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Selection of Materials or Components
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Across

Considerations that should be made to limit the 

detrimental effect that a product or production 

process has on people and societies. (6,14)

1

How easy a material is to get hold of, how fast you 

can source it and what form it comes in. (12)

5

How simple the material is to use to make a product. 

(4,2,7)

7

Materials or processes that are used to produce 

energy, power and fuel. (6,7)

8

Influence on a product or the way a product is 

perceived that is specific to a place, heritage or belief 

system. (8,6)

11

A material or product that can be easily processed in 

order to salvage the raw materials. (10)

12

When a product stops being useful, wanted or needed. 

(3,2,4)

15

The monetary value/input needed to produce a 

product. (4)

16

What the product does and how it does it. (8)17

Actions and decisions that affect our natural 

surroundings. (13,7)

19

Down

The feel of a surface. (7)2

The level of difficulty in finding and purchasing a raw 

material or component. (4,2,8)

3

How straightforward or simple a material or 

component is to buy. (4,2,8)

4

The impact of a particular era / time / place / trend / 

group of people on a product. (8,9)

6

Gloss, matt and silk are examples of this. (7,6)9

Purchasing more supplies or materials at once to 

benefit from a discount. (4,6)

10

Design term for the 'look' of a product. (10)13

To buy. (8)14

Meeting high moral, and sometimes environmental, 

standards or expectations. (7)

15

Yellow is a ___________. (6)18

An accreditation body that signifies that wood has 

been recycled or sourced from certified forests which 

are responsibly managed. (3)

20



Selection of Materials or Components (Table Fill)

What the product does and how it does it.  

The appearance or look of a product.  

Actions and decisions that affect our natural surroundings.  

How easy a material is to get hold of, how fast you can source it and what form it
comes in.  

The monetary value/input needed to produce a product.  

Purchasing more supplies or materials at once to benefit from a discount.  

Considerations that should be made to limit the detrimental effect that a product
or production process has on people and societies.  

Influence on a product or the way a product is perceived that is specific to a
place, heritage or belief system.  

The impact of a particular era / time / place / trend / group of people on a
product.  

Meeting high moral, and sometimes environmental, standards or expectations.  

A material or product that can be easily processed in order to salvage the raw
materials.  

The feel of a surface.  

The pigment or shade of a material or an object. This can be altered through
various finishes or treatments.  

The outward appearance of a product and how it has been treated, protected or
enhanced.  

How simple the material is to use to make a product.  

How straightforward or simple a material or component is to buy.  

The level of difficulty in finding and purchasing a raw material or component.  

Materials or processes that are used to produce energy, power and fuel.  

The exchange of goods for money.  

An accreditation body that signifies that wood has been recycled or sourced
from certified forests which are responsibly managed.  

When a product stops being useful, wanted or needed.  
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1 A material or product that can be easily processed in order to salvage the raw materials.

2 Actions and decisions that affect our natural surroundings.

3
An accreditation body that signifies that wood has been recycled or sourced from certified forests which are
responsibly managed.

4
Considerations that should be made to limit the detrimental effect that a product or production process has
on people and societies.

5 How easy a material is to get hold of, how fast you can source it and what form it comes in.

6 How simple the material is to use to make a product.

7 How straightforward or simple a material or component is to buy.

8 Influence on a product or the way a product is perceived that is specific to a place, heritage or belief system.

9 Materials or processes that are used to produce energy, power and fuel.

10 Meeting high moral, and sometimes environmental, standards or expectations.

11 Purchasing more supplies or materials at once to benefit from a discount.

12 The appearance or look of a product.

13 The exchange of goods for money.

14 The feel of a surface.

15 The impact of a particular era / time / place / trend / group of people on a product.

16 The level of difficulty in finding and purchasing a raw material or component.

17 The monetary value/input needed to produce a product.

18 The outward appearance of a product and how it has been treated, protected or enhanced.

19 The pigment or shade of a material or an object. This can be altered through various finishes or treatments.

20 What the product does and how it does it.

21 When a product stops being useful, wanted or needed.

Function

Aesthetics

Environmental factors

Availability

Cost

Bulk buying

Social responsibility

Cultural factor

Cultural influence

Ethical

Recyclable

Texture

Colour

Surface finish

Ease of working

Ease of purchase

Ease of sourcing

Energy sources

Purchase

FSC

End of life

Selection of Materials or Components (Match Up)
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Selection of Materials or Components
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