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Starter questions and challenge tasks covering 101 topics from Component 3:

Marketing and Finance for Enterprise of the BTEC Tech Award specification. Always check the exam board
Designed both to support non-specialists finding themselves delivering website for new information,
business studies and to reduce the workload for more experienced teachers. including changes to the

Every topic of the specification is covered. The starter question focuses on assessment material.
underpinning knowledge, making a useful task for students to do while the

Teacher’s Introduction

specification and sample

class is settling. The challenge task can be used either as a plenary oras a
starter for a more-able group (or as a continuation of the starter) since more
discursive skills are required.

The starters and challenge tasks are provided in two formats:

1.

Paper format with three to five duplicated tasks to a page — so you can easily photocopy a set. These could

be laminated and used in a variety of ways:

a. onstudents’ desks at the lesson start, for them to quietly produce a written answer

b. asa handout for discussion in pairs

¢. setuparound 10 ‘stations’ in class, with students going around in teams to answer each one in turn,
perhaps with a time limit enforced by a bell ring or similar

PowerPoint presentations available via Product Support download. These enable you to set a discussion

guestion for the whole class to answer — either a written answer followed by brief discussion, or to discuss as

a starter activity. The questions are animated so you can hold back the Challenge task for secondary

discussion, a plenary or a later task.

Where a challenge task may give away the answer to the starter question, there is a fold / cut line between them.

Answers are provided for knowledge-based questions, along with a range of suggested responses and ways to
develop student ideas for the challenge task.

P Miles, June 2022

v1.1 March 2024

Name changed from 101 Starter Questions to 101 Challenge Cards to best reflect resource content

A supporting PowerPoint presentation is provided on the ZigZag Education Support Files
/ system, which can be accessed via zzed.uk/productsupport
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A2: 4PS$ of the marketing mix — Activity 8
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A2: 4P$ of the marketing mix — Activity 9
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A2: 4P$ of the marketing mix = Activity 10
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A2: 4P$ of the marketing mix = Activity 11

State two pricing
strategies an
entrepreneur might use.
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A2: 4P$ of the marketing mix = Activity 12
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enterprises sell software?
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A2: 4P$ of the me={ - H;grmx - Activity 12

Why are computer games now dis|
instead of CDs or physical slot-in ¢

Challenge

Access to many computer softwar
subscription and online downloat
enterprises sell software?
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Access to many computer softwar
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enterprises sell software?
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A2: 4P$ of the marketing mix = Activity 13

State three elements of the promotional mix.

R
Challenge L
-
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In the past, some businesses sold via ‘parties’ ©.issi feré’ houses
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A2: 4PS$ of the marketing mix — Activity 13 ]
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State three elements of the promotional mix. Pam®
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In the past, some businesses sold via ‘parties’ in customers’ houses
(e.g. Avon, Tupp erware). Is there any scope for a smaller
enterprise to use a similar method to promote and sell its products?
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A2: 4P$ of the marketing mix — Activity 14

What is ‘multichannel’ marketing?

Challenge

. .
Why g;,;j i\’;}éugpiier of ‘meal in o
s ‘ed v use multichannel marketin,
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What is ‘multichannel’ marketing?
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Why might a supplier of ‘meal in ¢
a recipe use multichannel marketin

A2: 4PS$ of the marketing mix — Acti=-T* 14
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Why might a supplier of ‘meal in

a recipe use multichannel marketin

A2: 4P$ of the marketing mix — Activity 14

What is ‘multichannel’ marketing?
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o
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A3: Factors influencing the choice of marketing methot¢

Why does the choice of marketing method |
the target audience?

Challenge .
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qu;ﬁ LT ;glrﬁ’c}ige of a product influe
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Why does the choice of marketing method |
the target audience?
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Does the brand image of a product influer

A3: Factors influencing the choice of mr:;j eting methoc
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Challenge

Does the brand image of a product influe:

A3: Factors influencing the choice of marketing methot

Why does the choice of marketing method |
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A3: Factors influencing the choice of marketing methoc¢

If customers value being able to obtain information about o product
quickly, why do some enterprises still produce hard-copy brochures
and price i‘is’rs?
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If customers value being able to obtain information about a product
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Is there still a reason for entrepreneurs to market their enterprise
using flyers?
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If customers value baiy & A’(; Gbtain information about « product
ol nérprlses still produce hard-copy brochures

Challenge

Is there still a reason for entrepreneurs to market their enterprise
using flyers?
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A3: Factors influencing the choice of marketing methoc¢

State one expensive
method of marketing
and one inexpensive

method of marketing.

| Challenge

i TV advertising is very

i .+ an it is more effec
\ g R
{w;f:/g “of advertising?

.
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“niﬁaé’ﬁgging the choice of marketing methot¢

State one expensive
method of marketing
and one inexpensive

method of marketing.

Challenge

TV advertising is very
mean it is more effe.
of advertising?

A3: Factors influencing the choice of marketing methoc¢

State one expensive
method of marketing
and one inexpensive

method of marketing.

" ! ~~allenge

’ TV advertising is very
} mean it is more effer

i of advertising?
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State one expensive
method of marketing
and one inexpensive

method of marketing.

Challenge

TV advertising is ver,
mean it is more effe.
of advertising?
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A3: Factors influencing the ch~i'e »* ;iarketing methot
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State one expensive
method of marketing
and one ir
method of

Challenge

TV advertising is ver,
mean it is more effec
of advertising?
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A3: Factors influencing the choice of marketing methoc¢

What issues might an entrepreneur |
resulted in many more orders than ¢

.
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Do all entrepreneurs aim to make
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A3: Factors influencing the choice of marketing methoc¢

Should entrepreneurs aim to be awar
are offering?

f

Challenes

‘;h i “jgepf}eneurs always aimto o
% %mrmr point to their competitors?
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Should enirepreneurs aim to be awai
are offering?
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Should entrepreneurs always aim to ¢
a similar point to their competitorse
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=0 ' Should entrepreneurs aim to be awar:
are offering?

Challenge

Should entrepreneurs always aim to ¢
a similar point to their competitorse

A3: Factors influencing the choice of marketing methot¢

Should entrepreneurs aim to be awai:
. |
are offering? =

Should entrepreneurs always aim to ¢
a similar point to their competitorse
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A3: Factors influencing the choice of marketing methoc¢

Should every entrepreneur use social |
their enterprise?

Challeps

e O 842
Setat aoge of marketing could an ¢
‘ {;x;?;;icfl media?

Should every entrepreneur use social |
their enterprise?

Challenge

What types of marketing could an ¢
social media?
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A3: Factors influencing the - ° e .« marketing methoc¢
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“ Should every entrepreneur use socia
their enterprise?

Challenge

What types of marketing could an
social media?

A3: Factors influencing the choice of marketing meth
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What types of marketing could an
social media?
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A3: Factors influencing the choice of marketing methot¢

Marketing is expensive, no matter which |
Could an entrepreneur choose not to cail

Challenge

Ple) A
Why m §ht ,;;)emrepreneur decide t
(M 4\ ting advice?

A3: Factors influencing the choice of marketing methot
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Why might an entrepreneur decide to
marketing advice?
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A4: Trust, reputation and loyalty — Activity 22

What is ‘brand image’ and why is it important?

Challenge %

Why might customers pay more for o brandec’f,ﬁg ﬁ,} ﬁ’jn un
equivalent unbranded item? a
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A4: Trus | 'putation and loyalty = Activity 22

What is ‘brand image’ and why is it important?

Challenge gg

Why might customers pay more for a branded item than an
equivalent unbranded item?

A4: Trust, reputation and onulty Achwty 22
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Why migh! -‘éss_, ,_ aer«s“"pay more for a branded item than an
equivalent N

AA4: Trust, reputation and loyalty = Activity 22

What is ‘brand image’ and why is it important?
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AA4: Trust, reputation and loyalty = Activity 23

Are there any problems with the full produc
carrying the same brand?

Challenge .. |
@ .

Whv 4 - on > enrerprises use several brat
st f;j .
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Are there any problems with the full produ.
carrying the same brand?

Challenge

Why do some enterprises use several bra:
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Why do some enterprises use several br
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AA4: Trust, reputation and loyalty — Activity 24

Is it important for an enirepreneur to mal
environmentally friendly?

:
|
b

Chal!engﬂ 4

Ueing. e @Wgackcgmg can be morg
Ay mg“ing Which would you recommel

AA4: Trust, reputation and loyalty — Activity 24

Is it important for an entrepreneur to mal
environmentally friendly?

Challenge

Using recycled packaging can be more
packaging. Which would you recomme!
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AA4: Trust, reputation qwf mx;ﬁ Jty/-- Activity 24
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Challenge

Using recycled packaging can be mor
packaging. Which would you recomm
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AA4: Trust, reputation and loyalty — Activity 25

How important is customer service to an enterprise that sells B2B?

Challenge &8

What action might the customer business take s*‘;,w,; g;,} jﬁp«f)y

with the product/service from the enfe;:" a1
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A4: Trus® reputation and loyalty — Activity 25

How important is customer service to an enterprise that sells B2B2

Challenge @‘

What action might the customer business take if it is unhappy
with the product/service from the enterprise?

A4: Trust, reputation and onalty P AL i vity 25

How important is customer service to ¢z vp Iy ’rhcn‘ seils B2B?
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with the product/serwce from the enterprise?

AA4: Trust, reputation and loyalty = Activity 25

How important is customer service to an enterprise that sells B2B?2
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What action might the customer business take " it - - hvappy
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AA4: Trust, reputation and loyalty — Activity 26

Is sponsorship of a local sports team /¢
marketing for a medium-sized enterp.

i
Challer~ -
= v
. Vit s an entrepreneur approa
sl . Ay i 2
T et l‘y@r’omofe their product?
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Is sponsorship of a local sports team /¢
marketing for a medium-sized enterp:

Challenge

Why might an entrepreneur approc
to promote their product?

AA4: Trust, reputation and lqul’vﬁ}iét‘ivity 26

o =

sponsorship of a local sports team /¢

" marketing for a medium-sized enterpt

-

Challenge

Why might an entrepreneur approc
to promote their product?

AA4: Trust, reputation and loyalty — Activity 26

Is sponsorship of a local sports team /¢
marketing for a medium-sized enterp:
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»~| Why might an entrepreneur approc
to promote their product?
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AA4: Trust, reputation and loyalty = Activity 27

An entrepreneur decides to diversify their product range. Is using the same
brand for the new range a good idea?

Challenge ) [ Eg

7 -
Should entrepreneurs diversify in order tc biz i %:}-.afzcé‘essfui?
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A4: Trus®reputation and loyalty = Activity 27

An entrepreneur decides to diversify their product range. Is using the same
brand for the new range a good idea?

Challenge &%

Should entrepreneurs diversify in order to be more successful?

AA4: Trust, reputation and loyalty — Ag_‘ vity 27

g 1 1 M» .
An entrepreneur decides to diversify their tiro f'ur;, .m";g'e. Is using the same
brand for the new range a good i<ice 0

vy»-\\f ’

v
i S
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A4: Trust, reputation and loyalty — Activity 27

An entrepreneur decides to diversify their product range. Is using the same
brand for the new range a good idea?

Challenge o B

o
Should entrepreneurs diversify in order to ke ror < ccessfule

&
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AA4: Trust, reputation and loyalty — Activity 28

Is making a donation fo a local comi
of marketing for an enterprise?

%

e

Challex~ - »
g 8

A

B ‘e. ~urant owner donates leftove
¢ ;};Ae‘ifer. Is this an ethical method o
i >

AA4: Trust, reputation and loyalty — Activity 28

Is making a donation to a local com
of marketing for an enterprise?

Challenge

A restaurant owner donates leftov.
shelter. Is this an ethical method o
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A4: Trust, reputation an };\:;lt\y/ - Activity 28

/" Is making a donation to a local comr
of marketing for an enterprise?

Challenge

A restaurant owner donates leftove
shelter. Is this an ethical method o

A4: Trust, reputation and loyalty — Activity 28

Is making a donation to a local come

P
e ’?‘f‘v

i {w L i

-~ | Challenge

A restaurant owner donates leftov

i

shelter. Is this an ethical method of
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B1: Financial documents — Activity 29

List three financial documents every enterprise uses.

Challenge g gg

i

What advantages would entrepreneurs gain 2w i ‘fj%ng‘ all
financial documents processed electr{}:’»\\ T

T i s
e
Yo\ 4
. 1l -
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B1: Financial documents — Activity 29

List three financial documents every enterprise uses.

Challenge %

What advantages would entrepreneurs gain from having all
financial documents processed electronically?

-
v f’h

B1: Financial documents — Activity:
;.,N,.-;

List three financial documents every aric: e viés.

§

@¥iges would entrepreneurs gain from having all
financial documents processed electronically?

B1: Financial documents — Activity 29

List three financial documents every enterprise uses.

Challenge o
e\ 4.
What advantages would entrepreneurs g in froy . Laving all
financial documents processed ele-iron ¢ 2
i L _ :—M&f il

3
g

e
> G
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B1: Financial documents = Activity 30

Why are delivery notes important?

Challenge f

el
Why might a Za' N ‘finﬁs‘r their electronic
state ;-:'s “ sp z.ed” when taking delivery o
G L
" {H‘“ ' .

W

o

paust

ic1al documents = Activity 30

Why are delivery notes important?

Challenge

Why might a customer insist their electronic
state ‘not inspected’ when taking delivery ¢

i

Bi: Financial documents — Activity 3 |
Y ol Fr—
1 pruiotes important?

Challenge

Why might a customer insist their electroni
state ‘not inspected’ when taking delivery

B1: Financial documents = Activity 30

Why are delivery notes important?

= 3

i

&

Challenge

A .
Why migh*.a eﬁﬁ%“{;émn ist their electron
stet2 iy o pected’ when taking delivery

%

L
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B1: Financial documents = Activity 31

What is a credit note?

Challenge .

|
» = . s S +
Can an enterprise always issue a credit note inst cn Jf 3 refund? {
s -
-——--————-—————--M’ M ?’h;”w@w—--——-—————-——ﬁ
L
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.
i

e \'! aocuments — Activity 31

Challenge &%

Can an enterprise always issue a credit note instead of a refund? |

B1: Financial documents — Activity 31

What is a credit note?

wil 0
- . f} A
Challenge LIS
- o *: M’f 0
Can an entferprise al+ vy i 7o credit note instead of a refund? {

— - -

B1: Financial documents = Activity 31

What is a credit note?

Challenge %

Can an enterprise always issue a credit note instead of a refund? 1
MwwwwwwwwwwwwuuwwumwwwMMM“)\?WI’; (O OGO GICODED DUMGOOOD JOPUSOD NCODUNB NERCODE SDMIBORS BN
B1: Financial docume>* \;{ﬁutwiw 31

0

Challenge 7

Can an enterprise always issue a credit note instead of a refund? |
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B1: Financial documents = Activity 32

What is the purpose of a statement of

Challenge f

. 2
. Breneur (or someone |

Should #.. . n
(v

43 ' il ® ®
ctein qe * st dccount against delivery
P e ﬁ:} T~

e

o

What is the purpose of a statement of |

Challenge

Should the entrepreneur (or someone |
statement of account against delivery

B: Financial documents — Activity 3

R

&

] ‘\ Vi L .uipurpose of a statement of |

Challenge

Should the entrepreneur (or someone |
statement of account against delivery

B1: Financial documents = Activity 32

What is the purpose of a statement of |

Challenge
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B1: Financial documents = Activity 33

Why must all financial paperwork be
being issued?

SALAMOE SHEEY
"R} SR

Challqu':; |

i . -
Wl 'y ecommend an entrepre!
20 (1 'eoprise manages their own finane
. w] outsources/employs help?

Why must all financial paperwork bé
being issued?

Challenge

Would you recommend an entreprei
enterprise manages their own finan.
outsources/employs help?

ot ¥ A
. »

- ““ﬁét‘ivity 33

Why must all financial paperwork b
being issued?

B1: Financial doce- ?ﬁﬁ; ;

-

S
/////////W

T BALANGE SHEET
SRS R

Challenge

Would you recommend an entrepr
enterprise manages their own fina
outsources/employs help?

_

—

B1: Financial documents — Activity 32

|
|

Why:m §t{ ’fﬁn“‘cmcial paperwork b

SALANCE SHEEY 4 w
-

Challenge

Would you recommend an entrepr
enterprise manages their own financ
outsources/employs help?

.

=
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B1: Financial documents = Activity 34

At the end of the financial year, the entei|
Why is it important that all financial pape
accuracy before this point?

~ o
Challenc= -~

g ;he“"i{mimtions of relying on insp
2 f”ﬁ;@ufi/?s when deciding whether to invest
W :
.-

B1: Financial documents = Activity 34

At the end of the financial year, the entei|
Why is it important that all financial pape
accuracy before this point?

Challenge

What are the limitations of relying on insp
accounts when deciding whether to invest |

i
1
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B1: Financial docume::.  “ictivity 34

v

e
o

\ A ’j ~ " At the end of the financial year, the enter;
Why is it important that all financial pape

accuracy before this poini?

Challenge

What are the limitations of relying on insp
accounts when deciding whether to invest |

B1: Financial documents = Activity 34

At the end of th-. 7 _n( al year, the entef}
Why is itimfor ../ that all financial pape
~ifC s efore this point?

. o

S I

o

Challenge

What are the limitations of relying on insp
accounts when deciding whether to invest |
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B1: Financial documents = Activity 35

Why might an entrepreneur purchase account
their enterprise?

o
Challenge .
. gt
How sit;:i-, > i monerise in availability of sp
7oA s iid create websites for enfreprenet
apir
T

s

Why might an entrepreneur purchase accounti
their enterprise?

Challenge

How significant is the rise in availability of sp
accounts and create websites for entreprene.
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B1: Financial documents -~ % vy 3
ry jul e T

.+ J .y might an entrepreneur purchase accountit
 their enterprise?

Challenge

How significant is the rise in availability of sp
accounts and create websites for entreprene.

B1: Financial documents = Activity 35

Why might an entrepreneur purchase accountit

their enterprise? L P

P o ;mx;‘
- Chailenge

»‘){

%

How significant is the rise in availability of sp
accounts and create websites for entreprenet
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B2: Payment methods — Activity 36

State three payment
methods commonly
accepted by enterprises.

Challenge

Payment by canl
than by cash.

What issues aris
5 accepting card ¢
H
i

State three payment
methods commonly
accepted by enterprises.

Challenge

Payment by ca:
than by cash.

What issues aris
accepting card |

B2: Payment methods — Activity 36
P

e

e

State three payment
methods commonly

accepted by enterprises.}

.

Challenge
@il
. Payment by can

than by cash.

What issues aris
accepting card

i

SN,

State three payment
methods commonly
accepted by enterprises.

Challenge

Payment by ca
than by cash.

What issues ar
accepting card

1 e o 1
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B2: Payment methods = Activity 37

Are there any disadvantages fo an enterprise of accepting
electronic payments only {no cash)?

Challenge P | %

fw;‘ U‘ég .
Are there advantages to a street food;\a fiasis ing able to
accept electronic payments as vf;f & M;!,,B .

B2: Payment methods = Activity 37

Are there any disadvantages to an enterprise of accepting
electronic payments only (no cash)?

Challenge gg'

Are there advantages to a street food business of being able to
accept electronic payments as well as cash?

S WO OGN OGN OIS WO WOGN OGN WO DGR WONGH GO WG WO NONGH GO WORGINS WEONS NONGH GO WIS WO WONGH OGN WG WO WO OGN GO WY WO GOGR WG NGNS NOBNGH GHGR MG BN\
i
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B2: Payment methods - I;v. 3 ﬁty 37

- -
-

Are there any dlsadvnr N b et em‘erprlse of accepting
electronic piaflon: . 5 o cosh)

Challenge

Are there advantages to a street food business of being able to
accept electronic payments as well as cash?

B2: Payment methods — Activity 37

Are there any disadvantages to an enferprise of acceptiry
electronic payments only (no cash)? N

&

o

Challenge oA\ g 4

pcymems as well as cash?
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B2: Payment methods — Activity 38

What might be a consequence 1o the enterprise 1
cash payments?

Challenge Y

An mdepewi 2 ce ‘;&W’r}ier puts the following o
Cc* e J,;ms “preferred but cash accepted.’
D& - w@ﬁt this be?

|
#w

w
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B2: Payment methods — Activity 38

What might be a consequence 1o the enterprise 1
cash payments?

Challenge

An independent café owner puts the following o
‘Card payments preferred but cash accepted.’
Why might this be?

¢
|
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B2: Payment meth'«f s ‘uﬁwty 38

TS

L tht might be a consequence to the enterprise ¢
cash payments?

Challenge

An independent café owner puts the following
‘Card payments preferred but cash accepted.’
Why might this be?

B2: Payment methods — Activity 38

»

‘g

What might be ¢ ccase v ice to the enterprise {¢
cash pavmygan )
AN\ A4

| éﬁallenge

An independent café owner puts the following i
‘Card payments preferred but cash accepted.’
Why might this be?
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B2: Payment methods = Activity 39

What is the difference between a debit card and a credit card?

Challenge ; %

G
Why is the increasing use of contactless payme:’, fi} jd.«f’d
PIN with debit cards a benefit to enter=-i > 2

-
L e e
s
Y ) = 4
e G

i L
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B2: Payitient methods — Activity 39

What is the difference between o debit card and a credit card?

Challenge %‘

Why is the increasing use of contactless payment / chip and
PIN with debit cards a benefit to enterprises?

i
i

B2: Payment methods — Activity EAN

—

What is the difference between a dek2in | i o credit card?

§

Why is the \G#3sing use of contactless payment / chip and
PIN with debit cards a benefit to enterprises?

B2: Payment methods — Activity 39

What is the difference between a debit card and a credit card?

Challenge o
W
T o
Why is the increasing use of contactless paxmantr . < iy and
PIN with debit cards a benefit to ente it . 2
o (P e

e

i w,,ﬁ' -
. 3
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B2: Payment methods = Activity 40

When is direct debit an appropriate pa,

Challenge f

o .
Why doe;,;;!: 1 | ;éed to be trust betw.
c;:h e @‘ﬁ‘frect debit payment is ¢

Challenge

Why does there need to be trust betwe
customers if a direct debit payment is o

|

w’

dlwef ebit an appropriate pa

Challenge

Why does there need to be trust bef
customers if a direct debit payment

—

e

S

When is direct debit an appropriate p

smmmpsnBes

Challenge _ ¢

:

v
Why oes'th v;,) weed to be trust bet
! rs wa direct debit payment

&

g

5

i

> o

e
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B2: Payment methods = Activity 41

What is the impact on customers of agreeing to make payments via
direct debit¢

Challenge R

What are standing orders, and how crp *‘e y aﬁw%i from
direct debits?

B2: Payment methods — Activity 41

What is the impact on customers of agreeing fo make payments via
direct debit?

Challenge %

What are standing orders, and how are they different from
direct debits?

i
i

&
.

oo !”»' L
What is the impact on cus?nr A s”of ’:;erémg To make payments via
direct debit? A4

Challenge

What are standing orders, and how are they different from
direct debits?

B2: Payment methods — Activity 41

What is the impact on customers of agreeing to moke payments via
direct debit?

Challenge

What are standing or’!
direct debiy
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B2: Payment methods = Activity 42

An entrepreneur running a traditional stationery shop in o picturesque town |
against starting a website for online orders, but they investigate setfting up ©

Is this a good idea?

Chall ;;,gg;};”: b

. . . .
ol vt . . pe of enterprises would be suit
*:glw .nodel for making regular sales?

B2: Payment methods — Activity 42

An entrepreneur running o traditional stationery shop in a picturesque town
against starting a website for online orders, but they investigate setting up o

Is this a good idea?

Challenge

What type of enterprises would be sul
model for making regular sales?

v ;

W

- j’“

Challenge

What type of enterprises would be suil
model for making regular sales?

B2: Payment methods — Activity 42
|

An entrepreneur running a traditional staticae ¥ b, /it a picturesque town |

against starting a website for onlir=< 7a . 3, but they investigate setting up @

Is this a good idea? v o~ il

Challenge

What type of enterprises would be su
model for making regular sales?
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B3: Revenue and costs — Activity 43

Define revenue/turnover.

Challenge %

Is there a difference between turnover and pros I" 3
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P und costs — Activity 43

Define revenue/turnover.

Challenge %

Is there a difference between turnover and profit?

B3: Revenue and costs — Activity 43

Define revenue/turnover.

Challenge e\ St

e f’ \ s i .
Is there a difference be s » 1 ..0ver and profit?

B3: Revenue and costs — Activity 43

Define revenue/turnover.

Challenge

Is there a difference between turnover and profit?
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Define revenue/turnover, .. = (
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Challen%®

Is there a difference between turnover and profit¢
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B3: Revenue and costs — Activity 44

Why might high start-up costs for anii
eniry for an entrepreneur?

Challeng':; |

L@gmE G P .
Do i 5“?\ Ju"‘p costs in an industry |
A

o
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s

and costs — Activity 44

Why might high start-up costs for anii
eniry for an entrepreneur?

Challenge

Do high start-up costs in an industry |

B3: Revenue and costs — Activity 44
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€1, foran entrepreneur?
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Challenge

Do high start-up costs in an industry |

B3: Revenue and costs — Activity 44

Why might high start-up costs for an |
eniry for an entrepreneur?
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Do hig/sw r \p costs in an industry |
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B3: Revenue and costs — Activity 45

Which of these costs are start-up costs?

s

A.  Staff wages W//////////
B. Recruitment costs for initial staffing //

C. The phone bill i

D. Installation of broadband to premises G . /f
P A \ D
fwg w/} - e
e\ %/

Challenge » #7 L ‘%‘ —

sy
gnyit \flgweﬁ”?en’r or lease their premises,
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A.  Staff wages /
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Recruitment costs for initial staffing
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C. The phone bill ////,,
D. Installation of broadband to premises
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B3: Revenue and costs — Activity 45
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B3: Revéhue and costs — Activity 45

Which of these costs are start-up costs?

A. Staff wages

B. Recruitment costs for initial staffing

C. The phone bill

D. Installation of broadband to premises
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B3: Revenue and costs — Activity 46

Many small enterprises were originally the entre
this link to the problem of high start-up costs whe

Challenge sl

G

{0 - .
Are all hobby b séL ~aerprises likely to creat
incoms."o1 * o =nirépreneur?

Many small enterprises were originally the entre
this link to the problem of high start-up costs whe

Challenge

Are all hobby-based enterprises likely to crec|
income for the entrepreneur?

5
B3: Revenue and costs = Activityvc =

-
i)

Mg i siterprises were originally the entre
)0 ik to the problem of high start-up costs whe

Challenge

Are all hobby-based enterprises likely to crec|
income for the entrepreneur?
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B3: Revenue and costs — Activity 46

Many small enterprises were originally the entre
this link to the problem of high start-up costs whe

e’ | howby-based enterprises likely to creat
| “come for the entrepreneur?
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B3: Revenue and costs — Activity 47

State three running
costs a small
restaurant would
have.

i

i

i i
£

. | Challenge /
¥
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1| A restaurant owner de W
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B3: Revenu

State three running
costs a small
restaurant would
have.
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B3: Revenue and costs — Activity 48

Why might entrepreneurs keep emple
o minimum?

@
Challer~ -

o S5
N v (muzefo-hours contracts helpfu
=t { _Naetprise?

s
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Why might entrepreneurs keep emplo
a minimum?

Challenge

Why are zero-hours contracts helpiu
enterprise?

B3: Revenue and costs — Activit': /o =
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Ji ‘f'\”/\ i _night entrepreneurs keep empla
U d minimum?

Challenge

Why are zero-hours contracts helpfu
enterprise?

B3: Revenue and costs — Activity 48

Why might entrepreneurs keep emplo
a minimum?

enterprise?
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B3: Revenue and costs — Activity 49

Should the owner of a small outdoor activity centre always choose the
cheapest public liability insurance policy?

Challenge Y 3}5
W .

a -
What other types of insurance polncyf:x . P, W'A;Jwﬁé fo
entrepreneurs and their enterr;w A9

B3: Revenue and costs = Activity 49

Should the owner of a small outdoor activity centre always choose the
cheapest public liability insurance policy?

Challenge %

What other types of insurance policy are applicable to
entrepreneurs and their enterprises?

B3: Revenue and costs — A4 it ﬁw’ﬁ
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; e
Should the owner of a sm=! ; o 4r,u -activity centre always choose the
cheapest publa lich (D Jmﬁce ;oohcyﬁ‘

Challenge

What other types of insurance policy are applicable to
entrepreneurs and their enterprises?

B3: Revenue and costs — Activity 49

Should the owner of a small outdoor activity centre always choose the
cheapest public liability insurance policy? - |

Challenge W oA\ it &%
L - "J !

What othergmoe ' ¢ ::mte pO'IC)’ are applicable to

entreprei nc. neir enferprlses?
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B4: Financial statements = Activity 50

What is ‘profit’e

?

3

Challenge
v

For a sglr{wzs de ; emrepreneur, is the fu
thalii onwd
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What is ‘profit’e
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For a sole trader entrepreneur, is the i
their income?
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B4: Financial statements — Activity 5¢
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For a sole trader entrepreneur, is the iU
their income?

B4: Financial statements — Activity 50

What is ‘profit’?
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B4: Financial statements = Activity 51

What is the difference between gross profit and net profit?

i
i

.
Challenge Eg /
« e 2; e « ///
Why do entrepreneurs carry out calculations basg'. i | rofit margins? 4
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B4: Financial statements — Activity 51

What is the difference between gross profit and net profis2
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B4: Financial statements — Activity 51

Why do entrepreneur-.« - , >

What is the difference between gross profit and net profit?
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Why do entrepreneurs carry out calculations based on profit margins? COPYRIGHT
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Challei g2 % Education

Why do entrepreneurs carry out calculations based on profit margins?
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B4: Financial statements = Activity 52

What is the difference between cost of sal

Challenge §

Why would an - o neur monitor theit
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281 statements — Activity 52

What is the difference between cost of sale

Challenge

Why would an entrepreneur monitor theit

B4: Financial statements = Activity 52

What is the difference h gtween cost of sal.
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e ..lvﬁWhy would an entrepreneur monitor theii
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What is the difference between cost of sale
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Why would an entrepreneur monitor theit
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"~ What is the difference between cost of sale
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Why would an entrepreneur monitor theit
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B4: Financial statements — Activity 53

Why is a balance sheet often referred to as a ‘snapshot’ of the business’s
financial position?

Challenge ol %

&)1
e A ,
If the balance sheet is out of date, whxr @ s vigy cr%po’ren’nol
investors when deciding to inv-:5ia | e s.terprise?
. i s
A

B4: Financial statements = Activity 53

Why is a balance sheet often referred to as a ‘snapshot’ of the business’s
financial position?

Challenge %

If the balance sheet is out of date, why is it used by potential
investors when deciding to invest in the enterprise?
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B4: Financial statements - tivity 5
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Why is a balance shea’.n - . rilirred to as a ‘snapshot’ of the business’s

financial pogelih? > | I

Challenge

If the balance sheet is out of date, why is it used by potential
investors when deciding to invest in the enterprise?

B4: Financial statements — Activity 53

Why is a balance sheet often referred fo as a ‘snapshot’ »f the business’s
financial position? W
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Challenge aeA %

hels _utf of date, why is it used by potential
s eciding to invest in the enterprise?
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B4: Financial statements — Activity 54

What is the difference between fixed .
liquid assets?

Challenge .

L {
Why shrg;wi;f f:c’;; fn?.sépreneur aim to b
ZSlsist

What is the difference between fixed «
liquid assets?

Challenge

Why should an entrepreneur aim to b
as possible?

B4: Financial statements — Activit:= 7 ) |
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Why should an entrepreneur aim to b
as possible?

B4: Financial statements = Activity 54

What is the difference between fixed
liquid assets?
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B4: Financial statements = Activity 55

Why should entrepreneurs ensure they have enough working capital

in their enterprise?

Challenge .
. -
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Is it possible to have too much working ca it ﬁ:}
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,,,.'}é"nterprise?
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| statements = Activity 55

B4:

Why should entrepreneurs ensure they have enough working capital

in their enterprise?

Challenge

Is it possible to have too much working capital in an enterprise?

&

B4: Financial statements = Activity 55
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in their enterprise? -

B4: Financial statements = Activity 55

Why should entrepreneurs ensure they have enough working capital

in their enterprise?
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B4: Financial statements — Activity 56

What are ‘stakeholders’

Cha!!enge

Lls? h *ﬁ(&ﬂoiders of an ente
'ﬁ; ;;‘i cf}compcny;ng guide.

B4: Finoseial statements ~ Activity 56

What are ‘stakeholders’?

Challenge

List three stakeholders of an ente
with an accompanying guide.

i
X

B4: Financial statements — Actwnt;i ’"_ﬁ
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‘ L rauure stakeholders'
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Challenge

List three stakeholders of an ente
with an accompanying guide.

B4: Financial statements = Activity 56

What are ‘stakeholders’?

Challem'f

List a“h?x }tdkehoiders of an ente
e an accompqnymg guide.
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B5: Profitability and liquidity — Activity 57

Does a cash flow forecast show an accurate profi

Challenge

Should an entreprr .2 ir } ’jco{*“lcerned that their
little profl{w - .

?

Challenge

Should an entrepreneur be concerned that their |
little profite
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Should an entrepreneur be concerned that thei
little profite
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B5: Profitability and liquidity — Activity 58

What does ‘liquidity’ refer to in conin

Challenge o

i

Could = sn ‘brise have too high @

#ﬁ‘“’é
| W
s

oility and liquidity — Activity 58

What does ‘liquidity’ refer to in coniy

B5: Proi#

Challenge

Could an enterprise have too high ¢

B5: Profitability and liquidity — Activ®ty 58
ol

f‘é;%;, ff,ét)‘idi?y’ refer to in cont
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Challenge

Could an enterprise have too high

B5: Profitability and liquidity — Activity 58

. What does ‘liquidity’ refer to in con
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B5: Profitability and liquidity — Activity 59

At the end of the year, turnover for an enterprise is £18,500. The gross pra

o
been calculated as £7,200. //////////7

Calculate the gross profit margin (GPM). Show your answer to one decimal ¢
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Challenge \ ¥
During its second yearsE) - ;g, the em‘erprlse s figures change. Turnove N
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profit is £1 ’ PCLt D> //////////
1. Cald 125& e new GPM, showing your answer to one decimal place. g %
e | ]
2. Wha\G@#®c percentage change in GPM from Year 1 to Year 22 Show AN |
decimal place. MM%
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B5: Profitability and liquidity — Activity 59 -
/

At the end of the year, turnover for an enterprise is £18,500. The gross pro
been calculated as £7,200.
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Calculate the gross profit margin (GPM). Show your answer to one decimal |

Challenge )t

During its second year of Tradm«" 1 fe )5 prisés figures change. Turnove:
profit is £11,500. 4 .

1. Caleulate the einv “”/\ ,»»showmg your answer to one decimal place.

2 L L\.m‘dge change in GPM from Year 1 to Year 22 Show

B5: Profitability and liquidity — Activity 59

At the end of the year, turnover for an enterprise is £18,500. The gross prot
been calculated as £7,200.
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Calculate the gross profit margin (GPM). Show your answer to one decimal |

5

Challenge

During its second year of fradinc: i 4 e ) a,»prnse s flgures change. Turnove:

profit is £11,500. o { 30 |9

1. Caleulgtathe oz v "‘ ”’M, showmg your answer to one decimal place.

2. Whe e cénfqge change in GPM from Year 1 to Year 22 Show 09
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B5: Profitability and liquidity — Activity 60

At the end of the year, turnover for an enterprise is £41,000. The net profit
calculated as £19,000.

Calculate the net profit margin (NPM).

§
.
e

=
- @
Challenge O

Net profit margin has fallen | IF{ W *Wise for the past three

consecutive years. Wi‘ o «1} < ~zould be taken to improve this figure?

B5: Profitability and liquidity — Activity 60

At the end of the year, turnover for an enterprise is £41,000. The net profit
calculated as £19,000.

Calculate the net profit margin (NPM).

Challenge

Net profit margin has fallen in the enterprise for the past three
consecutive years. What actions could be taken to improve this figure?

q
3
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B5: Profltablhty or J ilq ;mi’iy - Activity 60

At the end
calculated

> Yo ;wﬁover for an enterprise is £41,000. The net profii
S,UUO.

Calculate 1héwnwef profit margin (NPM).

Challenge

Net profit margin has fallen in the enterprise for the past three
consecutive years. What actions could be taken to improve this figure?

B5: Profitability and liquidity - Actlww 60

At the end of the year, turnover for an enterp: ».se i b o 1 ,000. The net profit
caleulated as £19,000. Y

&
P

«-»‘y

Calculate the net profit may = 'h"’ ,,«\J

Net profit margin has fallen in the enterprise for the past three
consecutive years. What actions could be taken to improve this figure?
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B5: Profltablllty and liquidity — Activity 61

An enterprise has £14,000 in current
current liabilities.

Caleulate the current ratio.

Chnlrgﬂig f

A Mjmaf*‘does the current romo show, ant

An enterprise has £14,000 in current |
current liabilities.

Calculate the current ratio.

Challenge

What does the current ratio show, an
enterprises to be aware of it?

i
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B5: Profltablllty anf! ,»«..qa \w,.»%y Actlwty 61

An enterprise has £14,000 in current |
current liabilities.

Calculate the current ratio.

Challenge

What does the current ratio show, an.
enterprises to be aware of it?

B5: Profltablllty and liquidity - Actlwty 61

An enterny e ) § 114 ,000 in current |
r‘u‘ et r” ;mﬁes.

&

‘l eﬁiiculme the current ratio.

Challenge

What does the current ratio show, an.
enterprises to be aware of it?
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B5: Profitability and liquidity — Activity 62

An entrepreneur operating a small engineering enterprise calculates
their current ratio as 1:1.
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Should the entrepreneur be concerned?
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B5: Profitability and liquidity — Activity 62
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An enfrepreneur operating o small engineering enterprise calculates
their current ratio as 1:1.

\\\\\\\\\\\\\\

Should the entrepreneur be concerned?

Challenge %

A friend of the entrepreneur recommends that they should apply
the ‘acid test’ ratio to their business. What is this?

\\\\\\\\\\\\\\
i
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. |

-

Should the entrepreneur be concerned?

Challenge

A friend of the entrepreneur recommends that they should apply
the ‘acid test’ ratio to their business. What is this?

e e e s e s e i e ., s COPYRIGHT
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B5: Profitability and liquidity - Act-" ! y 62

-

An entrepreneur operating a small eno*m aling sxv.,fpruse calculates

their current ratio as 1:1. i g
: f\.\«? ! i

ig

Should the entreprene & ",.sc‘jfiz,m‘fhéa?

Qg
Challe ¥ &% Education

A friend of the entrepreneur recommends that they should apply
the ‘acid test’ ratio to their business. What is this?
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B5: Profitability and liquidity — Activity 63

Which stakeholders of an enterprise will be inl

Challenge

. .
Sole fro;j;;;e Ve ’fparfnerships are nci
som 'fﬂf:ﬁ‘ produce their financial
.t wj v

o
l Would you recommend that they con:

v.;w

B5: Profitability and liquidity — Activity 63

Which stakeholders of an enterprise will be inl

Challenge

Sole traders and partnerships are na
accountant to produce their financial ¢

Would you recommend that they con:
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B5: Profitability anf! wqm\.ﬁy Actwﬂ:y 63

Whlch stakeholders of an enterprise will be in}

Challenge

Sole traders and partnerships are nol
accountant to produce their financial ¢

Would you recommend that they con:

B5: Profitability and liquidity — Activity 63

Which stakeholde:s, 17 “eiterprise will be int

Wal¥i
. i
sy
o Y it

> _»"" Challenge

Sole traders and partnerships are nol
accountant to produce their financial ¢

Would you recommend that they con:
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C1: Budgeting = Activity 64

What is a ‘budget’?

R
s
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Challenge %

.
. . .\
An enterprise runs three projects — two of theszuxife ;. ‘mpieted
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. ® - . fge i E) [ ]
within budget, but the third requires Za s {1 aahinput of % /2
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funds to complete. Is this a preffe s~ 7
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C1: Budgeting = Activity 64
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What is a ‘budget’?
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g

Challenge &%

An enterprise runs three projects — two of them are completed
within budget, but the third requires an additional input of
funds to complete. Is this a problem?
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C1: Budgeting — Activite’ ( a -
™ - - s
What is a ‘budget’? .« T

An enterprise runs three projects — two of them are completed
within budget, but the third requires an additional input of
funds to complete. Is this a problem?

COPYRIGHT

C1: Budgeting — Activity 64 PROTECTED

What is a ‘budget’?

Challenge o~ [ J5® gg

An enterprise runs *hid © . ire wers — two of them are completed

ig

within bugilbu | ) nird requires an additional input of 09

o Ju
i) e. Is this a problem?
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C1: Budgeting = Activity 65

Why is it easier to create a budget bas.
for an existing enterprise than it is for o
based on predictions?

Cha'le ﬁtiﬁ J

, g’wgﬁ mughf an ex;sfmg enterprise res.
o f the previous year’s data?
s

C1: Budgeting = Activity 65

Why is it easier to create a budget base
for an existing enterprise than it is for o |
based on predictions?

Challenge

When might an existing enterprise res¢
the previous year's data?

i
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C1: Budgeting — Ac** wf}i &L

Why is it easier to create a budget base
for an existing enterprise than it is for o |
based on predictions?

Challenge

When might an existing enterprise rese
the previous year’s data?
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C1: Budgeting — Activity 65

Why is n eguiir 1) *reme a budget base
ar sy can?er;onse than it is for o |
- don predlchons?

Challenge

When might an existing enterprise rese
the previous year's data?
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C1: Budgeting - Activity 66

What is ‘capital expenditure’?

Challenge f

What options are there for an enterprise fha*{,,wg Lo
machinery but cannot afford to purchzsc i ? -
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>
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C1: Budgetﬁg = Activity 66

What is ‘capital expenditure’?

Challenge @‘

What options are there for an enterprise that needs new
machinery but cannot afford to purchase ite

C1: Budgeting — Activity 66 ~ON

What is ‘capital expenditure’?

machinery but cannot afford to purchase it?

C1: Budgeting = Activity 66

What is ‘capital expenditure’?

hall : Z
Challenge . &%

-
What options are there for an emerprlse thell mﬁ ff‘ J dew

machinery but cannot afford to preciiai: v

»...:.,m i
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C1: Budgeting = Activity 67

Why spend on marketing?

Challenge f

- 5
) ;éog‘ to reduce costs. |«

C1: Bud &>

Why spend on marketing?

Challenge

An enterprise needs to reduce cosfs. i¢
a good option?

C1: Budgeting = Activity 67
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Why soeer (n_jirketing?
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hallenge

An entferprise needs fo reduce cosfs. |1
a good option?
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C1: Budgeting — Activity 67

Why spend on marketing?

Challenge

An enterprise ne«: | to reduce costs. s
a good o o
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C1: Budgeting — Activity 68

An entrepreneur realises the cost of materials for their product is higher
than anticipated. Is it wise to find cheaper materials?
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Should increases in costs always be pgj. 0Ll ‘m’e{ customer?
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C1: Budg@eting = Activity 68

An entrepreneur realises the cost of materials for their product is higher
than anticipated. Is it wise to find cheaper materials?
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Challenge %

Should increases in costs always be passed on to the customer?
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C1: Budgeting = Activity 68 »
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An entrepreneur realises the cost of m-in. s 1ctheir product is higher
than anticipated. Is it wise to firLx ‘¢ Lo materials?

T A

Should increases in costs always be passed on to the customer?

C1: Budgeting = Activity 68

An entrepreneur realises the cost of materials for their product is higher
than anticipated. Is it wise to find cheaper materials?
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C1: Budgeting = Activity 69

. An enterprise expected to receive £13,000 in
“@/ figure was £15,000. Is this a positive or nega|

Challenge s

e @
L e /} s £ .
How might 1iis %:}%Jé”‘lmpacf the enterprise
L - b= , —
" o wj
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C1: Bud¥

An enterprise expected to receive £13,000 in
figure was £15,000. Is this a positive or negail

Challenge

How might this variance impact the enterprise

C1: Budgeting = Activity 69 /

el

. o G .
An enterprise 2x 5@5‘.,:};\@ receive £13,000 in
figure .+ as ¢ ;,OU@}. Is this a positive or nega |
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.~ | Challenge

How might this variance impact the enterprise

C1: Budgeting — Activity 69

An enterprise expected to receive £13,000 in
figure was £15,000. Is this a positive or negail
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How might this -sur an « impact the enterprise
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C1: Budgeting = Activity 70

An enterprise expected to spend £7,000 on vehicle costs for the year.
The actual figure was £8,700.

Is this a positive or negative variance?

~
.

r‘} “'s
Challenge Va0 6 %

e
How might this variance impact tio « ﬁlj Oise’s budget setting for
vehicle costs? - oA\

C1: Budgeting = Activity 70

An enterprise expected to spend £7,000 on vehicle costs for the year.
The actual figure was £8,700.

Is this a positive or negative variance?

Challenge

How might this variance impact the enterprise’s budget setting for
vehicle costs?

i
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C1: Budgeting — Actw-' s

__

An enferprise axpedi= f’\ ,pmd £7 000 on vehicle costs for the year.

The actual W &3‘700
Is this a pos\a#®”or negative variance?
Challenge

How might this variance impact the enterprise’s budget setting for
vehicle costs?

C1: Budgeting — Activity 70

An enterprise expected to spend £7,000 on vehlclp -~ rjs or the year.
The actual figure was £8,700. oYL

Is this a positive or negative varic w0 |}

e
vehicle cosi‘s2
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C2: Cash flow = Activity 71

What is a cash flow forecast?

Challenge ?

.

How can o fre Sj;j reur find figures to

a rowoc e cvise that isn't yet trading?
hir
. Y =
- e e
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C2: Cash'rl

What is a cash flow forecast?

Challenge

How can an entrepreneur find figures to
a new enterprise that isn't yet trading?

|
- = :} -
;‘Cuw’if flow forecast?

C2: Cash flow = Activity 71

Wh
A\

Challenge

How can an entrepreneur find figures
a new enterprise that isn't yet trading?

©

C2: Cash flow — Activity 71

What is a cash flow forecast?

Challenge ‘

How caii ¢ ie mﬁm}"eneur find figures
/e : - terprise that isn't yet trading?
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C2: Cash flow — Activity 72

What is the difference between a surplus and o deficit?

Challenge f

|
e .
An enterprise supplying organic vegetable bv;,wg f’;} §cu§ customers
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C2: Cash flow — Activity 72

. . . . - %
What is the difference between a surplus and o deficit? I
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Challenge ¥ %%%/

An enterprise supplying organic vegetable boxes to local customers
has a surplus of vegetables due to good weather conditions. ///////
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What issves does this create?
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C2: Cash flow - Actlv “_&"\:: 3

4
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Challenge

An enterprise supplying organic vegetable boxes to local customers
has a surplus of vegetables due to good weather conditions.

What issues does this create?

COPYRIGHT
C2: Cash flow — Activity 72 PROTECTED

i
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What is the difference between a surplus and .75 ¢

4 - e b My’ »
Challenge D’ @' 19
An enter| P, s /g organic vegetable boxes to local customers 09
has a SUrF S 5vegembles due to good weather conditions. EdUCQtiOﬂ
What issues does this create?
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C2: Cash flow — Activity 73

What is a ‘seasonal’ enterprise?

Challenge f
Sl
What impact f:’:‘j g’g} %o _ality have on an ¢
e
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/= Activity 73

What is a ‘seasonal’ enterprise?

C2: Casl

Challenge

What impact does seasonality have on an o

C2: Cash flow — Activity 73
What is a ‘seasonal’ entes grise?

4
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y] ‘What impact does seasonality have on an
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C2: Cash flow — Activity 73

What is a ‘seasonal’ enterprise?

Challenge

What impact does seasonality have on an ¢

]
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C2: Cash flow = Achvig o0
e (N

What is a ‘seasonal’ enterprise?

Challenge

What impact does seasonality have on an ¢
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C2: Cash flow — Activity 74

Does an entrepreneur have any control over when money flows into and out

H
H

Challenge 1
. .

What issues doetf,‘w:s K ::éonrol over the timi

create for 1~ =p “:ﬁ@nfé?

" {”‘W % s

Mﬂwwwﬂwwwmwwwwf L :’;& ”'ﬁ's,,mm'&:dumMMMMMMMMMMMMMMMW

L

-

-
i

Challenge

What issues does lack of control over the timin,
create for the enterprise?

i
|
- .

e

C2: Cash flow — Activity 74

-
W
Does an entrepreneur have any control ove: w ﬁ%}wﬁney flows into and oui

s

»é“ Ew
e\ 4
y —— |

o e

| Challenge

What issues does lack of control over the timin
create for the enterprise?

i

C2: Cash flow — Activity 74

Does an entrepreneur have any control over when money flows into and oui

Challenge :

What issues does la-icn o trol over the timing
create for the et ‘ersiied
o

o oot

s
S e - &

w
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C2: Cash flow — Activity 75

The cash flow forecast shows losses for the final
enfrepreneur wants to keep the enterprise afloa

il
Challenge .
o - . .
. . Should ;fa = fr =geriéur aim fo predict cash §
4 Wy 2 o pasthg concern?

gy

x “f}ﬁi,w#w

i v;&“"“————————-———-————————ﬂ
1 S

The cash flow forecast shows losses for the final
entrepreneur wants to keep the enterprise aflot

Challenge

. . Should the entrepreneur aim to predict cash |
that are causing concern?

C2: Cash flow — Activity 75 .« ("

=

- 5 ¢ ol
® & y s ®
| ™ ircah tiow forecast shows losses for the final
" . - .
J e»«,,,;re‘?pjreneur wants to keep the enterprise aflog

i

Challenge

Should the entrepreneur aim to predict cash |
that are causing concern?

C2: Cash flow — Activity 75

The cash flow forecast shows losses for the final
entrepreneur wants to keep the enterprise aflog

W
g (0

e e

~_onould the entrepreneur aim to predict cash
that are causing concern?

101 Challenge Cards for BTEC Tech Award Level 1/2: Component 3 Page 76 of 118

R
B
W
F i,
// /

g

7////////////////////////////%

i
i
=

e
£

e

S

=

|
S

. |

S
o
fo

i,

|

D

T

7///////////////////////////%

o

o

i,
/ i,
h

”’//////////////
oo o

s,
/// iy

sy
s

S

.

sy
i
e

&
-

/////////////////,

i

\\\\\\\\\\\\
\\\\\\\\\\\\\\\\\\\

i

gt

WW

COPYRIGHT
PROTECTED

ig

s

Education




C2: Cash flow — Activity 76

Once an entrepreneur has drawn up o cash flow forecast for a new

i
enterprise, why is it important fo adjust the figures to show fewer sales ///////////////////%
and higher costs? /

W

Challenge 7~ ° -
g ‘ g""’g . W S
)\ S
® - - . R L3 ® Y

Is it worth continuing with an ente- - e \ ..Jis only achieving 50 % L
of the predicted sales aft= = 4di 3 tor six months? [
. . % é 2
A A i 48

o gy,
e e / Y
} v )
& 8 é
C2: Cash flow — Activity 76

Once an entrepreneur has drawn up o cash flow forecast for a new

p //////////////%
enter;?ruse, why is it important to adjust the figures to show fewer sales 4
and higher costs? -

S

s,
/// iy

s
=

i
F

g

Challenge %

Is it worth continuing with an enterprise that is only achieving 50 %
of the predicted sales after trading for six months?

iy

5
i
gt

E{
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C2: Cash flow — A=) 6~

, Y i

Once an e 1\1? =n \ rLus drawn up a cash flow forecast for a new

. o oy e . .

enterprise, wf@aﬁ, it important to adjust the figures to show fewer sales

and higher ¢Osts?

Challenge

Is it worth continuing with an enterprise that is only achieving 50 %
of the predicted sales after trading for six months?

e e s i 1 i i o S s i i i COPYRIGHT

PROTECTED

C2: Cash flow — Activity 76 :
A
Once an entrepreneur has drawn up a cost:fld i 1 icast for a new
enterprise, why is it important to o~ 1 1 1 gures to show fewer sales
and higher costs? gAY o I9

gg Educc}ti(ﬁ)n

Is it worth continuing with an enterprise that is only achieving 50 %
of the predicted sales after trading for six months?
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C2: Cash flow — Activity 77

How realistic is it to base business decisio.

Challenge f

e .
Why shouldaie iépfeneur monitor the
their v ain Lpredictions on the cash flow
38 fﬂf it
- " .

‘}"wﬁéw'——————-———-————————ﬂ

T

How realistic is it to base business decision

Challenge

Why should an entrepreneur monitor the
their original predictions on the cash flow

i

C2: Cash flow — Activity 77 ke

5 —
s

) -
Hov;,w = L Hicdeit To base business decision
a8 1 5
L0 " 4

Challenge

Why should an entrepreneur monitor the
their original predictions on the cash flow

b

C2: Cash flow — Activity 77

How realistic is it to base business decision

e

§

L
]
»"J )5 i

Challenge

Why shaul a""“é; < iivepreneur monitor the|
s :j ._inarpredictions on the cash flo)

.
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C3: Suggesting improvements to cash flow problems:

An enferprise records a sustained positive cash inflow. The entrepreneur app
term loan to invest in capital equipment. Is the bank manager likely to agre:.

£

Challenge o, B

An entrepreneur realises their costs ¢ - he. ﬁGﬁhEir revenue,
and predictions show this w:ll st Jév'lﬁey want their
business to survive. ., &) w M,f

e

e r@duced? Give three suggestions.

How can

-

C3: Suggesting improvements to cash flow problem:

An enterprise records o sustained positive cash inflow. The entrepreneur app
term loan to invest in capital equipment. Is the bank manager likely fo agree

Challenge

An entrepreneur realises their costs are higher than their revenue,
and predictions show this will not change. They want thei-

business to survive. g *-;
e
o
How can costs be reduced? Give e 1, esﬁons.
= - e .? .\»"3
- 3 o

C3: Sugges

sting improvements to cash flow problems

An enterprise records a sustained positive cash inflow. The entrepreneur app
term loan to invest in capital equipment. Is the bank manager likely to agree

Challenge

An entrepreneur realises their costs are higher than their revenue,
and predictions show this will not change. They want their
business to survive.

How can costs be reduced? Give three suggestioru. ./
U e

y
i .wj

-
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C3: Suggesting improvements to cash flow problems:

An entrepreneur realises they hold a ¢
What do you recommend they do will

<
Challer~ -

"
WL om ;ﬂeﬁ}eur pays employees th
%‘ frw:ﬁ@s@ contract. Should they use the .
)

An enirepreneur realises they hold a ¢
What do you recommend they do will

Challenge

An entrepreneur pays employees the
hours contract. Should they use the «
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- - 5

o ¢ash flow problems

C3: Suggesting improver . i i

-

An entrepreneur realises they hold a ¢
What do you recommend they do wii

Challenge

An entrepreneur pays employees t
hours contract. Should they use the o

C3: Suggesting improvements to cash flow proble

.

An entrepreneur realises they hold a
What do Yy ~wo.)mend they do w
& f“ < “;
-

5 ?;;);}‘i
’“éhallenge

An entrepreneur pays employees tl
hours contract. Should they use the &
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C3: Suggesting improvements to cash flow problems:

How can an entrepreneur increase revenue by changing the selling price of |

Challenge f

e . .
Reducing the rlois g 5Uiv§1‘ will also reduce
Is it, ﬂ;::t £ re zugood idea for enfreprene.

.
- s

How can an entrepreneur increase revenue by changing the selling price of |

Challenge

Reducing the price per unit will also reduce
Is it, therefore, a good idea for entreprene.

C3: Suggesting improvements to €l osw problems
y {“"’ : / .M_ﬁ
Wy wianging the selling price of |

How can an entrepreneur increase rev. ...

o i S d
) T A

" | Challenge

Reducing the price per unit will also reduce
Is it, therefore, a good idea for entreprene.

C3: Suggesting improvements to cash flow problems

How can an entrepreneur increase revenue by changing the selling price of |

Challenge ey

N\

el 4 .
Reducing the it - e+ unit will also reduce
Is i*.“4e ¢ .« re,d good idea for entreprenet
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C3: Suggesting improvements to cash flow problems:

Do you agree with an entrepreneur selling off unused assets fo raise finance

o

Challenge ¥

@
Why might assets held within an enterprise beco i v 2d'?

fl TN e
-

R i
‘ wj =
San =
S
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i

C3: Sug®n§ improvements to cash flow problems

Do you agree with an entrepreneur selling off unused assets to raise finance

Challenge %
Why might assets held within an enterprise become ‘unused’? .
|

C3: Suggesting improvements to cash flow problems

Do you agree with an entrepreneur selling off unused ass s to raise finance'

Challenge A

g iy L Y .
Why might assets he!cw A v cienterprise become ‘unused’ .

e

S —— oo S
e
L .
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C3: Suggesting improvements to cash flow problems:

Do you agree with an entrepreneur selling off unused assets to raise finance

Challenge

Why might assets held within an enterprise become ‘unused’?

s e i s R R R s R s R e e N humu“mw“”
e ¢
g ;’ 1

C3: Suggesting imptg'&_ A LS to cash flow problems

. » "“\f ) . . . S
Do you agreevith,«n %,\.\'f}f’b.@neur selling off unused assets to raise finance!

a
ch
ot
)

o
Why might assets held within an enterprise become ‘unused’?

Challenge
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C3: Suggesting improvements to cash flow problems:

Do all enterprises aim to expand?

Challenge

/

» Wl |

Is expansion o <y e aim for an enterpi
. L

= ¥ LR
S
-——--————-—————--M’M‘Yh Q i RS GERNE NRRNE WRRE WRNR WRNG RRNN RRNN GUNEY CRNNY DRNNY MRRNR WRMER MR S

z“;“,wf”

#w

e ﬁ;ng“ lmprovements to cash flow problems

Do all enterprises aim to expand?

Challenge

Is expansion a suitable aim for an enterpi|

C3: Suggesting improvements to cash flow problems

Do all enterprises aim 1o §axpcmol2
Yo 4.

//

C3: Suggesting improvements to cash flow problems

Do all enterprises aim to expand?

e

Challenge

Is expansion a suitable aim for an enterpi|

e

S U N — |
G o ;; f .
e G
C3: Suggesting i impro»:: v w J,is to cash flow problen@
“‘g w“

-

It
L
e

e Bo c:ll enterprises aim fo expand?

Challenge

Is expansion a suitable aim for an enter

i&&@@é§&&&&&&&&&&&
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C3: Suggesting improvements to cash flow problems:

How can delaying payment to creditors and reducing the credit period
for customers help an enterprise improve their financial situation?

Challenge ) ; %

g
Would it be a good idea for a medium.si < 4 ~jarprise to
employ someone in their offuce M z‘: L wzﬂ“ credit control?

C3: Suggesting improvements to cash flow problems

How can delaying payment to creditors and reducing the credit period
for customers help an enterprise improve their financial situation?

Challenge %

Would it be a good idea for a medium-sized enterprise to
employ someone in their office to deal with credit control?

S WO OGN OO WO WO WONGH OGN WO DGR WONGH GO WG WO NOUGH GO NGNS WO NODNGH GO WIS WO WONGH OGN WG WO WO OGN GO NN WO GONGR WG NGNS NOBNGH GHNGR WG BN\
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C3: Suggesting i Improvem AL !;o ﬁ’gsh flow problems

How can delaying pav.e >* ~ sﬁiﬁors and reducing the credit period
for customeg P T e prlse improve their financial situation?

L

o T

Would it be a good idea for o medium-sized enterprise to
employ someone in their office to deal with credit control?

C3: Suggesting improvements to cash flow problems

How can delaying payment to creditors and reducing the :redit period
for customers help an enterprise improve their finc .o’ s jation?

o
e

Challenge ;, & &E
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C3: Suggesting improvements to cash flow problems:

What are ‘debtors’?

Challenge

|

Why should ent 2, \ e irs ensure debtors
PN g

s o
-——--————-—————--M’ M ‘YL Q i M—-———-—————-——*
2 -
vgw‘

T ﬁng’ lmprovements to cash flow problems

What are ‘debtors’?

Challenge

Why should entrepreneurs ensure debtor:

C3: Suggesting improvements to cash flow problems

//

C3: Suggesting improvements to cash flow problems

What are ‘debtors’?

e

G

Challenge

Why should entrepreneurs ensure debtors

i

G o f .
e G
C3: Suggesting i lmprow a w J,is to cash flow problen@

,“’f“"wy

J
J“‘Z e thﬁ are ‘debtors’?

Challenge

Why should entrepreneurs ensure deb’ror
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C4: Breahk-even point and break-even analysis — A¢

What is ‘breck even’ and how do

Challenge,

Shc

fﬂé ﬁTl} ’étrepreneurs caleulate

. starting a new entferprise’

i w s v
oo R s R s s Rl e ‘,kvz‘ "fﬂé’»"m—_——-—_———_——_-———_-
1

Challenge

Should all entrepreneurs calculaie
before starting a new enterprise?
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C4: Break-even point and breah-f AN mnalym = At

T ar ss*"brec:k even’ and how do

Challenge

Should all entrepreneurs calculaie
before starting a new enterprise?
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C4: Break-even point and break-even analysis — A¢

What is ‘break even’ and how do

Challev;:;’ /
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C4: Break-even point and break-even analysis = A¢

Define fixed, variable and tote

Challenge

S |
Is it 2en ¢ r an enfrepreneut

hels driable costs?

¥ =

2\ i

T I TTTTTTTYTTTYTTYTTNTTYTTYTY |

i

Define fixed, variable and tota

Challenge

Is it easier for an entrepreneu!
their variable costs?

C4: Breahk-even point and break~-even analysis — A¢

Definc.5 Lo, variable and total
18 -
- M_J} W

| Challenge

Is it easier for an entrepreneu!
their variable costs?

|
L

C4: Breahk-even point and break-even analysis — At

-

Define fixed, variable and To'réﬁ

AL P . N L

F i F L

Challenge

i S i S i G
e L Is it easier for an entrepreneu!
their variok'e costs?

S

i
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C4: Break-even point and break-even analysis = A¢

How do you calculate total revenue?

i
i

R
Challenge % ya
l

An enterprise sells a range of products at differciic  vics. Yt &
pr 2
Sometimes they are discounted to encourc je sc's” .
g b e W
1 Mj - Gt
i f % - E
What method would yor: == nr ad 1o keep track of this revenue data? -
w T A sy
o) OUOHY WSO UONON SEORO WOUOW GESHSH SRS BUY & e WS TGN NSNS NG MNNN SOGS WO WO GO W SO K W G WO YO GO WO UGG WRRRE YRR SRGE BEEE N\ / %
oo VR / %
¢ .\\;cﬂ{“"i 3 é/ /%
® ® . |
C4: Break-even point and break-even analysis = A¢ —
o
2 iy,
How do you calculate total revenue? / %

=

G

.

i

”/’///////////////
Challenge % /
An enterprise sells a range of products at different prices. %//////////////
Sometimes they are discounted to encourage sales.

What method would you recommend to keep track of this revenve data?

3§ - .y"’j &
w QY A .
C4: Breah-even point or¢’ . ( ax~<even analysis — A¢
ry o * =
How do you calculate t i o wved

§

An enterprise sells a range of products at different prices.
Sometimes they are discounted to encourage sales.

What method would you recommend to keep track of this revenve data?

COPYRIGHT

C4: Break-even point and break-even analysis — A¢ PROTECTED

How do you caleulate total revenue?

ey ’zy I’ﬁ
Challenge e )\ &%
e y - .I.
An enterprise sells a raa'* ) 5t oducts at different prices. 9
Sometimez s\ ¢« i vunted to encourage sales. 09
What metNas#®Would you recommend to keep track of this revenue data? EdUCC}tiOﬂ
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C4: Break-even point and break-even analysis = A¢

What is the ‘margin of safety’?

Challenge 1

]
i .
An entrepreneur ;,w;' {”D j niche market. They ¢«
sl
ka;} . f;l;}gvén caleulations show that with th

e ’jﬁte%f"g"in of safety is very small. Would you |
> 1 “with this new product?

e

C4: Break-even point and break-even analysis — At

What is the ‘margin of safety’?

Challenge

An entrepreneur sells in o niche market. They ¢

Their break-even calculations show that with th
the margin of safety is very small. Would you |

g

with this new producii.
- g‘“““’aﬁ‘.} =
S 7 L

C4: Bre@ B\ .1 point and break-even analysis — At

What is the ‘margin of safety’?

Challenge
An entrepreneur sells in a niche market. They
Their break-even calculations show that with t

the margin of safety is very small. Would yo
with this new product?

—
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C4: Break-even point and break-even analysis = A¢

Where can you see profit and loss information

4 8 8 8 8

Challenge ‘

?
i
Can a break-r-:r¢ ) 't se used to calculat
o W/ ”
breale a2 9
" {”‘W Wwwjgw
————-—————————'r‘; B ”,Ji W-——-———-—————-——-

4

Where can you see profit and loss information

Challenge

Can a break-even chart be used to calcula
break even?

C4: Break-even point and break-even analysis — A¢

Where can you sy ar«j} ¥ and loss information
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% ;J‘ e
' Zhallenge
.
i Can a break-even chart be used to calcula
break even?

C4: Break-even point and break-even analysis — At

Where can you see profit and loss information

Challenge

Can a break-even chart
break even? o

]

»e used to calcula
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C4: Break-even point and break-even analysis = A¢

State two advantages of carrying out a break-even calculation for a new e

R
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Challenge ¥

e ¥
Should an entrepreneur use a range of sceno=y 7 | 7 =

o

(changes in revenue and costs) in brec!« » =n =jcuiations

R
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before starting the enterprise?.sc . />~ St
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C4: Break-even point and break-even analysis = A¢ —
o

State two advantages of carrying out a break-even calculation for a new e 77N

i
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/// iy

F

Challenge %‘

Should an entrepreneur use a range of scenarios
(changes in revenue and costs) in break-even calculations
before starting the enterprise?

-
i
i

o
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. ax~even analysis — A¢

C4: Break-even point or¢”

s =
b

State two advantages <% i v, out a break-even calculation for a new et
hye

§
Should an entrepreneur use a range of scenarios
(changes in revenue and costs) in break-even calculations
before starting the enterprise?

Challer

COPYRIGHT

C4: Break-even point and break-even analysis — A¢ PROTECTED

State two advantages of carrying out a break-even calev'ation for a new er
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U JE) he enterprise?
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C4: Break-even point and break-even analysis = A¢

State two disadvantages of carrying ¢l
a new enterprise.

i

Chaﬂenge ol

Cou'dan ac: \.wfjd’bie break-even calct
fﬁe : Swﬁlng up a new enterprise?

& e

State two disadvantages of carrying o
a new enterprise.

Challenge

Could an acceptable break-even calcul
when setting up o new enterprise?

i

5

C4: Break-even point cmd L0 a - Mea’en analym - Ac

mcﬁ/e two disadvantages of carrying ¢
a new enterprise.

gw

Challenge

Could an acceptable break-even calcul
when setting up a new enterprise? |

|
e
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C4: Breahk-even point and break-even analysis — At

L State two disadvantages of carrying ¢

a new enterprise. .« |

W

i
e o 2

Could an acceptable break-even calc
when setting up o new enterprise?
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C5: Sources of business finance — Activity 92

State two internal
sources of finance.

Challenge

Is it wise for an e

new enterprise us

“from friends and

State two internal
sources of finance.

Challenge

Is it wise for an e
new enterprise u:
from friends and

C5: Sources of business finance = Activity 92

State two internal
sources of finance.

;
-, |Challenge

Is it wise for an et
new enterprise us
i@j& . &

, from friends and

.

C5: Sources of business finance — Activity 92

State two internal
sources of finance.

Challenge

Is it wise for an ¢
new enterprise us
from friends an

C5: Sources of business finance

o

State two internal
sources of finance.

Challenge

Is it wise for an
new enterprise
from friends an
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C5: Sources of business finance — Activity 93

Why might an enterprise retain profits af |

Challenge f

e .
Would an =5 ¢ ’;é with a reputation f¢
fin;\i., > Ffi wliro get investors?

o

Challenge

Would an enterprise with a reputation {¢
find it difficult to get investors?

Cs: Sources of business finance — A-*" ) y 93
{w}‘ » : M—ﬂ‘
Cudénterprise retain profits at |

—— ’;
Dot
Sy

Challenge

Would an enterprise with a reputation t¢
find it difficult to get investors?

C5: Sources of business finance — Activity 93

Why might an enterprise retain profits a

Challenge _

A
Would an e“ﬁﬂ?z)is?e with a reputation
SirEa e M,f;cm‘l‘fZ to get investors?
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C5: Sources of business finance — Activity 94

If an enterprise chooses to raise funds by selling assets, what does this mean

Challenge ¥

Nwg
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pi;; susiness finance — Activity 94
£ g

“'f.‘. 3 . . N
If an enterprise chooses to raise funds by selling assets, what does this mear

Challenge &

Is selling assets a sensible method of raising money?

C5: Sources of business finance — Activity 94

If an enterprise chooses to raise funds by selling assets, what does this mear

&
§
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3

W
w’fr
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Challenge Y, st

\«"; 0

Is selling assets a sensiblaa’ 7 hed oy raising money?
W & e
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C5: Sources of business finance — Activity 94

If an enterprise chooses to raise funds by selling assets, what does this mean

Challenge

Is selling assets a sensible method of raising money?

i

C5: Sources of business finan<o - ¢ )ﬁ:&iéit’b 94

—
&

3101 5wy selling assets, what does this meant
G ““’,«’ =

¥

If an enterprise chooses to rr

Is selling assets a sensible method of raising money?
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C5: Sources of business finance — Activity 95

What is a mortgage?

i
W/
Challenge Ao
: ”ﬂf; . . //////////// /
Can an entreprz..2 it ) 1o sells online only use
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What is a mortgage? |
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What is a mortgage?

Challenge COPYRIGHT

Can an entrepreneur who sells online only use ?ROTECTED
to invest in their enterprise?
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C5: Sources of business finance — Activity 96

Should a parinership take new pariners in order to provide capital investme

Challenge

g

e .
Can a partnership ;,w; o gﬁoa large to function

12 =
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T wﬂusmess finance —~ Activity 96
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Should o pcxrmershap take new partners in order to provide capital investme

Challenge

Can a partnership become too large to function

C5: Sources of business finance — Activity 96

Should a partnership take new partners in order to provit’ge capital investme

e o
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,g\ - par’mershlp become too large to function

C5: Sources of business finance = Activity 96

Should a partnership take new partners in order to provide capital investme

Challenge

Can a partnership become too large to functior
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e
Should a partnershin *:0 & »&‘: ;u\j’rtners in order to provide capital invesime)

Challenge

Can a partnership become too large to function

101 Challenge Cards for BTEC Tech Award Level 1/2: Component 3 Page 97 of 118

s
////////////////////
/4

/////////////////////////////%

s

\\\\

s
S

&

’////

=

S
o
o

g,

i
.
\\\\\\\\\\\

R
P \\\\

-

T

7///////////////////////////%

o

o

/”////////////

.
\\\\\\\\\\\\\\\\\\

=
F

COPYRIGHT
PROTECTED

ig

s

Education



C5: Sources of business finance — Activity 97

What is ‘leasing’ and why can it benefit enterprises?

i
i

S
Challenge o Z
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What is hire purchase (HP) and how is it diffem}r #on 4 1oasing?
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C5: Sou§ZMot business finance — Activity 97 O
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What is ‘leasing’ and why can it benefit enterprises? S—
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What is hire purchase (HP) and how is it different from leasing?
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C5: Sources of business finance — Activity 97

What is ‘leasing’ and why can it benefit enterprises?

i e ¢
Challenge A0 S
¥ oat Y

What is hire purchas=z ¢ “f;q.»ﬂ'owwv is it different from leasing?
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C5: Sources of business finance — Activity 97

What is ‘leasing’ and why can it benefit enterprises?

Challenge

What is hire purchase (HP) and how is it different from leasing?
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Challenge %

What is hire purchase (HP) and how is it different from leasing?
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C5: Sources of business finance — Activity 98

Why might peer-to-peer (P2P) lending be suitable for a new enterprise?

Challenge %

. . 2 A
Is lending via P2P risky® . {:j S
s
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Why might peer-to-peer (P2P) lending be suitable for a new enterprise?

Challenge %

Is lending via P2P risky?

C5: Sources of business finance — Activity 98

Why might peer-to-peer (P2P) lending be suitable for a new enterprise?
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Is lending via P2P risk 3" ) -
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C5: Sources of business finance — Activity 98

Why might peer-to-peer (P2P) lending be suitable for a new enterprise?

Challenge .%

Is lending via P2P risky?
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Why might peer-to-pee:, 1 i siaing be svitable for a new enterprise?

Challe’®?

Is lending via P2P risky?
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C5: Sources of business finance — Activity 99

What is an overdrafi?

Challenge f

An overdrefiy sf’f’)j;é;oély be used as a s
W:; s

™ o : wwf -
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o

C5: Sour:

What is an overdrafi?

Challenge

An overdraft should only be used as a ¢
Why is this?

C5: Sources of business finance — A-+:i y 99
N g"w"’ : ; .w’_ﬁ
Wh;; i cusrdraft?

e

Challenge

An overdraft should only be used as a s
Why is this¢

C5: Sources of business finance — Activity 99

What is an overdraft?

Challenge _

e 4
An overdrift's i~ ld only be used as a sh
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C5: Sources of business finance — Activity 100

What is ‘trade credit’s

Challenge %

|

How does qualifying for trade credit help an..a st | %e o

- t
manage its cash flow? . T
. - 3 'M;m
wea\ "4
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C5: Sourve

What is “trade credit’?

Challenge %

How does qualifying for trade credit help an enterprise to
manage ifs cash flow?

C5: Sources of business finance — A~¢"i y 100

3
4 W
What is ‘trade credit’? T 4

TS

e

@ 1ying for trade credit help an enterprise to
manage its cash flow?

C5: Sources of business finance — Activity 100

What is “4rade credit’?

Challenge ol %
o
1 4
How does qualifying for trade credit help. ar ‘©h hrjisse fo
manage its cash flow? . i’

e
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C5: Sources of business finance — Activity 101

Could an enterprise qualify for a charitable grant to support its work?

Challenge &%

|
|

Why do social enterprises exist? o g"’:j j o
5 f“““; ol
v -
: L

-
i

: f“ basiness finance - Activity 101

C5: Soul

Could an enterprise qualify for a charitable grant to support its work?

Challenge 35

Why do social enterprises exist?

C5: Sources of business finance = Activity 101

i

e il
Challenge YA .,ég‘]

Could an enterprise qualify for a charitable grant to ... fbrt its work?

i

@ e L
Why do @n Ny exist?

C5: Sources of business finance — Activity 101

Could an enterprise qualify for a charitable gront to support its work?

Challenge

Why do social enterprises exist?
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Answers

Activity 1
The market to which an enterprise wants to sell.
Challenge ol
A.  Families, taxi businesses, hotels G =
I . . T & Mj} w
B. People living in cities who mainly drive Ior‘a TRV
C.  Businesses involved in transport/'r wiis e
Yy j

- t A 4" wﬁ - -
Activity 2 L v\ e
Any four fro! e
e  Age L *  Race
e  Gender o Family size
® Ethnicity ® Income
® Education level ® Socio-economic grou,
Challenge

Generally, the higher the level of education achieved, the better the job that is obtained.
economic group a customer belongs to.

Activity 3
Splitting a market into identifiable groups.

Challenge

Very important if customers need to come to the business in person or the entrepreneu;
Not so important if the business trades online.

o

Wle) o .
Activity 4 e . s
Any two from: okt i
e  Social class T A4A" " A e Attitudes
® Lifestyle o ' W&,f 5 ® Personality characte:|

ol
gy

Challenge G

Followers aspire to have the same lifestyle as the influencers they follow. Influencers nee!

particular lifestyle to keep and gain followers. .

|

Activity 5
Any two from: .
® Spending ® Consumption .
® Rate of usage ® Loyalty status

e

® Desired benefits

Challenge
Yes —younger people with few commitments, and older people no ionger financially supg;
money to spend as they choose. ‘
Groups with commitments (e.g. mortgage, rent, ch:ldc, s | W *a’Jve vess money to spend |

Y *’“ .
o et LD
Activity 6 M,f »
Any two from:
® Busines<q '&gis B ® Business to consume
e  Niche N e  Mass

Challenge
Niche market. It would be difficult for a small business to compete with mass producers
price and consistent quality.
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Preview of Answers Ends Here

This is a limited inspection copy. Sample of answers ends here to stop students looking up answers to
their assessments. See contents page for details of the rest of the resource.



