers
and peer reviews, or occasional errors reported by customers

Go to zzed.uk/freeupdates
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Students’ Introduc

What’s the topic?

and there are lots
with, and it will be d
aner and better cared
Arng re5|dent|al areas. You will be ve
from a town or city elsewhere in the co
they can help define us. There are also places tha
e New York - so many TV shows and films are filmed the

Places change. They always have done, and they alwavs )
Walk down a busy inner-city street you were onc
restaurants will have changed, and it mi~
different, or the demographics i
and you will perceive it \,
The places g

You will be examined on this topic in Paper 2, Section B.

Here's a quick overview of the things you might find in the exam. However, exg
sometimes exam boards can throw in a curveball - a different type of question
but don’t be too alarmed. Just read the questions carefully and be ready to ada

You'll be presented with a range of questions — remember that they ramp up in

e  Firstly, you might be presented with a short factual recall question.

e Then, you might be given a couple of figures — maps, charts and data. You
before. They're designed to see how you cope with unfamiliar sources - h
analyse them. You might have heard the term ‘AO2’. You will need to inter
understand what it means.

o Youmay be asked to use the figure(s
o  These might be medium-|

e Finally, you'll get along

marks. You [l probzd

)2 owledge to answer

o

least on®*aT those cause studies! Justify your opinion(s), and support it

with facts and balanced arguments if you are reaching for the higher
marks. You'll need to draw on your knowledge and offer a supported opin
here! And no, we don’t recommend you get out a satsuma in the exam - li

If you're studying this at AS, the exam questions are part of Section A in Paper

How to use this guide

You may be given this at the start or at the end of teaching on the topic. Don’t
being stuffed in your pocket (although don’t take it into the exam itself!). Reme
you want to. Scribble all over it, or highlight bits you ne look at again.

Here are some brief suggestions:
Work throughi it as you

e Giveitaglance aff,
o Giveityg
o Useitv U'revise, of course - perhaps even outside the exam hall if y

Now write down the date of the exam. You can use this to plan your revision ti

\ Date of my exam:

A Level AQA Geography Revision Booklet: 3.2.2 Changing Places Page 2 of 32
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Checklist

It can be a useful idea to make a note of when you’ve read through something.
confident that you know a topic, or you last looked at this six months ago, then
another look!

ke

referably today’s

o

Contrasting places case studies

Exam tips

Now that you've thoroughly revised and hopefully answered a few sample exa
good idea of what to expect in your exam.

Command words
In each question there are ‘command words’. These are essentially the instructi
to answer the question, and give you a clue on the type of response the exami
Command words are not a secret, and they're nothing to ry about. You've
from throughout your year(s) studying the course

e

AQA has created a list for you tore

https://www.aqa.org.uk/: <ography/as-and-a-level/geography/

e Forexa he word ‘define’ wants a short answer stating facts (AO1). As
definition, you can quickly gain a couple of marks.

e  Assess, for example, requires more thinking, and you might have to consid

o  The words with the most marks might be ‘to what extent’ - you will need
topic and will need to provide examples!

e  However, the same command words may have different numbers of mark
example, uses ‘assess’ for both 6- and 9-mark questions, and ‘to what exte
mark questions!

Here's our quick run-down of the different command words and what you nee

balanced answer.

v' JUSTIFY: Identify the pros and cons of EVERY view or opinion. Weigh the
should have stronger pros according to you : f opini

v" DISCUSS: Set out for and against of an azgu

between sides.

EXPLAIN: Set out cau

different sides of argument.
v COMMENT ON: Make a statement arising from a factual point. Add a view
like a Geographer!
v" EVALUATE: Consider several options or arguments and come to a conclus
success or worth.

A Level AQA Geography Revision Booklet: 3.2.2 Changing Places Page 3 of 32
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Assessment objectives
You may come across the words ‘assessment objectives’, or ‘AOs’ for short. Th
command words. They are set by the government and vary by subject. As yo
get, and AO3s are the hardest.

Here's a quick summary:

What you need to d

Show your knowl ; saanding of | v* Collectin

AO1 . )
geographical. together
. . v' Use of m
1a raw conclusions from v Statistics
AO2 aphical information, both familiar and v ICT skills:
v Analysis,
v" Concludi
Investigating questions and reaching v Useofm
AO3 conclusions through many geographical v' Statistics
skills and techniques v'ICT skills:
v Analysis,

In your Paper 2 exams, you'll mostly be assessed on AO1 and AO2. There will
find most of those in the NEA (fieldwork investigation).

For every question, AQA will have decided which AOs they are targeting. Bea
answer. If it's clear that an answer is looking for some AO2 or AO3 marks, don
through.

You might find it useful to have a look a K schemes for the to

each AO marks are achievable

Level markingg,
Now that y ‘17;& 5
you need tcREE

andle on how the command words work and what th
re of how they will mark your answers.

For anything but the shortest of questions, you will be level marked. Each lev
L1 =1-3 marks, L2 = 4-6 marks. The essay-based questions will have four lev
for, the more marks you’ll get.
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An example of level marking criteria can be found below.

Level Mark Descriptor

AO1:

e The answer uses little geographic theory, and in
superficial.

¢  No use of geographi

(1-5 e Little evidence.o

Level 1 marks) ¢ Noo
AO

1se'of example material, where

stigation, connections and developments a

: Argument is unclear; points may be brief, biased
of structure. Answer is likely to be poorly writte
question.

e  Use of more complex theories may be inaccurat
information is correct.

e  Geographical terms used infrequently.

6-10 e  Comprehension is apparent but may be patchy.

Level 2 marks) e  (ase study material is present, where appropria

superficial.

AO2:

e Investigation, connections and developments a

e Argument is apparent but may be poorly struct
relevant to the question.

AO1:

¢  Reliable refere

and appr

aphical theories; the

| terms used often.

swer demonstrates a good level of critica

Case study material is appropriate, specific and

where applicable.

AO2:

e Investigation, connections and developments a

e Argument is explicit, with a good balance of evi
conclusion. Answer is highly relevant to the qu

AO1:

e  Geographical theories and processes are appro
demonstrating comprehensive and specific kno

e Frequent use of geographical terms.

AdOO NOILO4dSNI

Level 3

e  Critical comprehension is self-evident from the COPYRIGHT
geographical theory and information.
Level 4 (16-20 e Use of case study material is suitable, broad and PROTECTED
marks) . . wll
s  Specific facts and fig 1lly integrated an
AO2:

well written, supported by the evid
a balance of viewpoints in order to reach a
Conclusions are creative, sophisticated and high

ig

Qg
Education
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The Nature and Importanc

X
D)
<
g
)
q
Q
n

Location: the physical space in which a place is situated
Locale: the culture and social dynamics of o plucp .
Sense of place: a personal attachment that .. oj) ‘:os*”%o a particular p
Experienced place: a place that se- = ki W,A well, either by having vis
Media place: d place that =« 5 “jcst well, but may have not persona
television, in a film ~ L ‘&';,e&iﬁ in photographs or in other media, or h
: Ir”},}o ‘geographically near, or emotionally near
late to geographically far, or emotionally far

. .

Exogenous: external factors that make up a place, such as transport links

Key points

Experiences of places differ between people; for example, people who li
it differently to people who only visit for a day or so.
Many sociologists argue having a sense of place is fundamental for human

Media has played an important role in the way we see places; people ma
if it features a lot in films and television, despite never having been there

The concept of place

In geography, the concept of places can refer to several different types of loca
location, although in human geography ‘places’ can 2!<¢ ae = sentimental em
attached. f’”’ ) ©

Places can ignite memories and d cpma . Mbrfg sense of place, often experienc
Sense of place may d|ff,g st A Sditferent people. For example, a town ma
who has livegsilre « . idrelives (insider) than to a tourist who is only visiti

e

Example of insiders and outsiders

Natalia lives
adyvisor. She
business mee
see some of t
the bay. Nat
before and s

A photograph showing Cardiff. There is the castle in
the foreground and office buildings, and the ..
Principality Stadium in the backgrourge

.

alcy i ; .
In the example above, Jom g "L,e»i:dnsndered an insider, as he has lived in Ca
well. Natalio_cgathe « L d «W‘ould be considered an outsider as she has never

Ll . . .
Say Notalid eeting runs over time and she does not have time to see the city

much of a sense of place of Cardiff. Now, imagine she extends her stay for two
visits all the top tourist sites. Natalia would gain a better sense of place of Car
of place would still differ from James’s. This is because James has likely develo
Cardiff; he has significant life memories of the place, has developed a social g
\day in and day out.
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Types of place

Near places and far places

i Near places may relate to locations that are

: physically near to you (the fown/city /village you live :

i in), or emotionally near (a favourite holiday
i destination, a childhood home).

i Far places may relate to a physically f
i (such as a location on the opposite '
i world) or an emoilonall
i (somewhere that m

i does not i
i familiar).

Y.

Experienced
i i An experienced pla
i location you have p
: been to or livein (s
7 ‘me town, or a hol
ination).

i i A media place is a

i i but may have not p
i § seen it on television,
i i photographs or in o
i i asong (e.g. New Y

F 1 films or sitcoms so p
i without having ever

London

Kai lives in Ealing, West London. | Kai has never been to Paris
He knows the city very well, so but has seen it a lot in
Kai London is an example of a films and on TV.
physically near place and an Therefore, Paris is a far
emotionally near place. Itisalso | place but also a media f
an experienced place for Kai. place.
Janae has been to London on Janae gotengagedtoher | J
holiday, when she visited the UK | long-term partner in Paris
Janae last year from the USA. so has a stroag emotional
Therefore, London is an > the place, t
experienced place for Janae b “also being a
is also a physically fa g phy5|cally far place for her.
Liv works.i: , .
, ’ﬁeading every Liv has been to Paris once,
2 g but, much like London, she
e thinks London is too :
) thought it was too busy.
and she does not like her L )
: Paris is an experienced
. job. London would be an .
Liv . place for Liv, though she
experienced place and a .
. . did not develop a strong
physically near place for Liv,
. sense of place as she t
though her experience means
mostly stayed close to her | s
she does not have a fond
. hotel.
emotional attachment.

A Level AQA Geography Revision Booklet: 3.2.2 Changing Places
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Endogenous factors

These relate to the physical settings of a place; for example, the topography, g
to human land use of the place, such as built infrastructure, demographic mak
Also known as the ‘inside’ factors.

Exogenous factors

These relate to how places interact and connact
be achieved through transport connr
Two or more places may be i

o places. Also known a
1 land, sea and air) and also thro
through historical factors too.

quay, Cornwall, UK

i Has historical links to trade,
Has a local train being a coastal port.
station, connecting
: to other places in
i Cornwall and
: helping locals
travel to the main
: stations in Truro

¢ and Bodmin.

Supports the UK

Exogenous fishing industry.

Airport connecting to UK
and international places.

Has several coasta
features, such
as headlands
and caves.

Developed
local economy

el in Newguay lown with a stable
celilte high street.

/0 Everyone has a sense of place. The sense differs f
depends on whether they have lived in, worked in
Experiences will differ according to whether peop

® Places can be near or far geographically, and eit
or familiar because the place regularly appears o

(3] Endogenous (inside) factors are physical settings th
about a place. Exogenous (outside) factors relate

A Level AQA Geography Revision Booklet: 3.2.2 Changing Places Page 8 of 32
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Activities

Consolidation questions

1. How can a place be both near and far?

Why might an insider see a place differently wu. ‘7:/1 sutsider?

11

AdOO NOILO4dSNI

Play this: zzed.uk/9586-geo-guessr

This game randomly puts you in a place anywhere in the world. Can you guess
: exploring the place? What endogenous factors are there as clues? Are these pl
i you? Are they experienced or media places? Did you guess correctly? Why / w

--------- A% R NN NN NN NN NN NN NN NN NN AN EE NN NN NN NN NN NN NN NN NN NN NN AN ANEENNANNENNENEEEE NN EEEEREEEEE

=TT
o~ -
"f‘:{ﬁ:‘i ,Student checks
. COPYRIGHT
Noldea | Nearly Sure
Topic What Do | Know? ® @ @ PROTECTED
ol
The concept of e e”’j 5
place gl T
Near and % =5 | T A o
The nature o . -;:j-;l.? g™
and A, <rienced and g
importan G media places Education
of places Endogenous
factors
Exogenous factors
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Changing Place

Keywords

Local: the immediate ploce in which one is located (e.g t?wn/ci’ry district o
Regional: the wider place in which one s located . ider city, county)
National: the country or state in which one

International: relating to several

Global: relating to the entir

Places cﬁgnge over time, both physically {(infrastructure development) and s¢f
(cultural changes, demographic changes).

Meaning and representation of places change depending on scale (local to ¢
differently by insiders and outsiders.

Places can contrast with other places in terms of social, economic or physical |

Changing demographic and cultural characteristi

This relates to how the demographic structure has changed over the years wi
structure, workforce demographics, migration, social backgrounds and incom
areas have become gentrified, which has caused a demographic shift (an exa
was once a hub for low-income migrant workers largely from the Caribbean a
arise in higher-income, predominantly white, residents as a rfsult of gentrific
demographic shift is an ageing population, mostly ca:: deindustrialisat
aged people to other places.

e

A Level AQA Geography Revision Booklet: 3.2.2 Changing Places Page 10 of 32

AdOO NOILO4dSNI

COPYRIGHT
PROTECTED

ig

Qg
Education




e  These photographs show St Pauls,
shows street art depicting some of
area (art, music, diversity, environ
architecture).

e The next two photographs show d

the area. M the residential ar

i g ve'been redevelope

price than previously,

Iéadlng to gentrification. On the o

redevelopment of parts of St Pauls

increase the economic flow into th
cultural identity if local, independe

The photograph to the left shows

area has seen arise in the number

shops, which have become popula
visiting from all over Bristol.

This section also includes how the
culture of the places has changed with
regard to significant developments of
cultural hubs (ethnic enclaves), and
adaptations to accommodate diversity in
religions, languages and cultural
traditions (national holidays, festivals).
For example, many cities and towns have
developed multifaith organisations to
include several different religions which
may not have been as prominent
100-200 years ago (the Bri
Forum is an example o}
examples iy
national ho
native to th ace but are celebrated
largely due to migration of culture (such
as the Notting Hill Carnival).

These two photographs show cu
Carnival. The first photograph sh
serving food from a variety of cu
the influences from the Caribbe
second photograph shows part
influenced by Afro-Caribbean an

Economic change and social inequalities

Significant economic change would include an economic boom or economic
as a result of redevelopment/regeneration or deindustrialisation (such as Liver
redevelopment, which has significantly boosted the

area’s economy). Another example may be economlr
sector shift (from primary to secondary, seconda;;
tertiary, or even tertiary to quaternarv), ,
see economic shift over the v
to tertiary sector shift

historic Liverdings alongside the modern museum

and galiery (the small rectangular building to its right).
The area has seen economic growth and an increase in
visitor numbers despite the mixed architectural styles as a
result of modernised development.

A Level AQA Geography Revision Booklet: 3.2.2 Changing Places Page 11 of 32
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The second photograph on the right shows the Albert
Docks region in Liverpool. The place was once a region of
manufacturing and housed several warehouses as part of
the trading industry. Liverpool, like most UK cities, saw a
deterioration in secondary industries and the region fell
into economic decline. The region has recently
undergone regeneration and many warehouses are n
trendy bars, restaurants and independent shops
docks are popular with tourists and hav
economic boost. /

Economic comg i <an lead to social inequalities.
Social ineq! include a wealth gap, a wage gap,
social injustis d demographic segregation, e.g. many places have a wealth
inequality and lack of accessibility to amenities such as affordable food and he
would be social inequalities caused by environmental factors, such as poor air
affects health, particularly of those on lower incomes, who are more likely to li

1 Several large cities in NEEs
gaps. This is where a small
owns the majority of the w
significant difference in the
poorest in the society. The
standards of living and qua
the economy rapidly increa
than not benefits only a pr
Somzy'i £s, despite having
tirhave informal ho
nty towns / favelas) in t
inequalities, with many pe
| cycle, often through no fau

The photograph to the left
Janeiro. In the background
of the city, whereas the for
favela, the largest favela in

rChanging flows

e  The changing flows of people, resources, money and information are chan
characteristics of places all over the world.

e  Globalisation is increasing socio-economic flows and in turn runs the risk of
places (where places have similar characteristics and lack individual ident

e The rise in numbers of TNCs {and their global expansion) is leading to glo

e Globalisation also shapes cultural and demograph nge, largely throu
(migration).

e  Past connections to other places o

\ wars and geopolitical relo®

p of certain areas (histo

A Level AQA Geography Revision Booklet: 3.2.2 Changing Places Page 12 of 32
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i Look af the two photographs above. Notice how similar the styles of building ar
i cities) and how many of the properties are generic high street / TNC stores. Do
i guessed where these places were just by looking at these photographs? Do you
i an individual sense of place? Why / why not? What factors do you think have s

of these places? Do you think these photographs are good representations of th

Scales of importance

e  Places are affected by numerous external factors from.regional, national
bodies. 4

e For example, a lot of ploces are affe ‘ nial laws and regulatio
concerns (such as clean air acte.; Dstion schemes).

e [nternational and glohc vei odies (such as the UN or WTO) may

many places in LICs and NEEs have changed a

If you only ber these three t

/0 Inner-city areas of the UK are undergoing signific
structure, workforce demographics and social bac
process of gentrification.

® Deindustrialisation led to the decline of many indu
have been redeveloped to form new housing; busi
cultural, entertainment and retail

(3] Changing economics ca
evident in the

A Level AQA Geography Revision Booklet: 3.2.2 Changing Places Page 13 of 32
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Activities

Consolidation questions

1. What is the most common cause of changing demographics and cultural s

3.  Briefly explain how your two case studies are contrasting places.

Take it further

i This is a journal article on the effects of an increase in m%iic turalism on children

i system in South Korea. g f:/ :"

i zzed.uk/9586-korean-school-change T
i B

H g B
i Read the third page (pagz.& 4 501 DF under the heading 'Il. Educational Poli

What Do | Noldea | Nearly Sure

Know? @ @ @

Changing
demographic
and cultural
characteristics

Topic

Economic _
change and L Ll
. 18
Changing social o] L)
places !n‘-'/ii} :i f;_\.,,/
~ Changing
flows

Scales of
importance
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Meaning and Represe

Keywords

:
¥ Meaning: the significance of a place fo someone 11, . o _an insider)

¥ Representation: how a place is portrayed i i ql:,x,fy other people and h
outsiders .
v |dentity: how o place relmff,»x; ¢\ ' neritage and personal image
v Medm' ?he sysiem =L L W,Atrd non-fictional information delivered by a
fjﬁﬂﬁﬁ'}, art, music, social media and newspapers
v ve.hing fo or visiting a place that is not one’s home country or r

Key points

People often have an idea of what a place looks like depending on how
the media.

Media representation of place may be misleading, or seen as stereotyping
a realistic sense of place.

How people present places to others can change depending on the experi
place.

External agencies, such as governments and local authorities, may choose t
perceived through development or regeneration.

Tourists often only see the ‘tourist enclaves’, or the parts of places that trav

. . HHY xg
Media representation of place e &

e The media can portray the same plzza :’-.:ei;....wﬂ‘fferent ways, e.g. Las Veg
differently in the two films e 1 Livsen (where itis seen as a glamorous
desirable location).zud « Wl anthmg in Las Vegas (which shows the lo

AdOO NOILO4dSNI

portrayzesilyC) . . Journey of the characters).
e Filmar ”‘rlsrbn often skew representations of places by using
differen®ming locations to portray the setting, e.g. Toronto in

Canada is often used to shoot films set in New York (see
photographs opposite), the setting of Abu Dhabi in Sex and the
City 2 was Morocco and the television show Doctor Who shot
scenes at Cardiff University, when it was set at the University of
Bristol.

e Media can skew the historical accuracy of how a place was in the
past, e.g. the film Midnight in Paris gives a very romanticised

version of Paris in the 1920s, where in reality many people were v
living in poverty, particularly in the years following this era during COPYRIGHT
the Great Depression. PROTECTED

¢ Mediarepresentation of place can give outsiders a ske ’ Fd
perspective of a place, or play up to stereoty!wr WA nenas
negative portrayals of places by insidei=i e, Z)vefarmedla outlets (in pa
newspapers) have been criticicya T ,arepresentmg African countries (o

countries and groupm " o f‘»jzi iugether by implying ‘Africa’ is a country ig

been critiz i ng’“foo much on Africa’s negative issues, such as

faming \ niaﬁd/:jlsease Positive media portrayals of African nation 09
negativigg@®though some positive portrayals of African nations are inclu EdUCQﬁOﬂ

too are often criticised for not being insider representations and are seen
(e.g. Western tourists) and fail to give insiders a voice on their own sense
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e Media can also be used to celebrate cultures and traditions in
places to a wider outsider audience, e.g. the Disney-Pixar film
Coco has been praised for portraying Mexico's ‘Dia de Muertos’
(Day of the Dead) holiday to a wider (and younger-orientated)
audience, as well as including Mexican actors to voice characters.

o Places can be represented in wider media and the arts through art

Places differ in meaning depending on the person.

e Locals see places differently to tourists (see overleaf for a more detailed re

e Bad experiences in a place, such as violence, war, famine or natural disaste
place. This type of experience is likely to be felt by the whole local comm
in media portrayals and shown to a wider audience.

e  Personal experiences, on the other hand, can shape an individual's sense
be positive (home place, favourite holiday, fond childhood memories, fam
may also be negative (personal fears, bad childhood memories). Therefor
raised in the same place but have a completely different sense of place.

e People who have been displaced from their homes (refugees, asylum seek

may see their new place of residence differently depending on how they a

Agencies and representation of pla

e External agencies, such as governments ning bodies and aut

n and national tourism campai

e Local authorities may v ow a place is perceived (to both in
the place Ms age or has fallen into economic decline

e Thism hieved through development or regeneration

e Forexa after many UK cities faced deindustrialisation, the local coun

that were hit by rising crime rates, economic decline and social inequalitie

Tourism and places

e ‘Place marketing'’ is the name given to specific public relations with the de
awareness and raise the public image of a certain place. Place marketing i
to tourism, with many places having developed ‘brands’ through logos, ta
as national or international adverts).

e  Many places develop tourism (and, therefore, develop specialised place m
characteristics or activities, e.g. the Alps have become known for skiing, a
known for beach holidays and marine activities such as scuba diving.

e  Places also develop tourism based on historical factor= #ispecially large cit
have internationally famous landmarks po ourists, such as Rom
Budapest and Moscow. :

Eiffel Tower, Paris
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If you only remember these three t

Other places become popular travelling destinations as a result of being ¢
and are considered a place of pilgrimage (e.g. Mecca, Jerusalem, Vatican
Tourist enclaves develop when places become completely tailored to tou
neighbouring regions. Tourist enclaves may even be restricted to hotel ¢
high levels of security, and some resorts do not recommend tourists leave
criticised by some, who suggest that enclaves do not show tourists the ‘re
for local businesses in the area (as complexes and 5 are often owne
Regeneration of tourist areas is common.
places fall out of fashion or experle“ lumps, e.g.
Weston-super-Mare was r"tourlst destination in the
1900s-1920s with ‘weh and amusement arcades / pier.

‘ eneration of the area, the building of a new pier with
up-to-date attractions and refurbishment of many hotels have
meant the place has once again become a popular tourist
destination with UK holidaymakers (especially with families).

LICs and NEEs have been growing their tourism industries in recent
years. There is a particular focus on ecotourism and many
LICs/NEEs incorporate tourism into their sustainable development
plans.

e skewed or inaccurate.

ren see places very differently from tho
<periences and attachments shape our percepti

Places can be marketed to tourists, sometimes for
can develop international attractions and tourist
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Consolidation questions

1. Outline one way the media can skew someone’s perception of a place.

i

........................................................................................................

2. How can agencies bodies change how a place is perceived

.......................................................................................................

3. Whatis meant by ‘place marketing’?

4. What are the problems with tourist enclaves?

...........................................................................................................................................
...........................................................................................................................................

Take it further

AdOO NOILO4dSNI

a portrayal of Africa and how it is often criticis

Noldea | Nearly Sure

Topic What Do | Know? ® @ @

Media
representation of

place COPYRIGHT
PROTECTED

Personal
representations
and meanings of
place

Meaning and
representation

ig

Qg
Education

place

Tourism and
places
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Key points

This section requires that you study two places: a local ce and a contra
The local place you will have studied is likely oo ﬁio your school or
home town. 4

The contrasting place you will ) N ls”l'li(ely to be a faraway pla

distinctly different placs | ey place (contrasting cultures / demog

"ile ! ,,,wo contrastlng places, a near place and a far place. To
hould know the following:

You will ha
these place!

-

Meaning and representation of places

e  You should have an understanding of how the two places are identified
people.
e  Youshould also understand how the places are represented in media.

Lived experiences

e  You will have studied a range of both quantitative and qualitative source
perspectives on your two places have changed over time.

e This may include national statistics (ONS data), newspaper articles, journ
personal blogs/vlogs. §

Relationships and connect:m st { 5" ;/ -

e Thissection requwes you *3 o xm»rjd"fhe changing relationships and

two contrastlnq o afes
A “/3 ]

Either:

Changing demographic and cultural characteristics

or

Economic change and social inequalities

Sl

, 5D
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Example of a local place case study: Bristol

Part 1: Local place

Example: Bristol, UK.

1

Lived experiences in the present

Cabot Circus shopping
centre.

e  Bristol was named the UK's hap
from Gala Bingo, with a happine
respondents (reported in the Bri
The city v e EU's European

g rease sustainability
popular with students,
I‘ﬁternatlonally, as it hoststwou
Itis also a popular tourist destin
Eyewitness's top 10 world touris
Bristol offers a range of leisure a
centres (home to two football cl
Rovers — as well as a rugby club
The city is well connected to the
and museums (e.g. the Arnolfini
music venues (e.g. The Exchang
Hippodrome, the Wardrobe The
Bristol also hosts several activist
well as festivals that celebrate th
(e.g. Bristol Pride, St Pauls Carni

2)

Lived experiences in the past

The remains of
St Mary le Port
Church, after the
Bristol Blitz.

An old
image that
has been
digitalised
of Bristol’s
city centre.

e  Historically, Bristol was a centre
particular, the city played a sign
and founded a lot of its wealth o
abolished in the UK in 1833. Bri

i rk and lives, often not do
enough, of enslaved people in B
Colston Hall is a music venue in
wealthy slave trader. However,
name after pressure from many
wealth from slavery, while it sho
also not be celebrated in the mo
e  Bristol suffered several bomb at
known as the Bristol Blitz. Many
people were severely injured. T
since then, although the ruins of @
remain as a reminder of the WW

e  Bristol has become more ethnic
the past, which is typical for a la
e The city has develop an extensiv
connecting outer suburbs to th
residents to» frk, school, and le

par

oosted its sustaina
ferlng a cycle-to-work scheme
provide more cycle paths and pe

3) How has this place changed
over the years with regards to
people’s lived experiences?

4) Howi¥ lace represented
in media?

Bristol features in many British TV sh
Witless and Being Human. Films inclu
Bristol University. TV media often po
diverse cast. Many shots of Bristol in
Clifton Suspension Bridge (which wa
advertising campaign for Great West
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Part 1: Local place Example: Bristol, UK.

5) Do you think the media Sometimes. There is also a tendency for med
portrayal of this place gives an | scenes in Cardiff, despite being set in Bristol -
accurate representation of the | misleading for some viewers, especially if the
local sense of place associated | experienced the city. An example of this rece
with this location? Explain University being used for scenes that were su

your answer fully. University.

s  The ethnic majority in Bristol is white (84
Asian (5.5% with the majority from Chine
and Pakistani eth

majority of ry

6) Briefly describe the
demographic make-up of this | e
place.

i n of Bristol identify
‘population is considered to be y
the 0-15 age category than in the 65+
age as of the 2011 census was 33 (lower
for the UK).

e  Bristol has a large and diverse range of ¢
inner city, which is more ethnically diver

e There are estimated to be around 45 diff;

7) Briefly describe the local with people from over 180 countries and
culture of this place. English) languages spoken in the city.

e  Cultures of Bristol are often incorporated
in the city, which can be seen in the likes
Road, Stokes Croft and Bedminster.

e The service economy, though the quater
The employment rate in Bristol was 77.29
for a UK core city).

8) Whatis the main economic
sector in this place?

AdOD NOILO4dSNI
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Part 2

a)

How have the demographics
changed in this area?

Increasing ethnic diversity, partic
centre and immediate surroundi
Pauls, which was once a hub for
who came to the UK for work du
years.

Increasing cultural, religious, lan
diversity as a result of globalisati
the city for for-ign university stu

b)

How do the cultural characteristi

D Yy

. nd film scene, especia
~Festivals such as St Pauls Carniva
Caribbean influences on the city.
Whilst demographic diversity is |
the city, Bristol has seen a sharp r
crimes (including homophobia a

or

2.

a)

Outline reasons for, and the
impacts of, economic change in this | ¢
place.

Industrial shift — from secondary
Economic boom and bust cycles
city have experienced economic
deindustrialisation. This has led
deprivation in some parts of Brist
Some places that have experienc
in Bristol have redeveloped or re
been met with economic success
Factory in Bedminster was once,
a tobacco factory, but it has since
into a sue 1l café, bar and th

2.

b)

Outline re2# for, and impacts of,

social inequalities in this place.

_ew/different skills.
Deprivation rates are fairly high i
Bristol, and higher than average
Hartcliffe and Lawrence Hill).
This includes rates of poverty suc
fuel poverty, food poverty, and d
experience higher crime rates th
surrounding areas in Bristol.
Some areas in Bristol have been
locals suggesting this has chang
area and caused house prices to
unaffordable measures (e.g. Glou
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Example of a contrasting place case study

Part 1: Contrasting place Example: Nairobi, Kenya

1) Lived experiences in the present e Nairobi has a population o

B T ' ¢  Nairobi, like most cities in N
The sub: ij of Lang’ata an
_ge house prices

Karen and Lang’ata have s
complexes - also known a
There are a number of info
extensive bus routes slums) located across Nairo
; ﬂZ‘iJSZ?LZKing neighbourhood said to be
congestion e Kibera experiences several
Elzlﬁz’bll"wnﬁ;]fgdem issues. Poor sanitation and
buildings the area. Extreme poverty
residents living on less tha
AIDS are high in Kibera, an
healthcare in the area.
e Nairobi is a rapidly develop
Kenya and other parts of Af
NGOs locating their headq

2) Lived experiences in the past e Nairobi is the capital city o
been the capital), which w
Africa, a C?Iony of the Briti

2 .tial area and depot

as being built at the time

Nairobi was advertised as a

hunting large African wildli

. ¢ The expansion of the city t

elow The Uganda Railway displacement, and often p

spd'nnlng across East African populations, including the
plains.

e The city has developed soc

population size) rapidly sin

the British Empire in 1963.

e The city has experienced s

history, including the bom

and a more recent attack o

AdOO NOILO4dSNI

e Nairobi has developed rap
e Thecity's population has a
While wealth in the city ha
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3) How has this place changed over
the years with regard to people’s
lived experiences?

aced by most world cities,
the associated health impa

9
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Part 1: Contrasting place

Example: Nairobi, Kenya

4) How s this place represented in
media?

5)

place associated with this location?
Explain your answer fully.

¢ Nairobi has an increasingly growing
it has also featured in several British/
shows such as The Constant Gardene
and Out of Africa (based on the book
whom the Karen suburb is named).
criticised for misrepresenting or ster
Africa — including Kenya and Nairobi
slums and poverty

Not always (misrepresentation and stereo
although this is changing. There isalso a
show Nairobi (and wider regions of Keny
perspective, as opposed to an insider’s.

6) Briefly describe the demographic
make-up of this place.

7) Briefly describe the local culture of
this place.

e The two main languages spokenin N
Swahili.

e Thereis a large range of ethnic diver
large numbers of people from Kenya
as the Kikuyu, Luo, Kisii and Kamba.
Europe and the US as well as Sudan
represented in Nairobi's demograph

e The Karen neighbourhood has a larg

than others (with immigrants from E

ber of Japanese

hristianity is the most pra
/, followed by Islam.

Nairobi’s culture is varied, especially
ethnic and cultural diversity.
e  Music plays an integral role in Nairob
music (Kenyan music that emerged f
a lot of Nairobian music.
e Kenyan food (e.g. nyama choma) is p
well as a variety of ‘Western’ food ch
and Burger King. South African resta
Steers) are also popular in the city.
e  Sports are popular in Nairobi, with sp
golf, rugby and cricket being commo
National Stadium is a multisport stad
it mostly used for football).

8) Whatis the main economic sector
in this place?
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Part 2

Increased ethnic and cultural div
Kenyan independence (although
Britain and India came to Nairobi
the Uganda Railway).

1. a) How have the demographics ) .
changed in this area? * Rapid pc?pulatlon mcreése. .
e Asthe city develops, it is becomi
popular destination for internal
‘Sation is allowing for Keny
cultures (arts, music, media) to b
1. b) Howdo the cultural the world. This gives local peopl
characterig international recognition to show
the relatid culture.
place and 1 esidents? e There are a number of festivals in
local culture, e.g. the Pawa Festiv
Hype Fest and the Nairobi Film F
or
e  Socio-economic and economic d
2. a) Outlinereasonsfor, and the (particularly in‘the CBD) has qu t
. . . standard of living for many resid
impacts of, economic change in . .
this place. ° Developmeryt in Kgnya has risen
trade (especially with HICs such a
exports include primary goods su
e  Britishrulein Kenya (and in Nairo
soups being disp
yay that was bei
~This divided the coun
risings. Areas where local peo
(as well as Indian and other Afric
to the area to work on the railwa
. informal settlement areas and ha
2. b) Outlineré

of, social in®talities in this place.

(e.g. Kibera). This is an example o
caused by colonial rule in the cou
The wealth gap in Nairobi means
living in extreme poverty while o
People in extreme poverty face h
infant mortality and crime, and a
education, economic opportunit
It can be difficult for people to ge
extreme poverty, leading to nega
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Fill in the table below to help you revise your local

Part 1: Local place Name of place:

1) Lived experiences in the present

2) Lived experiences in the past

ver

3) How has this p!
d to people’s

4) How s this place represented in
media?

5) Do you think the media portrayal of
this place gives an accurate
representation of the local sense of
place associated with this location?
Explain your answer fully.

6) Briefly describe the demographic
make-up of this place.

7) Briefly describe the ln.
this place.

AdOO NOILO4dSNI

8) What is the main economic sector
in this place?

Part 2: Answer either question 1 or question 2 (make sure you answer b

1. a) How have the demographics
changed in this area?

COPYRIGHT
PROTECTED

1. b) How do the cultural
characteristics of this place
affect the relationships between
this place and its residents?

or

ig

M _cor, and
A, economic
this place.

Qg
Education

2. b) Outlinethereasons for, and
the impacts of, social
inequalities in this place.
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Fill in the table below to help you revise your con
place case study

Part 1: Contrasting place

Name of place:

1) Lived experiences in the present

2) Lived experiences in the past

3) Howlk
the w
lived €

4) Howis this place represented in
media?

5) Do you think the media portrayal of
this place gives an accurate
representation of the local sense of
place associated with this location?
Explain your answer fully.

6) Briefly describe the demographic
make-up of this place.

7) Briefly describe t
this plz

8) What i;the main economic sector

in this place?

Part 2: Answer either question 1 or question 2 (make sure you answer b

1. a) How have the demographics
changed in this area?

1. b) How do the cultural
characteristics of this place
affect the relationships between
this place and its residents?

or

2. a)

2. b) Outline the reasons for, and

the impacts of, social
inequalities in this place.
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= //::0

9:@%3 Student checks

No Idea Nearly Sure

Topic What Do | Know? @ @ @

My contrasting
place case study

Changing
places case
studies

AdOO NOILO4dSNI

«ographics
" and cultural
characteristics in
the two case
studies

or
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Economic change
and social
inequalities in the
two case studi
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Exam Advice

Time management

If you open the paper and see a question you didn’t expect: don’t panic! Take

follow the steps below. Whatever you do, don'tjust s

Before you rush headlong into the exa

! paper

_e your time at the beginning,

ugh all of the questions.

e  You doiit have to answer them in any particular
order, but be aware that sometimes AQA order
the questions for a reason, and earlier questions
might help you answer later ones.

/ Planning

e After reading through the question, make sure
you plan your answer.

e  This stage is key to getting higher marks, so
make sure you don’t skip it. Planning can
help you:
»  structure your answer
»  answer the question properly

. save time

*

/ Checking

. Leave some time after to go through your
answers, correcting spelling, grammar and
terminology errors and making sure you
haven’t left anything out.

e  Finally, double check that your candidate
details are on any extra sheets you may have,
and put them in the correct order with your
answer book, using a treasury tag to attach
them if you need to.

e Put a cross through any pages you d-

K marked, e.g. planning pa

Reading

Remember t
spelling, gra
as content.

You can use

information.
The body of
evidence for

viewpoints.
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Writing

Geographical terms
One of the points you are being assessed on is the correct and appropriate use
geographical terms. You should have assembled a list of key terms that might
useful for this exam, so make sure you learn them and think about how you mi
include them in your answers. If you are scared of forpaie i, these words whe
start wrltmg your answers, you could try writing . OWn as soon as you
rirout at the end though!

|
«efms if they are unnecessary or you are unsu
y are relevant and useful.

tone right
As well as using key geographical terms in your answers, your writing should s
This helps your answers appear considered and professional.

Do v Do not
o  Write out abbreviations in full the first time| o  Write in the first perso
you use them e  Use contractions: don’

e  Beclear when a statement is a personal e Useslangtermsando
opinion as opposed to fact language

e  Use linking words: thus, therefore e  Use rhetorical questiorn

e Trytoinclude the source of afactif you
can, e.g. according to the WHO, the death
toll from the tsunami was 1,200.

It might help to think of yourself talki
don’t know you, so you need

Spelling, punctuation, grammar and legibility

It can often be hard to think about these in the exam hall, but proper spelling,
and grammar really help keep your meaning clear. They also keep your senten
getting too long, which aids with clarity and readability.

While examiners are used to reading all sorts of handwriting, it is good to try to
answers as legible as possible. One way to do this is to slow down while writin
letters are an appropriate size. The final read-through of your answers before f
any words which are especially tricky to read.

i

1), Quality over quantity: writing skil

W~ and communicate your geon
and clear answer

ortant in that they
dge and understanding

mswer stuffed with complex words
[
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In the event of emergencies!

e Allyour planning and preparation means this isn't going to happen... Bu
the first rule is always to try and relax!

e Take a minute for some deep breaths, close your eyes and imagine a lush
woodland... clear your mind.

e  Now read over the question, think over what you h

‘Thinking like a geographe~

Learning to ‘think like Is crucial for exam success and importan

Asyou are ! ¢, the world is a complicated place - cause and effect, an
pull informa® ogether, join up the dots, and work out why things happen
include space, place, environment and scale.

Don't be afraid to draw on your own knowledge and other modules to help il
creative, original and innovative, but use this skill wisely. Make sure you use t
question rather than going off on a tangent or writing down everything you k
called ‘synopticity’.

Here are a few tips on thinking like a geographer:

/ Consider the many aspects of the issue from man
e Think across the social/natural divide, using your knowledge of

geography
Involve many aspects of the issu

Spatial concepts
e Geographical perspectives often focus on the importance of space
issues at hand
e Think about movements and flows of people, goods, ideas, etc.
e Think about the effects of ‘scale’: local, regional, global

My take-home tips:
v' Before the exam (Eat a good BREAKFAST)

v" During the exam (Read the question CAREFULLY)
v" Planning (HIGHLIGHT key words and concepts)
v' After the exam (Take some time to RELAX!!!)
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Answers to Consoli
Questions

The Nature and Importance of Place

1. Aplace may be physically near but eqg. a place someone
attachment to) and vice versa ally far place but one which i
place/home).

2. edq. geolonical physical factors such as mountains, rivers,
conomic factors such as local cultures, languages
3 "nay choose a place from a chosen film, song, video game o

visited. ITis important to note that media places are those the student k
not physically been to.

4. Having a strong emotional attachment to or sense of familiarity of a cert
5.  People experience the same place differently. Tourists tend to see the ‘b
place that have been modified to appeal to outsiders) whereas locals ex
may have emotional attachments to it that are not experienced by outsi

Changing Places

1. Migration.

2. When two or more places exhibit similar features and lack individual ide
input and globalisation.

3. Answers will differ depending on the case studies chn
Examples could include:
e  Socio-economic differences
e  Cultural differences }
e  Demographic

by the student

1. e.g. historical inaccuracies, stereotypes, biased reporting, outsider persp
to perceived settings.

2. Regeneration, development, tourism campaigns.

3. When a place wants to develop its tourism industry, logos, taglines and e
out to market the place as an ideal (or specialised) tourist destination.

4. Local businesses often miss out on profiting from tourists. Money may b
than being used for local socio-economic development. It is often not se
goes to TNCs and large companies, not locals.
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